Gatherly -
Al-Powered Discovery for
Travel, Volunteering &
Social Connections




The Problem

@ Users bounce
between travel
sites, volunteer
listings, and socials

X Generic results

that ignore
preferences or past

activity

$3 No unified way @ Users struggle

to find meaningful, ’ to artu;lulate what
personalized ~  they want —
experiences ’ traditional search

requires exact
filters, not ideas



& Gatherly lets users
simply describe what
they want

A Trips
& Volunteer roles

Our Solution

Suggests: ——> ﬂ/uﬁ

@ {—= @& Suggests:

@ LLM + Knowledge
Graph understands
context and intent

28 Social matches
M Personalized
itineraries



How It Works (Flowchart)

Intent & Slot Extraction (via
Groq)

Query to DB via API

Enriched by Knowledge Graph
(user prefs, reviews, history)

Returned to frontend

04 BUELLCHEITTIT



Knowledge Graph Intelligence

Enables

#- User preferences (e.g. eco,
solo, group) ;
& Past bookings, reviews,
interests

s® Entity relationships (cities,
event types, hotels)

@, Contextual search
@& Better recommendations

Continual learning and user
modeling

Enables

Venus has a
nice name and
is the second



Revenue Model
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& Commissions Smart

B2B: Premium listings for
organizers

Deeper graph learning

recommendations — . .
for proactive suggestion

affiliate + ad placement

(bookings for trips,
restaurants, hotels)
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