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Point-of-Purchase Displays Spark

New Minneapolis Campaign

By Richard J. Sullivan

Public Relations Counsel

NOTHER STEP ,was taken by the

Winneapolis Brewing Company.
hrewers of Grain Belt beer, Minne-
apolis, in their vigorous new adver-
tising and sales promotion campaign
for 1955 with the ereation of six pri-
mary pieces of point of purchase ma-
terial. according to Frank D. Kiewel.
president.

The 1955 advertising theme.
“Grain Belt Beer is Diamond Clear

. cuz it’s a long time a brewing”.
is receiving healthy merchandising
support at the point of sale from the
new program.

The campaign ties-in with the new
quality  control laboratory com-
pleted recently, and the addition of
key personnel in the brewery’s sales
organization.

The six merchandising pieces were
introduced at the Minneapolis Brei-
ing Company sales convention, held
recently, along with other promo-
tional materials.

Distributors in a five state area.
Minnesota, lowa. Wisconsin, and
North and South Dakota. were allo-
cated the point of sale pieces imme-
diately. A complete stock of the dis-
plays was placed in inventory prior
to the convention to prevent delay.

\s a result. the enthusiasm which

Above, top to bottom: Grain Belt bottle with actual labels and simulated beer content mounted on a gold oval with a plastic bubble
over the face of the plague. Three dimension molded fish on a screen processed card. Wrought iron lamp containing heat metor and revelv-
ing cylinder giving impression of movement to words, “Grain Belt beer is diamond clear”. Below, left: Contemporary planter with au-
thentic hurricane lamp and candle. Right: Display featuring a diamond shaped clock which gives the merchandising piece a practi-

greeted the pieces was carried over
when immediate delivery was made.

Regional sales meetings were held
following the convention at which
brewery personnel instructed distrib-
utors in the use of the new promo-
tional material. Sales executives
worked closely with distributors in
calling on accounts,

The success was immediate. Both
on and off sale retailers acclaimed
the point of purchase pieces.

The program was initiated under
the guidance of J. Raymond Fox.
vice president in charge of sales at
the brewery along with Knox Reeves
Advertising. Inc. The agency has
been responsible for the creation of
the iri'l".\'t‘['_\-:—' :id\:‘r[i_—'ing since Jan-
uary.

\:'r'ui'i““;_’j to Fox. the new pro-
gram of point of sale merchandising
embraces the rare elements of having
near perfect universal appeal. Each
[11|_'{:1' L'mnhilh‘ﬁ }lilr‘l'{ .-:r'“ with an
institutional approach that serves an
important dual purpose; selling the
product and selling the brewery.

All six of the items contribute
greatly to enthusing the distributor
and firing up the brewery's sales
force. The materials have the effect
on retailers that the company is do-

(Continued on page 40)

cal and atiractive appearance. Colors are red and gold on a white background,

- : R LY R ; Bas g s Nrorle {7 r MU i i St

Anieries . sation Office, Orange, Connecticut. EX and editorial offices, 202 East 44th Street, New York 17, N. ¥. MUrray Hill 2 DL_JEO._ Su

i ]E;;Lelssfot;r g}::nblll;!ic and foreign $3.00 a year; two ¥ s $5.00; three years $7.00. Single copies (except December) 35 centsi back issues T5 t8.
* lssue in Two Parts, includes American Brewer Register, $1.50. Copyright 1955 by American Brewer Publishing Corporation. Volume 88, No.
ed in U.S.A. Entered as second class matter under the act of March 3, 1879, at the Post Office at Orange, Conn,

AMERICAN BREWER June 1955




o e A e

One Line Brewery News Briefs

PERSONNEL:

Harorp Bosko promoted to brewmaster of Jacob Ruppert.

Georce K. BisserL elected vice president and treasurer of the Hampden Brewing Co.

Wiiram Constant, Minneapolis Brewing Co. v.p., named editor of new house organ, The Grain Belt Diamond,
C. Cosricane appointed treasurer of The Carling Breweries, Limited.

ArcumBaLp G. Doucrass Jr. joins Sicks’ Seattle Brewing & Malting Co. as advertising manager.
Frawcrs X, Fricran, Tep J. EscH and Gene Hanraman named vice presidents of Standard Brewing Co.
J. W. Herorp appointed comptroller of The Carling Breweries, Limited.

Epwarp F. Jensen named Pacific Coast regional manager for Carling Brewing Co. of Cleveland.
Erwin Konrap elected a vice president of the new Internationgl Breweries Ine,

Witriam J. Massey appointed general sales manager and advertising director of Hampden Brewing Co.
Donarp McNamara named merchandising director of Mitchell Brewing Co.

Ricuarp R. Smite appointed comptroller of O’Keefe’s Brewing Co., Ltd.

Lesrer C. SEntz promoted to point-of-sale supervisor for Miller Brewing Co.

BREWERIES:

Drewrys Limited U.S.A., Inc., reports a new first quarter high with net income of $213,746.

Falstaff Brewing Corp. reports first quarter net sales of $15,341,027, a fourteen percent increase.
Frankenmuth Brewing Co. introduces newly-designed package line.

Griesedieck Bros. Brewery Co. adds new seven-ounce bottle to its “package family”.

International Breweries Inc., newly formed corporation, announces its common stock has been oversubscribed.

is largely a matter of individual prel-
erence. Anyone of them will do an
excellent job. Maintenance of the
equipment both from the sanitary as
well as the mechanical point of view
is rather simple. The advantage of
mechanical cleansing of the yeast
becomes more and more important
as the brewer aims al more and more
delicately flavored beer.

Pitching of Yeast

Recently the practice of determin-
ing the amount of pitching veast on
the basis of actual yeast solid meas-
urement has gained considerable fa-
vor. It is true that more uniform
fermentations can be expected when
the pitching rates (solids basis) are
consistent. Rather simple methods
for determining pitching rates can be
developed employing centrifugation
of small samples of the veast. How-
ever, it is advisable for each brewer
to determine his own scale because
of the differences in yeast character
between breweries. Once the scale
has been calculated, the day to day
!il{.

The scale may be calculated for

manipulation becomes fairly ra

gravimetric or volumetric measure-
ment of the pitching quantity.

Some brewers. in order to reduce
the duration of the dormant or lag
period between cooling and pitching
the wort and the appearance of
kraeusen, start the yeast in a small
quantity of wort several hours before
pitching. Formerly many brewers
used cooled, unhopped first wort.
Because of the lack of adequate fa-
cilities for sterilizing and sterile
cooling of the wort. the practice has
been for the most part discontinued.
A substitute procedure has been em-
ploved with rather good results. This
involves [}ii[']tin;{ the yeasl with wort
from the brew preceding the one for
which the yeast is intended. The ob-
jection to this, of course, is the fact
that the first brew of each weekly
series cannot be started. The quan-
tity of wort required for this method
is about 1 to 3 times the yeast vol-
uimne.

Another innovation has been the
injection of the yeast into the dis-
charge line of the wort cooler by
means of a sanitary proportioning
pump. The pump capacity has to be
computed. bearing in mind the tank
size and the wort cooling rate.
Roughly speaking. if the entire
amount of yeast slurry is to be added
to one tank. then the pump should

AMERICAN BREWER June 1955

—_—— ——— = ———e- s

ToMeYolo

B

. Receiver & dilution tank
. Washer
. Transfer pumps

o W b =

. Storage tanks

it

KEY

6. Sanitary scale & hopper
7. Water sterilizer

A. Collecting line

B. Pitching line

5. Pitching pump

Fig. 9. Typical yeast room layout,

have sufficient capacity to transfer all
of the yeast in approximately twenty
minutes less than the time it takes to
fill the tank. The twenty minute al-
lowance is intended to permit the
operator sufficient time to make all
of the necessary adjustments in-
volved. By adding the yeast at the
same point at all times, the amount
of veast line cleaning is minimized.
When the yeast is measured gravi-
metrically on a scale, handling can
be reduced by using a weigh hopper
of sufficient size to hold the yeast and
the wort. Several tanks can be
pitched from one hopperful of pre-
pitched yeast either by watching the
ill! 11[

the weigh scale. When a three-foot

level gauge or the indicating (

flexible hose exists between the
weigh hopper and the pump, there is
no effect on the accuracy of its scale
dial reading,

In order to maintain a closer con-
trol over yeasting operations. many
brewers have introduced the |n':u"lirt-.
of pitching all yeast during the day
shift. This may be conducted in sey-
eral ways. The simplest system prob-
ably is to divide the daytime brews
in such manner that the night time
brews when pumped on top of the
day brews will fill all tanks. This
procedure has an added advantage
in that blending of brews is started
early in the processing; however.
care should be observed to maintain
a fairly definite pattern in the blend-
ing for control purposes.

[f sufficient yeast is pitched, this
system is not a doubling of the yeast.

The writer found that where tanks
were filled in two stages, best results
were obtained when 70-80% of the
amount of yeast required for a full
tank was given with the first half
tankful. This factor should be deter-
mined individually by each brewer
to suit his own needs. In addition to

the advantage of having all yeasting

operations conducted during the day-
time when the full supervisory stafl
was on hand. fermentations started
somewhat more quickly. The devel-
opment of kraeusen came about =six
hours earlier, because the dormant
period was shortened. The actual

: ¥ : ; !
fermentation eycle was maintained

at the pl'u.‘tivl:-rniinm] optimum. A
consistent reduction in the number
of foreign organisms was experi-
l_‘”l'(‘!l.

With an adequate yeast storage

capacity. the brewer is in a position
to be selective in the choice of yeast
used for pitching. Every crop of

yeast produced should be examined

carefully. Superior crops should be
transferred to the yeast storage
room. As new crops of equal quality
and biological purity are harvested,
they should replace the oldest yeast
in the storage room. There will not
be too much additional work in-
volved. because in most cases it has
been found that the yeast can be re-
moved from the fermenters more
rapidly by means of a pump than by
hand labor. In addition there is the
very considerable advantage of hav-
ing a secure yeast supply.

Fig. 10 presents a schematic flow
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One Line Brewery News Briefs

PERSONNEL:

HaroLp Bosko promoted to brewmaster of Jacob Ruppert.

Georce K. Bissert elected vice president and treasurer of the Hampden Brewing Co.

WiiLiam Constant, Minneapolis Brewing Co. v.p., named editor of new house organ, The Grain Belt Diamond.
C. Costicane appointed treasurer of The Carling Breweries, Limited.

ArcHiBaLd G. Doucrass JR. joins Sicks’ Seattle Brewing & Malting Co. as advertising manager.
Francis X. Feicraw, Tep J. Esce and GEne HANRAHAN named vice presidents of Standard Brewing Co.
J. W. HeroLp appointed comptroller of The Carling Breweries, Limited.

Epwarp F. Jensen named Pacific Coast regional manager for Carling Brewing Co. of Cleveland.
ErwiN Konrap elected a vice president of the new Internationgl Breweries Inc.

Wiiriam J. Massey appointed general sales manager and advertising director of Hampden Brewing Co.
Donatp McNamara named merchandising director of Mitchell Brewing Co.

Ricuarp R. Smate appointed comptroller of O’Keefe’s Brewing Co., Ltd.

Lester C. Sentz promoted to point-of-sale supervisor for Miller Brewing Co.

BREWERIES:

Drewrys Limited U.S.A., Inc., reports a new first quarter high with net income of $213,746.

Falstaff Brewing Corp. reports first quarter net sales of $15341,027, a fourteen percent increase.
Frankenmuth Brewing Co. introduces newly-designed package line.

Griesedieck Bros. Brewery Co. adds new seven-ounce bottle to its “package family”.

International Breweries Ine., newly formed corporation, announces its common stock has been oversubscribed.
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diagram for a modern yeasting sys-
tem.

Controlling Yeast For Multiple
Brewery Operation

In most carefully controlled mul-
tiple plant operations, the advisabili-
ty of maintaining in all plants young
veast. of the same origin, has been
pretty generally accepted. Brewers
recognize that a yeast will change its
nature when moved to new environ-
ment. Therefore, the only sound
way to control or, at best, check
veast changes and the effects of these
changes is to replace it on a fixed
schedule.

How often should the yeast be
changed in the dependent breweries?
For a safe suggestion in which
thought has been given to the practi-
cal aspects of the problem as well as
to the theoretical. a schedule of ship-
ping fresh yeast to each plant every
eight weeks is recommended. This
frequency may have to be increased
if careful tasting with an experienced
panel indicates that the flavors are
not remaining in control.

40

Fig. 10. A modern yeasting system.

Where possible, this yeast should
be shipped in liquid form in steri-
ilized containers. There are several
reasons for this recommendation.
chief of which is that few breweries
are set-up for the proper pressing of
yeast. Also. if it is ]Jfl.‘-.\”'li’ to .-h2|:
quickly and properly refrigerated
under close brewery control, the
liquid yeast should be in prime con-
dition on arrival at its destination.

Where the distance iz short, suffi-
cient yeast for one or more full
brews or full starters may be
shipped. As the distance increases,
the amount may be decreased, and
the small quantity is to be built up
to full pitching quantity in similar
manner as described for the propa-
gation of laboratory pure cultures

[f the scope of this yeast distribu-
tion is of sufficient size, a special
truck with refrigerated body may be
employed. Or the container or con-
tainers may be packed in wet ice and
sawdust and then covered with a suit-
able tarpaulin.

Preferably yeast should not be
frozen and, therefore, dry ice should
be used with caution and proper
insulation.

PYCA. PURE YEAST
CULTURE APPARATUS

Grain Belt Displays

(Continued from page 31)

ing something out of the' ordinary to
help them sell beer, Fox contends.
Reports from distributors and re-
tailers indicate that there is an un-
usual awareness of the customers to
the new point of sale pieces. No
other brewery promotion has re-
ceived so much lay comment. This
all adds up to an important step
taken by the brewery sales-wise, Fox

stated.

Follows New Design

The new merchandising program
follows the Walter Landor inspired
design of label and packaging, con-
cluded last year at Grain Belt.
Labor. a prize winning industrial
designer from San Francisco, re-
juvenated the label design of the
complete line of Minneapolis Brew-
ing Company produets.

A fresh look at Grain Belt’s point
of purchase materials and the job
that they are doing will be taken in-
termittently throughout the year.
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One Line Brewery News Briefs

PERSONNEL:

Harorp Bosko promoted to brewmaster of Jacob Ruppert.

Georce K. Bissern elected vice president and treasurer of the Hampden Brewing Co.

Wrrriam CoNsTanT, Minneapolis Brewing Co. v.p., named editor of new house organ, The Grain Belt Diamond.,
C. Cosricane appointed treasurer of The Carling Breweries, Limited,

ArcHIBALD G. Doucrass JR. joins Sicks’ Seattle Brewing & Malting Co. as advertising manager.
Francis X. Feicran, Tep J. Escu and Gene Hanrazaw named vice presidents of Standard Brewing Co.
J. W. HeroLp appointed comptroller of The Carling Breweries, Limited.

Epwarp F. JenseN named Pacific Coast regional manager for Carling Brewing Co. of Cleveland.
Erwin Konrap elected a vice president of the new Internationgl Breweries Inc.

WinLiam J. Massey appointed general sales manager and advertising director of Hampden Brewing Co.
Downarp McNamara named merchandising director of Mitchell Brewing Co.

Ricaarp R. Smure appointed comptroller of O’Keefe’s Brewing Co., Ltd.

Lester C. SenTZ promoted to point-of-sale supervisor for Miller Brewing Co.

BREWERIES:

Drewrys Limited U.S.A., Inc., reports a new first quarter high with net income of $213,746.

Falstaff Brewing Corp. reports first quarter net sales of $15,341,027, a fourteen percent increase.
Frankenmuth Brewing Co. introduces newly-designed package line.

Griesedieck Bros. Brewery Co. adds new seven-ounce bottle to its “package family”.

International Breweries Inc., newly formed corporation, announces its common stock has been oversubscribed.
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2 Breweries, Union
Seek Settlement

Representatives of Minneap
wing Co. and Gluek

g Co. were meeting fto-

i from CIO

r's union 2 i

rt a st

resentative,
ning is a union
tention of a
ority providing for
advancement on the basis of
length of en . About
450 workers are i

e conference was being

. roy |
conducted by George Wilson,

federal conclliation eommis-
sioner.

THE MINNEAPOLIS STAR—_Thurs., July 21. 1955

Brewery Strike
Talks Resume

Efforts to seftle a strike afl
Minneapolis and Gluek
1panies were 7ve-

today in the reception

room at the mavor's office,

1

otiators met there after
|-,n_\

Burmeister, Mayor

secretary, fried to ‘get the
two sides together earlier in
the week,

The’ strike started July
after negotiators were unable
to agree on a seniority clause
and other secondary issues.

4
i

Brewery spokesmen had of-
fered the CIC Brewery Workers
union members pay increases

= cents an hour
an additional
the second year
the proposed contract.

About 450 members
inion are directly involved. An
other 150 persons who are mem
bers: of AFL craft unions and
the Teamsters, have declined to
cross the picket lines.

Negotiations Fail
in Brewery Strikes

_\-.P_:--]|;_—I'=i-. in the Minn

SMILES ALL AROUN

tising manager, !
;?;:r\:finr?er of the Grain Belt dollar quiz,

ery vice president in ch
a\:ard waps made at the brewery recently.

Chiefs Named

[

| | i i ing Company
__Luke Laskow, Minneapolis Brewing an!

Drese:ts a one hundred dollar bill to Mrs. Virgil

: while J. Raymond Fox, brew-

arge of sales, holds the winning dollar bill. The

THE MUNICIPAL LIQUOR STORE

Glueks - Grain
| Belt Always
Very Best

RBrewing Co. ar

tment of H

hese superio
e ,‘\jihriv:-llnﬂi.‘-'

i
Kloster, .\I||mc_'.|[.\uii~; Brew
Lompany employee for 22 vears,
ted recently from the Siebel In
of Technology, Chicago, where
L'ilm|=|u1&'i] a seven months

in brewing technology.

er, who lives at 2722 4th Street
Minneapolis, has* beenifirst cellar
the brewery since 193% He was
1€ |1:|\‘|| to attend l|1t‘ ]_‘Ji‘t\\‘n‘l;lfa’:
ining course by the entire dis-
of master brewers in Minneapolis
. Paul.

—

\IN BELT CONDUCTS

! DOLLAR CONTEST
I consecutive vear, the
Brewing Company is con-
Gram Belt lucky dolla
contest, which is an-
local television stations
major league baseball
the spring and summey
ers ol the winning serial
* dollar bill may ex-
tor one hundred dol-
ineapolis Brewing Com-
ossible 22 winners could
during the current eontest.

.'”__I..'r ollicers of the Minneapolis
Brewing ™ Co., Minneapolis, Minn.,
were electéd late last month
annual meetine, Frank D. Kie
agamn named president and
manager; Frank B. Kunz w:
vice-president: John P,

wel

|..:||||J(||/_
treasurer and vice-president in charoe
ob production; J. Rayvmond Fox. vi

president in charee 3

ol sales; R.
tomn, secretary; and (. R, &

assIstant secretaryv-assista




-Dog and Owner Both Get ‘Lost’

x *x * * * *x x x o

Sleepless Five Days Lead to Reunion fBrewery Purchases
By FRANK WRIGHT | n * * INBW Statlﬂll wagﬂﬂS

Mimeapolis Star Stall Writer —

Minneapolis, Minn—A new fleet

Chester Hall today i

o station wapo

Fraternity Group
to Hear Publisher AT R

1 relntoek publisher ol ——— ¢ P i ] ' ] 3 : recently A
flan Maintosh. pHus v dozen winks al itne gince Friday, the four younesters o - cently by th

purchased

Il : mne Company
Arnold Gunderson, ) 2l
ndising,

can

agons will be used under the
Tancer, a 2-vear-o ol o ’ ; I' F Rat
langer, ) rection of Robert Tngram. coun

oward

but not knowing how get : i Cgonal merchandise

the job done, . untry sales arca

station wagons, painted red,

| whitelamd cold, the Mituneapaolis

| Brewing Company colges, have been

MeIntosh | en'the yoad since VM avilh,

| ™ F & j = i3 from
traveled exten . They don’t know yet that

pititul,” HEE [ ——

e Was a mem £ = wnger, a member of the fam-

ily since he was a pup, was lost
; CHESTER HALL

Sientmng . ys of

for 11 frustrating days.

Jobn P. Kloster, Minneapolis Brew-
ing Company employee for 22 years
graduated from the Siebel Institute of
Technology, Chicago, where he recent-

Deciding the *“thing was go

Brewers Bullstim® ly completed a seven months course in

: Mrs. c_ E_ Kieweljcf‘— 05 5 br;(ul-'inf) tccl';nollc.lg';?“.. R S
. DIBS At 79 oster, who lives at 2722 1 Street

North, Minneapolis has been first cell-
Crookston, Minn, — Mges, Chailes

E. Kiewel, 79, died here recently.

-z Tlewe ‘ho his e 111 for ¥ . . . ey
Mrs. Kiewel, Wito had been .I.] 3 district of master brewers in fVTIIle’{IP-/ /
several months, was the wife of * * * \/ /4

A ; F e liatalyv

\ . Gunderson Immediately

&

Charles E. Kiewel, former president & \ olis'and St. Paul. tified Brooklyn Center police

EASY DOES IT V/ < - “\
P imneapolie Brewing FeEon ",/’ \ l{':m:vr might have done the neorrect. : et .
; Frank Kiewel Remqins '-.\ same, ti : IS, ! ; b June 27, 1055 Brewers r' l' . csented Tordan il
As Grain Belt Head d end witl|lost ‘Ranger. Bt they. cidn' Engineer Retires o whist maten om behalf of (R
1955 officers of the Minneapolis v ——

;-iu YEES.
Brewing Company, were elected Mon- I, 35, lives at 7300 River{] 1hey &kn W RIS Minneapolis, Mi

ing to be settled today if I had o } v

o ” ¥ avaint] ] I R R
to hire somebody to help me, \ Z |

Iall took matters into his own s aanolis Brewing Co.

Minneapc T

editor
hands. \was matde mar c

) He
Diamond, 1

ar man at the brewery since 1939, He
was recommended to attend the brew- sistant to the
master’s training course by the entire

Th funeral was held in Crookston.
Surviving Mrs. Kiewel are her
husband, two sons, Dewey J. Kie-
wel and Charles B. Kiewel, two

grandehildren and one great-srand- 50 plant employees ‘at-

n.—John Jordan, A bont

child. tended the party which included a

|
| Minneapolis Brewing Issues
‘Grain Belt Diamond’

Minneapolis Brewing Co., brew-
er of Grain Belt beer. has pub-
lished the May issue of its new
house organ. the “Grain Belt Dia-
mond.” The monthly publication
is the first house organ to be pub-
lished by the company since the
|“Friendly Faucet” was discontin-
ued during World War 1.

William Constant, Minneapolis
Brewing Co. assistant to the v.p. in
|charge of sales. has been named
managing editor of the publica-
[tion.

Easy does if, WALTER WROBEL, 5816 Nevada M.,
Minneapolis, gives final loading directions to LEN.
DEL JOHNSON, 4327 Snelling, Minneapolis, who
is driving one of the new Grain Belt [ift trucks
in the Minneapolis Brewing Company warehouse.
The vehicles, which have a lifting and carrying
capacity of 42 cases compared to seven cases with
the previous system, greatly speed loading opera-
tion, VERNOM ®*DAHLGREN, warehouse manager
reported. Two weeks of schooling are required
before the men may drive the trucks. \

day, at a board of directors meeting
following the annual stockholders con.
ference at the brewery.

Frank D. Kiewel, was again named
president and general manager of the
brewery; John B. Kunz was elected
vice president; John P. Lampertz will
be vice president in charge of pro-
duction and treasurer; J. Raymond Fox
is the new vice president in charge of
sales; R. A. Sexton was elected secre-
tary and C. R. Sievers Jr., will serve
as assistant secretary and assistant trea-
surer.

In a statement to the stockholders of
the company at the annual mccting,
Frank Kiewel said that despite the
highly competitive conditions in the
industry, the company expects to do
better this year than last.

In a garage just back of the
house he keeps Pancho, a 10-
month-old Mexican burro, and
Lucy, a 3-month-old lamb, *so
E::“kif‘..\ in the neighborhood
can have something to play

with,”

Minneapolis Brewing Company chiel

ineer, was guesl honor at a|smorgasbord supper.
engineer, was gues

farewell surprise p: in the brew-
ery’s Gi ship Roont
Empléyed by the brewery since
194200068dan retired recently.
Prank Kiewel, president of the
brewensy, spoke to group and

" W
NORTHWEST BEVERAGE JOURNRY, June, 1955
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. i i ing Company adver-
- SKOW, Minneapolis: Brewing
et hundred dollar Bill to MRS. VIRGIL SIPE,

while 1 1. RAYMOND FOX, ‘hrewery
Ids the winning dollar bill. The

e Smiles all around .
. tising manager, presents a one :
winner of the Grain Belt dollar quiz,
to cross the river to get home, vimer f e i bl oo iz
award waos made at the brewery.

Ranger was still there

day, apparently realizing he had

| \ NORTHWEST BEVERAGE JOURNAL, June, 1955
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Brewers Bulletin

Grain Belt Agency 7~*°° |of Grun rett beer. The commer

cials h ave been placed on television

W'ns Tﬂp Hul!urs :-l:lilrzjm-a throughout the northwest ! Volume 48—No. 51
For Commercials

series: of six point-of-sale merchan Plant Tours Dis el
Minneaclis, Minn—Knox Reeves diSine pieces, is now on display p
Advertising Inc,, Minneapolis, agen|'® on- and off-sale establishments MISCO“CEptiOHS

Minneapolis, Minn.—Popular mis

Brewers
WCCO-TV
Minneapolis, Minn.
50 South Ninth St.

['he Grain Belt bubble, one of a

7 3 1 | ley  for the Minneapolis Brewing throucghout the northwest market.

o e -
3 o (A1) worpany, won first place honors in _
HUNT|NG“HD F'sul“s | art work for :1_111'111[:;1:; rxolltlft:u;:: e AL
THURSDAYS |l PM. S | DU, VR

comunercials and point of sale mer-
% '

Grain Belt Contest Won
by Rogers Housewife

IT PAYS TO WATCH YOUR DOLLAR BILLS point of sale merchandicine
om sale merchandising pieces.

For the third consecutive year, the Minneapolis Brewing Company i N D . Includerd
is conducting the Grain Belt lucky dollar serial number contest which ! . torical cartoon series are caricatures
1s announced over WCCO-TV during the major league baseball games, 2 r of Mata. Hari, Napoleon, Alladin,
televised from April through September on Channel Four. on AR BRT CARTON Captain Kidd, Robin Hecod, Madame

. ' 3 = LA ~ 3
. 1/ : NE’\W Loo:l':: Brewing Company recently | ompadour, ( olumbus, (..lf.‘(!l);ii‘l'a
. Minneapoli : Al : LR 3
Th:)gdu;Ed P ew. carton for the Grain Belt . and Nero, who all sing the praises R A e S E B ook
i ak. The container has easily opened . = '-L—='_-‘.'-‘_ Hf.( : LILsIng : a1 '-‘I- L 2 Ply
Slepuf.' on the top of the carton which SASAAAAAALALALAAALALAAY the Twin Cities and Richard Ohm In excess of 50,000 peop |
artorations L] . 1 . . ' .
F:Cc*ruﬂ; fold back when perforated. The two as regional merchandise manager Mg wWomen's groups, civi
|c1.rqi=- diamond shaped holes also. make it
simpler for the consumer to mrc;)f 'th :(“‘ICTTC- g | Foxalso reported rain Belt he brewer
¢ introduce o = .
Tt new pcltkﬁg‘? was 1n s T
ﬂ;’:‘h\»’&"sk ["ICII'kF’T on MC!}' z‘znd' ﬂf!r'll(,(ll)ﬂ!,'s Irli_r"‘lll“)"

New Minnehaha Ale

chandising pieces, during the Twin
Citics . Society of Artists and Art
Directors’ annual exhibit of all com- e e
mercial art produced in the Twin dustiy arcubepRED

Cities, conducted June 7-14 af the .

. C Ly the Grain Belt plant tours
Dayton Company, here. .

The awirds, which were pre- .
sented at the Society’s annual din-
ner, were accepted by l.oren Her-
der, Knox Reeves art director for
Larry Lalelle, creator of the Grain
Belt historical cartoon series for
television and Clarence Klinkham-
mer, who originated the Grain Belt
bubble, first place winner in the

contributing Minneapalis

Brewing Company's public relations
- 1 bl T £

Brewers buize e

Fox An-n"u-unce.s Two
Appointments At
Grain Belt Brewery U

i . i i aterials
Minneapolis, Minn.—]. Raymond material

Fox, Minneapolis Brewing Com- I'he tours, whicl

pany vice presigent in charge of are now guided by

tant, Minneapolis D

pointment of Howard Runyon as pany sales executive,

through the company

jand the art of brewing and to lear

in the Grain Belt his-

sales, recently announced the ap

- . |
for the country sale tions and school classes

will mtensify merchandising efforts Guests increase during

(during the coming yvear. ner months, Constant reports,
Minnehaha ale, a new brewing product, jass ¥ 'fl : .|..rll._x A
was mtroduced to Minneapolis Brewing Minnesota during lune, July and
Company distributors from all over Min-
nesota at a sales meeting in December at
the main plant of the Minneapolis, Minn., iy )
brewery, according to Frank D. Kiewel, et SRR S
president. main building, followed

According to Minneapolis Brewing Com- spection of the mash tubs a ereal
pany quality control officials, the product jter, the lauter tuns and the brew
15 desiened to appeal to the tastes for an i
extra light, high flavor beverage with real e Graii Balt e Ly
ale character. The ale is being marketed in _ ae: SR BENESARIE
a new green export shoulder type bottle. cellars and th

sl

Included also is a vi to

room ol the
‘I'his is the first ale that has been intro- hich is a particularly pop-
duced by a local brewer in the Upper Mid-
west area since the epd of World War 11,
Over a year of research by Minneapolis
Brewing Company’s quality control labo- I e T N e e
gfory was spent in developing the product, McQuade, Bismark, North Dakota; Doug Lol i

according to Mr. Kiewel. Knutson, Mobridge, South Dakota; Don and packaging of Grain Belt ]:'.N'-
—R— Mickelsen, Fort Dodge, Towa; Bob Claus- ( f the tour, for adults,
nitzer, Medford, Wisconsin: Ormville % it to the Grain Belt Friend-

Brnk, St Paunl; and Mel Sundeen, Du

after the big fish as a result of a recer i
year long sales contest in the Uppe lar spot g the summnier with
Midwest area, it was announced by Frank i
D. Kiewel, president.

The group will include winners: Sam

. 32 degree temperature
SMILES ALL AROUND—Luke Laskow, Minneapolis Brewing Company advertising inspect the bottling
manager, presents a one hundred dollar bill to Mrs. Virgil Sipe, winner of the Grain
Belt dollar quiz, while J. Raymond Fox, brewery vice president in charge of sales,

holds the winning dollar bill. The award was made at the brewry on May 2nd.

Holders of the winning serial
number on a one dollar bill may
exchange the dollar for one hun-
dred dollars at the Minneapolis
Brewing Company. A possible 22
winners could be named during
the current contest.

Luke Laskow, Minneaoplis
Brewing Company advertising
manager, reports that the contest
has incited interest in Grain Belt
and in merchandising the televi-
sion programs throughout the
area.

During the fifth week of the
current series, Mrs. Virgil Sipe,
Rogers, Minn., discovered that she

Winning a contest for the first
time came as quite a surprise to
Mrs. Sipe. housewife and mother
of two children. She reported that
she had checked her dollar bills
before and one time thought she
was lucky to come within two
correct numbers of the winning

bill.

Mrs. Sipe will use the one hun-
dred dollars presented to her by
the Minneapolis Brewing Compa-
ny toward a new home which she
and her husband are building in
Rogers.

The winning dollar bills are dis-

——cee

—————

states will go to 1

Grain Belt Contest
Winners Announced

Minneapolis

the

A delegation of Minneapolis Brewing
Co. personnel and distributors from five
ake of

\\ ( H](_‘l\

ing the Grain

luth.

