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What is copy?



WHAT IS COPY? WORDS THAT WORK

Copy is probably the least of

your worries.

LIQUID SCRIPT PAGE 04



WHAT IS COPY? WORDS THAT WORK

What separateCopy)rom other

creative writingy

- ([

Nobody wants to read it.
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WHAT IS COPY? WORDS THAT WORK

) o o

Copy must win enough attention for long
\(/ enough to deliver a message. =

AR 0
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WHAT IS COPY? WORDS THAT WORK

[s this writing...

° Hu1enough
° thentenough
° Useful enough

* Unusuadl enough

To earn the reader's attention, when
they actively want to ignore me?
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WHAT IS COPY?

Stori€s grab us Dy the scruft of the

neck, and retuse to let go.

* Stories hold our attention
through conﬂict, character and
carefully clesignecl structure.

° They draw us from sentence to
sentence, wonclering: what will

happen next?

LIQUID SCRIPT

WORDS THAT WORK
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WHAT IS COPY? WORDS THAT WORK

A grea@ like a great character.

[t walks, talks and acts consistently.

’

"You can't spea|< like that daarling! Feh! You whine like a spoiled

supermoclel with poofy lips."
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WHAT IS COPY? WORDS THAT WORK

!/
But theGteadey is the hero. The reader goes —
where tew others dare, fights monsters,
climbs mountains, and triumphs where
others would fail.

A/\/
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INSIGHT --> EMPATHY WORDS THAT WORK

We tell stories 6ne-to-one) in the

language of everyday life.

* When did you last read a story that sounded like a
peer—reviewecl research paper?

e Can you picture the person you're ta”(ing to? And the
situation they flnd themselves in?

* When you note down insights, use the kind of language you

(or ideal[y your auclience) might use every clay.
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INSIGHT --> EMPATHY

We're speaking to Gen Z young

professionals who require support

with their investment strategy.
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INSIGHT --> EMPATHY WORDS THAT WORK

STORYTELLING VISION

What's theone thing

[ want the reader to learn or do?
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INSIGHT --> EMPATHY

01

Know and love

my brand

"I've never heard of
your brand and I
probably don't care
about it at all."

LIQUID SCRIPT

02

Engage with
my brand

"I'm just looking for
useful or interesting

stuff on the internet."”

03

Consider

buying

"I might like your
brand but I have a
million reasons not to
act Now.

WORDS THAT WORK

04

Complete
purchase

"I want to buy from
you but I need to
check stuft or
persuade others."
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INSIGHT --> EMPATHY

01

"I've never heard of
your brand and I
probably don't care
about it at all.”

My words need to be
memorable: fun,
unusual, surprising.
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02

"I'm just looking for
useful or interesting
stuff on the internet."”

My words need to be

journalistic: tell a story,

answer a question.

03

"I might have heard of
your brand but I have

a million reasons not
to act now.

My words need to
create urgency and

offer something great.

WORDS THAT WORK

04

"l want to buy from
you but I need to
check stuft or
persuade others."

My words need to be
very clear and

provide proof.
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INSIGHT --> EMPATHY

01
Advertising

DON'T
IMAGINE

A RED FLYING
MONKEY
SPITTING FIRE.

DON'T
IMAGINE THE
PENGUIN
COMPANHIA
DAS LETRAS
L0GO,

Fun or surprising, emotive
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02

Journalism

Wﬂi‘rrc:se

|nteresting, useful, no-sell

03

Direct response

AMEFHCAN EXFRESS TRAVEL RELATED SERICES COMPAST, w:.
AMEFROCAN EXPRESS PLALA, NEW YORC 00y 10004

Ms. Leslie La Hbyo
200 E. 33zd s8t. 11D
MNew York, WY 10016

DC“”I La Hoye:

- Quite frankly, the m:icm mrcn‘ Card
is not for everyone. And not everyone who
: sppl:l.nt for Cardmembership is .lpprmmd

'nwwu' because we beliwc you wux benefit

S PO c;:m‘rlhip I*ve enclosed a mcul ;

e ;lminuon for you to apply for the most -

 honored and prestigious financial 1nsr.rmt
---avsilshl. to people who travel, vmtion

and entertain, .

i m mﬂm Express Card 1; the mtm e
s mie of bhc old adage, “You get whab you
m !o:l: x ;

Evocative, persuasive, urgent

WORDS THAT WORK

04
Technical

Clear, evidencecl, accurate
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INSIGHT --> EMPATHY WORDS THAT WORK

Where will I meet my reader?
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INSIGHT --> EMPATHY WORDS THAT WORK

NEVER HEARD OF US

In a land far away, mg reader)is searching
for somewhere nice they can take their date
this weekend.
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The toolkit



WORDS THAT WORK

TOOLKIT

Direct response
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TOOLKIT WORDS THAT WORK

Iry our networking plattform for marketers

You can start ma|<ing the right connections in just a few clicks — and

it's free for two months if you sign up now with this link.

