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Welcome!

In 10 Ways Al Can Work For You, you'll find a grounded evidence-
based guide to one of the most misunderstood topics in the modern
workplace—Al. We cut through the noise of fear-driven narratives and
emotional overcaution to give you a clear-eyed look at what ethical Al
use actually means in practice—for your work, your reputation, and
your career.

This booklet separates the genuine ethical considerations from
unfounded anxiety that keeps too many capable women sidelined. It

gives you the confidence to use Al with your values fully intact.

LNFomaro. Kimae
CEO, PROSPRR
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Strateqgy in the Al era
IS about empowering
people with

intelligent tools.

— Fei-Fei Li, Al pioneer and
Stanford professor



Introduction

You've heard that Al can help you and your business. Maybe you've
even tried it once or twice—asked it to write something or looked up a
how-to and then quietly closed the tab. That's more common than you
think. The challenge isn't access. The challenge is knowing where to
actually begin.

This guide solves that problem. It won't overwhelm you with theory,
and it won't assume you have a tech team or a six-figure budget. It's
written for women who are building real businesses—coaching
practices, consulting firms, product brands, and creative studios—and

who want to use Al in ways that are practical, grounded, and genuinely

useful.
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Here, you'll find ten specific ways Al can start working for you right
now. Each one is a real use case, not a hypothetical. For every entry,
you'll get context on why it matters, how to think about it, and a simple
prompt or action to try today.

By the time you reach the end of this guide, we hope you'll decide on
at least one strategy to put into action and feel confident enough to get

started!
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WRITE
FIRST DRAFTS

Paste in a few bullet points, a rough idea, or even just a vibe

and let Al turn it into something you can actually work with.




In business and in life, the blank page is paralyzing. Whether it's an
email to a potential client, a social media caption, a proposal, or the
about page on your website, starting from zero takes an enormous
amount of mental and emotional energy—and often, it's the reason
good work never gets done.

Al is exceptionally good at removing that barrier. You don't need to
know exactly what you want to say. You just need to be able to
describe it—the purpose, the audience, the tone, maybe a few key
points you want to hit. From there, Al can generate a first draft in
seconds—something that gives you a real starting point instead of a
blinking cursor.

This isn't about letting Al do your writing for you. It's about using Al
to do the hardest part—getting something on the page—so that you can
do what you're actually good at like shaping the message, adding your
voice, making it real. The editing process is where your personality and

expertise shine through. Al just helps you get started.
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Pl Llo-csrk

Al takes the blank page off the table entirely. Whatever you're
writing—personally, creatively, professionally—it can hand you a first
draft in seconds. But where it really earns its keep is in your ever-
expanding inbox, things like emails, proposals, bios, social captions,
welcome sequences, event descriptions, product copy, and more. Any
time you know roughly what you want to say but aren't sure how to

start, that's a job for All.

\J’?/@& Z%,_,a, m&- Write a [type of content] for

[your audience] about [topic]
with the purpose of [purpose].
a @/&Ltw The tone should be [warm /
professional / direct]. Key
points to include: [your points].
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i Don’t know how
to approach AI?

Think of Al as a capable

intern or a smart-but-
fallible expert. They do
great work, but you need
to evaluate and shape
the output.
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BRAINSTORM

Brainstorming has always worked best as a conversation, and Al is a
thinking partner who's read more than any human could, is available
any time, and never runs out of ideas to offer.
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Sometimes the problem isn't the writing—it's not knowing what to
write about in the first place, not having a system for a process, not
being sure how to position a new offer, or just feeling stuck in the loop
of your own thinking. That's where Al as a brainstorming partner
becomes genuinely valuable.

Al doesn't get tired. It doesn't run out of ideas. It doesn't judge your
half-formed thoughts or go quiet when you ask a strange question. You
can ask it for twenty newsletter topic ideas, and it'll give you twenty—
some obvious, some interesting, and some that surprise you. You can
ask it to name a new program five different ways. You can describe a
problem you're stuck on and ask for ten possible ways to approach it,
and it'll list them without hesitation.

