
IntelliSum
Unlocking Insights, Seamlessly 

Extracted: Your Knowledge 
Navigator Assitant

Team Members: Timothe, Faran, Homan, 
Dhairya, Rijul
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TEAM ALPACAS

Fa r a n

Full Stack 
Developer

Homan

Product Manager 

Dhairya 

Product manager

Meet

Timothe

Frontend 
Developer

Rijul

AI Developer
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AUTONOMOUS
AGENTS
HACKATHO N
We Initially met & tackled 
he a lth e ra   

FUTURES TABLECO DE
HACKATHO N

Lo re m ips um do lo r s it ame t, 
c o ns e c te tur ad ip is c ing  e lit, 
s e d  do  e ius mo d  te mpo r 
inc id idunt ut labo re  e t do lo re  
magna  a liqua . Ut e nim ad  
minim ve niam, quis  no s trud  
e xe rc ita tio n ullamc o  labo ris  nis i 
ut a liquip  e x e a  c o mmodo  
c o ns e qua t.

LLAMA2 -&
CLARIFAI
HACKATHO N

Lo re m ips um do lo r s it ame t, 
c o ns e c te tur ad ip is c ing  e lit, 
s e d  do  e ius mo d  te mpo r 
inc id idunt ut labo re  e t do lo re  
magna  a liqua . Ut e nim ad  
minim ve niam, quis  no s trud  
e xe rc ita tio n ullamc o  labo ris  nis i 
ut a liquip  e x e a  c o mmodo  
c o ns e qua t.

Lo re m ips um do lo r s it ame t, 
c o ns e c te tur ad ip is c ing  e lit, 
s e d  do  e ius mo d  te mpo r 
inc id idunt ut labo re  e t do lo re  
magna  a liqua . Ut e nim ad  
minim ve niam, quis  no s trud  
e xe rc ita tio n ullamc o  labo ris  nis i 
ut a liquip  e x e a  c o mmodo  
c o ns e qua t.

Our Story & The Bigger
Picture 



Pro b le m/ S o lut io n

0 1 0 2 0 3 0 4
Us e  Ca s e Bus ine s s  S lid e De m o  S lid e s

A G E N D A
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• Us e r: Alex 
• Profession: a high-level executive in a 

multinational company, constantly juggling 
meetings, emails, and strategic decisions

P ROBLEM💡💡

Prob le m
• Staying  Info rme d  on Indus try Tre nds
• Time  Cons tra ints
• Ac c e s s ing  Artic le s  on the  Fly
• Us ing  Inte llis um fo r Quic k Ins ights
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1 Web Data Extraction & Summarization

2 User-Friendly Interface  

3 Specialized Vocabulary Support

4 AI-Enhanced Parsing  & Scalability

5 Fake News Detector (Premium Vis ion)

6
AI Content Consumption  Companion 
(Premium Vis ion)

Our Vis ion

Our Vision is  to EXTEND and
integrate  ground-breaking features  
like

• Fake News Detector
• AI Content Consumption 

Assis tant
with the  concept of People  having 
the  true  power of  people  with no 
tech background or developers  to 
use . 

💻💻
t o Te a m  & Git hub  

Table of Features

Your Personal AI helps you with
What/How Much you 

consume content at social media

In a world saturated with miss -
information, people deserve the 
unvarnished truth in every news 

story



Bus in e s s Pla n

Nic h e Ma rke t St ra t e g y

Freemium Bus iness  Mode l: starting with a basic tier 
and a pa id  t ie r with premium features .

• Students&Researchers  
• Busy Professionals
• Content Creators
• News Enthusiasts
• Research Professionals

GO- TO- MARKET STRATEGY

Bus in e s s  Pla n  & Ma rke t  Size📊📊 Clic k t o Age nda

• Global Market: expected to reach $390.6B by 2028, 
growing at a CAGR of 22.2% from 2021 to 2028.

• Market for NLP : expected to reach $35.8B by 2025, 
growing at a CAGR of 23.3% from 2020 to 2025.

• Market for Text Summarization: expected to reach $2.7B
by 2025 growing at a CAGR of 18.7% from 2020 to 2025.

• Market for Web Plugins: expected to reach $1.3B
by 2025 growing at a CAGR of 12.5% from 2020 to 

2025.
• User-Cente red  Des ign
• Ma rke t  Des ign & Promot ion: content marketing, social 

media engagement
• User Enga gement  & Support : feedback mechanism
• Da ta  Priva cy & Ethica l AI



COMPETETIVE 
PROFES S IONS
~Es t ima ted  % 30 

OTHER

📊📊Ma rke t Se gm e nt a t ion a nd Ta rge t Audie nc e
St ra t e gy

S TUDENTS
~Es t ima ted  % 50 

~Es t ima ted  % 20
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#Parsing Articles through our Plugin

# Outputs  Sum m a rize d  ve rs ion  of Art ic le s

#  Infuse d  with  "Sta b le  Difus ion"  for Im a ge  
Ge ne ra t ion

Int e lliSum  De m o V0 .1
Our Current Functionality for this hackathon



De m o Vide o
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Youtube Link: https://youtu.be/c0e66A7XUXo

https://youtu.be/c0e66A7XUXo
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