New research from December 2023 shows that the breadth of a

mar|<eting professional's social network was the single most inﬂuential
factor in their earning potential. And those connected via our platform

|ﬂuize were in the top 2% of performers worldwide.

You can earn up to twice as much, twice as fast as a marketer — if you

make the right connections in your f'irst two years.

t’ e Oou sa IS(:I OnCIrCl" to slow career progression.
ltll help you say "say l progressi
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TOOLKIT WORDS THAT WORK

Say "sayonara" to slow career progression

You can earn up to twice as much, twice as fast as a marketer — if you

make the rig|1t connections in your f'irst two years.

New research from December 2023 showed that the breadth of a

marketer's social network was the single most inﬂuential factor in their
earning potential. And those connected via our platform |ﬂuize were in

the top 2% of performers worldwide.

You can start ma|<ing the right connections in just a few clicks — and

it's free for two months if you sign up now with this link.

Try it now.
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TOOLKIT WORDS THAT WORK

For stories, start in the middle of the action
/nmedias res, if you re being pancy

WHEN CORPORALS
OUTRANK GENERALS By Dave Irott

Manstein had masterminded the blitzkrieg, conquered Europe and

In 1943, the Soviet army outnumbered the German army about three to beaten the French and British.

S Hitler told Manstein he must hold Kharkov at all costs.

Thigiti g W W ERp NSRRIy IR SR ong S Manstein disagreed, he wanted to use the tactic every football fan

They were led by the unbeaten Field Marshall Zhukov. knows: the counter-attack.

They smashed their way towards Kharkov. He wanted to abandon Kharkov and lure Zhukoyv, to follow him.

Kharkov was held by the Germans under Field Marshall Manstein. ;’hen,t\;v:c_enthukov had outrun his supply-line, Manstein would attack
rom behind.
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TOOLKIT WORDS THAT WORK

#
A smile in)the mind*

~ N

g

Aolvertising Jou rnalism

LIQUID SCRIPT *I've borrowed this phrase from a great book about witty thinldng in graphic o|esign, |oy Beryl McAlhone and David Stuart PAGE 26



Great minds

like a think.

The Economist



TOOLKIT WORDS THAT WORK

Turn benefits into playtul ideas

| have a networ|<ing platform for marketers. | want to make young

marketers aware of this platform, when they've never heard of it before.
We're oﬁering quic|< career progression. What miglwt that mean?
* You'll never be the one getting the tea

* Your colleagues will think you're sleeping with the boss

* You'll be a stupio"y young CMO

* You'll be the youngest person at the 5* hotel
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TOOLKIT

What we wdadnt the reacler to uno|erstcmo|:

You'll be a stupio"y young CMO

LIQUID SCRIPT



TOOLKIT WORDS THAT WORK

#3

Can you(pictureit? Is it active?

Advertising Direct response

Journalism
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TOOLKIT WORDS THAT WORK

We've been given back the coat that years
of evolution took away.

There was a time when people could walk around wearing nothing
on our bodies.
But that was quite a while ago.
Sometime many years ago, people became creatures of the indoors.
The hair that covered our bodies was gone, and in its place came garments.
Due to our small brains, man's earliest attempts at outdoor

clothing were, needless to say, somewhat basic.
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TOOLKIT WORDS THAT WORK

Timberland gives you back the coat
four million years of evolution took away:.

There was a time when Man could venture into the wilderness clad in nothing
but the coat God gave him.

But that was quite a while ago.

Sometime o|uring the Lower Paleolithic Era, Homo Erectus became a creature
of the great indoors. The thick hair that once covered his entire |ooc|y was gone,
and in its place came a man-made imitation.

Hamperecl |oy a brain the size of a walnut, man's earliest attempts at outdoor

clothing were, needless to say, somewhat primitive.

Source: The Copy Book, D&AD. Ad written loy Mike Lescarbeau for Timberland
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TOOLKIT WORDS THAT WORK

#5

[s therectension3

Advertising Direct response

Journalism
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TOOLKIT WORDS THAT WORK

"All drama is conﬂict. Without "The greatest rules of
conflict, there is no action. dramatic writing are con lct,
9
Without action, there is no conﬂict, and con]qict."
character. Without character, ’
there is no story.II James Frey
(D
Syd Field \
A ~\) C/
=15
B
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TOOLKIT WORDS THAT WORK

The first eco-triendly, tully sustainable adoption agency

"During my time as a volunteer at a charity shop, | observed a number of

second-hand toys arriving at the store.

These pre—lovecl toys came with cherished memories and sentimental

signi{'icance. They were giftecl with care.

These toys have a vibrant life, and their stories could be preservec] forever.II
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TOOLKIT WORDS THAT WORK

The Story of Loved Before

The first eco-friendly, fully sustainable soft
toy adoption agency

"Several years back, during my time as a volunteer at
a charity shop, | observed the influx of second hand
toys arriving at the store.