The real magic isn't that every idea will be brilliant. Most won't be.
The magic is that seeing a list of imperfect ideas is almost always
enough to shake something loose—to remind you of the direction you
actually want to go or to spark something new that Al didn't generate

but you wouldn't have landed on without just a little nudge.
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Use Al brainstorming when you've hit a wall on a strategic decision,
when your content has grown repetitive and you need fresh direction,
when you're preparing to launch and want to pressure-test how you're
describing your offer—who it's for, what makes it different, why
someone should choose it. Use Al when you're walking into a high-
stakes conversation and want to consider every angle or when you
need a second perspective and don't have one readily available. For

founders and business leaders, that last scenario is more common than

you think.

S

"I need [names / topics / angles] for [specific
thing I'm working on]. My audience is
[specific description—who they are, what
they're dealing with, what they care about].
I've already considered [what you've ruled
out]. Avoid the obvious. Give me options
that feel fresh and specific to this audience,

not generic advice they've heard before. / \\\
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66
Artificial
intelligence can

open doors we dont
even know exist.

— Tara Chklovski, CEO, Technovation @ 9
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ANSWER
CUSTOMER
QUESTIONS

Al is always on. Document your answers once. Let Al handle the rest.




Every business has a set of questions that customers ask again and
again. What are your hours? What's your refund policy? How does the
process work? What's included? These questions are important, as
customers need answers, but answering them individually over and
over takes real time and energy.

Al-powered chatbots and automated response tools can handle
these questions around the clock, allowing you and your people some
much-needed down time. That means that someone can land on your
website at 11:00 p.m. on a Saturday and still get an immediate, helpful,
and accurate answer. It means you stop losing potential clients to slow
response times. It means your attention gets freed up for the most

important conversations.
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Pl Llo-csrk

Beyond live chat, Al can help you build out your FAQ page, draft

canned responses for your inbox, or create response templates your

team can use. The goal is to document your knowledge once and let Al

distribute it as many times as needed.

g?,wt&a inls-

S

I run a [specific type of business] for [your
audience]. My most common customer
touchpoints are [website / email / DMs / phone].
Here are the questions I already get asked
regularly: [list them]. For each one, write a clear
answer in my brand voice, which sounds like
[describe it]. Then identify any questions I
haven't listed that customers at [the stage of
awareness your customer is at—just discovering
me / ready to buy / post-purchase] typically
have, and draft answers for those too.

/s

I
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i Don’t know

where to start?

Ask AL Type Id like to use

Alin my [type of] business,
but [ dont know how.
How can you help me?”
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SUMMARIZE
LONG DOCS

Tell Al exactly what you need from a document—the key terms,
the risks, the decisions, the deadlines—and let it find them for you.




Long documents are everywhere in business, things like contracts,
reports, research papers, email threads, meeting transcripts, and policy
documents. They need to be read and understood—but reading them
with the attention the task deserves takes time that most business
owners simply don't have.

Al can read a long document and give you a clear and accurate
summary in seconds. Then, if you need to dive deeper, you can ask Al
to point to sections of interest. If you doubt a claim that the document
makes, you can ask Al to search online and verify it while also providing
sources. If you need to pull a quote to use in another document, Al can
locate one for you.

You can paste in a contract and ask for the key terms and any red
flags. You can drop in a lengthy email thread and ask what decisions
were made and what follow-up is needed. You can upload a report and
ask for the three most important takeaways.

And the best part is that the original document is still there. You can
go back and read the full thing if you need to—but Al gives you a way to

triage it first.
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Pl Llo-csrk

Summarization is particularly valuable for documents you didn't write
and have no control over—vendor agreements, client briefs, legal
contracts, compliance documents, industry reports, or investor
materials. Al allows you to start reviewing with a clear understanding of
the document's structure, its key terms, and those areas you should pay
attention to, rather than reading start-to-finish and hoping nothing
important slips past you.

