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. "Fountain Uncapped’

FOUNTAIN “UNCAPPED” — Diamond Wells fountain, centerpiece in Minne-
apolis Brewing Company’s new Grain Belt Park at N. E. Broadway and Mar-
shall streets, is shown being “uncapped” by a quartet of officials. They are
(from left) Walter U. Hauser, German Consul in Minneapolis; Wayne L.
Huffman, president of the city’s Chamber of Commerce; Frank V. Moulton,
president of the City Council, and Frank D. Kiewel, president of the brewing

| firm. Shortly after this photo was taken, the fountain spurted a jet 10 feet into

the air, from the center of the clump of rocks in foreground. More than 200
persons, including 85 Grain Belt distributors from five states, took part in the
program. A German band and Bavarian Schuhplattlers dance group enter-
tained.

THERE SHE BLOWS!

An 18-foot fountain roars skyward as civic leaders join officials of
Minneapolis Brewing Co. 1in the dedication of Grain Belt Park, an old-world garden

.?’ ‘_.-ﬂ-'_""" &

and park located in the historic

St. Anthony area of Minneapolis.

Using a Grain Belt crown to

uncap the fountain are, left to

right, Walter U. Hauser, German
Consul in Minneapolis; President
Wayne L. Huffman, Chamber of Com-
merce; President Frank V. Moulton
of Minneapolis City Council,

and President Frank Kiewel of
Minneapolis Brewing Co. The
fountain, operating 24 hours a
day, honors the company’s Diamond
Wells which reached a source of
pure brewing water 1,074 feet
under the park. Inset shows the
dignitaries arriving via an
Alpine cart for the ceremonies. The hospitality att

a bierstube of German food and music plus the traditional °
Special guests were 85 Grain Belt distributors

racted more than 250 guests for

‘slap-dancing” by the

Schuhplattlers Bavarian dance group.

from five states.

UNITED STATES BREWERS ASSOCIATION, INC.--NEWS LETTER 7/3/63
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Grain Belt Gives™/ (e
Park To City of
Minneapolis

Minneapolis, Minn.— An old
world garden recently re-created
here by the Minneapolis Brcwingl
Company has been presented to
the community for civic use. An-

nouncement of the gift was made |
by Frank D. Kiewel, president o€
the brewery that produces Gla\/
Belt beer.

The park was dedicated Jum_‘\
24, A pie-shaped commons, it
was described by Kiewel as
“representing the company’s
contribution toward beautifying
and revitalizing the northwest
corner of . . . the St. Anthony
Renewal Area.”

Grain Belt Park features the
rustic charm of a Bavarian way-
side inn, backgrounding the gar-
den and a fountain. The latter,
operated 24 hours per day, shoots
a column of pure well water 10
feet in the air from a random-
shaped pool. The fountain is fed
by the brewery’s Diamond Wells,
which pump water from a source ;|
1,074 feet underground.

The park is lighted by gas
lamps.

The  historic neighborhood
south of Grain Belt Park con-
tains buildings that date to the
founding of St. Anthony in 1849.
Some 1,300 properties, commer-
cial and residential, are involved
in the renewal project scheduled
ic commence in late 1964. The
program will be carried out by
the Minneapolis Housing and
Redevelopment Authority with
support and cooperation from
the 2,400 families who live in
the area.

LA

Featured In Tours.

Kiewel said the park is intend-
ed to draw attention to restora-
tion of the historic character of

|the neighborhood.

It is situated adjacent to the
brewery and aeross the street
from the Northeast State Bank
completed in April. A colonial-
style service station is being con-
ctructed on a third corner of the
intersection. Additional building
and remodeling is scheduled by
other business firms in the vicin-
ity.

The publie grounds is one of
the stops on the daily tours of
the brewery that conclude in the
company’s Friendship Room.
Minneapolis Brewing officials
said there are no present plans
to cerve beverages to visitors in
the park area.

The fountain is being featured
in Grain Belt advertising materi-
als. It dramatizes the source of

] =
| pure brewing water reached last

Jinuary 30 after nearly four
months of drilling by the Layne-

| Minnesota Company of Minne-
|| apolis.

The park-and-well projeel’ is
added to previously announced
1963 construction 1.';1‘0;{1‘;—1!115 to-
taling $435,000 for a new cellar
for storage ofl. keg beer and a
building to house’ refrigeration
equipment. A $608,000 storage
cellar, began last year, has been
completed.

| The company's \1962 sales of
|S]9,488.30[1 were the largest in

o o o T ——————— - - - - —— T - - - - - -

its history.

MAC Gopher -- July 1963

The rustic charm of a Bavarian wayside inn, M:f'ﬂ'grunncﬁng{ a garden and fountain. has been
recreated at the busy intersection of Broadway and Marshall St. in northeast Minneapolis by the Minneapolis
Hrf‘n'frf‘z{.(,lﬂ'.' Dedicated as Grain Belt park last month. the old world garden has fumu.;rr:‘.w'ufr’a" to H':.:*
f'firr.'nu.mrf_r Jor ctvic use. it was announced by MACer Frank D. Kiewel, president of the brewing firm.
The pie-shaped commons at the eastern approach to the Broadway Street bridge rwprfl.w'rrfs the r'(m;pr'm ¥'s
contribution toward beautifying and revitalizing the northwest corner of a ,’J‘HI"-‘-(.'f'rf' tract N‘r"r-fc;’: fI(JF-fN‘Q
hfrf‘ St. Anthony Rf:m'n'm’ area. The park and well project is added to previously announced 1963 r‘on.&‘!rmj—
tion programs u.! (;mir:'!f:'h totaling $435.000 for a new cellar for storage of .A‘r'g beer and a building to
:‘mu.j‘w refrigeration equipment. 4 $608.000 storage cellar, begun last year is now being completed, (}(rm'n
Belt's 1962 sales of $19.488.300 were the largest in its history. - I

Northwest Teams er
V/ August 15, 1963\

792 Signs

Brewery |
Contract )

Local 792, Beverage Driv-
ers union, and Minneapolis{
Brewing (Grain Belt) agreed
on a new two-year contract.
raising wages, and increasing
fringe benefits and vacations.

The new contract,
of July 1,

effective as
provides seven cents an
hour for all the first vear and 10
cents an hour the second year, For
seasonal em-

ployes the in- %

crease is %1 4
week each year,
id Tony Feli-

cetta, 792 busi-

ness-agent.
For route
drivers on holi-
hiE'l_\' weeks the
pay will be an
additional one-
fifth of the

weekly puarantee as holidav pay

Felicetta

Vacation drivers will receive the
same  commissions as  reeculay
drivers.

When a route is split the aver-

ge earnings of the previous 10
weeks will be the average earnings
of the following 10 weeks.
Members with 18 years® sery-
ice will receive 5 weeks vacation
this year, and members with 17
years will receive five weeks
next year. Those with 20 years
service will receive six weeks
this year. The vacation scheduale
calls one week for one year, two
for three years. three for five
years and four weeks for 10
Vears,
Life insurance was increased

i to 54500, and ‘on aceidentul

death the imsarance increase was
Fa0 to §9.000,

The brewery is to pay for the
second doctor’s office call, and for
a total of five office calls. X-ray

and laboratory fees allowances

ed 325 to $50. There
are more than 100 covered by the

contract.

were iner
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THE MADISON, SOUT

MADISON SALUTED IN MAGAZINE

New’' Madison Became County Seat' -

{ by a newspape

A salute to Madison is published longer applied to Madison, there |27 persons, and the Bethel Luther-
N a recent issue of the *“‘Grain
Belt Diamond”, trade magazi.e
published by the Minneapolis Brew-
ing company, which describes the[ So much that is new and modern‘ Construction® of new homes and
civic advantages and traces thislh"““‘_ been constructed in Madison‘buildings is eurrently a major in-
city's growth from its founding as during the past five to ten years | dustry for thriving Madison,

“new Madison” in 1880, ] that the city presents a ‘‘new” Chief among Madison's attrac-
appearance to visitors. tons is the fact that it is located |

on Egan avenue, the new Madison | Madison is justifiably proud of _t]mvtiqmmutlesk a‘wa%rt f{"c?m ﬁl"e ir-n:;-
Community hospital and the new |itS National Guard Armory and|‘i'esque lakes. e T

o : : b = -in] | Phéasant hunting region in South
municipal “swimming pool are |General Beadle College Memorial i oy - i fafjm ]
[Gymnasmm, located just four : : 3 =

{i}g?c.t}?dfgll:\;stjle two-page article, blocks from the collége campus, ‘Lrade center for a 2{.)-1‘(111(-} 1‘§t111|>1.!
: This building, constructed with| In 1883, the Madison Normal

When oldtimers gather in Madi- state and federal funds, seats 3,000 [Schoa} was established. It had heen |
son, South Dakota, they talk about | perSons and is a eenter for Madi- |authorized by an act of the ter- |
the “‘old'’ and the ‘‘new!’ Madison. | sonsgultural and community ac-[ritorial legislature in 1881, Initial |
The present city of Madison wes | tivities. |enrollment was eleven students,
platted in July, 1880, when it bes| Ajso on the General Beadle Col- [2nd two students comprised the |
came apparent that the railroadfjege campus is the new state- [H¥st graduating class ‘in' 1885. _I
was going to by-pass both "old"|u;-,~em.t.ud. Smith-Zimmerman Lake Today, as General Beadle State |
Madison and the nearby town Uf'CoLmt_v Historical Museum. Teachers College, more than 8,000
Herman, located several miles | Since 1920, more than 71.000 Students have been graduated, The |
away. | patients have been treated at the |20 acres on which the present col- |

“Ola” MiMison moved fo “new'’ |[Madison Community Hospital, g}ge Sy located We're..dona_ted ‘_h-‘-’|
Madison and the town of Herman | Which last year completed a new | tarles B. Kennedy front'his Prs
followed shortly thereafter. When | $900,000 one-story, spizsieyel bum_.m;ﬂ hUn:est‘ead. : ey e
the Lake County seat was moved |INg accommodating 55 patients and | 1:11194.:, ot e G l:_-mul
to “new” Madison in December, | cOntaining two operating rooms |SOUth and west of Madison were

; msites were in.|and physiotherapy section. | lransferred to the State of South
1550, the. twepwnsites were S Ry ik Dakota for establishment of Lake

should be continued.

|h0using for 58 men and women.

Pictures of the business district

corporated into _:'ngo‘a;nd Have. re-| NO.ttI}"ir-:r Ar‘;e\?r_.g}:ﬂdi]&g’f txilj;fm(ll—fmﬂ? !Herman State Park, one of the
mained that way for 83 years. 01 poriean Bapys .| most scenic spots in all eastern |

Though the term “new” is no'opened in 1958, and accommodating |
g : I_ E & |South Dakota.

In addition to its state park and |
its lakes, Madison boasts other |
[fine recreational facilities: a nine-
hole golf course, Izaak Walton |
|League clubhouse and grounds,
| $100,000 swimming pool and play-
ground, athletic fields, and four
|public parks. The Madison Music |
| Association sponsors big - name |
'musical attractions in the city |
| each year. '

In business and agriculture, |
|Madison has come a long way |
{since an early settler, William Lee. |
planted the first crop—rutabagas.
Principal crops today are corn-
livestock, small grains and S0y-
beans. |

By 1956, 97 per cent of all farm |
homes in Lake County had been
electrified. With electricity, modern
agricultural know-how and im-
proved seeds and fertilizers, Madi-
son area farmers are among the
leaders in South Dakota agri-
culture.

In business, Madison is basically
a retail sales center for the neigh
boring farm community.

The city has some manufacturi
and light industry. The Madison
Chamber of Commerce owns land
which is available for industrial
development.

Principal business firms in
modern Madison include John Mor
rell and Co. (140 employes), Wenks
Produce and Hatchery (100 to 200
workers on a seasonal basis),
Farmers Cooperative Creamery

is every reason why the adjective [an Home, completed in 1962 with |  Newer, fresher,

land Milk Drying Plant (85 work
and two elevators andifeéfl mi
plants (20 employes). Madison

Leader, and a

than ever in its hist

South Dakota, is a pr

munity populated by

happy people—a co

not only a proud her

with promise for the future.
O

AILY LEADER

Sunday Suburban Newspapers, 8/18/3

NOTHHING INTERRUPTS meal time when the Twin City .
Folk Dance Workshop performs its Schuhplattles and
other native dances at civic and social events. The
hungry miss is Valerie Thompson, daughter of Mrs.
Lynn Thompson of Minneapolis, shown during a rest
between dances ot the new Grain Belt park in north-
east Minneapolis. Mrs. Thompson’s parents, Mr. and
Mrs. Joseph Perrault, Excelsior, are leaders of the folk
dancing group.
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Life Insurance Industry
Supports Research in
Social Sciences

Page 23

THE WEEKLY MAGAZINE OF
BANKING AND BUSINESS

MINNESOTA BANKER * MONTANA BANKER

THE COVER PICTURE:

Diamond Wells
Fountain Keys
Grain Belt Park

Of course that’s not beer spouting
skyward in this week’s cover picture
taken by CoMMERCIAL WEST Cam-
era in brand-new Grain Belt Park in
northeast Minneapolis — it's the cool,
refreshing water that brewers like to
talk and sing about in the radio and
television commercials,

Minneapolis Brewing Co. had the
park designed as an old-world gar-
den embracing a fountain and pool
in a pie-shaped plot of ground at
Broadway and Marshall Sts., then do-
nated the park to the city.

For the “uncapping” of Diamond
Wells fountain, representatives of
Minneapolis Brewing Co., the city
government, the Chamber of Com-
merce, civic groups and labor organi-
zations gathered to join in appropriate
ceremonies.

In the picture (left to right) are
Irv Malin, architect who designed the
park; Ray Mikolajezyk, executive vice
president of the neighboring Northeast
State Bank; Frank D. Kiewel. presi-
dent of the brewing company, and
W. C. Rasmussen, president of the
bank.

The fountain is operated 24 hours
a day, shooting a column of pure well
water 18 feet into the air. Tt is sur-
rounded by boulders and illuminated
at night by underwater lighting. A
wayside inn built in the park is in
the Bavarian motif.

Grain Belt Park is in the northwest
corner of a 300-acre tract which forms
the St. Anthony Renewal Area. The
Minneapolis Housing & Redevelop-
ment Authority, with cooperation from
2,400 families living in the district,
has scheduled the start of the renew-
al project for late 1964. The neigh-
borhood contains some of the oldest
structures in Minneapolis, dating back
to the founding of St. Anthony in
1849,

JULY 13, 19683

Said Frank D. Kiewel: “We have
strived to recapture a 19th century at-
mosphere to call attention to the his-
toric character of our neighborhood.
The courtyard in front of the inn is
paved with cobblestones which once
supported brewery wagons drawn by
horses”.

The fountain dramatizes the com-
pany’s Diamond Wells, which reach-
ed a source of pure brewing water
1,074 feet beneath the park last Jan-
uary, after four months of drilling.

The backdrop is constructed of
wooden timbers, cedar shakes, and di-
agonal siding. It is 98 feet long and
has three timbered gables supported
by carved beams. Landscaping fea-
tures a border of pines and junipers
and groupings of trees surrounded by
grass and ivy. An orpamental iron
gate flanked by weathered brick wall
sections provides an entrance to the
park from Marshall.
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Hushands of the Mrs.
America candidates, the
“forgotten men” of the
pageant, had their day
Wednesday. About 30 of
the 49 husbands traveled Lo
St. Croix State Park, near
Hinckley, Minn., for a 10-
mile downriver canoe [irip
on the scenic St. Croix.

After a briefing by park
naturalist Herb Harper,
they set out on a wild river =
ganoe caravan that ended
gn an island downstream
vhere they stopped  for
unch.

