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ABSTRACT
Little is known about the social media use of post-9/11 veterans and how that use is 
associated with their views on political issues. This survey study asked a large cohort 
of post-9/11 veterans about their use of various social media platforms, their attitudes 
toward democracy, and their satisfaction with the way the war in Afghanistan ended. 
Approximately 85% of post-9/11 veterans reported using social media. Of these, between 
21% and 66% of veterans used mainstream social media outlets (e.g., Facebook, Twitter), 
and between 1% and 4% of veterans used minimally moderated (MM)/ideologically 
oriented (IO) platforms (e.g., Truth Social and Parler). A higher proportion of post-9/11 
veterans who used MM or IO platforms held more negative views of U.S. democracy 
and were more dissatisfied with how the war in Afghanistan ended compared to those 
veterans using mainstream outlets or those who did not use social media. Post-9/11 
veteran use of MM and IO platforms may be problematic.
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Every service member who leaves the military goes through 
a military-to-civilian transition (MCT). MCTs require veterans 
to readjust to civilian life. Readjustments include finding 
employment, pursuing education, addressing mental 
and physical health challenges, and forming new social 
connections (Castro et al., 2019; Flack & Kite, 2021; Hachey 
et al., 2016). While most veterans do well at negotiating 
MCTs, a substantial minority report reintegration challenges 
(Castro & Kintzle, 2017; Karre et al., 2024). These challenges 
include finding employment (Barrera & Carter, 2017), 
accessing the United States (U.S.) Department of Veterans 
Affairs (VA) healthcare system (Elnitsky et al., 2013), and 
re-establishing a civilian identity (Orazem et al., 2017), 
among others.

A commonly reported challenge among post-9/11 
veterans is making interpersonal and social connections 
(Dang et al., 2019; Grenawalt et al., 2023). Veterans often 
only trust other military-connected individuals (Brewster et 
al., 2021), as they frequently report not feeling understood 
by their civilian peers (Feaver & Kohn, 2000). For some 
veterans, particularly those with health and disability 
concerns, making social connections can be challenging 
(Wilson et al., 2018). To help find support, connection, 
and understanding post-9/11 veterans often turn to social 
media (Cameron, 2014).

VETERAN USE OF SOCIAL MEDIA

Social media use is ubiquitous in the U.S. as nearly 250 
million Americans have access to it (Kemp, 2024) but very 
little is known about the social media use of post-9/11 
veterans (Haugstvedt & Koehler, 2023). For example, the 
number of post-9/11veterans using social media is not 
known, as the VA and Department of Defense (DoD) do 
not systematically collect this data. Research has found 
that veterans may use the internet more than their civilian 
peers (National Telecommunications and Information 
Administration, 2017) and use a range of social media 
platforms to connect with each other. Platforms include 
Reddit, Facebook, RallyPoint, Yik Yak, and GroupMe (Dosono 
et al., 2017; Evans et al., 2020; Teo et al., 2018). For example, 
there are more than 19 million veterans, service members, 
and their families active on TikTok (Faris, 2026). A Facebook 
report stated that 900,000 people engage in approximately 
2,000 military-focused groups (Meta, 2019). Military- and 
veteran-related content on social media has been viewed 
billions of times (Faris, 2026).

Many veterans report that social media connections 
are important and helpful to them as they transition from 
military to civilian life (Angel et al., 2018). There are many 
social media sites and groups that focus on providing 

veterans and their families with information on resources 
that can be used to help with their transitions, such as 
finding jobs (Alonso et al., 2021), accessing healthcare 
information (Kelly et al., 2020), and navigating VA and 
other healthcare benefits (Zhou et al., 2022). Veterans also 
use social media to connect with other veterans to discuss 
their transition experiences, seek guidance, and receive 
social support (Teo et al., 2018). The VA and many veteran 
serving organizations (VSOs) have social media presences 
across platforms so that veterans can access transition 
resources (e.g., the VA’s official blog, VAntage Point).

While there are many potential ways in which social 
media can be helpful to veterans as they transition to 
civilian life, there is a darker side to their social media 
use. For example, social media platforms can be places 
where disinformation, misinformation, and fake news 
are propagated (Sharma et al., 2019; Shu et al., 2017). 
Undergirding disinformation, misinformation, fake news, 
and the like is deception. Deception is used for nefarious 
purposes, often to persuade social media consumers to 
believe in or do things they would not otherwise consider 
(Aïmeur et al., 2023). The tactics used by bad actors have 
concerning consequences such as increasing political 
conflict, cementing political polarization, inculcating 
confusion and belief in false narratives, and undermining 
trust in democracy and democratic institutions (Bueno, 
2023; Hwang, 2020; Jamieson, 2020).

Unfortunately, military connected individuals are a 
common target of bad actors in social media (Gallacher 
et al., 2018; Goldsmith, 2019; Jackson, 2023). Studies of 
the social media network maps of service personnel and 
veterans have found that outside actors push significant 
amounts of misinformation into these networks. Nefarious 
actors co-opt military language and symbols, such as 
marketing movements and “digital armies,” using “meme 
warfare,” and couching disinformation as “ammunition” 
(Goldwasser, 2021; Jensen et al., 2022). Russian and 
European right-wing agents frequently link to military and 
veteran focused social media sites to post inflammatory 
political views, fuel conspiratorial ideas, and publish anti-
democratic propaganda (Blair, 2012; Blue Star Families, 
2024; Gallacher et al., 2018; Goldsmith, 2019). Social 
capital theory provides a helpful lens for understanding 
how social media influences its consumers.

SOCIAL CAPITAL, SOCIAL MEDIA USE, 
AND POLITICAL FRAGMENTATION

Social capital theory posits that elements of social 
organizations (e.g., network connections, norms, trust) 
have value for people in these organizations (Putnam, 
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1994). Social capital facilitates cooperation, builds norms 
for reciprocity, and helps coordinate efforts for the mutual 
benefit of organization members (Putnam, 1994). At its 
best, social capital “is productive, making it possible the 
achievement of certain ends that would not be attainable 
in its absence” (Coleman, 1988, p. S98). In addition, some 
social scientists theorize that social capital undergirds good 
government, economic progress, and high-functioning 
democracies (Putnam, 1993, 1994).

On the other hand, some theorists have a more skeptical 
perspective on social capital, particularly as it relates to its 
salutary impact on democracy (Putzel, 1997). Here, theorists 
make a distinction between components that build trust 
(e.g., operation of networks and group norms) and the ideas 
that are communicated through such networks. The ideas 
communicated are independent of the components and 
therefore may or may not positively influence democracy 
and democratic functioning. In other words, social capital’s 
potentially positive impact on democracy carries risks and 
may be undermined by factors like imperfect information, 
uncertainty, unsupported information, and the like (Graeff, 
2010). There is growing evidence that social capital, as 
expressed through social media, may be having deleterious 
consequences on the state of U.S. democracy.

Social media and its use play a major role in modern 
democracy by influencing how people engage with political 
issues, access information, and form opinions (Kim & 
Ellison, 2022; Li et al., 2021). Social media provides a public 
space for individuals to exchange information and opinions 
and build community connections (Dalomba, 2022). Social 
media platforms have also been used as spaces where 
people can organize in order to respond to disasters and 
other emergencies (Aboualola et al., 2023) and unite for 
collective political action (Chen et al., 2021). Social media 
platforms were central to organizing several large-scale 
political events (e.g., Unite the Right in Charlottesville 
and the January 6, 2021, attack on the U.S. Capitol) and 
social movements (e.g., Occupy Wall Street and Black Lives 
Matter).

While these platforms create opportunities for discussion 
and civic participation, they also contribute to problems 
like misinformation, polarization, and ideological isolation 
(Tucker et al., 2017). A significant concern today revolves 
around the use of social media to propagate political 
conflict and polarization, undermine trust in democratic 
institutions, and harm democracy and national defense 
(Harper & Sykes, 2023).

Social media does not create a neutral space for political 
discussions, and social media use can actively shape 
how people encounter and process information (Kreiss, 
2021). Computer scientists and software engineers have 
developed algorithms for online platforms designed to 

maximize user engagement by prioritizing content that 
elicits strong emotions, such as outrage, anger, or fear 
(Ribeiro et al., 2020). This process creates feedback loops 
that often reinforce ideological silos and push users deeper 
into partisan viewpoints (Persily & Tucker, 2020).

Dissatisfaction with mainstream social media sites’ 
content moderation has resulted in a user migration to 
alternative social media platforms that are minimally 
moderated (MM) or are ideologically oriented (IO)—
Parler, Gab, Truth Social, and, more recently, Bluesky. This 
migration has further fragmented the digital landscape 
and has created isolated information spaces that function 
differently from mainstream social media sites such as 
Instagram and Facebook (Dixon, 2025). These platforms 
often serve as an “[e]cho chamber,” (Dehghan & Nagappa, 
2022, p. 11) where users primarily engage with ideologically 
aligned people and content and, thus, users have little 
exposure to opposing viewpoints.

MM/IO platforms have also played a role in real-world 
political events. For example, research suggests that Parler 
was used to coordinate aspects of the January 6, 2021, 
Capitol attack, which illustrates how online communities 
can influence offline action (Otala et al., 2021). Importantly, 
alternative platforms do not operate in isolation. Content 
originating in these spaces often re-enters mainstream 
digital spaces, and this action demonstrates how 
misinformation can spread across platforms and influence 
wider political discourse (Dehghan & Nagappa, 2022).

VETERANS’ ENGAGEMENT WITH 
POLITICAL CONTENT ONLINE

Post-9/11 veterans’ use of social media should be 
examined closely for several reasons. First, Service 
members and veterans tend to be held in high regard by 
the public (Kleykamp et al., 2023). Given the public’s trust in 
veterans, nefarious national and international actors, who 
are motivated to decrease the public’s support and trust 
in the U.S. democracy and the U.S. military, often target 
veterans with misinformation and disinformation via social 
media (Gallacher et al., 2018). In fact, foreign intelligence 
agencies have pursued U.S. service personnel, while 
deployed overseas, and details of their personal lives, taken 
from social media platforms, have been used to attempt 
to influence service personnel’s online communications 
(Eddington, 2020). Due to concerns regarding outside 
influence, the VA has issued guidelines to veterans on safe 
social media use (Department of Veterans Affairs, 2025).