You can direct Al to look for specific things such as payment terms,
liability clauses, deliverable timelines, exclusivity provisions, or renewal
conditions. The more you guide it, the more useful the output. Think of
it as a briefing from a sharp analyst before you sit down with the
document yourself.

One important caveat: for anything with significant legal, financial, or
regulatory implications, Al summarization is a preparation tool, not a
substitute for careful reading or professional counsel. Use it to arrive

informed, not to replace a lawyer, accountant, or other advisor.

S I am [your role] reviewing this [type

\Jy/@-& mﬂ« (.At:‘z" of document] to [what you're trying
to determine or decide]. Identify the

key terms, risky clauses, critical

deadlines, and anything ambiguous
or missing. Flag the sections I

should read in full before signing or
responding. /
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Al has the potential to
be the greatest Source
of empowerment in
human history.

— Fidji Simo, CEO of Applications, OpenAl @ 9
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PLAN SOCIAL
MEDIA

Consistent, on-brand, platform-ready content
no longer requires a full-time strategist.




A consistent social media presence is one of those things that sounds
manageable until you're actually doing it. Showing up regularly in your
own voice with content that's varied enough to stay interesting—it's a
real job. For many small business owners, it's the job that most often
falls to the bottom of the list.

Al can take a significant amount of that weight off your shoulders.
You can describe your brand, your audience, and your goals and ask it
to generate a full month of content ideas. You can paste in a piece of
long-form content you've already written and ask it to turn that into a
week of social posts. You can ask it to draft captions in your voice and
adjust them until they sound like you, not a robot.

Al won't replace the judgment that comes from actually knowing
your audience. It won't catch the cultural moment that makes
something land perfectly. But as a planning and drafting assistant, it's
remarkably good at reducing the paralysis of a blank social media
calendar that stops so many business owners from showing up

consistently.
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Pl Llo-csrk

Think of Al as a content strategist who knows your brand,
understands your audience, can generate a month of content in one
sitting, can repurpose existing material across every platform, and is
available at midnight before a campaign launch, all without a pricey

agency retainer.

a chol ool \9_\

7

"I run a [type of business] for
[audience]. Help me plan two
weeks of Instagram content. The
mix should include educational,
personal, and promotional posts.
Here are a few topics I want to
cover: [list them]." / \\\
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Don’t knowthe
perfect prompt?

You don't need the perfect
prompt. Thinkofitasa
conversation, just like you
would with a mentor ora
consultant.
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RESEARCH

Al can synthesize competitor positioning, audience sentiment,

and industry trends faster than any research team could.
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Understanding your market—your competitors, your ideal clients,
your industry trends—is essential strategic work. It's also time-
consuming. Reading articles, synthesizing data, tracking what
competitors are doing, and understanding how your audience talks take
hours that are hard to carve out when you're also running everything
else.

Al can accelerate this process significantly. You can ask it to explain
trends in your industry in plain language. You can ask it to describe the
typical buyer journey for your type of offer. You can ask it to help you
think through your competitive landscape, including who else is doing
what you do, how they position themselves, and what gaps might exist.

It's important to use Al market research as a starting point, not an
endpoint, however. Al works from existing information, and for niche or
rapidly evolving markets, you'll want to verify its outputs against current
sources. But for getting oriented quickly and building a foundation of
understanding before you go deeper, it's an extraordinarily efficient

tool.
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Think of it as a research analyst who can scan industry reports,
competitor positioning, customer sentiment, and market trends across
thousands of sources in minutes—then hand you a coherent briefing so
you can do what no Al can, which is to apply judgment, to read

between the lines, and to make the call.

J;,z/ae/%;amia
a ol ool

I am launching a [type of business] for

[specific audience]. My core offer is
[describe it]. Who are my key competitors
and how are they positioned, what is my
target audience most frustrated by, what
language do they use to describe their own
problems, and where are the gaps my offer
could fill? Flag where I should do

additional primary research. / \\
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Alwill transform the
relationship between
people and technology;

charging our creativity

and skills.

