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FOR FUTURE GLOBAL
BUSINESS ICONS

WHY LONDON COLLEGE OF INTERNATIONAL BUSINESS STUDIES (LCIBS)?

TECHNOLOGICAL
ADVANCEMENT
LCIBS is at the forefront of
bringing groundbreaking
technologies to the
educational space.

INNOVATIVE
TEACHING METHODS
RANGE OF
SPECIALISED
PROGRAMMES
Over the years, we have
developed a reputation as a
leader in higher education
and are renowned for the
quality of leadership talent
that we nurture.

Students focus on
one module at a time,
participating in a wide
range of theory and world
of practice based teaching
approaches, thereby
becoming authoritative in
the subject area.

INTERNATIONAL
MARKET PLACE
ACADEMIA
Committed to the pursuit of
academic excellence. Our
world-class lecturers feed our
students’ intellectual curiosity
with up-to-date theoretical
learning, real-life case studies,
field trips and more.

Our students are exposed
to exciting global ideologies
and diverse business
processes and practices,
giving them first-hand
understanding of business in
an international context.

ALUMNI NETWORK
Our alumni network is global
and provides graduates a
space to connect, forge
relationships and share
information that will
benefit their personal and
professional development.

MULTICULTURAL
COMMUNITY
Our students will be given
the opportunity to network
and collaborate with global
participants who come from
more than 60 cities across
the globe.

ACCREDITATION
We’re accredited by a number
of internationally recognised,
independent organisations
responsible for the
monitoring of standards in UK
universities and colleges.

RICH HISTORY AND
HERITAGE
Founded in the 1870s by
Sir Isaac Pitman, we’ve been
empowering business leaders
for more than 140 years with
the skills and entrepreneurial
instincts necessary to grow
today’s global economy.
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HISTORY OF LONDON COLLEGE OF INTERNATIONAL BUSINESS STUDIES

LOOKING BACK
AN INSTINCT FOR
OPPORTUNITY

Established against a backdrop
of unprecedented economic
growth, the Pitman Central
College (PCC) was founded by
visionary educator, Sir Isaac
Pitman, in 1870 in response
to a growing need for
business-minded leaders.
Designed to bridge the skills gap, the
college empowered generations of workers
for more than 120 years with the skills and
entrepreneurial instincts necessary to drive
today’s powerful global economy.
In 1990, however, a new chapter began when
the Pitman Central College was acquired
by CRT plc who grew the business training
college into what it is today – a globally
respected institution of excellence that is
proudly known as the London College of
International Business Studies (LCIBS).
As we advance into the future, we’re excited
by the opportunity to shape the thinking of
a new generation of global business leaders.
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Sir Isaac Pitman reproduced by kind
permission of The Pitman Collection,
University of Bath.

HISTORY OF LONDON COLLEGE OF INTERNATIONAL BUSINESS STUDIES

POSITIONED FOR THE FUTURE
LCIBS TODAY

Today, over 140 years since our inception, the college has moved
to larger premises in Canada Water, in the former dock offices of
the Surrey Commercial Dock Manager’s Company. This change
was to accommodate a growing demand for, while continuing to
lead the way in, business education with innovative tech-driven
courses designed for the global marketplace.
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LCIBS EXPERIENCE

INTRODUCTION

LCIBS offers a unique learning
experience, unrivalled by larger
tertiary institutions. Here you
will participate in a varied
approach to teaching.
We give you the rare opportunity to
navigate new information and experiment
with knowledge first hand, instead of only
hearing and reading about how generations
before you did it. In fact, our real-world
approach to learning means that we start
prepping you for your future from day
one. The result? You will join an exclusive
group of independent business icons who
are not only able to think for themselves,
but challenge the status quo, thereby
transforming the global workplace.
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Live to learn.
Learn to live.

LCIBS EXPERIENCE

OUR APPROACH
Work on your tomorrow, today.

Unrestrained by a semester
timetable, you can start working
on your tomorrow, today! We have
start dates that run throughout
the year. This gives you the
freedom to start your studies at a
time that works for you, without
delaying your personal and
professional goals.
But, that’s not all. We believe in teaching one
module at a time, so you will be encouraged
to not only grasp a subject, but fully explore
it. Free from multiple subject pressures, this
‘Block System’ allows you to investigate,
research and learn with the support of
lecturers, and fellow cross-continental
students, through what we call
‘blended’ assistance.
Moreover, you will also be exposed to ‘blended’
teaching. This fresh approach takes the
conventional face-to-face lecture system
and merges it with the power of
technology, giving you a truly 21st
century learning experience.

