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EMPOWERING USERS TO SET THEIR INTENTIONS THROUGH
EMPATHETIC CONVERSATION 

Powered by Autonomous Agents



IN  A  WORLD WHERE WE WILL  BE  ABLE  TO
OPTIMIZE  FOR ANYTHING,  

THE INTENTION - OR WHAT TO
OPTIMIZE FOR IS EVERYTHING

"
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PROBLEM

BUSINESSES'  ABILITY TO PROVIDE VALUABLE PERSONALIZED
EXPERIENCES ARE DIMINISHED
USERS FACE A DILEMMA: FOREGO PERSONALIZED EXPERIENCES
OR BE SUBJECTED TO A FLAWED ENGAGEMENT MODEL  DRIVEN
BY GROWTH HACKING, LEADING TO  MISALIGNED INTENTIONS
AND SOCIETAL EXTERNALITIES

THE FOUNDATION SUPPORTING BIG-DATA AND ADVERTISING IS
ERODING DUE TO  INCREASING GLOBAL REGULATIONS ON
TRACKING AND SHARING OF USER DATA

PROBLEM NEED SOLUTION INTENTION
ENGINE



USERS NEED. . .
A DIGITAL PLATFORM 

THAT PRIORITIZES  GENUINE,  USER-CENTRIC EXPERIENCES
OVER MERE ENGAGEMENT METRICS,  ENSURING CONTENT
RELEVANCE

WITHOUT COMPROMISING  PRIVACY, TRUST,  OR WELL-BEING. 

PROBLEM NEED SOLUTION INTENTION
ENGINE



THE SOLUTION

THE CREATION OF AN AI AGENT THAT
CAN ACCURATELY REPRESENT THE
COMPLEXITIES OF USER INTENTION
THROUGH NATURAL CONVERSATION

THE EXPERIENCES THEY WANT 
THE GOALS AND INTERESTS THEY
HAVE
THE MOTIVATION AND RATIONALE
BEHIND IT

TO BE USER-CENTRIC WOULD MEAN
PERSONALIZING FROM USER
INTENTIONS:

SCALABLY IMPOSSIBLE UNTIL. . . . .

PROBLEM NEED SOLUTION INTENTION
ENGINE



PROBLEM NEED SOLUTION INTENTION
ENGINE

INTENTION ENGINE
AUTONOMOUS AI AGENT

Objective = Understand
user's intention

Listen to the person and ask
Questions to explore and
understand intention.  Use
functions to clar ify and keep
intentions up to date

PROTOCAL FOR 3RD
PARTY BUSINESSES TO
CREATE INCREDIBLY
RELEVANT
PERSONALIZED
EXPERIENCES
WITHOUT EXPOSING
USER DATA 



MARKET SIZE
GLOBAL DIGITAL ADVERTIZING IS A $531BN A YEAR BUSINESS,
PROJECTED TO GROW 13% PER YEAR TO$1 .5TN BY 2030

THERE ARE ~950K TRADITIONAL ETAILERS IN THE US

OF THESE,  >500K ARE SMALLER AND HAVE LIMITED FIRST-PARTY
DATA TO PERSONALIZE USER EXPERIENCE



REVENUE STREAM
WE WOULD TARGET SMALLER (<500k-TH LARGEST) E-TAILERS,
CHARGING A FEE FOR USAGE CORRESPONDING TO 5% OF
ESTIMATED CLV IMPROVEMENT

USERS OF THE BOT PAY NOTHING, BUT ARE INCENTIVIZED TO
CHAT WITH THE BOT DUE TO DISCOUNT OFFERINGS FROM
PARTICIPATING E-TAILERS 
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