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Introduction

e With the rapid growth of social media, users tend to share their
thoughts, opinions, and feelings on social media platforms, such as
Twitter, Facebook, YouTube. The shared content can infer what people
really feel.

e Emotion detection techniques can provide an automated
recommendation for users about near activities and services that can
improve their mood, and the quality of their life.



Our problem
statement

e A Dbig share of people spends a long time online, and although they express their
negative emotions freely, they don'’t actively take action to improve them. Even when
they have positive emotions, they don’'t make use of their excitement and energy.

e On the other hand, many local activities and services are available out'there, but not
everyone knows about them. Besides, the truth is that a single type of activity isn’t
suitable for all. So, a strategy must be followed to recommend a specific activity to
people with a specific type of emotions.



The idea

e \We need to help individuals make conscious decisions
regards their feelings, take actions to improve them
and live enjoyable and fulfilling experiences. In the
long term, this may play a significant role in improving
physical and mental health.

e This can be achieved using Al, where a system can
recommend activities\services based on user current
emotions.



How my product can
solve the problem?

We track emotional states in the shared content, which improve ads
revenue.

We provide a recommendation or simply show an ad that is suitable with
what the user really feels.

Many companies and organizations will be interested in advertising,
especially the ones that offer life coaching services, trip organizers, fithess
and massage centers, comedy shows, therapists, and many other activity
organizers and human well-being services.



how it works?

3 4

Detect emotions Match emotions = Recommending a set

Reads a text

with activities of activities \services
Published on Social based on a trained \services
media classifier + Cohere
embeddings + Another trained Based on user
Dataset : 40000 classifiers location and the
unique values predicted

emotiones



The solution

On one side, our solution tracks
emotional states in the shared
content and recommends a
tailored activity or service to the
user.

On the other hand, it improves the
ad revenue of companies that
offers services or organizes
activities, since using our Al
solution will increase the
probability that users accept
offers.



The solution; Al



As our work grows, and its model gets better, it will play a significant role in
improving individuals’ physical and mental health.

This work can be applied in many forms, we first are targeting known social
media platforms, where they can apply on the post or users' comments.

After that, we plan to apply it to any shared textual data.



How we made it

1. This project is using many machine learning
algorithms to train a multilabel classifier.

2. We deployed cohere embedding system API.

3. The backend service was built using python django
framework.



A working demo of it



OutTHERe business model

Activities

Partners

Recommend a tailored
activity or service to the
user.

ML model training
Accept registrations from
activity organizers. Offering
users tailored options

Limited Partnership with
social media platforms.
Payment system

Many companies and
corporations will be
interested in advertising
( life coaching, trip
organizers, fitness, comedy
shows, therapists, activity
organizers and human
well-being services).

Increase the probability
that users accept offers

Resources

It improves the ad
revenue of companies
that offers services or

organizes activities

storage facility, high
computation power,
marketing experts

Technical set-up and
operational costs, salaries for
employees.

Relationships Customers
Track the content that
social media users Social media

shares to make sure we
understand them

platforms that intend
to improve ads
revenue.

Channels

Web version
Enternship

Businesses registration fees.
Personalized offers based on
user data analysis.
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