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The incredible genius of the American system has been i

Big p! ohlems -- small probiems. \l)’).;w "
Local problems -- national preblems. M“"M

From Valley Forge to Honolulu, we have built railroads, dams,

capacity to solve problems.y-
ETT——

highways and harbors, We have put man on the meon with an
almost casual bravura.

We have tamed naiure if not ourselvss.

"—‘—-"’_—_

L If money can buy it, or technology solve it, we will have the
. —— ]

)

~ answer immediately, if not sooner. -
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LOur awesome abundance is a tribute to the productivity of

e

American capitalism and the ingenuity of American businessmen

T

-— "

and workers. We have no chronic shortagesj no areary

—regly
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sameness, no technological lags.,
—/ A
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LCompared to other countries, we live in plenty.

~ay

g

A' The vast majority of our businessmen recognize that itis to

their advantage to sell a decent product at a reasonable p-rice.
A —————

Our credit transactions are usually fair.[ Most services are as

!. | —————————
, represented and most consumers are in a position to exercise
_— E———————— T

choice and discretion in their purchases.

L But our system is by no means perfect -- not politically,

not socially, not economically,

Z We have come a long way in our nation, but we are yet far
—=

from reaching our goals.
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L This year -- removed from active politics the first time in
) p—

twenty-five years -- | have had the opportunity to develop some

——

historical perspective | have taken a hard look both at our

achievements, and at the challenges facing the American system
E——— — me— — . " ———r——
of self-governmenty,

L | have listened, | have reflected, and | have concluded that

/ —_— —

there is indeed a crises in America, a crises ihat poses the
_ ’

gravest threat to all of our existing institutions -- to the
—_——_'

family and the church, to the school and to the court, and —
— — m—— —

—

perhaps most basically, to our representative system of

ﬂ
government.  Itis a crises ofvalues.r 3 -
aE—— o

—_— _
LThis is by r‘\&means the first "critical era" in our history,

but it is surely one of the most serious, rivalled perhaps only

twice in our history: by the Civil War and by the Great
O —

mm——
Depression of the 30s.
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L | LAS in these earlier crises, our challenge today is to

find new ways for the free individual to adept in a social order

ﬂ-_

of mcreasmg conlplexnty) to find constructive and approprlate

outlets and channels for the rage and frustra’uon th}wa,\_)

uncontiolled reaps violent harvest in our lands. &
F

=l .
q [ !df: | z By some standarus, qnd compared fo many other na’uons,z

M ~ \ we are a united people, sharing a common destiny and
- ﬁ CEEEEES—T———

enjoying the collective rewards of our productive diligence.q
F

Most of the conventional economic indicaters suggest that

EE———Y
we are a prosperous and healthy nation. l
——EE e ———————

LBut these indicaters can be misleading. Lhey do not
e

deceive us, but they do mislead us. \
——— —-—

— —
ADespite our remarkable increases in spendable income and
B e = e e asssssTTTT—

the Gross National Product, despite our very substantial ‘
ﬁ EE———— -~
. achievements in reducing the numbe r of people living below the

”m

poverty level and in increasing the number of people who benefit

B e e i

“' f from secondary and higher education in our nation -- despite |

m



this very real progress -- there is abundant evidence of a
S e s e M e T

I= ————

continuing social turbulance that is as potentially destructive
m e g

to our democracy as the forces unleashed by the Civil War
——— e B

and the Great Depression.

LI n ways few of us would have predicted as recently as a
decade ago, the most basic assumptions df our society are being
=Y —

cha!lenged,LToday, young Americans and old attack the idea
——— AEEE——r T . nl—

of affluence itself.

A —— e R
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A Our national propensity for materialism is being questionsd
——, [ — ey

by serious adults as well as concerned young EeoEl In the
P e ]

wake of this questioning, we must ask if we can once adai
UA/ q 0 g) u we 0 _agm

invest our democratic enterprise with the moral purpose and
T = s e Iy A i

he sense of values which have been our pride and our heritage.
T = e et y
x 'é Can our nation live with affluence without losing our
-

concern, our democratic ideals, our national goals?
_ Oy ~iug R ———————— T ——
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L | z | believe that we can.l | believe that we are up to this

w
challenge in America. As a starter, | think each of us needs

—_—— Ty

to undertake a tough re-examination of our personal and our

WE———TTTTE e

professional role g

( These responsibilities fall with particular weight on m
o
wn‘bm We have come to believe that "Truth"

— .
is what we see and hear. ?M_‘_‘ﬂ - E‘Jm- T V.