Academia
We can confidently state that our lecturers
are among the world’s finest and are, without
a doubt, our greatest asset! Committed to the
pursuit of academic excellence, these qualified
professionals will feed your intellectual
curiosity with up-to-date theoretical learning,
real-life case studies, field trips and more! On
occasion, you will be treated to international
guest lecturers from successful renowned
global businesses who will share their learnings,
impart their wisdom and bring theory to life in
a very real and relevant way.
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LCIBS EXPERIENCE

GLOBAL PARTICIPATION
Innovation through global
participation.

The London College of
International Business Studies
is home to some of the world’s
most talented, culturally diverse
students. You will also have
access to entrepreneurs, partners
and an alumni network. You
will be given the opportunity to
network and collaborate with our
global participants who come
from all over the world.
While they may not all be located under one
roof, you will still be exposed to their exciting
global ideologies and diverse business
practises, giving you first-hand understanding
of international business relations.
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LCIBS EXPERIENCE

Study how you want,
when you want.

“

“Well-arranged time is the surest mark of a
well-arranged mind.”
- Sir Isaac Pitman

6

LONDON, UNITED KINGDOM

LONDON CAMPUS

The London College of
International Business Studies is
located in the former dock offices
of the Surrey Commercial Dock
Manager’s Company in Canada
Water. Built in 1892, the building
itself is of historic interest and sets
the tone for students discovering
London for the first time.
A veritable melting pot of cultures and a
treasure trove of historical sights like Big Ben,
Buckingham Palace and St Paul’s Cathedral,
London provides the ultimate sightseeing
experience, with seemingly endless attractions
in the world of art, science and fine dining.
Take in the impressive contemporary skyline
from the London Eye ferris wheel and you’ll
start to understand the sheer size and scope of
this cosmopolitan city that sits at the cutting
edge of innovation.
Our students come, not just from different
cities, but from different countries too,
which means you’ll join a vibrant and diverse
community of individuals connected by a
common goal – to hone their business skills for
the world of tomorrow.
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LONDON, UNITED KINGDOM

Promoting impactful
international business
education
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TECHNOVATION

Revolutionising Education
in Africa Through
Technology
Through leveraging high-technology virtual
learning and live streaming solutions, students
from anywhere in Africa or from across the
globe will in the near future be able to share a
‘classroom’ while engaging in real time with a
lecturer in London.
Never before has a student been able to
engage with learning, while also being able
to discuss and debate complex course
content issues ‘face to face’ via technology,
with students from across the globe. We
are unyieldingly committed to nurturing
entrepreneurship and innovation in our

students by broadening their horizons and
their contexts to what the world has to offer
and what it has to say. Using live streaming
and advanced online technologies, LCIBS
will also create virtual spaces for students
to engage in and to co-create course
assignments that are industry relevant,
with added insight into trends and future
developments in the global marketplace.

Revolutionising Education
Through Technology
Our commitment to revolutionising education
through technology has inspired us to
create technology-driven student support
solutions that will not only enable students
to ground their learning and gain a practical
and applicatory knowledge of their course
content, but will also offer round-the-clock
academic and wellness assistance.

EcoSpace Facilities
EcoSpace facilities, which will house our
LCIBS students, will be based in strategic
countries around Africa and will enable the
best support for the continent and beyond.
Every student, no matter where they’re
from, deserves the best learning experience
the world has to offer as well as the best
springboard to becoming a global citizen.
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HOLISTIC STUDENT SUPPORT
LCIBS 360°
About Us
Being a student is alive with possibility! LCIBS college life gives students
the opportunity to shine, build meaningful relationships, explore and
create. Students have the opportunity to shape their future, make
lifelong friends while finding themselves through learning. By sharing this
rewarding experience with a mentor, each student is able to navigate his
or her personal route to success.
Our student support team strive to make learning fun and easy for all. Everyone in the
student support team is a professional in their field; they are trained and qualified to motivate
and inspire success in every individual that they work with. LCIBS 360° focusses on each
student’s personal strengths to overcome any challenges on their journey to achieving their
goals and dreams.
The LCIBS 360° Student Support Team will walk beside each student on their educational
journey, providing guidance every step of the way. Holistic support will be provided on
their journey to becoming a global citizen. We will empower students as they become the
global leaders of tomorrow, whilst helping each individual to make the most of their student
experience today.