These pre-loved toys, often handed over with
cherished memories and sentimental significance,
were carelessly cast aside, sometimes relegated to
becoming dog toys or, even more dishearteningly,
destined for landfill.

It became evident to me how the love, the vibrant life,
and- the stories of these eco toys were gt risk of being
lost and forgotten in an instant.”

" A lifetime of stories, memories
and love, just thrown away "

LIQUID SCRIPT SOUI’CGZ Loved Before welosite PAGE 36



TOOLKIT

How does your brand

want t|1e worlol to l:)e?
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TOOLKIT WORDS THAT WORK

#/

Are you using neuroscier@f?

Advertising Direct response
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TOOLKIT

Social proof

Show your reader that other
people love your stuft.

‘ﬁ

BRITISH AIRWAYS

The world’s favourite airline

e‘ﬂ

LIQUID SCRIPT

Confirmation bias

If your reader agrees once, they
want to continue agreeing.

We would be the first to say that
a mothers own milk is the best food
for her baby.

And the DHSS share our view:

For it wasthey who,in 1977 defined
the composition of mature breast milk

and then in 1980 proposed specific

WORDS THAT WORK

Scarcity

Your reader is hard-wired to want
stuff that's in short supply.

mu* lla La Eoyn ;

mtiu ftxnkiy ths mmm Exprcn’ c;:d
- is not for everyone. And not everyone who
= :mﬁnu far cu@mb:rﬁhip i# apprwﬁ o
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TOOLKIT WORDS THAT WORK

#3

Could you cut anythingb
Advertising % Direct response

Journalism
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TOOLKIT

Dear
Sir/Madam,

Why do Sir
and Madam
always come

In that order?

Yours,
Laura

LIQUID SCRIPT

Yours, William

WORDS THATWORK

Dear World,

I've had an idea
for a diagram.

Think you might
like it/love it/both.
Yours, John Venn
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TOOLKIT

Dear Sir/ Madam

Why do the forms of
address Sir and Madam

always appear in that

sequence?

You rs, Laura Bates

LIQUID SCRIPT

DeCII’ Samuel,

| saw some nice golden

daﬂodils this morning.

Yours, William
Wordsworth

WORDS THAT WORK

Dear World,

I've had a great idea

for a new cliagram.

Think you might
appreciate it/ reauy

appreciate it/ both.

Yours, John Venn
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Writing with Al



ARTIFICIAL INTELLIGENCE WORDS THAT WORK

[f you don'tenjoy)what you write,
nobody else will either.

o Al writing gets mechanical very easily.

e But 90% of writing has notl‘ling to do with putting words
on the page.

° Bring yourself to the work. Listen to what you've written or

what Al has crecutecl.
¢ W|1ere clo you smile? Where clo tl‘le worcls move you?

Where does an idea get you excited?

%
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ARTIFICIAL INTELLIGENCE WORDS THAT WORK

Al AS WRITING COACH

"You're a world-class advertisin
copywriter. Tell me what I could improve )

about this social advert."”

LIQUID SCRIPT PAGE 43



ARTIFICIAL INTELLIGENCE

Al is a madly powertul thesaurus,
that responds to your idea.

o Ask Al to |1elp you create playful territories for headlines:
= "Giveme 10 crazy or exaggerated scenarios that
mig|1t result from a mar|<eting networ|<ing platform

that speecls up career progression.II

* Get material to clevelop your io|ea, once you have the spar|<
you need for a headline.
= "Give me 20 phrases that only a Gen Z would know."
° |mprove writing much faster lay as|<ing things like:

= "Give me 20 more specific and nuanced ways of

saying to goII

LIQUID SCRIPT

WORDS THAT WORK
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01
Advertising

DON'T
IMAGINE

A RED FLYING
MONKEY
SPITTING FIRE.

DON'T
IMAGINE THE
PENGUIN
COMPANHIA
DAS LETRAS
L0GO,

"YOU are a WOI’ICI-C[CISS

o o . n
advertising copwriter...

02

Journalism

Wﬂi‘rrc:se

"YOU are a WOI"ICJ-CICISS

journcnlist...II

direct response writer...

03

Direct response

AMEFHCAN EXFRESS TRAVEL RELATED SERICES COMPAST, w:.
AMEFROCAN EXPRESS PLALA, NEW YORC 00y 10004

Ms. Leslie La Hbyo
2_00 E. 33zd 8t. 11D
MNew York, WY 10016

DC“”I La Hoye:

- Quite frankly, the m:icm mrcn‘ Card

is not for everyone. And not sveryone who

o sppl:l.nt for Cardmembership is .lpprmmd

'nwwu' because we beliwc you wux benefit
S PO cumﬂth I've enclosed a special
e imintion for you to apply for the most =
oo hmrod and prestigious financial msr.rmc'
- available to people who travel, vmtion
and entertain, :

"YOU are WOFICJ-CICISS

04
Technical

"YOU are a WOI"ICJ-CICISS

technical writer..."
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Thank you —

PRESENTED BY: Frankie Barber DATE: 5th March 2026