Some data indicate that veterans are disproportionately 
represented in far-right political spaces, though the 
reasons for this remain debated (Dunlap, 2022; Haugstvedt 
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& Koehler, 2023). For example, a Military Times poll 
conducted in 2019 found that nearly 25% of all service 
members have seen signs of White nationalism within the 
military, while 42% of non-White respondents reported 
witnessing White nationalism within the military (Shane, 
2019). Factors contributing to radicalization among some 
military personnel appear to include social isolation, 
identity struggles post-service, and experiences of moral 
injury or trauma (Simi et al., 2013). In addition, the military 
culture’s emphasis on hierarchy, authority, and nationalism 
may align with certain ideological perspectives prevalent in 
far-right movements (Villamil et al., 2024).

Social media platforms played an important role in 
organizing and carrying out the insurrection attempt on 
January 6, 2021. Prior to the mob overrunning the U.S. 
Capital, President Donald Trump (2021) told the crowd, “We 
fight. We fight like Hell. And if you don’t fight like hell, you’re 
not going to have a country anymore.” Various social media 
platforms, such as Twitter (now X), were used by the mob to 
reinforce the President’s message and mobilize action. For 
example, MM/IO platforms, such as Gab and Parler, were 
used to share real-time directions to Capitol entry points, 
identify which tools were needed to breach the Capitol, 
and provide information to other insurrectionists as to 
how to avoid the police (Frenkel, 2021). Those with military 
experience were overrepresented in the insurrection 
attempt on January 6, 2021. While veterans represent 
only 6% of the population, approximately 20% of the 691 
individuals charged with crimes during the January 6, 
2021, incident (e.g., crimes including obstructing an official 
proceeding and assaulting Capitol police officers) had a 
military background (Ricciardelli, 2023).

THE CURRENT STUDY

The social media use of post-9/11 veterans has been 
woefully underexplored. As a result, there is a concerning 
gap in our understanding of the perspectives of this 
important group of U.S. citizens. There are between 3.5 and 
four million post-9/11 veterans, and this number increases 
by approximately 200,000 per month (Schuler et al., 2025). 
Post-9/11 veterans are also held in high esteem by the 
public and, therefore, may be in a position to persuade 
others to hold particular kinds of beliefs—including beliefs 
based on foreign and domestic bad actors seeking to 
destabilize the functioning of U.S. democracy (Bennett & 
Livingston, 2018). It is also important to understand the 
social media use of post-9/11 veterans because they are 
overrepresented on far-right platforms, often hold extreme 
political views, and appear to be willing to use violence in 
political protests (Haugstvedt & Koehler, 2023; Helmus et 
al., 2023; Simi et al., 2013).

The current study was designed to estimate the 
proportion of post-9/11 veterans using social media and the 
platforms they use. The study also analyzed the association 
between post-9/11 veteran social media use and their 
attitudes toward democracy and the government’s 
handling of the end of military operations in Afghanistan. 
Because the sitting president was a democrat at the time 
of the data collection, it was hypothesized that veterans 
who used conservative leaning MM/IO media platforms 
would hold more negative views of the U.S. democracy and 
of the government’s handling of Afghanistan compared to 
those veterans who used mainstream platforms or did not 
use social media.

METHODS

PARTICIPANTS AND PROCEDURES
Data for the current study come from The Veterans Metrics 
Initiative (TVMI) and Veterans Engaging in Transition 
Studies (VETS). These two studies followed a large cohort 
of post-9/11 U.S. veterans who transitioned out of the 
military between August 2016 and November 2016 and 
monitored them for the first 6.5 years of their transition 
to civilian life. TVMI, which occurred from 2016 to 2019, 
collected six waves of data. VETS continued to follow the 
TVMI cohort beginning in 2020, and this study included 
Waves 7 and 8. Details regarding TVMI’s methodology 
have been previously published (Vogt et al., 2018). Over 
9,500 veterans completed the Wave 1 survey (n = 9,566). 
Participants selected for the current study (n = 2,968) 
were veterans who had completed the Wave 8 survey 
(administered 6.5 years post-separation) as this wave 
included the questions on social media use, perceptions of 
democracy, and views on the end of the Afghanistan war. 
Links to the surveys were emailed to participants, and they 
received a $50 gift card for completion. Table 1 displays 
pertinent sample characteristics. Ethical approval for the 
TVMI study was obtained from ICF International, Inc., and 
from the Pennsylvania State University’s IRB for VETS, and 
all study participants provided informed consent prior to 
completing the Wave 1 survey.

MEASURES
Social Media Use
Social media use was assessed at Wave 8 with two items 
that were developed for the study. The first item included 
the question: “Which social media platforms do you use?” 
Respondents were asked to select all the options that apply. 
The answer options included Facebook, Instagram, Twitter, 
Truth Social, TikTok, Redditt, Parlor, Truth Social, YouTube, 
and do not use social media. The second item asked 
veterans about their frequency of use, and answer options 
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ranged from hardly ever to nearly constantly throughout the 
day. In addition, veterans were asked how many different 
platforms they used; their choices ranged from 1 to 8. For 
the purposes of the present investigation, the sample was 
split into three groups: those who indicated using Parler 
and/or Truth Social (MM/IO), those who indicated no use 
of Parler and/or Truth Social (non-MM/IO), and those who 
indicated no use of social media (no social media).

Perceptions of U.S. Democracy
Perceptions of democracy were assessed at Wave 8 with 
six items. The first item, which was rated on a five-point 
scale, asked “How concerned are you about the condition 
of democracy in America today?” Answers ranged on a 
five-point scale from “not at all concerned” to “extremely 
concerned.” The other five items asked respondents to 
rate the following aspects of society: “Protections of 
our personal freedoms,” “Young generation’s changes 
to be better off than their parents,” “Ability to hear a 
wide range of views on political issues,” “People getting 
engaged in civic and political issues,” and “Equal rights and 

protections,” as follows: were getting worse (–1), staying 
the same (0), or getting better (1). For the purposes of 
the present investigation, these five items were analyzed 
separately.

Perception of the Military’s Exit from Afghanistan
The Afghanistan exit was extensively covered over 
social media and traditional media outlets and led 
to significant political and often contentious debate 
(Caputo & Seligman, 2021) and thus would elicit strong 
and divergent opinions of the participants. On this survey, 
one item was used to assess veteran perceptions of the 
exit strategy used in Afghanistan and to assess whether 
any documented associations between social media use 
and perceptions were narrow (e.g., limited to perceptions 
of democracy) or broad (e.g., inclusive of perceptions of 
democracy and other issues). Specifically, respondents 
were asked, “How satisfied were you with the end of 
the twenty-year war in Afghanistan?” Answers ranged 
on a five-point scale from “very dissatisfied” to “very 
satisfied.”

ELIGIBLE POST-9/11 VETERAN POPULATIONa WAVE 8b MM/IO USERS

(n = 48,965) (n = 2,970) (n = 84)

Male 84.1% 81.6% 88.2%

Female 15.9% 18.4% 11.8%

Army 32.1% 31.7% 30.6%

Navy 18.8% 19.9% 16.5%

Air Force 13.5% 20.0% 28.2%

Marines 17.2% 16.1% 10.6%

National Guard/Reserve 18.4% 12.2% –

E1–E4 junior enlisted 41.4% 29.0% 16.5%

E5–E6 mid-grade enlisted 29.5% 29.9% 24.7%

E7–E9 senior enlisted 13.4% 16.2% 31.8%

W1–W5 warrant officers 1.1% 1.3% 5.9%

O1–O3 junior officers 6.4% 9.6%

O4–O10 senior officers 8.1% 14.0% 21.2%

White non-Hispanic – 70.1% 73.8%

Black non-Hispanic – 8.0% 2.4%

Hispanic – 13.0% 11.9%

Asian Hawaiian Pacific Islander non-Hispanic – 2.7% –

Other race non-Hispanic – 6.1% 11.9%

Table 1 Wave 8 Sample Characteristics.

Notes: aThe race/ethnicity categories in the eligible post-9/11 veteran population data set were different from those used in TVMI/VETS 
data collection; therefore, a comparison was not possible. bWave 8 occurred about 78 months post-separation.
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DATA ANALYSIS PLAN
Frequencies were generated to address social media use 
by platform. ANOVA analyses were performed in SPSS 
30 to assess whether exposure to different social media 
platforms is associated with perceptions of the health 
of democracy. Three groups were specified for the social 
media use item: No social media use (n = 437), use of 
platforms other than Parler or Truth Social (n = 2,446), 
and use of Parler or Truth Social (n = 85). Social media 
platform use was treated as the independent variable. The 
dependent variables were perceptions of democracy and 
perceptions of the Afghanistan exit.

RESULTS

VETERANS’ USE OF DIFFERENT SOCIAL MEDIA 
PLATFORMS
As shown in Figure 1, only 15% of post-9/11 veterans 
reported that they did not use social media. Of those who 
reported using social media, most used Facebook (66%) 
and YouTube (50%). Slightly less than half of these veterans 
used Instagram (45%), 21% used Reddit, and 20% used 
TikTok. Only 2% and 1% of veterans used Truth Social and 
Parler, respectively.

Of the 85 veterans who reported using Parler or Truth 
Social, 28% used Parler only, 58% used Truth Social only, 
and 14% used Parler and Truth Social. As shown in Figure 2, 

veterans who reported using Parler and/or Truth Social were 
exposed to a statistically greater number of platforms (µ = 
4.16; σ = 1.67) than those veterans who were not exposed 
to Parler and/or Truth Social (µ = 2.63; σ = 1.36; t (2529) = 
–10.15, p < .001).

