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An International Network

• Established in 1989.

• The world’s leading crisis communications network dedicated to serving 
the shipping, energy, offshore and transportation industries.

• Providing 24/7, 365 days a year, media response, planning, training and 
drills.

• Over 9000 ships registered in service.

• 600+ incidents handled pa.

• International Network of 24 offices+ 20 Associate offices.



Global Offices
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REPUTATION
in the Age 

of 
Social 
Media





Yes

YES…



Fast forward to 2018 

There are now almost 2.5 
billion social media users on 
the planet..





Protecting Reputation

 Media 
monitoring -
TV, Radio, 
social media, 
print, etc..

 Over 200 
social media 
platforms





• A 55-75 year old who have 
adopted their smartphone now 
looks at their phone an average of 
60 times a day (22,000 times per 
year), compared to an average of 
40 daily glances across all Western 
European adults. 

• 71 per cent of this group checks 
their phones within 15 minutes of 
waking, compared to 56 per cent 
across all smartphone owners. 





Selfie Stick, the latest piece of SOLAS equipment.



Protecting Reputation



1. New information you can share
2. Material with a personal impact 
3. Surprising / impressive pieces of trivia
4. Jokes
5. Incredible photos
6. Appeals to moral decency / indigence
7. Celebrity (name recognition)
8. “Proof” that you were right 
9. Something that scares you 
10. Success stories

10 post types that get noticed…



1. New information you can share
2. Material with a personal impact 
3. Surprising / impressive pieces of trivia
4. Jokes
5. Incredible photos
6. Appeals to moral decency / indignance
7. Celebrity (name recognition)
8. “Proof” that you were right 
9. Something that scares you 
10. Success stories

10 post types that get noticed…





Speed of social 
media and 
visibility





Protecting Reputation



Protecting Reputation













• Immediate response and advice
• Full media and social media monitoring
• Initial statement (30-60 mins)
• Locate to scene or client’s office
• Direct liaison with emergency team
• Establish media centre
• Ongoing briefings, interviews, press 

conferences and media management

To keep the media off the client’s back and 
allow them to focus on the incident

What is needed:



Protecting Reputation

 The comms team will begin to field most of the journalist calls coming in, as 
the phone numbers will be very visibly displayed on all statements and which 
will also be on the company’s website.

 Journalists will also expect answers via direct messaging and Twitter, so 
who monitors those within any company?

      hy is your ship leaking oil? Call me. Rick at CNN. Have a nice day”. 



Protecting Reputation

 In the first hour or so, a 
large incident may attract 
100/200 media calls an 
hour into the office, so 
the switchboard will need 
to be manned and aware 
and all staff prepared to 
answer a call from a 
journalist.



Protecting Reputation

 Be prepared to engage in social media 
as owner/manager to counter any posts 
that are plain lies or dangerous untruths. 

 Deaths, injuries ARE being reported on 
Twitter



Protecting Reputation

Gauging the level of traffic covering the incident, 
Assessing the level of the mood i.e. is it hostile; 

benign or just plain curious? 
 Based on that knowledge, the owner/manager could 

issue a statement to those showing interest in the 
story to start with, hoping that this might keep a lid 
on it. 



Anatomy of a News Story

Short intense attention span
Move on to other stories quickly



• Owners/Managers/Operators
• Charterers/Customers
• Regulators
• QI/Response contractors
• Insurers
• Authorities
• Emergency Services

Our goal: “One Voice, One Message”



Protecting Reputation
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