.
—
——

How often one hears the statements of the ultimate proof

L of fact --

"I saw it with my own eyes!" or
"But, | heard it myself!"

hhe sense of panorama, perspective and context that are part
—_—-J e

of the living adventure are not so easily incorporated in the medla

]
The tragedies of Dallas and Montcomery. of MyLai and H
A g Dallas gomery, of MyLai e,

the drama of the Civil Rights March of 1963 or the 1969 Peace
s =g

G“'

Moratorium in Washinglon are easily conveyed with a few feet

. of film footage.
L'; e_———



Important and significant BYents deserve fuil reportory
Coverage,

Has that storz been told?

f £i a H (
Qfew feet of film foot geocag;fgpf tell it,

In candor we must be grateful to the media for helping us

rceive what w 1ad ¢ l e medj
to perceive wh e had to do. [ Th |

aare to be congratulated
’ v
for rousin the conscience of America to the roblems of justice ﬁ&c
and poverty, ' '
_




But as we act in good faith to pi’ovide justice --
as we strive to right wrongs --

as we feed and educate our children --

as we build hospitals and provide for the elderly --
EE— o . -

- "

let us know what those efforts and sacrifices haveW .
L e e ——

LI have heard much recently about the abuses under Medicare.
- -—-ﬂ%

| would also like to hear about the millions who are now

receiving the medical treatment that was unavailable only five

R T——————

years ago before this legislation was enacted.

Z Abuses must certainly be corrected -- but if we are to build,

we need to know what we have accomplished, as well as where
we have failed.
Z In the sixties we reduced the number of persons livingin

- poverty from forty to twenty-five million -- a percentage

reduction from 20 to 12. 5 percent of our population.
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In the sixties the income of non-white families rose from 52

percent to 65 percent of the income of white families.
m— T T
Z In the sixties the number of young Americans completing

htgh school rose from 6! per cent to 75 percent.

S— Te———

n the sixties our college population doubles -- double the .
(ol Z\ I colege popultion doubles .

rate of increase of any other nation in the world and far

exceedmg the rate of our population growth. 4

The American people ought to know those facts, for they tell

A/
L’ ' an important part of the storyéThey show how the system works.
They offer convincing evidence that effort and enterprise do

(

They are a basis for faith -- a foundation for aétion.'

L . 4 —

pay off.

—

'W. Each of us has his own sphere of action.. Each of us must work

within our given arena.

(at tatton e fascedict- | wihan
@S_wlwﬂ/ulmim Qﬂﬁ"
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You, my friends, have a unique and special role to play in
our society. As the brozdeasi advertisers, you are the middle-men

between the consumers and the producers of this nation.

P g

LYou are the vital link in our commercial and economic eguation

IEES——— CEEE—

—

and | think you must invest this role with a special missionary .
CE——

zeal if you are to serve your sociely today.
There are two functional areas in which | thinkit of primary
e

importance for the ummsemst adverlisers to make a contribution.

First is your role as advocate for your constituents esss
T —

-
and | consider the consumer your constituent for, without the
—4 - ——1

consumer, without the confidence of the American consumer,
you have very little value to your client, the producer.

ASuch a role would require -- among other things -- that

you recognize and identify the environmental hazakds posed by

TSty
the manufacture of certain items, the pollutant effects of specific
e e S S o T ——

products, the waste disposal systems of many industries,
— s T s e )



AN L9
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- and the non-destructible containers in which your advertised

products are dispensed. Recognition is the first step.

our nation.

( Still in your role as advocate, you must concern yourselves

with the quality of the television and radio programming offered

Mp————

by the industries whose products you advertise.(lf you are
E— m———

M

effective in such an endeavor -- and you can be -- you will be

b

able to take pride in improving the‘ig__{_’ggfa_!_ quality of this

marvelous electronic age.

!/ V The second role | should like to see you play is that of catalyst. “

I\I think we need a Communications Coalition in the nation, a
T e e R R

constructive media consortium that would include everyone



involved - even tangentially - in the communications
business.

