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INTRODUCTION 
A generic drug is a drug defined as “a drug product that 

is comparable to a generic drug brand/reference listed 

drug product in dosage form. Strength, quality and 

performance characteristics, and intended use. “It has 

also been defined as a term referring to any drug 

marketed under its chemical name without advertising. A 

generic medicine works in the same way and provides 

the same clinical benefit as its brand-name version. This 

standard applies to all FDA-approved generic medicines. 

A generic medicine is the same as a brand-name 

medicine in dosage, safety, effectiveness, strength, 

stability, and quality, as well as in the way it is taken and 

should be used. Manufacturers simply “borrow their 

neighbor’s homework” and don’t have to spend the time 

or money to do their own. Since they can produce the 

medication at a much lower cost, it stands to reason that 

they can sell it at a lower cost and still make a profit. 

When several companies begin to manufacture the same 

generic medication, competition further keeps the price 

down. That’s why nearly 8 of 10 prescriptions in the 

United States are filled with generics. 

 

 

Why do brand name drugs cost more than generics? 

1. Brand name drugs take several years, costly 

scientific development and may clinical studies to 

get market approval. 

2. Manufacturers of brand name/innovator drugs 

usually take on the research and development cost 

for new medications. 

3. These research and development costs, along with 

marketing costs, account for most of the higher 

prices pay most brand name drug. 

4. In contract, generic drug have less research and 

development costs since the original manufacturer 

has already done many studies, to make sure the 

drug is safe. 

5. Thesesavings are passed on to the customer. 

 

Benefit of buying generic drugs online  

1. Totally hassle free 

2. Need not enter any crowded medical store. 

3. Order from your home 

4. Make payment by your debit or credit card 

5. You can ask anything if you have any doubts - get 

quick response 

6. 100% money back guarantee 

 

Table 1: Some example of generic and branded drug with their price. 

Category Generic drug price Branded drug price 

Analgesic 
paracetamol Rs2.45 Crocin Rs 11 

Diclofenac sodium + paracetamol Rs 4.4 Diclogesic Rs 19.40 

Antibiotic 
Amoxyclin Rs 13.2 LMX Rs 40 

  Remox Rs 38.7 
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ABSTRACT 
Medicines have an important role in our routine life. Drug are available in two forms-branded and generic drug. A 

generic drug is a medication that have exactly the same active ingredients as the branded drug and give the same 

therapeutic effect, it is the same in dosing, safety, strength, quality, the way it works the way it is taken should be 

used. However, a generic drug can only be marketed after the branded drugs patent has expired which may take up 

to 20 years or up to the patent life.  
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Azihromycin Rs 41.8 Azee Rs 107 

  Azithral Rs 128.55 

Vitamin 
Folic acid Rs 2.8 follvite Rs 11.8 

B-complex Rs 1.8 becosul Rs 11.0 

Cardiovascular Drug Atenolol Rs 7.0 Aten Rs 23.8 

 

Generic drugs must meet high standards to receive 

FDA approval 

FDA requires drug companies to demonstrate that the 

generic medicine can be effectively substituted and 

provide the same clinical benefit as the brand-name 

medicine that it copies. The abbreviated new drug 

application (ANDA) submitted by drug companies must 

show the generic medicine is the same as the brand-name 

version in the following ways. 

•The active ingredient in the generic medicine is the 

same as in the brand-name drug/innovator drug. 

•The generic medicine has the same strength, use 

indications, form (such as a tablet or an injectable), and 

route of administration (such as oral or topical). 

•The inactive ingredients of the generic medicine are 

acceptable. 

•The generic medicine is manufactured under the same 

strict standards as the brand-name medicine. 

•The container in which the medicine will be shipped and 

sold is appropriate, and the label is the same as the 

brand-name medicine's label. 

 

Why are generic drugs cheaper than brand name 

drugs? 

Manufacturers of generic drugs do not have to repeat the 

years of costly laboratory and clinical trials that the 

developing company invested in to gain FDA approval. 

Generic manufacturers simply “borrow their neighbor’s 

homework” and don’t have to spend the time or money 

to do their own. Since they can produce the medication at 

a much lower cost, it stands to reason that they can sell it 

at a lower cost and still make a profit. When several 

companies begin to manufacture the same generic 

medication, competition further keeps the price down. 

That’s why nearly 8 of 10 prescriptions in the United 

States are filled with generics. Generic drugs are copies 

of brand-name drugs that have exactly the same dosage, 

intended use, effects, side effects, route of 

administration, risks, safety, and strength as the original 

drug. In other words, their pharmacological effects are 

exactly the same as those of their brand-name 

counterparts. 
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