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US Programmatic Digital Display Ad Spending
Fees, 2019-2024

2019

$7.85

2020

$8.77

2021

$11.84

2022

$14.03

2023

$16.06

2024

$17.98

Programmatic digital display ad spending fees
% change % of total real-time bidding (RTB) digital display ad spending

Note: programmatic display ad spending fees are the portion of programmatic display ad
spend that is paid to technology and software intermediaries that execute the transaction
before the publisher receives the spending as ad revenues
Source: eMarketer, May 2022

276189 eMarketer  |  InsiderIntelligence.com

17.8%

43.4%

11.7%

43.1%

35.0%

42.8%

18.5%

42.3%

14.5%

42.0%

11.9%

41.8%