[t would include newscasters - radio and television
SEr— EE————— e T
- and print journalists; advertisers and advertising
————eTE=— Wm—— E————————
agencies; network executives, publishers, script-
—— STEEE—————— E— —

writers, the people who buy time, the people who s_e_l-l_

S am——

time and the people who occupy time; it would include
A i [ - e

the producers and the directors, the programmers and
ﬂ S ] T e

the packagers of the programs -- everyone in the
TR

business. |

L

A And when we have this Coalition. | should like it to

*)
address the very basic question of the function of

communication in a free society.
[ What kind of a nation do we want -- and what respon-
e e S e S St e it 2 =8

W e ST g,

sibility does the media have in its evolution?
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Can televisiong-- with its marvelous ability to inform

us -- raise the educational level in our nation[ not o-‘7

with early morning TV classrooms, but with thou hiful
Y g TV dassrooms, joug!

and sophisticated prime time programming? « Lt amé Yhal

[\Will the big time-buyers support such programming,

M
in much the same fashion as they today buy public
AT

service advertising space in such publications as the
._—d :

EEE————

Saturday Review, Business Week and Aviation Weekly.
SE———————— e

r
L Can1 ;elevision programming be refocused in order to
, , A=

help resolve differences between our urban and our
—“

rural citizens, between citizens of different races and

different economic status -- rather than highlighting
—— e DT :

our areas of mistrust and disagreement?

/\(Zg_q__racl_io and television, indeed, imprové the quality of

life for its constituents? | believe it can. l

PSSR  aig qee  T ammme——rn '
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And | believe the people in this audience have the
e —

imagination, the energy and the initiative to establish

- such a Coalition, to harness the great crea’uve energles

of your profession on behalf of your nation and your
L
society.

A | want to raise one more area of our mutual concern,

one in which there is some conflicting self-interestq Clearly
—

o . =

kﬁ' itis in your interest to see radio and television time sell

- -

regularly at the highest commercial rates.

ABut I'd like to ask you to consider for a moment your
greater concern for the national interest.
L | am convinced that we need to remove certain segments
of air time from the reqular commercial rate structure.
—_ S,
.. Our political campaign programming. |f we are to
W

have any hope of controlling the skyrocketing costs

of political campaigns,

Ambasing
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and of allowing candidates adequate exposure to

the electorate without tying them to self-interested
P ]

campaign contributmj we must make this burdonsome
E—————

and costly modern campaign necessity more

available to those who run for major public office
=TS
on a major party ticket.
J. . Second, we must‘develo,d an adequate response
e e e T i gy S,

e

mechanism for the party of opposition -~ the party
out-of—powelj --{o report to the American public on
major national Islsues - especially those on which
the President has taken 1o the air waves to present
the Administration positionéf we don't find a way to
offer such an alternative political voice, we will
surely see the demise of the two-party system in our
-He-ﬁ_ioh.l{elevision has become -- and will increasingly -
—

be -- oo potent a weapon in the hands of an incumbent

President and Vice President.
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We have come a far electronic distance from the

Fireside Chat.

AThese are some of my concerns, and | hope they are
——
yours as well. | think we all recognize the increasing
public demand for fair and representative presentation by
television programmers and by broadcast journalists.
While | deplore the atmosphere of repression in which
these questions have been raised, | must acknowledge the

ethical problems that remain unresolved.
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If our electronic communications are to serve democracy
- rather than enslavingit - members of the industry will
have to develop professional and ethical guidelines fo;f
themselves.

~The electronic and the writing press are indeed the
fourth branch of government, but they cannot act as the
public relations arm of governnient.

For both broadcasters and politicians, Iead.ership
must go beyond merely giving the people what you have
found they want from pu.b[ic oplinion and rating surveys.

Surely our knowledge of psychology and the behavioral
sciences can carry us further than improved techniques

for selling patent medicines, automobiles and cosmetics.




If, minute for minute, greater talent, resources

and energy go into the design and production of television

commercials than into programi content, the viewers

perception of the realities of our society will necessarily

be distorted.

A The responsible, creative advertiser will sesk

opportunities to inform his viewing audience through

the commercial message. He might focus on.

" W -+« the problem of drug abuse. Parents who
. e

become aware of this severe threat to their |

children will be in better positions to take

appropriate action;

-+« Ways to improve personal and family health

and nutrition,
e

-v.the dangers of environmental pollution, and

proposals for individual action to improve these

conditions in our communities, and
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..our rich and rewarding national mix of nationality,

race and religionil I am especially pleased by the
increasing use of black youngsters, moihers and
fathers in commercial messages. Keep up the
good work. 1'd like to see more black professionals
--doclors, lawyers and teachers as well as black
tradesmen and skilled craftsmen playing their

role in those messages.

L We all share the responsibility for improving the

quality of American Life.

The question for all communicators -- for you and me
m :

alike -- is what shall we tell people

--about the challenges facing us:

--about the resources that are available, both

*h_l_{man and material, to meet these challenges;

!

--about our achievements;



--about how we can move ahead and get the

job done.

-

- -
e S ST et
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Z If we are to resofve the crises of values in our favor,

the media professionals -- all you gentlemen and women

gy

/ —

-~ will be essential allies in the struggle.

-
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