PERCEPTIONS OF U.S. DEMOCRACY AS A 
FUNCTION OF SOCIAL MEDIA PLATFORMS USED
Figure 3 displays veteran perceptions of social conditions 
as a function of the social media platforms they use. A 
greater proportion of Parlor and Truth Social users have 
negative perceptions of each of the six dimensions of 
democracy assessed. A one-way ANOVA revealed a 
statistically significant difference in concerns about the 
condition of the U..S democracy by social media platform 
use groups (F[2,2961)] = 12.06, p < .001), and MM/IO 
respondents (µ = 4.31, σ = 1.06) exhibited statistically 
significantly higher levels of concern than the no social 
media group (µ = 3.57, σ = 1.36) or the non-MM/IO groups 
(µ = 3.69, σ = 1.25). Descriptive statistics are provided in 
Table 2.

Similar statistically significant effects were found for 
the sum of perceptions of democracy across five different 
items (F [2,2953] = 10.82, p < .001). Respondents who 
reported engagement with MM/IO platforms (µ = 3.88, σ = 
1.37) reported significantly higher perceptions that the U.S. 
democracy is getting worse compared to those who do not 
use social media (µ = 2.93, σ = 2.26) or those who use social 

Figure 1 Veterans’ Use of Various Social Media Platforms.

Notes: N = 2,968 respondents, two failed to provide a response. FB = Facebook; IG = Instagram; No SM use = no social media use.
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Figure 3 Veteran Perceptions of Social Conditions as a Function of Social Media Platforms Used.

Notes: Non-MM/IO (n = 2,442), MM/IO (n = 85), No social media use (n = 435). Personal Freedoms – .77x = , -.96, –.71; s = .46, .24, .52; Young 
better off – .62x = , –.80 vs. –.62; s = .64, .46, .61; Openness – .60x = , –.88, –.65; s = .65, .36, .57; Political engagement – .33x = , –.54 vs. 

–.42; s = .72, .67, .67; and Equal rights – .48x = , –.68, –.53; s = .71, .56, .66. Post hoc Bonferroni tests were used as a conservative multiple 
comparison procedure between groups. *** = p < .001; ** = p < .01; * = p < .05. N = 2,968 respondents, two failed to provide a response, and 
6,596 did not complete the Wave 8 survey.

Figure 2 Use of Varied Social Media Outlets as a Function of Parler or Truth Social Engagement.

Notes: N = 2,968 respondents, two failed to provide a response and 6,596 did not complete the Wave 8 survey. 84 respondents indicated 
having used Parler and/or Truth Social, with the following breakdown in usage types: n = 24 Parler only, n = 49 Truth Social only, n = 11 
Parler and Truth Social.
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media but not Parler or Truth Social (µ = 2.80, σ = 2.14). 
Descriptive statistics are provided in Table 2.

VETERANS’ PERCEPTIONS OF THE CONDITION 
OF US DEMOCRACY
Figure 4 shows the extent to which post-9/11 veterans were 
concerned about the condition of US democracy as a function 
of their exposure to non-MM/IO or MM/IO and no social 
media exposure. Very few respondents were not concerned 
at all, a little concerned, or had no opinion. Approximately 
20% those who used MM/IO or did not use social media were 
moderately concerned about the condition of US democracy, 
while approximately 30% of those who used non-MM/IO 
platforms were moderately concerned. Of those who were 
extremely concerned, approximately one-third used non-
MM/IO or did not use social media. A much larger proportion 
of those significantly concerned used MM/IO platforms.

VETERANS’ PERCEPTIONS OF THE MILITARY’S 
EXIT FROM AFGHANISTAN
Figure 5 illustrates veterans’ degree of satisfaction or 
dissatisfaction with the US military withdrawal from 
Afghanistan. Results from a one-way ANOVA revealed 
the presence of a statistically significant between-group 
difference (F [2,2962] = 16.49, p < .001). MM/IO respondents 
(M = 1.52, SD = 1.01) reported statistically significantly 
lower satisfaction with the withdrawal from Afghanistan 
than the no social media group (M = 2.02, SD = 1.17) or 
the non-MM/IO groups (M = 2.20, SD = 1.22). Descriptive 
statistics are provided in Table 2.

DISCUSSION

Veterans are an important and distinct group within U.S. 
society, and their views on various issues, including U.S. 

democracy, are important and varied. This study found that 
the vast majority (85%) of post-9/11 veterans use social 
media. Prior evidence suggests that military-connected 
individuals, who are often viewed as living symbols of 
patriotism and civic duty, may hold far-right extremist 
views, including White nationalism and antisemitism 
(Anti-Defamation League, 2021). Evidence from January 6, 
2001, attack on Congress and the Unite the Right rally in 
Charlottesville, Virginia, suggests that military-connected 
individuals may be overrepresented among those who use 
political violence, which could make military-connected 
individuals, including veterans, potentially dangerous 
actors in future political unrest.

This study found that veterans who used MM/IO social 
media outlets had more intense negative views of the 
U.S. democracy and were more concerned about the 
condition of democracy than those veterans who did 
not use social media or veterans who used social media 
that did not include MM/IO sites. Similarly, veterans using 
MM/IO outlets also had significantly more negative views 
about the U.S. exit from Afghanistan. In fact, results 
suggest a more general negative bias may exist among 
veterans who use MM/IO sites regarding current events 
and democratic concepts, such as personal freedoms and 
political engagement. Why would post-9/11 veterans using 
these social media outlets have such negative views about 
democracy and the government?

First, as previously mentioned, bad actors target 
veterans who are on social media, knowing that they are 
held in high regard by the public (Kleykamp et al., 2023). 
The targeting, often done by Russia’s Internet Research 
Agency (IRA) and Iranian state actors, is sophisticated 
and focuses on sowing seeds of discontent and distrust in 
democracy (U.S. Congress House Committee on Veterans’ 
Affairs, 2020). Disinformation directed at veterans exploits 
social divisions and existing grievances among veterans 

NON-MM/IO USERS MM/IO USERS NO SOCIAL MEDIA

(n = 2,442) (n = 84) (n = 435)

Perceptions of

Personal freedoms –.77 (.46) –.96 (.24) –.71 (.52)

Young better off –.62 (.64) –.80 (.46) –.62 (.61)

Openness to other views –.60 (.65) –.88 (.36) –.65 (.57)

Political engagement –.33 (.72) –.54 (.67) –.42 (.67)

Equal rights –.48 (.71) –.68 (.56) –.53 (.66)

Perceptions of democracy 3.69 (1.27) 4.31 (1.06) 3.57 (

Satisfaction with the withdrawal from Afghanistan 2.20 (1.22) 1.52 (1.01) 2.02 (1.17)

Table 2 Outcome Descriptive Statistics.
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Figure 4 Perceptions of the Condition of Democracy.

Notes: Non-MM/IO (n = 2,443), MM/IO (n = 85), no social media use (n = 436). Democracy 3.69x = , 4.31, 3.57; s = 1.25, 1.06, 1.36; Post 
hoc Bonferroni tests were used as a conservative multiple comparison procedure between groups. *** = p < .001 for Bonferroni multiple 
comparison procedure–MM/IO users reported statistically significant greater concern about the condition of democracy than either the 
non-MM/IO or the no social media group. N = 2,968 provided a response, two failed to provide a response, and 6,596 did not complete the 
Wave 8 survey.

Figure 5 Level of Veteran Satisfaction with the Military Withdrawal from Afghanistan.

Notes: Non-MM/IO vs. MM/IO vs. no social media use ( 2.20x = , 1.52, 2.02; s = 1.22, 1.01, 1.17). N = 2,965 provided a response, four 
failed to provide a response, and 6,596 did not complete the Wave 8 survey. RQ2: Is the type of social media platform used associated 
with feelings toward the health of Democracy? Post hoc Bonferroni tests were used as a conservative multiple comparison procedure 
between groups. *** = p < .001 for Bonferroni multiple comparison procedure–MM/IO users reported statistically significant lower levels 
of satisfaction with the withdrawal than either the non-MM/IO or the no social media group. N = 2,968 provided a response, two failed to 
provide a response, and 6,596 did not complete the Wave 8 survey.
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(Speckhard & Ellenberg, 2023; U.S. Congress House 
Committee on Veterans’ Affairs, 2020), and likely represents 
an understanding of how social media echo chambers 
can hijack the healthy desire for camaraderie, purpose, 
and support. Unfortunately, the tactics used for targeting 
of veterans rapidly change, making it difficult to develop 
strategies to stop bad actors from targeting veterans or for 
veterans to develop strategies to protect themselves from 
falling prey to propaganda and disinformation (Goldwasser, 
2021).

Second, some research suggests that exit from the 
military can create a “pathway” toward radicalization (Simi 
et al., 2013). It is thought that new veterans reach out 
to social media where they can find other veterans with 
whom to connect. If they connect with veterans who have 
adopted extreme political views, it is possible they will be 
radicalized. Veterans who struggle with their transition to 
civilian life (e.g., trouble finding employment, lack of social 
support, or exposure to trauma) may experience a loss of 
personal significance making them susceptible to extreme 
political and social views (Atuel & Castro, 2025). Called 
the “3T model,” the theory suggests that veterans who 
(a) receive messages legitimizing prejudice; (b) experience 
trauma and adversity; and (c) encounter situations or 
events that change their personal identity are ripe for 
adopting extreme views. Moreover, the model suggests 
that veterans who struggle with the transition to civilian 
life are at risk for developing grievances that can find voice 
on social media platforms. Indeed, a high proportion of 
veterans who reported prior support for extremist beliefs 
reported experiencing trauma during military service 
(e.g., combat and administrative conflicts) or significant 
transition difficulties (e.g., lack of military camaraderie, 
housing instability, and legal problems) during their 
transition to civilian life (Brown et al., 2024).

Third, theory and research on heuristics and cognitive 
biases (Yasseri & Reher, 2022) finds that one’s perception 
of reality bends toward pre-existing beliefs (Palminteri & 
Lebreton, 2022). Thus, veterans who hold negatively biased 
views of the military, the DoD, VA, diversity, and believe in 
conspiracy theories related to the deep state and political 
corruption, and the use of political violence are expected 
to engage with social media and messages that reinforce 
their pre-existing beliefs (Akram & Nasar, 2023).