]E Husbands who made the
#Arip became life ‘members
of St. Croix Voyvageurs and
were issued membership
gards by Harper.

Minneapolis Star Photos |
by Russell Bull

The Storz Party . . .

The Nebraska Newspaper - June 1968
= e : F = -

0

the above is quite an amazing

photo by Frank O'Neill (who took all of the 1968
NPA Convention pictures) in that many people in the
far background can be identified. The picture was

CANQEISTS STOPPED FOR LUNCH ON RIVER ISLAND AFTER ERIP

o

STURGIS (S. D.) BLACK HILLS PRESS
Saturday, August 24, 1968

P emai BB A ncat
rormer roi Agen

1y J’" e I.f.. '
AL August Ol

W. W. (Wally) Keena of
Omaha, Nebr.,-former FBI a-
gent and one of the country’s
most outstanding speakers, will
headline the annual banquet
meeting of tthe Sturgis Chamber
of Commerce on Saturday, Aug.
31, at Phil-Town.

The dinner meeting, which will
also include an election of Cham-
ber directors, is " scheduled to
start at 7 p.m. .

Keenan, who was raised at
Clark, S.D., is a graduate of
Creighton  University, Omaha,
with ticee aegrees - bachelor of
philosophy, master of arts, and
doctor of law. He was admilted
to the Nebraska Bar in 1939,

In addition to service as a
special agent for the FBI, Keen-

an has served on the faculty of .
-Creighton University, trust of-

fice:: of the Livestock National
Bank, and is now area directer

)
X

3 Il D p |
Hamhar Ranqinat
Namper DanGUet

and instructor of Dale Carnegie
speech courses.

He is also vice president of
the Leo A. Daly Co., Omaha
architects, engineers and plan-
ners; and vice president of the
Storz Division-Grain Belt Brew-
eries, Inc.
gfries, Inc.

“We are exfremely [ortunate
to get a speaker of Mr. Keenan’s
ability and diversified experi-
ence,” commented Chamber ‘Dir-
ector Gunner Earley. “He is
familiar with the . problems of
small communitiesgin the agri-
cultural Midwest and he will
have some suggestions for meel-
ing them.” '

Keenan's speech theme  will
be, “Quo Vadis” - “Whither
Goest Thou?” :

Tickets for the program at
$2.50 per person are available at
the Chamber of Commerce
office, :

taken Thursday evening, April 4, at Storz Brewery in
Omaha as the newspaper faithful gathered for their
94th consecutive year.

Omaha World Herald 8/14/68™\
Business Topics \

Grain Belt’s Sales 11'1.(:1'ease3
Firm Reports Earnings Dip

Grain Belt Breweries, Inc., company. Sales were up 37 per
reported that sales were up but | cent in May, 33 per cent in June
earnings were down for the sec-| and 63 per cent in July over the
ond quarter and the first six| same manths last year.
months of this year. | The Minneapolis-based com-

Net earnings for the second | pany said unusual competitive
quarter were 168 fthousand | pricing in cerfain mar]u:;ls,
| dollars compared to 218 particularly those served by the
thousand dollars for the same | Omaha plant, and the 1“'PEI1‘
period last year. For the six | cent Federal income surtax ac-
| months ended June 30, earnings counted for the lower earnings.
totaled 315 thousand dollars
| compared to 334 thousand
| doliars for the like period in
| 1967.
| The Omaha plant, formerly
| the Storz Brewery, continues [o
| record increased sales, said the

i~ ——




The Brewers Bulletin - 8/15/68

ercial West
g?{r_}rlnég Brewers Bulletin 9/2/68]L = .
: Minneapolis Tribune - 10/30/68
GI‘CIII‘l Belt Ups Sales $568,000, or $1.19 a share,

In an interim re-
port to Grain Belt
Breweries, Inc.
shareholder s,
Frank D. Kiewel,
president, says
the company con-
tinued to show
sales increases in
the second gquar-
ter, but earnings
were down 4
cents a share.

Net earnings for the second quar-
ter of this year were $198,000 as
compared to $218,000 for the same
period last year, a decrease of $20,-
000.

Earnings per share in the second
quarter of 1968 amounted to 42 cents
per share, compared to 46 cents per
chare for the same period of the
previous year.

Net earnings for the first Six-
month period, were $315,000 com-
pared to $334,000 for the same peri-
od last year, a decrease of $19,000.

Earnings per share for the six-
month period were 66 cents compar-
ed to 70 cents for the same period
last year.

Unusual competitive pricing in
certain markets, particularly those

- served by the Omaha plant, was
" cited as a major reason for the sec-
ond quarter decrease in earnings.
The recently enacted 10 percent
federal income surtax also contrib-

uted to the decrease.

Kiewel

{ Grain Belt Breweries

Declares Dividend

The Board of Directors of Grain
Belt Breweries, Inc. declared a divi-
dend of 20 cents a share on all com-
mon stock of the company payable
September 16, 1968, to stockholders
as of record at the close of business
August 20, 1968.

There are 479,300 shares outstand-

ing,
- Beverage Journal 9/68
=0 vxrf _ .. R ) Ml 7

4

“zmounted to 42 cents a share,

Grain Belt Reports
Sales Gains In
Second [_lﬁter

Minneapolis, Minn. — In an
interim report sent to Grain Belt
Breweries, Inc. shareholders this
week, Frank D. Kiewel, presi- |
dent, said the company continued
to show sales increases in the
second gquarter but earnings were
down four cents a share.

Net earnings in the second |
quarter of this year were $198,-
000, compared to $218,000 for
the same period last year, a de-'
crease of $20,000.

Earnings in the second quarter

compared to 46 cents a share for
the same period of the previous|
year.

Net earnings for the six month
period, January 1 through June|
30, were $315,000, compared fo
$334,000 in the same period last
year, a decrease of $19,000.

| certain

Earnings per share for the six

month period were 66 cents,
compared to 70 cents a share for
the same six month period last
yvear.
Unusual

competitive pricing

lin certain markets, particularly

those served by the Omaha plant,
was cited as a major reason for
the second quarter decrease in
earnings. The recently enacted
10 per cent Federal income sur-
tax also contributed to the de-
crease. &

‘“We are hopeful that more re-
alistic prices can be achieved in
markets in the months
to come, which would contribute
toward a more favorable earn-
ings report,” Kiewel said. ‘

Services for

Frank B. Kunz |
to Be Saturday

Services for Frank B. Kunz, |
80, veteran director and re-|
tired vice-president of Grain |
Belt Breweries, Inc., who died |
Wednesday, will be 8:30 a.m.
Saturday in Knaeble mortuary |
and 9:30 a.m. in Holy Family
Catholic Church, St. Louis
Park. Burial will be in Resur- |
rection Cemetery. ;

Mr. Kunz, 2900 Glenhurst |
Av., St. Louis Park, had been|
associated with the Grain
Belt firm more than half al
century. -He retired as its
vice-president in April 1968.

Survivors include his wid-|
ow, Mattie; a son, Edward
B., St. Louis Park; a daugh-|
ter, Mrs. Spencer Holle, Hop- |
kins, and a sister, Mrs. Fred |
Thielen, Oxnard, Calif.

Reviewal was held today
in the Knaeble Mortuary and
a prayer service has been
scheduled for 8:30 p.m- |

o L :
Minneapolis Star
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Grain Belt Net
Slips In First Half,
Second Quarter

Minn. — Despite

Minneapolis,
the second
guarter, of the
Grain Belt Breweries Inc. here

increased sales in

net earnings

did not keep pace with the cor-
responding period of 1967. After
provision for Federal and state
income taxes, profits in the three
months through June 30 were
SIQB-,DOO (or 42 cents a share),
down 9.1 per cent from the same
quarter last year—$218,000 (46
cents a share).

The brewery’s six-month re
sults were down 5.7 per cent—
from net earnings of $334,000
(or 70 cents a share) in 1967 to
$315,000 (66 cents a share) this
year.

Frank D. Kiewel, president of
Grain Belt, remains optimistic,
however. “Earnings in 1968 dre
being depressed by unusual com-
petitive pricing conditions in
certain of our markets,”” he told
shareholders in a recent interim
report “—particularly those serv- |
ed by our Omaha (Neb.) plant,
and .also by the recently enacted |
10-per cent Federal income sur-
tax. We are hopeful that more
realistic prices can be achieved
in certain markets in the months

COMPANY. EARNINGS

to come that would contribute

toward a more favorable earn-
ings report.”

At a recent meeting of the
|board of directors, a quarterly
dividend of 20 cents a share was
voted on all of Grain Belt’s out-
standing common stock. The divz
idend is payable September 16
to shareholders of record at the
close of business August 20.

. In addition to its plant
here, Grain Belt operates a
brewery in Omaha. The com-
pany’s brands are Grain Belt,
Grain Belt Premium and Wun-
derbar beers.

Grain Belf Breweries,
Inc., Minneapolis, reported
earnings of $245,000, or 51
cents a share] for the third
quarter ended Sept. 30,
compared with earnings of
$234,000, or 49 cents a
-share, in the same period
last year.

For the first nine months
of the year, Grain Belt
earned $560,000, or $1.17 a
share, compared with

 GRAIN BELT -

THE MINNEAPOLIS STAR

' Grain Belt Has

Earnings Rise

Grain Belt Breweries, Inc.
has reported increased sales1

1 |

and earnings for the third

quarter ended Sept. 30.

Net earnings were $245,

000 or 51 cents a share, c0m~l
pared with $234,000 -or 49

cents a share for the sam
period in 1967.

Nine-month

$560,000 or $1.17 a

earnings ar

el
|

e

share, ||

down from $568.000 or $1.19

a share in 1967.

ST .

Tues.,

Octobexr 29,

he first nine montns earni

PAUL DISPATCH

19

in the same period last
year.

The company does not

report sales totals on an
interim basis.

Wed., Oct. 30, 1968

-

68

s. today reported

rier ol .

share, compared

hare

year ago.

ngs of $560,000 were |

[’ GRAIN BELT BREWERIES, down $8,000, or 2 cents a share, from 1967.
INC. has announced that earnings p i

‘ = |
per share in' the third guarter & .

reached 51 cents. Net earnings for
the first mine months of the year

“'Erel\%oé),”?%r él\;g;v " G

- am——




Greater Minneapolis Newsletter - Dec.
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St. Paul Dispatch
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Grain Belf Votes

Extra Dividend

f The board of directors of

Grain Belt Breweries., Inc..

Minpeapolis, has declared a

dividend of 20 cents a share.

and an extra dividend of 20

cents a share.” on the com-

mon stock of the company.
Both dividends are payable

BUSINESS NEWS GRAINBELT SALES UP
11/13-68 /

: S { In a report to shareholders of
Grain Belt Breweries, Inc, Frank
Kiewel, president, said that sales
and earnings for the third quarter
of 1968 had increased over the same

period in 1967.

Net earnings for the third quar- Bill T
ter of this year were $245,000 as blay
compared to $234,000 for the same ISt ¢
zo)ggod last year, an increase of $11,- ayalls

_—_ —.'”-f'.f < I -
'{%ain Belt Beer Ads Win Award .. \
A Advertisigg for Grain; Belt Beer-.wa_a'__selecl.ed agtone of
“the two best over-all campaignsin all areas and categories
in the United States at thed6th: Annual Outdoor Advertising
.Competitionin New York. g =
&l Aﬂvards were presented to Grain B_elt Brewcrlles"_r-_l\hq-
ne'épti]is, and its advertising agency, f\nox‘Re'eves Adv_e:- .
tising, Tnc., Minneapolis.. In addition, one Grain Belt bill- |
board, entitled "Take our Best with'your"Wurst™ was hon- |

ored as one of the best single outdoor ads for 1963, Dec. 16 to shareholders of i
o, * ; record Deg. 2. There are Earnings per share in the third
. y =~ o : = 479,300 shares outstanding. quarter of 1968 amounted to 51
THE BREWERS BULLETIN | cenis per share, compared ito 49

cents per' share for the same period j
last year. A gain of 2 cents per share. & .

Net earnings for the nine-month —  CLICK-CLICK-CLICK went the glasses as two members of the Chamber's Agricujture
period January 1 - September 30, Committee toasted Frank D. Kiewel (right), president of Grain Belt Breweries, Inc,
1968, were $560,000 as compared following a luncheon and tour of the brewery on Dec. 5. Doing the toasting are Kenneth
to $568,000 for the same period last McCoy (left), Cargill, long-time committee member, and Nathan Haw NSP, committee
year, a decrease of 2 cents per share. chairman. Kiewel told committee members something of the history of the corporation

Kiewel said the company is an- nnd commented on the continuing increase in sales that has made Grain Belt the top

ticipating satisfactory sales and earn- seller in Minnesota.

7 Mod. Brewery Agel2/9

].Grcin Belt Division
Receives FAAN Award

I Storz  Division, Grain Belt

Breweries, Inc., has received a top
award in the First Advertising
Agency Network’s (FAAN) 1968
awards competition, results of

Thursday, November 28, 1968

Grain Belt Gets Award
For Outdoor Ads .

which were announced at the net- . . g e

New York, N. Y.—Grain Belt work’s 40th Annual Conference ;Eg'i mglgle final quarter. He believes ¥ e
Breweries, Inc., Minneapolis, held recently at Grosvenor House, at 1968 will be a good overall
year. ¥ .

L London, England. - o
Storz Division won first place 1

honors _ for the Storz Training

Table Breakfasts, selected the best

was one of the award winners
in the recent 36th Outdoor Ad-
vertising Competition, sponsor-

Modern Brewery Age

30—Beverage Journal, December 1968
1/20-69

e by .“.w Instiinte. of Outdotor public relations project of the
Advertising. ' vear. 1

The outdoor Competition each The Storz Training Table Break ~ GRAIN BELT BRE’WERIES-
vear honors the finest national fasts are hosted by W. W. Keen- 4 ' " [INC. has elected two new dirvec-

ltors. Malcolm G. Pfundler, who
was elected to the board, is senior
vice president of Northwestefn
National Bank, Minneapolis, Minn.
E. Lee Birdsong, who hag also be-
come a director, is vice president-

an, Omaha, Nebraska, vice presi- ;
dent-publie relations, Grain Belt 4 2

N ki X od "
Breweries, Ine. Various news and V4 M ern Brewery Age - December 16, 1968
sports personalities handle the M.

| & dutien, /' Grain Belt Ovutdoor

and local outdoor advertising in
four categories: posters, painted
bulletins, painted bulletins with
embellishment and campaigns.
Winners were selected from

Grain Bgli; Wins Outdoor Ad Award |

A Frank D. Kiewel, president, an ¢ sae oo

more than 1,000 entries. Lalle Tackow Qivestan or Al Af: glﬂ Compeﬂtlon e marketing for the brewery, Mr.

The awards were given at a tising, Grain Belt Breweries, In ks Vel flnlg 'fﬂr Grameelt Beer Pfundler replaces P. R. Walsh, who

special luncheon at the Plaza accepted the award. Was_ Aslecied. a8 one of. tht TWE retired December 17, Mr. Bird-
] I

best overall campaigns in all cate-
gories in the U, S. at the recent
36th annual Outdoor Advertising
Competition in New York.

Frank D. Kiewel, president, ac-
cepted the awards for Grain Belt

song takes the jpigsition held by
Frank D. Kunz, who ]Hl:-i.'*‘.{:dﬁ away
recently. : -

FRANK D. KIEWEL
President, Grain Belt Breweries,

Hotel. First award winners were o 3 = R
presented clocks and second and -
third winners received bronze = = Y
and aluminum plaques.

The winning designs will be-

come part of the 36ih outdoor
advertising exhibition which

& Farmings

Breweries, Inc., Minneapolis and
Omaha, at the awards ceremonies
held at the Plaza Hotel in New

Inc., Minneapolis
! Grain Belt Brew-

I 4 will be displayed at various busi-
ness, civie .and educational gath-
crings across the country in the

| next year,

eries, Inc. sales
reached another
new all-time high
in 1968, and thus
continued an un-
broken record of

York City.