— Ginni Rometty, CEO, IBM @ 9
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SYSTEMS &
TEMPLATES

The processes that live in your head are the biggest
bottleneck in your business. Al helps you get them out.
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Most small business owners are have an enormous amount of
institutional knowledge stored in their heads. How a new client gets
onboarded. How a project kicks off. What a good proposal looks like.
What steps need to happen before an offer goes live. This knowledge is
valuable, but as long as it lives only in your head, it's also ephemeral and
inaccessible for your employees.

Al is remarkably useful for helping you externalize that knowledge
and turn it into systems. You describe the process, and Al helps you
structure it with checklists, templates, standard operating procedures,
workflow outlines, email sequences, meeting agendas, and more. What
used to require dedicated blocks of time to document—time most
people never found—now takes the length of a conversation.

This matters for more than just efficiency. Systems create
consistency. They make it possible to delegate, to train, and to scale.
They reduce the number of decisions you have to make each day,
thereby reducing decision fatigue. They give your clients a more
predictable and professional experience. And they give you a business

that doesn't fall apart the moment you step away.
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Start with the processes that are costing you the most time or
creating the most inconsistency such as client onboarding, project
handoffs, invoice follow-up, or content approval. These are the places
where undocumented processes quietly drain resources and create risk.
Al can help you turn what lives in your head into a repeatable
transferable system such as a checklist, a template, an SOP, or a
structured brief. Once it's documented, it can be delegated, refined, and
scaled. Do one process at a time, starting with whichever one you've

explained out loud the most.

\\

I need to systematize [specific process].
Here is how I currently handle it: [describe
steps, decisions, and tools]. My team: [roles
involved]. It most often breaks down at
[describe it]. Build me a step-by-step SOP I
can delegate, flag anything redundant or
automatable, and create a checklist I can

/

use to quality-check every run. / \\\
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Needatool?

A high-level dashboard ?

A client tracker? You—
yes, you—can build it
with AL With zero coding
experience, you can make
the tool you need.
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LEARN NEW
THINGS

The businesses that grow fastest are led by people who
never stop learning, and Al makes that easier than ever.




Al is an extraordinarily patient teacher. You can ask it to explain the
same concept five different ways until an explanation clicks. You can
ask follow-up questions without embarrassment. You can say ‘| still
don't get it. Can you use an analogy?” and get a genuinely helpful
response.

For business owners, this is particularly powerful because running a
business requires constant learning across a huge range of domains.
This includes marketing, finance, operations, legal basics, technology,
communication, and much more. You can't hire an expert for every
question, but you can ask an Al tool to explain how a sales funnel
works, what a P&L statement is actually telling you, or how email
deliverability works. You can get a real explanation, in plain language, at
whatever level of detail you need, and you can keep asking until you
feel confident.

This doesn't mean you should skip professional advice for anything
that requires it, but Al can dramatically reduce the knowledge gap
between you and the professionals you work with, so that when you do
talk to a lawyer, an accountant, or a consultant, you're having a more

informed conversation.
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Use Al to decode the documents on your desk, to prepare for
meetings with advisors, to get up to speed on an industry you're
entering, to understand a marketing channel before you invest in it, to
learn what questions to ask a potential hire, or to work through a
financial concept before your next board or investor conversation. Any
time you are about to make a decision in an area where your

knowledge has a gap, that is the moment to open an Al tool.

a ehol ool

g

I need to understand [specific concept, document, or
subject area] well enough to [specific outcome—make
a decision / have a conversation / evaluate an option /
ask better questions]. My current level of
understanding is [describe honestly what you know
and where it breaks down]. Explain it in plain
language, flag any assumptions I might be making
that are incorrect, tell me what I don't know that I
should, and give me the three questions I should be
asking before I [take the action you're preparing for].

\\

| A\
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The ability to
learn is the most
important quality
a leader can have.

— Sheryl Sandberg, COO, Meta @ 9
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REPURPOSE
CONTENT

Everything you've written, recorded, or said is raw material.
Al helps you turn it into a full content strategy.