Many post-9/11 veterans, including 80 of the 85 
respondents using MM/IO platforms, engage with at least 
one mainstream social media platform, which may expose 
them to other perspectives. Results indicate, however, that 
despite using multiple platforms that could potentially 
expose them to diverse political perspectives, respondents 
who use MM/IO sites hold more negative views, on average, 
than those respondents not using MM/IO platforms. 

Perhaps veterans who visit MM/IO platforms may find 
themselves exposed, either as a result of algorithms 
designed to increase engagement through negative 
emotions or through their own deliberate search behavior, 
to content that aligns with their existing beliefs. Future 
studies should investigate the mechanisms behind these 
effects, and whether and how beliefs change over time as 
a result of exposure to different information environments.

REDUCING THE INFLUENCE OF SOCIAL MEDIA 
MISINFORMATION AND DISINFORMATION ON 
VETERANS
Various strategies have been suggested to help prevent the 
development of radicalized views among veterans. There 
have been many calls for social media platforms to develop 
much stronger filters to catch and thwart bad actors. 
Platforms need to strengthen online accountability by 
verifying accounts, use artificial intelligence (AI) and other 
technologically savvy solutions to root out false information, 
and prevent users from financially benefiting from posting 
disinformation (Francis, 2021; Tan, 2022). In addition, 
social media companies have been urged to change their 
use of individually tailored algorithms that serve to connect 
users to the same types of content over and over again 
(Draper & Neschke, 2023). Unfortunately, social media 
platforms have been slow to respond effectively to these 
calls for change, although civil litigation may serve to move 
companies to change more quickly. An added complexity 
standing in the way of structural changes in this space is 
the desire on the part of free-speech enthusiasts to find 
spaces that are minimally moderated, resulting in a market 
demand signal that will continue to drive some current 
and future social media companies to reduce or eliminate 
proactive moderation, and thereby increase the amount of 
exposure to misinformation.

Perhaps, prior to leaving the military, service members 
receive mandatory formal and in-depth training on the use 
of social media (Giles, 2021), while also participating in a 
voluntary training program for military families and civilians 
employed by the DoD (Francis, 2021). Training should focus 
on several areas. These include understanding the tactics 
that bad actors use on social media to target military-
connected individuals, learning how to evaluate online 
content’s credibility, how to identify false and manipulative 
information, and strategies to debunk conspiracy theories 
and other questionable content (Francis, 2021; Singer & 
Johnson, 2022). Given the sophistication of bad actors 
(Aryaeinejad & Scherer, 2024; Potter, 2021), training 
efforts would need to be dynamic, with re-fresher courses 
available. The VA has published a “guide” to social media 
use; however, it is extremely brief and offers basic and 
rudimentary strategies (e.g., separate fact from fiction and 
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protect your finances)––there are no concrete suggestions 
on what veterans can do to protect themselves from bad 
actors. As of this writing, there is no currently pending 
legislation regarding protecting veterans from social media 
targeting. Obviously, this is a serious policy gap.

There is no current research assessing interventions for 
veterans to prevent them from being politically radicalized 
and exploited. Based on the 3T model (Atuel & Castro, 
2025), veterans are encouraged to take their own personal 
steps (e.g., become more cognitively and behaviorally 
adaptable, identify and pursue a new purpose, and connect 
with organized post-military peer networks to help identify 
a positive civilian identity) to avoid falling to negative 
and radicalizing social media. However, several general 
strategies have been put forth to prevent negative social 
media interactions. These include critical social media 
literacy, propaganda recognition, understanding platform 
algorithms, and inoculation and resilience training prior to 
exposure to content (Akram & Nasar, 2023; Cohen et al., 
2021).

Future research should conduct intervention studies to 
evaluate the extent to which they work in reducing social 
media radicalization. Interventions facilitated at specific 
leverage points, such as system goals (e.g., fostering 
informed civic participation rather than maximizing 
engagement time) or paradigms (e.g., reframing digital 
civic space as a public good rather than a market), and 
especially interactions among them, could support more 
resilient democratic norms among veterans. Incorporating 
deeper leverage points into future research may offer the 
potential to reshape how digital ecosystems influence 
political-belief formation. Doing so would require that a 
greater investment be made in interdisciplinary research, 
stakeholder co-design, and longitudinal evaluation.

LIMITATIONS
The directionality of the effect of exposure to content 
on MM/IO social media outlets was not tested. As such, 
whether respondents’ perceptions had changed over 
time, and, if so, in what direction the change occurred is 
not clear. Across all three groups, dissatisfaction was the 
predominant response to the state of US democracy and 
the exit from Afghanistan.

MM/IO platforms represent a crude proxy for the content 
to which respondents are exposed. This study did not, 
for instance, attempt to identify whether a respondent 
consumes content from one or more social media 
platforms that is counter to their ideological preferences. 
Moreover, even if veterans who use MM/IO platforms use 
the traditional platforms, researchers do not know if these 
veterans seek content that aligns with their beliefs or if 
they look at a range of content including information that 

differs from their own beliefs. Nonetheless, the present 
results that indicate veteran negative perceptions of U.S. 
democracy are likely enhanced among users of MM/IO 
outlets is concerning. One potential explanation for the 
observed effect is that MM/IO outlets are fundamentally 
different in some respects (e.g., the scale of the divisive 
rhetoric used on the sites). Collecting information on the 
content consumed across platforms would represent an 
important extension of the present research.

The present study did not ask about traditional media 
consumption (e.g., NPR, Fox News, CNN, MSNBC, One 
America News) or podcast content and, thus, cannot 
decouple the observed effects from any effects that may 
have arisen from one’s broader media ecosystem. Finally, 
this study cannot explain the directionality of effects. 
Perhaps, individuals who are predisposed to right-leaning 
political content are drawn to outlets that are MM/IO. 
Maybe, when social media users consume information 
from outlets that are MM/IO, these individuals become 
more radicalized. Further, right-leaning political content 
on mainstream media may propel users to outlets that are 
MM/IO.

A fuller test of veterans’ social media use and its 
association to belief would ideally have included left-
leaning social media sites that are minimally moderated, 
however BlueSky did not appear in the market until after 
the Wave 8 data collection and appears to have a more 
active stance to content moderation. BlueSky’s website 
indicates that they use proportional enforcement to 
ensure the safety of its users, while attempting to have 
open dialogue. Sites like Parler offer less moderation and 
encourage users to block other users to create the kind of 
content they want. Truth Social prefers that users or user-
provided content not be removed at all and they state that 
they will not eliminate content on the basis of a user’s 
point of view. As a result, comparing Bluesky users to Parler 
and Truth Social users will likely be confounded by content 
moderation differences.

DATA ACCESSIBILITY STATEMENT

Access to the data used in this study will be available at 
ICDS in 12–18 months.

ETHICS AND CONSENT

Ethical approval for the TVMI study was obtained from 
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University’s IRB for VETS, and all study participants provided 
informed consent prior to completing the Wave 1 survey.



117Richardson et al. Journal of Veterans Studies DOI: 10.21061/jvs.v12i2.866

ACKNOWLEDGEMENTS

Support for the Veterans Engaging in Transition Studies 
(VETS) Wave 8 survey was provided by the Wounded 
Warrior Project, The Heinz Endowments, May & Stanley 
Smith Charitable Trust, and The Arthur M. Blank Family 
Foundation.

The Clearinghouse for Military Family Readiness at 
Penn State is the result of a partnership funded by the 
Department of Defense between the Office of the Deputy 
Assistant Secretary of Defense for Military Community and 
Family Policy and the USDA’s National Institute of Food 
and Agriculture through a cooperative agreement with 
the Pennsylvania State University. This work leverages 
funds from the USDA’s National Institute of Food and 
Agriculture and Hatch Appropriations.

Any opinions, findings, conclusions, or recommendations 
expressed in this publication are those of the author(s) and 
should not be construed to represent any official USDA or 
U.S. Government determination or policy.

COMPETING INTERESTS

The authors have no competing interests to declare.

AUTHOR AFFILIATIONS
Cam Richardson  orcid.org/0000-0002-4998-2012 
Clearinghouse for Military Family Readiness, US

Keith R. Aronson  orcid.org/0000-0003-4113-2483 
Department of Biobehavioral Health, Clearinghouse for Military 
Family Readiness, US

Timothy Mazer  orcid.org/0000-0003-1580-7619 
Research Project Manager, Clearinghouse for Military Family 
Readiness, US

Ryan P. Chesnut  orcid.org/0000-0003-1930-1797 
Clearinghouse for Military Family Readiness, US

Daniel F. Perkins  orcid.org/0000-0002-0051-4218 
Professor of Youth and Family Resiliency and Policy, Department 
of Agricultural Economics, Sociology and Education, US; Founder 
and Principal Scientist, Clearinghouse for Military Family 
Readiness, US

REFERENCES

Aboualola, M., Abualsaud, K., Khattab, T., Zorba, N., & 
Hassanein, H. S. (2023). Edge technologies for disaster 
management: A survey of social media and artificial 
intelligence integration. IEEE Access, 11, 73782–73802. 
https://doi.org/10.1109/ACCESS.2023.3293035

Aïmeur, E., Amri, S., & Brassard, G. (2023). Fake news, 
disinformation and misinformation in social media: A review. 
Social Network Analysis and Mining, 13(1), 30. https://doi.
org/10.1007/s13278-023-01028-5

Akram, M., & Nasar, A. (2023). Systematic review of radicalization 
through social media. Ege Academic Review, 23(2), 279–296. 
https://doi.org/10.21121/eab.1166627

Alonso, N. A., Porter, C. M., & Cullen-Lester, K. (2021). Building 
effective networks for the transition from the military to 
the civilian workforce: Who, what, when, and how. Military 
Psychology, 33(3), 152–168. https://doi.org/10.1080/089956
05.2021.1897489

