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A Crystal Ball Superyacht Session
What could and should happen in the future?
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Where have we come from…? 



Where are we now…?



Where are we heading…?



What could happen…?



What should happen…?



For more information on The Superyacht
Group and our portfolio please visit:
www.thesuperyachtgroup.com

For more information on The Superyacht Agency
and our intelligence consultancy please visit:

www.thesuperyachtagency.com
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A  R E P O R T  W O R T H  R E A D I N G

In our 30th anniversary edition, 30 industry VIPs reveal their agendas for a bright future Industry leaders on 
superyacht management 

and operations

The value of leadership  
and the future of 

recruitment and training

Topics that matter to  
crew, including mental 

health on board

Superyacht hotspots, 
marinas and yacht 

transport 
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A  R E P O R T  W O R T H  R E A D I N G

The state of the  
new-build market  

and its forecast

Analysing new build’s  
most nuanced and  

complex sectors

Editors and 
analysts provide 
their predictions

Understanding this 
sector’s challenges and 

opportunities
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A  R E P O R T  W O R T H  R E A D I N G

American superyacht builders need to channel what 
America stands for in their brand of luxury and 
quality: innovation, individuality and freedom.
C H A R L E S  B A U M A N ,  S E N I O R  R E S E A R C H  A N A L Y S T
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A  R E P O R T  W O R T H  R E A D I N G

How to resurrect 
American superyacht 

building

Stakeholders from key 
Caribbean locations on the 

challenges facing the region

Regional sales experts 
on buyer trends in 

South America

Three unique analyses of 
American ownership from 

Superyacht Intelligence



Thank you
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