Academic Advising:
Each LCIBS student is assigned a personal Academic Adviser, from
registration to graduation. Each student’s Academic Adviser will provide
assistance in any aspect of the course work or assessments and will guide
students in setting and achieving educational goals. If a student has a query
and doesn’t know who to turn to, our Academic Advisers can refer students
to other services provided by LCIBS.

Wellness and Life Coaching:
Our Wellness and Life Coaches provide personalised social and emotional
support and guidance. This support focuses on helping student’s set and
achieve their personal goals. Our coaches provide a creative and
thought-provoking service to help develop each student into the
person that they would like to be.

Nightlight Afterhours Support:
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For each module that has an exam assessment, students will have access to
after-hours support with our Nightlight academics. This channel of support
is there to assist with any, course-work related queries that need immediate
assistance, outside of the normal working hours of the student’s
]Academic Adviser.

HOLISTIC STUDENT SUPPORT
Ts and Cs
• All communications (telecommunication and email/messenger) with LCIBS 360°are 			
monitored and recorded for quality assurance and fact verification.
• All interactions with the service will be recorded on your student profile.
• All registered (Higher Education) LCIBS students have voluntary access to the 				
resources of LCIBS 360°, students may decline or refuse at any time.
• All sessions are treated with strict privacy and confidentiality. Exceptional 				
circumstances where confidentiality may be broken are where the content effects:
		 • LCIBS Prevent Duty,
		 • Safeguarding,
		 • Contravenes any laws,
		 • LCIBS policy or
		 • Brings LCIBS into disrepute (See LCIBS policy for more information).
• LCIBS 360° Student Support services conform with the standards of conduct of LCIBS globally.
• All student data collected by LCIBS 360° is protected by GDPR.
• English is the language of instruction and administration in all aspects of LCIBS.
• LCIBS 360° is not responsible for any actions that any student may or may not take.
• If the student is unsatisfied or satisfied with the service provided by LCIBS 360° 			
they need to direct their feedback in writing to the Head of Student Support and 			
Enhancement – Chiro Nott: chiro.nott@lcibs.co.uk
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Undergraduate
Courses

BSc (Hons) Business
BSc (Hons) Marketing
BSc (Hons) Public Relations
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BSC (HONS) BUSINESS

Description
Our BSc (Hons) Business aims to provide
a stimulating, multicultural learning
environment in which students aspire
to become global citizens capable of
contributing effectively and responsibly.
At LCIBS we seek to foster internationalism
and professionalism, providing
programmes that embody a spirit
of international understanding and
cooperation, allied to a high level of
professional capability and responsibility.
During your studies at LCIBS you
will understand and engage with the
following: The changing and dynamic
nature of business-related disciplines
within an interconnected globalised and
complex world; the influences/impact
that externalities, such as the political
and economic environments, have
upon business and society; the ongoing

development of careers within a
business-related environment and the
need to continually enhance and develop
a range of skill sets to participate both
within a business and societal context.
You will also learn how to develop a level
of emotional resilience to operate within
challenging environments; be adaptable
and flexible to the changing needs of
organisations and society as a whole;
global diversity in terms of cultures, ethical
behaviours, communication, environmental
awareness and social responsibility; learn
and develop through a range of group
and individual practice-oriented learning
experiences; develop self-reflection, selfcritical and personal skill sets; explore
areas of both personal and career interest
through the pathways and acquire
competencies in interpersonal skills that
will be beneficial to a future career.