Grain  Belt exceutives going on  the
trip will include: Lyle Utt, North Da
kota supervisor; Lou Cordle, South Da
kota sales supervisor; Walter Bona and
Francis Skilling, T'win City sales supe
visors; and George Faust, genmeral sales
manager.

rewing Co. is conduct-
Jelt lucky dollar serial

red that the _\:'-II:|L'\!]|-.|ii". Brew

‘ompany is an interesti and
onal part

traditional skip day I -

the senior class from Ellen-

School, Ellendale, Minn,,

and seniors from ||-u'_'l|u;..- High

wol, Traquois S, 1., inspected the

Root beer is served to these

Chiropractic

ually makes a visit to the

+ Minneapolis Brewing Com

had the dollar bill with the win- tributed each week by the Grain
ning serial number while watch- Belt mystery man who spends
ing the televised baseball game on  them to purchase Grain Belt beer
Saturday afternoon, April 30th. within the local television area.

number contest for the third consecu-
tive vear. Holders of the winning

pumbers may exchange the dollar fo

MPLS BREW DIVIDEND
Directors of the Minneapolis
Brewing Co. May 17 declared a
dividend of 20 cents a share on all growth and development of the
common stock of the company, pay- industry.
able June 15, fo stockholders as of
record June 1.

e

\ i e
i
o
I

that these tours help |
- [}
the public alout the an- |

of brewing and stimulate

T100 at the Minneapolis Brewing Co.

v
I
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'to serve as best we can ., . ., THE BRAINERD /

g ln fhE‘ Hear[ Of 1he Lakc Region NEA Featurs Service Member of The I \;)51;111 BRR\H\_LRD‘TMIN[\F}“W

and News Pictures Associated Press

estival Parade Entries |
Grow, Now Number 47 |

A flood of entries in the past two| $ * * & * & <+ 4
days has increased the units to take|
part in the opening day parade of
REA"

the Brainerd-Life-Paul Bunyan Fes-
tival to 47.
Announcement was made today
\ by Parade Chairman Paul Cibuzar,
& : who has released the full list of
PrOduCtlon entries, but says there may be
more, ;
Any others planning to enter are
Resumes at ; asked to call Headquarters at 6303.
} THE PARADE, which promised|
2 B < : to be the greatest thing of its kind;
. ; & 1 i in Brainerd history, is scheduled
i ewei les from 5 to 7 p. m. Monday, opening
day of the 10-day Brainerd Festival.
P Lorm It will feature pretty girls, ele-
1s° breweries was resumed 10 pharnts, bands, baton twirlers, drum
day -after members of local| and bugle corps and many out-
153, CIO Brewe standing floats.

f_“&TLRDAY. JULY 30, 1955 VOL. 81—NO. >

| The Minneapolis Brewing Company recently intro-
duced @ new carton for the Grain Belt six pak.
The container has easily opened perforations
on the top of the carton which neatly fold back
when perforated. The two large diamond shaped

a4 frera AT

compron ...." Among the latter will be the holes also moke it simpler for the customer to

oImpromise . a ¥ 3 . -
: ! civiesaward winning Grain Belt carry the carton.

ending a| Beer float, which recently appeared

in the Minneapolis Agquatennial. Its!

theme iz “‘Diamonds are a Girl's!
s o Best, Fiiend. I gg%ISN BELT PICKS
S t measures 36 feet long
e fiost measures 36 feet long i ORGAN EDITO
10 feet wide and 13 feet high. Its ' R
resur le- a et high, Its i
color scheme is red and gold. It's j William Constant, Minneapolis Brew
n;age c}f ‘]f.-oralhsﬁmeiing and deco- | mg fomp‘.ny assistant to the vice pre 51-
rative foils and built on a special [ S 1
o nd ilt o special | dent in charge of sales, has been
railer with its own electric gen- L fiathed TiEfAL s . “ R
erator for lights. A total of 4,000 | Brl e IalaA s g editor of the Grain
watts illuminates the construction. ! i clt Dmmond new house organ to
There will be many other out-| H be published monthly by the Minneap-
-2 standing floats. Construction of| | olis Brewing Company. The Grain Belt
L . them has been under way here for| Di {, i
Newofi : some time by trained personnell amond, with a circulation of over
Negotiators previously had operating at the Fitzsimmons ware- 3,000, is the first house organ to 5 : o
agreed on the amount of pay b | published by G ke !
increases and “fringe” benefits o : : i 2 v i, Dele bince s the ' '
e Joining the list of beauties, which | Friend] ras discont: :
A ot but they were unable to agree | fchitee Miss | Minnesota Mi y Faucet was discontinued dur-
= Pl i s Miss Minne: ;  ‘Miss : 14 7 ] ai f i v flee
\\ 1;_\1]“. ]\. R \ = = Ve, ) on the list of bl‘f‘“l"t‘ jobs ”mf Brai d d Pri 5 i 158 ing W Or_ld War II. As a fini g touch, Grain Belt employees polish up‘ﬂn? new ”r_.lt.nf
b A : [IN? lf“ J_ \“j_}“ t' JU _l_ z 15}:‘:_; " 2.) _.'\_—__H—“_"‘, wonld not be subject to thel l‘all'l(’,'.l‘ arn IIlJI‘lC{,Ss ay of the ! station wagons which recently was purchased by the Minneapolis Brewing
— 2 = = L e 3 e e - . \ CRioT’s ‘ii’f\i()“i!\; ]iH‘t gm'e-rninﬂ;' Milky Way, is Dorothy Arneberg, b Company. Primarily for merchandising, the 1955%kord ranch wagons will
== - l'f“'il‘ﬂf).liu"i;w el : S | the St. Paul Winter Carnival Queen IHWEST BEVERAGE JOURNAL, ]'uly‘ 1955 be use nder the direction of ROBERT INGRAM] €ountry salées manager,
I e i __‘\_!f_S_IIDWF\ HOWARD RUNYON, regional merchandising’ mpmagen  Twin' i Cities ared,
fa £ . LYLE UTT, North Dokota sales supervisor and DICK OHM, regional mer-
ies of conferences In : #
e R ot : | | manager, Country sales orea,
AFL Central Labor | [
the '
the he\'rnncr.m will 1
to select key a<’-‘-1t~t:—..1{_'
. reference to -the 1-
Job- “bidding™ ]
v ’ ; om twice a vy 7
it / J Iwice a year to
T ) 713-')”5 . e
J 7 y
T -~
sne o-¥ear cont
..-\ DIAMOND revolved in the B
':3_"“‘! of three pretty blondes
wearing red on the float spon-
sored hy _'\]i'];”:-;;_ln . F‘T("\]'"
Co. ,\-.‘!Illi'alj"\'l it d *is‘ri 5 ) after. 20 :
monds Are a S T I employment during the first
Friend.” i year of the contract and afier
- b e :
2 years In the coniract second
\~ear. iand other contract im-
provements,
j l .
.]_ 4
! L1k 9

"Rl
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Mpls. Star
Brewery Boosts
Beer Prices Here

Minneapolis Brewing Co. to-
idy announced an upward
; ment in the pric s of beer
te retailers ‘and distributors.
BUt the increase is not expected
to raise the cost of a S or

bottle of beer to cmwu:r..r-vh‘«;

The new
the ret:

prices

ler’s ‘price

will boost
ApnPro
nis per barre]

1 average of 10 cer

2l
Frank D. N pre:
of Minn E;-‘.r'r-\f\'—!’nz.‘\ f

“the mut adjustment
rs reflect the
se in. costs
throughout the nation and ;‘.;ru'é
brewing in-

in prices to retail

general incre;

WS/

‘ Thlot'sngbgT A CQf_e Of Beer At The Playground-Honest!

Your photographer was shocked no end the cther day as he stopped over at Cenfer playground east
sf the city hall for some photos of youngsters st play. A Grain Belt beer case was on & picnic table

grounds, he investigated further. The beer case, alas, makes a good miniature “TV set” the youngsters use
with rolls of paper drawings. No scandal, There weren’t even any empty bottles in the case. Nonchalantly

R_i“. That's playground leader Pat Moran standing ever the “TV seh” {STAFOTQO)

i i i the act by winning

Captain Kid and Nero all got info \
S i at the Twin City Society of Artists and
s are televised on local stations

Mata Hari, P!
first place in animated television cartoons .
Art Directors’ annual exhibit. The gommerua
throughout he northwest area for Grain Belt.
Page Nine

near a group of young boys playing checkers. “And Miss Nelson told me they were serving Kool-Aid foday,” |
he told himself. After snapping the above photo for an exclusive scandal story on beer parties at the play- |

playing checkers in the foreground were {from left) Jon Waldeland, Lee Nelson, Tom Schmeidel and John

./'

GRAIN BELT

GRAIN BELT HAS
PROMOTED OHM
AND RUNYAN

J. Raymond Fox, Minneapolis Brew-
ing Company vice president in charge
of sales, recently announced the ap-
pointment of Howard Runyon as re-
gional merchandising manager for the
Twin Cities and Richard Ohm, re
_:lunnl r]]LI'\j'..iI]&ll.\i' mManager [-UI' li!l'

country sales area.

Runyon, 5017 Gladstone, Minneapo
lis, has been with Grain Belt for over
16 years and was previously a city
sales supervisor, . '

A Minneapolis Brewing Company
employee since l"ci\rtl.u'l\ of this \L'.HI'.
Ohm, 6201 Humboldt avenue S.. Rich

[:J\\-‘;L

| will ‘intensify their merchandising ef
forts during the coming year,
Yo i/ -"/'/0‘“ ok ".‘;f;""f r "7,’, :",4 X
>3
. —— W\,
/ \

ELECTS OFFICERS

1955 officers for the Minneapolis
Brewing Company, brewers of Grain
Belt Beer, 1215 Marshall Street N. E.,
Minneapolis, were elected recently, at
a board of directors meeting following
the annual stockholders conference at

the brewery.

Frank D. Kiewel was again named
president and general manager of the
brewery; Frank B. Kunz was elected
vice president; John P. Lampertz will
be vice president in charge of produc-
tion and treasurer; J. Raymond Fox
is the new vice president in charge of
sales: R. A. Sexton was elected secre-
tary and C. R. Sievers Jr. will serve
4s assistant secretary ;lln] assistant treas-

urer.

In a statement to the stockholders
of the company at the annual meet-
ing, Frank Kiewel said that despite
the highly competitive conditions in
the industry, the company expects to
do better this year than last.

lesph L8

i

74-Page Thirteen

S : .
tield, was tormerly associated with
Grain Belt distributor Willard Faust,

Faust Beyverage ( ompany, Des Moines,

| Fox also reported that Grain Belt
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o, BUSINESS, FINANCE
Red Cross Executive cmd MARKETS

to Speak in City
Joseph : nsas City,
| Mo,, £ an Cross na-
tional d chairman, will talk
represen s, of Minne-
:_J;J-:}lf.k' fir taking part in the

fall Red Ci

The meeting s e at T:30
p:m, today in ‘riendship
raom of the Minneapolis Brew-
mng Co;, 1215 NE, Marshall

The Brewers Association
America 1ounced the Minn
apolis Brewing Co. has been
awarded second place in the
metallic label division and third
place in the crown (bottle eap)

on of the 1al erown
ored by

the association. Over 400 en-
tries were submitted by brew-
|eries all over America, Walter

Landor, San Francisco indus-
trial designer, created the win-
ning Grain Belt lab 1d crown
for Minneapolis Brewing Co,

Public Employé Union

: / Howard Runyon has been appoint-

COUHC}IfO Meechda ed regional merchandising In’.'lln;nj_u-r'

council three of the for the Twin Cities and Richard Ohm

n Federation o LA, regional merchandising manager for

County and Munici] hs the country sales area by the Minne

will meet at & pa. 1"'-1”;\- in apolis Br‘{-\fin;,:' Co:, -.\f:i!|1rL‘;I[)tJ|1'S,
the Friendship room of Minne- Minn. Mr. Runyon has been with the ;
apolis Brewing Co. - brewery for 16 years and was previous- e L ! : ;
Minneapolis aldermen angd ' ' | $100 SMILE is displayed by Joe Ginter, center, as he receives a check for that amount for
elected Hennepin county offi- = . : turniing in a $1 bill with the right serial numbers. Ginter received the check this week from
cials have been invited. who joined the brewery earlier: this | John Nelson, right, of the Nelson Distributing Co. as Arnie Schultz of A&P Bar. where
. e L e e | the bill originated in Owatonna, looks on. The hundred-for-one was a part of Grain Belt’s
ol its lowa distributors. | Game-of-the-Week show.

Iy a city sales supervisor. Mr. Ohm,

Twin Cities Brewing |held at 3:30 p.m. today dn the|
' Friendship room of Minneapo-|

Chemists Meet Today e . ity
i Representatives of Twin

fis i'-}:‘r'-a‘.'ing' rl | BREWERS JOURNAL
A meeting of the Twin Cities| Cities breweries and ma!ting’J S * CHANGES

district of the Ame Society | companies are expected to At. 2

f-f Brewing, Che: s Wi tend the meefing. If : } "
RICHARD OHM, appointed regional
merchandising manager, for { coun-
try sales area for the Minneapolis
Brewing Company. Mr. Ohm came to
Minneapolis this year from Faust
Beverage Co., Des Moines, Iowa, a

grain belt distributor.

WARREN REEVES, joined the sales
foree of the BROCKWAY GLASS
COMPANY. Mr. Reeves is located in
the New York City office.

ED REINKE, appointed sales man
: ager for the BERLIN BREWING
voo A Lowes et A-sarwiiest i ] CO. Mr. l!e-.inl\'u has been a :i.ll:{it'\\'ii.lt'
representative of several Wisconsin
breweries in the past.

HOWARD RUNYON, appointed re-

; gional merchandising manager, Twin

DISTRACTION—This three-dimensional outdoor bulletin, designed {6 '{'-J;_ & ‘.'lln- llhlt,m MINNEAPOLIS

promote Minneapolis Brewing Co.s Grain Bell b(’”r_ by Knox Reelky BREWING CO. Mr. Runyon has been

g Advertising, attracts attention by the sémularf-d sign 1'1:01'1\'5??‘8, one \_._i,l-,_l Minns_-u]l'uc;i'ul for over 16 years

Lodge Meefs TOdUY of whom has a long way to go before he empties the king-size beer E],f!.“ .\\-';'..a- previously a city sales super-
- glass cutout. Visor.

e e T d
The J. B (_.a_--.]ui.mzht_“ lodge 0%
3 will-hold a soCiad

membership- stag
: "\ the Friendship room ol
con v, : ai Brewing. Co,
company, f sy
street.
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Meeting Tonight
Th{? T‘-’i-‘ij?_

City Rod a
o : o nd Ree]
club has scheduled 5 social |

0
:}166_‘1;\;1{: tonight at 8 pm, in
18 Friendshi 5 ot :
. Minneapoli Fﬁw-.x}-f;::m(*nm I.T;hf'- e e . G i :
/ En ern s - Oote s oF - -\1;”'.‘1‘!'[;—'.—'[ Streef NE. =5 v 1215 X : s 2 4 ' s : \ oers 10
A $500,000 bottle “shop and ware- g : - o : . e Just the
house modernization program for the i b ) . e pamnBrihesteat
Minneapolis Brewing Co., Minnea- '
polis, Minn., was announced this*
month by Frank D. Kiewel, president.
Included in the program is a new bot-
tle washer, with a capacity of 500 bot-
tles per minute; a double-deck pas-
teurizer; two G0-spout fillers; case un-
loaders: and two automatic case stack-
ers. The new equipment is expected
in full operation by late February.

.-—?(: 5(}_{,‘&5 ﬂz,/r/( fe 2] /'/vfﬂ( T —————

| Minneapolis Brewing Co. buacum 4 gV L EERNT machinery. L
“Crown And Label Win e,y Siove | n't know anyeRRg

T

g fu™ | Bl oty vehgl

= T TOgy. = Uil ¢ mor JULY, 1955

' HESEEGNOG), e ;
Minneapolis, Minn, — The Minne- Brwg}h—:*ﬁ*“"—-

& 5 Brewing Compagy fhia moth + (matt Mil| TfBVBIS 3 _ Brewery Advertising, Merchandising Notes

received one [ its most signal u M.,
honors of the year in "‘-'-‘-"':"”Et:‘"“ of 3 ’e GRAIN BELT ADVERTISING WINS for animated television comunercials and
s v . ' b 'RIZES — First place honors in art work wint-of-sale merchandising picces were
e 2elt’s  stature he Twin = PRIZE I I . : JLE !
srain Belt's stature i the won by Minneapolis Brewing Co., Minne-
P y = - : apolis, during the Twin Cities Society of X 4 SR e - y
i ~ Alraveling N . RN Artists and Art Directors’ annual exhibit \‘«'![I_j”‘a_[-f-\]"oul-‘-l _"-’“--E‘]f“‘“-l’_'erIE_L_EqE
B ¥ railroad and : N 7 Y last month. Below, Luke Laskow, brew- e Bolla Fri., Oct. <1, 1999
at raunseligy e o & P S 4 ' ~ \ ery advertising manager, examines win- : ¥
< X’ r [ g t=<T] \TCr~ - 1 Y "’ . & . 'a -
1ew 13,500 pound’ (617 Es ning animated television cartoons while
. y . T M; malf mill g e ton) | | inset shows the Grain Belt bubble, prize-
apolis Brewing Company received v'f!irno:q..\;”_\» Brews arfived: a¢ rh(,ll winning point-of-sale piece. - - Wi
. ITeWino . 5 . wld 1
I f OMpany rae. Jl . A - et I n‘m \ TF‘?S
machine, EqUipped ' v i L e v BB PELEEIS AL
er.ll\"L-!- ase ?IIU{-._,]- f : ;
1 3 : ) ! £ringd ot
A Midwest Exclusive. Pounds (g ton) of i out 12 500
R : Specadii = . 1 malg
Grain Belt, the only brewery in I“"‘—'df hoistin e equighl per hoyr,
o G - A L § 7ol &
O transpor the e I".u”]l“ab Used
- AR mi]] ¢,
0O

1€ brewhous(‘,'
» togethiep ywiry, al

| Minneapor:

Cities, the state and region and the oV oo g

: ver 5000 miles

i, | Steamiship from
The Brewers' Association of [a1Ac

| America announced that the Minne- MIAG

op honors in the Associa e [cently, The new
Annual Crown and Label Contest [ with 3 15 hors !

: 7 . se
sponsored by the BAA. will he

N FICI

wWwein

;‘_-\\

élljl(: to

the Midwest to receive an award,

arg
floor of tl
e . T PP

division and was awarded a third in € new my )y vl

: X . Tal the i
placed second in the metallic label -1e third

the crown (bottle cap) division of
he contest.

Each BAA member company sab-
submits a packet of labels and
crowns which are submitted to each
of the members of the Association.
Each company then votes on their
choice for winners (No brewer may
vote for his own label.)

Owver 400 entries were submitted
from which the Grain Belt c¢rown
and label was selected.

William O'Shea, execiitive secre-
| tary of the Brewers' Association of
America, announced that winners
were determined by individual bal-

. e . i I h “Diamonds Are A Girl's Best Friend,” Grain Belt civic m:w]urdhwmmrl;g
dred brewers affiliated with the 0 M : float in the Aquatennial Parades was selected as ?_50“9 title 1 e:‘Ge 2y
218 e in with the 1955 advertising program, rain
* One of the largest in the festival’s pro-
10 feet wide and 13 feet high

association. : ; I 0% the brewery os @ close tie in
BelliBeer |s Diamond: Clear.
: Siens the float measures 36 fest long,
known _San Francisco induastrial de- G enough d b DLOCKS| § 1 illuminated by 4000 watts.
signer, ereated the winning Grain M1 I [XIRUNE | away. His wh
1 rorkmen—usua
Belt labél fnd crown. | workmd q‘ml £ : : v
et ot : ; . R e R 3 - | men—in one second. ! o T ART MONTOUT
Thé eompany will receive certifi- men Wistling  syst R CLIFFORD MON TOUR
) hi 411 be dis ' The. WiSLIIS nowerful whistler
cates of the award which will be dis- { pe

provec much safer
plavert i the gencral offices: ; B
I 7
LS % /

Walter Ilandor, internationally




'_T!nu‘:-...{)(-f. 6, 1955~ THE MINNEAPOLIS STAR __ _ P
s spolis Sunday Tribune
gg@mxm”r BEVERAGE JOURNAL (8 | PYULLA ; Z
EMBER 1955
: MINNEAPOLIS, MINN,, SUNDAY, OCTOBER 2, 1955

*

Meeting Tonight

The Twin City g
2 Win ity f
club hae - LY Rod and Ree] ' .
meeti ‘48 scheduleqd g social G
Meeting tonight ar o . . ocidl] - o
e the F?T‘ st at 8 pm, i . | . &

oder Brovar NN i S .‘LJF_'IFi.m"Iu‘JJ Room of the I . | “ &
I ; $500.000 ]J‘,”[t: .‘h”“ and “..m.'_' ) y “’Hufd,"lu_u.*t Lr-p\llr.‘ Co 'J"']l; = % M
1ouse modernization program for the | Marshal] streef ‘\\.ii‘,"-" =ty lelo ?
.\IJ].IN('JFJH“\ Brewing (o Minnea
bolis, i as i i
I \[ Minn., was announced this*
month by Frank D. Kiewel, president
Included in the program is a new bots
;;{' washer, .\”[JI a capacity of 500 bot-
“&5 Per minute; a double-deck pas-
;turim-]: two b0-spout fillers: case un-
loac IPC - - T ” :
(‘r..l nll: and two automatic case stack
e 5.[ ”n‘ NEW equipment js expected
1otull operation by late February

-.R«; Lo ks Bedfe Gn "/,1, :%
; 5 ; z : ) I ”.

I
uses the s

Minneapolis Brewing Co. ™" e
*Crown And_Label Win D e e A e

Minn, — The Minne-

apolis Brewing Company this month
one of its most
recognition of L

J TRIBUNE

1, 18580

received
honors of the
Grain  Belt's e i the Twin
Cities, the state and region and the Minne apolis, M
over 5000 miac 3 . Ttayel;
Mileg e L dveling
.\'!(\;ln“hi 3 : 'V railra- i .o i L
SUD from B ad and _ S : '
. :.111r1_~.l:h..‘_.u-_,__,_‘ G ‘THE WHISTLER' GUIDED T { MACHINE INTO PLANT
e (63 | & H‘l 67/ !rmx Wik just a routine job with his signals
. e | g 63 8 wa s ¢

nation.
= Mmany

The DBrewers' Association of
1t the Minne

Firm Wins

.\fl‘rmc-;tpf;}l's
v, tr{ ®

tamn e 18 (-(fnrl_\-_ The m‘-\;- g f.'t:m;,:u.-_\' re- ' - ’ s 7 @
(:u:\\.r: LT1C abel Contest | with a 15 Ho @nf@u“? ! ;“ <

g Maching :
Annual 1aching, Equipped
will b

spensored by the BAA. S Power 3 a i
b : able to ghi- : SieL . 1
WOUunde & =
ounds (g to) af d ot : ® P O
e Luranes

America announced tl
is Brewing Company received

rs in the Association's

A Midwest Exclusive.
: : Of 18
Belt, the only brewery in Shecial hoistine (\[.1_ malt pep
the Midwest to receive an award, to franspory U.i.f- UIpment
metallic label fheVthied, foo,

Grain
larde 4s ysed
<8¢ m .
alt mill to Clifford
1 p. Move Mol

. of the
he ney malt mip | € b'm“'llousc_'

division and was awarded a third in

| the crown (bottle cap) division of ogethier With
g

the contest. \

Each BAA member company sub
labels and

placed second n

submits a
crowns whi are submitted to each
of the members of the Association.
Fach company then votes on th
choice for winners (No brewer may
vote for his own label.)

Over 400 entries were submitted
from which the Grain Belt crown

and label was selected.

Grain Belt civic award winning
as a song ftitle theme l'fy
ctising program, “Grain
in the festival's pro-
d 13 feet high

A Girl's Best Friend,
float in the Aguatennial Po‘rude.s was se;escstmldw'
brewery as a close tie in with the 1 a

|s Diamond. Clear.” One of the largest s
e floot measures 36 feat long, 10 feet wide ar
minated by 4000 watts.

winners
> determined by individual bal- ,
dred brewers affiliated with the t any “Diamonds Are
e the
= 1 } Is Jeax P f Balt Beer
! ; cassians th
afid & illu

of the severa 1-

association.

Walter Landor, internationally

known San Francisco industrial de- l

. 5 . : e | enoug

sicpersutEeRted the wmning (srain i1 5 away

Belt Tabel and crown, : : | workeme
The eompany will receive certifi- i : e men—in

cates of the award which will be dis- | The

pltverin the seneral offices! g proved m
: . Il than old

W

7

V£




—Mon., Oct. 17, 1955

Iy

AD CLUB BULLETIN

Ann will also handle cus-
tomer relations and salesh
yfi)romotion work.

Grain Belt beer has been : .
awarded second place in the F. 5 : S
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tarts $ . BE MY GUEST—Motorists in Minneapolis get the impression the gentle=
Muder“izatiﬂ“ inan behind the board is pouring the beer jor them em;ressly,

Phree-dimensional sign for Grain Belt beer is the creation of Knox
& Reeves Advertising.
Minneapolis, Minn.—A $500,000
modernization program at the

Minneapolis Brewing Company bot-
tle house and warehouse ~wvas af-
nounced this; weele by Frank D.
Kiewel, president.

The program, which is expected
to be in full operation in late Febru-
ary of 1956, will speed up Grain

-

Belt's bottling facilities and will pro-
vide one of the brewing industry’s
most efficient bottle house and ware-
liouse operations.

Tncluded in the half-millicn dollar
expanded facilities will be a Barry-
Wehmiller bottle washer, which will
process 500 bottles per minute;
a double-deck, two-story Barry-
Wehmiller vortex pasteurizer; three
Meyer case unloaders and a five
head Yundt case unloader, capable
of stepping up production to 1,200
bottles per minute; and two, sixty-
spout Cemco fillers with a combined
capacity of 500 bottles per minute.

These units will replage older and
slower units now in operation in the

bottle house.

Also included in the expansiony

program will be two automatic case
elackers for the brewery warehouse,|
stock-piling at tne rate of 70 cases
per minute

The stacker units are further addi-
tions to the mechanization of bottle
house and warchouse operations,

Earlier this year automatic lift
trucks of newest design were in-
stalled in al! departments of the bot-
tle house and warchouse to facilitate
the handling of materials and the
finished product

According to Kiewel, the program
is designed to give the Minneapolis
Brewing Company the newest and
most efficient bottling equipment

available in the brewing industry.

= 77

The Minneapolis Brewing Company, brewers of
Grain Belt Beer, recently erected two 3 D bil-
board displays at high traffic locations in Minn
eapolis. The boards, which give a life like per-
spective to the foaming glass of Grain Belt, will
be supplemented by other 3 D boards as a part

of the 1955 advertising program.
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Shown above are photographs of the Minnesota winners of the Malting Barley growers contest
which was sponsored by the Minnesota Brewers Association in cooperation with the University of
Minnesota and Crop Improvement Association. A total of $5,600 was awarded the various winners
three of whom are shown in the front row, left to righ?: WILLIAM LORD, Garvin, ARNOLD LANGE,
Lamberton and WINNEL GRUMNKE, Fairfox. Standing, left to right: FRANK D. KIEWEL, Presi
dent, Minneapolis Brewing Company, ARTHUR GLUEK, president, Gluek Brewing Company, HENRY
0. PUTMAN, Secretary, Morthwest Crop Improvement Association; HAROLD C. ROTH, Vice Prasi-
dent. Minnesota Crop Improvement Association; and WILLIAM C. FIGGE, President, Theo. Hamm
Brewing Company. ’ Y RL

- =
!




et X PEE" S AL ':."I'MP}? Labor F.ev.iew. | 1.,’Mi.i;neapolis Brewery
MR WALL STREET JOURNAL. : ey

| . _ " Now Modernizing
DOW JONES & COMPANY,INC. A 900,000 moderniz

) I ® i l M lis B zation program
SN | at the: Inneapolis rm\-ing (-:t’mp'.-m\-
| . ] ' P,
& e Founded 1382 £ }(;] aln ]%e]t bottle house and warehouse was an.
;i 2 | nounced by Frank D. Kiewel,

711 W. Monroe St., Chicago 90, Il

LR : " - 1 @ ent PEso
'}'e]e:‘hn_n‘e-:wSTntc 2-9-1.0’3 GRAIN BELT HONORED . ‘Vlllb nghebt | d o

L b ] | ; The program, which is expected to
1 CRIM : . ¢ / Te be in full srati in late Felivans
: VILLIAN T The Minneapolis Brewing ComPaniy. . . d e AW drdl Jt 191-;'[ &.s]rln.mnm: in late February
e . b 0T 20, wi spee
% cently : S, | o > Speed
= brewers of Grain Belt Beer, re - Grain Belt wo -
tober 18. 108 : s in the Brew- SEited e le one

v, October 28, 19,.].5— B received the top I‘{onora in ‘t e : pionship label ofithe Brewing indugis b cloiin
Subseription Rat Jnite gt o er's Association of America’s Annua conclave, > g stry's most efhicient
C | ree 5 :

Gttt e Crown and Label contest. Grain Belt, 1

In a news story from Chicagol| | bottle house and warehouse operations,
= a under date of by av 10 Lo | Iﬂf]udc . g s
hs $15.50, the only brewery in the midwest to | e e “ d.‘! .I[]Iu ]m“ 2
&. . I i o D) D following news of interest not only | expanded facilities will be a Barpy
S— sl s dvion nd " Afae. SURR5E to the great number of emnlrva. W i )
— | . e ) Mar. 17,1855 | - great number of employes ehmiller bottle
IV E i metallic label division an as ¢ s
BOSTON, CLEVELAND, : : e 5
REAL. : i e crown (bottle cap
T.Ox‘fu-;_r\'L. NEW YORK, a) 15}1-__11'd in t
SLPHIA, PITISBURGH. division of the contest.
ANCISCO, ST. LOUIS.
C.

Publishers

up Grain Belt’s

the grand cham. | | bottling facilities and will provid

ward at the f_ll.-_l_';;_u-a,-.

ion dollar

L .
iz W, ~ » e r ~ -
Thursday: M oL \a.s[‘u.l.. which will
ewing Company but "t'_ 1| process 500 bottles per minute: plus a
S vompany UL TO 2 SR N L s / :
[ who like to see awards 2o to Min.| double-deck, two-story Barry-Wehmill-

' s industries. | €r vortex pasteurizer; three Meyer
g S E l =) . A0, l—October 19—Thel
: Chi;:d:t%#u‘lg Rlce HﬁnorEd FOF S5 ncrease -[r"—”h\f II:‘-:‘(-:'-.\';';u;“Ei([:n‘.plni- lr.:.\L_!
and local ; g |n .II.'f.le (‘I-?:n:]\(,h?,;‘;:IT1;]1::;I,;]| duction to 1,200 ol e iRtE
of Cuuuun%n;. 4 :

on owners of the
I

1
lapolis B

case
unloaders and a five head Yundt case

: unloader,
use for reoubl

capable of stepping up pro-

\ . | Ward at an association meet. | And two, sixty-spout Comco fillers with
Ch |
sost office at | : | .I:.
3, 1878 i liam O’Shea, executive o
ible interruption | |
; notify not only
Street Journal.

ago, it was announced a combined capacity of 500 bottles

per minute will also be added.

_ ‘ e | I'hese units will replace older and
secret ballot, over 200 brew- slaw : i . .

om throughout the United| slower units now in operation in the

chose Grain Belt the best bottle house.
tbel in the U. S., out of six Also included in the expansion pro-
atries in.a field of 400 gram will be two automatic case stack-
1eapolis Brewing Company
i
1

- { " : e : Y| lers for the brewery warehouse. « k-

6 acii B i \‘j‘\{ol‘l : b G ¢ ¢  'on second place in the best| S Warehouse, stock
1E e -

| Grain Be t Wins _

. nated brewery advertising| [piling at the rate of 70 cases per min-
M L3 . &, 4 im among members of L'Jml ute.
'Label Championship - - _ tion, | The
iy . . : : : | Fox;, vice president in charge ditions to the mechanization of the
The CGrai Belt labei of the Min- ; : #s, and Luke Laskow, adver- :
The Grain bottle |
1 L3 : 3 L s 14 Jottle house .'U]C] \-.';H'C[]UL::-;L' operations.
t neapolis Brewing Co. won the grand O = i manager, accepted the award
- - | . ionshin at s ational conven- - :
MINNEAPOLIS — Minneaj lc!um]m.m.,n P ai a national conve

ST.J!C}(L'T_‘ units are f‘ll['{i]t‘]' .I(]'

|
|

Minneapolis Brewing Co.

icago for the Minneapolis Earlier this year automatic lift trucks
_ Company,
: : j . addition to the two major house and
1400 ]:t.h:.l,':, é.!! t.”-.-r.l. L el j . : “ ,~" .nu.‘.":iu;!(-'-uf above, ,\In}! | warehouse to facilitate the handling
Second prize went to the Gunthe: Sl Brew <Ompany won prizes f materi: Is and the £ ishe roduc i
Brewing Co., of Ba ore, one of £ ' f””mw“ig e pRaen ¥ ‘;'].Llﬂrm e g
|the largest in the East, I;M',H e 'hh; : [m‘y' Ara) &
| ; point of sale, second: mas-
| Crowns, tf1i|'u'|:|

plans a §

00.000 moc ation program at its

{tion in Chicago in which there were
gram |

] |'r|.\.]e_,

of newest design were installed in all
rmity

d(.‘p(‘ll‘tlnt‘llt.‘i of the bottle

process of removing present
bottle house and warehouse equipment
| was started this week.

Grain Belt also won second award
for the best coordinated advertising

o ads, thir and calling|
. % |
program. ; ._ ! d
e I - ar’s Brewers Association|| « WUNORTHWEST BEVERAGE JOURNAL, November, 1955
are  Grain Belt distril rs in this { | 3 : o a awards program was {
area ; prt e L 9D i L competitive in the }

Frank D. I i 1 34 |
shown presenting a winning plaque to Ja 'sal De Bebidas.

' Ca., Minot, at egional Grain Bell beer ributors sales st museum of liquor, wines |
GRAIN BELT STAR‘TS 'Bismarck. Rice was a menil f the “‘Sioux Tribe / o ;'.»' in the world at Madrid. |
) ; 89 ibutors in North puie y R las requested products
HALF MILLION Towa. E tors in his ‘“ ey pat ed folis B) ;
Do LA Ehighest percen of increased sales dur 1954 { vhile by and Mi
: L : R ADDITIONS bottle house iving the “We could not have to u 2 ¥ their collefl
1 o bl . : ek - ! of Americh
A $500:000 modernization program F ki _ . : g ol Americ
oT the Mi,nne"u]m]ia Biaviine (-(,In;')‘]]\_. Alsotificluded in the expansion pro- _ %) |for the 1.‘1_,_(_ Sl
i ttle hou ; nd ; war hrmL:L was an gramwill be two automatic ease stack- R : 5 Fup
yottle house and ware se was an- Yoy

rrivid 1 =
il DY OUr route. salesmen,

: : o] ers for the brewery warehouse, stock- B1
nounced recently by Frank D. Kiewel, : )

president. Ei]csng at the rate of 70 cases per min- Pal'akﬂﬂt ls Beer aner

The program, which is expected to s h ) ! T o e Lo Vickde o4l ) ) Gy
et el AT } 2ol N lhe stacker units are further addi- Minneapolis, Minn. e Minneapolis to Mod
be in full operation in late February . o 7 arakeet owned by a Minneapolis
£ 1956 will speed up Grain Belt's tions to the mechanization of the bot-
0 ) Wil Speec 8 i

\ T 0oram
r @ 3= 100 modernization progra
has heard about beer and ! A $500.00 v T sing Co. bottle-
le | e and w o} Y atic z anolis L at the Minneapolis Brewing Co. b
bottling faciliti nd will provide one tic housc and warehouse operations. told the Minneapolis at the |
Jottiing raciiities anc f | tolc

has bheen an-

LO-SOID Cases.

resident,

her owner = ' arehouse
> = & roc e for 1pUSe  and  Ware

I“ Brewing Company oI her love ior ' N hous

1 = %

o . g . 5 e . . 1. i “iewel. presi-
of the brewing industry’s most effi- Earlier nounced by Frank D. Kiewel, pre

this year automatic i i
- o5 : : 1. their product. When the ownet
cent bottle house and warehouse op- trucks of newest design were installed I

onens a cold bottle of beer and " SRt be in full
in all departments of the bottle house .

- The program, expected to |
erations. .

