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Email

1
Struggling to 

convey complex 
ideas effectively 
through email ?

Are you tired of 
sending long, wordy 

emails that take 
ages to compose?

Socials
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Spending too much 
time responding to 
direct messages?

Are you tired of 
crafting lengthy and 

time-consuming 
social media posts?

Scheduling
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Scheduling
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Scheduling
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Struggling to keep 
track of meeting 
invitations and 

responses?

Dreaming of a 
simpler, more 

efficient way to 
schedule your 

workday?

Problems 
Identification



✔ Our AI bot condenses 
complex ideas into 

concise emails, 
saving you time and 

ensuring clarity.

Email Scheduling Socials

✔ Let our AI bot craft 
your messages 

efficiently, ensuring 
your ideas are 

expressed clearly and 
succinctly.

✔ Dream no more! Our 
AI bot simplifies your 
workday scheduling, 

making it efficient and 
hassle-free.

✔ Our AI bot effortlessly 
tracks meeting invites 

and responses, 
ensuring you stay 

organized and 
informed.

✔ Say goodbye to 
excessive time spent 
on DMs! Our AI bot 

handles direct 
messages, saving 
you valuable time.

✔ No more long hours 
crafting social media 

posts. Our AI bot creates 
engaging content 

efficiently, freeing up your 
schedule.

Solutio
ns



Market Size & 
Opportunity

Over 4 billion email, and over 4.5 billion social 
media users worldwide.

Growing emphasis on road safety and 
non-distractive driving solutions.

Increasing demand for secure enterprise solutions.



Competition Analysis

Competitor A: Leading in the market but lacks in-car 
utility.

Competitor B: Offers enterprise solutions but with 
third-party dependencies.

Our Edge: Comprehensive in-car features with direct 
enterprise integrations.



Financial Projections

Year 1: Expected revenue of $1 million with a 30% profit 
margin.

Year 2: Expected revenue of $2.5 million with a 35% 
profit margin.

Cost Structure: 40% Development, 30% Marketing, 20% 
Operations, 10% Miscellaneous.



Investment Needs

Seeking an investment of $100,000.

Funds to be allocated for product development, 
marketing, and scaling operations.



Use of Funds & Growth Strategy

60% Product Development: Enhance features and 
integrate with other platforms.

25% Marketing: Target global markets and expand user 
base.

10% Operations: Scale to handle increased user load 
and, 5% Miscellaneous: Contingency and other 
unforeseen expenses.



Open Source

We intend to implement our proprietary 
open-source models, showcasing the 
distinctiveness of our product 
compared to our competitors.

Initial 
Launch

We intend to roll out our entire 
application and initiate the 
product launch.

Integration

We intend to release our application on 
both iOS and Android platforms while also 
developing a solution for seamlessly 
integrating our product.

Enterprise 
Solutions

Our strategy includes the development of 
an enterprise solution that empowers clients 
with the choice to deploy the models within 
their own infrastructure, enhancing data 
security.

Future Plan
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