BSc (Hons) Business

15

Duration

Price

Entry Dates

Entry Requirements

24 Months
Full Time
(3 levels)

£12 000

Multiple per year

•
•
•
•
•

*Excludes
external fees
and textbooks

Min 3 x A Level grades A–E or
Min 60 UCAS points
International Baccalaureate 26 Points
BTEC Extended DDM
English level 5.5 Min 5.0 In any component

BSC (HONS) BUSINESS

Programme Structure
Level 5
BSc (Hons) Business

Level 4
BSc (Hons) Business
Modules
Organisational Behaviour

Marketing in Action

Finance and Accounting

Human Resource Management

Credit
Points

Modules

Credit
Points

Economics

15

Ethics, Corporate Social
Responsibility and Reputation

15

Business Communications

15

Human Resource Management
Learning & Development

15

Simulation for Business
Development

15

Personal Development Planning
(Professional)

15

Branding and Brand Management

15

15

15

15

15

Personal Development Planning
(Personal)

15

Simulation for Business Start-up

15

Market Research
15
Public Relations & the Media

Public Relations and Affairs

15

15
TOTAL LEVEL CREDITS

TOTAL LEVEL CREDITS

120

120

Exit award CertHE 120 credits

Exit award level 4 and 5 DipHE
240 Credits

Level 6 BSc (Hons) Business
Modules

Credit Points

Business Research Methods

15

Strategic Management

15

Logistics and Supply Chain Management

15

Operations Management

15

Dissertation

45

Personal Professional Development (Employability)

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

360

16

BSC (HONS) BUSINESS (MARKETING)

Description
Our BSc (Hons) Business (Marketing)
enables you to study marketing in depth,
underpinned by an understanding of
Marketing Research, Integrated Marketing
Communications, Branding and Brand
Management, Customer Behaviour, Digital
Marketing and Marketing Plans. Through a
broad range of projects, you can tailor the
course to your specific career aspirations
and interests.
Throughout the modules you will have the
chance to develop your professional and
practical skills. Whilst studying you will

gain proficiencies in formal report writing,
time and project management, professional
presenting as well as team and individual
works that encompass leadership and
decision making. Options and projects
give you scope to tailor the course to your
interests and career aspirations.
We believe in continued assesment,
this takes the pressure and risk off final
assessments, meaning that consistent hard
work will give you stronger grades and a
better platform from which to pursue your
career.

BSc (Hons) Business (Marketing)
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Duration

Price

Entry Dates

Entry Requirements

24 Months
Full Time
(3 levels)

£12 000

Multiple per year

•
•
•
•
•

*Excludes
external fees
and textbooks

Min 3 x A Level grades A–E or
Min 60 UCAS points
International Baccalaureate 26 Points
BTEC Extended DDM
English level 5.5 Min 5.0 In any component

BSC (HONS) BUSINESS (MARKETING)

Programme Structure
Level 4
BSc (Hons) Business
(Marketing)

Level 5
BSc (Hons) Business
(Marketing)

Modules

Credit
Points

Organisational Behaviour

15

Finance and Accounting

15

Marketing in Action

15

Human Resource Management

15

Personal Development Planning
(Personal)

15

Simulation for Business Start-up

15

Market Research

Modules

Credit
Points

Economics

15

Ethics, Corporate Social
Responsibility and Reputation

15

Business Communications

15

Human Resource Management
Development

15

Simulation for Business
Development

15

Personal Development Planning
(Professional)

15

Branding and Brand Management

15

Customer Behaviour

15

TOTAL LEVEL CREDITS

120

15
Integrated Marketing
Communications

15

TOTAL LEVEL CREDITS

120

Exit award CertHE 120 credits

Exit award level 4 and 5 DipHE
240 Credits

Level 6 BSc (Hons) Business (Marketing)
Modules

Credit Points

Business Research Methods

15

Strategic Management

15

Dissertation

45

Personal and Professional Development (Employability)

15

Digital Marketing

15

Marketing Plans

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

360
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BSC (HONS) BUSINESS (PUBLIC RELATIONS)

Description
At LCIBS our BSc (Hons) Business (Public
Relations) is designed to provide students
with the skill set and qualification to
pursue a professional career in the Public
Relations sector post graduation.
This skill set is developed through modules
such as Public Relations and the Media,
Integrated Marketing Communications,
Corporate and Consumer PR, Public
Relations and Public Affairs, Evaluation and
Measurement in PR and Legal and Ethical
Issues PR. The depth of knowledge gained
evolves throughout the course developing
core skills such as writing, strategic

planning and digital communications that
enable a successful vocation within the
PR sector. You will have opportunities for
professional networking, portfolio support
and become part of an international
community all of which will enable you to
unlock your potential.
Our applicants come from a wide variety
of backgrounds and cultures bringing
passion and dynamic viewpoints from a
range of experiences. The one attribute
that all of our applicants share is a passion
for communications, popular culture and
connecting technologies.