. araleet goes into un- Lot 3 % :
i pours it, the parakeet '?EJL\', . t- o operation in February, will -“II”"J ”]I
Included in the expanded facilities and warehouse to facilitate the hand- birdlike tantrums until she is a the company’s bottling facilities e
ncludec > expande : . 4 ; . = Lt e S o) I . ys hottling S
1 1 0 . Tlar borthe sl ling of materials and the finished pro- lowed to have a si Gy _ make for better uniformity of prod
will be a Barry-Wehmiller bottle wash- e S b e S
duct. ; S
mercials are shown on lclcnsum._ it
g : i sode Vickie that it is time for
I'he process of removing present bot- reminds Vickie that it

I | — he said. )
er, which will process 500 botles per L - i <A
‘ process 500 bottles per

double-deck. two-story,

minute; a double-deck, two-story Bar- - el il
7 : e . : ¢ sip of Grain Belt.
ry-Wehmiller voret pasteurizer; three tle: house and warehouse equipment another sip of G

hi brew minute: a
In the 500 year history of brews

irere | - pase unloader
: yasteurizer: 1our €e
Meyer case unloaders and a five head :

is under way.

vortex
' - ing, has there ever been such a beer-
Yundt case unloader, capable of step-

' ing up production to . - o _ - - T e
capable of stepping up pro .
. 1200 bot i two. 60; i is B Company, brewers of
; = . ird as Vickie? ; sttles per minute, and two 6 N’ IN 3 D—The Minneapolis Brewing _ . .
) e 1200 Botles: per According to Kiewel, the program loving bird as Vickie I 1,200 be .‘” B Smbined capbel®y GRAIN BELT A BREWI d two 3 D billboard displays at high traffic locations
e is designed ive the Minneapoli S spout fillers with a Ze Grain Belt beer, recently erecrev : F : ective to the foaming glass
- : EXEy:s _emc > SIS 0| B1Ve thed S PO i les per minute. 2 - : d hich give a life like perspec
e R ; ing ) I ] | of 500 bottles pe: in Minneapolis. The boards, w d by other 3 D boards as a part of the 1955 adver-
fillers with-a combined capacity ‘of 500 brcwmg_ ‘("“ml"”“ the HEWESt  anc (B i voors. wtich oiv
bottles per minute will also be added most  efficient  bottling equipment : By campaioh!
30 s = e 2§ g . 3 % ; > . |
. P : ;:\:‘;r]:i)lc in ?tf} }}rcu'mg 111(1,51,5/“3"._ " _
2 These units will replace older an L2 1707 o tprer Vs
| 2 i ) )
Sslower units now in operation in the




= — iy,

v Revieyw ¥ Minneapolis Brewery
G : Now Modernizing

5 i 3 . -\_. 7|]’ L0 A $500.( nodernization progran
6 WAL STREET JOURNAT. 3 - X e
5 faaingise NES & COMPAN ¥ - 1) | e p I :

DGR JONES & COMPANYy __ (Grain Belt

bottle house and warehouse was an-
& ot v | Founded 1882

hounced by Frank D. Kiewel, presi-

\ . ]
| i | Wins Highest el
] <4 o 90, m == dad The . . thich e T |
L N. Monroe St.; Chicago 90, IIL. : ¢ program, which is expected to
(11 W. B'E:jler-lmnci Sate Sohs0n GRAIN BELT HONORED I al)e] Awalg{E be in full operation in |ate ]Fc]wimr\'
CRIMES The thu:fqp?hs Brewing Company, 44 L of 1956, will speed up Grain Belps
bre»\:ers of Grain Belt Beer, recently 3 . I G won the grand cham. | iwmr[ing facilities and will provide one
ref:efvcd the top h_onors in the Brew. pionship label award at the Chic 100/ of the b:‘c\\-’ing industry’s most efhcient
- er's Association of America’s Annual
o8 : = g : fron J : ; o | B
months Crown and Label contest. Grain Belt, | =2 I R Included in the half-million dollar
. thc on[y bre“-gl-y mn fI]C midwes[ to N i : -. ,. : : (‘-‘i[‘il]?dL‘d f:.'_ii':!l[i“.(.'.\: \V:I“ ["(‘ a BJI'!‘\'-
et months $I55 e : ; ; ] (N.D.) Daily News NEWS oL Inte nly ; : : )
r Countries: : s recetve an award, placed secondiinithe not (N. 1_.a-|*:’? 1855 great n f employes Wehmiller bottle washer. which will
s $8 o AR metallic label division and was awarded Fhursaay. . . jand union ¢ 'S of linne- process 500 bottles per minute; plus a
s S a ‘third in the crown (bottle cap) | f e ey AL double-deck, two-story Barry-Wehmill-
‘f}'v?fu' ous ' JACKSONVILLE, division of the contest. i & 3 TN
OIT, H( REAL .
E > " T2

Er vortex [JIIST{TL]F'f?L‘I'l t!'lT'l‘(_‘ l\']t‘l\-’t‘T' case

L‘nl‘t‘[c 11011:\':_‘ and u'.‘n'{'])(_\usc :J}‘.cr:it'llnns.

iober 19—The | unloaders and a five head Yundt case
2nneapolis Brewing Company to.| unloader, capable of stepping up pro-
;'zd[ s |qay \w""“. Brewers Association | duction to 1,200 bottles per minute.
ad lock) jof Ameriea Grand Ch: ionship > ™ : :
and loca s urand C flampic Spy And two, sixty-spout Comco fillers with
|label aws 4l an assoclation meet- | . : : -
; ; : R a combined capacity of 500 bottles

per minute will also be added.

. These units will replace older and
; onssetoiballo, over 200 prew- | slower units now in operation in the
hint e d tlrom throughout the T nited |

i : S : bottle house.
i wotates chosae 1T jel the best )
new address, olates chose Grain Belt the best

|beer label in the U. S., out of si.\" Also included in the expansion pro-
|| final entries in g field of 400,

(| Min eapolis  Brewing Company
|{also won second place in the best|

=1 ! el e g piling at the rate of 70 cases per min-
| g E 5 4,« & y | coordinated brewery advertising| =
i@ram Belt Wins
|

gram will be two automatic case stack-

lers for the brewery warehouse, stock-

|program among members of + Lm“,'__ . ;

association, Fhe stacker units are turther ad-
Ray Fox, vice president in cha ditions

{of sales, and Luke Las

[

Using manager, accepted the ax T . ST

T it Y £l PR Earlier this year automatic lift trucks

{in Chi tor the Minneapolis /

® I o
Label Championshi
A | The ‘Grain Belt label of ths Min:

Minneapolis Brewing Co. R ey

jchampionship at a nati P ‘
5, A

!

lI

|

|

-
Zr\‘

to the mechanization of the

bottle house and warehouse operations.

| Brewing Company. of newest design were installed in all
T ! T e & e In y the departments of the bottle house and
| ti in Chicago in which there wez 1 : 1 1 i i s
tion ir & awards  mentio 1 A e, Minne- l\':l!'choursc to f;!clril‘;lln_' the h.‘md]mg
apolis Brewing Company won e : ; hi
"_”"'_';' S ; YOI prize; of materials and the finished products.
I the following + | - : .
’ v et 'he process of removing present
he 3”‘.%'-.‘.\'1 it . Bast. leonntas point of s lecond: mas. bottle house ;I_Ild warehouse equipment
Py £ ] fer ons, third; crowns, third;| was started this week.
|| let ad nird; and ealling
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Z.‘]_I'F‘;}i“.-(.‘i.l-]'1;("31."- :
|&re  Grain Belt in the history |
| arez. | ; : = e
| Muse sal De Bebidas
1 - : . £k est m 1m quor, wines |
; land beers in d at Madrid, |
IN BELT STARTS |Spain, has requested products of |
GRA | Minneapolis Brewing Company |
HALF MILLION || (Premium and M aha Ale) be|
DlTloNs | added to their collection as the dirst |
DOLLAR AD bottle héiise ) example of ‘American beey selegted ]
! ; . 4 ! | fox: the historic symposiung.
A $500000° modernization program
at the Minneapolis Brewing Company
bottle house and warehouse was an-
nounced recently by Frank D. Kiewel,

: 111 ol * rate 70 _dsSes i in- .
ke piling“at the rate of 70 cases per min Parakeet ls Beer LOVEI‘

Alsetinicluded in the expansion pro- |
gram Will be two automatic case stack- o1 beer,

\

ers for the brewery warchouse, stock- gk O TS evin 1] (P=% \ LO-SIID CHses.

ute Minneapolis to Modernize

= : : e . A $500.000 modernization program
> program, “’II.”L‘]‘ 15 €X “-thd to o - . M i age . 1 Mim apolis i =L fickie - “ ) 3 2 [ . -

Lhe ] ’H’\“] ; e }f‘ Bifeaa 'he stacker units are turther addi- ]” 'j tpolis _\[‘- 1}s Vickie, a| at the Minneapolis Brewing Co. hottle-

be in fu operation 1n late February parakeet owned Dby !

resident, h: heard

g o Rl - he I a ‘\l"i”!il'\".i'llli.‘\- | e T
S ) tions to the mechanization of the bot- : flouse and warehouse has been an-
of 1956 will speed up Grain Belt's about beer and

; g nounced by Frank D. Kiewel. presi-

tent.

: . tle house and warehouse operations. Vi el ST ey
bottling facilities and will provide one ;I;r'- oot f0d the ‘Minneap,
5 : : o Lo o 1= ; ) SR, o rewing Company of her love for
~ the brewing industry’s most effi- Earlier this year automatic lift ; ST B ;
of the brewing ) ) their product. When the owner

opens: a- cold bottle of beer

The program, expected to be in full
. . . A . P Sy ST ares
e " . Ll el 1 ruary. will s { 1
cent bottle house and warehouse Op= trucks of newest design were installed and |I”] ition in ‘I‘ir‘ |ij' : ']'J_’er l I[I’
L . dId the company's hottline facilities anc
. : oL 5 : - C Juse e 1 . = Sraes.o ) %
erations. in all departments c_;f .“.“ bottle house vours it, the parakeet goes into . e o e ot S 4
S and warehouse to facilitate the hand- birdlike tantrums until she jo o1, el o

Included in the expanded facilities

will be a Barry-Wehmiller bottle wash-

er, which will process 500 botles per

]i“a‘-" of materials and the finished pro: lhw_i.ql to hiave a sip of brew. Included will he a bottle washer

duct he brewery's com- | which will process 500 bottles
; 1own on television, it

minute; a double-deck, two-story Bar- The process of removing present bot- reminds Vickie that it is time for

per
minute: g double-deck. two-story,
vortex pasteurizer; four case unloader
- . another sip of Grain Rel e St iu i 5 :
ry-Wehmiller voret pasteurizer; three tle house and warehouse equipment another SIp of (J.h.u.l Belt. _ capa JJ: of stepping up production to
: | five head 18 ler way [ the 500 year ustory of brew- 200 bottles per minute. and two 60-
Meyer case unloaders and a five head 1s under way, ing, has there ever been sich A T oa spout fillers with a combined capacity
\CL‘(JI'(JU](Q' to Kiewel, the program lovitig' bird as Vickie? of 500 bottles per minute.
ing -oducti y» 1,200 botles per L eats ? . (o
PIOg up: production 1.“ C : is designed to give the Minneapolis L s T e
i - 0, sixty-spout Cemco ; :

L T Brewing Company the newest and
most  efficient bottling equipment
available in the brewing ind,u}try.

A . Ve F - ey o (P o
& lhese units will replace older and TCRtciP 3/ {79 5

Yundt case unloader, capable of step-

fillers with a combined capacity of 500
bottles per minute will also be added.

P“simli«'er units now in operation in the
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-
Merle Brown, who stands fiye feet three
inches tall, is almost dwarfed by the 138
foot high, 300 Pound plastic
Grain Belt beer which was featy
national d; convention
Minneupol' i

esentativa
est area |
or this newly developed Min.
neapolis Brewing Company product.

1956

iy Minneapolis Brewing (o,
To Modernize Plant

A $500.000 modernization program
at the Minneapolis Brewing Company
bottle hoyse and warehoyse was an
nounced by Frank . Kiewel, presi-
dent,

The program. which is expected to
be in fyl] operation in late February
of 1956, wil] speed up Grain Belt’s
bottling facilities and will provide one
of the lzrt-\\'ing industry’s most efficient
bottle house and warehouse operations,

Included in the half-milljon dollar
expanded facilities will be Barry-
Wehmiller bottle washer. which will
process 500 bottles Per minute; 5
double-deck, two-story Barry Wehmil.
ler vortex pasteurizer; three Mevyer
case unloaders anq five head Yundt
case unloader, capaple of stepping up
production to 1.200 bottles per minute,
And  two. SIXty-spout  Cemeo fillers
with a combined Capacity of 500 b
tles per minute will also be added,

These units will replace older ang
slower units now ip oOperation in the
bottle house.

According to Kiewel, the Program ig
designed to give the _\lirmf‘el]mfis
Brewing (iomp;m_\ the newest and
most efficient bottling equipment avajl-
able in the brewing industry.

Grealer
Ap5.

December, 1955

g5, uura Pluce
i irom Hillsboro and hussell Ln. jor
T

champion

R

} . | X
" #‘.T—F_-_‘_‘_g T William Lord. reserve cham-
m . e i . to 1t
WINNERS—Seated, v S ntan i
it Coc?ziifnpion: and Winnel Grunke, t}}:lrd pGI[?;i, e Gl.uek
e asid. t. Minneapolis Brewing Co.; Art ur! e
D el prezgde;.mum secretary, Northwest Crop Imp:
u .
Brewing Co.; Henry O.

Harol - IO vice president, Minnesota op Improvement A ciation; and William C.
P Cr P P n 580

d C. Roth, ,

Ilqga pres1dent, Theo. Hamm Brewmq Co.

—Tues, Nov, 22,
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November 1955—The BREWERS DIGEST 25

Brewers Association

of America

Holds Convention §%,,

The new B.AA,
president. John D,
K och,

tfair were the “Night in .\.tl“f‘-' }',n_u-_
!.'m.r_f " dinner which was held in ll_titl;tl.
of the New England l]ll.‘lﬂ]_}t'l'ri of 1}1!.
\ssociation on the night of the ]]nrtu '.
.1|u- dinner-dance which was Ju_-l:l l.1.t
[7th and which was ]Il'l:t'f'ill'[f I\ 5:
cocktail party and reception at \-}\ ”.l]'.
the malting industry was the ]inr}:.
and the Open House at the J. E.

: ST L
Siebel Sons’ Co., Inc., Chicago, Il1.

on the 18th, a traditional event at

the close of each convention.

Gold Medal winners in Hul;
Grand  Champion .f,_ubf-
Contest. left Lo r'l,-.:h-‘.
Frank D. Kiewel, .ff!'!'.\'”.’t'”.f
of the Minneapolis Hr‘t'n_-
Raymond A"O.\‘.
the brewery’s viece-presi-
dent in charge of sales.
and  Walter Landor uf
Walter Landor & Associ-
ates, designers n)‘ the win-
ning label,

;!l,{f f'n,. F

Some of the labels Hru;
were entered in the Labe

Contest.

P

4

VAP
/\r }f“x

Winners of the various contests of
the convention and exhibit were as
follows:

Beer Knobs

Gluek Brewing Co.: r
Bronze Award

] "‘||‘. e

Gold Award ! 5 [

Award—Blitz \\u-u_ﬂ-.;-.n._f 0.3
Hampden Brewing Co

Booths of Allied Members

Yl ‘orp.: Silver Award

Gold Award Display Corp.; Silver Awa ¢
American Can Co.;
Siebel Sons’ Co., Inc

dronze Award—]. E.
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VIRGINIA
MESABI DAILY NEWS

Date
Virginia Sales

Unit to Attend
Brewers' Parley

convention

will

technique |
its made

M,
over

attend the eons

fa- |
]

|

Min-

ntion. |

MEA Clipping Bureau
ROYALTON BANNER

BEER DISTRIBUTORS

WILL ATTEND CONVENTION

aakis Brewing Com-
sduled for March 4th
g . Calhoun Beach

convention
of new tech-
1ical advance-
he brevery in
nd quality

niques

r1ents 1

pyroduction fac

;’0::1‘.‘:;1.
Distpiwators from 2

nesota will attend

1 over Min-

conven-
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STILLWATER
DAILY GAZETTE

Date&lﬁs

Local Distributors
To Attend Brewery
Meeting This Week

A, J. s
Zarske-Cartony Di
Stillwater, will attend -the 20th an-
nual sales n of the Min-

ke and L. R. Carteny, of

ibhutors, Inc.,

neapolis Brewing 0. 8 sduled for

=

yreh 4 and 7 at the Calhoun Beach

#* Keynote speaker for the conven-
tion's morning session will, be J.
Raymond Fox, recently appointed
vice president in charge of sales for
the brewery. The title of Fox's talk
will. be “The Three Musketeers of
Sales Success."

MEA Clipping Bur
835 Palace Bldg.

eau
» Minneapolis 1

ALEXANDRIA ECHO

Date _ WAR <

H. I_%oyd Ne_ls;n_T_o_Attend
Grain Beli Convention

H. Boyd Nelson,

attend the 20th g a0 ;T:J‘:mr II'\I.:
vention of the Minn Slis 1 r'.f”“"
ng Company scheduled for Marcl
4th and 7th at the Calhoun L’:;:UL]I
Hotel, Minneapolis. ' o
Keynote eak

i;ﬂ."‘.'s mori session will be J

= tymond I ¥ ;':;1;)|:f;;.’r'r-'- |
Vice president 2 of r.:|lr-.:

itle of Fox's

the conven-

for the brewer

lalk will be

lising  te
years brewi i
] 5 F Drewing business
Winners in the 1954 Grain Belt
sales contest from the Upper Mid-

west will be announced at the/
1

afternoon 5essions
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THIEF RIVER FALLS
TIMES ____
MR 2 <1953

Nats
BREWING CO. CONVENTION

Sullivan, Thief River
Falls, will attend the 20th an
nual sales convention of  the
Minneapolis Brewing Company
scheduled for March 4th and
5th at the Calhoun Beach hotel,
Minneapolis,

MEA Clipping Bureau
835 Palace Bldg., Minneapolis 1

STILLWATER WEEKLY
GAZETTE

all

be J.
appointed

' aales fot

MEA Clipping Bureau
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K CENTRE HERALD

MAR ° 19°

ttend Grain Belt
Sales Convention

ry Voller, Grain Bell

Company, Sauk Centre,

ttend the 20th annual

ftiom lof the Minneapolis
go' ompany srheduled’p for
dth and 7th at the Calhoun

18

hotely Minneapolis.

MANKATO FREE
20 Wednesday, March
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< ) 1999
Bob Snyder To
Meeting

H. C. Leluc, Ci
company, Mankato
the twentieth a
i ion of the Mi
Dis- ing company schec
and Tth
sales hotel, Minneapolis.
‘[\:'—I‘.'l'll'J!u'-
vention's m

laymond

note speaker at the conven-
merning session will be J.
imd Fox, recently appointed

resident in charge of

SBtewery. The title ¢* ™'~ NN

ill 'be “The Three
f Sales Success.”
gill impart to the est
the conventi
s utilizing sales ant
& techmiques gai
m in the brewin

peapolis B
ant-Fran
he after
yEons e
ars of

mers in C
contest O » Uppe
will be = ed at
. gessiol

flight or th 1
revigw of 7 tect
gchnieal ad ement
e breéwery produel
s and -ontrol
fributors all owi
1 will at the con

_‘ Il /i

i

sales

K w

new label, designed by Walter
Landor and Associates for Minneapols
Brewing Company’s Grain Belt beer;
has been given the Grand Champion-
ship Design Award of the Brewer'’s
Association of America, Chicago, in
competition with several hundred lab-
els entered from all parts of the coun-
try.

‘This makes the seventh consecutive
vear in which the award has been won
by the internationally active Landor
firm which has its headquarters in San
Francisco. _

For the Minneapolis Brewing Com-
pany the Landor organization devclog:-
ed a complete re-design of every Grain
Belt label, can, carton, merchandising
display, signs and even the appearance
of Grain Belt trucks.

Landor designs also took 10 other
major awards in varying classifications
of the Brewers’ Association honors
program. _ .

In addition to the Grand Champion-
ship award, [.andor’s Grain qut dc:
sign won Second Place for design of

metallic labels. His label design for
I MEA Clipping Bureau

835 Palace Bldg., Minneapolis 1
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Date_

;Sievert To Attend
Grain Belt Session

, Dwyer/Beverage

PRESS

NEWS

GRAIN BELT BEER IS HONORED

835 Palace Bldg., Minne.

2, 1955
: TRIBUNE
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| Attend

L. Snyder,
I 11

aill

Falls City beer, Louisville, Kentucky,
won Third prize in the Grand Champ-
ionship and Figst Prize for the design
of paper labels.

In the point-of-sale category the
Landor design group won both First
and Second places. The First Place
award went to Landor’s design of an
illuminated sign for Rainier Beer, Se-
atele, and the Second Place prize to
Grain Belt for an illuminated lamp.

In the crown design category, First
Prize went to the Landor design of the
crown for Bosch Beer made by the
Bosch Brewing Company of Houghton,
Michigan. Third Prize in this same
category also went to Landor for his
design of the Grain Belt crown.

In the shipping case classification
Landor’s design of the Grain Belt ship-
ping case took Third Place, while
Grain Belt also won First Place in the
category of trays.

In the category covering the design
of cans, Third Place went to Landot’s
design for Bub’s Beer produced by

Peter Bud Brewery of Winona, Minn-

esota.

u
{ the Calhoun Beach hotel,
| apolis.
| Keynole speaker at the c
f_lir)n‘.u morning session
laymond Fox, recently app
vice president in charge o
for the brewery. The title o

B 71 1 1
pany held March 4th and 7th at

Gustafson Attends
Sales Convention

A. M. Gustafson, Gustafson Bev-
Valloy | erage Co., will attend the 20th an-
nual sales convention of the Min-.|
neapolis Brewing Company Mar. 4 |
afit 7 at the Calhoun Beach hotel, |

Minneapolis.

Keynote speaker at the morning
session will be J. Raymond Fox,
recently appointed vice president
in charge of sales for the brewery.

He will impart ‘to the 350 at-

{tending ways  of utilizing, sales
:and merchandising - techniques
{gained in 20 years in the brewing
business.

Winners in the 1954 Grain Belt
sales contest from the Upper Mid-
west will be announced at the af-
ternoon sessions,

MEA Clipping Bureau
SLAYTON HERALD
r(—il;,"g

Local Distributor
Will Attend

Stqije Convention

Schwartz, Louis Beal

Lbutin, Company, Slavton
atiend the 20th annual . .
converntion of the :
Brewing C :

Sales
! Minneapglis
i -ompany scheduled for
iu:n‘f'h 4th and 7th at the [.'.';Ul‘som‘m
each hotel, Minneapolis, )
T\r_-.\'lif}?{' speaker at the
}.-z‘rxl‘i:run s J'I:[H'r]ii’i_‘_{ session will be
¥ ha; ‘I‘.‘lt'}llf_-l. Fox, recently appoint-
.“.!‘ Vice president in charge of
sdles Ior the brewery, The .HTFLI'
r“-i Fox’s talk will he “The Three
s Musketeers of Sales Success.” g
wnded Winners in the 1954 Grain Belt
atior sales contest from the [Tp.m-'r. “ﬂj"’:
west will be announced at it
ternoon sessions. 2
Highlight of the convention will
be a review of new tecknig i .
veR b [ €W technigues and
e technical advancements made by
was T _nhr: br't-_’}\‘r.-l‘_\-' in production facil
inted 1Hes and quality control, {
f sales
f Fox's

Con-

the af-

Minne-

talk will be “The Three Mus- |

keteers of Sales Success,”

He imparted to the estimated
350 attending the convention, the
ways of utilizing sales and mer-
chandising techniques gained in
his 20 years in the brewing busi-

kes, will at- ness,

1
houn B
Ke
]'r\" { | { (i

appointed vice pres

talk will be
eers of Sales

Minneapolis Brewing Co
president Frank D. Kiewel,

ed the afternoon session of the

convention, He introduced

bers of Knox Reeve Advertising
Ine. staff who outlined the 1955

advertising and ‘merchar
plans for Grain Belt.

Other members of the Minne-

|apolis Brewing Company
{agement and sales depart
also took parts in talks.

| Winners in the 1954 Grain Belt
| sales contest from the Upper Mid-
| west here announced at the af-

: fernoon sessions.

| Highlight of -the convention was
| a review of new techniques and
| technical advancements made by

the brewery in production
ties and quality control.

mpany |
open-
mem-

1dising

marn-
ments

facili-
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MEA Clipping Bureau N . R £O tel, Minneapolis, Beach hotel, Minneapolis. hotel, Minneapolis, N ' at ine con recently appointed vice president
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scheduled for March 4th and o ¥ ¢ { VAR L | J4d f‘\‘f_‘.\'nf)lf.- speaker at the con-
5th at the Calhoun Beach hotel, i Date | _ j,"]["" 1S morning session will be
o, IVA

Minneapolis. i) ' ymond Fox, recently appoini-
_— } TO ATTEND ANNUAL
CONVENTION IN

A. J. Zarske and L. R. Carfeny, of
Zarske-Carteny Distributors, Inec.,
Stillwater, will attend -the 20th ed vice president in charge of

nual sales convention of the Mi 3 . A1e5 J'pr 1![« brewery, The title
I | MINNEAPOLIS of Fox's talk will be “The Three

|
neapolis Brewing Co. scheduled for %) VEAPC S - ‘ Bt T e
| A, F. Peifer, Litchfield I’,--um:rr] wilsketeers of Sales Success.”
|
|

=y A rd o T4 THA1iT 2 ot . sk :

March 4 and 7 at the Calhoun Beach 1 j Company, Litchfield, attended Winners in the 1954 Graih Belt

hotel, Minneapolis. / the 20th annual sales convention sales contest from the Upper Mid-
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Beir s oot aamEal o w1 o ' pany held March 4th and 7th at| 1""1?.":};1”7_”-_“i%"-'“'-"'ff{“-“-

1 = the Calhoun Beach hotel, Minne- 15hilght of the

MEA Clipping Bureau apolis. be a revi

835 Palace Bldg., Minneapolis Keynote speaker at the conven- k by

was J. T"?‘-‘ brewery in production facil-

ities and quality control, b

: convention will
Raymond Fox, recently appointed : v of new technigiies i't!ld
vice president in charge of sales for | | technica] advancements made
the brewery. The title of Fox's talk MEA Clipping Bureau Y DETROIT LAKES }f{‘:y '“.(“”.w;'."s]’q_ “U,q[lim et

1 3 e e Misketoerd) of - ; > "y W { Raymond Fox, recently appoin
will. e “The Three Musketeers ¢ 835 Palace Bldg., Minneapolis 1 TRIBUNE : \vice president in charge of sales

onvention will
for the brewery. The title of Fox's

of new™ technique | Sales Success.” STILLWATER WEEKLY £ i : :
ancey ! . - STIL Date___ talk will be “The Three Mus-

nents made A TETTE i e
+ fa- | ("ALET”:’ Ay | ] keteers of Sales Success.”
i VIR . Sievert TO Aﬂ'end le imparted to the estimated

' 3 350 attending the convention, the
Grain Belt SeSS'iC)n ways of utilizing sales and mer-
chandising techniques gained in
his 20 years in the brewing busi-
ness.

Minneapolis Brewing Company

president Frank D. Kiewel, open-
ed the afternoon session of the
[convention. He introduced mem-
bers of Knox Reeve Advertising
| Ine. staff who ouflined the 1955
| advertising and 'merchandising
| plans for Grain Belt.
II Other members of the Minne-
|apolis Brewing Company man-
{agement and sales departments
' also took parts in talks.

Winners in the 1954 Grain Belt
| sales contest from the Upper Mid-
| west here announced at the af-
| ternoon sessions.
| Highlight of-the convention was
| a review of new techniques and
technical advancements made by
| the brewery in production facili-
itim and quality control.
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Local Creatmery Man
|'To Attend Brewers
‘Convention In Cities

|  Arthur Schweiger, Russell
.l'Creamery Company, Hinckley,
will attend the 20th annual sales
convention of the Minneapolis
Brewing Company scheduled for
iMarch 4th and Tth at the Cal-
| houn Beach hotel, Minneapolis.
| Keynote ‘speaker at the con-
vention’s morning session will
| he J. Raymond Fox, recently ap-

! pointed vice president in charge

of sales for the brewery. The ti-
tle of Fox's talk will be “The
‘Three Musketeers of Sales Sue-
cess ™

He will impart to the estima-

'ted 350 attending the convention
the ways of utilizing sales and
merchandising techniques gain-

ing business.

|

|

ed in his 20 years in the brew-|

Minneapolis Brewing Com-|

pany president Frank D. Kiewel
will open the afternoon session
of the convention. He will in-

{roduce members of the Knox|

Reeves Advertising Inc. staff

who will outline the 1955 adver- |

tising and merchandising plans

for Grain Belf. g
Other members of the Minne-

apolis Brewing Company man-

agement and sales departments

are also included for talks.
Winners in the 1954 Grain
Belt sales contest from the Up-
per Midwest will be announced
at the afternoon sessions.
Highlight of jhe convention

will be a review of new tech- |

nigues and technical advance-
ments made by the brewery in
production facilities and quality
- confrol. »

|
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tICKlE a ]Earak ‘et EI P
. @ h ongin (0 a ]" nne 0 II
g g Minnea "5 resi ent, sils

The bird recognizes be 5.2 drink from his glass of bee
; €r commercj =levici £y
SIS % 'elnisotion i reials on television and promptly

. she is allowed .
favorite brew. — (United Press Facsimielle) to have a sip of her

RS
'“‘,‘.‘ Al

v JI l.

CE PING .
J\:fpmgss Lu:'BUREAU

New York, N. Y,
Topeka, Kansas

Colorado Springs, Colo., Free Press
Circ. D. 9,059

1~
JE D o~
(¥ _,‘_U‘rsm-...

By
a4
1
Frea Prose-TTnited Preag Telenhole
| Vickie, a parakeet belonging to a Minneapolis resident, sits on her owner's hand as she pilfers 4
a drink from his glass of beer., The bird recognizes Beer commercials on television and prompt-
ly starts a commotion until she is allowed to have a sip of her favorite brew. =,
& (A

EeiBEEY TEBLRA S

SELWiR amE RETELLD &7

EENTINTY 13 FREIR BE

LIGHT asd SHOOTH

BICOND] BY WEIEWT

IOMTAINS WOT OWER

| {
\
LABEL CONTEST WINNERS—Top row, l. to r.. winners in the Paper Division: Falls City Brewing Co., Louisville, Ky., 'Ist_ place; Po10§i |
Brewing Co., Potosi, Wis., 2nd place; Rhinelander Brewing Co., Rhinelander, Wis., 3rd place. Bottom row, L to r., wi‘nners in the Mclull:c
Division: Gunther Brewing Co., Baltimore, Md., 1st place; Minneapolis Brewing Co., Minneapolis, Minn., 2nd place; Missoula Brewing Co., ‘

Missoula, Mont.,, 3rd place. Winners of the Crown Contest were Bosch Brewing Co. Houghton, Mich., lst place; Gunther Brewing
Co., Baltimore, Md,, 2nd place: and Minneapolis Brewing Co., Minneapolis, 3rd place,
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| Premium Beer Is
Now All Over
nS~  Upper Midwest

‘The number one product of the
Minneapolis Brewing Company,
Premium, is now being made
available to all retail outlets in
| the Twin Cities, Minnesota and
 South Dakota ar , it was an-

[ nounced by Frank D, Kiewel,
| president.

[ Since the product’s inception |
|Several years ago, Premium has
had limited distribution
scribed outlets, |

The product was tested in 20
markets in the Upper Midwe.st’
area before the decision to dis-
triubte on g Wide-spread basis was
made,

The product will be packaged in
a white bottle.
Complete distribution through- -
out the area will probably be
reached by the last of February.
Other Grain Belt brewing pro-
ducts will still pe available

gr=

in pre- |

MINNEAPOLI® TRIBUNE PHOT BY t_ \| }
PEDRO CHICOTE AND HIS BOTTLE MUSL._U?\;! ¢
Tourists to Spain now will see Minneapolis exhibit . )
throughoyt Minnesots, North ang
South Dakota, Towa, Wisconsin
and other marjcety areas,
.. 1

A full Scale merchandjsing
Sales ang advertising Program mu
accompany the distribution of
Premium.

' MOTHERS MARCH — F
I.':_ gathered at the Minnea:

apo

st Side leaders are: Mrs, William Brandt, 894 18th Ave. S,
Brewing (;;’j"l** E.; Mrs. . B. Sword, 2701 Aldrich Ave. N.;
pany friendship roo mto Dlan the East Side U AL . e 4 = —— s
Mother’s March on Polic held January 31 Mrs. Eleanore Martinson, 614 33rd Ave. N;

\ 3 throughout Hennepin County. Left to right Mrs. Gloria Davis, 64 St. Mary Ave S. E.

' » birds in Minne= B ffle MUSEU“] Was
TV commercials are for th;:ﬂ;el' and beer d 0
BOTTOMS UP " King of Vickie, the R Such an ad’ap-§ |

a4 lziou';‘?w little budgie f;usseji:t‘figvn until she’s given 2@,

commercia’s. d refuses to q

o - Long Time 'a-Brewing B
B ot brew.r A

1
By BARBARA FLANAGAN l
‘.\Iilll'rl'.l;".‘“.‘ Tribung Biall Wriier
A Minneapolis product has made its way into the “Museo
Universal de Bebidas' in Madrid, Spain.

|
1 7 2s irits and
ippi Tt useum contains 17,400 bottles of wine, spi |,.‘ nd ‘
Sl i oft [dthJr\I ql'fl]'t’.L‘TL‘{E during the past 40 years by Pedro
'“ MINNEAPOLIS LABOR soft drinks during_the pas |
| L 7 ‘hicote, a Madrid restaurant ! |
o Chicote, a Madrid 1 . )
AL ‘RK era his week added two !
MEA Clipping Bureau FER 2 2 1356 : A operator, t (;, dia Belt'Begs Yol
) [ 835 Palace Bldg., Minneapolis 1 FED & J 19, i AN ANIMATED ballet danc- hottles ?), rl_,:—; InP hees ol
; ; r Pr ol wirls on ¢ Ser he collection. I
\I | : MEA Clipping Bureau 835 PJN{EA Clipping Bureay ST. LOUIS PA ! = :NO\‘I \ ler twirls on a bottle sent from ;\ .P,\,.{.,il f: Theoiger s
| IR SE 835 Palace Bldg,, Minneapolis 1 9 Palace Bldg..\hnneapolisl he Vitapix stock. 3/ /J- DISPATCH })l'emlunl | iSwii’zCl'laﬂd- | ,'l ({: ¢ ]
1. | : | the s g 5 ] . d. ‘ s breved |
AERN INTERNATIONAL FALLS COLUMBIA HEIGHTS ¢ 4/ A7 e /5/5% FEB 23 195¢ At All Retail } jssientcidopte s hodies, e et G e |
HIRRE DAILY JOU AI;{ . RECORD ‘premium Expands Distribution Date Al ) 1S tsl | unopened and tﬂlthznczluntriw (o Eyenyons Jrom. Henry For |
g (i EB 28 18 56 iz A A . -ewing Co. is mak- ( ] erages native €5 il Stt1el tollaction.
{ | {111 - Date FE! v4o) Date_ LEB 23 195¢ | Minneapolis Brewing beer avail- o I "P mium" u ! "ti‘ﬂt' Penresent Umo_t!s b ot le collection, |
flsi iy ) o e |ing its Premium brandtl f: in the Grﬁﬁﬂhe i e ) ne product of the . "71*110-1)? Yuseoslavia, Franco GeﬂF,i-ahg :l_r:d g;’:;&l '[h'é» e \
Yt . . . . i € — ——— " Imuoer_one. 5 anv. | | ) e & Gaviat IR e roug it : | .
1] | Bot lin Offers Mpls. Brewin company able to all retail ou th s o —yP— 'he nun ewing Company, Sahiie Sate” critha Geie |
) HEL AR o € ; . :ota and Sou ° < reonolis  Brewing : Spain, Stali S ‘ sty
I: il Falls p (o t g : | p ¥ g il 7 I | Twin Cities, B‘il‘l}nE&Ot‘a‘ai:}.{CEptiO[l Geis g'sirlbu?lon ;Tl:‘i’“_"‘tp")l{'_'_ I'J"\\]' being made avail- (;-?'rli(i!n‘ Pope Pius and .lan'lt‘-‘.'; have Slrfjld }‘]]b fuﬁe(’.T s |‘
! R Premlum PrOduct_,«f,- | Expands Premium” Sale Dakota area. Since itb. ium has duct oF the _1{1'{"?1‘1“1“"‘;']“ I;etail outlets in the Fa 'It?\,': are among the world| | THE KING of .‘):-1\](]? : rabia
1 i ' A The No. 1 produect of the Minne- || 08 duct of th several years ,a%(‘,’bfggnm in pre- The number one };I‘OC:C Premi. able ‘E’_i.f‘__ Mimmesota and S:l“';l“ :!P‘:de"rq who have contributed| even dropped in one tia?
il - e i i THe Bumber one product o e | limited distri : Minneapolis Brewin e Twin Cities, 1 ras announced by §1ez a Rl llection. I Chicote’s bottles are of many q
| it ¢ i ek L | i i i Sranti- had roduct will = : 3 ade available] akota area, it was a1 bottles to the coll e, aGh $ DO |
1R s : M s Brewing Co., Premi ibed outlets. The p now being ms Dakota ares, i -esident. : aluable bottle of all| e s hoe
I ‘ » the Tuin . Minna. o, 5 mow : Sl © i i : um, is S ewel, presl . ; lost valuable Ly shapes and s
| = I RS beltlllgt 11}4d;hm;;;l?bliéii?eqlllx;jit?; i um, is now being made available || be packaged in a white bottle | | to ail retail ‘outiets 1n the 'I".;}m P1::'I_"(,qnt'hf,upr(-,.\-;uct’g inwln}mn :;e;(i da?ggq{fmm able botile of all | o o
| Bt outiets m the Twin Cities, ] =i e ats in the Twin o g d South Da- Since Premium has h | . dicated to : yerus 4 an gon
I:I “ : | : e e b | . Lo e by sral vears ago, llem. cacoyihat | brandy that was dedics | lin the shape of Venetian go >
| : 1“ I % Somhi D?Fk.oml. zgmf{lt ot arce 1t was srnouneed by kota area, it was announced Dby |§'i‘]iitéd distribution in prescrib | Napoleon. Chicote has [’1{“%11.]9 |dolas, the Leaning Tower of {
E | A t “‘315 ﬂmlf{ulntt:l SR kota area, it was announced by | Frank D. Kiewel, president. | outlets. tested in 20 No. 14. There are only 17 in (Pisa and a bell commemorat- .
| Wel, president, [i Ciewe resident . v g e s | The product was Syl An 4 Pisa and & bell ¢ | |
II I ‘ o e S e e i roduct’s inception || ‘The product, W v Midwest area the world. - —tWo ing t ¥} AR
=y [ LR I';_dls_bottlmg Works is the loc- Since the produet’s inception .S_*flc;? tu}“;:b p’lﬂo Premium has markets m t]‘“.j;:';:f“t';) distribute on The aneapolts b‘*l?-ll foil— | From Japan comes a mn,.p ,
| I : L i i Tk aiiion . o had limited distribution in pre- |before the decision to distribu bottles wrapped in gold foil—| in the shape of a Japanese|
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I ] | ssbed outs, ) seribed outlets. | e -oduct will be packag | isplayed in the| g : , 2
o several years ago, Premium has | _ seri The prot Isota to be displa) Thailand provided an ele- :
I. . | v e | | e prodc : : sted in 20 5 white battle. . Sy I} Thailand p ; 5 ! :
T - - Had & \ t was teste a white  tbution  through =g ] ded an_ele.
haq = p— . “ s e 0 tqmd e . _Pl'f_)duc Upper Midwest Complete f_imrl_L;ln‘,t_;.i;lv bim mu - ph.ant bottle. (:e_ srcelali |[
seribed outlets, ! ‘kets in the Upper Midwest markets in the Ppe; to dis- t the area will ;Im;-hh‘.“_v l e Cen el |
L i E el e istri- area before the decision b e out. * by the last of Febr uary.
! € p1 » P 2 ! area before the decision to dis ri- . e cetion to- e R B SE Ty '
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A the decision to distribute on a wide- | white bottle. Complete distribu- ¥ ik Outi\ Aog | ‘
| | oo d A o hi ie Jakota, lowa, G
E s B Ima{ie' [: ekl e oo b ba white bott ‘--_ IS through- 1Imrketing BECBEC| o 12 salcsl |
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5SS il ) e v ot | ESiclief by the lack of FORBETY, mohay e i o B
Othe.r & ki S ‘brewmg prod-J uets will still be available through- Pyt . e -I i
ucts will still be zt:vmlable through- |: s o I
;:Igf out I\'Iinnesota,wh orth and dSot;;lh . B Tows, e, .
i kB Dakota, Towa, Wisconsin and oth- L, Wisconsii
Iz‘qr.::. . er marketing areas. | —

A full scale merchandising, sales . : L
and advertising program will ae- .
company the distribution of Prem-
! ! : ium,
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Grain Bels
infroduces New

umber one produc
olis Brewing
m, i now be
‘ le to all retail
lets in the Twin Cities, Mi
sota and South Dhkota i
it wies announced by Frank D.
Kilewel, president.