In addition to the ecampaign
awards, Grain Belt’s outdoor board
entitled “Take Our Best With
Your Wurst” was selected for spe-
cial honors as one of the best
single outdoor advertisements of

GRAIN BELT BREWERIES,
= INC. has announced a dividend of
20 eents per share of common

’

Grain Belt Ads Win

. ) stoe.tk zugd a‘n txt]in :}in‘li(i‘il;‘}l |.0fl;£r{J 1968. sales increases
.ge cents per share, both payable De- i B :
Outdoor Competition ember 16 T Aharcholqersies Fec: Grain Belt for the past three reaching back to
‘ Share 1955. ;

years has placed the largest share
of their total advertising budget in
outdoor media, stated Luke Las-
kow, Grain Bel{ director of adves
tising.

ord December 2,

Mod. Brewery Age 12-94

Advertising for Grain Belt
Breweries, Inc. was selected as
one of the two best over-all cam-
paigns in all categories in the U.S.
at the 36th annual Outdoor Ad- :
yertising Competition in New York e
City. _ :
~ Awards were presented to Grain
Belt and its ageney, Knox Reeves
Advertising, Inc. Grain Belt also
captured the award for the best
single billhoard for 1968.

Mod. Brewery Age |
11/25/68

O
-

We believe that
in = 1969 we will
continue to grow at a faster rate
than that enjoyed by the brewing
industry as a whole.

The Upper Midwest is a stimulat-
ing place to live and to work. Some
people call it the Grain Belt of the
nation!

| Frank " Kiewel, - left, president of Grain Belt Breweries, Minneapolis,
Minn., accepts the national campaign award in the Outdoor Advertis-
il ing Instituté’s .annual awards competition from Frank Call of the Out-
door Advertising Institute. looking on are Harold Settergren of Nae-
gele ‘Outdoor Co. and Ralph Klapperich of Knox .ngv%gs’;&eﬂising,

Grain Belt’s pMﬁu agency. 4

COMM“RC’JAL WEST
%y
/’,'/5/’3?




BrewersBulletin
GRAIN BELT ELECTS
NEW DIRECTORS

Minneapolis, Minn.—Directors

By RANDALL HOBART '

g -ain Belt Breweries, Inc., / i
L i 1 MinneapolisStar Staff Writer

last week elected two new di-

rectors. They are Malcolm G.| People at Knox Reeves Ad-|state of Minnesota, including

Pfunder, senior vice president of lyertising. Minneapolis’ sec-|arch rivals Hamm's and

the Northwestern National B:Imk ond largest home grown| Schmidt’s.
of n.llnnloapolw, _Zmd E. L(-:Cksi'ld; agency, will tell you Grain| Grain Belt beer is marketed
sgng, vice president-markeling g .. p..voves Inc. comes|in 16 states from the Upper|
of Grain Beltl. : Midwest to the Pacific Coast|
Pfunder replaces P. e including Alaska. It moved
who retired, Birdsong replaces ClEL into Idaho for the first time|
= : = A3, el
Frank D. Kunz, a former vice 'phe company’s flexible,|in 15?(38._‘ and some distribu-|
president of Grain Bell BI.OW‘ET!HI'IU:‘[iI'lg - minded mauage—'tfm:._'_” La‘infmma.ma_\' be es-
eries, who died recently. tablished this year.

R. Wash close to being the “ideal

ment, they say, is geared to
make quick decisions and has| With the five Midwest and|
confidence in .| Southeast states where Storz|

the agency's|,
ability to create fresh, effec

——

|m‘;md only is sold, the com- |
“|pany has operations in 21
|states. The Twin Cities office
{of Batton, Barton, Durstine
& Osborn handles advertis- |
ling for Storz.

tive advertising,

In each of 12 full"years of
the -agency-client relationship
Grain Belt sales have exceed-
ed the previous year’s. Fig-| Grain Belt, Frank W. Kie-
ures for 1968 are not yet|wel, president, said in an in-
available, but 1967 sales of|terview, is a growing region-
$28.65 million were up more|al brewer, but has a wayv to
then 20 per cent from $23.75|20 to match the success of
million in 1966. | Coors of Colorado (with 1967|
{sales of 4.6 million barrels)
{of Olympia in Washington
[ (2.8 million barrels in 1967).

Bigger Capacity

Brewing capacity added
through lease of the Storz| We like to -think of our-
plant in Omaha, Neb., helped|selves as the“Coors of Min-

the company move into the|nesota,” he said. “In a num-|_

elite million - barrel - a - year|ber of ways our operation|

sales class in 1967. An indus-|parallels theirs.”
try tabulation listed Grain| s Wl ;
Belt as the nation’s 22ndl Both brewers, Kiewel said,

largest beer producer with|have an exclusi\fe source of|
|pure water, Grain Belt gets|
its. “perfect brewing water”
When 1968 figures are in,|’from a 1,074-foot well com-
they are expected to show|pleted in 1963.
another increase of about 211
per cent to 1.2 million bar-{
rels.

lion barrels.

“We have products whose
appeal to consumers is re-
[flected in sales growth,” he

Market - by - market sales|said. “Our light brews have
figures are hard to come by,|what the Germans call “Suf-
out industry observers say|figheit,” a word which con-
Grain Belt now outsells all|veys the idea they are pleas
other brands in its home|ant tasting, nonfilling,
[ glass calling for another.”

Staff Decisions !

Another similarity involves
corporate management.

one|

“In our company we don't|
emphasize comnittees,” Ki

ie

wel said. “We have a mili-
tary staff concept and can
make fast decisions fhat]|

Je_a pl’i'[rg over operations, |
Like Coors, we can move
rapidly to solve specific mar-|

keting problems. I consult

with Lee Birdsong (vice-|
president for sales), Luke|
Laskow (advertising mana-|

ger) and the agency people, |
then go.”

Grain Belt differs from|
Coors in its emphasis on
consumer advertising.

“In our major markets we
do a lot of advertising,”

Kiewel said. "We fell there

| television

:
veal dollar expenditures

centage of beer advertising in
Grain: Be as in-
vested the largest share of
its budget: in outdoor media|}
for the last three years. -

Of the total outlay for|j
outdoor, radio and televi-
sion, about 50 per ¢ goes
into outdoor, Laskos

Fri., Jan. 3, 1969

W said.

Stress on Billboards

re-
for
advertising but the total, in-|
cluding a sizeable chunk for |
point - of-sale merchandising |
materials, is believed to ap

proach $2.4 million.

=

The company doesn

“We are a small company
dol-

said.

so we have to make our
count,” Kiewel
and agen
to use outdoor
and econom

1S Aac

1ars

= "\l\, f:’

our

% &
aKe

T

Sd

OUTDOOR BOARD
A simple

Awards won by Grain Belt
in 1968 competition spon-

PICKED AS ONE OF

fnmm %1 reyryy’ AWM OT
contemporary’ const

“%Grain Belt Is 12-year Ad Success

NATION'S BEST IN

ner communic

1968

sored by the Institute of Out- |
door Advertising, he said,

i : 5 land, one
testify as to its quality.

three cr

ve directors.

Grain Belt placed second “Ours is a 'campaign
in the national campaign| many big ideas, all selling the
category and a poster cap-|fact Grain Belt is a great
tioned “Take our best With|peer that is refreshing and

the wurst” won honorable|fiun to drink ™ he said.
mention as one of the best ] TR et
single outdoor ads of the ['he simplicity imposed by

juiremen ads,
(land said,

10-and

year.

| over

f the Knox
YT
» i

Key members o

Reeves team are Barron Boe,
account manag Dougl
account execu-

Holcombe,
time; William Doyle, medi
supervisor; Tom Donovan,
art director, and Ron Oak-
land, copy writer.

Ads Depart

Similarly, t
Albert” cartoon
developed by

shortly after taking on the

Grain Belt

cur-

Boe pointed out that
rent ads depart from the tra-
ditional beer sell and impose

the

account

door and television. And
radio the characters we
identified by distinctive
voices, one of which boor
“been a long time a-brewi
in a deep bass.

no constant slogan on

public.

[

Instead they present
good illustration of the pr
uct with a single line of
“contemporary”’ copy design-
ed te establish empat
the yvoung adults G
wants to reach.

Fhat was a s essful
n which helped es-
i'J_r T,I';t'_ brand
Oakland
was phased out about
R i : . T me the company began
'ith brand name clearly visi- i O et

SNALL » i 2 sizing deep well watel
ble for example, carries the|. fte gdvertising

# . N " TIRLL Lo dl L LRSI,

simple caption *“Super Suds.”|— -

A foam stein of beer

Another, showing a bottle
tilted for consumption, uses| e
the line “Swallow Our
Pride.”

About 12 poster -designs|
are created each year, enough
to launch a > eVery

NnNew Dne eve
month.

was ‘a vacuum here that we| Members of the account
could fill. We and our agen-|[team call it a “non-campaign
cy know how to do it better |campaign.”

than our competitors and '
their agencies.”

“Most brewers have a

campaign based on one big|

Contrary to the industry|idea thatisrepeated over
trend of placing a high per-|and over again,” said OQak-

FRANK KIEWEL (LEFT) ACCEPTS AWARD
Also shown are Harry Settergren of Naegele Co. and
Frank Call of Outdoor Institute

Modern Brewery Age Feb. 1969

Grain Belt Sales Make Steady-Gains;
Surtax Causes Slight Earnings Drop

Grain Belt Breweries, Inc., Minneapolis, continued fto
steady growth in sales during 1968, according to an announcement
by Frank D. Kiewel, president, Mr. Kiewel stated that the company
has consistently shown sales gains for the past thirteen years. Net
parninegs in 1068 were $933.801, compared with $963;596 in 1967,
Mr. Kiewel reported, He attributed the slight decline to the additional
Federal surtax enacted in 1968,

Without the surtax, earnings
would have shown a gain of $54,- )
505, or 12 cents per share, Mr.| THE MINNEAPOLIS STAR
Kiewel said.

Grain Belt sales in 1968 reach-
ed $31,223,705, an increase of
nine percent over 1967 sales of

k) etk e Grain Belt Sales
ook Casd
. Up for 13th Year

Grain Belt Breweries, Inc.,
reported record sales last
year, its 13th straight year
of gains. But earnings were
off slightly, mainly because
of the 10 percent federal in-
come surtax, brewery offi-
cials said.

Grain Belt earned $933,801
or $1.95 a share on sales of
{$31.22 million. In 1967 it
|earned $963,596 or $2.01 a
[share on sales of $28.65 mil-
Illion‘

T
SOLONY

February_ 13, 1969

In a vear-end message to stock-
nolders, Mr. Kiewel stated that
1969 should be a very satisfac-
tory year. with continued growth
of both sales and earnings,

The company had 479,300
standing shares in both 1967

1968,

out-
and




The Merger Fever, No. 3

| By Robert Dorr

| binge,” said Dr. Salvatore Valentino, chairman of
the Department of Economics and Finance at
| Creighton University.

| What are the reasons for the upsurge in cor-
‘ porate mergers? Dr. Valentino said:

|  “The drive for profits is the common coOre.
The buyer may believe a particular company will
fit into his operations and improve profits. Or
diversification of a company’s operations may
allow better use of man power.

“From the seller’s viewpoint, the owner may

be getting old and tired. He doesn’t want to work

Last of a Series

|
“American companies are on a merger |

so hard and would like to sell while the company
still has the vigor he put into it. Sometimes tax
tactors are involved, although these are less im-

portant.”
Other remments:
_ Warren Buffett, general partner of Buffett|

Parfnership, Ltd: “The big reason is that the
saller wants to cash in his chips.”

%—_Dr. George Harris, professor of finance at
| the University of Nebraska at Omaha: “A
main reason is the urge to diversify by cor-
porations—to spread the risk and even out the
income. By ah exchange of stock with a larger
company, & person avoids the capital gains tax
for a time.”
. —Morris Miller, ptesident of the Omaha Na-
tional Bank: “The big companies have a pool
of management talent, something that is lack-
ingwin many small companiess Frequently, a
successiul business ‘than ha$ been so busy
building hi§ company that he hasn't taken the
time (o train.any successors.”

Fairmont Add§ 19w+
Wwith the merger jtrendy.galioping, Some
Omaha-based companies,are trying to-stay in th
saddle with an agg@ressive’ ion | m,
Fairmont Foods Company 1s.one.
Fairmont has bought 39 companies. Why?

“Our purposes are o move toward national

-

—World-Herald Photo,

Storz plant . . . Now operated by Grain Belt.

|meits, Old Age Among Motives

How does the merger process appear from
the seller’s standpoini?

The Storz Brewing Company was sold in 1966
by Arthur C. Storz and Adolph Storz to the Towa
Business Investment, Corporation, which later
turned over operation of the plant and an option
to buy it to Grain Belt Breweries, Inc.

Arthur Storz explained the reasons for selling:

“The company’s big growth was from 1950 to
1960. At one time, Storz sold more beer in

Nebraska than all other breweries combined, But |

sales stayed about the same from 1960 on and
profits dropped.
“The big companies would run more adsin a

day than we could in a month and they would un- |

dersell us, We could see the handwriting on the
wall. In the year before the sale we had a slight
deficit.”

Arthur was 76 years old and Adolph 81 at the
time of the sale.

Duane Hillmer sold Paramount Paper
Products Company, in which he held the bulk of
the stock, to the Nashua Corporation, Nashua,
N. H., in 1965 for $4,125,000 in Nashua stock.

Paramount was making a profit and Hillmer
said he felt the company had a good future. But
he considered Nashua's offer too good to pass up.
“T sold the company at a time when it was worth
quite a bit to Nashua, and 1 was convinced the
value of Nashua stock would increase greatly,”
Hillmer said. p

Stock Quadruples

He was right. In the 3! years since the sale,
the price of Nashua common stock has nearly
quadrupled.

Another reason for selling, he said, was his
feeling that the Government might decide the na-
fion’s businesses are overmerged and call a
moratorium, '

The estate tax question also was in the badck
of his mind, he said. “A_company can be sold
affer a man’s death to settle the taxes, but the
question is whether it would be sold then to the
best advantdge. The man who has run a business
is in the best position to evaluate a buyer.”

Hillmer, who managed the Paramount divisior '
of Nﬂgﬁ_»i{_}f 13 years after selling, said the

distribution of our present snack=ood lines and 1o
increase the number of
~ food products we can of-
fer,” said Stuart C. Sher-
wood, board chairman
and chief executive. ‘
Fairmont’s increasing
scope as a snack-foods
company puts it in @ bet-
ter position to deal with
national &up er market
chains, which like to
have as few suppliers as
possible, Sherwood said.
Why are companies
willing to be merged into
Fairmont? Sherwood said
the most cemmon reasons
are these:
—The owner wants to
retire. |

| Sherwood —The company has

I| become so large that the owner, working 14 |
| hours a day or more, no longer can control it |
Many an owner who is an expert operator of

his business can't delegate authority to others,
he said.
—The company isn’t doing too well. |
—The owner has all his assets in his own
company and wants to get them into one or
| more marketable securities, primarily to pro-
tect his heirs.
|

| More Production

| In only one case has Fairmont closed a plant
it has bought. That one would have been shut

|'down anyway because it was small and un-

| economical, Sherwood said. In ever yother in-

| stance, production of the purchased company’s
products has increased, he said.

|~ Sherwood said the employes of purchased

| companies generally

', advance.

are better off because of | ¢
better fringe benefits and greater opportunities to | Securifies

Hillmer Arthur Storz

merger has worked out well for Omaha because
it led to Nashua locating another plant here.

Some Regrets |

Storz and some others who have .sold their |
companies say, however, that they regret what is
happening.

