




Name: Sandra Lane
Age: 30 
Occupation: Office Assistant
Interests: Luxury handbags, 
fashion, social media 

Bio: Sandra is a 30-year-old 
who has a deep passion for 
luxury handbags and all things 
fashion-related. She runs a 
social media account where 
she shares her latest handbag 
collections, styling tips, and 
fashion hauls. 

Sandra takes pride in engaging 
with her followers and creating 
authentic connections with her 
audience. 



Goals:

 Increase brand partnerships and 
collaborations: Sandra's primary goal is to 
attract more luxury handbag brands for 
potential partnerships and collaborations. By 
consistently posting high-quality content 4 - 5 
times a day across multiple social media 
platforms, she aims to grow her reach and 
engagement to demonstrate her influence in the 
fashion community. Building a strong online 
presence will help her appeal to luxury brands 
for promotional opportunities.

 
 Build a loyal community: Sandra wants to 

create a strong and engaged community of 
luxury handbag enthusiasts. She aims to foster 
meaningful connections with her followers by 
responding to comments, starting conversations 
in DMs, and making her followers feel valued 
and appreciated. Building a loyal and dedicated 
community will not only enhance her influence 
but also create a supportive environment 
around her brand.

 
Frustrations:

 Content creativity and quality: Maintaining a high 
level of creativity and quality in her posts can be 
challenging, especially when trying to post 4 - 5 times a 
day. Sandra sometimes worries about running out of 
fresh ideas or producing content that might not resonate 
with her audience. She wants to ensure that each post 
reflects her style and personality while keeping her 
audience engaged.

 
 Time management: Juggling multiple social media 

platforms while ensuring a consistent posting schedule 
can be overwhelming for Sandra, given her busy job as 
an entry-level office assistant. Balancing her influencer 
responsibilities with her personal life and other 
commitments can sometimes lead to stress and fatigue. 
Sandra needs an efficient way to manage her time and 
focus on engaging with her audience without feeling 
overwhelmed.



Name: Jennifer 
Age: 39 
Occupation: Stay-at-home mom and Cooking Enthusiast 

Interests: Cooking, family life, parenting, 

Bio: Jennifer is a 32-year-old stay-at-home mom with a 
passion for cooking. She spends much of her time in the 
kitchen, experimenting with new recipes and creating 
delicious meals for her family. Jennifer decided to share her 
cooking journey with the world through social media, where 
she runs a popular cooking channel. She loves making 
cooking videos, sharing helpful tips, and connecting with 
other cooking enthusiasts. 



Goals:

 Increase follower engagement: Jennifer's 
primary goal is to increase engagement with 
her audience by encouraging more likes, 
comments, and shares on her cooking 
videos and posts. She believes that 
consistent posting on multiple platforms will 
help her stay visible and relevant to her 
followers.

 
 Collaborate with brands: Jennifer wants to 

collaborate with cooking-related brands and 
possibly secure sponsorships for her 
cooking videos. By maintaining an active 
presence on social media and consistently 
showcasing her passion for cooking, she 
hopes to attract the attention of potential 
brand partners.

 
Frustrations:

 Limited time for other activities: Constantly 
posting 4 - 5 times a day on different social 
media platforms can leave Jennifer with little 
time for other aspects of her life, such as 
spending quality time with her family or 
exploring new recipes.

 
 Algorithm changes and reach: Jennifer 

sometimes finds it frustrating that despite her 
efforts to post frequently, changes in social 
media algorithms may impact her posts' reach 
and visibility. She worries about her content not 
reaching all of her followers and potential new 
audience members.























Next Steps: 

More Platforms






