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US Internet Users Who Have Engaged in Social
Commerce*, by Demographic, Dec 2018 & Oct 2019
% of respondents in each group

Gender
Female

18%
18%

18-34
33%

Lad

5-54

30%
55+

-
o

-
o

31%

B Dec 2018 M Oct 2019

Note: use regularly or have used before, but don't use regularly; *defined
as clicking on an item viewed on social media then buying that item online

Source: "The eMarketer Ecommerce Survey” conducted in October 2019 by

Bizrate msr;gnts, Oct 9, 2019

201227 wiwnw eMarketer.com

BERIIR - eMarketer

Leading Influences on US and UK Children/Teens'
Purchases, July 2019
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Athletes

I

Business people
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In-store sales assistants
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Journalists

1%

Politicians

1%

Nothing/no one makes me want to buy things

Other

P

MNote: ages 6-16 _ i
Source: Wunderman Thompson Commerce, "Generation Alpha: Preparing
for the Future Consumer," Sep 17, 2019

250312 wiww eMarketer.com
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Shoplus : SAVE TIME, SELL MORE

HBAEM T ERMHERE Al tLEHZFHARFS Shoplus, 2019 FEFHRE ST ELEE
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SIMPLIFY AUTOMATE MANAGE EVERYTHING
LIVE-STREAMING SALES FACEBOOK ORDERS IN ONE PLACE
Display product information, collect and Checkout assistant in FB Messenger is Keep everything organized

process orders in real time always ready to accept and complete and up to date
orders
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