Storz recalled raising money Jocally for outfit-|
ting a barracks and developing a golf coyrse at |
Offutt Air Force Base. He believes the local in-|
terest was a key factor in keeping the: Strategic
Air Command headquarters at Offutt. Two other
cities made serious efforts to wrest SAC from
Omaha in its first years here, he said.

«Jf necessary,” he said, “you could get 10
thousand or 15 thousand dollars from an Omaha |
company. You could go o the head man. But Il
don’t think you can get that kind of money today.
The branch manager has to call headquarters to
get permission 1o make a 50-dollar donation.”

Of his company’s sale, he said: “I hated to do
it, but could see it was inevitable.”

Clarence Landen, who was president of
Acceptance Corporation when it was
merged: into Associates Investment Company,

| He said the merger trend does not mean a | South Bend, Ind., in 1961 and board chairman of

| business man starting out today can’t succecd.'

«1f the man is sharp,he’ll do okay. The con-
centration of business isn’t much greater than it
was 20 years ago.”

Business observers believe the economic
power brought 10 Omaha by Fairmont and a few
other local companies that are buying companies
has been more than offset by the sale of many
locally owned firms to outsiders.

BrewersBulletin Feb.

Grain Belt Breweries '*°°
Declares Dividend

Minneapolis, Minn. — The
board of directors of Grain Belt
Breweries, Inc., Minneapolis,
last week declared a regular
quarterly dividend of 20 cents a
share on the common stock, pay-
able Mareh 17 to stockholders
>f record March 3.

Central National Insurance Group, bought by
Company of

the
Fidelity Bankers Life Insurance
Richmond, Va., in 1967, said:

I have to agree that this trend is somewhat
unfortunate for Omaha, even though some new |
businesses help fill the gap. But there are |
economic reasons to Merge, whether we want to |
| or not for the sake of the city, and the |
stockholders are the bosses.” '

Mpls, Sta‘r 2/1 3.69
Crookston’s

Mr. Kiewel

Dies at 93

Special to The Minneapolis Star 4

CROOKSTON, Minn. —
Chatrles E. Kiewel, 93, former
president of the Minneapolis

Brewing Co. and active in
the Polk County Bank here
until a year ago, died here

Tuesday night.

He was a native of Meor-
head, Mina., grew up in Fer-
gus Falls, Minn. where for
years he worked in the brew-
ery business of his father,
Jacob Kiewel. When the
Crookston Brewery failed
Charles Kiewel turned his
brewing interests 1o’ Winni-
peg and Toronto, Canada.

He served as head of the
Minneapolis Brewing Co. un-
til his retirement in 1953.
| The following year he moved |
to Crookston. He was chair-
man of the board of the
Polk County Bank until &
year ago when he was named
chairman emeritus:

} Survivors include a son,
Dewey J., Crookston; twa
daughters, Mrs. Herman
Pantzke, Minneapolis, and

Mrs. B. V. McGivern, -Little
Falls, Minn.; a brother, Ben-
jamin, Thief River Falls,
{ Minn.; one grandchild; and
tthree great-gfandchildren.
_ 535

Services have been sched-
‘uled for 10.a.m. Friday here
at the Cathedral of the Im-
maculate Conception, with
burial in Calvary Cemetery.

CORRECTION

A news report of the death
of Charles E. Kiewel, which
appeared in The Minneapolis
Star Thursday; fincorrectly
stated that a brewery operat-
ed by Mr, Kiewel'in Crooks-
ton, Minn., suffered a busi-
ness ‘failure. The brewery
was closed by the advent of
prohibition.
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Grém Belt

8.7

Per Cent Gam In 1968

Minneapolis, Minn; — Grain
Belt Breweries, Inc., had an 8.7
per .cent sales mrease last year
and praﬁtg for the year as a
whqle were satisfactory, accord-
mﬁwto Frank D. Kiewel, presi-
denty. II

Grain Belt sold 44156,0004Bar-
rel§ last year, up from 1967’s

1,065,000. In addition to the
mnneapohs plant, the company
operates the Storz brewing di- |
vigion at Omaha. Profits were
lower in the first half of 1968
but iiegan to improve in the
thlr& quarter, according to the|
company report

In, 1967, when Grain Belt
1eas§d the Storz Brewing Com-
pany plant in Omaha and moved
into the 1,000,000 barrel class
for the first fime, sales climbed
more than 20 per cenf to a new
high of $28,652,812, ~

Kiewel credits the company’s

ﬁont. on Page 4, Col. 1]

Grain Belt Showed
8.7 Per Cent Gain
In 1968

[Continned from page 1]
suceess to the quality of itssprod-
uct, consumer advertising and
management flexibility. “We are
a growing regional brewery, bul
e have a way to go to match
the growth of Coors in Coloradc
and Olympia in Washington,’ he
said, “Wé like to think of our
selves as the ‘Coors of Minne
sota.’ In a number of ways ou
operation parallels theirs.”

~Both breweries, Kiewel said
have exclusive sources of purt

water. Coors talks about iti
‘pure Rocky Mountain spring
water” and Grain Belt about it:

“perfect brewing water” from :
1,074-foot well completed i1
1964.

“We have products whose ap
_peal to consumers is reflected i
sales growth,” he said. “Ou
light brews are pleasant tasting
non-filling, one glass calling fo
another.”»

Committees Not Used.

The companies are also simi-
lar in management flexibility,
Kiewel pointed out. “In our
company  we don’t emphasize
committees,” he said. “We have
a military staff conecept. Like
Coors, we can move fast to solve
specific marketing problems.”

Decisions are reached rapidly
after consultations involving
Kiewel; Lee Birdsong, market-
ing vice president; Luke Laskow,
advertising manager; and the
Knex Reeves advertising agen-
cy.

Grain Belt differs from Coors,
Kiewel believes, in its empha-
sis on consumer advertising.
“We have felt there was a vacu-
um here that we could fill,” he
said. “We and pur agency know
how to do it better than our com-
petitors and their agencies.”

In contrast to the industry
trend to television, Grain Belt|
for the last three or four years
has been putting 50 per cent of|
its advertising money into out-
door. The remainder goes into
television and radio.

“We are a small company, so
we have to make our advertising
dollars count,” Kiewel said. “We
and our agency have learned to
use outdoor effectively and eco-
nomically. It has helped us
achieve sales success.”

Leads In Minnesota.

Industry sources agree that
Grain Belt presently outsells all
other brands in its home state,

including local rivals Hamm
and Schmidt.
Last year Grain Belt## more

than held its own in neighbering
states, where the company, con-
centrates its adwvertising and
promotion effort.

Industry sources said Grain
Belt was the top seller during
some months in South Dakota,
where it vies for leadership with
Hamm and Schlitz. While Schlitz
is the acknowledged leader in
North Dakota, Grain Belt is be-
lieved to be running neck and
neck with Budweiser for second,
with Schmidt moving into a
challenging position.

In Iowa, Grain Belt is in sixth
place, but ahead of such formid-
able competition as Falstaff and
Pabst. To the east in Wiseonsin,
the brand moved up two notches
to seventh place.

In all, Grawy Belvas marketed

.in 16 states, from Wisconsing I11i-

nois and Michigan to the West
Coast, including Alaska, Tt
moved into Idaho for the first
t{ime in 1968, and distribution
will be sought in California this
year,

Including the five midwestern
and southwestern states where|
Storz brand only is sold, the com-
pany has operations in 21 states.

Brewer'!s Bulletin
2/13-69

Lrain Belt Reports '
Record Sales For
13th Straight Year

Minneapolis, Minn. — Grain
Belt Breweries, Inc., Minneapo-
lis, continued its steady sales
growth in 1968, Frank D. Kie-
wel, president, said in a report
to shareholders Monday. The
brewery has had consistent in-
creases in sales for the past 13
years, without interruption.

Kiewel said 1968 net earnings
were $933,801, compared to
$963,596 a year earlier. Earn-
ings per share were $1.95, a de-
crease of six cents a share from
$2.01 in 1967.

The decrease in earnings per
share, the first since 1955, was
primarily attributed to the 10
per cent surtax in 1968. Had the
surtax not applied, earnings
would have been increased $54,-
505, equal to 12 cents a share
over 1967.

Grain Belt’s sales in 1968 rose¢
to $31,223,705, an increase oi
nine per cent over 1967 sales o}
$28,652,812. -
| Kiewel told the shareholders:
that 1969 promises to be a mosi
satisfactory year of contmuec
growth in both sales and earn
ings.

There were 479,300 shares out

Grain Belt, in addltmn to it

erates the Storz Brewery I
Omaha as a division of Grail
Belt Breweries, Inc.

bal

—

standing in both 1968 and 1967 dent and general manager of

{will be saluted at a recep-
Minneapolis brewery, also Op'tz(m dinner tenight as Min-
nesota’s.
Year.”

MINNEAPOLIS SPOKESMAN.2/10-69

GRAINBELT 'BEER BOOSTERS CONFER ON SALES

When Christophér Avant, center, sales represent-
ative for Grainbelt Brewing Co., in Omaha came to
Minneapolis for a meeting of 700 distributors of the
popular beer in 16 states at the Radiflson Hotel he
naturally dropped into the home plant in Grainbelt
Park to talk a little business.

Here he is shown conferring with Frank D. Kie-

Minneapolis Star
2/20-69

Grain Belt’'s Kiewel.
Is Ad Medal Winner

Frank D. Kiewel, presi- * * * *

Grain Belt Breweries, Inc.,

“Ad Man of thel:

He will become the 10th
recipient of the annual Sil-

wel, Jr,, chairman of the Grainbelt board of di-
rectors at left and E. L. Birdseng, Vice-President in
charge of marketing for the Minnesota hased firm.

Mr. Avant is one of the top Grainbelt salesmen
in the Omaha territory and on his visit to the Twin
Cities has made many friends. He has been em-
ployed in the brewing indusiry for 18 years.

‘ Kiewel, who joined Grain
{Belt in 1933, was named ad-
| vertising manager in 1936
[and director of sales and ad-
vertising in 1949, He became
president of the company in
1951 and was designated
president and general man-|
1 ager in 1955.

A native of
{Minn.,, and a graduate of
|University of Minnesota, |
(Kiewel is a past president of
| Advertising Club of ane~
i'sota and of Minnesota 10,-

Little Falls,

ver Medal Award of the Ad-
vertising Club of Minnesota "
and Marketing - Communica- |*
tions (formerly Printer’'s Ink)
imagazine at ceremonies in
the Pick - Nicollet, Hotel.

The meda] is given to al|"
member of the advertising
community “who has dem-
onstrated a contribuion’«to (|
flis company, hisjcommunity
and the generai adyahcement
Gj advertising.”

.

Ad man’ of the year

000 Lakes Association, sec-

| retary of Marvelous Mimmsn-l
ta, Inc., and a former vice-
1pre31dent of the aneapoltb\
| Chamber of Commerce.

He is a dnecto{ and mem-
:ber of the executive commit-'
tee of United States Brewersl
4Association, Inc., and vice-'
. president of Minnesota Brew-
ers Association.- »

.

4




But Heublein pushed' Campbell-Mithun out of “she =

[ wilderness and back into the brewery and told it to ’ : : 5 :
THE MINNEAPOLIS peddle Hamm’s by telling the mation’s beer-drinkers all Little Falls St. Paul Pioneer Press - 5/2-69
7 | about some miracle in the vats that made Hamm’s

-Daily Transcript
2/21-69

Kiewel Named

Kiewel New Grain Belt Chiet
Frank D. Kiewel has heen named president and board
chairman of Grain Belt Breweries. Ine., Minneapolis, i

smooth. The trouble is, you ean identify with a blunder-
1 E , "fng IJ:&‘C: rand an irritated raceoon, but how do you ident-
ify with a kettle of hops?

And so in three years the advertising Gepettos

WEDNESDAY, FEBRUARY 12, 1969 "

? F'C tried to sell Hamm’s as three different kinds of elixir was announced following _the annual stockholders meeting
- q - | First they called it pure and sparkly from the unalgaed Monday .

3 2 DA in e & 5, al s I Ay A ' of ruarter
depths of Minnesota’s northern lakes; then they called Barnings rose ahout 8 per cent in the first quarter: of

5

|

im o
Klobuchar

DESPITE THE COMPANY'S elaborate denials, it's
becoming clear that the Hamm’s bear is heading for that
same zoological twilight from which the good ones never
return—the whooping crane, the dodo bird .
and Shep the Faithful Dog.

This suspi¢ion was confirmed a few
days ago with the news of Hamm's switch
in advertising agencies to the bear-shun-
ning dudes of J. Walter Thompson Co. out
east, where the only hints of lakes and
sunset breezes come from the garbage
piles on the Hudson River.

The displaced agents are the locally-
based brainstormers of Campbell-Mithun.
Campbell-Mithun is the Uncle Remus of
the Hamm’s menagerie, and the bear's creator keeper
and psychiatrist.

I am airing the controversy publicly today not nec-
essarily as a Campbell-Mithun sympathizer but simply
0 appeal to Hamm'’s conscience and humanity. Shouldn’t
the bear be granted the dignity of a quick and honorable

Farmed Out

%

it smooth from the stainless steel kegs in St. Paul and, :

in between, they put on a think-young Hamme-it-up
campaign apparently intended to get the product roll-

J R s AR : Ino A . a dividend. of 20 cents a share on

| 1ne !rit 'wnt-m-~ ?“'ms .I!‘ld. * tuehird e aEs: } - frank . Kiewel, president and 179,300 shares of common stock, payvable June 16 {o holders

| . None'of this seems tr_‘} have caused to0 much :1Ia=_m. . general manager of Grain Belt i “ a i : S PRaye <SURe: b :
admittedly, among Hamm'’s local competitors. According A VIR s

to television figures, Grain Belt will have outsold Hamm’s
! by 282,000 to 254,000 parrels in the metropolitan market
[ in.1968. L, )

Hamm'’s thus is going to strike out toward new hori-
‘ zons, leaving unclear the fate of the current' brand
| symbol, a kind of integrated Pocahontas who seems (o
| materialize out of Muskie Bay and flow entrancingly
through the forest with a tray of Hamm's beer.

THE IDEA HERE IS that what was good enough for
| John Smith is good enough for you, buster. Personally,
the girl has always struck me being almost too fragile
and young. I keep wanting to ask her for her ID card.
They tell me, however, she is 27 and has three kids,
which is the real reason—histoTy to the contrary—why
Sir Walter Raleigh lost his head. ,
' All of which leaves us the inquire, ultimately,
whither the Hamm’s bear? Does he really belong to an
eastern absentee keeper? Does he belong to the animal-
i lovers at Campbell-Mithun? Does he belong to the ages?
| Or does he belong at third base for the Twins?

A former Little Falls rria:;,

Breweries, Inc., was saluted at
a receplion dinner last night in
Minneapolis as Minnesota’s
“Ad Man of the Year.”
Kiewel is the 10th recipient
of the annual Silver Medal

Award of the Advertising Club
Marketing-!|

of Minnesota and
Communications magazine, The
banquet was held at Minneap-
olis’ Pick-Nicollet Hotel.

