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Welcome to
Look-see!
The Look-see platform has analyzed the experience on your website and

generated a report for Acme.com. We audited a total of 50 pages from

your website to give you an overall score and a comprehensive report

on areas you can improve to elevate your experience design!

Experience design comprises two broad aspects: Aesthetics & Functionality.

Our audit categories stemmed from these two aspects. We analyzed six

different categories taking a microscopic view of each element on your

website and how it impacts your overall experience.SA
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Look-see Scoring
Our comprehensive Look-see scoring criteria encompasses

extensive research, best practices, and ADA (Americans with

Disabilities Act) compliance guidelines. The Acme.com website

was scored against these criteria for each category, according

to the following metric:

Below 60%
Your experience “needs work”.

Between 60% to 80%
Your experience is “almost there”.

Above 80%
Your experience is “delightful”.

We have also recommended research-backed, actionable

steps to upgrade your score to have an exact game plan for

your improvement areas.

Let’s have a look at our Look-see meter to see how you

scored.
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Color Management
The color palette, contrast of text and
non-text items

Visuals
The quality and relevance of images, consistency
of icons and visual hierarchy

Visuals
The quality and relevance of images, consistency
of icons and visual hierarchy

Written Content
The readability, grammatical errors and
organization of the text

Typography
The consistency of type used across your website

Information Architecture
The placement and usage of menus, interactions,
CTA buttons and overall layout of the website
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Your Score Overview

60% to 80%

Almost There

77%

You are a few steps away from reaching Look-see’s top tier!

Acme.com meets certain best practice standards and provides a good

experience, but you have the potential to elevate your experience further to

make it smooth and engaging.

Here are some improvement areas we identified, that will further

enhance your website experience:

Areas that need improvement

Color Palette Typeface consistency

Imagery Color Palette
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Score Breakdown
You scored 77 on the Look-see Meter!

Acme.com is almost at a delightful user experience.

Check out the score breakdown and our recommendations on

improvement areas that will take you to 100%.

80% Color
Management

This score indicates that you have room for
improvement on the color scheme and color
contrast on your website. Read page 11 for
details

48% Written
Content

Your content is well-written and organized,
but can be difficult to understand for the
general audience. Read page 21 for more on
this.

61% Visuals
This area follows good practices, but does
not comply with accessibility guidelines.
Learn how to change this on page 43.

94% Information
Architecture

A few adjustments around your CTA
buttons, Interactions, and Layout can
perfect your score in this category! Learn
more on page 51.
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Color
Management
Here is how Acme.com performed on Color Management

80% to 100%

Delightful

80%

The colors used on your website reflect your brand, create
the look and feel, and influence the user's emotion and
intuitive connection with your website.

Under color management, we analyzed the following

• Color Palette

• Contrast of Text items

• Contrast of Non-Text items

SA
MPL

E



SA
MPL

E



COLOR MANAGEMENT

Color Palette
The main colors comprising the background, font, and elements
on Acme.com.

80% to 100%

Delightful

98%

Observation
The following colors were identified on the Acme.com website:

#ff0050 #231f20 #39b7ff #f9bf07 #23d8a4

ADA compliance
There are no ADA compliance guidelines regarding the website color
palette. However, keeping a cohesive color palette allows you to create
a webpage easy for everyone to read.

SA
MPL

E



Accoring to color theory, this is
what your colors communicate

Red

Associated with strong emotions, such as love, passion, and anger. It's the
universal color to signify strength, power, courage, and danger. Red is vibrant,
stimulating and exciting with a strong link to sexuality and increased appetites.

Black

Formal, dignified, sophisticated, and mysterious. Black often has an intense energy.
Be careful how you use this color, as it can also be create feelings of aloofness and
depression. To avoid this, pair black with bright and vibrant colors.

Blue

The color of trust. Evokes feelings of calm, serenity, loyalty, and integrity. Blue is 
often described as peaceful, secure and orderly.

Gold

The color of success, achievement and triumph. Associated with abundance,
prosperity, luxury and quality, prestige and sophistication, value and elegance.
The psychology of this color implies affluence, material wealth and extravagance.

Green

Symbolizes harmony, tranquility, and peace. As a soothing, relaxing color, it 
enhances stability and endurance. It is most often associated with growth and
renewal, and it promotes optimism, hopefulness, and balance.
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COLOR MANAGEMENT

Contrast of Text Items
Color contrast between background and text color.

60% to 80%

Almost There

69%

Observation
Large text items include headings and any content above 18 px.
84% of large text items on the acme.com website have a good
contrast ratio, making it clear and easy to read. 22% of small
text on your website has a low contrast ratio with the background
color, creating low visibility and legibility.

ADA compliance
22% of small text on your website doesn't meet the minimum 
required contrast ratio of 4.5:1.