Since the product’s inception
several years ago, Premiunm
haq limiteq distribution in
scribed outlets,

The product
market
areg |
itribute or
was made.

A

pre

: vas tested in

in the Upper Midwe
¢ ! decision to d
& wide-spread basis

The produet will be-paickaged
in a white bottle.

Complete distribution |
throughout the area will pro-|
bably' be reached by the last of]
February,
Other @Grain Belt
produeis will still be ava
throughout 1 nnesota,
and South Dakota, Iowa.
consin  and other mar

dareas,
merchandising)

A full scale
sales and adverlising program
will accompany the distribution
of Premium,

TV, Beer and

cials that he starts
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835 Palace Bldg., Minneapolis 1

HOPKINS REVIEW

Grainbelt “Premium”’
Gets Distribution )

The number one product of the
Minneapolis Brewing Co.. Premi-
uni, is now being made available
to all retail outlets in the Twin
Cities, Minnesota, and South Da
kota area, it was announced by
Frank D, Kiewel, president.

Since the product’s inception
several vears ago, Premium has
had limited distribution in pre-
seribed outlets.

The product was tested in 20
markets in the Upper Midwest
area before the decision to dis-
ribute on a wide-spread hasis was
made,

The product will be packed im
a white bottle,

Complete distribution through-
out the area will probably bhe
reached by the last of February.

"

!

ed "!. -( Telepholo.
= D>
Bird 7
Vickie, & Minneapolis parakeet, gets
8o excited 'by the TV beer commer-

a commotion
until he’s allowed a sip of her brew.

JUE, s @FENG
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Boneay |

New York, N. Y.,
Topeka, Kansas

WASHINGTON, D.C., NEWS
Circ. D. 153,555
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catching displays. ’#&-

Br eve ‘}F‘-——B«-—l—l—‘a—tl&; ,' 5"(\\1
Brewery Directors ™ A
Up For Re-Election, * \

of directors meeting held at the
Minneapolis Brewing Comipany last
week, the following were designated
as nominees for election to the
board at the -annual ::lu-u't}u_ai:‘.e?‘s
meeting on April 30: Frank I_.),
Kiuwcl,. Frank B. Kunz, John P.
Lampertz, R. A. Sexton, Cal\"ilE I
Delaitdge, M. T. Eller, Hy I-‘ml-:e}-
stein, Fred N. Isaacs, Harold K.
Noerenberg, James k. Towey, and

P. R. Walsh.

board.

— e

Minneapolis, Minn—At a boarad!

L)
All are members of the Ppreesnt

R e e i f

e T T R M

[ —

{ company the distribution of Pre-
{mium,

| muEl cause O Leslie Sinton.
/. Minneesolds—tahop
A \

[Premium Now:s:iy

. - e

#At All Retail:5

tlets
p Outle

The number one product of thel.
Minneapolis Brewing Company,
Premium, is now being made avail. |*
able to all retail outlets in the
Twin Cities, Minnesota and South |
Dakota area, it was announced by}
Frank D. Kiewel, president,

Sinee the produet’s ineeption sey-
|eral years ago, Premium hag had
limited distribution in preseribed
‘uutiets.

The product was tested in 20
markets in the Upper Midwest area
[befor.e the decision to distribute on
|a wide-spread basis was made.

The product will be packaged in
ia white bottle. :

Complete distribution through-
|out the area will probably be
ireached by the last of February. [

Other Grain Belt brewing prod-
| ucts will still be available through-
(out Minnesota, North and South
|IJal<otu, Towa, Wisconsin and other
|marketing areas.

A full scale - me¥ehandising, sales
|and advertising program will aec-

T
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= | o long fime .
m o | Brewery Firm to
L‘ |1 ] j D .
L k Expand Premium
in ( i T .
I,| | Distribution
-d 1 |
1k.l | The number one product of
o | the Minneapolis Brewing Com-
5 , pany, Premium, is now being
ke I (made available to all retail out-
e : tlets in the Twin Cities, Minne-
= :( Isota and South Dakota areas, it
: » w [ Areadil R e D
& Bi cam gian I | was announced by Frank D.
.| =g paig

of brew.

TMS UP—TV commercials are for the birds in Minne-

clals. 1 0e ttle b gle IUSHES
Py s I'he little I udg u '
507 t!t(’ screen and refuses to (]‘.110'. down until \.11(‘5 El\uen a
I

ll{if:v.'c:f, president.

: For Grain Belt |
- Premium Beer |

! . . . | scribed outlets.
Minneapolis Brewing ¢ ompany  is

one-minute sales messages six days a

LS s . - - | PL
¢ week in afternoon and evening IImC:T| st of
g b | I'é idoal Ol
| periods, !
g cal 17 ¢ e (AU
®| Feb. 17 was the date that Grain
Belt Premium became available at all
retail beer outlets — supermarkets,
U taverns, liquor stores and beverage
S | dealers. i
- - . . . . b1
It I'he change in Premium’s distribu- ™
. i £ .
bl o 1 et, and beer tion was brought about by the mount- | '™
{ you're speaking of Vickie, the parakeet, ' | as £ e . ol 8 A full
i3] = lime such an ad ap ing demand for the brand and its|®

and

atcom

: ! . | Zin sales
‘-(wurwhclmlngj acceptance as one of I]_

the top beers in the nation.

eg

CE-SOUTHWEST
PRESS CLIPPING BUREAU
§  NEW YORK N. Y.
TOPEKA, KANSAS

1

BRAZIL, IND.,, GAZETTE

Frank D. Kiewel, president of Min- fnf
ineapolis Brewing Company, credits ‘l_'
Premium’s extraordinary acceptance .H.]
:|r0 its unigue smoother flavor, the re- [_L.
[ I' sult of superior brewing and scientific 1_"'?
|~ step-by-step quality control. ‘| 7

|

1

1 ! il |
peles =

New York, N. Y,
e Topeka, Kansas

ALAMOGORDO, N.M., NEWS
Circ. D. 3780  S. 3,900
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ﬂéTTOMS UP—TV commercials are for the birds in Minne« -

apolis—if youre speaking

sip of brew.

commercials. The little budgie fusses every time such an ad a:p;
pears on the screen and refuses tofquiet down until she’s given

JAN |2 1858

MS UP—TV commercials are for the birds in Minne-
5 Ep?:u?i:r—qf you're speaking of Vickie, the parakcet. and . beer
" commercials. The little budgie fusses every time ;uch c:i.n .'_ui ap-
w|" 'pears on the screen and refuses to quiet down until she's giyen a:

= ie, the para and heer:.

o sip of brew. : ¥

Since the product's Inception
several years ago, Premium has
had limited distribution in pre-

ol ; - : t The product was tested in 20
. | USing a saturation campaign of spot markets in the Upper Midwest
. | announcements on WCCO !\‘:u_!m L_u' b area before the decision to dis-
o | Announce that L-Irum Belt I‘]'clmn.'m is | tribute on a wide-spread basis
- [now available \x-'.ru-'rc\'cr hu-l'_ 1s sold. [ ol |'was made.
\ The Ih.[.-c.c'm“‘ Famparan “H‘.Hlp; | The product will be packaged
‘ launched Friday, Feb. ‘ and will it : hite bottle

use a total of 150 station-break and [+h * Yokn s tion through-

Il probably be

Febru-
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SIP OF SUDS — Vic

resident, sits or
his' glass of beer,
television and promn

fo have a

Frank Mathes Named President,
District St. Paul-Minneapolis

Frank E. Mathes, niaster
brewer of the N'fizlm'éq;n[is
Ih'v\\'in;{ (fmnpm]_\'. was elected
president of District St. Paul-
.'\-‘Iinm‘eipniis MBAA at the an-
nual meeting held November
17 at the 3-'['imlr‘apwlia Brewing
Company. Norman A Kiewel,
master brewer of the Kiewel
Brewing (fnmpeull\', Little Falls,
-\'I_i|1n(‘apu[is was made vice
president and Robert Werko-
witch, assistant master brewer
at the Hamm Brewing Com-
pany, St. Paul, secretary-treas-
urer. All officers will hold office
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» & parakeet be
1 her owner's hand as
The

longing to a Minneapolis
she pilfers a drink from
bird recognizes beer commercials on
1ptly starts a commotion until she is gllowed.
sip of her favorite brew., (Unifaske

Jeshern Hrewing N atnl ‘h-.;tinpr_- \

/' Minneapolis Brewéry Launches
: $500,000 Expansion Program
A half million dollar expan-

sion program which includes
modernization of the bottle
house and warehouse was an-
nounced last month by Frank
D. Kiewel, president of 11‘.]1('
Minneapolis Brewing Com-
pany. The program, expected
to be completed by Foh{‘uar}‘.
will speed up Grain B(‘l‘t s bot-
tling facilities and prov;(_l.(' one
of the industry’s most efficient
bottle house and warehouse op-
erations.

Included in the new facili-
ties will be a Barry-Wehmiller
bottle washer and a double-

JE%EPRESS@”:;EAU

New York, N, ¥,
Topeka, Kansas

SUNNYVALE, CALIF., STANDARD
Circ. D. 3,300

DEC

BIRD LIKES BEER. A parakeet, Vickie, sits on

tion until she is allowed to

leck two-story vortex pasteur-
zer from the same firm; three
Vleyer case unloaders from the
e0. J. Meyer Manufacturing
ompany; a five-head Yundt

her owner’s hand in Minneapolis as she pilfers a
i rcials ¢ elevision and starts a commo-
i i ' beer. Vigkie recc zes besr commercials on televisio

drink from his glass of beer. Vi Sie recognizes hro
1ave a sip of brew.

case unloader, and two of
Crown Cork’s Cemco fillers
with a combined capacity of
500 bottles per minute, among
other ultra modern equipment.

(UP Telephotol
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Centennial Notes

100 Years of Brew-Mak

Sim‘t- ancient times it has been the
custom to drink toasts to a happy oe-
casion, In that way Gluek Beer has
been in on a lot of history since it first
bubbled from taps the vear Minneapo-
lis was born.

Chances are somebody drank to the
health of the first mayor of Minneapo-
lis with Gluek Beer. On May 11, 1858,
the day that Minnesota was admitted
to the Union, somebody undoubtedly
raised a stein of Gluek Beer and
shouted, “Hail, Minnesota!” And when
the news of Appomattox hit town, it’s
easy to imagine the men of Minne-
apolis cheering the end of the Civil
War with Gluek Beer.,

Many Fourth-of-July celebrations,
political rallies, picnics, and holidays
have known the pleasure of beer since
Gottlieb Gluek built his brewery on
the banks of the Mississippi. That was
100 years ago, and Gluek, at 29, had
been in this country only a short time.
With modest savings augumented by
his earnings as a lumberjack, plus a
thorough knowledge of brewing malt
beverages learned in his home province
of Wuerttemberg, Germany. and in
the breweries of France, he founded a
business still known as the Gluek
Brewing Company. It is still owned by
the Gluek family, and the fourth gen-
eratiom is now active in its manage-
ment. _

This proud heritage of brewing
skill, passed down from father to son,
is among the foremost assets of the
eentury-old Gluek Brewing Company.
It takes skill and knowledge steeped in
the brewer’s lore to turn out beer dis-
tinctive enough to hold public favor
through four generations of changing
tastes.

The brewery is now headed up by
Arthur L. Gluek, grandson of the
founder. Eugene Gluek is vice presi-
dent. Louis Gluek is treasurer and di-
rector of advertising, Charles Cluek 11,
great grandson of the founder, is see-
retary and sales manager.

From a thoroughly modern brewery,
President Arthur Gluek looks back on
tremendous changes in his family’s
brewing enterprise. He looks back to

Back in the days when Grandpa blew the froth off his suds and wiped his walrus mustache on
the back of his sleeve, mammoth three-horse beer wogons were needed to houl the golden brew.

tion when the brewery lagered its beer
in caves on the north end of Nicollet
Island. He looks back on the days
when big brewery horses clip-clopped
through Minneapolis streets hauling
barrels of beer to market.

Historically, John Orth was the first
brewer to arrive in what was to be-
come Minneapolis.

He settled here in 1850 and opened
the first brewery the same year located
on the site where the Minneapolis
Brewing Company now stands.

Other brewers were attracted to
Minneapolis and stayed to open busi-
nesses. Among these were: The Hein
rich Brewing Association, F. D, Noren-
berg Brewery and Malt House, and
the Germania Brewing Company.

These companies ultimately merged
with the Orth Brewing Company in
1890 under the name of the Minne-
apolis Brewing and Malting Company.

In 1893, this company became the
Minneapolis Brewing Company and
introduced Grain Belt beer.

Fred N. Norenberg guided the
operations as president at that time.
Jacob Kunz and Charles Kiewel fol-

the days before mechanical refrigera-lowed as presidents and the company

18

is now under the guidance of Frank
D. Kiewel.

Parts of the present Minneapolis
Brewing Company office building and
brewhouse, built of sturdy limestone,
still stand from the original construe-
tions in 1890.

The Minneapolis Brewing Company
was organized as a publicly owned
corporation and the corporate form
continues with more than 1,600 indi-
vidual shareholders having an interest
in the business.

Few other characteristics of the
brewery and the brewing industry re-
main the same in Minneapolis' Cen
tennial year.

The business has always been sensi-
tive to change and the entire character
of the business has undergone drastic
change from distribution, merchandis-
ing, marketing, to the manner in which
business is done.

The trademark of the brewing in
dustry. sleek, powerful teams of per-
cheron draft horses, have f_r,i\'{‘n away
to trucks.

In the early days, the heavy draft
horses were pointed to with pride by
the Minneapolis Brewing Company.,

CGireater Minneapolis




Kids throughout the city hitched their
sleds to Grain Belt wagons. Company
men groomed their horses meticulously
with a spirit of competition with other
breweries.

Usually, each brewery had an exclu-
s've on the color of their horses. The
Minneapolis Brewing Company had
blacks. Other companies used greys,
sorrels and bays.

Grain Belt wagon drivers personally
braided the manes and tails of the
horses and on special occasions used
ribbons for decoration.

Each wagon driver had two teams
of horses. In the morning they would
hitech up the number one team and at
midday would switch to the number
two team to make sure the horses
never got tired.

Immaculate stables and facilities for
the horses were kept at the Minneapo-
lis Brewing Company.

The tremendous change in market-
ing provides the most lucid illustration
of the change wrought in brewery
operations. E

At the turn of the century, selling
beer was a more personal thing., Close
friendships were the basis on which
business was done because the city
was small and the retail outlets were
less in number. Distribution was as fai

as a horse could travel in a half a day.

Mechanization and changing habits
have changed the picture.

Approximately 75 per cent of the
beer business was “on-sale” draft beer.
Today, the percentage has roughly re-
versed. Most of the business today is
done in bottles and cans “off-sale.”

Advertising has come into its own as
a prime mover of goods. It had little
place in the “old time” operations.

Trucks and rails have replaced the
sturdy horse; limited distribution has
been replaced by mass distribution
and wide-spread distributor programs.

The government has singled out the
brewing industry as one of the largest
sources of revenue, The annual tax
bill, federal, state and local, for the
brewing industry amounts to a vast
sum; federal and state excise taxes
alone being more than 40 per cent of
the industry’s gross sales.

No private industry in the United
States is under closer surveillance than
the brewing industry. From brewery
to consumer, the federal. state and
local governments strictly supervise the
production, distribution and sale of the
product. And, too, every state has
legislation governing the sale of beer,
but in no two states are the regulations
identical!

This has all had a profound effect
on the Minneapolis Brewing Company
as well as all other breweries.

Production-wise, the art of beer
manufacture has gone through an evo-
lution. The pasteurization of beer and
development of modern production
methods have gone hand in hand with
new traffic controls and product han-
dling; modern kegs have been replaced
by aluminum and steel kegs; perfect
control of product has been achieved
through modern quality control labs:
all of which makes Centennial vear
1956 as different from 1856 as a
Thunderbird contrasted with a draft
horse.

Along with great change has come
great benefits. Greater numbers of
people earn better wages; buy more
goods; create more employment. Prod-
ucts receive wide usage because of the
better brewing methods used.

The Minneapolis Brewing Company
and Gluek Brewing Company are
proud to take part in the Centennial
year for Minneapolis. They have a
place in Minneapolis’ socio-economic
pattern; a place in Minneapolis® heri-
tage; and a feeling of deep obligation
to employes, the Minneapolis area and
every part of Minneapolis’ communal

life.

Our Readers Praise, Make Re-Prints!

T]I(‘ reaction to our last month’s Cen-
tennial issue of Greater Minneapolis
has been pleasantly overwhelming.
This magazine was previewed by
Cedric Adams and his gal Magill and
later was reviewed by Julian Hoshal
(via Bill Ingram) over KSTP-TV and
in an editorial in the Minneapolis
Tribune.

Especially flattering is the knowl-
edge that many of Minneapolis’ public
schools are using our Centennial issue
in their libraries and in study courses
dealing with our city’s history. Such
public acclaim, naturally, is very much
appreciated.

Meanwhile, we have almost been
“snowed under” by an avalanche of
commendatory correspondence from
our readers, some of whose comments
follow:

Let me say that the Centennial issue
of  Greater Minneapolis  was right “on
larget.”

Your magazine has done much to spark
the Chamber’s “new look” i recent vears
and to help instigate a similar new look for
the old home town.

Grorce Lupcke, Jg.,
Calkins & Holden, Inc.

February, 1956

Sirs: This Greater Minneapolis issue is
perfectly wonderful!

It's |:n‘;llli-|f|!”.\' done, it's educational, it’s
mnformative. I am particularly pleased with
the story of the Minneapolis Symphony
“Minneapolis Born to Good Musice.”

J. M. Wruie;
J. M. Wylie Piano Co

* ¥ %

Sirs: During this week-end T had the op
portunity to read the excellent Centennial
issue. I thought this was very well done.
and I have pul the magazine with a collec-
tion of books on Minneapolis and its history.

Lroyn Harg,
G. H. Tennant Co.

LR

Sirs: The January issue of Greater Min-
neapolis is a real accomplishment. Congratu-
lations!

Roserr N. Wegn,
Minneapolis Star & Tribune

‘= %

Sirs: Congratulations for the tremendous
job you did on the Cenlennial issue. It's
attractive, readable and extremely interesi-
ing. Better than a souvenir, it’s a first-rate
reference book. A lot of your readers—in-
cluding mysell—are going to get considerable
help from the issue and will be hoarding
their copies,

Bor Rees,
Community Chest and Couneil
of Hennepin County

In addition to these flattering letters.
we have learned that GREATER
MINNEAPOLIS is being used locally
as “source material” for reprinting.
Two stories in particular, which ap-
peared in the December issue, have
been photostated by a number of firms
for distribution among their emploves.
These two stories were “Used Car
Jockeys Take Unwary Buyers ‘For
Ride’” and “Helping People Pay Bills

With Their Own Money!”

The former article, sponsored by the
Minneapolis Better Business Bureau.
dealt with unserupulous tactics prac-
ticed by some used car lots and warned
buyers of some of the tricks to induce
them to buy unworthy vehicles.

The latter article explained the in-
ner workings of a debt-liquidating firm,
Mutual Services, Inc.. which helps
people get out of debt through sound
financial management practices.

One business executive told us:
“These stories are of vital interest -to
my employes. That’s why I had 200
photo copies made up to give to each
one of them.”

The Editors
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Man Of Experience [ _
1. Raymond Fox, Grain Open House Set

Belt Vice President, Has The annual open house of|
Had Diversified Career the Anoka County Sportsman S|
L association will be held to-|
i AS - ca i H 4 ip Room
Minneapelis, Minn. — J. Ravimon night in the Ftien(}shlg) (

ynneapolis, Minn. —J. Raymond E of the Minneapolis Brewing

: . .|t /
charge of sales for the Minneapolis to Company,

Fox, energetic vice president in

Brewing Company, has had one of | g
the most diversified careers in the|di
brewing industry. B

Born in Chicago, he bewan work- | ba
ing at eight years of age with a
butter and cgz route and later
worked for the Fox Deluxe Food
Company.

After graduating from the Uni-
versity of Notre Dame, he received
a degree from the Siebel Tnstitute
of Technology, Chicago.

In 1933, Fox joined the Peter Fox
Brewing Company. Starting as an

apprentice brewer, he subsequently
was assistant brewmaster, head

brewmaster, secretary and member
of the board of directors of the =l
company. He Jater joined the sales ] MPLS BREW'IING C.(J
department and became Chicago
.‘-':l‘[L’ri manager. He was affiliated The Minnc;[[_}gﬁs Brcwing Cgmpany,
with the Fox Brewing Company for Brewers of Grain Belt beer, recently

16 years, ived h s he B L
In 1950. he joined the BSaeh receivec I(Jp onors in the rewers

Brewing Company, Houghton, Mich- Association of  America’s Annual

igan where he was general mata- Crown and Label Contest,

ger and sales manager for five years. Grain Belt, the only brewery in the
He came to the Minneapolis ¥ i

Brewing Company a vear agn as

vice president in charge of sales,

: ) 5 Minneabolsit vourre Saanbe
TV commercials are for the birds in Minneapolis if you're spe
2 .. j fickie, the parakeet, and beer and cunnnercu;]}s. The litE}g
| = 1 - D ol ] + e Teh o ® . a
i Minne~ budgie fusses—every—time such an ad appears on the screen
BO;I:TQI‘\"SOQP—E;}V%E?&HIE;CH}VI? i m: t;:r:kiregts h;ud 0-‘3 ' 3 refuses to quiet down until she’s given a sip of brew.
apolis—if you're lﬂ_m ; _ ines . s
commercials. The little budgie fusses every time such an ad ap- . e
pears on the screen and refuses to quiet down until she’s given a
sip of brew. — :
' - MINNEAPOLIS SUN
2 *kk

WU heraee Joornak
second in the metallic label division : 'i' \\"'L'
Fox likes all phases of the brevw- and was awarded a third in the crown b

ing business. He feels that sales (bottle cap) division of the contest. New premium
are the greatest challenge. William O’Shea, executive secretary '

Fox and his wife, Virginia, have

. _ of the Brewers’ Associati / i i
three c]n]._]rr-r'.——(.':\(-ifi.’t_. Michael and €IS Assaciation o \mcrlca’ Avallable ln

midwest to receive an award, placed

Raymond. Cecilia is married and announced that winners were  deter-
lives in Chicago where her hushand mined b}-’ individual ballots from each
is a director with Kling Television | 2 of the several hundred breweries affili-
‘t:lj:l[(:ko[ tl"tri:t%”:i:x:r:i !!\rl;]l:.-]]];:ilf; ntc(_l“?vuh‘ Ehc‘ association. Over 400 neapolis Brewing Company, Premium, is
is a Minneapolis grade school stu- _Cm““’ were submited from brewer- now being made available to all retail
dent, b 165 lhmughom the country. outlets in the Twin Cities, Minnesota and
Fox has many hobbies, but golf | Walter Landor, imﬂrnilli@llﬂuy South Dakota area, it was announced by
and the theater are his favorites. known San Francisco industrial de- | Frank D. Kiewel, president,
“My wife and I hoth enjoy legiti- signer, created the Winning Grin bl Since the product’s inception .s'c.\'cr_;n]
mate theater ]rf:si, but alse like all label and crown. 1 years ago, Premium has had limited dis-
types of drama,” he says. He shoots bt niin prescribed outlets,

The product was tested in 20 markets
in the Upper Midwest area before the

Minn. & S. D.

The number one product of the Min-

about 85 on the aolratree
He expecis to hecome a grand-
father in April and is eagerly antic- o i 3 Tdesbread
ipating the arrival of his first grand- decision to distribute on a wide-spreac
child. ) basis was made. Two ribbon bedecked fail-wi:apped r:a:uesﬂ:f
= , . 1 Sy : : ee n their woy to the
. ill be packaged in a Grain Belt beer are on t ‘
th product w be packag Musso. Universal Be. Bebides, the fargest
white bottle. museum of liquor, wines and beers in the
Other Grain Belt brewing products | world at Madrid, Spuin. Believed to be the

A1 ars AR el first examples of American beer _in __fhe
will still be J\.ill.l.!‘]‘t_ throughout Minne historic Madrid symposium, the Grain Belt
sota, North and South Dakota, Towa, Ponies will be flown there by Scandinavian

Looking into the Graitn Belt fu-
ture, Fox is optimistic. “Because
of our Preminm campaign, we are
optimistic about Grain Bel pros-
pects,” he said. He added, “lvery-
one connected with the sales de-

-

s By rn

partment is tremendously enthusias-
tic about our Premium beer and
the fact that it will now be avail-
able wherever beer is sold through-
out the five-state area.”

L B L

| American !

Wisconsin and other marketing areas.

A full scale merchandising, sales and
m{\-'(-rrising program will accompany the
distribution of Premium.

* ES *

Airlines Royal Viking DC-6B. Roland Busck,
SAS passenger representative is p:lciured in
the hangar of ldlewild International Air-
port, New York City, presenting ['he: two
ponies to Sally Ann Simpson, women’s di-
rector of SAS who will deliver them to
Madrid.
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SEAIED—Life to right: William Leord, Garvin,
Arnold Lange, Lamberton, Redwood County,
Fairfax, Renville County, Third Prize Winner.

STANDING—Left to right: Frank D. Kiewel, President, Minneapolis Brewing Com-
pany; Arthur Gluek, President, Gluek Brewing Company; Henry O. Putnam, Secre-
tary, MNorthwest Crop Improvement Association; Harold C, Roth, Vice President,

Minnescta Crop Improvement Association; and William C. Figge, President, Theo,
Hamm Brewing Company.

Lyon County, Reserve Champien;
Grand Champion; Winnel Grunke
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GRAIN BELT ADVERTISING WINS for animated t('l(‘\'isiun‘ f'l'l!lllll("l'('}il}.\ ;.n’l_(l.
PRIZES — First place honors in art work puinl-of-s:li_(- |nc|'('h'.||ullsln_g picces  were
won by Minneapolis Brewing Co., _}lmm'-_
apolis, during the Twin Cities ."!0('{{'[\" of
Artists and Art Directors’ annual exhibit
last month. Below, Luke Laskow, brew-
ery advertising manager, examines win-
ning animated television cartoons while
inset shows the Grain Belt bubble, prize-
winning point-of-sale piece.
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Here's How It Works
Around the Clock for
an Average Family in

the Upper Midwest

Photos by Don Black
and Duff Johnston

Cover boy Greg Blazek, 3, proves there is more than one way
to get a drink of water. Bath time no longer is a Saturday-only
affair—and each bath takes an average of 30 gallons of water.

s

Even routine
chores like shav-
ing send thousands
of gallons of wa-
ter down Ameri-
can drains each
day. Municipal wa-
ter supervisors
wince when they
tells us about the
millions of gallons
American men
waste each year by
letting the water
run while they

Water Serves Us

JOHN BLAZEK stumbled out of bed in his
Brooklyn Center home at 6:30 a.m., brushed
his teeth and turned on his morning shower.
Before he stepped out of it, finally awake, 25
gallons of water had poured over his body and
down the drain.

After the. breakfast eggs, toast and coffee,
Blazek’s wife, Georgiann, kissed him goodbye
and tackled her morning chores. In 10 minutes,
she had washed the dishes, and two more gal-
lons of water had gurgled out of sight.

THEN SHE DUMPED a load of dirty clothes
into her automatic washer—a job she has to
perform at least once a day, thanks to 5-month-
old Robert. Twenty-five gallons of water
swished through them before they were clean.

At 5 p.m., John left the sales office of his

Automatic clothes
washers have
helped free such
American women
as Georgiann Bla-
zek from one of
Grandma’s back-
breaking forms of
drudgery. But the
machines take an
average of 25 gal-
lons of water for
each batch of dirty
clothes. Water-
consuming gadg-
ets make our lives
easier, but they
help create head-
aches for water-
short regions.

—Every Day,

employer, the Minneapolis Brewing Co., and
headed for home at 5606 Fifty-fourth avenue N.
As usual, the plant’s water meters had ticked off
about 1,660,000 gallons during the day.

BATH TIME for 3-year-old Greg came after
dinner. Into the tub went 30 gallons of water.
After all, Greg needed enough to float his toys.

Multiply the Blazek family by millions and
you can see why officials of hundreds of cities
and dozens of states are losing hair and sleep
over water problems—how to find enough and
deliver it where it must go.

American living standards have gone up, and
water consumption has gone up with them.

In 1890, each American used an average of
95 gallonc a day for such purposes as drinking,
bathing, shaving, dishwashing, cooking and laun-

Clean, fresh water is a must for good
cooking, as Georgian Blazek will testify.
But it's a blessing we give little thought.
Turn the faucet and there it is.

- Bty

All Day

dry. Bathing was a Saturday-night-only ritual.

WATER-GULPING gadgets like automatic
clothes and dish washers and air conditioners
had not been invented. And you didn’t see
many flush toilets in those days.

Today, each American uses an average of
145 gallons of water daily from municipal sup-
plies. Add industrial and agricultural demands
and the nation’s daily use climbs to a stupend-
ous 200 billion gallons (and the total will al-
most double by 1975, the President’s water re-
sources advisers predict).

Your share is 1,217 gallons a day. You don’t
see much of it, of course. It is helping grow
or make things for you—including the pages
of the Picture magazine you are holding and
the ink that printed the words you are reading.

v

It’s time to wash the dried egg off the
breakfast dishes. Georgiann does it fast
with help of a couple of gallons of water.

When industrial and agricultural demands are added,
enough water is used every day to give each of us
1,217 gallons—enough to fill a small house. That total
will almost double by 1975, experts predict.

Robert Blazek is only 5 months old, but already he
uses his share of water. Obviously he has fun doing
it. Each American, large or small, draws an average
of 145 gallons a day from municipal water supplies.

Thirsty lawns soak up water in a hurry.
When John Blazek turns on the hose to
keep his grass green, he sees 400 gal-
lons of water vanish every hour.

. . o PICTURE, MARCH 25, 1956 e
MINNEAPOLIS SUNDAY TRIBUNE

slice their whisk-
ers away. John
Blazek pleads not - = M Y a4
guilty to the T S SN T
charge. £k = ' A

Shower time is wakeup time for John Blazek. Such daily luxuries (or necessi-
ties) as this help explain why the average home water consu‘mptron for eac_h
American has climbed from 95 gallons to 145 gallons a day since 1890. Presi-
dent Eisenhower’s water resources experts say the total still is climbing rapidly,

and they are worried.




Taconite plants need water to get iron pellets
out of hard rock. At Silver Bay (above), the
Reserve Mining Co. will need about 50,000
gallons of Lake Superior water a minute:

MINNESOTA INDUSTRIES gulp down almost

half a billion gallons of water a day. Mining
demands alone will multiply five times by 1975,
to 125 million gallons a day. The reason: taco-
nite development.

Water needs of these other Minnesota indus-
tries help explain why they came to the water-
rich Upper Midwest: The Minneapolis Brewing
Co. uses more than half a billion gallons of
water a year. President Frank D. Kiewel says
“the good artesian water had much to do with
the locating of the brewing business here.”

Swift & Co., meat packers, use more than
five million gallons of water a day at South
St. Paul. The Great Northern Oil Co. refinery
at Pine Bend, 13 miles southeast of Minneapolis,
circulates up to 25,000 gallons of water a minute.