Angel, C. M., Smith, B. P., Pinter, J. M., Young, B. B., Armstrong, 
N. J., Quinn, J. P., Brostek, D. F., Goodrich, D. E., Hoerster, 
K. D., & Erwin, M. S. (2018). Team Red, White & Blue: A 
community-based model for harnessing positive social 
networks to enhance enrichment outcomes in military 
veterans reintegrating to civilian life. Translational Behavioral 
Medicine, 8(4), 554–564. https://doi.org/10.1093/tbm/iby050

Anti-Defamation League. (2021, June 16). Veterans and 
extremism: What we know. https://www.adl.org/resources/
report/veterans-and-extremism-what-we-know

Aryaeinejad, K., & Scherer, T. L. (2024). The role of the Internet 
and social media on radicalization. National Institute of 
Justice. https://www.ojp.gov/pdffiles1/nij/305797.pdf

Atuel, H. R., & Castro, C. A. (2025). The 3T model of military 
veteran radicalization and extremism: Exploring risk factors 
and protective strategies. Frontiers in Sociology, 10, 1500774. 
https://doi.org/10.3389/fsoc.2025.1500774

Barrera, C., & Carter, P. (2017). Challenges on the homefront: 
Underemployment hits veterans hard (p. 21). Zip 
Recruiter and Call of Duty Endowment. https://www.
callofdutyendowment.org/content/dam/atvi/callofduty/
code/pdf/ZipCODE_Vet_Report_FINAL.pdf

Bennett, W. L., & Livingston, S. (2018). The disinformation order: 
Disruptive communication and the decline of democratic 
institutions. European Journal of Communication, 33(2), 122–
139. https://doi.org/10.1177/0267323118760317

Blair, D. C. (2012). Military support for democracy. Prism, 3(3), 
3–16. https://ciaotest.cc.columbia.edu/journals/prism%20/
v3i3/f_0025973_21264.pdf

Blue Star Families. (2024, October). In service of our 
democracy: Voting trends and civic duty among military 
and veteran families. https://bluestarfam.org/wp-content/
uploads/2024/10/BSF_Pulse_Check_Vote_Sep24_Report.pdf

Brewster, L., McWade, B., & Clark, S. J. (2021). A point of 
connection? Wellbeing, the veteran identity and older adults. 
Ageing & Society, 41(9), 1984–2005. https://doi.org/10.1017/
S0144686X20000161

Brown, R. A., Helmus, T. C., & Ramchand, R. (2024). Veteran 
narratives of support for extremist groups and beliefs: Results 

https://orcid.org/0000-0002-4998-2012
https://orcid.org/0000-0002-4998-2012
https://orcid.org/0000-0003-4113-2483
https://orcid.org/0000-0003-4113-2483
https://orcid.org/0000-0003-1580-7619
https://orcid.org/0000-0003-1580-7619
https://orcid.org/0000-0003-1930-1797
https://orcid.org/0000-0003-1930-1797
https://orcid.org/0000-0002-0051-4218
https://orcid.org/0000-0002-0051-4218
https://doi.org/10.1109/ACCESS.2023.3293035
https://doi.org/10.1007/s13278-023-01028-5
https://doi.org/10.1007/s13278-023-01028-5
https://doi.org/10.21121/eab.1166627
https://doi.org/10.1080/08995605.2021.1897489
https://doi.org/10.1080/08995605.2021.1897489
https://doi.org/10.1093/tbm/iby050
https://www.adl.org/resources/report/veterans-and-extremism-what-we-know
https://www.adl.org/resources/report/veterans-and-extremism-what-we-know
https://www.ojp.gov/pdffiles1/nij/305797.pdf
https://doi.org/10.3389/fsoc.2025.1500774
https://www.callofdutyendowment.org/content/dam/atvi/callofduty/code/pdf/ZipCODE_Vet_Report_FINAL.pdf
https://www.callofdutyendowment.org/content/dam/atvi/callofduty/code/pdf/ZipCODE_Vet_Report_FINAL.pdf
https://www.callofdutyendowment.org/content/dam/atvi/callofduty/code/pdf/ZipCODE_Vet_Report_FINAL.pdf
https://doi.org/10.1177/0267323118760317
https://ciaotest.cc.columbia.edu/journals/prism%20/v3i3/f_0025973_21264.pdf
https://ciaotest.cc.columbia.edu/journals/prism%20/v3i3/f_0025973_21264.pdf
https://bluestarfam.org/wp-content/uploads/2024/10/BSF_Pulse_Check_Vote_Sep24_Report.pdf
https://bluestarfam.org/wp-content/uploads/2024/10/BSF_Pulse_Check_Vote_Sep24_Report.pdf
https://doi.org/10.1017/S0144686X20000161
https://doi.org/10.1017/S0144686X20000161


118Richardson et al. Journal of Veterans Studies DOI: 10.21061/jvs.v12i2.866

from interviews with members of a nationally representative 
survey of the US veteran community. RAND. https://www.
rand.org/pubs/research_reports/RRA1071-4.html

Bueno, C. O. (2023). Fractures: The impact of discord, 
disinformation, and damaged democracy. The Journal of 
Intelligence, Conflict, and Warfare, 5(3), 183–186. https://doi.
org/10.21810/jicw.v5i3.5194

Cameron, B. (2014, November 11). Veterans on Facebook. Meta. 
https://about.fb.com/news/2014/11/veterans-on-facebook/

Caputo, M., & Seligman, L. (2021, September 30). ‘Benghazi 
multiplied by 10’: Afghanistan becomes rallying cry 
for Republicans. Politico. https://www.politico.com/
news/2021/09/30/afghanistan-withdrawal-pentagon-
republicans-514779

Castro, C., Dursun, S., MacLean, M. B., Lazier, R., Fossey, M., & 
Pedlar, D. (2019). Essential components for a successful 
military-to-civilian transition. In C. A. Castro & S. Dursun 
(Eds.), Military Veteran Reintegration (pp. 245–251). Academic 
Press. https://doi.org/10.1016/B978-0-12-815312-3.00011-5

Castro, C. A., & Kintzle, S. (2017). The state of the American 
veteran: The San Francisco veterans study. University 
of Southern California. https://cir.usc.edu/wp-content/
uploads/2017/05/USC-CIR-SF-VET-2017_FINAL-Pgs.pdf

Chen, Z., Oh, P., & Chen, A. (2021). The role of online media in 
mobilizing large-scale collective action. Social Media and 
Society, 7(3). https://doi.org/10.1177/20563051211033808

Cohen, R. S., Beauchamp-Mustafaga, N., Cheravitch, J., 
Demus, A., Harold, S. W., Hornung, J. W., Jun, J., Schwille, 
M., Treyger, E., & Vest, N. (2021, July 19). Combating 
foreign disinformation on social media: Study overview and 
conclusions. Rand. https://www.rand.org/pubs/research_
reports/RR4373z1.html

Coleman, J. S. (1988). Social capital in the creation of human 
capital. American Journal of Sociology, 94, S95–S120. https://
www.jstor.org/stable/2780243

Dalomba, F. (2022). Pros and cons of social media. Brown 
University. https://www.brownhealth.org/be-well/social-
media-good-bad-and-ugly

Dang, S., Muralidhar, K., Wang, K., Ruiz, D., Gomez-Orozco, C., & 
Valencia, W. M. (2019). Social isolation and mental health 
challenges among high-needs veterans. Innovation in Aging, 
3(1), S272-S273. https://doi.org/10.1093/geroni/igz038.1011

Dehghan, E., & Nagappa, A. (2022). Politicization and 
radicalization of discourses in the alt-tech ecosystem: A case 
study on Gab Social. Social Media+ Society, 8(3). https://doi.
org/10.1177/20563051221113075

Department of Veterans Affairs. (2025). Veterans guide to 
navigating social media safely. https://department.va.gov/
privacy/fact-sheet/veterans-guide-to-navigating-social-
media-safely-avoid-common-scams-while-using-your-
favorite-social-media-platforms/

Dixon, S. J. (2025). Decentralized social media—Statistics & 
facts. Statista. https://www.statista.com/topics/13332/
decentralized-social-media/?srsltid=AfmBOooR1BtaJYRMob6
4gLvFJLtB-81jjiN5kYJ6jwAZp_K4--ebnBeH#topicOverview

Dosono, B., Rashidi, Y., Akter, T., Semaan, B., & Kapadia, A. 
(2017). Challenges in transitioning from civil to military 
culture: Hyper-selective disclosure through ICTs. Proceedings 
of the ACM on Human-Computer Interaction, 1(CSCW), 1–23. 
https://doi.org/10.1145/3134676

Draper, D., & Neschke, S. (2023, October). The pros and cons of 
social media algorithms. Bipartisan Policy Center. https://
bipartisanpolicy.org/wp-content/uploads/2023/10/BPC_Tech-
Algorithm-Tradeoffs_R01.pdf

Dunlap, C. J. (2022). On “The Alt-Right Movement and US 
National Security” and Authors’ Response. The US Army War 
College Quarterly: Parameters, 52(1), 181–192. https://doi.
org/10.55540/0031-1723.3139

Eddington, P. G. (2020, November 11). America’s veterans: 
Citizens, soldiers, spies and targets. Cato Institute. https://
www.cato.org/commentary/americas-veterans-citizens-
soldiers-spies-targets

Elnitsky, C. A., Andresen, E. M., Clark, M. E., McGarity, S., Hall, 
C. G., & Kerns, R. D. (2013). Access to the US Department of 
Veterans Affairs health system: Self-reported barriers to care 
among returnees of Operations Enduring Freedom and Iraqi 
Freedom. BMC Health Services Research, 13, 498. https://doi.
org/10.1186/1472-6963-13-498

Evans, H., Lakshmi, U., Watson, H., Ismail, A., Sherrill, A. M., 
Kumar, N., & Arriaga, R. I. (2020, April). Understanding 
the care ecologies of veterans with PTSD. Proceedings of 
the 2020 Computer-Human Interaction Conference on 
Human Factors in Computing Systems (pp. 1–15). https://doi.
org/10.1145/3313831.3376170