The medal is given to a mem-
ber of the advertising commu-
nity “who has demonstrated a
contribution to his eompany, his
community and the general ad-
vancement of advertising.” -

The former Little Falls man"
who joined Grain Belt in 1933
was named advertising man-

‘ager in 1936 and director of

sales and advertising in 1949,

Directors declared

Shows 8 Pct.
Earnings Rise

Despite lower sales, Grain
Belt Breweries, Inc., Minne-

apolis, reported earnings
Monday that were up morg
than 8 percent in the firsf
quarter of 1969, compares
with the same period of 1968

Erank D. Kiewel, presiden

revenue, Net

- ro Ad Man 1969 Kiewel said, despite a slight drop in sales
= earnings for the -peviod were $127.000. equal tn-26 cents

Mpls. Tribune 5/2-69

Grain Belt”*|5rain Belf

Shows-8 Pct.
Earnings Rise

Despite lower sales, Grain
Belt Breweries, Inc., Minne-
apolis, reported earnings
Monday that were up more
than 8 percent in the first
quarter of 1969, compared
with the same period of 1968,
Frank D. Kiewel, president

: He became president of the since 1961, WhHo —alss—%a | .
oblivion? Does he have to 80 out as a hot-air balloon . 1 / company in 1951 and was des- nmea"’dﬁﬁ"f‘rri?ﬁ“"l}ié‘f"rﬂes e 0 Who ‘also e
in the Winter Carnival? M b ignated president and generall days-totdthe arnual meetin | -oed . chairman last Tues-|
This sense of propriety, no doubt, fay behind - an 0 S manager in 1955, | { day, told the annual meeting

Campbell-Mithun’s highly emotional outhurst Monday
When it virtually accused the present eastern-based
Hamm’s management of being against bears and “all
the little wild animals,”

This: set off the expected hysteria in the brewing
company's offices in St. Paul. There, the suds-mixers
are torn between their childlike loyalty to the payroll
department of the parent Heublein Co. in Hartford,
Conn., and their animal-loving neighbors at the Como
Zoo, Tt was like being accused of poisoning the pandas’
water;

At ;zmn‘nximmpﬁ}f 8:40 last night I received this

desperate statement from the local Hamm's office, hastily
scrawled in honey: “Personally,” it said. “the manage-
ment of Hamm’s all love the bear. Our employes love
him, our wholesalers love him, retailers love him and
beer drinkers love him. You will continue to find the
bear ‘in' our point-of-sale pieces, advertising specialty
items -and at major festivals. He recently appeared at
the balloon races at White Bear Lake to prove that he
still lives, HE LIVES!
2 “WE® CONTINUE TO RECOGNIZE the value of
humor in advertising, but we have come to believe that
aur television and other advertising must contain more
than humor alone ™ ]

In bther words, the bear is being farmed out from
{Reibig, fish-filled forests of television and will spend
his declining years in the brambles of moldy municipal

ligtor joints, sitting lugubriously on a case half-filled

- with Hamm's.

ey Friends, they said: there was nio room for sentiment
i the malt vats but [ never really believed them. And
Eidon't really know whether the bear sold any beer for
Hamm’s, but he came into our hemes, you see, and he
was immediately agéepted into the domestic chaos as
4 kindred bungler. He was the Joé Kapp| of television
commercials, somebody  with-whom alj viewers conld

Brewery Office

A bearded robber took an
undetermined amount of
money Monday night from
the Grain Belt Breweries, Inc.
office at 1215 Marshall Av.
| Minneapolis police said
| Larry Miskowiec, an employ-
|ee, was checking in money
{brought in by delivery driv-
{ers when a man entered,
stuck a pistol in his face and
|Said, “put the money in a
bag."
| The robber then told Mis-
| kowiec to lie on the floor and
count to 120. The victim com-
plied, then called police. -

Miskowiec told police that |
the robber was 20 to 30 years
old, had wavy hair and a
goatee and was wearing suh
glasses.

‘ Grain Belt Breweries Plans Addition

' srain Belt Breweries, Inc., plans to build a $1-mi
i li(m.(ii—stm'y addition to its Minneapolis bottlehouse ware-
house complex this year. The additional 75,000 squa're[
|| feet of space will provide greater efficiency in materia
| handling and will increase storage space for bottles, cans
|

and other supplies.

Mps T b /2/69

A graduate of the University|
of Minnesota, Kiewel is a past|
president of the Advertising|
Club of Minnesota and of Min.
nesota 10,000 Lakes Association, )
secretary of Marvelous Minne.!
sota, Inc., and a former vice.
president - of the Minneapolis
Chamber of Commerce., .

He is a director and mem-
ber of the executive commit-
tee of Unifed States Brewers
Association, Inec.. and vice-pres-|
ident of Minnesota Brewers As-|
sociation, |

r

tHat" first-quarter earning
were $127,000, or 26 cents|
share, against $117,000, or i
cents a share, for & year ag
Although the companl
only reports annual sales fig
ures, Kiewel said the sale
decline for the first quarte
was “slight.” He attribute
it to heavy snows and ad
verse weather in January an
\February and to “the mouni
[mg pressume of nationg
bre.vFrs in our primary sale
area.”

“The bigger brewers are of
fe{mg bigger deals to the re
tailers and also are increas
ing their selling pressure or
the consumer by increaseg
advertising,” Kiewel said. :

Grainbelt has met the at+
|tack on its major markets,
Kiewel said, with “a con-
sistent product of excellent
quality, advertising which,
has won praise and awards

|as being among the very
best in the country, and by|
changes in our sales force
and among
tributors.”

The board declared an un-
changed quarterly dividend
of 20 cents per share, pay-
able June 16 to sharehold-
ers of record s

some of our dis-I

that first-quarter earnings
were $127,000, or 26 cents a
share, against $117,000, or 24
cents a share, for a year ago.

Although the company
only reports annual sales fig-
ures, Kiewel said the sales
decline for the first quarter
was “slight.” He attributed:
it to heavy snows -and ad-
verse weather in January and
February and to “the mount-
ing pressume of national
brewers in our primary sales
area.” '

“The bigger brewers are of-
fering bigger deals to the re-
tailers and also are increas-
ing their selling pressure on

advertising,” Kiewel said.

Kiewel said, with “a con-
sistent product of excellent
quality, advertising which
has won praise and awards
as being among the very
best in the country, and by
changes in our sales force
and among some of our dis-
tributors.”

d

the consumer by increased|

Grainbelt has met the at-|
tack on its major markets,|

The board declared an un- |
changed quarterly dividend
of 20 cents per share, pay-
able Junme 16 to sharehold-

g,

instantly identify. Ag 5 matter of fact,-he was'somebody g = 2 ager- L ;

with whom Harman Killebrew iplaying first base could tmh "' 4 g s 1-" man, the board filled a pos

ingtantly identifv, and very=ofténs dig: ; 14885 NEENLNacanl. Since thh.tdha?hﬂmf % vabcahtK""min
' the death of Jacob Kunz

19486. : ol -

e




RispaTE Y XA 803

—Staff Phota

A TELEGRAM OF BEST WISHES and good luck was re-
coived by Manager Billy Martin in his M=tropolitan Sta-

W dium o e Cricay night from employes of the Grain Belt
"brewery. Ma I n worked in the cor-pany's public relations
department. bafore being named manager of the Twins,

When he, was. named manager he quit the job. Making the

presentation is Howard Runyan, sales manager. Some 60 . palwEN AT WORD — While driving to work  sign predicted the early capture of the culprit
employss were cn hand to cheer the Twins to victory. Thursday, Mike Ohland, Minneapolis, noticed ~ Who chopped through the billboard since hid-
. the sun shining through a gaping hole in an ing the 200-pound, 9 foot by 10 foot beer mug

X outdoor sign left by an unknown admirer of seemed difficult.
g another beer. A company spokesman for the (UPI Photo)

-—
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ANYONE BUY THE IDEAS OF THESE SIDE-BY-SIDE BILLBOARDS?. o oo Frete b Mark forsen
Building-Top Signs Were Vieweg at Univairsity and Fairview Avenues

Fr
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Powers
__TV-RADIO CHATTER

NBC-TV signed Johnny Carson (o a new contract the
other day which calls for his services on the “Tonight” show
into the 1970s.

I'm happy to learn that Carson will con-
tinue as host of the late-evening program .
|because I dig his presence on the tube, but T
do hope that terms of the deal don’t in-
‘clude additional vacation time for the en-
tertainer.

No, my name isn’t Scrooge. It’s just that .
“Tonight” goes flat when Carson isn't pre-
siding, and at times I get the feeling he is
off the program more often than he is on.

For months the network has been fish- Carson
ing around for a substitute host who is
| capable of moving the show along at Carson’s.
customary brisk pace. Peter Lawford, Bob
Newhart and Corbett Monica, among many
others, have sat in for an evening or a week
but none has had more than middling suc
cess.

Flip Wilson is taking his turn this week.
Although he is an extremely funny comedian
and a man quick with an ad lib, he, too,
lacks Carson’s deft touch in drawing out the
best from his guests between the myriad of
network and local-station commercials.

Wilson

On Tuesday night’s show, basketball star Lew Alcindor
was so ill at ease that it was painful to watch. Rip Taylor,
who once did a crying comedy routine, was also on hand.
He reaches for laughs now by throwing confetti. Dody Good-
man was present, too, but her pretended or for-real naivety

I has worn mighty thin. It was a particularly dull program.

Next week NBC—still fishing- —will give Carl Reiner a
| chance to put a little life into “Tonight.”
x X
MY WIFE is threatening to put an off-limits sign on

our radio and television sets during broadcasts of the Min-
nesota Twins baseball games.

I tend to become violent when an obnoxious commer-

cial is thrown at me repeatedly, and Hamm’s and Pure Qil
| two of the baseball broadcast— . =~ . ' 4
| sponsors, are doing just that'
|in an infuriating manner.

The other night, after
hearing “a beer is a beer is p
a beer is a beer” for the
eighth or ninth time, I came
ever so close to hurling a
|bottle of beer at the set,
jGrain Belt beer, that is.
Bring back the bear, the
<bear, the 'bear, the bear;
| Hamm's.

Equally annoying is the
overworked blurb in which a
man “beats the dealer” in a
gasoline promotion contest
while his family squeals with
Wappiness. I muight even
agreesto buy a tankful of the

product, if that. would Help
en the _cor_rf_pa%p_o film

Have .a h
do like baseba

L
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Jim

Bt the new high p:‘(.“-;.‘aul(, Hamm'§ campaign,”
bear ¢ontinued, “is it really selling.mnbig beer than tl
Indian tom-toms ancl [hr.z racoon fire ‘brigade?

“IT MAY BE NOISIER,” I said, “but 4t least it’s more
obnoxious. Most of the new campaign is intended to show

Machinists;
'Grain Belt

& O’\ffJ\/[LRCIAL W P_,%

2

Al

Grain Belt Promotes 8/19-¢9

Meyer to Head Finance
Gerald N.

Meyer,

young beer guzzlers just starting out that you can 't claim : controller for
to have hair on your chest unti] you've tasted Hamm’s, h - i Grain Belt Brew-
0 uc ar not once but 104 years worth, all during one ball game. ;g@ on sStrigke to arle eries,. Inc., Minne-
’ “But don't some of my old fans |_|';)_'j(‘_-(l',"" v d p y apolis, has been
“Certainly. At the Monte Cz 8! nple, are a Twenty one machinists Reptogentat ¢ Grai elected vice presi-
: el L . s of customers who have worket ir own par- 1ior members W on Epresenlatives o rain snt - finance. ac-
WITH A SINGLE EXCEPTION, the orderly processes :,‘(111:__”[;"_:]\i__f',lrl2'12111_'5;'“,;\ '{'J[]"r." 54 \,,,,l:; ]i{,]"lp ”‘ : h‘_';t‘.it,.l{);(ﬂ. 2:2.”}{:} Pf'rliii‘,?\l,mfﬁ,ai;ﬁnt@mm Belt Breweries, Inc., 1215 f;?émffn?::[ LF“I':I;-k
e rpl g resto one man- ) e R S M et e =iy £U0 DR o 2yl eea : IE. March sy : ording ;
of ‘the universe a being restored one by one and mar The bart ‘what kind of beer? | Belt Breweries, Inc., 1215 NE. NE. Marshall St., and of the Kiewel, chairman

kind’s only unrelieved anguish is the continuing exile of
the Hamm's bear.

01 all other normalcy reigns.

horizons of the spirit,

nder says
‘a beer is a beer.

and sings:

‘simme a beer.’
And the guy says
one looks at him sagely

Whereupon the older

“P'yve drunk beer at 30,000 feet over Decatur; I've

| Marshall St.

established picket

They
lines, with varying effects on

International Association of
Machinists were to meet in
| federal conciliation today in

an effort to settle a strike by!

& president,

Meyer

Prior to joining
Grain Belt in 1967,
Meyer was a man-

Joe Namath is successfully exhumed as a living legend ‘
and ‘mll thrill us all again unless one of his girl friends drunk beer while crossing the Equator. about 600 other employees 2_! machinists that began Fri- ager for the

sues him for vielating her principles. Jue Kapp heads for “P've got potted with mademoiSelles from France |in the building. Uay. L _ neapolis office of Ernst & Ernst, He
another training camp, an event that always stirs us with and bombed with pirates from Penzance; i Between 150 and 160 mem-| received his B.A. degree from St.
the hints of zesty adventures ahead. “Pyve ordered my brew on the South African veldt Members of the bottlers’ bers of the Teamsters Bever-| Thomas College and graduated with
Everybody is back in the ball game except the old and downed a few while chasing smelt—BUT— and brewers’ locals décided jage Di_”l’\’ei'-‘i F‘mﬂl‘l continued| honors, is a member of the American
Hamm's mascot. Because there has been so much public “A peer is a beer is a beer is a beer until you've to finish out the week while _‘[O work. Antonio G. F"-'Irli‘-et' Institute of Certified Public Account-
protest 1 was asked by a reader to make some ¢ to tasted Grain Belt.” awaiting instructions from a, secretary-treasurer of the' ants, Minnesota Society of CPA’s and
interview the popular talking bear of adolescence. = pa A Bl their international unions union, said _ the machinists; National Association of Accountants.

: i PO AL 8 whether they should decline runion -did not -*EF!UF-“*T strike|

“-31; [ ¢an jumptoan support from the Teamsters

“A bhear is a bear,” I replied, unmoved. “I liked the
old scoundrel as mueh as the next guy and have so testi-
fied publicly, but why make a martyr out of him? Do
savers ask Twin City Federal whatever happened to
514 percent?”

“Dhere,” the reader said vigorously, “you’ve hit on
it; 'm so mauled by advertising and commercials 1 feel
exhausted and unable to orient myself. Now that you
mention it, I DON'T know where to put my savings, I get

option?”

mall defiance,-“it

to cross the picket lines.

The Teamsters left the
question to the individual
truck drivers. The machinists
are expected to meet Mon-
day with the Teamsters Joint
Council and ask sanction for
the strike.

in advance of the walkout,

Felicetta said he agreed to
tattend the meeting called by
.George Long, federal concili-

J|ation commissioner.

Also working were 275 to
300 members. of the brewers’
and bottlers local.

one commercial telling me how sure and convenient 5 MO EEE WK AGE, saayst 1801909 The company said the

I_.:_\'::'(.-em_ pa.\sshm-ka are and 'l';m_v / ;:‘.r-rin;'m 1he__-i are, and | JELT BREWE R“_ bre\:\-'(;ry ' cf};'r(iii‘ime‘d‘ op‘era- Several ('mpl')-\prﬁ ‘\vholare
SR oot o Py, rormatydoss [ embers, B, h sty
IJEODIF‘- are accusing each other of r'a\ ing %hEI] games with Ge"“'d N. M‘*Y“" as vice "“"\“{"P‘T‘_ zgmﬁm s A e building I.I"a(.‘[E‘S.I.ll.'i' efusing|

finance. Prior to joining the com-

to cross the machinist picket|;

my money. It's enough to make you go back to the cof- : T A

tee\ Cim :L:E,‘T‘:,Lj..n}?.”;, gt Shatthing Jesihe Koy s Heqr II}:;:«L;"‘{1I ['.;‘E:J:'. '.,1]:( ]{]\t;-tw\:“l(;h The machinists are mem- }(:I)nes"_ }}Ut T'_nE?{I'{‘p'{jJ.er.’?;. Of_ ].‘he

ulu{m(l_]ll(dtcg ”:”‘.ii\\' e - ,\I.im:_ﬂuﬂ‘.\"e: of Ernst & ['fz‘n.\'l: bers of I‘Odf:':e 1313, Interna- . Pe!itmg‘ PagHcers SURIOR)

: "N(t,‘ no,” I said, “that’s General Motors Acceptance tional Association of Ma- are working.