The Rainy river separates International
Fails, Minn. (right) from Fort Frances,
Ontario (left). Their paper and insula-
tion plants use 50 million gallons of
water a day. (How? See page 24)

Reserve Mining Co. Photo

Minnesota and Ontario Paper Co. Photo

HERE’S A CROSS SECTION OF EARTH’S CRUST IN TWIN CITIES AREA
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"~ |ered a paver on separate phases of

" | Spring Dinner Dance to be held #t

" | Minneapolis on Saturday, April 28.

|lisy Brewing Comrpany recently was
\|appointer. Publicity Chairman of the

St. Paul, Minn.—The mid-March
meeting of the Master Brewers’ As-
sociation of America, District St.
Paul-Minneapolis, attracted an un-
usually large attendance.

The technical session, which was
open to active and associate mem-
bers only, was held in the main Con-
ference Room of Pleiffer’s St. Paul
plant. The topic of BREWING
ADJUNCTS was handled by a panel
of three Master Brewers: Frank
Mathes, Jerry Haggenmiller and
Herb Geiger, each of whom deliv-

the subject. The inherent interest
of the membership in the subject
was manifested by a lengthy ques-
tion and answer session which en-
sned,

The evening session consisted of a
delicious roast beef buffet dinner
served in Pfeiffer's Dutch Room.
Final arrangements were also an-
nounced for the district’s annual

the Interlacher Country Club in

J. Raymond Fox, vice president
in_charge of sales of the Minueapo-

I Wa- <722, 5 pgy
St. Paul-Minneapolis ™~ |

|Meeting Well Attended

Four Added To ﬁ.fain
Belt Sales Staff ™

Minneapolis, Minn—The Minne-
apolis Brewing Company has added
four to its sales department, it was
announced last week by Frank D.
Kiewel, president.

They include John Milne, Bob
Camp, Sam DeMay and Bob Stev-
enson,

Milne, formerly with a national
cookie company and Sam DeMay,
recently returned from Greenland,
have been assigned to work on the
recently announced expansion of
Premium distribution to all retail
outlets.

Camp, formerly with a national
brewing company, will work on oft-
sale marketing in St. Paul.

Stevenson;, a Grain Belt driver-

Minneapolis Beer
Declares Divident

Il_n- Board of Directors of the Minne-
apolis H]'c\\'mg ('{Jrnp‘ms' d

: eclared a divi-
iil_'ﬂL{ Ol

- 10 cents a share on all common
P ' ;
stock of the company, payable March 28

District
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Distributors Named

Mountford Brothers was ap-|
pointed Minneapolis Brewing
company’s first distributor in.
the Chicago area since 1919.
Minneapolis Brewing als o
named these new distributors
in three other states: Basin
Beverage Co., Williston, N. D.;
Jack Marine Distributing Co.,
Ladysmith, Wis; Miles City
Mercantile Co., Miles City,
Mont., and Bottled Beverage
Co., Sparta, Wis.

Premium Expands Distribution
_ Minneapolis Brewing Co. is mak-
Ing its Premium brand beer avail-
able to all retail outlets in the
Twin Cities, Minnesota and South
Dakota area. Since its inception
several years ago, Premium has
hac_l limited distribution in pre-
scribed outlets, The product will
Ibe packaged in 5 white bottle.

5 f =
LA AL A 2 7

House Organ for Minneapolis

William Constant. Minneapolis Brew-
inz Co. assistant to the vice president
in charge of sales, has heen mamed
editor of the Grain Bell

be

managing
Diamond. new house organ 10
published monthly by Minneapolis.
The Grain Belt Diamond, with a
circulation of over 3.000 is the first
house organ to be published by Grain
Belt since the Friendly Faucet was
discontinued during World War 1L
The nine department reporters of the
publication include Minneapolis Brew-
ing Co. employes, Frank Mathes, hrew-
house and kee house: Les Kent, main-
tenance and power plant; Charles
Samek. vard: Ed Burke, bottle house:
Vern ]_].itlll\'_'l'l‘ll. warehouse: Ed De-
Jarlais. drivers and helpers: Howard
Runyon, sales department; C. M.
Stephens and Bennetta  Simonson,
office.

The Grain Belt Diamond is intended
1o stimulate enthusiasm. a free flow of
ideas and promote mutual understand-
ing between all departments of the
r.-n.m[-:m_\', according to Frank D.
Kiewel. president. ‘

The first issue of the publication
wasaireleased Friday, May 13 to
employes and  distributors of the

brewery.

* B

Howard Runyon has been appoint-
edd regional 111(:1'1'11;[11:_1i.sinlf_:, manager
for the Twin Cities and Richard ()}am.
regional merchandising manager 10.1
the country sales area by Ih(: ;\IIIIH_L'.-
apolis Brewing Co., f\]mm?u]';::hs.
Minn, Mr. Runyon has been wnh‘ the
brewery for 16 years and was previous-
ly a l'i.[l\' sales ~.1tpc-1'\imr, "\,h.-.' _()]m]_
F o= ot s |
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half
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water a MUSEUM PIECE . . . Two rib/
the goc bon-bedecked, foil-wrapped ponies of
the loca Grain Belt beer brewed by the Min-
‘SWlft' neapolis Brewing Co.. Minneapolis,
five mil Minn. are on their way to the Museo
St. Paul Universal De Bebidas. the largest
a_t Pine ] museum of wines, liquor and beers in
circulate the world, located at Madrid, Spain.
Believed to be the first examples of
American beer in the historic Madrid
museum, the Grain Belt ponies are
ht:in.u flown there by Scandinavian

Airlines. /7. 7
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PALLETLESS PALLETIZING AT GRAIN BELT

¢ went up to Minneapolis to see

the way they were handling case

loading, fully believing, from
what I had heard, that the operation
would not work. I was amazed and
pleased at how well it worked and
how practical it is, but when I re-
turned to my brewery and reported
on the operation, my associates just
couldn’t believe what 1 had seen. I
guess you have to see it to believe it."”

This quotation from a brewer who
came to Minneapolis, Minn., to ob-
serve the Minneapolis Brewing Com-
pany’s method of case handling is
typical of the “before” and “after”
reaction of most people in the indus-
try who have watched this new instal-
lation, The details as given to us by
Vern Dahlgren, warehouse superin-
tendent for Minneapolis Brewing
Company, are as follows:

During 1955 the brewers of Grain
Belt beer modernized the warehouse
handling of all cased beer. The need
for the change had become increas-
ingly apparent during the past several
years,

Prior to the adoption of the power
truck handling method, take-off men
removed the filled cases from the ar-
rival conveyors and stacked them on
the floor seven cases high. Hand
truckers moved the seven-case stacks
to the storage area where maximum
storage height was seven cases high.
Movement to out-loading from stor-
age was in the same manner, seven
cases per man per trip.

After experimental demonstrations
and ftrials, management at Grain Beli
elected to convert this portion of the
handling job by the installation of five
pneumatic-tired lift trucks equipped
with load grab and carton handling
arms. Trucks are 2,000-pound capa-
city, the grab is hydraulic and arms
are rubber faced steel plates with
vertical tubular load retainers which
provide load retention on three sides
of the unit load. Pick-up of the nor-
mal 42-case load is by “side grab.”
Pressure application to the sides of

the unit loads is spread over a total
area of application of 1,500 square
inches and is cushioned by rubber
traction facing. By such means the
applicable pressure per square inch
applied to fragile loads is completely
safe. Empty shells can be handled
just as readily as full cases and nei-
ther will show the least sign of crush-
ing or scuff marks.

The hydraulic load grab is com-
bined with hydraulic side shift so that
operators can, and do, retain excellent
horizontal and vertical alignment of
unit loads in storage without the
necessity of “jockeying” the truck to
get the load into positicn.

The economy of this operation is
apparent. It accomplishes the com-
plete elimination of any investment
for pallets (2,000 would be required),
and all the attendant expense of keep-
ing pallets in repair. Tt also releases
the pallet storage area for the more
important function of cased beer stor-

The use of the new sysiem
releases pallet storage area
for added storage of cased
beer. plus increasing the
stack height.

age and eliminates the extra trips by
the truck operators to bring pallets to
the stacking area.

For a week prior to the introduc-
tion of the new handling technique
into the actual operation, a driver
training school was conducted by
company management and the fork
truck dealer personnel. Operator
trainees were instructed and obtained
practice before being required to
handle the total production by the
new method.

On March 1, 19535, the new trucks
and newly trained drivers were moved
to the actual job. The ¢ i beer
came to the warehouse and was set up
from the conveyors by take-off men
into unit loads of 42 cases on the floor
where it was packed up and Lrans-
ported at power ftruck speed  to
storage,

Because the new equipment could
“stack” or place a load at an elevated
position as readily as putting it on the
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Lift truck. equipped with
hydraulic grab arms, eas-
ily places load at elevated
height,

Hydraulic side shift enables
alignment of loads, both
vertically and horizontally.
without *jockeving.”

".!'f' JI)'(“’{H.['“(' ;{rt.fb arins
also handle miscellaneous
foads of rvarving sises.
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floor, the normal stack height became
14 cases instead of the previous seven
high. Warehouse capacity thus was
automatically increased from approxi-
mately 50,000 cases to 80,000 cases
on the out-shipping floor and five
truck operators do the work that
formerly required 18 men.

Grain Belt beer distributors were
notified of the new system and were
asked to make up their orders in mul-
tiples of the load unit quantities.
They cooperated excellently so that
within three weeks after adoption,
orders were practically all made up
of the new unit loads.

Order fillers remove unit loads from
storage to loading areas with identical
trucks at a rate of 1,200 cases per
truck hour. One great advantage in
the mechanization has been the ability
to meet peak demands with relatively
small steady labor force.

Original forecasts of improvement
on the full case handling job indicated
a probable saving of $35,000 to $40.-
000 annually. Experience has shown
an improvement in efficiency greater
than forecast. The result is that the
equipment paid for itself in savings
in less than a year of usage.

While this article refers consist
ently to unit loads of 42 cases, it
should be stated that several different
unit loads are handled, varying from
24—12/32 cases to 120—12/12 can
cases, The same grab arms are used
for all unit loads. Miscellaneous loads
of various sizes are also made up in a
special area and those assorted loads
are carried to outloading with the
same equipment. The operators’ skill
permits them to use the “grab’ prin-
ciple of handling as they would use
their own hands, even to picking up
one, two or three cases.

With the proof of efficiency and
improvement realized on the full case
operation on the main floor, similar
equipment and method were adopted
for the empty case warehouse. The
saving on labor for this operation is
about 40 per cent and the storage is
similarly increased.

At present loading doors are being
enlarged for installation of automatic
self-leveling dock boards. Semi-
railers will then be loaded by the lift
trucks, making the four man loading
crew available for other work.

As a further step in automation,
the Minneapolis Brewing Company is
now installing two automatic stackers
engineered to their “palletless opera-
tion.” These stackers will be ready
for operation about April 1, 1956.

With these changes the brewers of
Grain Belt will begin to
realize the full benefits of
mechanical case beer han-
ling. END
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NEW BLOOMINGTON SCOREBOARD

NEW BOARD WINNER |

g’fﬂftr‘ Dlg €5 f 7/)’6

THE MINNEAPOLIS STAR

BY 258 BUTTONS TO 7

By HALSEY HALL

Minneapolis Star Staff Writer
The seoreboard at Nicollet|

ator, whose headquarters are

park, the electric one in left- lin the middle of the big land-

field, was operated by seven mark. in right center.

keys or buttons from the It is hoped to elevate the
‘ ame Iz g a0 i ag o
pressbox on the roof. name. plates of Dbig league

: y teams so they may be more

The scoreboard at Blooming- easily read. That, incidental-
ton ‘stadium, now two Opera-)y is 3 manual operation and
f)lfmal days ?ld- is operated h is not included in'the maze of
258 buttons! And the opera- cyitches and buttons.
tor sits right in it s

1t's 65 AN Sy b o THERE ARE separate in-

t's 65 feet high and 90 feet gia)jations to keep track of
ACEOSS: both home and visiting line-
| In addition to the 258 but-|ups, batters, pitching changes.
tons, there are I'4 switches|In case a bulb' does not light
and. two master switches and,|up, a fuse is replaced. If the
because of its immensity, a|whole thing ‘should go out of
Ispecial electrician will have to kilter, then the master elec-
be hired ‘“‘just in case.” trician will step in.

The actual control board it-| “There's only one thing we
|self is nine feet long, whereas | gotta do,” remarked business
|the Nicollet: contraption was|manager George Brophy. “The
\about the size of a square hat-|darn eye-slot for the operator
{box. Eventually there will be is just a trifle low for him to
an intercom phone system be-|see the umpiré’s strike signals
tween the Bloomington board|clearly. = So—we're going to
and the pressbox for the oper-'buy him a staol.”

. oIy, wvulle advanced UU_yO['I[
gy Stary 1sZS=SC
rewing rirm
Reports Earnings

Are Doubled

|
Earnings of Minneapolis
Brewing Co. for the first six
months of 1956 were more|
than twice as much as for the
same period last year, Frank
D. Kiewel, president and gen-
eral manager, said in the com-|
pany’s interim report.

Earnings before taxes for|
the six-month period ending|
June 30, were $248,767, com-
pared to $110,733 for the same|
period in 1955. Net earnings
after taxes were $116,000,|
compared to $53,000, (Earn-|;
ings for the entire year of|’
1955 were $48,375).

Dividends paid in the first
gix months totaled $125,000 or
25 cents per share. This com-
pared with $150,0000 or 30
cents per share in the first six
months of 1955,

But the dividends paid in
1956 were substantially earned
in that period, whereas only|
$53,000 of the $150,000 paid
in the first six months of 1855
was earned during that period. |

Kiewel pointed out that dur- |
ing the first six months of this
year capital expenditures to-
tal $557,000 for modernization
of the bottling and warehouse
departments, which, ‘he said,
has bettered the “break-even”
point of the company’s opera-
tions.

He anticipates a continua-
tion of the better trend of busi-
ness during the second half of
1956 for the company.

/Beer Wrappers Tie-In

[ \C-D. Minneapolis, Minn.—The Minne-
| 7 apolis Brewing Company is sporting
| e a special wrapper on its products to
‘ o~ lhelp this city celebrate its 17th

wers

Tre

«4 in session until Sunday, July 20.

With City's Festival

annual “Aquatennial” festival, now

According to officials, the brew-

1 ery is the first company to directly
tie-in with the event in such a man-
ner. Aquatennial officials had long

—

thonght “the festival provides the
basis for some solid merchandising
by Minneapolis firms.”

Art work on the company’s Graiu
Jelt and Premium Leer wrappers
depicts various Aquatennial activ-
ities. The promotion is being used
in the Minneapolis miarketing area
and i¢ being supported throngh

merchandising at points of pur-|
chase. Executives reported that
sales of the firm’s beer during the
course of the celelration have been
“highly successiul.”

The Minneopqlis Br
apolis, Minn. paid
on June

June 6.

ewing Co., Minne-
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: I | Frank D. Kiewel, president, San Antonio, Texas, g n g
i ar 8 '
| ] i <l-l'I10LmCe d. | Bands:Robbinsda le City
' Iy Fhe modernization program. band. g More than two dozen illuminated floats will be fea-
| A which will spee e § LR Mint : : SN s . .-
- e lie nepv fl ;t? b?ftthn{{,: Drum and bugle corps: tured in the ?\Inm_eannhs_Aqua_ren_nml parade tonight. ,
; 5 dcuH_e 3 cl\ )(E te_ washer; | Hamm's Northernaires Among the eight prize-winning floats at Saturday's ” /
i - »'& (ECK pasteurizer; two K. rade will be the three pictured in col i . /
; 60 Spout rrl]e:rs and an auto- Women’s drum and bugle EHESa et ¢ ' g piaed o m_m - th115 i : /
| matic case flap opener tied corps: St. Cloud, Minn.. Cathe- e T T Also in the line of march Iak /
| ;n[({)j a8 ;}e\'\; five head case un- 'dl'ai hlgh school. :’. EHl S‘F»\R;S. will be the five other win- e gf
oader. In addition, three case | (I, W | s Sra) e i ' |
l unloaders were added st‘epp?i?g _Novel‘ry bands: Cokat 0. FTEI[}‘(E— £ nm_'-‘ gpt.n::.urerl ‘hy’ Minne- ]?oe:x/
; up total production to 1.200 Minn., Corn Carnival band, | “&%E"‘mm Avenvs apolis-Moljge, Grafft Belt in |
' bottles per minute, , _Drill_ teams: Minnesota Civil - :i‘u.\J ]E :Icwmfg (.,.o’_:IHc;pk.ms RH_SP' 7"“']’
In the warehouse, two aufo. | Air-Patrol wing boys’ team, i A T ; oy SR Savegs Dan 1d |
matic case stackers stock-| - ® inneapolis Patch Days and the Fiesta g
piling at the rate of 70 cases Lmq‘ AQUATENNIAL | san Jacitnto association, LR
i ’._ %r minute, have been added. Il' y Parade Route San Antonio, Texas. i
| IS IS unique in the brewin . - -7 ; T
| industry since o pallets arg| | 2“ | My e
| used in the automatic pilin b sl Doy f
af. cises EI ‘{‘ and Lh‘f‘nl will follow the |
= o (| - route indicated on the map . B
800 ,.The New equipment gives| N '*9’ (left). I
f the Cempqny Lhe.[‘ates{ and | \/‘\‘s"ﬂ The pre-parade show sl ; !
R | most efficient bottling equip- 7/ LN the stadium is scheduled for |
& {ment available in the brewing | s 7:30 p.m. i
| lmdustry, Kiewel said. ! Q"‘ |
I %,
= | ‘ 1,
| % it
=2 | %“ Donaldson’s 75th diamond
' % jubilee float, winner of the
g | ‘ Harriet class award in the
‘ "%-? & + /] Saturday parade, features a
10 rarinele " ‘d;" giant-sized mirrored “‘dia-
}'\", N mond” surrounded by pretty
: girls. E—— | |
g |
™ — P ! i
N l B e ————— -,_,_w
|
I I
| ’
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in Aqua Parade
Divisi
Winners in Saturday’s Aqua-
tennial parade float contest
were announced as follows:
Calhoun class champion —
Dayton’s; Harriet Class — L
S. Donaldson Co.: Nokomis
— Minneapolis Moline,
US Navy recruiting; Cedar
class — Local 1145, Honeywell
employes; Lake of the Isles
class — Minneapolis (Grain
Belt) Brewing Co.: Hiawatha
class — Hopkins Raspberry
festival; Theodore Wirth class |
— Savage Dan Patch Days, |
and Commodore’s class -—
Fiesta San Jacinto association,
San Antonia, Texas |
Band winners were: grand
champion — Gopher post 440,
American Legion band: open
champion band (non-high
school) — Robbinsdale city
band (third time won, get
permanent possession of flag);
champion high school band, 50
or more members — Monticel.
lo, Towa; champion high school
band, under 50 — Vancouver,
Canada, .Junior band:;
Champion ‘drum and bugle
corps, 85 or more members —
La Crosse, Wis.: champion
drum and bugle corps, under
s9—Laidlaw Toreadors. Min-
neapolis (third win. get perm
] possession of flag), and
champion ladies drum and
bugle corps — St. Cloud ( ath-
edral high school,
Named champion drill team
I' was New Ulm American
L(-‘.gii“;n.

Aquatennial
Fireworks
On Tonigh

W s activities in the after-
noon and a fireworks display
in the evening will be the fea-
tured events on today’

gram of the Minneapolis Aqua-

tennial.

Both events will be at Lake
Calhoun, the afternoon program
. 5

> from 1 to 2 p. m. and

the evening show starts at 8

pool, an
ht” band concert
an Aqua

radio performers' show in the

best - float classifica-

S were awarded Saf-

* the Aquatennial pa- |

arious Lake

5a
Gopht
zion,
binsdale city, *hampion-
ship (third w ng); Monticel-
lo, Towa, I
high school ) or more mem-
bers; Vancc J
band, champion high school un-
der 50 members: La Crosse,
Wis., Veterans of Foreign Wars,
Drum and Bugle

and

and

8
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Gompletes $500 000
Expansiog_

New Bottleshop and Warehouse

Now In Full Operation,

Minn.. —
1

House

3 "eWEers
Frank D, Kiew

IO

ram which

Dotthng

equips
msformers v
beneath > siy
bottle
the line
a capacity of 13.80(
In the Minneapolis Brew
1y warehouse, two automat
ckers,
70 Cases per . have :II_ ern
added. Officials termed this a un
operation in the brewing indus
since no pallets are used
automatic g 2 of cases,
dur 1955 autoniatic
were placed in use in
: the \‘..'il'(‘i_l-\.‘h\

: to f:

product.

The new equipment “wsive
Belt the latest and. m
Jlr\ill.!'l!:_-_ i

JII'I'\'\I-J."_'_' 1

e

Minneapolis Brewery 3




MODERN BREWERY AGE

Wgwrrcj.' TO (5 s fm'w York 3, N. Y. CHICAGO lls'-“ I !
™ ™ k7] P

. : -- | ”"‘ l\\ﬁrain B_e_-l+ -'; - Brewers pulletil
3 | L Rl e Frank Kunz Story;
{
|

Minneapolis Receives

| Messenger Boy To Cooperation Award

: : ‘].'l_h' Minneapolis Brewing Co,, Minne-
apolis, Minn, has been awarded a Cer-
v‘ce Pres‘dent tificate of Cooperation by the International
Cooperation Administration of the U. S.
\'_'n\'(-rmm.-n‘u for outstanding contributions
Minneapolis, Minn. — From mes- in the Work-Study Training Program in
Minneapolis.
' oot Ao : ; ; The brewery participated in the Work-
: < S A Siied |company director is the 48-year Study program u]t' the []. CiA. ]J ‘l-namnlitu
Two ribbon bedecked foil-wrapped ponies of pa L ﬁ?.,:-l'b '”ﬁm‘b « career story of Frank B, Kunz of European students for “on the job” train-

Grain Belt beer are on their way to the b
Museo Universai De Bebidas, the largest o | c e
o i, Sncie. ieved 1o ii’n t:‘: g " "o ] . I'wo vears short of his golden :

: il oo beer in the Vi 04, . - | anniversary with the firm, Kunz re- L b 0 ) < // 2y 7/
z‘:;td e“xnmples of pAmerican beer in the . : D> B 4 | _ , | )/ ?{{J {7(}.5 / /dc’ ) N
historic Madrid symposium, the Grain Belt e > i < : | |

the Minneapolis Brewing Company. ing during their studies at various Minne-
sota colleges and universities.

members more grain belt history
Ponics will be flown there by Scandinavian - _ L , |than any other member of the organ- \
Airlines Royal Viking DC-6B. Roland Busck, bl - ey S ization, his colleagues report. Born

SAS passenger represenfative IS pictured in e R s o <8 B | |on Nicollet Island in this city, Kunz

the hangar of ldlewild International Air- e . i B aw o | epent his ire boy 1er fore
e Yok Gy, proséating the e : - “ s | i " | spent his entire boyhood here before

PR S S S e e

PRSI S S e 6 & & G S

PR WS RS S S S S S e

i r v . ; - |senger becy to vice president and a
y

i

)

\

§

§

]

]

\

el el el el el el

. P, ; leaving for Collegeville, Minn
ary onies to Sally Ann Simpson, women s di - \ | 24 BEVITE, a,
i OVER THE BIG DRINK—Two ribbon bedecked foil-wrapped ponies of Grain Belt ‘:ecm, of SAS who will deliver them fto g . . o5 Ve where he attended St. John’s Uni-
beer are on their way fo the Museo Universal Bebidas, the largest i id : : J : ‘| versity from 1904 to 1908
d . A : g museum of liquor, Madrid. P sy 4 ; 3 versity irom 0 g
wines and beers in the world at Madrid, Spain. Believed fo be the first examples of % % % g S . T e - S ent. it was announced by
American beer in the historic Madrid symposium, the Grain Belt ponies will be flown i 1 S i g, - o He returned home to start work ite sales llup;mmlm T e
o . bed 2. Li 1 il .. L vl . 3 - = Cipwel. ASIC0ETIL.
there by Scandinavian Airlines Royal Viking DC-6B. Roland Busck, SAS passenger LANTERN DISPLAY GETS ATTEN- | for the Minneapolis Brewing Com- 1-1.'1}'.1\ D. I?ulm.lo::M““e MW B
E‘?:’;esi’;;::rii :s”;:;c’;:-vr:d m_ther hasr.ig’ar of lci_{ewﬂd International airport New York T'TON—Minneapolis Brewing Co., brewer pany as a messenger boy. He later S ““'6;:;;; ‘_md Robert Stevenson. Mr.
‘ll‘dpl' " 9 ponies fo Sally Ann Simpson, women'’s director of SAS, who of (.,.-.m,, m.!, beer, has been using an ad- caw extensive boitle house, ware- am P Mr. DeMay have been assigned
will deliver them to Madrid. vertising “eimmick” that has bee ) 3 ; : j Milne and = S flv announced expan-
ting it valuable floor space a At house and office experience before to work on the rec8tity Pl o all retail
8 alug space at the point s Ao W Bl o] ¥ i Premium distributi Iy d
Page Seven n[_mlv and also attracting l.ll.‘ilt)lll(’l‘.‘i,’ The rising o the;post ot :assistant treass 'Hll.'nl -1LI-1 {‘ll'T 11('13}11[11‘1) will work on off-premise
“gimmick” is a real kerosene lantern held urer and vice president. “lu{'ll.{:i.ifl-'hiﬁ‘ gt Paul, Minn, and Mr.
by the h: 4 trainme 2ty . z marktate i ; [diver-salesman,
f'(';lul'}tul 1(;::'{_:: (‘;,")‘]“""?i‘_']’_f"“““-“i in a Among Kunz' memories is that Stevenson, & (:l.l;]\ ‘Ht?n "tli\\\L'Iil'li'llll"LP”H“'
-C isplay. 5 p . " N oas : TIE uties e 5
play, according to il 1 I']!I:k(:vpth‘:l {];-ﬁ of the “beer which created a song. wll '{"‘.\muil 11“1\1\1i "\' 1}:111?1"'
/ e : vu s LS 1 rewery A ¥ = are: f-pre r =
advertising manager, has enabled the It was Zummelweis, made during area in Ol
""'"I’i";_"‘s salesmen to get additional floor the first World War, and its popu-
Spd - i > - 3, . - . . - - .
I'I:ni::m !ni\ the I“_’"l’]"'".‘ s product. The larity gave rise to a “Zummelwels
& = 5 a brig e : hether =T . .
ght red and, whether cong,” which led the Minnesota Hit

_I’-‘i'f'“_[ or unlighted, has been attracting s ety fn
attention. A handy spot on the display arade, for ‘masy-months.

directly I:(~]|.\\' the lantern provides space Mention of the company's annual L
for the price of the product. “Grain Belt Week,” a tradition of %y =) 3 ’
—— the 1910-15 era, also brings a glecam JTEWETS \ | %-:f'"‘i T
{o Kunz' eves. During this period
over 10000 people each year would
s converge on the firm's old head-
| BUS!ness and Markets SR - - quarters at 315 Marquette Avenue, re .
THURSDAY, MAY 24, 1956 ' g to be driven out to the brewery for The Minneapolis Brewing Company of
|

tours, fice lunch and “all the beer Minneapolis, Minn, is using a mew carrier

The Minneapolis Brewing Company,
Minneapolis, Minn has added four men 1o

. . . g a2 with a distinctive printed design to package
M"lneaPOIls BreW'ng i they wanted. its 12-ounce bottles of Grain Belt beer. The

- £ . e e ipc . - : . .
One of his most vivid memories patented carrier is made of white-lined

{lis th 1910 Grain Belt picnic, directed kraft board in a full-depth construction that
AdS FOlII’ TO Sta" by Kunz' father, then company

president

The Minnc-.-lpolis Brewing Company

- : : Prohibition is another era that
added four to its sales department, it was

: Kunz wili never for get.

announced by Frank D. Kiewel, presi- “[n 1020, we bought a 90 foot

dent. high still to produce a beverage that
They include John Milne, Bob Camp, would meet government specifica-

Sam DeMay and Bob Stevenson. tion,” he reported “Agmithe time
Milne, formerly with a national cookie we brewed a proauct high in alce-

s BREW DIVIDEND
Directors of Minneapolis|
grcgngz[: 1(00 declared a. divi-|
(aen n |
[the (‘.OmmoncC stlsoc:la(‘ Sl;a;il‘}?akﬁnﬂ| company and Sam DeMay, recently re-  lhol.  With the new siill, we de-
June 20 to holders of record turned from Greenland, have Been a5 creased the alcohol to 1% of one per
June 6. | cent as required by law. We called
| the drink Minnehaha Pale, and i
| |made untii 1928.”

In 1923. the Minneapolis plant was
5 closed. It opened again five years
ing company, will work on off-sale later after the repeal of prohibition.
MANY -OF- i T - ' ' e marketing in St. Paul, Today, from his post as vice presi-
”r_‘."‘f’“’-"ﬁg:f?t’?Effﬁﬁ&?;fsh?;.’.r(?:‘:{'::«,:r:::‘m;f;f Mg:".:l"-‘hh:tf i t;:p .r-m)‘ﬂ‘:'“'.’”f’i“‘*' Stevenson, a Grain Belt driver-sales- dent and director, Kunz can look
Symposium held in New York., N.Y. go. Hll. at the recent POPAI Exhibit & _ man, will assume new duties in the Min- back an almost a half-century in
neapolis arca in off sale outlets. the brewing industry. Fle and his
wife, Mitite, now live at 2900 Glen-
hurst Avenue, St. Louis Park, The
couple have a married son and @

married daughter, !

signed to work on the recently announced
expansion of Premium distribution to all
retail outlets.

Camp, formerly with a national brew-

=
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' Minneapolis Brewery
e | Doubles '35 Net

L
For the first time since Repeal, the Min- I F rst Half
* : % neapolis Brewing Co,, )Iimw:-t;m]is. Minn. . : " I
f has appointed a distributor in ('_lur:n:n. 1.
M Mountford Bros. is the name of the com
All Grain Belt

Grain Belt’'s new distributors in L)\l‘tlltl‘l' 3 Minneapolis Brewing Company in
e areas include the Basin Beverage Co., Wil- } i -5 - s S (rero
Offl i I R I t liston, N.D.; Jack Marine [)!slrlbutm;: (.i_.i..- | the six months ending June 30 w
c a s e_e ec e Ladysmith, Wis.; Miles City Mercantile

éq t L 11( 0 ! i N nd ottlec more than l[lrii]!]C the company s
t L}I d I i ino o ! - Co., Miles C ![}'. ! ]U]'Il.‘:_ and the Bottled
A € dan lILl'.'t] 1€erin ot ]'I(;' SLOC 'Ill) I5.Q f tfl(‘ MI‘I!— Beverage Co., ._"[L’l!'til: Wis,

I -
; l L Advertising Age, August 6, 1956

fal {2 o
N'w \7'6\-’{\'5’( ’_Lg-u"rnat’

Minneapolis, Minn.—Earnings of

earnings for the like 1955 period,
i : i : eank D, Kiewel president and gen-
neapolis Brewing Company the management's slate con- Frank D. Kiewel, president an¢
sisting of all previous directors of the company was unan-
imonusly re-elected

- = . | eral Imanager, :‘:Liil in the firm’s n-
1 2 i i i awpral AT a+d y . _‘
. t a i_ilrf(.'tor s l"ﬂf,‘{_,'{]ﬂ‘l? Unlnf-'dHll(;'[\:' row 7 T1etis : :

following the annual stockholders’ meeting, all officers of

; terim report.
Brewmast l not diminished with the years. It is Earnings before taxes in the
the company headed by Frank Kiewel were unanimously re- LR er s

said he can name most players’ bat- | first six meonths of 1956 were $248.- o2 .
aldcien. 1_in_u_' averages ;'m:I pennant winners ! 767, compared to 'q'-;llﬂ.j?.'%;% for .1l.v ' ‘ ; ! .;35;}':;\%- =
During the annual meeting management reported that BaSEha" Expert :;:::”;:;_Il_]m-]__Irj;:‘j:”:l:r(‘;:?'\'.l'”TF ”” ]T pAtHs ““"i“"_‘ _E_”I \1:?‘:6'“:;;-%[\:::-;LLI::! ¥ = S . T

earnings for the first quarter of 1956 were $47,000 which I,t.",mm't_..(] [lgﬂ; 1-('-(‘(‘;11i\' :]l.]., ::];T(‘ LRGeS A sl .
compares with $18,000 for the first quarter of 1955, and ; ' ]

: - ' TX S \—The $%1.500,000 bottle house

i 'TES BOTTLING EXPANSION—The $1,500, le ho
to $53.000 in the first six months | GRAIN BELT (.()_\H"I_LTI.H l;.(:: Ei.iﬂw Minneapolis Brewing (.(}illpf;nh I)u\\‘l.l:lh I::f
‘ it e o my's . : -arehouse expansion progre resident, reports. The progr: 3

A : Durocher, one fia e T : oA -t earn- and warehous 2 o te. Frank D. Kiewel, president, reg : Sokd
; ; LR : : : 5 Frank Mathes’ or urociier, one ot his most admired ast vear. The company’s net e: .1t Beer, is now complete, Frank D. 3 Anril of this vear a trial run
With carnings of 548,000 for the entire year of 1955. k = SpOI’ts L]blary baseball men a photostatic ¢ - ] 2%, X { 1955 were 348,375 ! Grain Bf'"‘ l 2 g. 1955, with dismantling operations _l" ‘\[“l! l_ -eded up to full ca-
s | aseb: 1, a photostatic copy of imgs for all of 1955 were $48,. . gan on September 9, 1955, er late that month, operations were speeded uf s
* * # Is Envy of Fans, a 1927 box score in which Duy- "l‘i“’ Minneapolis Brewing Com- was held. Then, with tests (nc; I.:Khml‘lina L-quii)mt‘lll included a new washer, a [!“l“l_)t:i
| | : . st i $4,030,7- e e s Cacrent in modert ! X b s e e
rocher figured in a triple play pany reported net sales of $4,030,744 pacity. The l‘m:H::-ln“til;«[)nlli ot am SutonRte AR HaD 0[:(1]“_]":?:.:1““1 chy el
JEELY -, i e this deck pasteurizer, ‘ o winne and conveyor systems. Also installe re thre
from January through June th SPECIAL—In the 17-year history of case unloader, and new flooring, wiring anc el ro el s e

= i
With the Minneapolis Brewing
area | L.ompany since 1937, Matlies began
EVer gets its own major league base- |45 4 cellar man after graduating

Minnezpolis, Minn—If this vear, against net sales totaling $3,- the show, Minneapolis Brewing Co. | case unloaders on existing l'uu-s,‘ one ::Iu-“.li]tw]il I:1-.|];:m-d. To provide greater ‘?l"f";-]-_'_;l

782692 for the similar 1055 period. is the first to tie in with the ‘ﬂ-h'.n;; stepped up to I‘-:?[)“')llllt)"lttll:;:u ]I)):f:‘l]"|1I|jlll_'l‘.(l‘ul'ldl:.l' the bottle house tii[(]l(‘.‘;ﬂi‘l?b;1[1:‘““::::}1:':‘;‘;

[ ball team, as:it is rumored. 1o one from the Siebel Institute of Tach- Dividends paid in the first six : neapolis Aquatenniql, according to | DEW Rl'l':"‘ ?:..',l,::[ls,:.,::c,-,.- is said to boast |.55:8(HI-\'0_11 lkll’l';:"‘n :‘ll‘\’:l‘l‘-c;:c-]n‘-l""'i“““' speed.