Faris, M. L. (2026). From service to storytelling: How veterans 
are thriving on TikTok. U.S. Veterans Magazine. https://
usveteransmagazine.com/about/

Feaver, P. D., & Kohn, R. H. (2000). The gap: Soldiers, civilians and 
their mutual misunderstanding. The National Interest, 61, 
29–37. https://www.jstor.org/stable/42897240

Flack, M., & Kite, L. (2021). Transition from military to civilian: 
Identity, social connectedness, and veteran wellbeing. PloS 
One, 16(12), e0261634. https://doi.org/10.1371/journal.
pone.0261634

Francis, R. C. (2021, January 27). Protecting our heroes from 
disinformation on social media. Council on Foreign Relations. 
https://www.cfr.org/articles/protecting-our-heroes-
disinformation-social-media

Frenkel, S. (2021, January 6). The storming of Capitol Hill was 
organized on social media. The New York Times. https://
www.nytimes.com/2021/01/06/us/politics/protesters-storm-
capitol-hill-building.html

https://www.rand.org/pubs/research_reports/RRA1071-4.html
https://www.rand.org/pubs/research_reports/RRA1071-4.html
https://doi.org/10.21810/jicw.v5i3.5194
https://doi.org/10.21810/jicw.v5i3.5194
https://about.fb.com/news/2014/11/veterans-on-facebook/
https://www.politico.com/news/2021/09/30/afghanistan-withdrawal-pentagon-republicans-514779
https://www.politico.com/news/2021/09/30/afghanistan-withdrawal-pentagon-republicans-514779
https://www.politico.com/news/2021/09/30/afghanistan-withdrawal-pentagon-republicans-514779
https://doi.org/10.1016/B978-0-12-815312-3.00011-5
https://cir.usc.edu/wp-content/uploads/2017/05/USC-CIR-SF-VET-2017_FINAL-Pgs.pdf
https://cir.usc.edu/wp-content/uploads/2017/05/USC-CIR-SF-VET-2017_FINAL-Pgs.pdf
https://doi.org/10.1177/20563051211033808
https://www.rand.org/pubs/research_reports/RR4373z1.html
https://www.rand.org/pubs/research_reports/RR4373z1.html
https://www.jstor.org/stable/2780243
https://www.jstor.org/stable/2780243
https://www.brownhealth.org/be-well/social-media-good-bad-and-ugly
https://www.brownhealth.org/be-well/social-media-good-bad-and-ugly
https://doi.org/10.1093/geroni/igz038.1011
https://doi.org/10.1177/20563051221113075
https://doi.org/10.1177/20563051221113075
https://department.va.gov/privacy/fact-sheet/veterans-guide-to-navigating-social-media-safely-avoid-common-scams-while-using-your-favorite-social-media-platforms/
https://department.va.gov/privacy/fact-sheet/veterans-guide-to-navigating-social-media-safely-avoid-common-scams-while-using-your-favorite-social-media-platforms/
https://department.va.gov/privacy/fact-sheet/veterans-guide-to-navigating-social-media-safely-avoid-common-scams-while-using-your-favorite-social-media-platforms/
https://department.va.gov/privacy/fact-sheet/veterans-guide-to-navigating-social-media-safely-avoid-common-scams-while-using-your-favorite-social-media-platforms/
https://www.statista.com/topics/13332/decentralized-social-media/?srsltid=AfmBOooR1BtaJYRMob64gLvFJLtB-81jjiN5kYJ6jwAZp_K4--ebnBeH#topicOverview
https://www.statista.com/topics/13332/decentralized-social-media/?srsltid=AfmBOooR1BtaJYRMob64gLvFJLtB-81jjiN5kYJ6jwAZp_K4--ebnBeH#topicOverview
https://www.statista.com/topics/13332/decentralized-social-media/?srsltid=AfmBOooR1BtaJYRMob64gLvFJLtB-81jjiN5kYJ6jwAZp_K4--ebnBeH#topicOverview
https://doi.org/10.1145/3134676
https://bipartisanpolicy.org/wp-content/uploads/2023/10/BPC_Tech-Algorithm-Tradeoffs_R01.pdf
https://bipartisanpolicy.org/wp-content/uploads/2023/10/BPC_Tech-Algorithm-Tradeoffs_R01.pdf
https://bipartisanpolicy.org/wp-content/uploads/2023/10/BPC_Tech-Algorithm-Tradeoffs_R01.pdf
https://doi.org/10.55540/0031-1723.3139
https://doi.org/10.55540/0031-1723.3139
https://www.cato.org/commentary/americas-veterans-citizens-soldiers-spies-targets
https://www.cato.org/commentary/americas-veterans-citizens-soldiers-spies-targets
https://www.cato.org/commentary/americas-veterans-citizens-soldiers-spies-targets
https://doi.org/10.1186/1472-6963-13-498
https://doi.org/10.1186/1472-6963-13-498
https://doi.org/10.1145/3313831.3376170
https://doi.org/10.1145/3313831.3376170
https://usveteransmagazine.com/about/
https://usveteransmagazine.com/about/
https://www.jstor.org/stable/42897240
https://doi.org/10.1371/journal.pone.0261634
https://doi.org/10.1371/journal.pone.0261634
https://www.cfr.org/articles/protecting-our-heroes-disinformation-social-media
https://www.cfr.org/articles/protecting-our-heroes-disinformation-social-media
https://www.nytimes.com/2021/01/06/us/politics/protesters-storm-capitol-hill-building.html
https://www.nytimes.com/2021/01/06/us/politics/protesters-storm-capitol-hill-building.html
https://www.nytimes.com/2021/01/06/us/politics/protesters-storm-capitol-hill-building.html


119Richardson et al. Journal of Veterans Studies DOI: 10.21061/jvs.v12i2.866

Gallacher, J. D., Barash, V., Howard, P. N., & Kelly, J. (2018). Junk 
news on military affairs and national security: Social media 
disinformation campaigns against us military personnel and 
veterans. ArXiv, 1802.03572. https://api.semanticscholar.org/
CorpusID:3648759

Giles, J. F. (2021). Disrupting disinformation: Servicemember 
information force protection through media literacy training 
[Master’s Thesis, Marine Corps University]. https://apps.dtic.
mil/sti/trecms/pdf/AD1177990.pdf

Goldsmith, K. (2019). An investigation into foreign entities 
who are targeting servicemembers and veterans online. 
Vietnam Veterans of America. https://vva.org/wp-content/
uploads/2019/09/VVA-Investigation.pdf

Goldwasser, R. (2021, October 12). Extremism among active-duty 
military and veterans remains a clear and present danger. 
Southern Poverty Law Center. https://www.splcenter.org/
resources/hatewatch/extremism-among-active-duty-
military-and-veterans-remains-clear-and-present-danger/

Graeff, P. (2010). Social capital: The dark side. In G. T. 
Svendsen & G. L. H. Svendsen (Eds.), Handbook of 
Social Capital (pp. 143–161). Edward Elgar. https://doi.
org/10.4337/9781848447486.00017

Grenawalt, T. A., Lu, J., Hamner, K., Gill, C., & Umucu, E. (2023). 
Social isolation and well-being in veterans with mental 
illness. Journal of Mental Health, 32(2), 407–411. https://doi.
org/10.1080/09638237.2021.2022625

Hachey, K. K., Sudom, K., Sweet, J., MacLean, M. B., & VanTil, L. 
D. (2016). Transitioning from military to civilian life: The role 
of mastery and social support. Journal of Military, Veteran 
and Family Health, 2(1), 9–18. https://doi.org/10.3138/
jmvfh.3379

Harper, S., & Sykes, T. (2023). Conspiracy theories left, right and 
centre: Political disinformation and liberal media discourse. 
New Formations, 109(109), 110–128. https://muse.jhu.edu/
pub/248/article/911312

Haugstvedt, H., & Koehler, D. (2023). Armed and explosive? An 
explorative statistical analysis of extremist radicalization cases 
with military background. Terrorism and Political Violence, 35(3), 
518–532. https://doi.org/10.1080/09546553.2021.1957675

Helmus, T. C., Brown, R. A., & Ramchand, R. (2023, September 
11). Prevalence of veteran support for extremist groups and 
extremist beliefs: Results from a nationally representative 
survey of the U.S. veteran community. RAND Corporation. 
https://www.rand.org/pubs/research_reports/RRA1071-2-v2.
html#citation

Hwang, T. (2020). Dealing with disinformation: Evaluating the 
case for Amendment of Section 230 of the communications 
decency act. In N. Persily & J. A. Tucker (Eds.), Social Media 
and Democracy: The State of the Field, Prospects for Reform 
(pp. 252–285). Cambridge University Press. https://doi.
org/10.1017/9781108890960

Jackson, C. A., IV. (2023). Ambush on Black veterans 
[Masters project, Duke University]. https://hdl.handle.
net/10161/27083

Jamieson, K. H. (2020). Cyberwar: How Russian hackers and 
trolls helped elect a president: What we don’t, can’t, and 
do know. Oxford University Press. https://doi.org/10.1093/
oso/9780190058838.001.0001

Jensen, M. A., Yates, E., & Kane, S. (2022). Radicalization 
in the ranks: An assessment of the scope and nature of 
criminal extremism in the United States military. National 
Consortium for the Study of Terrorism and Responses to 
Terrorism, University of Maryland. https://www.start.umd.
edu/sites/default/files/publications/local_attachments/
Radicalization%20in%20the%20Ranks_Jan2025.pdf

Karre, J. K., Perkins, D. F., Morgan, N. R., Davenport, K. E., 
Aronson, K. R., Maury, R. V., Bradbard, D., Armstrong, N. 
J., Wright, A., Sargent, R., & Andros, M. (2024). What do 
successful military-to-civilian transitions look like? A revised 
framework and a new conceptual model for assessing 
veteran well-being. Armed Forces & Society, 51(3), 611–640. 
https://doi.org/10.1177/0095327X231216678

