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INTRODUCTION 

Health professionals may discover that using social 

media platforms to disseminate relevant information to 

targeted audiences can effectively promote public health 

awareness. As accessible health care providers, 

pharmacist-led contraceptive counseling improves 

patient understanding, thus pharmacists should be 

knowledgeable regarding the correct usage, side effects, 

and efficacy of contraceptives (Raffie et al., 2017). 

 

Contraception is hindered by misconceptions about 

family planning and negative beliefs can influence the 

overall degree of contraceptive methods used in a 

population. Das et al. (2021) concluded that the spread of 

contraception and other family planning information 

through media channels might help reduce neonatal and 

infant mortality, unsafe abortions, and maternal fatalities. 

 

A study conducted by Scanfeld et al. (2013), suggests 

that more research is needed to examine how such 

networks can be used to identify misuse or 

misunderstanding of health-related issues, promote 

positive behavior change, disseminate accurate 

information, and evaluate how such techniques can be 

used to collect real-time health data. Al-Dmour et al. 

(2020) also stated that there are still insufficient studies 

available to evaluate how social media platforms may be 

utilized to increase health awareness and healthy 

behavior adoption in a cross-cultural environment. 

 

METHODOLOGY 

Study Design 

This study utilized the descriptive- correlational method. 

The descriptive method is the anchor of this study, more 

specifically when the researchers utilized questionnaires 

to obtain the data. 

 

The correlational method was employed to establish the 
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ABSTRACT 

The social platforms which include friends, family, and media sources' perspectives and views impact 

contraceptives decisions in the minority of women. These social platforms are essential social sources of 

contraceptive knowledge; however, misinformation and misunderstandings are frequently conveyed. According to 

Marabito (2021), the presentation made by Prado et al. presented at American Society of Reproductive Medicine 

Scientific Congress & Expo reported that less than 1% of women relied entirely on their doctor's contraceptive 

recommendations. Unwanted pregnancies occur for one in every four pregnancies in the Philippines due to missed 

chances for family planning counseling and a lack of awareness about contraception availability. This captivated 

the researchers' interest, prompting them to examine the impact of social media on young adults' contraceptive 

knowledge and awareness, specifically which social media platforms are the most widely used and capable of 

influencing young adults, as well as the accuracy of their knowledge and awareness. The descriptive-correlation 

research method was conducted on 384 young adults residing in Manila, Philippines to establish the relationship 

between the influence of social media and the respondents’ knowledge and awareness on contraception. In the 

prevalent socio-demographic 235 (61.20%) are in the category of 20-21 years old, 251 (65.40%) are female 

respondents and 182 (47.40%) are in their third-year college. The most used social media platform was Facebook, 

194 (50.5%), while for the Contraceptive- related post it was also Facebook, 328 (85.4%). Due to the 

inconsistency of the respondent's responses there was no significant relationship between knowledge and the level 

of social media influence. The respondent’s awareness on contraceptives is not associated with their perception of 

the influence of social media on their knowledge and awareness as respondents are fully aware of contraceptives 
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relationship between the influence on social media with 

respondents’ knowledge and awareness on contraception. 

This relationship helped the researchers in understanding 

the potential effects, whether positive or negative, of 

social media to young adults regarding contraception. 

 

Research Instrument 

A standard questionnaire was adapted in this study, 

entitled "Knowledge, awareness, and perception of 

contraception among senior pharmacy students in 

Malaysia: A pilot study," conducted by Elkalmi et al. 

from November to December 2013. The reliability 

coefficient of the questionnaire was calculated using 

Statistical Package for Social Sciences (SPSS, version 20 

for windows, IBM Corporation, Armonk, New York, 

USA). Moreover, the remaining questions in the survey 

questionnaires are self-made questionnaires made by the 

researchers. The validity of the research instrument of 

the study was established using Face and Content 

Validity and was validated by three professionals in this 

field, a physician, a pharmacist, and a statistician. 

Cronbach's alpha was employed to test the reliability of 

the survey questionnaire and the computed Cronbach's 

alpha value is 0.78. 

 

The questionnaire is divided into three sections. The first 

part contains information about the respondents' socio-

demographic profile. Second part is adapted from the 

study of "Knowledge, awareness, and perception of 

contraception among senior pharmacy students in 

Malaysia: A pilot study." The final section focuses on the 

influence of social media on the respondents' 

contraceptive knowledge and awareness. Responses are 

measured using the Likert scale in an agreement form 

with choices of (4) Strongly agree, (3) Agree, (2) 

Disagree, and (1) Strongly disagree. 

 

Respondents of the study 

The main respondents for this study are young adults 

ages 18 to 25 who use any social media platform and 

reside in Manila, Philippines. The researchers will be 

needing respondents who have only encountered any 

information about contraceptives on social media 

platforms the respondents are using. 

Population size and Sampling Technique 

Since the population is not obtained, Cochran’s sample 

size formula on unlimited population was used. The 

computed minimum sample size is 384 respondents with 

a 5% margin of error and a 95% confidence level. In the 

selection of respondents, the researchers used purposive 

sampling that is defined by Jordan (2021) as researchers 

select members of the population to participate in their 

surveys to reach a specific subset of people. 

 

Data Collection 

In order to collect data, the researchers used Google 

Forms to distribute the survey questionnaire to young 

adults residing in Manila through Facebook and Twitter. 

 

Statistical Treatment 

The researchers used the following statistical tools to 

interpret the data collected in accordance with the study's 

objectives: frequency and percentage distribution, 

weighted mean, standard deviation, and Pearson Product-

Moment Correlation. 

 

Ethics Approval 

The study gained the ethics approval of CEU IERB and 

granted the reference number of IERBSOP-302. 

 

RESULTS AND DISCUSSION 

 
Figure 2: Social Media Sites with Content about 

Contraceptives. 

 

Figure 2 illustrates that 328 (85.4 %) of the study 

respondents came across contraceptive-related posts on 

Facebook as being the most popular sites based on the 

data. 

 

 

Table 4: Significant relationship between the respondents’ knowledge and the extent of influence of social media. 

Source of 

Relationship 

Computed 

R 

p- 

value 
Decision Interpreta-tion 

Knowledge 

Influence of social media 
-0.023 0.653 

Null Hypothe sis 

Accepted 

There is no Significant Das, P. 

Relationship fam from 

 

Results showed that there is a correlation coefficient of -

0.023 (p=0.653>0.05). Since the p-value of 0.653 is 

greater than the alpha at 0.05 level, the null hypothesis 

(H0), which represents that there is no significant 

correlation in the influence of social media on 

knowledge of contraceptives, is accepted. 

 

Table 6: Significant relationship between the respondents’ awareness and the extent of influence of social media. 

Source of 

Relationship 

Computed 

R 
p-value Decision 

Interpreta-

samtion 10 

Awareness 

0.074 0.148 

Null 

Hypothesis 

Accepted 

There is no % 

Significant 0s 

Relationship 
Influence of 

social media 
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Results showed that there is a correlation coefficient of 

0.074 (p=0.148>0.05), warranting the acceptance of the 

null hypothesis (H0) which states that there is no 

significant correlation in the influence of social media on 

awareness of contraceptives. 

 

CONCLUSION 

The researchers concluded that there is no significant 

relationship between the extent of influence of social 

media and the respondents’ knowledge on 

contraceptives. There is also no significant relationship 

between the extent of influence of social media and the 

respondents’ awareness on contraceptives. 
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