?1\1 mE ‘I1J»‘ 'L \L.lu'_.\. = » Chiﬂ‘im.s- : The 21 machinists are
Don McKliget, business members of Lodge 1313, In-

“ANYHOW, ¥
don’t have the faini
Hamm’s, but 1 do
innings. If I see
more time about
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1'-1\' I’m going to th

and switch to Wins

“That’s a cig
“You may wi

is Bus Ad Was Bad

ditor: There has been some

conlroversy
This probably is a

representative of the union,
said the contract was open
|on wages July 1 and ne-
‘g(}ti:ll()rs have met seven
|times with company repre-
i sentatives.

| Offer rejected

A “final” contrakt® offer

ternational Association of

‘| Machinists.
Company officials said pro-

duction and distribution are
normal.

M I J_.I

No Talks Set in Beer Strike

B.7/27-69

matter which one ling in or on city buses. L, s et - z
Hamm’s bear and I-dgtma prmup]g and, of course, revenue. |Was "\}’Jet’*‘_’;fi ;Dywth?}T?maﬁgs No talks have been coniract which was reopened
of honey or old caliber of advertising is something else. l‘l.{t Tm,,rshd},' ; CI\T AgTLBa, sche between Grain Belt (for wage negotiations. The
i te t taken back as I recently approached a bus | “'Id they authorized the  prey eries, Inc. and 21 Ma-|machii ere “ieniberi Al
I found the r during rush traffic and saw a sign across _‘5“'1*'3- chinists® Unio 1bers who |Lodee 1 International As-
league, straighter ck of the vehicle saying, “Do Not Pds.. with The company said the ma- _ Went on stri against |sociation of Machinists
-mmem: and lon shinist ' "‘ld 3 en offered a the Minneapolis b Ty. L
baseball glove o3 i T ient et g |Chinists ha been offe ! : -
; ey e \dprl xyd R | [Day Ancrease of 39 cents an Jr., secretary | THE WALL STREET JOURNAL,
r local traffic without some sudsy-hea o ld hour for the final year of a company which is loca- Wednesday, Aupust 27, 1969
ma"m adding to it. For billboard materia three-year contract. Machin- b 215 NE. Marshall St., - =———m—m—————————
¢ —Henry M. Jensen, Minneapolis. ists’ base pay is $4.63 an said the brewery n:.mtinu('f.i;(-_ ¢ B i, :
|hour, the company said. perations Friday with only rrainbelt Breweries to Buy
o, W Earlier this summer there i a__@ et t"“m'\mp.-n hon-| Storz Brewer ¥ in Omaha
cue bhalls dr wt - SR P g the: picket lines, The
: not kidc have been Strikes ]as'“‘mg lant employs about 600 peo- \H'\\P\"ﬁl IS—Grainbelt Brewetigs, Inc.
The . - more than a m?.ntn by other Sl Annos Storz Brewdlli in
| - g N unions against the Anheuser- SRy N, Omaha W
talgia and a 45 Busch Co. (Budweiser), St. +~Fhe brewery was not sched-|  Grainbelt has been leasing the Omaha jifew:
mates, the racc Louis, Mo.; most breweries uled to gperate this weekend.|ory for two years. The 1 w;.«omnﬁf .
“Most of in Milwaukee, Wis., and..a: The wage  dispute arose|cluded an option to purchase the breweryd fhe
out " short strike in St.-Paul b},_" '.f‘.!]\' J at the beginning Of purchase price wasn'iL disclosed

at the Como Z¢
of the business
| they wr’nri eveni

| duvkmg rriesedi

the la®w.year of a ‘hwo year Grainbell hoth Grain

plant,

produces hell @nd Storz

e beer distributors that cut off
ch’ employs

and supplies of Hamm’s and oth-
5 er beers for retailers. Those
: strikes have been settled,

brands in the" Omaha

2000 persons,

| 2 bout
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its earnings

rose $336,000

Grain Belt Breweries, Inc.,
reported net earnings of
~,|$336,000 or 71 cents a share
}flfor the second quarter end-
| ing June 30.

; This compared with $198,-
&® {000 or 42 cents a share in
the same period a year ago.

Frank D. Kiewel, president
tand board chairman, attrib-
uted the sharp increase to
|higher sales and improved
- |performance of the com-
|pany’s Omaha, Neb. plant.

| Strikes in May and June
|at some of the nation’s ma-
{jor breweries, Kiewel said,
- [contributed substantially to

Grain Belt’s second quarter
| sales gains.

“We believe our progress
|in sales and earnings gains
: { will continue but at a less
spectacular rtate than was
v . | achieved in the second quar-

Minneapolis Tribune Photo by Mike Zerby ter,” he said.

A So,ﬁ,er se” Grain Belt {3reweries Inc. has painted out the foamy billboard FEarnings for the six
B " (insert) which used to agorn the wall of its:main building at NE. | months ending June 30 were

: 111;-_: 1_h_-} f)v':'rl_m!‘-:mg its Fi.}}".’i'—;'ﬂ;thli(.‘ nak; t_“ thaus' and deer pen. The shift ' compared with $315,000 or|
drew immediate praise from park board archigcl & wis Crutcher, who {wo years ag0 66 cents a share a \e(,II ea
. A . 5 g share a yec ar-

publicly criticized the old billbbard-as “wulgatl ‘¥ scene which eliminated—as fas as | ljer
the eye is concerned—the view of what is really s handsome old building.” b
Grain Belt reports sales
only on an annual basis,

v -l o ™ al o e, | S . o 3 i iy 3 2
and Marshall Sts., and tepliced j #7tf. o “stone” wall, simulated by paint- * $463,000 or 97 cents a share|

“ A

PARK!TE _ROBERT GRODAHL, 2570 Webster Ave., was one of nine business and

.?rgq;lzohonql representatives who accepted Aquatennial 1969 parade aworrc‘I

i Uﬁ; oyl:l Aug. T?. ?rodahl, customer relations manager of the Grain Belt ent ;

;:r;ay ga.;frajeoss ; 6d9 parades. The float took the Directors’ Award in the Grundr:

ol me*h: ::v:rﬁsj:t-‘l;s]e?ﬂai' the mos'rAnove! or unusual entry. Pictured with
ation were i i

Marson and Queen of the Lakes Annette St.ql;(;::.::.!aiuyéigsc\g;:':qc:;drz .LC:T::

August meeting of the Board of Directors.

Grain Belt §econd Quarter Eathihgs
Jump 70%; Sales Up For First Half

at net earnings for the
Ine. has reported that net earnings he
v to $336,000, compared with £198,000 fo1
i ! e espnings gained 70 percent, to
ame period last year. Pe: share earnings ga Wiperceot, B
i.:-}ie(-21]‘:1"1)}:;l_.;hu;-c. Strikes in May and June at some of the -“Uﬂ?ia}]ﬁ.
llu'c\.\'orilf.::d ’{-ontrihutcci substantially to the second q'n::zn:_uirl 1:-_,.1:11;:(;
l"l.'anlé D. Kiewel president of Grain Belt reported. Mr. _lue_\\e indicate
that 1.'-11('. company expects Progress in s;,_tles and em'mngﬁ‘tr.) c:::mtlm_u-.
tl1?'0ughbu1; the rest of 1969, but at a “less spectacular rate.
; = = —
Tor <t half of the year _—————-—-——'_'_'__ > W AR -
I 101’ 1Ehf}1ﬁrll.:))tcedrlth:;n.i; bhoth :-‘.ale;, said. The {ucm_t} will be uv.a.ed L(;
Ml‘ll I:e\ll‘;?ngq showed good in- | allow savings In _the handh:]g 10{
g Al rs S i L
({::*u.:e‘: Net earnings were up 4 to provide more SLO fis
ot )7 ) - s space.
sercent, to 97 cents per share. BT SO e g
II‘I'(:u:ﬂings totalled $463,000 for the M. i\l_c\\r,l drl.(:l 15[)(:11;(:} B
o d. compared with £215,000 | business 11 July continue
petioty (-:n-lh- 1f of 1968. “axcellent.” He said that compe- . : " '
O ‘ .t d that | titive prices in many areas have| Grain Belt Breweries, lnf has been nomi
The company also repor ;5 000- | firmed up, due in part to the ec- annual Outdoor Advertising Compeltition,
work has begun of a new-_ld_ ’ & ! ffects of the series | Outdoor N oising. n New. York, City:
square-foot warehouse building Gt Biotiene, » Naw. VadeeEliys Wi
be erected at the r e

Grain Belt Breweries,
second guarter rose sharpl

cans and

onomic after

Grain Belt Nominated For Outdoor

nated for two awards in the
sponsored by the Instifute of
Winners will be announced at
the Outdoor Advertising

.| of strikes. . 5 ;
ear of the bot irectors approved | Association of America’s convention in Atlanta, Ga.

Minneap- |

tl; ho;?e atp?::tin e a 20 cents per shz;_rc ;i}il\'idendtgn —
e e 1di ip- |all ¢ - stock for the gquarter.
i - building and equip- all company stock X e .
r“tm ‘i?le:oqt) over $1 million and | The dividend is payable beptlen:l:el-
F‘?ﬁ)?.lld“ be ﬁ*e}ady for use by mid- 15 to shareholders of record Aug
:ummcr of next year, the company ust 22. v,
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\33 u %ﬁp}unrtr ithss \\\\\ Gram BElt
I AIRLN LAIS | to Acquire
Aug. 26, '89 .
| Brewery
Omabha, Nebj ~AP- Grain

Belt Breweries, Inc., of Minne- |
apolis, hag announced the pur-

AUGUST 26,

THE MINNEAPOLIS STAR

THE M
| Tuesday, Aug. 26, 1969 m HE MINNEAPOLIS TRIBUNE {
Tues., Aug. 26, 1969 | ~

| Grain Belt buys i Gl' aln BE"’ BUYS §

[ SR

Omaha brewery | Omaha Brewery, |

Grain Belt Breweries, Inc., . }

u\ NN

Omaha World-Herald. Tuesday, August 26, 1969

Gram Belt Buys Storz

of

Tues.,

Gram Belt Buys

chase of the Storz Brewery
{IN Omaha,

. ‘MinneapGHS, announced pur-‘ Starfs BUilding

Grain Belt Breweries, Inc.,

effective
Minneapolis, which has operated

Neb.,

{Jan. 1. Grain Belt Breweri i
‘ : ] [ .l an;apolm a tl‘:leo Esn éllaccii chase, effective Jan. 1, of Storz "the Storz Brewery at 1807 North |
Fhe purchase price was| Monday that it has pur- Brewery; Qmaha, Neb. Sixteenth Street for more than |

| not disclosed. . chased the Stotz Brewery in Grain $elt Siglggg 33 :gd“:el: two years, announced its pur-|

Storz Brewe!y,

) T ment in May, r ha brew
| Grain BtritI had been oper- ,?'T;gl;g' Neb., effective Jan. which it operated the brewery ﬂlgg‘ga;L s Ce  rewery
ting ant since May | Lt o sl : 3
1967 under s lesse “agres.| |, Grain Belt has been leasing | S0 buy from Towa Business In. . The sale will be effective
' . Jan. 1. Grain Belt officials de-

the Omaha plant for two
years. The leasing agreement‘
included an option to pur-|
chase the facilities. '
| The purchase price
not made public,

The company produces|
both Grain Belt and Storz|
brandg of beer in the Omaha effective Jan. 1, it was an-
plant, which employs about nounced by Frank D. Kiew- purchase announcement,
200 people. el, Grain Belt chairman said in a report issued Aug

Grain Belt also dI’lﬂUUHCE‘d. and president. 7. that sales in the second
yesterday that it has begun Storz Brewery. founded quarter of Il
construction of a 75,000 in 1876 by Gottlieb Storz, ahead of the
square-foot warehouse at its| ' ha¢ pheen teased by Grain last year, at both Minneap-
(Minneapolis nmnufacmrma Belt since June 1967, olis and Omaha plants.
|CompIc>\ The firm said that Kiewel said construction Net earnings in 1969 were
the mew building, when has started on the new  $336,000, compared to
|equipped, will cost slightly 75,000 -sq. ft. warehouse $198.000 for the second

| vestment Corp.

| The ITowa group had pur-
chased the plant a year earlier

| from Board Chairman Arthur

|C. Storz, sr. and President

| Adolph Storz. {

Announcement of the pur-

chase of the 90 year old, milti-
million-dollar plant was made
by Frank D. Kiewel, chairman
of the board and president of
the Minneapolis firm. No price

| was reported.

! [Grain Belt was a minority

ment with an option to buy
from Jowa Business Invest-
|ment Corp., Storm Lake, |
| Towa, '

clined to disclose the price. |

In May, 1967, Grain Belt
Signed an agreement under
which it operated the brewery |
on a lease basis with an option
to buy the multimillion-dollar
plant from the Jowa Business
Investment Corp., with head-
guarters at Storm Lake, Ia,

The Towa group purchased the
plant a year earlier from the
two men who owned nearly all
the stock in the 90-year-old com-

partner in a bid by Stroh pany, board chairman Arthur
| Brewery Co., Detroit, for the C. Storz Sr. and president
Blatz division of Pabst Brew- Adolph Storz.

ing Co,, Milwaukee. Blatz lat- Retain Label
| er was sold to G. Heileman Monday’s announcement was |
Inc., La Crosse,

Expands Plani

pected by next summer
making a total of 5112 mil-
lion in additions and im-
provements to the Minne-
apolis plant

Kiewel, whe made the

Grain Belt Breweries,

( Inc,, Minneapolis, has pur-
| chased the 93-year-old Storz
Brewery of Omaha, Neb,,

was |

The Iowa group had pur-i
chased the plant a year ear-|
lier from Arthur C. Storz|
Sr., board chairman, and|
| Adolph Storz, president. |

Frank D. Kiewel, Grain
Belt chairman and president,!
said the Storz label will be|
be retained on bottles from|
[Omaha and plant organiza-|
[tion will be unchanged for|
[the present. The plant em- |
iploys about 200 persons.

—World-Herald Photo.
. Chairman,

Kiewel .

ploys about 200 persons.

Kiewel said he intends to hire
‘an execufive with a strong
in brewery man-

more than $1 million. building, bemng erected at quarter in 1968. Earnings || Brewing Co., made at a press conference by background in ‘
- the rear of the bottle house  per share in 1969 were 71 | for $10,750,000.] Frank D. Kiewel, chairman of | agement as vice-president for
at Grain Belt's Minneapolis cents a share, compared to Kiewel said the Storz label the board and president of the | operations, with the appoint-

Minneapolis firm. | ment being made by the end of
He said the Storz label will be | the year.”

retained on bottles from Omaha. Expand Market

The Omaha organization will| Kiewel said the Storz plant is

temporarily remain unchanged. | “‘operating on a volume much

He said the plant currently em- | larger than in recent years." |

plant. 42 cents a share for the would be retained on bottle_s
The new building and its  same period in 1968,-an in- from Omaha and plant organi-
equipment will vost slightly  crease of 29 cents a share, | zation temporarily would re-
more than $1 million. It will  a gain of 70 per cent. imam unchanged. The plant
enable Grain Belt to make For the six months peri- | employs about 200 persons.
substantial savings in ma- od, : Earnings of the Omaha plant
were $336,000 for the last

Jan. 1, 1969, throu

terigls-handling and give
the brewery needed ware-
house space.