Kelly, K., Fine, A., & Coppersmith, G. (2020). Social media 
data as a lens onto care-seeking behavior among women 
veterans of the US armed forces. In Proceedings of the 
Fourth Workshop on Natural Language Processing and 
Computational Social Science (pp. 184–192). Association for 
Computational Linguistics. https://aclanthology.org/2020.
nlpcss-1.20.pdf

Kemp, S. (2024, February 22). Digital 2024: The United States of 
America. DataReportal. https://datareportal.com/reports/
digital-2024-united-states-of-america

Kim, D. H., & Ellison, N. B. (2022). From observation on social 
media to offline political participation: The social media 
affordances approach. New Media & Society, 24(12), 2614–
2634. https://doi.org/10.1177/1461444821998346

Kleykamp, M., Schwam, D., & Wenig, G. (2023, December 14). 
What Americans think about veterans and military service. 
RAND Corporation. https://www.rand.org/pubs/research_
reports/RRA1363-7.html

Kreiss, D. (2021). Social media and democracy: The state 
of the field, prospects for reform. The International 
Journal of Press/Politics, 26(2), 505–512. https://doi.
org/10.1177/1940161220985078

Li, M., Turki, N., Izaguirre, C. R., DeMahy, C., Thibodeaux, B. L., & 
Gage, T. (2021). Twitter as a tool for social movement: An 
analysis of feminist activism on social media communities. 
Journal of Community Psychology, 49(3), 854–868. https://
doi.org/10.1002/jcop.22324

Meta. (2019, November 7). Supporting military members and 
veterans. https://about.fb.com/news/2019/11/supporting-
military-members-and-veterans/

https://api.semanticscholar.org/CorpusID:3648759
https://api.semanticscholar.org/CorpusID:3648759
https://apps.dtic.mil/sti/trecms/pdf/AD1177990.pdf
https://apps.dtic.mil/sti/trecms/pdf/AD1177990.pdf
https://vva.org/wp-content/uploads/2019/09/VVA-Investigation.pdf
https://vva.org/wp-content/uploads/2019/09/VVA-Investigation.pdf
https://www.splcenter.org/resources/hatewatch/extremism-among-active-duty-military-and-veterans-remains-clear-and-present-danger/
https://www.splcenter.org/resources/hatewatch/extremism-among-active-duty-military-and-veterans-remains-clear-and-present-danger/
https://www.splcenter.org/resources/hatewatch/extremism-among-active-duty-military-and-veterans-remains-clear-and-present-danger/
https://doi.org/10.4337/9781848447486.00017
https://doi.org/10.4337/9781848447486.00017
https://doi.org/10.1080/09638237.2021.2022625
https://doi.org/10.1080/09638237.2021.2022625
https://doi.org/10.3138/jmvfh.3379
https://doi.org/10.3138/jmvfh.3379
https://muse.jhu.edu/pub/248/article/911312
https://muse.jhu.edu/pub/248/article/911312
https://doi.org/10.1080/09546553.2021.1957675
https://www.rand.org/pubs/research_reports/RRA1071-2-v2.html#citation
https://www.rand.org/pubs/research_reports/RRA1071-2-v2.html#citation
https://doi.org/10.1017/9781108890960
https://doi.org/10.1017/9781108890960
https://hdl.handle.net/10161/27083
https://hdl.handle.net/10161/27083
https://doi.org/10.1093/oso/9780190058838.001.0001
https://doi.org/10.1093/oso/9780190058838.001.0001
https://www.start.umd.edu/sites/default/files/publications/local_attachments/Radicalization%20in%20the%20Ranks_Jan2025.pdf
https://www.start.umd.edu/sites/default/files/publications/local_attachments/Radicalization%20in%20the%20Ranks_Jan2025.pdf
https://www.start.umd.edu/sites/default/files/publications/local_attachments/Radicalization%20in%20the%20Ranks_Jan2025.pdf
https://doi.org/10.1177/0095327X231216678
https://aclanthology.org/2020.nlpcss-1.20.pdf
https://aclanthology.org/2020.nlpcss-1.20.pdf
https://datareportal.com/reports/digital-2024-united-states-of-america
https://datareportal.com/reports/digital-2024-united-states-of-america
https://doi.org/10.1177/1461444821998346
https://www.rand.org/pubs/research_reports/RRA1363-7.html
https://www.rand.org/pubs/research_reports/RRA1363-7.html
https://doi.org/10.1177/1940161220985078
https://doi.org/10.1177/1940161220985078
https://doi.org/10.1002/jcop.22324
https://doi.org/10.1002/jcop.22324
https://about.fb.com/news/2019/11/supporting-military-members-and-veterans/
https://about.fb.com/news/2019/11/supporting-military-members-and-veterans/


120Richardson et al. Journal of Veterans Studies DOI: 10.21061/jvs.v12i2.866

National Telecommunications and Information Administration. 
(2017, November 8). Fact sheet: Veterans’ computer and 
Internet use. U.S. Department of Commerce. https://www.
ntia.gov/other-publication/fact-sheet-veterans-computer-
and-internet-use

Orazem, R. J., Frazier, P. A., Schnurr, P. P., Oleson, H. E., Carlson, 
K. F., Litz, B. T., & Sayer, N. A. (2017). Identity adjustment 
among Afghanistan and Iraq war veterans with reintegration 
difficulty. Psychological Trauma: Theory, Research, Practice, 
and Policy, 9, 4–11. https://doi.org/10.1037/tra0000225

Otala, J. M., Kurtic, G., Grasso, I., Liu, Y., Matthews, J., & 
Madraki, G. (2021). Political polarization and platform 
migration: A study of Parler and Twitter usage by 
United States of America Congress members. In J. 
Lekovec, M. Grobenik, & M. Najork (Eds.), Companion 
Proceedings of the Web Conference 2021 (pp. 224–231). 
Association of Computing Machinery. https://doi.
org/10.1145/3442442.3452305

Palminteri, S., & Lebreton, M. (2022). The computational roots of 
positivity and confirmation biases in reinforcement learning. 
Trends in Cognitive Sciences, 26(7), 607–621. https://doi.
org/10.1016/j.tics.2022.04.005

Persily, N., & Tucker, J. A. (2020). Conclusion: The challenges 
and opportunities for social media research. In N. 
Persily & J. A. Tucker (Eds.), Social Media and Democracy: 
The State of the Field, Prospects for Reform (pp. 
313–331). Cambridge University Press. https://doi.
org/10.1017/9781108890960.014

Potter, M. (2021). Bad actors never sleep: Content manipulation 
on Reddit. Continuum, 35(5), 706–718. https://doi.org/10.108
0/10304312.2021.1983254

Putnam, R. D. (1993, April 1). The prosperous community. 
The American Prospect. https://prospect.org/1993/04/01/
prosperous-community-social-capital-public-life/

Putnam, R. D. (1994). Social capital and public affairs. Bulletin 
of the American Academy of Arts and Sciences, 47(8), 5–19. 
https://www.jstor.org/stable/3824796

Putzel, J. (1997). Policy arena: Accounting for the ‘dark side’of 
social capital: Reading Robert Putnam on democracy. 
Journal of International Development, 9(7), 939–949. https://
doi.org/10.1002/(SICI)1099-1328(199711)9:7<939::AID-
JID497>3.0.CO;2-4

Ribeiro, A. C., Azevedo, B., Oliveira e Sá, J., & Baptista, A. A. 
(2020). How to measure influence in social networks? In 
F. Dalpiaz, J. Zdravkovic, & P. Loucopoulos (Eds.), Research 
Challenges in Information Science: 14th International 
Conference, RCIS 2020, Limassol, Cyprus, September 23–25, 
2020, Proceedings. Springer. https://doi.org/10.1007/978-3-
030-50316-1_3

Ricciardelli, M. (2023, July 26). A demographic and legal profile of 
January 6 prosecutions. Seton Hall University. https://www.

shu.edu/news/a-demographic-and-legal-profile-of-january-
6-prosecutions.html

Schuler, M. S., Bower, A., Farmer, C. M., Phillips, J., & Ramchand, 
R. (2025). A Summary of Veteran-Related Statistics. RAND 
Corporation. https://www.rand.org/pubs/research_reports/
RRA1363-5.html

Shane III, L. (2019, February 28). White nationalism 
remains a problem for the military, poll suggests. 
Military Times. https://www.militarytimes.com/news/
pentagon-congress/2019/02/28/white-nationalism-remains-
a-problem-for-the-military-poll-shows/

Sharma, K., Qian, F., Jiang, H., Ruchansky, N., Zhang, M., & Liu, 
Y. (2019). Combating fake news: A survey on identification 
and mitigation techniques. ACM Transactions on Intelligent 
Systems and Technology (TIST), 10(3), 1–42. https://doi.
org/10.1145/3305260

Shu, K., Sliva, A., Wang, S., Tang, J., & Liu, H. (2017). Fake news 
detection on social media: A data mining perspective. ACM 
SIGKDD Explorations Newsletter, 19(1), 22–36. https://doi.
org/10.1145/3137597.3137600

Simi, P., Bubolz, B. F., & Hardman, A. (2013). Military experience, 
identity discrepancies, and far right terrorism: An exploratory 
analysis. Studies in Conflict & Terrorism, 36(8), 654–671. 
https://doi.org/10.1080/1057610X.2013.802976

Singer, P. W., & Johnson, E. (2022). The need to inoculate military 
servicemembers against information threats: The case 
for digital literacy training for the Force. In A. Farhadi, R. P. 
Sanders, & A. Masys (Eds.), The Great Power Competition (Vol. 
3) (pp. 283–291). Springer. https://doi.org/10.1007/978-3-
031-04586-8_14

Speckhard, A., & Ellenberg, M. (2023, January 16). An 
analysis of active-duty and veteran military members 
involved in White supremacist and violent anti-
government militias and groups. International Center 
for the Study of Violent Extremism. https://icsve.org/
an-analysis-of-active-duty-and-veteran-military-
members-involved-in-white-supremacist-and-violent-anti-
government-militias-and-groups-2017-2022/