BSc (Hons) Business (Public Relations)
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Duration

Price

Entry Dates

Entry Requirements

24 Months
Full Time
(3 levels)

£12 000

Multiple per year

•
•
•
•
•

*Excludes
external fees
and textbooks

Min 3 x A Level grades A–E or
Min 60 UCAS points
International Baccalaureate 26 Points
BTEC Extended DDM
English level 5.5 Min 5.0 In any component

BSC (HONS) BUSINESS (PUBLIC RELATIONS)

Programme Structure
Level 5
BSc (Hons) Business
(Public Relations) Pathway

Level 4
BSc (Hons) Business
(Public Relations) Pathway
Modules

Credit
Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning
(Personal)

15

Simulation for Business Start-up

15

Public Relations & the Media

Modules

Credit
Points

Economics

15

Ethics, Corporate Social
Responsibility and Reputation

15

Business Communications

15

Human Resource Management
Learning & Development

15

Simulation for Business
Development

15

Personal Development Planning
(Professional)

15

15

Public Relations and Affairs

15

Integrated Marketing
Communications

15

Corporate and Consumer PR

15

TOTAL LEVEL CREDITS

120

Exit award CertHE 120 credits

120

TOTAL LEVEL CREDITS

Exit award level 4 and 5 DipHE
240 Credits

Level 6 BSc (Hons) Business
Modules

Credit Points

Business Research Methods

15

Strategic Management

15

Dissertation

45

Personal and Professional Development (Employability)

15

Evaluation and Measurement in PR

15

Legal and Ethical Issues in PR

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

360

20

Diploma
Courses
DipHE Business
DipHE Marketing
DipHE Public Relations

DipHE Business

Description
The LCIBS Business Diploma offers an
introduction to the world of Business. It is
aimed at those inspired individuals who
want to dive head-first into starting their
careers and expanding their knowledge.
You will learn Organisational Behaviour,
Simulation for Business Development
and more.

Our DipHE in Business is focused on
ensuring our students can function
within challenging business environments
and are adaptable to constant change.
You will engage with global diversity in
terms of cultures, ethical behaviours,
communication and more. You will also
learn Personal Development Planning,
Brand Management and more.

Diploma Business
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Duration

Price

Entry Dates

Entry Requirements

Approx. 16 Months
Full Time
(2 levels)

£9000

Multiple per year

•
•
•
•

*Excludes
external fees
and textbooks

Two A levels grade A-D
Or min of 48 UCAS points
LCIBS Access Course Merits in all units
English level 4.5 Min 4.0 in any component

DipHE Business

Programme Structure
Level 4
DipHE Business
Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Market Research

15

Public Relations & the
e media
Management

15

TOTAL LEVEL CREDITS

120

Exit award CertHE 120 credits

Level 5
DipHE Business

Modules

Credit Points

Economics

15

Ethics, Corporate Social Responsibility and Reputation

15

Business Communications

15

Human Resource Management Learning & Development

15

Simulation for Business Development

15

Personal Development Planning (Professional)

15

Branding and Brand Management

15

Public Relations and Affairs

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

240
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DipHE Business (Marketing)

Description
Want to explore the exciting world of
Marketing? The LCIBS Marketing Diploma
will equip you with numerous skills needed
to tackle this demanding field head on.
You will learn Marketing in Action,
Customer Behaviour and more. Our BSc
(Hons) Business (Marketing) teaches
you to study marketing in depth,
underpinned by an understanding of
Marketing Research, Integrated Marketing

Communications, Branding and Brand
Management, Customer Behaviour, Digital
Marketing and Marketing Plans. Our DipHE
Business (Marketing) teaches you to study
marketing in depth, underpinned by an
understanding of Marketing Research,
Integrated Marketing Communications,
Branding and Brand Management,
Customer Behaviour, Digital Marketing and
Marketing Plans.