. nology. Devoting the same enthusi- | Vi months this year totaled $125,000 or | = &8 the brewer. Here, pretty  Sandy ::lgc two automatic stackers \\-11i‘,"-‘."";.i1?i:'f] nl;)(-;i:t. [1).1 all bottle house and w:,‘-“i!."tm:i

“S Beu:'l .\1.0 Pi!i]|:-':9:1lzirf‘ml:::::tl‘l:_:(.l:;;-_'l :{[l::::-lli‘:l[\i-(m-lc iui-;'.l.l]{-d to expedite handling of materials an
| t(‘pil'l‘ me & « ‘

the finished product. . 4 =S

will he happier : me-time : A !

‘ ppier than long-time a5 He ‘does 1h tiases Se=rci il Jiare. This compared Smith displays the
S laver-f Frank M I N : j 25 cents a share DLy, t
) e =, | I)_d'\c_l__ ‘mj ]:t_" l.,l‘n 8 l‘hu \h‘“_ hall, he scon advanced to first _“‘-‘“’-“' with $150,000 or 30 cents per share| . “special.”
)/,u‘f? ::--’E/?;/ /;.’—}—”,—};‘/ neapolis Brewing Company’s gcnial | man and '.\':1‘5: ]"ri."ll‘.[ﬂ'\".l] to assistand " for the same 1955 period . i Ly A
¥ e A / brewniaster. brewmaster in 1939, He rose to his ! Kiewel said the lower 1956 divi- =
Minneapolis’ Directors K certified IBeball omiirciocq | PFESERE past e 1952, heading & de. | B s ke R R

: n 4 : - sehz nthusias e - :
And Oﬁl(fﬂr&‘ Re-Elected : nthusiast, partment oi 92 men. dends paid this year were substanti-

asm to brewing

Mathes has a collection of basebal
& ; i ) M3 - as & 9 i atl
['he stockholders of the Minneapolis R 5
: : ; L | books which is the envy 5 id i
Brewing Co., Minneapolis, Minn. re-elected : — S s lv $53.000 of the $150,000 paid in
all present directors at the recent annual throughout the nation. The coliec- [ Mathes is president of the Minne- Pl s '} f 1955 were
2 s » B . - A N A ey SeaL) 3 1rs 1 ths ol = 2
meeting of the company, it has been an- tion includes a complete history of | aPolis, St. Paul District of the | Yhe BEFRE, Sie fORMS O
nounced by Frank D. Kiewel, president, All the game from 1920 to 1955. His | Master Brewers Association  of
officers of the company were re-elected at interest in baseball is s0 keen that | America and secretary of the Siehel e
the directors’ meeting held the same day. : RS | Rt 3 ) - ; he first six months of this year,
The dicetiore te-clecied wiore: Taank B when he was nine he would hike 1y | nsbitute atumni association. One of the fhrst s . taled $557.000
S re- ; 3 & 3 : > ; § P BE T A tial reverie es totaled $557,000
Kiewel, Frank B. Kunz, John P. Lampertz, miles to see the St. Paul Saints play | his biggest memories is servine as capital expenditures t
Rome A, Sexton, Calvin L. DeLaittre, M. T. at Lexington Park. supervisor of beer production {or
Eller, Harold K. Noerenberg, Percy R. -
Wash, Hy Finkelstein, Fred N, Tsaacs, and
James H, Towey.
_The olficers re-elected include: Frank D. grade school days, He was a mem-
Kiewel, president and general manager ; betof his high school team - o7
Frank B. Kunz, vice-president: John P, S < 1,1\.1‘ school team and als) x|
Lampertz, treasurer and vice-president in played American : > better trend of business during
Dy ; ! . | the Dbetter t
charge of production; J. Raymond Fox, Baseball. He later played short g
vice-president in charge of sales: Rome A.

e = % J * | the :.;('-(‘('.]uf E;_’;]]‘ of 1(}‘:6
Sexton, secretary and C. R. Sievers Ir stop for West St. Paul in the old Amel'ican r Company improvements com-
e ok ary : e S, 3 : . g B 4 2 e . roar  1nceluded
assistant secretary and assistant treasurer. nemi-professional leagues. Bl’ewefs Supplyﬂo. ' pleted so far this _\t.].f inclu :;.ll[.

: installation of a new line in the
“The House of Service” installation of a new

brewery's bottling house and a nexw
Mali.Haoanc

automatic stacking devige i the

. : . - i : . T rnereas
of fans Active in brewing organizations, ally earned in this period, wl

Modern Brewery Age
. / July

actually earned in that p(-riml_". : L

Kiewel pointed out that during

for modernization of the l"'”l_i“-"-'—
", F 5 o, | ”!(_‘ anr ]l"tl _"W']'\'El'l'f"} i!] FF l!-'['l'\\'i! :!]1[1 “-:LFCI:‘]”SEE rl(‘i“’“-“llr“tﬁ' \\-FHC]]‘
\ Ih.c brewmaster’s own participa- located in four Furopean countries I he said, has bettered the ‘“hreak-
tion in the game dates back o his while he was a 1?1:-111l.\v=' af ks even” point of the company’s opera-
Army Exchange Service's brewing
division during World War I1.

tions.

He anticipates a continuation of
Legion Junior

Mathes' interest in baseball has

warehouse, the interim report statec.

— Featured at a national display convention
was this 18-foot plastic botlle of Grain Belt,

1] 2 : product of Minneapolis Brewing Co.

% ROTO -+ - In a recent issye of | 1956 p |

(E]e Minneapolis Sunday  Tribune = | |

Picture Magazine devoted to water

resources in the city of Minneapolis

'.\‘Il_m}. and the Northwest, Ihl:

ribune built its human interest ;muh;

around the family of John Blazek 3
salesman for I

: 7 : . » MUSEUM PIECE . . . Two rib-
Vs i t_he Minneapolis Brew- g O p - - bon-bedecked, foil-wrapped ponies of
4 g . 0 {]rI‘ }\151111<re11)¢1]|x_ I'he Blazek by e e 0ol : + Grain Belt beer brewed by the Min-
d(:m V, W ‘u}a 1 includes two small chil- : : - - - v neapolis Brewing Co., Minneapolis,
BT CAr oo I e i - o 1 1
“\;;; \\;_15 c ‘;().\t.n (1.} typical consumer- e ; .t = N LE > . Minn. are on their way to the Museo
>ers o water and a pictorial rey - _ ; . : 9 : Universal De Bebidas arges
: ue e : _ W niversal De Bebidas, the largest
carrie : : . : : _ _ : ) :
arried them through the daily uses. : D < Ll : ", 4 museum of wines, liquor and beers in : _
) ; = . : _ the world, located at Madrid, Spain. ; ' | Fes |
) 2 \ : s - - : | ‘ Believed to be the first examples of : - < |t
) )( 2 _A/.Iﬁ o : : ik W e elieved to be the first examples of : o D | «
)/ g’ Tho:Minncapolis. Brawing: Company of. Mis: American beer in %h(‘ historic }Ltdrld THE LASS UNDER THE UMBRELLA—
. necpolis is using a new carrier with a dis- museum, the Grain Belt ponies are Her mame is “Miss Rain or Shine Its
tinctive printed design to package its 12-oz. being flown there by Scandinavian Premium Time” and she is the latest
y RCra il 2 ising “num-
NEW CARRIER_M; : . bottles of Grain Belt_ beer. The patented | Airlines. int-of-purchase merchandising “nu
is now using the ;I;)l;i:}j:lcl[:ﬁﬁ:ewmg ciil carrier is made of white lined kraft board %)121-" t'rmln the Minneapolis Brewing Com-
by the ACM Division of Robert GF::; l]lce- in a full-depth construction that allows only }_'m\__ She has an ardent admirer in the
made of white lined krafi b;md ;; t'.ls the necks of the bottles to reach above the ]);,rs'o“ of J. Raymond Fox, \'It_'c-pl't'.‘a'll'.it’.ﬂl
cut insert that fits into slots on th‘ b "me' paneis. A die-cut insert that fits into slots on },l- the brewery, in charge of sales. l-[{:r‘r
panel forms dividers to SEchr:le ou‘;“d‘l the bottom panel forms dividers fo separate he is seen giving the happy cardboard ]‘_”*"
i e . 5 Cieme p ecia-
cushion the bottles. The new depth affords end- cuzhign the bnﬂ.l.es. # unfch she plad i R
a much greater area for merchandising A K tive looks,
copy.
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riod, the net estipe cﬁ'

the company amounted v .,

responding period of 1955, the company i.

ported retentions totaling $174,875 and net ex- |

penses of $83,000,

Minneapolis Brewing

MINNEAPOLIS BREWING CO. report
months ended June 30:

Farned per share :ii.ii.uicaiiiivs
Net sales STt
Profit before: taxes .......oierssr.,
Net profit - A e T 116,000
Number capltal shares ..... bt s 500,000

Profits in the first six months were more

5

the six

500,000

than double profits in the like 1955 period, ‘said | interest
Frank D. Kiewel, president. He predicted a
continuation of the uptrend during the last half Thoro

of 1956.

Minneapolis Brewing spent $557,000 for plant
modernization in the first half, he said,
has bettered the ‘‘break-even' point

firm's operations.

A. M. Byers ]

THOF
ended J

which | 2F
ba

of the | Net '

A. M. BYERS CO. reporls for quarier eaded June 30; | 5322,68

1956
a-Earned per common share ..,.., 51.46
Net ‘sales 3 A PR 1 T |
Profit before income taxes ... .... Titass

Income taxes ....... Vet vEAR
Net profit

et d

o] ril

¥ g
TWO HANDS—FORTY
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-EIGHT FINGERS—A two head Dumore case unloader is one

Net pre

a-Af

comme(

For,

|was #

155 | Fear,

b-57.16
6,875 148

of the many

pieces of equipment recently purchased by the Minneapolis Brewing Company.

Minneapolis Brewing Co.
Installs New Equipment

The mnew one-half million dollar
hottle house and warehouse expan-
sion program is now completed and
in  production at the Minneapolis
Brewing Company, brewers of Grain
Belt beer, Frank D. Kiewel, president,
recently announced.

Dismantling operations began at
the brewery on September 9, 1955.
Following completion of facilities, a
trial run was held in early April 1956
hefore full speed operations at the
Minneapolis Brewing Company were
undertaken in late April 1956.

The modernization program, which
will speed up Grain Belt bottling pro-
duction, includes the introduction of
a new Barry-Wehmiller bottle wash-
er; a double deck Barry-Wehmiller
votex pasteurizer; two 60 spout
Cemeo fillers and an automatic case
flap opener tied into a new five head
Yundt case unloader. In addition,
three Meyer case unloaders were add-
ed to existing lines, stepping up total

production to 1200 bottles per minute.

A new tile floor, new wiring and
conveyor systems have also been in-
stalled in the Grain Belt bottle house.

To accommodate the mneed for
greater power demanded by the new
equipment, a new bank of transform-
ers has been placed in a vault be-
neath the sidewalk, outside the bottle
house. Completed in April, the line
feeding the transformer has a capac-
ity of 13,800 volts.

In the Minneapolis Brewing Com-
pany warehouse, two automatic case
stackers, stock piling at the rate of
T0 cases per minute, have been added.
(This is a unique operation in the
brewing industry, since no pallets are
used in the automatic piling of cases.)

Also during 1955, automatic lift
trucks were installed in all depart-
ments of the warehouse and in the
bottle house to facilitate handling of
materials and the finished product.

The new equipment gives Grain
Belt the latest and most efficient bot-
tling equipment available in the brew-

ing industry, Mr. Kiewel stated.

BF Brecers Jovrnal

?/‘;" 4

M ————————— s T e S

MW Beve e V-,

Aqua Charmer, Sandy Smith, 21, 5233
Forty-sixth avenue §., Minneapolis, pro-
claimed the good word for the 1956 Min-
neapolis Aquatennial July 20 through July
9 — a special Aquatennial wrapper on
Minneapolis Brewing Company products.
Aguatennial officials have long thought that
the festival provides the basis for some solid
merchandising by Minneapolis firms.
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New full-depth construction bottle carrier for The Minneapolis
Brewing Company of Minneapolis. Design by Walter Landor
& Associates; produced by Robert Gair Company, Inc.

- |

b

e N — 1

S ———

- . e o L T N L e =~ s
e e e et e =t




x - > > = —— |
T W ——r e e e et s = e - | |
= ? ",- | - - - 4
\ ) _ oo rhal /5 ¢ , '« MEA Clipping Burgau 1
4/“//5,(-(_.5 f’ﬂf:" e Vou y 835 Palace Bldg., Minneapolis 1
MINNEAPOLIS TRIBUNE
(Morning) l
i 4
GRAIN BEI- l COMI lE I ES EXI ANSION - Date. JUL 26 1950 | ’.
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L The new one half million dollar bottle house and ware- ’ a,n l n f 0 a - ara e row ' |
house expansion program is now completed and in pro- ! |
duction at the Minncapolis Brewing ('.om.p;m_\,-‘,_ brewers ) By BARBARA ELANAGAN | ,
' of Grain Belt beer, Frank D. Kiewel, president, recently Mianeapoli€’ Tribune '
announced, Seall Writer |
Dismantling operations began at Grain Belt on Septem- It iwas a booming ‘‘erowd- ll
ber 9, 1955. Following completion of facilities, a trial out” Wednesday instead of a |
run was held in carly April 1956 before full speed op- gloomy rain-out for the Aqua-
erations at the Minneapolis Brewing Company were un- tennial torchlight parade.
I & jpany p
dertaken in late April 1956. The puny rain patters early
The modernization program which will speed up Grain in the evening spattered some
Belt bottling production includes the introduction of a ¥ but didn't stop the crowd from
new Barry-Wehmiller bottle washer; a double deck Barry- Gotatine:
Wehmiller votex pasteurizer; two 60 spout Cemco fillers Seats in the Parade stadium
and an automatic case flat opener _trcd into a new five twere sold out. Standing room
head Yundt case unloader. In addition, three Meyer case lalong the route was elbow-to-
unloaders were added to existing lines stepping up total Two Hands—Forty-Eight Fingers—A two ' elbow. )
production to 1200 bottles per minute. head Dumore case unloader is one of the i N o e :
. Sy R Em T many pieces of equipment recently pur- | THE BOBBING lights on the I
A new tile floor, new wiring and conveyor systems have Rened By ek M lis B f c | ; . 2
; ; S S o chrsad by the Minneapolis ‘Brewing Com- marchers and musicians were \.
been installed in the Grain Belt bottle house, pany. 8 : ; . :
| _ - - interspersed with shimmering
floats that flooded the dark-
ness with great islands of light.
B Some of Saturday’s celebri-
=t Employees of the Gluek Brewing Co. and Minneapolis ties. were on view again, led
L Brewing Co. staged a putting contest as their partici-

by Queen of the Lakes Judy

43 ! : ! ; - Penney aboard a throne of
pation during Minneapolis Acquatennial week, July 20-29.

The teams finished in a tie.

bright lights.
2 Here the presidents of the A newcomer gleaning the
2 rival breweries, Arthur I,. Gluek (left) and Frank D. streams of teen-agers was pert
Kiewel are shown relaxing between matches held in Cen— Natalie:. Wood, the Warner
tennial plaza.

Brothers screen “dream.” Miss
Wood arrived Jate yesterday
for her appearance Friday at
Aquatennial Star Night and
Coronation show in Parade
”J » ’ stadium.
An

. | - '. | f M 2 ACTING AS grand marshal
Tl anﬂS!lt ! -" was one of Minnesoia's 600
Brew \

all ¢

USBF NEWS LETTER

| | L

: mayors—Mayor Levi Johnson
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ﬂes X " /g of Brainerd.. president of the
meet tg
noun

- e el

Minnesota Mayor’'s association. % YA e SRR, _ GHEE e
ereiah 3. 16 Outdoor Posters Winners named in float com.| ALAN SWANSON, 3, HAD RGOM AND A VIEW FOR AQUA PARADE
office Advertising Age, August 13, 14 \ | petition yesterday; classified Goll umbrella sheltered young son of the Sidney Swansons, 3236 Knox avenie N,

\ f]l-t?]l‘ii.-:ir_m:;i out
Romg¢ on the theme,
Eller,

a-brewing”
Wash
James

The
Kiewe

T
door POSEERET] 5]
“been 2 l-@eti-z time

are currently !%n::; nsed
by the Minneanalis |

pany to wdvertice
Premium beer,

irewing Com-

its Graili Bely
Frank

according to size, included:
Calhoun class Dayton's;
Harriet class—Brown and Bige-
low; Nokomis class — North-
western Bell Telephone Co.:
Cedar class— Northern States

John' Clasen, 1,

(PAGE OF AQUA PICTURES—page 14)

St. Paul Family Really Made a Parade

By ED GOODPASTER

stone game while waiting for

Qe

' I o r H v A =3 L]
Power Co.; Lake of.the Isles Minneapolis Tribune of his mother, who is expect- |the _ _
NS g v S Staff Writer ing another child in October., ') &
Typical examples of class — Minneapolis Brewing 3 ; ; 2 man hear Sixth ]
Sl examples of the p@sters, Co.; Hiawatha class — Hopkins = Some kind of an award here- ired <)
Lampg placed gi high  traffic § foo ; il I 5¢ Opkins
charge : locations
vice-pi

The Clasen family re
Raspberry festivak Wirth class|by ‘egoes to Mr. and Mrs. from its Nicollet avenue van-
— Diamond Match Co., and Richard Clasen, 1009 Dayton |tage point about 10:10 p
Commodore’s class — Fiestalavenue, St, Paul.

San ' Jacinto association, San| -

Antonio, Texas

thronghout this city,
a smiling, 25-ft. hiz},
his neck to {
reéplica of
Premium,

Sexton
assistay

Nieo

avenue
15 one showinge

T —

of binoculars to
ad whieh
3 out 25 feet from
1. It was noted he paid spe-
tired,” Clasen said, cial attention to floats bearing
nodding at his wife; queens.

giraffe craning

8aze at a huge “3.D"
gg a bottle of Grain Bely

The “Leen g

|
t the \ : : :
15”21 . . * . \ Minneapolis, Mint"= WGignt 11
Kiew: A : S | : -
1
{

however, before the parade
attended the Minne- ended.

- apolis Aquatennial night pa-| «gpe's
Bands: Robbinsdale City|rade Wednesday with the fol-

band, first; drum and bugle lowing entourage:
corps, Hamm’s Northernaires,

: lain-g time
a-brewine

"been a long gt F
@ Al Another 15 : s tr”mur..lz.\-.! S:}'LI'“_'
time a-brewing : Atiather 15 % 55 foot pestlh of

‘.
4 massive tortoise wearing =

Peter Clasen, 5, on his Department of

things ti A briefcase-loting business-
bei!-

|
|
e ——— e e
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7 : renallie 6 sl o ANMPRAT Irinea R | e L TR B
tirst; women's drum and bugle father's shoulders. h.‘n.ld][-_‘ only happen during walked briskly out of a 1
. boy's ¢ IO s Orne. St Clau i *athed. R 3 yarades: offi building about 10
e i 0¥ 8 Cop inching toward an oyer- c.u{:];:_, H ('-r“‘rl}' Ming., Catiedl bt Glasam, 4 onea cushionl] Fourti i Nicol il : lLI ‘dwfrhr-r working
I ixrE A : : o ; re : T ' At Fourth stre and Nicol- 1., apparentls ter working
Joyed man wha js stranided on a JiRESUEY SChaol, first, behind a stroller seat, “rumble- At Fourth st 'Pip’[l el | }r"' ¢ I_\In:‘ ldpae c:'f)\\:;i
£ v 16 b v let avenmia = 1 A.a0n, 1911 3 1g { £ )
"1,4 tropical isle. On the tortoise’s hack . Novelty bands, Cokato, seat’ ‘style. = (\.rfnur 4 rI]m i 1 S !T!Lllll I }I I-'1 - I.r-'é1 the ‘|t r’;"ignf.'(”v
is o L ah - 3 Y ey g i A . ipened :z 1ch bucket which |1 ne sireet, el 5 LY
) e P L M O 18 the cver-present hotyle of Pro: Minn., Corn Carnival band, Mary Clasen; 2. in the strol-|opel (i(n{' (lLr‘]',‘ l"_”l_f”,, 1Ir|l i Yo apie ti'm%etl C;”Tllvj'
1 Wicss ) : \ ! ¥ e Tod oy i . +h o COntained Va.dec ards. | sal dowr Il e LS
i mium Grain Belt beer., | Drill teams—Minnesata Civil ler, which was pushed by the '["{hl [i']_‘“:‘ '1] 1'I_\ir('d |(‘:t1 I} tu]tr tool to watch I
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] BLE TIME?—This Minneapolis Brewing Co. poster  sign! Robert Pillsbury, account executive of Naegele \
80( : )8 its painters permanently on the job. The Advertising Co.; Howard Jones, account executive A
X “tzers are Loren Herder, art director of Knox of Knox Reeves, and Luke Laskow., advertising !
res Advertising, who is responsible for the de- manager of the brewing company. b
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'been a long
time a-brewing

GRAIN BELT SEMI-SPECTACULAR

win City Rotary was this 3-4 rofating

Recently erected on the Naegele Advertising Compaony's T
in effect in

ginted bulletin which is the fourth in their rotary program
o this fall.

semi-spectacular p

RELIGIOUS AND LABOR LEADERS HEAR l]I Minneapolis. The first in this series was erected a year ag

Minnesota, on

TEAMSTER OF !
i Fatl ; FICIAL The success enjoyed by the Minneapolis Brewing Company of Minneapolis,
ather G. Rowan, James Hoffa (center) and Eugene Utecht the initial attempt in rotating @ semi-spectacular bulletin was so tremendous that in the
* * 5 * ensuing year, they had increased this program to the present status of four legs of the rotary.
* * * * The very clever art work, highlighting the use of the painters in the design, is attributed -
Minneapolis Brewing PUTTING AMIDST THE SKYSCRAPERS — Arthur L. Gluek,

president of Gluek Brewing Company and Frank D. Kiewel, presi-
dent of Minneapolis Brewing Company, relax between matches at
the Aqua Putt in Contennial Plaza, during Minneapolis Aquaten-
nial week, July 20 through July 29. The Aqua Putt is a com-
petitive event during the Minneapolis festival. Teams representing
the Gluek and Grain Belt organizations came up with a 1 to 1 tie

to the Knox Reeves Advertising Agency, who is the agency for the
Company. In the picture approving the bulletin, immediately following erection, are from left

DEFEND

S LABOR HEA'DS : || to right, Loren Herder, art director of Knox Reeves Advertising Agency, who is responsible for!
. ‘D ’ W , 'the design; Robert Pillsbury, account executive with the Maegele Advertising Company, Inc.,

i on't Wear Horns,

of the Twin Cities; Howard Jones, account executive with the Knox Reeves Advertising Agency,
and Luke Laskow, advertising manager of the Minneapolis Brewing Company.

{
: | The cut-outs, which embellish the bulletin, are constructed on two planes. The first plane in the Holesin-0 e
being that of the Grain Belt Premium bottle and glass; on this same plane is the painter e-in-Une conftest. .
e is the painter on the ladder and . * B * p o

positioned behind the glass of beer. On the second plan

the cans of paint.

ow, advertising manager of the Minneapolis Brewing Company,
d that in the near future they plan on ogain adding

reports reaction

| Hoffa Tells Group &

g “No p as ” . . : | to the new design has been tremendous an
e ne of us has horns,” a leadmg leamsters union officiaI! to their representation on the Minneapolis Retary.
old a group of clergymen and business agents from non-| - .

Minneapolis Brewing Co.
: Doubles Earnings in First
eams ions sdav - :
msters unions Thursday. | Six Months of 1936
Earnings of Minneapolis Brewing

(13 .3 |
We are only concerned with the best intentions of citi-| - |
Company for the first six months of
i 1956 were more than twice as much

zens not able to help themselves,” declared James R. Hoffa. |
as for the same period last year,

AQUA CHARMER, Sandy Smith, 21. of Smith. 21, of
Minneapolis. Minn.. proclaimed the sclaimed the
news during the 1956 Minneapolis Minneapolis
Aquatennial. July 20 through July 29 ough July 29

1
|
!
r
i
t
;
|

M Teamsters vice president from Detroit, Mich.
1 ! I-{o_ffa addressed a combined | s y < .
<& meeting of the Religion and,! i’ Frank D. Kiewel, president and gen- -
; Labor fellowship and the Min- | 1_3|':l| manager said in the company’s équa _Charmer, Sandy special Aquatennial wrapper on wrapper on
Bre neapolis Business Agents as- interim_report. l‘"_“"‘s'“h avenue 5., Minneapolis Brewing Co. products. 0. products. &
all sociation at a luncheon at the | Earnings before taxes for the six- ::c:m‘;g IAhe good _“"‘"d Aquatennial officials have long thought long thought |8 |
e Minneapolis Brewing Co | month period ending June 30 were 9 Fi's quatennial Ji that the festival provided the basis for the basis for ¢ 4l |
n;_:_l: 5 . $248,767 compared to $110,783 fo Minneap?:li:pegl::wij:gm snm;» g u}prc.;mnf;sing O H ’?: ""””"'}
offil . ] : ad I : S it v Lo Fe W : PEY apolis firms. In the -ye i ear history o I
e He charged that newspaper llht. § m]ln period in ]'.!,:_,In. .\N earn- Aquatennial officials ha ;JI". s,l”,{,,‘ the ,.u,-,,,,‘:,M,,,;:,-;'}r;,g:f;f”(;‘;f s Brewing Co. "'
< and magazine articles about ings after taxes were $116,000 com- the festival provides the is the first (“,,,,pm,". 1o ,“,.P”;ylfie,;,; directly tie-in
Kier him and other labor leaders / !sar-_erl to § :,_,tmlu_ (Earnings for the merchandising by Minne with the event. The artwork on the ucork on the
3 entire year of 1955 were $48.375.) gl o 1 . 3 T LR
l?nn had sought to give the im-| St ) -”-“Hi 1\1..._:.1 ,'I_. Grain B.t“ carton wrapper ‘d'epw!'s ipper depicts
Elle - e im-pi ividends paid in the first six { various Aquatennial events. Minneap- nts. Minneap-
Wae pression that the worker is g months totaled $125.000 or 25 cents lloh'x Brewing Co. spokesmen reported men reported |
Jam being “betr: ” : — - yer share. This ¢ are that the promotion 1 in the used in the
3 etraved” and th ik ; . . . _ k . . I share. 1is  compared with : i n was used in the
! Ti is not bei ‘(i e job - Earnings of Minneapolis Brewing cents per share in the first six months of $150,000 or 30 cents per share in the : \| Minneapolis marketing area and was area aigwos
| Kiew HANE CORE. 8| Company for the first six months of 1955 first six months of 1955 l‘:;‘ppor‘wd mm“f!‘ "m;,d”mdisi"g o e “r:’
Y = e Y , " 2 ; o o 4 Sl £ | the point-of-purchase. They ley announce
’_ ih”'l? This is not true, Hoffa said. | UE_, 1956 were more than twice as much as Batthedvidends paid o But the qu:z.is-mis. paid in 1956 ,n'uur sales ;{rt{re h:';:r;:!\'Tsr;?r:s’;?:?r"md wecessful.
k‘};ur;]- He noted that when he started ;E:L for the same }wr,’gd last year, Frank D u fllc dividends 1\1_ui in 1956 were were substantially earned in that d ¥ r ———T
vice- as a paid representative of a |l “' Kiewel, president and UIL_I'ILI:l] .mnn r substantially carned in that period, period, el o fotily. se 00 v the | . ,
. o . s Argeraddics 3 - - A l1C ‘NECLd manage - - 15 Sk [ o .
Sexto union local, its members were B ad I’ ; Gl S - 8T whereas only $53,000 of the $150,000 $150,000 paid in the first six months '
‘ assist; receiving 32 cents an hour. To- CZ( 51 4RCHE  COMIPRIESHRICHEHEPOE, paid in the first six months of 1955 were of 1955 were earned in that period. ( H
day they receive $2.41 x S < : SRR DO T ' i _ Mr. Kiewel pointed out that dur- Y |
f I Hoff y i ¢ : : 8 Earnings before taxes for the six carned in that period. ing the first six months of this year, _ et A
Ta sald there will be a ‘ - ; - . ; : capital expenditures al $557 ary Digest = AUgUSt - e e s i 1
' o . : - %8 ! month period ending June 30 were Kiewel pointed out that during the apita’ f eXReNUIUTeESHD o $90T,000 : B e A snne ‘Mode QT LS ' I
| heavy barrage of propaganda” | | w| ¢,4q + l .. S J R first six m } b v casi }“[ ' for the modernization of the bottling The Minneapolis Brewing Co., Minne- HOGea ey Haye2956
[ against labor leaders during| - 2 $248,767 compared to $110,733 for the Iirst six months of this year, capital €x- and warehouse departments, which, | apolis, Minn. is using several new point-o ' All directors and officers of the Min-
the coming political campaign S| same period in 1955. Net carnings after penditures total $557,000 for moderni- he said, has bettered the “break- purchase pieces in its summer ‘”‘“"1}“‘)11“? neapolis Brewing Co., Minneapolis
3 /i | - . - : ! = ; a 3 x 7 sw display Y i B Sl et
in an effort to “get the worker l; taxes were $116,000 {'{ml]ﬂf";n[ to $33 zation of the bottling and warchouse de- even” point of the company’s oper- ‘|’I (1:1,:31 ii:}ul:(u. R:;I( c‘::lt:r:n{:iu of ii fly Minn., were re-elected at the annual
. * g 5 o 3 L DA - . PRI i ackings depicis d * = e : c pet . 2l y 7
| to revolt. al' 000, (Birninss Sor the entire: year of partments, which, he said, has bettered LS 13::4lu»rmﬂn wading out in a mountain stream ?_ll:t L‘If‘“_'m“"' and directors’ meetings
Another speaker, Jack = | 055 Ml PR the “break-cven™ point of the company’s He anticipates a continuation of and the other gives a cutaway under-water artat month. Renamed to the board
i Pierce, a r'epreqentative' of t}l i 1955 were $48,373). serakions the better trend of business during view of a big crappie about to strike. An- were Frank D. Kiewel, president and {
| Commimiw .Se;'\'ices prog =5 3 operations. Something new in cool, cool drink promo- the second “half of 1956 for the tique brass wall pieces imported irom Eng- general manager; Frank B. Kunz, vice- |
) R Ca o "ogram T Dividends paid i e £ : tions was this Gordon Gi i ompany g ‘hich capture old time tavern SCERnEs wresident; John P, L: A A
- - Sy ividends paid in the first six months aebsa el o g : : s this Gordon Gin promotion at company. land which capture 3 president; John P. Lampertz, treasurer
! ("‘;f’the‘AEl.-CIO', I.spoi‘e of the g totaled 8125 {l 0 S renbe He .m[r(lp‘l.[:l,s a continuation of the  the Radisson hotel. Miniature Gin bottles T . orae will also be distributed. The plates carry and vice-president in (f,.flr,,‘, of ”_(:;;1“_1 H|
F shift in the giving base for|| O otaled $125,000 or 25 cents per share.  better trend of business during the sec- Were frozen into a giant punch bowl on the “been a long time ;1-1)1-':\\'11]12! e tion; Rome A. Sexton *t.:'!'c‘l'ni‘ : ('I{I-
community service agencies = Tl eompared with: $156:000 or 20 Sl S e A S the bar. Shown at the bowl is Betty West - with the Grain Belt diamond at the bottom. % DEie pEial e ary; Cal-
| ) & 1€8. | ? ) ( 3 ond half of 1956 for the company. Walicean Waitieass : ! - e | Another piece that the brewery \\'11!_(1_1:‘-- }_“] \l I_).t Laittre, ).\I, . I:.]]vr, Harold
o Social work giving used to | tribute is a lighted “ice block™ containing I\ : oerenberg, Percy W. Wash, Hy
8O 2, be confined to rich “Lady ‘ an actual bottle of Grain Belt beer. The Jll_l\l_'\'-‘i“-"ll- Fred N. Isaacs and James
) Bountifuls,” but now 80 pe‘i' block of ice is represented by a glass brick. H. Towey. :
- : I
T s -, s v D e
400 ng less ian $3,000 a J. Raymond Fox, vice-presi T | etk e At 1956 =B T A
7 p Mi e R LL__‘F“L'-‘HI(‘III of the Brew g HUZ e LT iy f
| ; year, he said. M;:;:;‘-"fll’,:’jljtm:*[:;}\rlnT Co., Minneapolis T. Raymond Fox yice-president ot ‘]1“'
- 7 e I 1ce w : 4 . ARa . Tinneapolis
! He -credited labor unions eight new dist "“’1:1{::1-1 ;.I:]f (-\ii?:;:;lll{;l'{]]:'nlt of Minneapolis Brewing 1( 0. \I!:::;:l:,]:{- Im
= i s 4 228 T s ROLLOrS dox:Gre elt beer, ks L ed the appo ¢ : . . : ;
| \nth‘ having made this change kt::;{\u -"I‘”- 'UK&' M Distributing Co., “"aut. | Minn. lj‘w ti?:::-l;)}-l,l:l‘tll::-s for Grain Belt beer. Minneapolis Brewing Co. attracts extra notice
l — possible, i’:ﬂ-k_'{m{{. Hlilll-ffrfr“]ij-':r{]hlu-tm' Arnolds | E'I‘,-‘f:‘: ‘?l‘l,‘l‘__ D & M Distributing ('u.-\“ul“l- to its “l-o-n-g time a-brewing’’ ad theme with three- 3
OV ; } : b e S stributing Co., Dag- Y A e eger Distributors, AIN0iCS
gett; 1 i : y 1Ja ger 11 i y s A P ¥ iy - o
| o GD\ Freeman e.gtencieu Towa '\TII[\'%!.-‘. .I.{.[N-ml: B(,"vcmﬂ' Co., (‘]inloi kegan, ]H,'," ; }{Iiil::dt‘l Distributing Co. Dag- dimensional billboards like this. The 25-foot-tall
2 greetings at the meeting, at- Ken Me evers & Carlin, Inc., Elgin, Il aa] Park, Towa; S Beverage Co., Clinton, 83 £fe jeptoted vegching £ Bobd £ b
LA tended by some 110 persons, ol {.&@_‘m-:]h:. Distributing Co.. Spring [ gett, .\11{11.. Sostock Beversel ™ igin, T0.; giraffe, depicted as reaching for a bo e of beer,
o a record turnout, Madison ]ii:igm“mln IPcch;m Distributor J ;u\mzu;t_i(g}l;\{:mf Distributing Co., Spring can be currently seen at traffic locations in
d 1 LA S.; and Deaver e g en VCL: S RS izstributor, 3 =¥ sy 3
FC- Ed Hudoba of the sheet Co., Cheyenne, Wyo ("“ Distributing Green, Wis.; \\-ﬂhmr Ii;\than ]1;:.':;";!?'[\:“!\” the Twin Cities area and be moved monthly to
| g o | S Loty 'S Tig. o al Deaver 5 = . . : . . .
i = fend metal workers union was elect- ' Madison, Wis.3 0% di fferent locations to a maximum circulation.
W vl ed new secretary of ; Co., Cheyenne, Wyo.
1 e v secretary o the Min- . b % Another character carryin the full-aging theme
| HEERAE [ T neapolis Business Agents asso- | : M : 3 - ; g L
,: '|""{3r" o S . is a tortoise toting a bottle of Grain Belt on its
_ He- . back
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DEFENDS LABOR HEADS o

‘Don’t Wear Horns,’
Hoffa Tells Group |

“None of us has horns,” a leading Teamsters union official

RELIGIOUS AND LABOR LEADERS HEA !
TEAMSTER OFFICIAL

Father G. Rowan, James Hoffa (center) and Eugene Utecht

'been a long
time a-brewing

GRAIN BELT SEMI-SPECTACULAR

win City Retary was this 3-4 rofating

tisi Company’s T Y
on the Naegele Advertising pany in effect in

which is the fourth in their rotary program
d o year ago this fall,

Recently erected >
semi-spectacular painted bulletin
Minneapolis. The first in this series was erecte
The success enjoyed by the Minneapolis Brewing Company of Minneopol;s, Ml:lhne?so.!ﬂ, 1::
initi i i i- bulletin was so tremendous at in
tial attempt in rotating a seml speciacu!ar
b fheI; had increased this program to the present status of four legs of the rotary.