Tan, C. (2022). Regulating disinformation on Twitter and 
Facebook. Griffith Law Review, 31(4), 513–536. https://doi.org
/10.1080/10383441.2022.2138140

Teo, A. R., Marsh, H. E., Liebow, S. B., Chen, J. I., Forsberg, C. W., 
Nicolaidis, C., Saha, S., & Dobscha, S. K. (2018). Help-seeking 
on Facebook versus more traditional sources of help: Cross-
sectional survey of military veterans. Journal of Medical 
Internet Research, 20(2), e62. https://doi.org/10.2196/jmir.9007

Trump, D. J. (2021, January 6). Remarks to supporters prior to 
the storming of the United States Capitol. The American 
Presidency Project. https://www.presidency.ucsb.edu/
documents/remarks-supporters-prior-the-storming-the-
united-states-capitol

https://www.ntia.gov/other-publication/fact-sheet-veterans-computer-and-internet-use
https://www.ntia.gov/other-publication/fact-sheet-veterans-computer-and-internet-use
https://www.ntia.gov/other-publication/fact-sheet-veterans-computer-and-internet-use
https://doi.org/10.1037/tra0000225
https://doi.org/10.1145/3442442.3452305
https://doi.org/10.1145/3442442.3452305
https://doi.org/10.1016/j.tics.2022.04.005
https://doi.org/10.1016/j.tics.2022.04.005
https://doi.org/10.1017/9781108890960.014
https://doi.org/10.1017/9781108890960.014
https://doi.org/10.1080/10304312.2021.1983254
https://doi.org/10.1080/10304312.2021.1983254
https://prospect.org/1993/04/01/prosperous-community-social-capital-public-life/
https://prospect.org/1993/04/01/prosperous-community-social-capital-public-life/
https://www.jstor.org/stable/3824796
https://doi.org/10.1002/(SICI)1099-1328(199711)9:7<939::AID-JID497>3.0.CO;2-4
https://doi.org/10.1002/(SICI)1099-1328(199711)9:7<939::AID-JID497>3.0.CO;2-4
https://doi.org/10.1002/(SICI)1099-1328(199711)9:7<939::AID-JID497>3.0.CO;2-4
https://doi.org/10.1007/978-3-030-50316-1_3
https://doi.org/10.1007/978-3-030-50316-1_3
https://www.shu.edu/news/a-demographic-and-legal-profile-of-january-6-prosecutions.html
https://www.shu.edu/news/a-demographic-and-legal-profile-of-january-6-prosecutions.html
https://www.shu.edu/news/a-demographic-and-legal-profile-of-january-6-prosecutions.html
https://www.rand.org/pubs/research_reports/RRA1363-5.html
https://www.rand.org/pubs/research_reports/RRA1363-5.html
https://www.militarytimes.com/news/pentagon-congress/2019/02/28/white-nationalism-remains-a-problem-for-the-military-poll-shows/
https://www.militarytimes.com/news/pentagon-congress/2019/02/28/white-nationalism-remains-a-problem-for-the-military-poll-shows/
https://www.militarytimes.com/news/pentagon-congress/2019/02/28/white-nationalism-remains-a-problem-for-the-military-poll-shows/
https://doi.org/10.1145/3305260
https://doi.org/10.1145/3305260
https://doi.org/10.1145/3137597.3137600
https://doi.org/10.1145/3137597.3137600
https://doi.org/10.1080/1057610X.2013.802976
https://doi.org/10.1007/978-3-031-04586-8_14
https://doi.org/10.1007/978-3-031-04586-8_14
https://icsve.org/an-analysis-of-active-duty-and-veteran-military-members-involved-in-white-supremacist-and-violent-anti-government-militias-and-groups-2017-2022/
https://icsve.org/an-analysis-of-active-duty-and-veteran-military-members-involved-in-white-supremacist-and-violent-anti-government-militias-and-groups-2017-2022/
https://icsve.org/an-analysis-of-active-duty-and-veteran-military-members-involved-in-white-supremacist-and-violent-anti-government-militias-and-groups-2017-2022/
https://icsve.org/an-analysis-of-active-duty-and-veteran-military-members-involved-in-white-supremacist-and-violent-anti-government-militias-and-groups-2017-2022/
https://doi.org/10.1080/10383441.2022.2138140
https://doi.org/10.1080/10383441.2022.2138140
https://doi.org/10.2196/jmir.9007
https://www.presidency.ucsb.edu/documents/remarks-supporters-prior-the-storming-the-united-states-capitol
https://www.presidency.ucsb.edu/documents/remarks-supporters-prior-the-storming-the-united-states-capitol
https://www.presidency.ucsb.edu/documents/remarks-supporters-prior-the-storming-the-united-states-capitol


121Richardson et al. Journal of Veterans Studies DOI: 10.21061/jvs.v12i2.866

TO CITE THIS ARTICLE:
Richardson, C., Aronson, K. R., Mazer, T., Chesnut, R. P., & Perkins, D. F. (2026). Post-9/11 Veterans’ Social Media Use and Their Perceptions of 
U.S. Democracy. Journal of Veterans Studies, 12(2), pp. 106–121. DOI: https://doi.org/10.21061/jvs.v12i2.866

Submitted: 16 February 2026     Accepted: 20 July 2026     Published: 23 October 2026

COPYRIGHT:
© 2026 The Author(s). This is an open-access article distributed under the terms of the Creative Commons Attribution 4.0 International 
License (CC-BY 4.0), which permits unrestricted use, distribution, and reproduction in any medium, provided the original author and source 
are credited. See https://creativecommons.org/licenses/by/4.0/.

Journal of Veterans Studies is a peer-reviewed open access journal published by VT Publishing.

Tucker, J. A., Theocharis, Y., Roberts, M. E., & Barberá, P. (2017). 
From liberation to turmoil: Social media and democracy. 
Journal of Democracy, 28(4), 46–59. https://www.
journalofdemocracy.org/articles/from-liberation-to-turmoil-
social-media-and-democracy/

US Congress House Committee on Veterans’ Affairs. 
(2020). Hijacking our heroes: Exploiting veterans through 
disinformation on social media. U.S. Congress. https://www.
congress.gov/committee-report/116th-congress/house-
report/657/1?outputFormat=pdf

Villamil, F., Turnbull-Dugarte, S. J., & Rama, J. (2024). 
Rally’round the barrack: Far-right support and the military. 
The Journal of Politics, 86(4), 1524–1540. https://www.
journals.uchicago.edu/doi/10.1086/727598

Vogt, D. S., Perkins, D. F., Copeland, L. A., Finley, E. P., 
Jamieson, C. S., Booth, B., Lederer, S., & Gilman, C. 
L. (2018). The Veterans Metrics Initiative study of US 

veterans’ experiences during their transition from military 
service. BMJ Open, 8(6), e020734. https://doi.org/10.1136/
bmjopen-2017-020734

Wilson, G., Hill, M., & Kiernan, M. D. (2018). Loneliness and 
social isolation of military veterans: Systematic narrative 
review. Occupational Medicine, 68(9), 600–609. https://doi.
org/10.1093/occmed/kqy160

Yasseri, T., & Reher, J. (2022). Fooled by facts: Quantifying 
anchoring bias through a large-scale experiment. Journal of 
Computational Social Science, 5(1), 1001–1021. https://doi.
org/10.1007/s42001-021-00158-0

Zhou, J., Saha, K., Lopez Carron, I. M., Yoo, D. W., Deeter, C. 
R., De Choudhury, M., & Arriaga, R. I. (2022). Veteran 
critical theory as a lens to understand veterans’ needs 
and support on social media. Proceedings of the ACM on 
Human-Computer Interaction, 6 (CSCW1), 1–28. https://doi.
org/10.1145/3512980

https://doi.org/10.21061/jvs.v12i2.866
https://creativecommons.org/licenses/by/4.0/
https://www.journalofdemocracy.org/articles/from-liberation-to-turmoil-social-media-and-democracy/
https://www.journalofdemocracy.org/articles/from-liberation-to-turmoil-social-media-and-democracy/
https://www.journalofdemocracy.org/articles/from-liberation-to-turmoil-social-media-and-democracy/
https://www.congress.gov/committee-report/116th-congress/house-report/657/1?outputFormat=pdf
https://www.congress.gov/committee-report/116th-congress/house-report/657/1?outputFormat=pdf
https://www.congress.gov/committee-report/116th-congress/house-report/657/1?outputFormat=pdf
https://www.journals.uchicago.edu/doi/10.1086/727598
https://www.journals.uchicago.edu/doi/10.1086/727598
https://doi.org/10.1136/bmjopen-2017-020734
https://doi.org/10.1136/bmjopen-2017-020734
https://doi.org/10.1093/occmed/kqy160
https://doi.org/10.1093/occmed/kqy160
https://doi.org/10.1007/s42001-021-00158-0
https://doi.org/10.1007/s42001-021-00158-0
https://doi.org/10.1145/3512980
https://doi.org/10.1145/3512980

	﻿Veteran Use of Social Media

	﻿Social Capital, Social Media Use, and Political Fragmentation

	﻿Veterans’ Engagement with Political Content Online

	﻿The Current Study

	﻿Methods

	﻿Participants and Procedures

	﻿Measures

	﻿Social Media Use

	﻿Perceptions of U.S. Democracy

	﻿Perception of the Military’s Exit from Afghanistan


	﻿Data Analysis Plan


	﻿Results

	﻿Veterans’ Use of Different Social Media Platforms

	﻿Perceptions of U.S. Democracy as a Function of Social Media Platforms Used

	﻿Veterans’ Perceptions of the Condition of US Democracy

	﻿Veterans’ Perceptions of the Military’s Exit from Afghanistan


	﻿Discussion

	﻿Reducing the Influence of Social Media Misinformation and Disinformation on Veterans

	﻿Limitations


	﻿Data Accessibility Statement

	﻿Ethics and Consent

	﻿Acknowledgements

	﻿Competing Interests

	﻿﻿AUTHOR AFFILIATIONS

	﻿References