Creating content from scratch every time is one of the biggest drains
on a small business owner's creative energy. If you're already producing
long-form content such as blog posts, podcast episodes, video scripts,
or in-depth newsletters, there's a way to get dramatically more out of
what you've already made.

Al is excellent at repurposing. You paste in a piece of long-form
content, and it can generate a newsletter version, three LinkedIn posts,
a set of social captions, a short-form video script, and a set of talking
points—all from the same original piece. The core ideas are yours, and
the thinking is yours. Al just helps you translate that thinking into
multiple formats without starting over each time.

This is one of the highest-leverage uses of Al for content creators
because it multiplies your output without multiplying your effort. One
well-developed idea can show up on five platforms in five different
formats, reaching different people at different stages of attention. Your

ideas and your efforts get a 5x upgrade.
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Take a single piece of content—a podcast episode, a keynote talk, a
long-form article, a client case study, or a webinar—and use Al to
extract every usable asset from it. A thirty-minute podcast becomes a
newsletter, three LinkedIn posts, a short-form video script, a quote
graphic, a blog post, and a set of FAQs. A case study becomes a pitch
deck slide, a testimonial pull, a before-and-after social post, and an email
sequence. A keynote becomes a lead magnet.

The source material already exists. Al removes the hours it would
take to manually reformat, rewrite, and resize it for every channel and
every audience. For business owners managing their own content or
overseeing a small team, this is where Al delivers one of its most

measurable returns on time.

"Here is a [type of content] about [topic]:
[paste it]. Extract the following: a 400-word
newsletter leading with the most counter-
intuitive point, three LinkedIn posts each
built on a different insight, a 90-second video
script opening with the strongest hook, and
five conversational social captions. My brand
voice is [describe it]. No repeated opening
lines. No generic motivational language." / \

/ \\
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Feeling stressed?

Just play. Al is unknown,
therefore scary, but the
minute you start asking
questions, interacting,

itsalotof fun!
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GET
UNSTUCK

When the decision is difficult and the path isn't clear,
Al helps you see the problem from every angle before you act.




Every business reaches decision points where the bottleneck isn't
information—it's perspective. You have the data, you know the context,
but you're too close to the problem to see it clearly or you're not feeling
confident about the solution. That is where Al becomes a genuinely
useful problem-solving tool.

The value isn't in having Al make the decision. It's in using it to stress-
test your thinking. Describe the problem in full, including the options
you're weighing, the constraints you're working within, and the
outcome you're trying to protect. Al will reflect it back, surface the
assumptions you're making, identify the tradeoffs you may be
underweighting, and ask the questions a good advisor would ask. That
process alone is often enough to get unstuck.

This applies across the full range of business problems—pricing
decisions, partnership considerations, difficult client situations, team
structure, strategic pivots, and communication challenges. Any time the
problem is sitting unresolved because you need to think it through with
someone—and that someone isn't available—Al is a capable and

nonjudgmental substitute.
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Use Al at the start of a difficult week to think through a decision
you've been avoiding. Use it before a hard conversation with a client or
collaborator to anticipate objections, to clarify your position, and to
decide in advance where you're willing to flex. Use it when you're
preparing a proposal and aren't sure how to price it. Just walk Al
through the scope, your costs, the client's budget signals, and your
competitive position. Ask it to pressure-test your number. Use it when
a team member's performance is slipping and you don't know whether
to address it directly, to restructure their role, or to let them go.
Describe the situation in full and ask Al to help you think through each
path and its consequences. The through line in all of these is the same—
you are not asking Al to decide. You are using it to think more clearly

before you act.

I am facing a decision about [describe the
situation, options, and what's making it
difficult]. The outcome I'm trying to protect is
[describe it]. I've already ruled out [describe it
and why]. Don't give me recommendations.
Identify the assumptions I'm making that are
worth questioning, the tradeoffs I may be
underweighting, and the three questions I

/

should be able to answer before I act. / \\\
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Our systems will only
Work for everyone
[ they are designed
with multiple voices
in the room

— Tulsee Doshi, Product Lead, Google @ 9
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Which Al
Tool Should
{ I Use?