The very clever art work, highlighting thz use oL the pmn!e;;rln‘}::eh:!‘lens’-ligzk;:i!n!;rrf:::g
isi Agency, who is the ogency
L Kno!x ?i?eveiit;:v:::rlzfinggihe ‘Lul'leﬂn, immediately following erection, are fr.om left
o art director of Knox Reeves Advertising Agency, wh? is responsible for
account executive with the MNaegele Advertising C?n:lpqny, Inc.,|
account executive with the Knox Reeves Advertising Agency,
f the Minneapolis Brewing Company.

ensuing year,

* * * 1 Company.
if to right, Loren Herder,
the design; Robert Pillsbury,
of the Twin Cities; Howard Jones,
and Luke Laskow, advertising manager o ) I

i irst ane
/ The cut-outs, which embellish the bulletin, are cons!ruc:;d ,:?s T:LTH::lc;rla::‘.e 'Ii'-i:e'he P:imer

being that of the Grain Belt Premium bottle and glass; it and

positioned behind the glass of beer. On the second plane is the painter

| the cans of paint. I
er of the Minneapolis Brewing Company, reports reaction

Luke Laskow, acvertising mancg ¢ future they plan on again adding

to the new design has been tremendous and that in the nea

to their representation on the Minneapolis Rotary.

told a group of clergymen and business agents from non-|

Teamsters unions Thursday.,

“We are only concerned with the best intentions of citi-
zens not able to help themselves,” declared James R. Hoffa.

Teamsters vice president from Detroit, Mich.

' Hoffa addressed a combined
meeting of the Religion and!
Labor fellowship and the Min-
neapolis Business Agents as-
sociation at a luncheon at the
Minneapolis Brewing Co.

He charged that newspaper
and magazine articles about
him and other labor leaders
had sought to give the im-
pression that the worker is
being “betrayed” and the job
is not being done.

—
=~

This is not true, Hoffa said.
He noted that when he started
as a paid representative of a!
union local, its members were
receiving 32 cents an hour. To- I

|

day they receive $2.41.
Hoffa said there will be a|

“heavy barrage of propaganda
against labor leaders during
the coming political campaign |
in an effort to “get the worker |
to revolt.” f

Another speaker, Jack]
Pierce, a representative of the |
community services program |
of the AFL-CIO, spoke of the |

FIRST 6 MONTH GRAIN BELT

Earnings of Minneapolis Brewing
Company for the first six months of
1956 were more than twice as much as
for the same period last year, Frank D.
Kiewel, president and general manager
said in the company’s interim report.

Farnings before taxes for the six
month period ending June 30 were
§248,767 compared to $110,733 for the
same period in 1955. Net carnings after
taxes were $116,000 compared to $53.-
000. (Earnings for the entire year of
1955 were $48,373).

Dividends paid in the first six months
totaled $125,000 or 25 cents per share.

cents per share in the first six months of
19553.

But the dividends paid in 1956 were
substantially earned in that period,
whereas only $53,000 of the §150,000
paid in the first siz months of 1955 were
earned in that period.

Kiewel pointed out that during the
first six months of this year, capital ex-
penditures total $557,000 for moderni-
zation of the bottling and warchouse de-
partments, which, he said, has bettered
the “break-even’ point of the company's
operations.

He anticipates a continuation of the
better trend of business during the sec-

EARNINGS UP

Something new in cool, cool drink promo-
tions was this Gordon Gin promotion at
the Radisson hotel. Miniature Gin bottles
were frozen inte a giant punch bowl on
the bar. Shown at the bowl is Betty

NORTHWEST BEVERAGE JOURNAL, September, 1956

shift in the giving base for|
community service agencies. |

Social work giving used to|
be confined to rich “Lady
Bountifuls,” ‘but now 80 per
cent of it comes from.persons
making less than $5,000 a
year, he said.

He credited labor unions
with having made this change
possible.

Gov. Freeman extended
greetings at the meeting, at-
tended by some 110 persons,
a record turnout,

Ed Hudoba of the sheet
metal workers union was elect-
ed new secretary of the Min-
neapolis Business Agents asso-
ciation,

This compared with $150,000 or 30

J. Raymond Fox, vice-president of the
,\1%“1](':1[!““.‘& Brewing Co., Minneapolis,
_\:lmn, has announced the appointment of
eight new distributors for Grain Belt beer.
They are: D & M Distributing Co.. Wau-
kegan, Il.; Krueger Distributors. Arnolds
Park, Towa; Hirsch Distributing Co., Dag-
gett, Mich.; Bostock Beverage Co., Clinton.
Towa; Meyers & Carlin, Inc., Elgin, Ill.:
Ken MecCarville Distributing Co.. Spring
Green, Wis.; William Pechan Distributor,
Madison, Wis.; and Deaver Distributing
Co., Cheyenne, Wyo. ; Ve '

ettt s

ond half of 1956 for the company.

J. Raymond Fox, vice-president of l}_u-
Minneapolis Brewing Co., Minneapolis,

Minn. has announced the appointment of

eight new distributors for Grain Belt beer.
They are: DD & M Distributing Co., Wau-
k(‘s::{n, 11.: Krueger Distributors, Arnolds
Park, Towa: Hirsch Distributing Co., Dag-
gett, Mich.; Bostock Beverage Co., Clinton,
Towa: Mevers & Carlin, Inc., Elgin, IlI.;
Ken MeCarville Distributing Co., Spring
Green, Wis.; William Pechan Distributor,
Madison, Wis.: and Deaver Distributing
Co., Cheyenne, Wyo.

* ¥ %

Radisson waitress.

o

#

PUTTING AMIDST THE SKYSCRAPERS — Arthur L. Gluek,
president of Gluek Brewing Company and Frank D. Kiewel, presi-
dent of Minneapolis Brewing Company, relax between matches at
the Aqua Putt in Contennial Plaza, during Minneapolis Aquaten-
nial week, July 20 through July 29. The Aqua Putt is a com-
petitive event during the Minneapolis festival. Teams representing
the Gluek and Grain Belt organizations came up with a 1 to 1 tie
in the Hole-in-One contest. z

Minneapolis Brewing Co.
Doubles Earnings in First
Six Months of 1956

Earnings of Minneapolis Brewing
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Company for the first six months of
1956 were more than twice as much
as for the same period last year,
Frank D. Kiewel, president and gen-
eral manager said in the company's
interim report.

Earnings before taxes for the six-
month period ending June 30 were
8248,767 compared to $110,735 for
the same period in 1955. Net earn-
ings after taxes were $116,000 com-
pared to $53,000. (Earnings for the
entire year of 1955 were $48,375.)

Dividends paid in the first six
months totaled $125,000 or 25 cents
per share. This compared with
5150,000 or 30 cents per share in the
first six months of 1955.

But the dividends paid in 1956
were substantially earned in that
period, whereas only $53,000 of the
$150,000 paid in the first six months
of 1955 were earned in that period.

Mr. Kiewel pointed out that dur-
ing the first six months of this year,
capital expenditures total 3557,000
for the modernization of the bottling
and warehouse departments, which,
he said, has bettered the “break-
even’ point of the company’s oper-
ations.

He anticipates a contintation of
the better trend of business during
the second “half of 1956 for the

company.

« THE BREWERS
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Aqua Charmer, Sandy Smith, 21,

5233

Forty-sixth avenue S., Minneapolis ro-
cluimetj the good word for the i’gSé !Sti:-
neapolis Aquatennial July 20 through July
2? — a special Aquatennial wrapper on
Minneapolis Brewing Company products.
Aquatennial officials have long thought that
the festival provides the basis for some solid

merchandising by Minneapolis firms.,

. The M!nnegpolis Brewing Co., Minne-
apolis .\-“Imp. IS using several new E:r;im-u:'-

-Iim-rus In its summer promotion
h;u-kja:e]rl-: ](I’Jl_ ‘l‘}(_‘ulr. One of two new display
ha &8s depicts a full-color scene of a fiy
fisherman wading out in a mountain strean
and the other gives a cutaway unrin-r.-'-'r";ll 'n
View of a big crappie about to strike I-’Li:r
tique Jn'z_ts:e wall pieces imported from E g
lagld‘ which capture old time tavern uc“np_'
will also be distributed. The D].’ltt"s-C;?f\%
the “been a long time a-brewing” !hcnl}"
with the Grain Belt diamond at the bottc nu
Another pisce that the brewery will :;i:—-

AQUA CHARMER, Sandy ."!‘mifh. 21. of
Minneapolis. Minn., prm-h.-f:m’d the
| news during the 1956 Minneapolis
Aquatennial, July 20 through July 29
=g ¥pecial “Aquatennial wrapper on
Minneapolis Brewing Co. products. |
Aquatennial officials have long !flf?l:;{}”
that the festival provided the basis for
some solid merchandising by Minne-
| apolis firms. In the 17-year history qu
the show. the Minneapolis Brewing Co.
is the first company to directly tie-in
with the event. The artwork on the
Grain Belt carton wrapper depicts
various Aquatennial events. Minneap-
olis Brewing Co. spokesmen reported
that the promotion was used in the
Minneapolis marketing area and was
supported through merchandising al
the point-of-purchase. They announced
that sales were highly successful.

s

R—
el

‘Modern Brewer§a$eeqsé
All directors and officers of the Min-
neapolis Brewing Co., Minneapolis,
Minn., were re-elected at the annual
stockholders’ and directors’ meetings
late last month. Renamed to the board
were Frank D. Kiewel, president and
general manager; Frank B. Kunz, vice-
president; John P, Lampertz, treasurer
and vice-president in charge of produc-
tion; Rome A. Sexton, secretary: Cal-
vin L. DeLaittre, M. J. Eller, Harold

Fnhulc is a lighted “jce block” containine K. Noerenberg, Percy W. Wash, Hy
}IJRK'Lt.tL}aI_ bottle of Grain Belt beer The Finklestein, Fred N. Isaacs and James
0 e 1S renraop k - g
! ICe Is represented by a glass brick. H. Towey.

oL * T T —

Minneapolis Brewing Co. attracts extra notice
to its “l-o-n-g time a-brewing’' ad theme with three-—
dimensional billboards like this. The 25-foot—tall
giraffe, depicted as reaching for a bottle of beer,
can be currently seen at high traffic locations in
the Twin Cities area and will be moved monthly to
assure maximum circulation.
the full-aging theme

different locations to
Another character carrying out
is a tortoise toting a bottle of Grain Belt on its

.
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AMERICAN BREWER
NEW YORK, Na Y :

FRIENDLY RIVALS—Arthur L. Gluek, president of Gluek Brewing
| Co. and Frank D. Kiewel, president of Minneapolis Brewing Co.,
| relax between matches at the Aqua Puilt in Centennial Plaza dur-
ing Minneapolis Aquatennial Week, Teams representing the
breweries tied in the hole-in-one contest.

FRIENDLY RIVALS—Arthur L. Gluek, president of Gluek Brewing |
Co. and Frank D. Kiewel, president of Minneapolis Brewing Co..
relax between matches at the Aqua Putt in Centennial Plaza dur-
“ling Minngapolis Aqualennial Week., Teams representing the
breweries tied in' the hole-in-one contest. .

AMERICAN BREWER September 1956
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A two-head Dumore case unloader. manufactured by the Geo. J. Meyer Manu-
facturing Co.. Milwaukee, Wis.. is one of the many pieces of equipment recently
purchased by the Minneapolis Brewing Company, Minneapolis. Minn.

New Grain Belt Equipment
Most Efficient Available

The new one-half million dollar bottle
house and warehouse expansion program is
now completed and in production at the
Minneapolis Brewing Company, Minne-
apolis, Minn., Frank D. Kiewel, president,
recently announced. Dismantling operations
began at Grain Belt on September 9, 1955.
Following the completion of facilities, a trial
run was held in early April before full speed
operations at the Minneapolis brewery
were undertaken in late April.

The modernization program which will
speed up Grain Belt bottling production
includes the introduction of a new bottle
washer, manufactured by the Barry-Weh-
miller Machinery Co., St. Louis, Mo.; a
double deck Barry-Wehmiller Vortex pas-
teurizer; two 60-spout Cemco fillers man-
ufactured by the Crown Cork & Seal Co,,
Baltimore, Md.; and an automatic case flap
opener tied into a nmew five-head case un-
loader manufactured by the Yundt-Bottle-
matic Corp., Cincinnati, Ohio. In addition,
lthree case unloaders, manufactured by the

waukee, Wis.., were added to existing lines
stepping up total production to 1,200 bot-
tles per minute.

A new tile floor, new wiring and con-
vevor systems have also been installed in
the Grain Belt bottle house.

To accommodate the need for greater
power demanded by the new equipment, a
new bank of transformers has been placed|
in a vault beneath the sidewalk outside the
bottle house. Completed in April, the line
Jfeeding the transformer has a capacity of
13,800 volts.

In the Minneapolis Brewing Company
warehouse, two automatic case stackers,
stockpiling at the rate of 70 cases per
minute have been added. (This is a unique
operation in the brewing industry since no
pallets are used in the automatic piling of
cases, )

Also during 1955, automatic lift trucks

.. were installed in all departments of the

warehouse and in the bottle house to facili-
tate handling of materials and the finished
product.

The new equipment gives Grain Belt the
latest and most efficient bottling equipment
available in the brewing industry, Mr

V7%
Grain Belt's In

' Sells Beer In Alaska

Flying at an altitude of 18,000 feet
and discovering Mount McKinley, larg-
est mountain in North America, loom-
ing in front of you at 20,320 feet,
is an unforgettable experience, Bob In-
gram, country sales manager of Grain
Belt reported. '

Ingram, who recently traveled to
Alaska to vistt Grain Belt distributors
in Fairbanks and Anchorage was visi-
bly impressed with his Ffirst trip to the
land of the Arctic Circle.

Visiting the main office of the Alas-
ka Produce Company, distributors of
Grain Belt beer in the Fairbanks area
and the branch of the company in An-
chorage was extremely interesting, he
r'cpnr[‘(:d,

The company is owned by the own-
er of Alaska Freight Lines, one of the
largest freight operations in the Not
western America-Alaska area,

SEPTEMBER, 1956
EARNINGS

Minneapolis Brewing Co. re-
ports net profit of $116.000 for the

6-month period ending June 30; last

; Geo. J. Meyver Manufacturing Co., Mil- Kiewel stated,
year's net over $53.000. I-'_m-”j,]g_; |

before taxes were $248.767. com-
pared to $110.733 for the same 1955

Br
me :
J period. Dividends paid in the 6-

all
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Ihtl months period were $125.000, or 25

1 cents a share, compared to last year’s
first half when they amounted to

$150,000, or 30 cents per share. Net

sales were $4,030.744, compared to
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$3.782.692. However, management |

T
I\‘.E{f\
Frai 1 GG e
[ en & long . points out that 1956°s dividends were )
char The new one half million dollar bottle house and ware- time a-brewing substantially earned. whereas only \
“““\‘u house expansion ‘program is now completed and in pro- . $53.,000 of the 1955 total was {‘ﬂr‘n{!s.i J
L{l.lL'[.l‘Oll. at the h'Tl:';QL‘;tpOI[S Brcl\\-'mg Company, brewers : : | during the first 6-months period. A
— of Grain Belt beer, Frank D. Kiewel, president, recently : Recently erected on the Naegele Adyer- Recently erected on the Naegele Adver- : !
n announced AR P a4y | . - fising Companys’ Twin City Rotary was tising Companys’ Twin City Rotary was
ﬂ o . . . . Fih : : : this 3-D rotating Grain Belt semi-spectacu- this 3-D rotating Grain Belt semi-spectacu- .
Dismantling operations began at L;r:l‘m'li(:ll on Scptca_n- H 4 - ; . ; lar painted bulletin which is the fourth lar painted bulletin which is the fourth 2
ber 9, 1955. Following completion of facilities, a trial 1 ”“‘I?' '_I?;G"f program in effect in Min- in ”‘BI_” '}’;ﬂrv program in effect in Min- Minneapolis Brewing Co., for th
] 0 : a5 (- N T ; neapolis. e success enjoyed by th i neapolis. e success enjoyed by the Min- ] Ll = €
) : Q5¢ ; : =, | : joye y the Min- T 3 joy Y SIX 1 v . !
run was held in LI.H]} AP.“] [)Sk? bLJ(‘)H. full >pu,d op neapolis Brewing Company on the initial neapolis Brewing Company on the initial ] ,__m)?i{l_'s f'”fi'i“ June 30, had net
erations at the Minneapolis Brewing Company were un- X ;:tr_empt in rotating a semi-spectacular bul- attempt in rotating a semi-spectacular bul- = Lf’ & b4‘030‘_"4‘1 against $3,782.692
dertaken in late April 1956. szril:g :’:as stoh l’rehmzndous that in the en- ;e*.'" ik ‘:h ""']:“‘é“f’““‘ “':’ h‘]‘ the en- 2 the like period of 1955. Net earn-
55 e : e ey B e r, they had increased this program uing year, they had increased this program Ings were $116.000. acainet ¢=o i
The nlmdL.rn;z‘itmn_ program which \\_|11 speed up (_rr_LLm to the present status of four legs of the to the present status of four legs of the e e e ) “_-f:xf‘m-‘w-- $03.000
Belt bottling production includes the introduction of a rotary. In the picture approving the bul- rotary. In the picture approving the bul- LT o i ler period. The com-
— new Barry-Wehmiller bottle washer: a double deck Barry- Ife*'“' immediately following erection, are letin, immediately following erection, are f'F'i‘ S o pointed out that
T el ) Sp Cemco fillers rom left to right, Loren Herder, Art Di- from left to right, Loren Herder, Art Di- ~arnings were more than twice as
A Wehmiller votex pasteurizer; two 60 spout Cemco LHICLS felffor_ of Knox Reeves Advertising Agency 'EI:“” of Knox Reeves Advertising Agency, o much as for the same period of 11--1
e : iy i ) : i _ € same per of las
is responsible for the design; Robert who is responsible for the design; Robert & | : year. Modernization of bottling

and an automatic case flat opener tied into a new five
head Yundt case unloader. In addition, three Meyer case

Pillsbury, A_ccuunt Executive with the Nae- Pillsbury, Account Executive with the Nae-
g?fF Advertising Company, Inc., of the Twin gele Advertising Company, Inc., of the Twin
Cities; Howard Jones, Account Executive Cities; Howard Jones, Account Executive | |

| : house ;ilnd warehouse accomplished
and paid for, without borrowing.

n

5 . . |
8ol ¥ unloaders were added to existing lines stepping up total Two Hands—Forty-Eight Fingers—A two . ’ + .
) : production to 1200 bottles per minute. head Dumore c:se unloader is onelof the :::;‘ Eh: KII"”L Ree;:‘s Advertising Agency wafdh Ehﬁ KLn“k Ree“:‘; Advertising Agency | | ' ook S ol ok ey loy:
: AL o T L e . s ;i ik nd Luke Laskow, vertising Manager of ; ered. Satisfactory hg 1
/ a7 : Flaots: e w : . systems hav many pieces of equipment recently pur uke Laskow, vertising Manager of 3 : 2 ¢ g g o r SR ek = rue '
;- :: " new fl.[L_ floor, ﬂ?\\. wiring and conveyor systems have chcszd by the Minneapolis Brewing Com- the Minneapolis Brewing Company. the Minneapolis Brewing Company. y - 1 (net ecurr {1 l‘/ T kmg‘ v
400 ‘ 2 been installed in the Grain Belt bottle house. pany. (51 49‘}-0.[}0}0“ D_flhf;f‘-i-‘i) fer
I B e I ; = : e AR ; o fd e
In Arclas L #* & & " . h Slua{}!]j
| I I I or 25 cents per share pai .
.. ‘ S E > paid and sub-
_ xFantlalIy earned during the current - ;
| six-month period. Last half of year
glves promise of continuation ‘iil'ld
acceleration of rising trend of busi-
..“- | ness.” - .
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two happy painters at work for Grain Belt Beer,
won first place for the Mihneapolis Brewing Com- ;
pany in a nation-wide contest held recently.' The
Y ¥ hA e :
billboard was judged best by the Independent
Qutdoor Advertising Association. It is part of
the highly successful Grainh Belt premium promo-
tion' which has boomed Minneapolis Brewing Co.
sales.
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This three-dimensional billboard, showing ‘
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g letter-U.S. Brewers Fo lon,Nov.30,1956

The Barley Improvement Institute of Canada }
has voted tochange its name to Brewing and Malt-
T ing Barley Research Institute, givingrecognition

2 e : K 2 o teot z . The ]-n_

y A\ ! : i at ts. Aims and objects in t 3
& I. : ) mal tsters who finance operating costs. 5 .
I' ; i to the brewers and maltster
/ MWy se \

Minneapolis Brewing
iHikes Dividend
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December 51, 1906

Regional Brewers
Reflect Optimism
In HoIiday_Nutes

Editorials in publications of]|
three widely-scattered regional
brewing companies this month
reflected an optimistic business
outlook as the result of a suc-
cessful 1956 sales year.

In his holiday message to em-
ployees, appearing in the Grain
Belt Diamond, Frank D. Kiewel,
president and general manager
of the Minneapolis Brewing
Company, said his firm is “near-
ing the close of the most suc-
cessful year Grain Belt has ex-
perienced in recent times.”

Kiewel stated it was “a thrill
and a challenge” to report that
the firm’s final quarter sales this
year are showing the largest
sales increase of any similar
quarter in recent years.

“This means we all must con-
stantly increase the effort and
the enthusiasm which -are such
a vital part of growth,” Kiewel
commented to his cosworkers.
“And yet that’s really not so

difficult because success begets|

success.”

-k an editorial directed to re-j
tailers of the firm’s A-1 Pilsner|

beer and ale, Arizona Brewing
Company President J. F. Lanser
reported his company has “made
tremendous strides during the
past 12 months . . . our sales
have shown a continuous,
healthy increase and we have
broadened into new markets.”

' The Phoenix brewing company |

president’s comments appeared
in the December 15 issue of A-1
On Tap.

Lanser said he “would like to
thank each and every one of our
retailers for their fine support
of our quality products.”” He
said the retailers’ support was
deeply and sincerely appreciated
and that . . . “in the ensuing
years we pledge ourselves to
continue to meet the same exact-
ing high standards we have al-
ways met in the production of
our products.”

The December issue of “What’s
Brewing?’, published by the A.
Gettelman Brewing Company,
Milwaukee, expressed encour-
agement and gratitude over the
brewery’s increased 1956 sales
“and the popularity of our new
packages, much of the latter due
to our slogan contest this year.”

The inside front cover edi-
torial also expressed gratitude
for the company’s safe driving
record and the plant safety rec-
ord over the past 12 months.

Commenting on future pros-
pects, Fred W. Gettelman, board
chairman, and*Thomas R. Gettel-

man, president, told fellow em- |

ployees:

“The year 1957 will be an im-
portant year for all of us at
Gettelman. We are in the great-
est competitive area in the beer
business right here in Milwau-

kee. Increased sales by out-of- ||
state breweries has sharpened ||

the sword of competition to a
razor edge. This means that each
of us will have to redouble our
‘efforts to stay in the race.”

AWARD WINNER—This three-dimensional billboard of Minneapolis. Brewing Co. won
first place in a recent nationwide contest conducted by the Independent Outdoor Adver-
tising Association.
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l ' Grain Belt brew house, Bottle h Tadlock Pub- eyl elected five new vice presi- of our agricultural produets to |G.] : ‘“m'?' playec JoEg: o S In Los Angeles one of the outstanding
i ‘]1 elt bre | ouse, bottle house, Mindenzali Tn aceepting the presidency, dents, They include: Paul S.| R nati?m andsthe s meeting of the Religion and Labor outdoor companies in Americ
If . e h””"‘t_a“( racking room, stock tvold, ‘Detroit| Kle'we'l DOIHFEd _OUt that the as-| Nickey, Red Owl Stores, Albin vorld anc _ [‘:e_ilmrship at a luncheon _in the | ciallenge. with "By0 Hoyy
- '“_‘CH_‘,"f’ quality control lab and other | ang Harvey sociation will increase efforts J. Lindgren, Pioneer Globe IR Lal M~ Friendship room recently. Governor have ultimately revolutior
iR faciilties tracing the brewing process Century Mat- to foster the growth of present, Printing Co., G. H. Tadlock, Hi : \ Orville Freeman of Minnesota and : SO 1 Y v AdE
1! of Grain Belt products. Co. at Hib- industries in Minnesota .and at- | Tadlock Publications, all of | thy R__] religious and labor leaders from Ial] en a long . MODE :
' tract new ones along with em- Minneapolis, and A. 0. Slet- bij REAC over the nation attended the lunch- brewing" LIS STT% ot
Frank' D. Kiewel, president of the |s " for three- | phasis on stimulating interest vold, attorney, Detroit Lakes, { ' ::_{”::};* eon, the purpose of which was to @ ““it”'(:“f:rr:h’\_”"“.,‘_;5. partly accountable h:r' the pmn] aa{
q g i . : 2 s | el = et : rep P it 5 3 an” . 5 P 9ot ot & 3 0
80 Minneapolis Brewing Company, will e Patter, Jr., | both in Minnesota and out-of- and Harvey Hammexgren, Cen- | v Knox gain 1|I_11(_|01‘5='£d“(|1115l between labor | 4 :::-ll\e‘ ll\?is- tove cents  showing). Close to 3% of net sales u() 4
= B = ! J 3 = 7 : r T & 2 y FIFEE b s L . —
¥ welcome the Charles City group on he- z!be\si’ ibloIt'h of | ;E)iz‘;t]ir;l?t?:sgreat recreational (Continued on Page 8) 'IS m':“ & andaeicion Cocicay e - advertisers a« Weather $0,380,000 was mm:} L =
2 - . i - lam ;. . . " - - XLy - ~ Ve — TR g iR b s 1 e f - ‘lS Vear are m———
: g e any : ar = ; | e TS T T . ! : Gee s said. months. Sales for )
Gl half nt__l.hla company Imd E)Ll‘ltl com- 4 Two-year| “Many Minnesotans overlook 4 M&%QW?.._:TWkag Co., ¢ campaq Grain Belt Speclacular Hal Broves, it is said g o A e srts
O pany officials along with Chamber of & Gatl Brandt| the faet that the 10,000 Lakes HIbBIRE . Lo director gy Wins Outdoor Ad Award BN (ooriared a regular  aheac ot bev <hould beat EECI
Jut Commerce executives who attend the fals, William |-associaﬁon also has a gtake in | In accepting the presidency, of Gral e fils a8 h'lhourd e Cirain Belt's Jafest:-outdoor speotaci Beer, won first me'of 20 cents a share totaled $48.375: they shou 0 S B
[ - . RS S S % - i r | K : spe = ‘ > - . v
= tunction. Menthe and .- Kiewel pointed out that the as- Benson, _NG 25 it ion-wi X o : ~ded “most out- °d by Naegele. .o ,f gutstanding com- that figure fourfold. according to sm.
L n, all of Min- o —————— T tiia g ffort ) Raobert to depic place in a nation-wide conte Jar has been awarded a o «re _ e et
Tl ill arri ' ted directors|| | 2&riculture in Minnesota,” j | sociation will increase efforts | neapoli§  wm beer ; standing” certificate of merit by the s Mar-ieferred issue), payable on  predictions. e
Ihe group will arrive by train and are John .|| |Wel said. “We firmly intend"to] to foster the growth of present | for; one T geortisi Independent Outdoor Advertising As-  rand B ctockholders of Nov: 30. s vt s snnesota ana out-of-
go directly to the brewery where they e lin er"l direct our resources toward ex-|| = industries in Minnesota ?.nd at- Lewis, AGUETHSIY gooiation. Designed by Loren Harder, Be?sgﬂ.r JASLOC Sy . state in our great recreational
will begin the tour. and A. J. An-|| panding the markets and usage | tract new ones along W}fh em- Olson, Hibbing, and A-J, An-] Clarend Knox-Reeves, it Sh?‘_’;%i th Slf};lﬂ Pa;”t‘ 'Iﬁ“; ‘ L S e potentialities.
| of our agricultural products to|l  phasis on stimulating interest ' del‘%‘?ﬂ? Winona, | |elected e ers putting tgeltﬂnflf mﬁ;rﬁougotﬁeo a W% Net earnings of $174,000 for the “Many Minnesotans overlook ||
Liquor SREme oo ' the rest of the nation and the || | both in Minnesota and ou_t—of; Dle g - Tonbpolsky' ;Lsgzgi;égmi giant Grain Belt Prem ; et O onths of 1956, 25 against.only the fact that the 10,000 Lak;,-s
F | " . - ool A 2 A b I - 2 e - »
N o' ? xecutive seoi world.” I | state t‘.n}?t'fr great recreationa was re-elected executive sec fm the Ar\ N - o ¢ Format $2.000 for the same period last year, assoeiation also has a stake in
| retaty and new headquarters | potentialities. | retary and new headquar — ]\ Decemper .18 / are reported by Minneapolis Brew- 1/21/ %
of the organization will be in| “Many lﬁmn:s"t?g%o%"?;‘;{f; of 'the organization will be i’ : h_\ T e 1 in; Clo (A0 stitke o Filiawas Twin City Observer 1l 31/ 57
the Andrews hotel. | the faect that the 10,000 lake: | the Andrews hotel. 7 ' A ey M ‘ A ‘
association also has a: gl |
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] Legislation making it com- inadequate-to control the very,

Laws on Trespassing |

-...'J?:- Made Tﬁghteﬁ'

SILFVERTSON pointed out|

- . | 5 5 .
pulsory to ask permission m:::mall percentage of sportsmen|that at the Minnesota . Farm,
lhunt o 'cultivated or. fenced|Who cause farm damage while Bureau convention last De-

lland was in the offing today. T S

Representa-
tives of farm
(Drganizations,
conservation
IEroups  and
game and fish

{trespass without permission|
lare liable to fines up to $200, !
But there {armers are required |
{to post their land if they don't

|Manitoba, hunters guilty of{laws.

hunting, “making it tough' for|cember representatives 'of 23|
counties submitted resolutions
Gavin' pointed out that, injcalling for

tighter trespass|

Permission, enforcement and

{liability for damage were as-[!
|pects of the problem mo’stl,

: i i " Bmisie {commonly discussed in thel
jcommittees ‘in {want' hunters on it \vlt}1out;f,§;-;1rﬂ?;1}1;q Biscussod i thed

'the legislature permission, I |

ipl: Jack Commorsyf |

.IE"]L:[I'I ne?ﬂa e, %) | There was agreement that

o Sraetan {the Minnesota trespass law :

., 7 b : ) 3 | sBULsbta; LIESPas:s da W SA_INT

[Capitol early this week 10ishould be tighteried to make| PAUL SUN

draft a bill covering the point.}it mandatory for hunters not

The action followed a meet-1t0' g0 on fenced or cultivated
ing in the Radisson hotel last|!and. or areas grazed by live-|
Friday night when farm andStock, without permission re-|
sportsmen’s representatives (2ardless of whether or not the|
discussed the growing com-|land is posted. |
plaints of hunting damage onl| ~
private property and how to!
combat it. !
| AT THE meeting were Dr,
Arthur Bratrud, president of
the Minnesota Conservation
|federation; Frank Blain former
{game and fish director; Ed
|Shave of-the 10,000 Lakes as-
(sociation; “Hilding Silfvertson,||
public relations director of the
|Minnesota Farm Bureau fed-
jeration; C. W. Hess of the
| Minnesota Farmers' union; Ir-
ivin McGowan and Ear]l Meyer,
‘Wabasha counly farmersi: W,
M. Hawkins, Heron Lake,
Minn.; Cap Lund, Minneapolis,
and Angus Gavin, 'Canadian
;manager of Ducks Unlimited.

MINNEAPOLIS STAR
(Evening)

Date 3

Picks Kiewel

| -

Consensus of the group was
‘that present trespass laws arc

and general manager of the

Minneapolis Brewing Co., has|
been named president of the|

Minnesata 10,000 Lakes asso-

ciation for 1957, it was an-|

nounced today.,

‘The organization is dedi-|
cated to building Minneseta's!
tourist and outdoor recreation|
business. Directors of the|
group. elected five new wice!
presidents: - '

Paul S. Nickel of Red Owl
stores, Albin J. Lindgren of|
Pioneer Globe Printing - Co,,
G. H, Tadlock of Tadlock Pub-
lications; all” of Minneapolis,
and ‘A, 0. Sletvold, Detroit
Eakes attorney, and Harvey
Hammergren of Century Mat-
thews Trucking Co. at Hib-
bing,

New directors for three-|
year terms are Lee Potter, Jr., |
and ‘William Fobes, both of
Minneapolis; and. William
Curtiss, St. Paul. Two-year!
directors” will be Garl Brandt
of +Grand Marais, William|
Benson,, Tom Menthe and
Robert Eckstrom, all of Min-||
neapolis; - Elected directors!|
for - ene! year ‘are John S, ||
Lewis, Brainerd: Helmer||
Olson, Hibbing, and A. J. An-
derson, Winona, L

Clarence: E. * ']'onopolskyi
was re-elected executive sec-|
retary and new he:-.dquarters'

of the organization will be in|
the Andrews hotel.

| 10,000 Lakes|

Frank D. Kiewel, president |

AL . S .2 AY. 2

JAI

TNata

Frank Kiewel Named
President of 10,000 -

Lakes Association (LA?'

7

*

Frank D.

Kiewel

%*

Frank D, Kiewel, president
and general manager, Minnea-
polis Brewing Company, was
elected president of the Min-
nesota 10,000 Lakes Associa-
tion for 1957, it was announced
today,

The 10,000 Lakes group is an
organization dedicated to
building Minnesota business .
and industry, recreation and
travel, and agriculture.

The board of directors also
elected five new vice presi-
dents. They include: Paul 8.
Nickey, Red Owl Stores, Albin
J. Lindgren, Pioneer Globe
Printing Co., G. H. Tadlock,
Tadlock Publications, all of
Minneapolis, and A. 0. Slet-
vold, attorney, Detroit Lakes,
and Harvey Hammergren, Cen-
tury ‘Matthews Trucking Co;,
Hibbing.

