
Hello, Campers. I’m Natasha, from

The best Digital PR agency growing 
Fame and Findability™ for brands



First, why bother?

How to catch stories 
in the wild



Story fatigue 
is a thing





Goodyear 4Seasons 
Vector 3, 4, 5 & 6

Creatively launch our new version and 
beat last year's KPIs



We got really intimate 
with rubber…



This is the 
winter 
micro-world
being 
meticulously
created on a 
Vector4 tyre
 



+ spring, summer and autumn



Carol was great 
stimulation





An award-winning 
digital PR campaign for 
GoodYear



https://youtu.be/DEWG5LcbKu0



We flipped other 
seasonal things



https://www.youtube.com/watch?v=0nm2kRsnmZ4



Our relationship with 
tyres got so intimate, 
we had to create this



So where can you 
go hunting? 



Coldplay concerts



🍿🍿🍿🍿 
anyone? 



A few places to go looking

The origin 
story

Seemingly 
boring 

Customer & staff 
stories

Out of the 
mouths of babes 

Observational 
insights

Story in
action

Social
listening 

Visual
sourcing

Data, patterns, 
trends 

Similarities & 
comparisons



Some good ‘uns



The Legacy Story 
#1 



Patek Philippe

You never actually own a Patek 
Philippe.

You merely take care of it for the 
next generation. 





#2
The nostalgia story

 



Cunard’s 185th 
Anniversary 





#3
The we-were-listening 

story
 



Gary goes on tour

SpecSavers were listening 



#4
The 

if-you-know-you-know 
story

 



Sela Newcastle
A quiet evening and this appeared





#4

The wish-I’d-seen-that 
story

 

#5

The 
I-wish-I’d-seen-that 

story
 



Greggs logo bomb



#6

The is-this-a-story, story 

 



Best job in the world
#ScoopThePoop campaign for Harrington’s 
Pet Food



Best job in the 
world
Oyster taster role for Wright Brothers



Best job in the world
Doesn’t get much bigger than this



#7
The seemingly 
mundane story

 



https://www.youtube.com/watch?v=N9D2wo1RFt4

Maersk

The best thing to 
happen to shipping, 
since water



#8
The crisis, flipped story

 



“FCK”
Simple apology

With smarts





And if you wanna 
go wild-er…



SpecSavers 
won Valentine’s 
with this 

https://www.instagram.com/reel/DUoVoRdjKAX/?igsh=cXV5dDhvNz
M2bzgw



We got really intimate 
with rubber



Hello, Kama Zootra



How do you 
make food 
waste sexy?



https://youtu.be/-soJGo1mhho



Free take-aways 



Check out our story 
playlist

www.wearebottle.com/
resources/the-bottle-story-
playlist





Try out our creative 
process

www.wearebottle.com/
resources/creative-process



Turn a number 
into a story

wearebottle.com

www.wearebottle.com/resource
s/coverage-meaning-tool-how-
many-people



Turn a number 
into a story

www.wearebottle.com/resource
s/coverage-meaning-tool-how-
many-people



https://www.wearebottle.com/resources/turning-customers-into-creators



new story + relevant hook + emotion

Funny, weird, upsetting
Doesn’t matter – just make 
people feel something

Cultural
Timely
Or just bloody meaningful

Original
Or a fresh perspective



And if all else fails



Make it up 