In addition, he announced
the purchase of a new
high-speed canning line for
Grain Belt's Minneapolis
plant, capable of filling
1,200 ecans a minute. Cost of
this line will be approxi-
mately $500,000. Comple-
tion of the new warehouse
and the canning line is ex-

June 30, 1969, both sales
and earnings showed good
gains. Net earnings for
Grain Bell Breweries were
$463.000, compared 1o
$315.000 for the same period
last year. an increase of
$148.000. Earnings per
share were 97 cents for 1969
compared to 66 cents a
share in 1968, a gain of 31
cents a share for an in-
crease of 47 per cent,

quarter, Kiewel said, ar_nd
$463,000 for the first six
Jmonths of this year.

lee Birdsong, Grain Belt's
vice-president for marketing,
said the company planned to
concentrate on -marketing in
states surrounding Nebraska
and look to southwestern

| states for future Qevelopment.

— - -~ *w - .

He said the net earnings in the
«| past quarter were 70 per cent
greater than in the same quar-
ter last year, and in the past six
months were 47 per cent more
| than in the same half of 1968.

| Net earnings were $336.000 for
Jlthe quarter, he said, and

($463,000 for the six-month
| period.

Lee Birdsong, Grain Belt’s
vice-president for marketing,
said the company “will strength-
en our marketing organization”
in the states surrounding Ne-
| braska and, in the future, “will
look particularly toward the
Southwestern states.”

W. W. Keenan, vice-president
for public relations of Grain
Belt, described Omaha as “a
great shipping center.”

Keenan has been the top oi-

| ficial q&ﬁhe company based in
lOrn:;maup'

| He said the Omaha plant “can
better service Grain Belt and
Storz  groducts in the central
midwest and the Southwestern

| states than the Minneapolisfac ..
cility. The current growth of Hhe
Omaha plant has been very emn-~
couraging and will lead fo even
greater expansioff in the par—
ture.”




wwhich the federal court has
“ruled must be severed from the

Inferest
In Blatz
Reporfed

A number of brewing firms
reportedly are interested in ac-
quiring the Blatz operation

%abst Brewing Co. here, indus-
iry sources reported Tuesday.

%' However, their interest may
complicate a scheduled confer-
ence on a formal divestiture
decree, scheduled at 2 p.m.
Wednesday before Judge Rob-
ert E. Tehan in the federal dis-
trict court here.

Bertram M. Long, an attor-
ney for the justice
department's antitrust division
office in Chicago, declined to
comment Tuesday on the

government's possible position |

on any plan for the acquisition
of Blatz by another, perhaps
smaller, brewing firm.

Judge Tehan ruled last Feb.

28 that Pabst violated federal ||
antitrust laws in its 1958 ac-|

quisition of the old Blatz Brew-
ing Co. from Schenley Indus-
tries, Inc. Some that time, he
has held a series of confer-
ences to determine the future
of the Blatz operation,

Long indicated Thiesday that
a decision had not been
reached by the parties in-
volved for approval by the
court.

Industries sources indicated
that at least three brewing
firms, including one eéast coast
company, have indicated inter-
est in Blatz, Spokesmen for the
firms, however, either declined
to commment or were unavail-
able for comment Tuesday.

While Pabst attorneys have
indicated they favor the return
of Blatz to Schenley, govern-
ment lawyers are not so sure
that they are equally in favor
of that selution. Schenley has
become a part of Glen Alden
Corp., a conglomerate, since
the sale of Blatz to Pabst. A
majority of Glen Alden stock is
held by Rapid-American Corp.,
another conglomerate compa-

ny bas_ed in New York city,

_—

However, the government's
case was based on the alleged
reduction of competition in the |
production and sale of beer in|
the United States, the state of |
Wisconsin and the three state
area of Wisconsin, lllinois and
Michigan. : ]

The case is the second in
which a Milwaukee brewing
firm has been ordered to dis-
pose of brewing operations. |
Eatlier, the justice department
ordered the Jos. Schlitz Brew-
ing Co. o sell the Burgermeis-
ter Brewing Co., San Francis-

co. In the two years since the
order was issued, however,
Schlitz has been unable to find
a suitable buyer and soon may
return to the court for addi-
tional instructions, stockhold-
ers were told at Schlitz' annual
meeting here earlier this year.

The Pabst case actually pre-
da‘es the Schlitz matter. The
government's allegations were
filed Oct. 1, 1959 but the case
was dismissed in 1964. The
United States supreme court
reversed the dismissal, howev-
er..and the case jvas returned

to the federal®district court|

here for trial.

YR BatEN]

it’s interested |

|

in buying Blatz
MILWAUKEE, Wis. (IPD)—
Grain Belt Breweries Inc.,
Minneapolis, has expressed
interest in buying the Blatz|
operation of the Pabst Brew- |
|ing:Ca; 198 |

I In February, U.S. District|
Court Judge Robert Tehan|
|declared Pabst’s 1958 pur-‘
[chase of Blatz Brewing Co.
|in violation of federal anti-
{trust laws. Tehan ordered
Pabst to divest itself of Blatz
operations.
| Frank D. Kiewel Jr., presi-
|dent and board chairman of
| Grain Belt, said Friday Grain
Belt definitely was interested
| in Blatz.

Among other possible buy-
ers are the G. Heileman

Brewing Co. of /La Crosse,
Wis., and Associated Brew-

I ing Co. of Detroit, Mich.,

L
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Court Sets July 8 For
Ruling On Blatz Case
' | e

Milwaukee, Wis,—After being
unable to secure an agrégment
between U. S. Justice Depart-
ment attorneys and counsel for
the Pabst Brewing Company on
the sale of the Blatz Brewing
Company as ordered by Federal
court here several weeks ago,
U. S. Judge Rebert E. Tehan has
set July 8 for formal disposition
of Blatz, acecording to reliable in-
formation in the Federal Build-
ing.

Pabst was understood to favor!
the sale .of its Blatz subsidiary
to the Associated Brewing Com-
pany rather than to two other
reported bidders, Grain Belt
Breweries of Minneapolis and
the G. Heileman Brewing Co-

pany of LaCrosse, Wis., these

sources reported.

The Government antitrust di-
vision attorneys attending the
June 4 hearing in Judge Tehan's

[Cont. on Page 4, Col. 3]

Court Sets luly 8 For

Ruling On Blatz Case

[Continued from pagé 1]

chambers were reporiedly un-
willing to approve the proposed
cale contract between Pabst and
Associated, and took the position
of not recommending any speé-
cifie purchaser, while at the
same time not objecting to any
of the three reported bidders.
No terms of the reported offers
to Pabst were revealed.

At the July 8 hearing, it is

four days,

which bid should be accepted

of sale.

M. O’Shea,
of the Brewers’
America, will ask fto

to oppose the purchase of the
Blatz label by Associated Brew
ing Company, which currentl’
operates plants in South Benc
Ind.: Brooklyn, N. Y.; Evani
ville, Ind.; . Chicago fand S
Paul, Minn. Associated reporte
total sales of 4,000,000 barrel
making it the industry’s 10t
largest brewery in 1968. Sal¢
in 1967 were reported at 4,20
000 barrels.

expected that spokesmen for the
three- bidding breweries will be|
heard, subject to cross-examina- |
tion by attorneys for Pabst and
the Government. The hearing is
expected to consume three or
and Judge Tehan
would then take the matter un-
der advisement before ruling on

and for what price and tferms

It is expected that William)|
executive secretary
Association of]
make al 1 N

statement and give testimony ai P or bOlT]t‘ BlatZ ;“\.Ssets

the July hearing. He is reportec

Wednesday, June 4, 1969

MILWAUKEE SENTINEL

No Pabst, A-C Showdowns Expected Today

BREWERS BUL

TIN =_J
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Hearing On Blatz Sale

MILWAUKEE — Further pro- |
ceedings on how the Pabst Brew-
ing Company will dispose of its
subsidiary, the Blatz Brewing
Company, will be held here
June 26, instead of July 8 as
announced earlier, A recent
Federal court ruling held that
Pabst violated the Clayton Act
when it° acquired the Blatz
Brewing Company in 1958. The
court has ordered that Pabst di-
vest itself of the Blatz brand.

The recent sales volume of
Blatz beer has been from 1,700,-
000 to 1,800,000 barrels annu-
ally. #

Attorneys for Pabst and the

B

26 will be held in the court of
Federal Judge Robert E. Tehan,

according to informed sources
‘ here, and may continue for at

; [Cont. on Page 4, Col. 4]

Associated Brewing Bid

Offer, Needing Court Approval,
Comes as Divestiture Hearing
Opens; 2 Others Plan Proposals

By a WALL STREET JOURNAL Staff Reporter
MILWAUKEE — Associated Brewing Co.,|
Detroit, opened bidding for the Blatz beer husi-
ness of Pabst Brewing Co. with an offer of $11.50
million for the brand name and certain assets.
The proposal, which is subjeet to the ap-
proval of the Federal district eourt here, didn’t
include the Blatz buildings. |
Hearings on divestiture plans opened before |
Federal Judge Robert E. Tehan yesterday. Inj.
}"‘ebru?cxi'y, Judge Tehar ruled that Pabst's 11~
year-old acquisition of Blatz from S¢henley In-
dustries Ine. violated Federal anﬁ_ekq'_l Iya.ws.
Subsequ_ent meetings between Pabst and Jus-
tice D aﬂﬁ-g&gomeys failed o produce an

agreemi@nt®h a divestiture plan’and the hear-

ings were then ordered by the court.

Hearing On Blatz Sale
Scheduled On June 26

least two days.

from Pabst attorneys, Govern-
| ment lawyel;s, representatives of
breweries seeking to acquire the|.

that may be called to testify.

the wvarious parties,
will then decifle on the dispo-

U. S. Department of Justice sition of Blatz, the Bulletin

have not been able fo agree on learned.

what should be done with Blatz. It is understood that the
The public hearing on June Aggociated Brewing Company,

Grain Belt Breweries, Inc., and
the G. Heileman Brewing Com-
pany, Inc., are interested in tak-
ing on.the Blatz label.

[Continued from page 1]

The court will hear testimony

latz brand as well as witnesses

After hearing testimony of

the court

Pabst Gets $11.5 Millisf v

In addition to Associated Brewing, G. Heil-
mann Brewing Co., La Crosse, Wis., and Grain
Belt Ereweries Inc., Minneapolis, are under-

| stood to be preparing offers for Blatz. Details

of those proposals, however, haven't heen dis-
closed.

| Associated Brewing said it would finance
| the proposed purchase with a private place-
ment of $8 million of subordinated notes with
warrants to purchase 410,000 shares of common
stock at §13 per share and also by increasing
its term bank loans by $5 million.

Robert E. Spiller, executive vice president
of Pabst, said that, though all ‘‘ramitications
and details” of the offers aren’t yet available,
“I think we are favorably inclined t0 it (the"As-
sociated Brewing offer)." L

Pabst purchased Blatz Brewing €o. for $11
million eash, $3.5 million of debentures, 200,000
shares of Pabst common and warrants for an
‘additiona] 350,000 common shares.




By SAM

Grain Belt's Hc
to Buy Blatz Fadé

s Hope . .

b 93 ‘JV

MARTINO

Minneapolis Trihune Staff Writer

MILWAUKEE, Wis. — A

Grain Belt argued that the
sale of the Blatz name either

:U.S. antitrust attorney. said ] :
Thursday the federal gov-|t0 1'{9119"“3‘11 “{ '}ﬁzocéféig.
ernment would mnot look/would accelerate '

favorably on a proposal by
Grain Belt Breweries Inc, to
the brand name
Blatz from the Pabst Brew-

purchase

ing Co. of Milwaukee.

The attorney, Bertram
Long, 'said Grain Belt's pro-
to buy Blatz con-
tained too many conditions.

Heileman
of La Crosse, Wis., and As%
6}
Detroit, Mich., sub mitted
bids to Federal Judge Rob-
ert E. Tehan for the pur-

posal

Grain Belt, G.

sociated Brewing Co.

chase of Blatz.

Associated
which owns the
Schmidt Brewing Co. of St
Paul, yesterday offered to
buy the Blatz brand name
for $11.5 million.

THE OFFERS from the
other two firms were de-
scribed as “substantially
lower” by Pabst President
James C. Windham.

Pabst was . ordered to sell
Blatz earlier this year fol-

lowing successful prosecu-
tion against the firm for
antitrust violations in -ac-
quiring Blatz in 1958.

Long said Grain Bell
sought to franchise Blatz

production with Na tional
Brewing Co. and Hudepohl
Brewing Co. The two firms
would produce the beer in

Michigan, Ohio, Kentucky
and Indiana.
Long said the arrange-

<fhent would not be favora-[

ble to the government.
*“We feel fragmentation of
brands raises a great many

kinds of problems,” Long|
said.
WINDHAM also said

Grain Belt was not the best
potential buyer. He said he
favored Associated Brewing
because it could get into
production the Blatz brand
more quickly, with its plants
i St. Paul; South; Bend,
Ind;; Chicago, 1l1., and Ev-
ansyille, Ind.

“If. we obtain the Blatz
brand’ it would mean more
production in St. Paul, said
‘Herman Epstein, president of
“Associated Brewing. We. fgel
we can do a great job
handling the beer.”

Brewing Co.,
Jacob

toward monopoly and lessen|.

competition in t’:e brewery
industry.

The Minneapolis brewery
said Associated would move
from the nation’s tenth-
ranked brewery firm to No. 5
if it won acquisition and
Heileman’s from 18th.to I1th.
Grain Belt is ranked as the
23rd largest beer producer in
the country, and would jum
to 13th if it o:vned Blatz.

SREWERS BULLETIN
Windham Testifies”
At Court Hearing

i

On Blatz Sale

Associated Brewing Co.
Offers Highest Bid

MILWAUKEE, June 27
James C, Windham, president of |
the Pabst, Brewing Company,|
took the stand yesterday at a|
hearing in Federal Court before|
Judge Robert E. Tehan which
will determine who will be the
purchaser of the Blatz Brewing
Company, a Pabst subsidiary.

A recent Federal court ruling
held that Pabst violated the
Clayton Act when it acquired
the Blatz Brewing Company in
1958. The court has ordered|
Pabst to divest itself of the
Blatz brand. -

The recent sales volume of
Blatz beer has been from 1,700,-
000 barrels to 1,800,000 barrels
annually.

The purpose of the hearing,
which is expected to econtinue
next week, is to determine what
progress if any has been made
on the divestiture plan. The
court ordered the hearing after
attorneys for Pabst and the De-

partment of Justice were not
able to agree on what should
be done.

Windham was questioned by
B. M. Long, a Government at-
torney.s During the hearing it
was diselosed that the highest

| bidder for the Blatz label and

certain other assets was the As-
sociated Brewing Company,

| with headquarters i Detroit,
' which offered $11,500,000.

e e T 4l ke dle = ol

1t wWas learuea  Lagar OB G,
Heileman Brewing Company, La
Crosse, had bid about $8,500,-
000. Grain Belt Breweries; Inc.,
is reported to have bid $5;500,-
000 to $6.000,000 for Blatz, Win-
dham testified that he did not
favor the offers by Heileman or
Grain Belt,

Windham said that Associated
had offered to hire some of the
Blatz sales and production per-
sonnel and to take over the fran-
chises of Blatz distributors
throughout the counfry.

Offers Spin-Off

The testimony brought out|
that' Associated, if allowed to
acquire Blatz, would spin-off
about 450,000 barrels of its an-

nual production of certain
brands brewed at some of its
plants. Windham said he be-
lieved that smaller breweries

would be interested in acquir-
ing these labels and would there-

= by benefit. At last count, Associ-

ated was
brands.
Associated apparently would
make this move to counter any
charges that ifs acquisition of
Blatz would lessen competition
in some markets, observers said.
Windham noted that Heile-

marketing about 20

| man is already a strong com-

petitor in the Wisconsin market,
whereas Associated is not. He
also objected to the Heileman
bid because Heileman has been
involved in lawsuits with dis-
tributors recently.