DipHE Marketing
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Duration

Price

Entry Dates

Entry Requirements

16 Months
Full Time
(2 levels)

£9000

Multiple per year

•
•
•
•

*Excludes
external fees
and textbooks

Two A levels grade A-D
Or min of 48 UCAS points
LCIBS Access Course Merits in all units
English level 4.5 Min 4.0 in any component

DipHE Business (Marketing)

Programme Structure
Level 4
DipHE Business (Marketing)
Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Integrated Marketing Communications

15

Public Relations & the
e media
Management

15

TOTAL LEVEL CREDITS

120

Exit award CertHE 120 credits

Level 5
DipHE Business (Marketing)
Modules

Credit Points

Economics

15

Ethics, Corporate Social Responsibility and Reputation

15

Business Communications

15

Human Resource Management Learning & Development

15

Simulation for Business Development

15

Personal Development Planning (Professional)

15

Public Relations and Affairs

15

Corporate and Consumer PR

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

240
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DipHE Business (Public Relations)

Description
Learn how to use any situation to your
advantage with a professional PR spin.
The LCIBS Public Relations diploma will
teach you important PR industry skills
and efficiencies such as Ethics, Corporate
Social Responsibility and Reputation,
Economics and more.

The depth of knowledge gained in our
DipHE Public Relations evolves throughout
the course. Developing core skills such
as writing, strategic planning and digital
communications that enable a successful
career within the PR sector.

DipHE Public Relations
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Duration

Price

Entry Dates

Entry Requirements

Approx. 16 Months
Full Time
(2 levels)

£9000

Multiple per year

•
•
•
•

*Excludes
external fees
and textbooks

Two A levels grade A-D
Or min of 48 UCAS points
LCIBS Access Course Merits in all units
English level 4.5 Min 4.0 in any component

DipHE Business (Public Relations)

Programme Structure
Level 4
DipHE Business (Public Relations)
Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Market Research

15

Public Relations & the
e media
Management

15

Integrated Marketing Communications

15

TOTAL LEVEL CREDITS

120

Exit award CertHE 120 credits

Level 5
DipHE Business (Public Relations)
Modules

Credit Points

Economics

15

Ethics, Corporate Social Responsibility and Reputation

15

Business Communications

15

Human Resource Management Learning & Development

15

Simulation for Business Development

15

Personal Development Planning (Professional)

15

Branding and Brand Management

15

TOTAL LEVEL CREDITS

120

TOTAL PROGRAMME CREDITS

240
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Certificate
Courses
CertHE Business
CertHE Marketing
CertHE Public Relations

CertHE Business

Description
The LCIBS Business Certificate fosters
a sense of internationalism and
professionalism, aiming to provide an
avenue for our students to aspire towards
becoming global citizens.

To become a global player you need
to understand the dynamic nature of
business and the spirit of
co-operation – this is exactly the right
place to do it.

CertHE Business
Duration

Price

Entry Dates

Entry Requirements

Approx. 8 Months
Full Time
(1 level)

£6000

Multiple per year

• Min 5 GCSE A*-C
• LCIBS Access Course All passes
• English level 4.5 Min 4.0 in any component

*Excludes
external fees
and textbooks

Programme Structure
Level 4
CertHE Business
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Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Market Research

15

Public Relations & the
e media
Management

15

TOTAL LEVEL CREDITS

120

CertHE Marketing

Description
The LCIBS Marketing Certificate is an
in depth approach to understanding
integrated marketing communications,
brand management and leadership and
decision making.

Tailor-make your course to suit your
specific career aspirations and accelerate
your path to dominating the illustrious and
rewarding world of Marketing.

CertHE Marketing
Duration

Price

Entry Dates

Entry Requirements

Approx. 6 Months
Full Time
(1 level)

£6000

Multiple per year

• Min 5 GCSE A*-C
• LCIBS Access Course All passes
• English level 4.5 Min 4.0 in any component

*Excludes
external fees
and textbooks

Programme Structure
Level 4
CertHE Business (Marketing)
Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Market Research

15

Integrated Marketing Communications

15

TOTAL LEVEL CREDITS

120
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CertHE Public Relations

Description
Become part of an international
community with an LCIBS course in Public
Relations. Learn strategic planning, digital
communication and the art of popular
culture.

Develop your passion for Public Relations
even further by building your professional
network and gaining a priceless knowledge
of the connecting technologies in the
international PR sphere.