§ e



OUR
Recommendations

e \
Our Overall Pick

CLAUDE

BEST FOR: Long-form writing, nuanced reasoning,
document analysis, strategic thinking, complex
problem-solving. STANDOUT USE CASE: Holds
context well across long conversations, tells you
when it's uncertain instead of guessing, and adjusts
cleanly when you correct it. FREE TIER? Yes.

___—

Already Use Google

GEMINI

BEST FOR: Anything connected to Docs, Sheets,
Gmail, and Drive. STANDOUT USE CASE: Native 4
integration with tools you're probably already using

every day. FREE TIER? Yes.

Widest Ecosystem

CHATGPT

BEST FOR: General tasks, brainstorming and

drafting, image generation. STANDOUT USE CASE: —
The largest user base and the most third-party

plugins and integrations available. FREE TIER? Yes. o “




Research

PERPLEXITY

BEST FOR: Real-time research, sourced
answers, market and competitor research.
STANDOUT USE CASE: Cites its sources and
pulls current information—built for research,
not just conversation. FREE TIER? Yes.

Deep Analysis of Your Docs

NOTEBOOK LM

BEST FOR: Deep analysis of your own
documents—sourcing, fact retrieval, inline
citations. STANDOUT USE CASE: Feed it
your files and it becomes an analyst for
that specific material, including a podcast-
style audio summary of it. FREE TIER? Yes.

Systems and Templates

NOTION Al

BEST FOR: Building systems, templates,
internal documentation. STANDOUT USE
CASE: Lives inside your workspace, applies

Al directly to your existing content. FREE
TIER? Limited.

Graphics
CANVA

BEST FOR: Social graphics, marketing
visuals, and presentations—no design
background required. STANDOUT USE
CASE: Magic Design and Magic Write turn

"I need a graphic" into a five-minute
task. FREE TIER? Yes.
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Conclusion

This guide was built on the simple belief that Al makes you powerful.
The goal is to move Al from an abstract idea you've been meaning to
explore to a concrete set of tools you are comfortable to use in your
writing, your research, your systems, your decisions, and your growth.

Take this with you—the Al learning curve is not technical. It is creative.
The people who get the most out of these tools are not the ones who
know how Al works. They are the ones who know how to ask better
questions, to think more precisely about what they need, to stay
curious, and to keep experimenting. You already know how to do this.

Al just takes it in new directions.
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You don't need to implement all ten of these at once. Pick the one
you like the most, the one you're most comfortable with. Try it this
week. Try it today. Let it change one thing and then come back for the
next one.

When you're ready to go deeper, Prosprr has built a free course
launching soon that is designed specifically for women and gender-
diverse entrepreneurs who want to move beyond the basics to
incorporate the power of Al into their businesses. Alongside the course,
you'll find a growing library of tools, resources, and practical guidance
built for the way entrepreneurs like you lead, build, and grow.
Everything at Prosprr is designed with one goal: to give you
superpowers. We want to make sure you are not just keeping up—we
want you to thrive.

Want more? Contact us today at contact@prosprr.ai.
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PROSP

Principled Al for Powerful Women

Prosprr helps women and gender-diverse entrepreneurs move from
Al overwhelm to Al agency. We combine practical Al skills training
with personal growth—because mastering technology isn't just about
learning tools. It's about building the confidence to use them in ways
that amplify your strengths.

Ovr Lertea

Education
Accurate easy-to-digest information in your inbox or our online
knowledge base, Prosprr U.

Coaching & Consulting
One-on-one or in communities. Our free one-hour consultation

ensures we understand what you need.

Community
A supportive community of like-minded women and gender-diverse

people helping each other to prosper.
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PROSP

Principled Al for Powerful Women

Cordacllla qm?

PO Box 284
Laramie, WY 82073

. 307.761.6865
= contact@prosprr.ai
® WWW.prosprr.ai
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