In accepting the presidency,
Kiewel pointed out that the as- |
sociation will inerease efforts

to foster the growth of present
industries in Minnesota and at- |
tract new ones along with em- |
phasis on stimulating interest
both in Minnesota and out-of-
state in our great recreational
potentialities.
“Many Minnesotans overlook

- m e -

agriculture in Minnesota | - |
| wel gaid. “We firmly inten k
direct our resources toward ex-
panding the markets and usage
of our agricultural products to
the rest of the nation and the
world.”

—— —.

WINONA DAILY NEWS

A

Nata
Winonan on Board

Of 10,000 Lakes |

| A, J. Anderson, Winona, secre-
| tary of the Hiawatha Valley Asso-
ciation, has been elected to the
[board of the Minnesota 10,000
| Lakes Association.

Mr. Ana'e"f'son, also secretary-
manager of the Winona Chamber
of Comumerce, will serve a one-
year term.

Frank D. Kiewel, Minneapolis,
was elected president at the annual
meeting of the association in Min»
neapolis.

The proposed 1957 program in=
cludes a befter roads program,
promotion of existing Minnesota
industries, acquiring new industry
for Minnesota, continuing a policy
of a major promotional activity for
the state each month and partici-
pation in the Minnesota game
dinner in Chicago.

Clarence E. Tonopolsky was re-
elected executive secretary of the
association and nnounced the new
location of the 10,000 Lakes office

in the Andrews Hotel.

TWIN CITY OBSERVER

sl §

Frank Kiewel Named
President of 10,000
Lakes Association

*

Frank D.

Kiewel

*,

Frank D. Kiewel, president
and general manager, Minnea-
polis Brewing Company, was
dacted president of the Min-
nesota 10,000 Lakes Associa-
tion for 1957, it was announced
today,

The 10,000 Lakes group is an
organization dedicated to
building Minnesota business
and industry, reecreation and
travel, and agriculture.

The board of directors also
elected five new vice presi-
dents. They include: Paul S.
Nickey, Red Owl Stores, Albin
J. Lindgren, Pioneer Globe
Printing Co., G. H.  Tadloeck,
Tadlock Publications, all of
Minneapolis, and A. 0. Slet-
vold, attormey, Detroit Lakes,
and Harvey Hammexgren, Cen-

(Continued on Page 8)

tury Matthews Trucking Co.,
Hibbing. ~ "

In accepting the presidency,
Kiewel pointed out that the as-
sociation will increase efforts
to foster the growth of present
industries in Minnesota and at-
tract new ones along with em-
phasis on stimulating interest
both in Minnesota and out-of-
state in our great recreational
potentialities.

“Many Minnesotans overlook |

| tion will increase efforts to foster

the faet that the 10,000 Lakes
association also has a-stakecin

LITTLE FALLS DAILY
TRANSCRIPT

AN 0 5 Y J

Date. - —JAN &7 3

Frank D. Kiewel
President of 5
Lakes Group/”

Frank D. Kiewel, president and
general managet, Minneapolis Bycw-
ing company, was elected president
of the Minnesota 10,000 Lakes as-
sociation for 1957, it was announc- |
ed today. ]

The 10,000 Lakes group is an «_’J:'-i
ganization dedicated to building
Minnesota business and industry,
recreation and travel, and agricul-
ture. "

In accepting the presidency, I(_m-
wel pointed out that the associa-

the growth of present industries in
Minnesota and attract new ones
along with emphasis on stimulat-
ing interest both in Minnesota and
out-of-state in our greal recrea-
| tional potentialities.

“Many Minnesotans overlook the
fact that the 10,000 Lakes assocl-
ation also has a stake in agrwa-
ture in Minnesota,” Kiewel said.
“We firmly intend to direct our re-
sources toward expanding the mar-

| kets and nusage of our aqricullru_ral
products to the rest of the nation
and the world.”

The - proposed 1957 program as
outlined at the board of directors
meeting includes a better }'oz}cis
program, promotion of _{::xlst,mg
Minnesota indusfries, acquiring new
industry for Minnesota, cnutmlumf;.
a poiié:f of a major promotional
activity for the state each _nmnt-h,
and participation in the NMInneso-
ta game dinner in Chicago.

Clarence E. Tonopolsky was re-
elected executive secretary of the
association and announced the new
location of the 10,000 Lakes office
in the Andrews hotel. /,

agriculture in Minnhesota,” Kie-
wel said. “We firmly intend to
direct our resources toward ex-
panding the markets and usage
‘of our agricultural products to
the rest of the nation and the
world.”
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G[‘s in World War 1l were some-
times startled as they slogged through
IOWANS GET Gl }e cold mud to find crude billboards
well, president of _ ..t ith lusciously drawn female
nudes — advertising
flimsies and bras to cosmetics. Ludi-
rous and as out-of-place as they were,

Outdoor Advertising

service

anything from

Co., re

maxin

q campeg

(TR - orRrey =

of Gra
Benson,
Raobert
neapolis
for~ ont
Lewis,

to depic

wm bee;

Olson, Hibbing, and A-J. An-|

derson, Winona.
Clarence E.
was re-elected executive sec

' retary and new héadquar

of the organization will be 1!
the Andrews hotel.

Tonopolsky |

cnwpuns Ured. KnoyiKeepes

Advertising is the agency,

Clarence E. Tonopolsky was re-
elected executive secretary of the
|association and announced the new
|locafionn of the 10,000 Lakes office

lin the Andrews hotel.

the early days of the media, as today,
outdoor advertising was responsible
for promoting a great deal of public
messages. In
manufacturers recognized the advan-
tage of reaching people who were on
the road—and

i ]
¢ been a long
= L
me a-brewing
Gy
b

1890 Dbicvele

who excellent

1 1

were

Pl [ |

PREMIUM

LONG BR yphis 3-D billboard, showing two happy painters at work for Premium Grain Belt Beer, won first
place in a nation-wide contest last month. It was designed by Knox Reeves and produced by Maegele.

\dt, Grand Marais, |
ligm Benson, Tom|
wieittt annd Robert Eckstrom,

|all of Minneapolis.

Elected for one-year _terrns‘
|were John S. Lewis, Brainerd;
| Helmer Olson, Hibbing, and|

|| A. J. Anderson, Winona, |
|

k for Premium Grain Belt Beer, won first
y Knox Reeves and produced by Naegele. |

%

metropolitan areas multiplied rapidly.
People became rather accustomed to
seeing these displays and, as a result,
they were not as effective as they were
in the earlier days. This, of course, is
a problem that has at one time or
another grieved

all media and as a .
T tad ahangee &

Roivelander [ 5,

B4

e i

nt
I work for Premium Grain Beltig. |1
i part of the highly successful
Ainneapolis Brewing Company
iny’s advertising agency, and!=
iged best by the Independentia=

ed |

Co.’s 3-dimensional billboard was
ent Outdoor Advertising Assn. The
., Minneapolis® ad agency, and pro-

1956 LABEL CONTEST WINNERS—Top row, Paper Division: Falls City Brewing Co.. Louisville, Ky., 1st place; Fuhrmann & _Sf:hmidl Brew:-
ing Ce., Shamokin, Pa., 2nd place; and Rhinelander Brewing Co., Rhinelander, Wis., 3rd place. Bottem row, Metallic Division: Gunther
Brewing Co., Baltimore, 1st place; Minneapolis Brewing Co,. Minneapolis, 2nd place; and American Brewery, Inc., Ballimore, 3rd place.
Crown Contest winners were: Gunther Brewing Co., 1st place; Storz Brewing Co., Omaha, 2nd place; and Bosch Brewing Co.. Houghton,
Mich.. 3rd place.

than it
AMERICAN BREWER September 1956
about a %t

on our city arteries and thoroughfares. |

In Los Angeles one of the ontstanding
outdoor companies in America met a § 8%
challenge with two innovations that §3
have ultimately revolutionized the in- |9

First, in order to captivate tlu.'}/

motoring public that had now spread
out so grcal[|_\' and at the same time !

-

been a long
me a-brewing
Y

dustry.

make this coverage possible to small

advertisers as well as large advertisers. | =

Hal Brown, founder of Pacific Out- ;jation will inerease efforts
door in Los Angeles, pioneered the foster the growth of present
method of rotation for bulletins. This [ystries in Minnesota and at-
step revolved around the idea of ro- ot new ones along with em-
phasis on stimulating interest
both in Minnesota and out-of-
| ctate in our great recreational
| potentialities.
| “Many Minnesotans overlook
the fact that the 10,000 Lakes
association also has a stake in

y /21l
At aswrar 1731 /
Dheserver i/ J4&f 21

=
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Legislation making it com- inadequate to control the very

SILFVERTSON pointed out

Trespassing

e Made Tighter

\

!puisory to ask permission lolsma!l percer{ata:e of sportsmen }L?Emt at the Minncsolla Farm
= = ¥rl OIc oy o 1 I e i 5 1
| lhunt on ‘cultivated or fenced|Who cause farm d(ama;_e\a:.‘hlle ureau convention last De
{ orid wad Al oting fodat {hunting, “making it tough™ for|cember representatives of 23
| ROd Was, I ie ouing Tiecal. fatihlinters; & counties submitted resolutions
Representa- | Gavin pointed out that, in|calling for tighter trespass
! tives of farm Manitoba, hunters guilty of laws, i
| organizations, respass  witl ermissi sl
- oo frespass WIthout Permission| peymjiscion, enforcement and
| €0 nservation are liable to fines up to $200. |y 1. P ' 3
. ; liability for damage were as-
groups and But there farmers are required | . ! "
gamie’ B ¢15h lto post their 1and if they don’t |PECS of the problem most]
D £ ? {£0, POSE LT “and it ey Contlommonly discussed in the|l
[committeées in {want' hunters on it without resolutions
. * . . LG wil e
| the legislature By permission. !

/planned a
‘meeting at the

Jack Commor)) | prave was agreement that

: {the' Minnesota trespass law
Capitol early this week to|should be tightened to make
|draft a bill.covering the point.|it mandatory for hunters not

The action toli(]“-cd a mcei_;{a £0 on fenced or cultivated
ing in the Radisson hotel last|!and, or areas grazed by live-
Friday ]‘1i:\_'.\"htr\.\r}](\_n farm and stock, without permission re-
sportsmen’s  representatives |2ardless of whether or not the |

i
|
|
i ',-% \discussed the growing com-|land is posted. |
W plaints of hunting damage on —_—
“f private property and how fo!
| i combat it. .
| | AT THE meeting were Dr.|
Arthur Bratrud, president of
- ithe Minnesota Conservation
|federation; Frank Blain. former
igame and fish director; Ed
’ [Shave ofsthe 10,000 Lakes as-
1 iso(‘ia}lion: 'Ii{ilding: Si]f\-'e‘:‘[.soln_, : M]NNEAPOLIS STAR
pu_h]rc relangns director of the (Evening)
‘ {Minnesota Farm Bureau fed-
i ’ ler:jltion; C\& Hﬁ".ss pf thelf Date
) £ Minnesota EFarmers’ union; Ir-
%4 | dvin McGowan and Earl Meyer, || |
B ‘Wabasha county farmers;. W.|| 10 000 L k
: s 2 |
al M, Hawkins, Heron Lake, f ’ a es .
:‘ Minn.; Cap Lund, Minneapolis, | | > -
[ O . . [
and Angus Gavin, ‘Canadian || P k K -‘~7 ]
l :’hr - manager of Ducks Unlimited. ‘ ICKS IEWE
L Consensus of the group was > [ b= g . ]
;;1 that present trespass.laws arc | Frank D. Kiewel, president|
Bi & . and general manager of the
W Minneapolis Brewing Co., has
Jai been named president’ of the
f Kie Minnesota 10,000 Lakes asso-
Fra “ciation for 1957, it was an-
ih*d' nounced today.
vice The organization is dedi-
i “‘\1 catéd to building Minnesata's
] 555 tourist and outdoor recreation|
i husiness. Directors. of the
| group, elecied five new wice
presidents:

[ |

Paul S, Nickel of Red Owl
stores, Albin J. Lindgren of
Pioneer Globe Printing  Co.,
G. HyTadlock of Tadlock Pub-,
lications, all” of Minneapalis,
and ‘A. 0. Sletvold, Detroit
Lakes atforney, and Harvey
Hammergren of Century Mat-
thews Trucking Co. at Hib-
bing. |

New directors for three-

year terms are Lee Potter, Jr.,

Minneapolis, and. William
Curtiss, St. Paul. Tiwo-year

| of ~Grand Marais, William
Benson,, Tom Menthe and
Robert Eckstrom, all of Min-|
neapolis. = Elected directors|
for ene: year rare John §.
Lewis, Brainerd: Helmer

|
i
!
and William Fobes, both of|

association also has a stake in

i Olson; Hibbing, and A. J. An-
10 . et
- i dersen, Winona.

k. Clarence' E. * Tonopolsky

the rest of the nation and the |
world.”

L. was re-elected executive sec-||

retaty and new headquarters
iy of the organization will be in |

the Andrews hotel.

|
80
— ' =
400 l | directors’ will be Garl Brandt
|
|
|
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Neata
Frank Kiewel Named
President of 10,000
Lakes Association ({\

Frank D.

Kiewel

Frank D. Kiewel, president
and general manager, Minnea-
polis Brewing Company, was
elected president of the Min-

nesota 10,000 Lakes Associa-|

tion for 1957, it was announced
today.

The 10,000 Lakes group is an
organization dedicated to
building Minnesota business
and industry, recreation and
travel, and agriculture.

The board of directors also
elected five mnew vice presi-
dents. They include: Paul §S.
Nickey, Red Owl Stores, Albin
J. Lindgren, Pioneer Globe
Printing Ce., G. H. Tadlock,
Tadlock Publications, all of
Minneapolis, and A. 0. Slet-
vold, attorney, Detroit Lakes
and Harvey Hammergren, Cen-
tury *Matthews Trucking Co.,
Hibbing.

In accepting the presidency,
Kiewel pointed out that the as- |
sociation will inerease efforts
to foster the growth of present,
industries in Minnesota and at- |

tract new ones along with em- |
phasis on stimulating interest
both in Minnesota and out-of-
state in our great recreational
potentialities.

“Many Minnesotans overlook
the fact that the 10,000 Lakes

agriculfure in Minnesota,” ¢ Al
wel said. “We firmly infend tof
direct our resources toward ex-
panding the markets and usage [/
of our agricultural produects to

in the Andrews Hotel,

tury Matthews Trucking Co.,
Hibbing. i

Kiewel pointed out that the as-
sociation will increase efforts
to foster the growth of present
industries in Minnesota and at-
tract new ones along with em-
phasis on stimulating interest
both in Minnesota and out-of-
ctate in our great recreational |
potentialities.

the fact that the 10,000 L_gkgs ;
association also-has a stelesdn

e e o e e e m—————re el s e eSS
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MNata

Winonan on Board

Of 10,000 Lakes |

| A. J. Anderson, Winona, secre- |
| tary of the Hiawatha Valley Asso- |
'lciaiinn, has been elected to the

| board of the Minnesota 10,000

| Lakes Association,

Mr. Anderson, also secretary-
manager of the Winona Chamber
of Commerce, will serve a one-
vear term.

Frank D. Kiewel, Minneapolis,
was elected president at the annual
meeting of the association in Min-
neapolis.

The proposed 1957 program ine
cludes a better roads program,
promotion of existing Minnesota
industries, acquiring new industry
for Minnesota, continuing a policy
of a major promotional activity for
the state each month and partici-
pation in the Minnesota game
dinner in Chicago. _

Clarence E. Tonopolsky was re-
elected executive secretary of the
association and nnounced the new
location of the 10,000 Lakes office

TWIN CITY OBSERVER

Frank Kiewel Named
President of 10,000
Lakes Association

*

Frank D.

Kiewel

*t

Frank D. Kiewel, president
and general manager, Minnea-
polis Brewing Company, was
Jected president of the Min-
negota 10,000 Lakes Associa-
tion for 1957, it was announced
today.

The 10,000 Lakes group is an
organization dedicated to
building Minnesota business
and industry, recreation and
travel, and agriculture.

The board of directors also
elected five new vice presi-
dents. They include: Paul 8.
Nickey, Red Owl Stores, Albin
J. Lindgren, Pioneer Globe
Printing Co., G. H. Tadlock,
Tadlock Publications, all of
Minneapolis, and A. 0O, Slet-
vold, attorney, Detroit Lakes,
and Harvey Hammexgren, Cen-

(Continued on Page 8)

In accepting the presidency,

“Many Minnesotans overlook |

LITTLE FALLS DAILY

'TRANSCRIPT
Date_ - JAN 29 1957
Frank D. Kiewel

President of
Lakes Group/”

Frank D. Kiewel, president and
general managet, Minneapolis Brew-
ing company, was elected president
of the Minnesota 10,000 Lakes as-
sociation for 1957, it was announc-
ed today.

The 10,000 Lakes group is an or-
ganization dedicated to building
Minnesota business and industry,
recreation and travel, and agricul-
ture,

In accepting the presidency, Kie-
wel pointed out that the associa-
tion will increase efforts to foster
the growth of present industries in
Minnesota and atfract new ones
along with emphasis on stimulat-
ing interest both in Minnesofa and
out-of-state in our great recrea-
tional potentialities.

“Many Minnesotans overlook the
fact that the 10,000 Lakes associ-
ation also has a stake in agricul-
ture in Minnesota,” Kiewel said.
“We firmly infend to direet our re-
sources toward expanding the mar-
kets and usage of our agricultural
products to the rest of the nation
and the world.”

The - proposed 1957 program as
outlined at the board of directors
meeting includes a betiter roads
program, promotion of existing
Minnesota industries, acquiring new
industry for Minnesota, continuing
a policy of a major promotional
activity for the state each month,
and participation in the Minneso-
ta game dinner in Chicago.

Clarence E. Tonopolsky was re- |
elected executive secretary of the |
association and announced the new
locationh of the 10,000 Lakes office
in the Andrews hotel. f

agriculture in Mihneso_ta,'_’ Kie-
wel said. “We firmly intend to
direct our resources toward ex-
panding the markets and usage
of our agricultural products to
the rest of the nation and the

world.”
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This 3-D billboard, showing two happy painters at work for Premium Grain Belt Beer, won first
place in a nation-wide contest last month. It was designed by Knox Reeves and produced by Naegele. |
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happy painters at work for Premium Grain Belt,a_
t last month. It is part of the highly successful
een skyrocketing Minneapolis Brewing Company
is Brewing Company’s advertising agency, und':n'
smpany, it was judged best by the Independen!la-l

1956 LABEL CONTEST WINNERS—Top row. Paper Division: Falls City Brewing Co., Louisville, Ky., 1st place; Fuhrmann {_S_Sf:hmidt Brew-
Rhinelander, Wis., 3rd place. Boltom row, Metallic Division: Gunther,
Brewing Co., Baltimore, 1st place: Minneapolis Brewing Co., Minneapolis, 2nd place; and American Brewery, Inc., Bc%limore. 3rd place.
Crown Contest winners were: Gunther Brewing Co., lst place: Storz Brewing Co., Omaha, 2nd place; and Bosch Brewing Co., Houghton
Mich., 3rd place.

ing Co., Shamokin, Pa.. 2nd place: and Rhinelander Brewing Co.,

manager oL

AMERICAN BREWER September 1956
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|all of Minneapolis.

Elected for one-year terms
were John S, Lewis, Brainerd;
|| Helmer Olson, Hibbing, and|
A. J. Anderson, Winona.

]

sociation will inerease efforts
to foster the growth of present
lindustries in Minnesota and at-
tract new ones along with em-
'phasis on stimulating interest
both in Minnesota and out-of-

state in our great recreational
| potentialities.

'| “Many Minnesotans overlook
|the fact that the 10,000 Lakfas
/'lassociation also has a stake in

to depict the “long time a-brewing
wm beer. The posters appear in the Minneapolis ared
Adwvertising is the agency.
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MINNEAPOLIS STAR
(Evening)

JAN 28

Date

Laws on

May

‘ Representa-
tives of farm
Iorganizations,
conservation
groups: and
game” and fish
[committees in
Ithe legislature
nlanned 3
fmectin;{ at the
(Capitol early this week

By

The action followed a meet-

Jack Cnnhnr:g/ |

to
.draft a bill covering the point.|

Legislation making it com- inadequate to control the very, ‘SILFVERTSON pointed out
pulsory to ask permission to|Small percentage of sportsmen|that at the Minnesota  Farm
thunt on ‘cultivatéd or fenceg|Who cause farm
lland was in the offing today.

13
‘ all hunters. .

trespass without permission|
fare liable to fines up to $200.|
[But there farmers are required

(want' hunters on
permission.
There was agreement’ thati
[the Minnesota trespass la \\-'f
ishould ‘be tightened to make!

it without

{it mandatory for ‘hiintérs not
lto' go on fenced or cultivated

ing in the Radisson hotel last{land, or areas grazed by live-
Friday night when farm and |Stock, without permission re-

sportsmen’s

representatives |gardless of whether or not the.|
discussed the growing com-
‘plaints of hunting damage on|

{land is posted. |

————

|private property and how to!l

combat it.

| AT THE meeting were Dr.
Arthur Bratrud, president of
ithe Minnesota Conservation
{federation; Frank Blair, former
{game and fish director; Ed
\Shave of‘the 10,000 [akes as-
{Sociation; Hilding Silfvertson,

j!}ub!ic relations director of the
|

Minnesota Farm Bureau fed-
jeration; C. W. Hess of the
{Minnegota Farmers’ union; Ir-
{vin McGowan and Earl Meyer,
Wabasha county farmers:. W,
M, Hawkins, Heron Lake,
Minn.; Cap Lund, Minneapolis,
and Angus Gavin, Canadian
manager of Ducks Unlimited,

Consensus of the group was
that present trespass laws arc|

MINNEAPOLIS STAR
(Evening)
Date _' g

| 10,000 Lakes
| Picks Kiewel

Frank D, Kiewel, presidentl

and general manager of the

Minneapolis Brewing Co., has|

been named president of the
Minnesota 10,000 Lakes asso-

ciation for 1957, it was an-

nounced today.,

The organization is dedi-
cated to building Minnesota’s
tourist and outdoor recreation|
husiness. Directors of thel
group, elected five new wvice
presidents: -

Paul S, Nickel of Red Owl
stores, Albin' J. Lindgren of
Pioneer Globe Printing Co.,
G. M, Tadlock of Tadlock Pub-
lications, all” of Minneapolis,
and 'A. 0. Sletvold, Detroit
Eakes™ attorney, and Harvey
Hammergren of Century Mat-
thews Trucking Co. at Hib-
bing.

New directors for three- |
year terms are Lee Potter, Jr., |
and William Fobes, both of |
Minneapolis,  and. William|
Curtiss, St. Paul. Two-year
directors’ will be Garl Brandt
of “Grand Marais, William
Benson;. Tom Menthe and”
Robert: Eckstrom, all of Min- ||
neapaolis.
for ene: year--are John .
Lewis, Brainerd: Helmer
Olson, Hibbing,
derson, Winona,

Clarence
was re-elected executive sec- |
retary and new headquarters |
of the organization will be in |
the Andrews hotel. '

and A. J. An- || of our agriey

[the rest of the
E. * Tonopolsky| World.”

Trespassing

3¢ Made Tighter

damage while|Bureau convention last De-|
thunting, “making it tough” for|cember representatives of 23|
|counties submitted resolutions

Gavin pointed out that; in|calling for tighter trespass|
Manitoba, hunters guilty of}lews.

Permission, enforcement and ‘

liability for damage were as-|]

fe i »p|pects of the problem mostl
{to post their land if they don t;commoniy

discussed in thei‘

esolutions. It

SAINT PAUL SUN
(_‘[J{;_' } Mo

Nata

Frank Kiewel Named
President of 10,000
Lakes Association (;\}'

Frank D. Kiewel, president
and general manager, Minnea-
polis Brewing Company, was
elected president of the Min-
nesota 10,000 Lakes
tion for 1957, it was announced
| today.
| The 10,000 Lakes group is an

organization dedicated to

building Minnesota business
and industry, recreation and
travel, and agriculture.-

The board of directors also

elected five mnew vice presi-

dents. They include: Paul 8.

Nickey, Red Owl Stores, Albin

J. Lindgren, Pioneer Globe

Printing Co., G. H. Tadlock,

Tadlock Publications, all of

Minneapolis, and A. 0. Slet-

vold, attorney, Detroit Lakes,

and Harvey Hammergren, Cen-
tury ‘Matthews Trucking Co,,

Hibbing.

In accepting the presidency,
Kiewel pointed out that the as-
sociation will inerease efforts
to foster the growth of present |
industries in Minnesota and at-
tract new ones along with em-
phasis on stimulating interest |
both in Minnesota and out-of-
state in our great recreational
potentialities,

“Many Minnesotans overlook
the fact that the 10,000 Lakes
association also has a stake in |

agricultupe {

! ; n Minnesota ” Bia
Elected directors|| Wel said. “We firmly 'iﬁm :
|| direct oup : '

résources tows

panding the nyy

Associa- |

WINONA DAILY NEWS
v‘;lf\'\ -
Nata
Winonan on Board

Of 10,000 Lakes

A, J. Anderson, Winona, secre-
tary of the Hiawatha Valley Asso-
ciation, has been elected to the

board of the Minnesota 10,000
Lakeg _Association, |
Mr. Anderson, also se cretary-

manager of the Winona Chamber

of Commerce, will serve a one-
year term.

Frank D. Kiewel, Minneapolis,
| was elected president at the annual
meeting of the association in Min-
neapolis.

The proposed 1957 program ine
cludes a better roads program,
promotion of existing Minnesota
industries, acquiring new industry
for Minnesota, continuing a policy
of a major promotional activity for
the state each month and partici=
pation in the Minnesota game
dinner in Chicago.

Clarence E. Tonopolsky was re-
elected executive secretary of the
association and nneunced the new
location of the 10,000 Lakes office

in the Andrews Hotel.

TWIN CITY OBSERVER

42 |

Frank Kiewel Named
President of 10,000
Lakes Association

*

Frank D.

Kiewel

*|

Frank D, Kiewel, preg,ident
and general manager, Minnea-
polis Brewing Company, Wwas
“lacted president of the Ml.n-
negota 10,000 Lakes Associa-|

tion for 1957, it was announcedi

today, 3
The 10,000 Lakes group is an
organization dedicated to

building Minnesota business
and industry, recreation and
travel, and agriculture.

The board of directors als.o
elected five new vice presi-
dents. They include: Paul S
Nickey, Red Owl Stores, Albin
J. Lindgren, Pioneer Globe
Printing Co., G. H.: Tadloek,
Tadlock Publications, all of
Minneapolis, and A. O. Slet-
vold, attorney, Detroit Lakes,
and Harvey Hammexgren, Cen-

(Continued on Page 8)

tury Matthews :'_Tn_icking Co.,
Hl})r? igg;:epting the presidency,
Kiewel pointed out that thg f;:;
sociation will increase ef onLt
to foster the growth of predset“
industries in Minnesota and a 5
tract new ones an:}g w_lt‘rg eg:t
phasis on stimulating '1n e:' f i
both in Minnesota and 01153. -oa’1
state in our great' recreation
potentialities.

LITTLE FALLS DAILY
TRANSCRIPT

Date___ jah 29 1957

Frank D. Kiewel
President of
Lakes Group/”

Frank D, Kiewel,

soclation for 19
ed today.

The 10,000 Lakes 210
ganization dedicated
Minnesota business
recreation and
ture,

In accepting the presidency, Kie-

wel pointed out that the associa-
| tion will

up is an or-
to  building
and industry,
travel, and agricul-

Minnesota and attract new ones

along with emphasis on stimulat--l
in Minnesota and |
recrea- |

ing interest both
out-of-state in our
| tional potentialities,

‘Many Minnesotans overlook the
fact that the

great

; 10,000 Lakes associ-
ation also has g stake in agricul-
|_t_m~e in  Minnesota,” Kiewel said. |
| “We firmly intend to direct our :‘c-:
| sources toward expanding the mar- |
kets and usage of our agricultural
products to the rest of the nau'ma.-1
and the world."” !

The ' proposed 1957 program
outlined at the board of
meeting  includes g
brogram, promotion
Minnesota industries,
industry for

as |
directors
better roads |
of ‘existing |
acquiring new £
) Minnesota, continuing §
A pn]w:\-‘ of a major promotional
activity for the state each month, i
and participation in the Minneso- [
ta game dinner in Chieago.
Clarence E, Tonopolsky was re-
clected executive secretary of the
association and announced the new
_locatioh of the 10,000 Lakes office
in the Andrews hotel. f
-_— ¥

agriculture in Minnesota,” Kie-

wel said. “We firmly intend to
{direct our resources toward ex- |
panding the markets and usage |
of our agricultural produects to

the rest of the nation and the
world.”

«Many Minnesotans overlook

the fact that the_
association algo has a'

10,000 Lakes |

_ : president and
general managey, Minneapolis Brew-
ing ctompany, was elected president
of the Minnesota 10,000 Lakes as-

97, it was announc-

increase efforts to foster |
the growth of present industries in!

|

| and Eddie Scofield something about the

%

IOWANS GET GLAD HAND—Felton Col-
well, president of Minneapolis Chamber of
Commerce (left) tells Marvine H. Soehren

Mill City as the two arrived with over 300-'
businessmen and farmers from Charles City
and Floyd county, Iowa, for a one-day visit.
Scofield is president of Charles City Cham-
ber of Commerce, and Soehren is chairman
of the annual Charles City Farmer-Busi-

dent of the brewery.

nessman Stag, Each January the Iowans
visit a city where an industry processes ag-
ricultural products from the Floyd county
area. Minneapolis Brewing Co., which uses
Iowa corn, was host o the group at a
luncheon at the brewery. Arriving by spe-
cial train, the Iowans, headed by Charles
City’s mayor, Mike Micich, were greeted by
Mayor Hoyer and Frank D, Kiewel, presi-

This 3-D billboard, showing two happy painters at work for Premivm Grain Belt Beer, won first
place in a nation-wide contest last month. It was designed by Knox Reeves and produced by Naegele. i
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LONG BREW—Minneapolis Brewing Co. is using a giraffe and a turtle
to depict the “long time a-brewing” theme of its Grain Belt premi-
wm beer. The posters appear in the Minneapolis area. Knox Reeves
Advertising is the agenciy.

vlarence E. Tonopolsky was re-
elected executive secretary of the
association and announced the new

location of the 10,000 Lakes office;
[in, the Andrews hotel.

et il Robert Eckstrom,
|all of Minneapolis.

Elected for one-year terms
|| were John S. Lewis, Brainerd;
|| Helmer Olson, Hibbing, and '
|| A. J. Anderson, Winona, /

Grain Belt Wins First Place

’ ; ; nt
This three-dimensional billboard, showing twe happy painters at work for Premium Grain Belt
to Beer, won first place in a nation-wide contest last month. It is part of the highly successful &~
I Y Grain Belt Premium promotion which has been skyrocketing Minneapolis Brewing CompanyfA8
° \-'l‘.‘safes, Designed by Knox Reeves, Minneapolis Brewing Company's advertising ogency, andp-
produced by Naegele Outdoor Advertising Company, it was judged best by the Independenla_
Outdoor Advertising Association. &% |
Kiewel == L2
manager of Min-
‘ewing
sident
Lales

[ wasg

Brewing Co.’s 3-dimensional billboard was
Independent OQutdoor Advertising Assn. The
Inc., Minneapolis’ ad agency, and pro-

PRIZE-WINNING BILLBOARD: Minneupoitl;e
judged tops in a nationwide contest b\;d o
billboard was designed by Knox-R?e.ves v ,
duced by MNaegele Outdoor Advertising Co.
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'to foster the growth of present
'industries in Minnesota and at-
'tract new ones along with em-
phasis on stimulating interest
both in Minnesota and out-of-
state in our great recreational
| potentialities.
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’]the fact that the 10,000 Lakes
 agsoeciation also has a stake in

= Twin City Obser

1% (9] 4
L il s 4 by

wrer | f"il l\?
reX 1fJ2 -




i thie s e R g i i
— — s e s e g - LK.

A e St e bl A s i e Py sk T —prndedi s b %

MINNEAPOLIS STAR
(Evening) ' i
Date Jﬂi": < C s lig] B *I : ._'r A0 Rl : |
5 3] i[ CASS LAKE TIMES !
| ] 1

CI

et

TakesCity | |

|
. |HEADS THE 10,000 LAKES

Bowling Lead | |..%n 0 Eova, prsitns

and general manager, Minne- |

Laws on Trespassing| ™y
o

i
i MNatea

e Made Tighter o

[
Legislation making it com- inade -6l t . :
8 £ adequate:-to control the very, SILFVERTSON poi | A. J. Anders i . Grain Bel § : apol :
| 4 bady | ! ery ! N pointed o . Anderson, Winona, secre- elf, paced by J polis  Br .
l ipL!{SU!y to ask permission m"sn‘mll percentage of sportsmen|that ‘at the .'\1innI;sc}m Fa::rl! tary of the Hiawatha Valley Asso- Whalen’s 672 lead-off };ca;-?| was e}ectedew;l’lg.d Company,! |
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1:'ﬂ2r:131‘?l~m : {Manitoba, hunters guilty -of {laws. L of Commerce, will serve ]:n:mf; LITT[fE FALLS DAILY Bowl. f-‘a €S _group Is an organiza- | |
banI trespass without permission d s i year term, 1 TRANSCRIPT | The team, which rolls in the on dedicated to building!
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[committees in wantl Hunters on it \;_mm‘_if,fmlmmm_v discussed in the| neapolis. }Fr k D K- division. re. !
| the legislature By perpiission “ resolutions. I The proposed 1957 program ime - an . Niewe Andyiel HREEWate: GE L&
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f ‘meeting at the the ]“L’J.ii; 1‘_‘*:’: 1af_'t_z eement  that ipl:l)m?lmn of existing Minnesota | reS|dent Of into_second ptlcacgv \J\?EJG ‘.’;izﬂd
| e i e L S (the ilinnesota trespass la w| - industries, acquiring : | el : ith 250~
'Capito] early i - S | ries, acquring new industry NSy >
'd:‘zfl't a bill cg\'e;i.lrl{: 1\izgt§ii::ii:;1i$|,}1-om:{{’blz lrg:;._tened 0 ma[{c! IR ALL SHE f?r s L R Lakes Group )-"_,-’ d’(?c%en Up, al f the T !
e B . it mandatory for hunters not| " Py : of a major promotional activity for o /P, 41S0 of the lrav-
! - | 2 T ok Ty aoie - of o
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} ;11_;1|n lh_e lRilidISSDt'l hotel mt;landi\ or areas grazed by live-| a ﬁia];o(\:; i;nCl:?ceagtMlm‘esma game | general manager’, Minneapolis Brew- | EIZE? ?I}t[_the Z?([)]'E)ﬂ shift ].asté
! “riday night when farm aud-SwC ¢ without ]:cl'mission re- . ne ) 57 mng compefn_v_ was elected president gnt, hitting 3,035 as mey
sportsmen’s  representative l:iarcﬂress of whether or not the| Frank Kiewel Named | c-]gfﬁmﬁei}i;rgnfpcn-lﬁf’" wa? {:. i’f,d”}‘-’ lﬁd}lmefg;? %E’OOU Likes as- : g | }“0"3“501_1 cracked 704 scratch, :
discussed the growing . |land is posted. | i 000 ' i L five secretary of the |sociation for 1957, it was announc- = : : : [In posting the first d
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