CertHE Public Relations
Duration

Price

Entry Dates

Entry Requirements

Approx. 6 Months
Full Time
(1 level)

£6000

Multiple per year

• Min 5 GCSE A*-C
• LCIBS Access Course All passes
• English level 4.5 Min 4.0 in any component

*Excludes
external fees
and textbooks

Programme Structure
Level 4
DipHE Business (Public Relations)
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Modules

Credit Points

Organisational Behaviour

15

Marketing in Action

15

Finance and Accounting

15

Human Resource Management

15

Personal Development Planning (Personal)

15

Simulation for Business Start-up

15

Integrated Marketing Communications

15

Public Relations & the
e media
Management

15

TOTAL LEVEL CREDITS

120
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Foundation
Programme
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INTERNATIONAL YEAR 1
The foundation programme will provide students with a platform to gain access to
our other programmes upon successful completion. Once a student has successfully
completed the foundation year-one programme, they will be offered the opportunity to
move on to either the DipHE or BSc programme.

International Year 1 Outline:
Study Skills
The objective of this module is to provide an introduction to a range of important
business and management approaches and skills, including time management, use of
Information Technology (IT), academic researching and writing, note-taking, basic data
analysis, communication, group work, presentations and confidence with numbers.
Prepare and support students to study effectively for their course and produce
coursework assessments that meet with relevant standards. The general themes
introduced will be transferable, but students will be encouraged to focus the application
of these skills to the subject area of business and management.

Business in Context
This module has three main aims directly relating to the major themes that will be
emphasised throughout. The module aims to give students:
A comprehensive and holistic introduction to the key elements of the business
organisation, and to the main functional areas of management, together with the
contexts within which the organisation operates.
A foundation knowledge of the key principles and concepts on which business and
management practices are based and how decisions are made.
The analytical skills to be able to identify the links between the functional areas in
management, organisations, management practices and the business environment.
Students will also be given opportunities to develop the skills necessary to study
effectively at LCIBS including decision making, problem solving, challenging assumptions
and quantifying and managing information.
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Contemporary Issues in Business and Management
The module is aimed at students interested in improving their generic business
knowledge. It helps develop an understanding of current issues in business and how they
impact on organisations in practice.
The module also aims to improve business communication skills and enhance commercial
awareness and student employability. You complete a business report based on a specific
business issue and utilise the knowledge gained to demonstrate commercial awareness
and improved employability.

Business Project
The aim of the Business Project is to give students the opportunity to combine
investigation into an authentic business challenge with a more in-depth research report,
demonstrating understanding of the application of business principles in a real-world
situation.
By the end of the module students will be:
• Equipped with the skills required for the development, preparation, investigation and
presentation of their business project and other research projects.
• Enabled to further develop independent learning skills and demonstrate their
capacity for sustained individual effort and ability to analyse, synthesise and evaluate
the data pertinent to the chosen research topic.

Organisational Behaviour
Working together to achieve a shared purpose is the common goal of every organisation.
It is when we do this that organisational behaviour becomes important in managing
and explaining the performance, motivations and behaviour of individuals and groups.
The study of Organisational Behaviour (OB) is of vital importance in understanding
organisations and getting them to perform effectively.
It is a crucial role in achieving the best performance from both people and organisations
and features as a core module within the degree. It is also linked with Marketing,
Operations Management and Business & Personal skills.
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Marketing in Action
Marketing is fundamental to the operations of any organisation. It is the pulse of any
thriving business. Every one of us engages with marketing messages throughout our
daily lives.
As marketing plays a crucial role both in our personal lives and that of a diverse range of
organisations, it is considered a fundamental core module within the LCIBS BSc (Hons)
degree portfolio. However, Marketing does not operate in isolation. It needs the backing
of functional activities such as Finance.

Finance and Accounting
Finance and Accounting is one of the basic business principles. It is needed in
organisations of all sizes, from small community based initiatives, to large multi-national
corporations. Students need to master the technicality of understanding these integral
subjects. Knowledge of this area is essential if the student is to assess the commercial
performance and viability of the business model for any organisation.

Introduction to Human Resource Management (HRM)
People are critical components of successful organisations. This unit will explore the
key concepts, processes and techniques used in HRM and apply these to organisational
settings. Students will explore the role of HRM in helping businesses to meet their
strategic objectives and adapt to the changing business environment. Students will also
explore contemporary issues in HRM and provide commentary on possible HRM solutions.