8% of large text on your website doesn't meet the minimum
 required contrast ratio of 3:1.
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MEANING

Why is this important for your UX?
Color, just like the overall design, goes beyond aesthetics. It impacts the

usability and functionality of your website, deciding what information

stands out to the user.

A good contrast ratio makes your content easy to read and navigate

through, creating a comfortable and engaging experience for your user.

Recommendations
Improve the contrast score by changing the low contrast colors to meet

minimum contrast requirements.

Small Text

Contrast of 4.5 – 7 with the background for WCAG level AA compliance

Large Text

Contrast of 3 – 4.5 with the background.
Black on white or vice versa is not recommended if not balanced with an accent
color or neutral colors like grey, since they can be too harsh.SA
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COLOR MANAGEMENT

Contrast of Non-Text Items
Color contrast between background and non-text elements
(buttons & icons).

60% to 80%

Almost There

67%

Observation
There are only 2 icons on your website, on the Home page. They have a
high contrast ratio against the background color.

ADA compliance
23% of pages on your website have non-text elementsthat don't meet the minimum
required contrast ratio of 3:1.
SA
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MEANING

Why is this important for your UX?
Icons are an easily recognizable, fun element, and a great way to

communicate with your user beyond just using text. Icons should be

familiar and captivating.

Bright colors have higher conversion rates, so it is important for your

button to have a high contrast score to create an eye-catching effect

and be evidently clickable.

Recommendations
Change the CTA color buttons to high contrast colors, to captivate the user’s

interest.

Graphical objects & user interface components should have a color contrast

of at least 3:1 with the background colors.SA
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Written
Content
Here is how Acme.com performed on Written Content:

80% to 100%

Delightful

82%

The information and experiences that are directed towards an

end-user or audience. Written content is information expressed

through a textual medium (speech/writing).

Under written content, we analyzed the following

• Content

• Ease of Understanding

• Paragraphing
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WRITTEN CONTENT

Ease of
Understanding
The reading level of the content on the Acme.com website.

Less than 60%

Needs Work

59%

Observation
The main navigation pages on your website are easy to understand.
with an average reading level of college

ADA compliance
We found 13 page that do not meet accessibility standards
as they are not easily understandable for mass audiences

ADA Compliance 3.1.5 requires text to not require reading ability more
advanced than the lower secondary education level, or have simpler
version of the content available.
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MEANING

Why is this important for your UX?
Simple content makes reading comfortable for the user; the use of

complex vocabulary can disrupt their flow of reading. Popular novels

aimed at American adults tend to be written in the 7th to 9th-grade range,

which mirrors the reading capability of the average American adult.

Recommendations
Assess your target audience and adjust your text on the identified pages

accordingly. Text should be at a lower secondary education level by U.S.

Educational standards.
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WRITTEN CONTENT

Paragraphing
The way your textual content is structured and organized.

80% to 100%

Delightful

80%

Observation
73% of the pages (11/15) contain lengthy and verbose sentences with over
15 words per sentence on average.

ADA compliance
Even though there are no ADA compliance requirements specifically for
this category, reading level needs to be taken into consideration when
writing content and paragraphing.
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MEANING

Why is this important for your UX?
The way users experience content has changed in the mobile phone era.

Attention spans are shorter, and users skim through most information.

Presenting information in small, easy to digest chunks makes their

experience easy and convenient.

Recommendations
No more than 25 words per sentence to comply with US and EU standards

5 sentences per paragraph is recommended.

Smaller chunks of info are easier to read and understand.
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Visuals
Here is how Acme.com performed on Visuals

60% to 80%

Almost There

68%

Visual appeal is what meets the eye. The overall visual balance of a

design.

We analyzed the following

• Imagery

• Videos
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VISUAL

Imagery
The type of images, graphics, and illustrations used on your website.

60% to 80%

Almost There

68%

Observation
67% of the images used are your own custom photography. This is the
industry practice customizing the look and feel of your website allowing
users to connect on a personal level.

12 of images are stock images. Using stock imagery as-is
is not an ideal practice. It is recommended that when using them, some
customization should be done to personalize the user experience.

The main reason behind a low score is due to the missing alt text to all
images. Alt text enhances your website with respect to SEO elements
and part of the best practices.

ADA compliance
Your website meets the level AA ADA compliance requirement for
‘Alt’ text for images present on the website.
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MEANING

Why is this important for your UX?
Images create a more immersive experience for the user, giving context

to the text and allowing the user to visualize what is being presented. The

brain processes images faster than text, so images are very effective at

communicating a message. Furthermore, images have the power to elicit

an emotional response from the user, creating a stronger connection.

Recommendations
From a performance perspective an image should be no larger than the

maximum size it is rendered at on screen. For example, an icon could

use an image that is 1500×1500 pixels, but only renders in a space of

100×100 pixels.

Other recommendations include customizing any stock photography if

not custom photography you may intend to use on the website.

You should ensure that you add relevant 'Alt' text for SEO and ADA

compliance purposes.SA
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