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For 60 years, Jeune Afrique Media Group has been a leading Media and Events company in

Africa...
MEDIA EVENT
A leading French-speaking pan-African media with an increasing A powerful network, brought together by JAMG's various
reach on B2B targets and in English-speaking areas event activities, both physical (Africa CEO Forum, Women

working for Change...) and digital (webinars...)
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Harold Coffi (SGBF) et Diakarya
Ouattara (Coris Bank ;
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.glving a unigue access to the readers and decision makers of the continent

MEDIA EVENT
jeuneafrique theafricareport AFRICABUSINESS+ CEOs of multinational companies
Monthly readers of the Group's and African private groups
titles gathered at our annual events
10 +3 000
millions = " T
ﬁ (@) Linked in| Public decision-makers
Subscribers on our social (heads of state, ministers, head of
networks 6 institution) attending our sessions
- +300
millions
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Readership countries (Africa &

Leading global & African
International, digital & print)
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An integrated agency at the NEXUS of media, communication & influence

INTEGRATED AGENCY SE— @S‘i“é‘é‘g‘u’s =

PUBLIC AFFAIRS TALKING

* Side-event & roadshow by df
+ Sectoral/ country studies )
* White-paper P:fb!lc
« Mapping Affairs
* Institutional Relations
JEUNE AFRIQUE
MEDIA GROUP
Brand ’ Webmar
Content * Video
* Podcast
* Sponsored editorial
* Newsletter

BRAND CONTENT




They trust us

INTERNATIONAL AFRICAN INTERNATIONAL
ORGANIZATIONS COMPANIES COMPANIES
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is the number one global media @ sanl Ethiopiar® ©@veoua
company in Africa, with a direct reach to O aniam R SOMDIAA
the continent’s affluent consumers e ' . . UBAAY
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Florian SERFATY

Vice-President Growth and Partnership
+33 6 09 66 92 94

f.serfaty@jeuneafrique.com

Rosine ZADI

Head of Communications
+336 3177 3405
rzadi@jeuneafrique.com