Personal Development Planning
Personal development is a process of nurturing, shaping and improving skills and
knowledge. Optimise your potential and define your self-actualisation. A well-defined and
supported Personal Development Planning activity helps individuals define their goals
and priorities in different spheres of their multifaceted lives.
In today’s modern work environment employees and managers take responsibility for
renewing and updating their skills. PDP is therefore central to students’ awareness,
planning and demonstration of employability.

Simulation for Business Start-Ups
This module uses a virtual online game, Virtonomics.
Virtonomics is an online business game that gathers over 1 million players from all
over the world. A virtual economy, fully populated by sentient people – businessmen
and businesswomen, entrepreneurs, university and college students and overall smart
individuals forming a friendly, business-oriented community. Each player receives a start-
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up capital. It’s completely up to each individual how money of their start-up is going to
be spent. Everyone has to come up with specific business goals and strategies to achieve
them. Players can choose to create the most recognisable brand, build the highestgrossing company, produce the best-quality products, or form a billion-dollar
corporation – to name a few. Every player picks their own path and their final destination.
So students will be able to put into practice what they have learnt during the course
and practice this theory in a safe online environment. Students will be set certain tasks
that they must try and achieve as they set up their own virtual businesses, which will be
monitored by the lecturing staff.

Marketing Research
Marketing Research is one of the specialist modules in the BSc (Hons) Business
(Marketing) pathway.
In the Level 4 module Marketing in Action students will have been introduced to some
of the basic principles of marketing research. This module builds upon that introduction,
expanding the student’s knowledge and understanding of the subject area.
An organisation’s ‘research’ needs are multidimensional. By exploring marketing research,
students gain an insight into the type of information organisations seek and how that
information is used to influence decision making.
This module supports and integrates with the other specialist marketing modules.

Public Relations (PR) & the Media
The Public Relations & the Media module provides opportunities for students to learn
a strategic approach to PR and benefit from an integrated multimedia approach
to communications. The module focuses on the disciplines of storytelling, crisis
management, events and campaigning. It also equips students to deal with the fastpaced world of PR and the unique dynamics that go along with it.
Public Relations is evolving into a multi-disciplinary subject and is a vital determinant
of sustainability in the modern business environment. The rapid development of social
networks will also feature largely in the module, along with the relationship between PR
and other significant elements of the marketing environment.

International Year One
Duration

Price

Entry Dates

Entry Requirements

Approx. 12 Months
Full TIme

Please Enquire

Multiple per year

N/A
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VALIDATION AND ACCREDITATION

Walking Learn
the talk.

When it comes to the quality of our programmes, academic delivery and
institutional integrity, we’re proud to say that the London College of
International Business Studies is run abiding by the highest standards.
In fact, we’re accredited and validated by a number of internationally
recognised organisations responsible for the monitoring of standards for
UK universities and colleges, including:

QAA

BAC

Open University

The Quality Assurance
Agency for Higher
Education (QAA), which
focuses on academic
standards, academic
quality, management of
learning opportunities
and provision
of information.

The British Accreditation
Council (BAC), which is
the national accrediting
body for independent
further and
higher education.

The Open University
validates our BSc, CertHE
& DipHE courses, meaning
students will receive their
final certificate from
this internationally
recognised institution.

www.qaa.ac.uk

www.the-bac.org

www.open.ac.uk
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3 WAYS

TO APPLY
EMAIL

01

Request an application
by emailing:
admissions@lcibs.co.uk
CALL or VISIT

02

GABORONE 2nd Floor, Barclays House, Khama Crescent, Gaborone, Botswana
ACCRA 3rd Floor, The Octagon, Barnes Road, Accra, Ghana

London Office
UK Dock Manager’s Office, Surrey Quays Rd, London, SE16 2XU
TEL UK +44 (0)207 242 1004 EMAIL info@lcibs.co.uk WEB www.lcibs.co.uk
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03

LOG ON
www.lcibs.co.uk

ECOSPACES, AFRICA

LCIBS Learner
Management
System (LMS) App
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LCIBS
Since 1870

London Campus:
Dock Manager’s Office
Surrey Quays Rd
London, United Kingdom SE16 2XU
+44 (0)207 242 1004

admissions@lcibs.co.uk / www.lcibs.co.uk
facebook.com/LCIBS
London College of International Business Studies