Windham opposed the Grain
Belt offer because it was less
than the others and also because
it will involve contract brewing
of the Blatz brand. The Grain
Belt plan, according to the tes-
timony, ecalls for substantially
all of the Blatz production to be
done outside of the Grain Belt
plants under eontract. Grain
Belt itself does not have the ca-
pacity. Grain Belt was said to
be attmpting to develop an ar:
rangement for contracting for
the production of about 1,700,-
000 barrels of Blatz by other
breweries. These were named by
Windham as The National Brew-
ing Company of Detroit and the
Hudepohl Brewing Company of
Cincinnati, as well as 300,000
barrels with Pabst.

Windham said he opposed con-
tract brewing because of the
.quality faetor, among other
| things.

Windham was expected to
testify further on Friday. Wit-
nesses from the bidding brew-
eries were also expected to be

heard. Judge Tehan will decide |

what to do after hearing the tes-
timony.

Associated Bréwing Company
said it would finance the pro-

posed purchase with a privatel

o

1969

By RAY KENNEY
Sentinel Business Editor

The president of the G.
Heileman Brewing Co.,, La
Crosse, Wis., Tuesday testified
to his company's interest in
brewing operations conducted
by two Milwaukee brewers —
Pabst and Schlitz.

Roy E. Kumm, the outspoken
chief of the state's fourth
largest brewing firm, testified
he had bid $5 million for the
Burgermeister Brewing Co.,
San Francisco, Calif., which is
operated by the Jos. Schlitz
Brewing Co., and $8.5 million
f or the Blatz operation con-
ducted by the Pabst Brewing
Cos

Schlitzofficialswereun-
available for comment on

{Kumm's testimony late Tues-

day.

The statements were the lat-
est in the surprising and in-
creasingly complex case in
which Federal District Judge
Robert Tehan must determine
the future of the Blatz opera-
tion. The hearing was sched-
uled after the court ruled that
Pabst violated antitrust law in
the acquisition of Blatz from
Schenley Industries in 1958.

Acquisition of either or both
operations would expand the
la Crosse firm substantially.

Heilman has described itself

as "America's fastest growing |

brewer;"' recording a 33%, in-
crease in barrelage last year.
The company ranked 39th in
size among the nation's brew-
ers in 1956 and last year was
ranked in 18th position. ‘

e
nesday,sJuly 9

L -

waukee are? market’ during |
the current strike at local
plants by brewery workers. In-
dustry sources Tuesday point-
ed to gains made during the
strike and predicted that Heile-
man would expand its market
here as a result of its introduc-
tion of labels to beer drinkers
here.

Kumyi'had puled out sever-
al stops in his effort to acquire
the Blatz operation.

Talked of Mergers

In eariler testimony, he told
Tehan and . attorneys for the
justice department that anoth-
er bidder, the Duquesne Brew-
ing Co., Pittsburgh, Pa., had
approached Heileman in the
hope that the Wisconsin firm
could acquire Duquesne, How-
ever, he said, the Duquesne
losses had been too heavy to
provoke Heileman interest.

He also revealth that Heil-
man and another bidder, Asso-
ciated Brewing Co., Detroit,
had discussed 'the possible
merger of Associated into
Heileman in 1968 but that the
talks never resulted in a merg-
er agreement.

Associated's offer, the high-
est known bid, has won the
recommendation of Pabst Pres-
ident James Windham.:Asso-
ciated has offered $11.5 mil-
lion for the Blatz operafion.

Last week, Heileman re-|
vealed ownership of 40,000
shares of stock in yet another
bidder, Grain Belt Brewing
Co., of Minneapolis. After ac-
quisition of the 40,000 shares
of Grain Belt, he said incourt
here this week, '"Washington

" e .
MIEWAUKEE SENTINE

Eyes

'BACKGROUND
OF THE NEWS - Al
SSOCIaT

ute press releases each day, re-

capping Kumm's testimony on [;"—"’-‘! > Dtk
the witness stand during the|lj*[ | (2 & } sFiey i

hearing.

MILWAUKEE, Wis, (AP) —
Associated Brewing:Co. of De-
troit says it would dispose of two

Economy Stressed

Kumm's statements earlier
this week, that the removal of
Blatz production from the
state would have a $56 million
impact on the Wisconsin econ-
omy, were widely circulated to
news media. ' A

The figure, Kumm said, in-
cluded payrolls, state taxes,
supplies and freight costs, and " g
sales. ttriet Court in support of the

If Heileman purchases Blatz, deal, to which officials said As-
Kumm told the court, the com-Sociated and Pabst had agreed
pany hopes to rétain all Blatz April 26,
drivers, outside salesmen and Pabst acquired Blatz in 1958,
supervisors, and would offer yut was told by U.S. Distriet
jobs to at least 150 production yyqee  Robert Tehan  in
workers if they wish to move .

Blatz Brewing Co. of Milwaukee
coes through,

Associated,
$11.5 million to Pabst Brewing
Co. for Pabst's Blafz division,
filed a brief Monday in U,S, Diss

having offered

out of Milwdltkee.

Kumm's interest in Burger-
meister appears equally intent
if less widely publicized.

Like the divestiture
by Pabst, Schlitz was
by the justice depar
dispose of the Burger
operations more th |
years ago. Robertyl in,
chairman of the board and
president of Schlitz, told his
stockholders last spring that
Schlitz had been unable to loj
cate a suitable buyer and that
t he Burgermeister operation
had been failing.

He indicated at the time,

latz
red
to

ebruary to dispose of the ace
uisition because of antifrust
laws.

A hearing in Tehan’s court
court was in its third day Mons
day, and was fold by Herbert
Epstein, 42, chairman of the As-
sociated board, that his firm is

o ready to take over full produes

tion of Blatz.

The Associated brief said the
Detroit firm would be willing to
sell its Old Dutch and E & B
brands to *“*smaller brewers?”
who then would be strengthened
in the competitive beer market.

The brief said Associated’s
acquisition of Blatz weuld free

told me not to buy any-more."'

Heileman also has rgtained a
local advertising and public re-
lations agency, Klau-Van Pie-
tersom-Dunlap, Inc., to-distrib-

The firm supplies an esti-
mated 600 wholesalers from
breweries at La Crosse and
Sheboygan, and has been a ma-
jor supplier of beer to the Mil-

placement of $8 million of sub-
ordinated notes with. warrants
to purchase 410,000 shares of
common stoek at $13 per share
and also by increasing its term
bank loans by $5 million.
Robert E. Spiller, executive
vice president of Pabst, said that
though all “ramifications and de-
tails” of the offers aren’t yet
available, “I think we are fa-
vorably inclined to it (the As-
sociated Brewing offer).”
Windham also said that ‘dis-

fhe latter firm did not make bids.
He said no offers weresreceived
from firms outSiie the brewing
industrv.

however, that at least one indi an annual output of about 400,000
cation of interest appeared ¢ pq,rols of RS e
be a serious one. operated by As i
History Repeats G. Heilen
The Dugquesne bid, regeived La Crosse
by the court this week, ap: ing of »Minneapolis, of which
peared to be a case of history Heileman owns a portion, had

sociated.
1an Brewing Co. of
d Grain Belt Brews

repeating itself. made what Pabst called sub-

When Pabst acquired Blatz Stantially smaller bids for Blatz,
m 1958, the Pabst brand was in “T’}I!f.’ cc_rmp:-_ . ch are in-
trouble and Blatz was thriving, terested in acquiring the As-

Pabst argued in the subsequend sociated brands , , ., are small.
i trial of the antitrust suit that il er, local and regional brewers
was nothing less than a failing that are struggling to maintain
corporation at the time andtheir volume of sales in the face
that the acquisition had savedqf intense competition from the
the company from potential)ypco pational brewers such as
failure, Anheuser-Busch, Schlitz and
Eleven years and one law-pop,ct » the Associated brief
suit later, Duquesne saidina/__.; ’
statement filed with the court ™

cussions about Blatz had been “Fthat sales had $lipped badly in® |\ ‘ !
held with the Rheingold ‘and recent years.,
Ballantine “breweries .although 's Unless B _tz-?-fs"absorbed

tinto the operation 'fo' bolster

Wisconsin Record Herald

” .".'__'] F‘:.}\ |= II.""\ '!‘ \
ed biew

o
Li::: 6-)




MILWAUKEE (UPI) — Two
wholesale beer distribufors who
handle both Heileman and Blaiz
products testified Wednesday
that they favor the ac-r;:iéﬁiiiaﬁ
of Blatz by Heileman.

The testimony came at a
hearing before U.S. Distriet
Judgze Robert E. Tehan who
recently ordered the P abst
Brewing Co. fo divest ifself of
Blatz. Tehan ruled the 1958 ac-
quisition had violated antitrust
laws.

Heileman, a La Crosse firm;
the Associated Brewing Co. of
Detroit, and Grain Belt Brew-
eries, Inc., of Minneapolis had

Kenosha News

July 3, 1969

earlier indicated they were in-
terested in oiﬂ.:sining'ma.:z,
Meister Brau of Chicago and
the Burger Brewing Co. of Cin-
cinnati told Tehan Wednzsday
they were also interested in ob-

faining the Milwaukee brewery.

Associated has made public
an §11.5 million bid for Blatz
and* Heileman has offered $8.5
million. . :

Emil Wetzler, Cedarburg,
Wis., a Blatz distributor for 27
years, said he felt consumer ac-

ceptance in his area would drop
and resultant s decreases
would jeopardize |

e said his opinion was based

on recent conversations with
“the people who consume the

beer” and some of the dealers

he serves. :

Wetzler said that 80 per cent
of his sales involve Blatz and
about 15 per cent Heileman.

James Meier, Madison, a
Heileman distributor for- the
past six years, said he became
a Blatz distributor two months
ago, thinking he was buying “a
Milwaukee brand.”

Milwaukee Sentinel, Wednesday, July 9, 1969

lack Group's Bid for Blatz
serious, Seeks Momentum

By JOE PECOR
The effort by .a group of black busi-
nessmen to acquire the Blatz brewing op-
erations here is an earmest one, sources
indicated Tuesday.

The Milwaukee group reportedly has
received tentative commitments for $5
million in loans from several eastern
banks, including the Freedom National
bank, New York city, and First Philadel-
phia Bank & Trust Co., Philadelphia, Pa.

Both banks are riin by blacks.

In New York, William Hudgens, presi-
dent of Freedom National, said he was

Civgrell aware" of the Milwaukee group

and its bid for BlatZ.

However, he added, "It wonld not be
right to comment on any financial
considerations" between Freedom Na-
tional and the lgcal group.

In Milwaukee, Atty. Harold B. Jackson,
jr., spakesman for the group calling itself
United Black Enterprises,” said tentative
commitments had been reached with five
eastern banks. :

He confirmed that 't wo¢ of the banks
were Freedom National and First Philadel-
phia Bank & Trust. He also confirmed that
$5 million was the amount of the loans,

‘which includes a half million each from
the five banks. 5 W

Freedom National bank, with its main
offices in the Harlem section of New York,
was founded: in 1964 by John Roosevelt

'(Jackie) Robinson, the former baseball

player wha became fhe first Negro to play
in the major leagues,. -

The bank reported assets of $32 million
and deposits of $29 million at the end of
1968. It has a branch office in Brooklyn,
N. Y. -

Jackson said that Black Enterprises was
still negotiating to-raise further capital to
purchase the Blatz operation.

Federal Judge Robert Tehan has given
the group until noon Friday to submit a
formal bid. Tehan presently is hearing tes-
timony to- determine the future of the
Blatz operation here, following a ruling
last February that the Pabst Brewing Co.
violated antitrust laws in the acquisition
of Blatz from Schenley Industries in 1958.

Several other parties, including five
brewing compahnies, have already submit-
ted or'are considering bids for Blatz. The
highest known bid, $11.5 million, was
made by Associated Brewing Co., Detroit.

The major asset would be only the name
Blatz, because the brewing plant is not
now.in operation. James C. Windham,
president of Pabst, has told the cougt it
would cost an additional $15 to $17 million

* to rehabilitate the plant. The rebuilding

would take a year and a half to two years,
Windham said.

"That Friday dead]ine makes it dif-
ficult," Jackson said. "That's not much
time to put our bid together." '

Brewery souces Tuesday questioned
whether the group had the experience t0
market its product in the fiercely competi-
tive industry.

"Marketing's the least of our worries,"
Jackson answered. He has said that, if the -
brewery were acquired, all top and middle
management jobs would be filled by blacks, 3
and the policy would be hire blacks. =

"My work background is in minority
marketing,"* Jackson said. "And we antici-
pate using a black New York advertising
and public relations firm to help us mar-
ket the beer tationwide,* he saidy — =~

Jackson, a former assistant district at-
torney here, is a graduate of Marquette
university and the MU law school. Prior to
earning a. law degree, he worked in the
New York brokerage offices of Bache &
Co. ' e

He also worked as a public relations
counsel with Hal Jackson & Associates,
his father's firm in New York.

Besides Jackson, others in Black Enter-
prises are Theodore Mack, an insurance
agent for the New York Life Insurance
Co.; Henry S. Crosby, president of Henry
S. Crosby & Assoclates, an insurance agen-
cy: Robert Peeple, assistant branch officer
for the First Wisconsin National bank;
Ray Alexander, community relations spe-
cialist at the Northtown planning project;
Mrs., Alexander, and Diane Williams, exec-
utive secretary of United Black Enterpris-
es.




Grain Belf Withdraws Offer For Blatz;
Cites Lack Of Necessary Capacity

Grain Belt Breweries, Inc. has announced that it is withdrawing
its bid to acquire the Blatz beer label and other Blatz assets from
Pabst Brewing Co. Frank D. Kiewel, president and chairman of Grain
Belt, stated that the company’s offer “contemplated participation by
other brewers with Grain Belt, in order to make available the needed
extra productive capacity required to produce the expected added
Blatz volume.” Grain Belt has little excess productive capacity at its
two plants in Minnesota and Nebraska, Mr. Kiewel reported.

Grain Belt had been negotiat-

ing with National Brewing Co. Mr. Jackson
and the Hudepohl Brewing Co. |conbany L
for necessary productive capacity middle management jobs

to handle the Blatz brand. After black persons, if the bid is ac-
lengthy negotiations, Grain Belt cepted by Judge Robert Tehan
and National Brewing could not and 1f._Ln1ted Bl;ir‘k‘ Enterprises
come to a mutually satisfactory|¢an raise more capital for the

stated that
would fill all top and

with

i enture to say|could create anfitrus s
agreement, Mr. Kiewel reported.|Vventure. | : £ = t]ul Id create antitrust prob-
Eh concluding. his. Statamend Judge Tehan ruled earlier this gave several reas A | ems. -
Mty g s FAlellet | year that Pabst had violated anti- t duction. ] 3 ot have | In other develo
; . 1 th: ve | N {1 Pat *
Mr. Keiwel noted that Grain Belt e Blatz operation

2 trust laws
management found it necessary to| »

withdraw its offer for Blatz, since
it could not get a guarantee of

by its
Brewing

1058 purchase

Blatz Co. from Se-

the ]

henley Industries, Ine. He ordered|f

Milwatukee Journal
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clated Brewery Trims
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CQ. Ye-1 t ale availahl P 3
: I‘L [ to make available the needed | Grain Belt off
1 uS‘-f’.\,er-i praducti

able { icials-had dis-
Ve capacity|cussed merger possibilities be-
fore the stock was
: _ ly [made but that the talks were
city at its plants in i(! continued after the pur-

a, Neb. [ chase, He said j ‘f'!;[;:rt-
1ad informed

. DY '

required. . , .
He said Grain Belt had only
1= | limited ¢ r

natar

nes

. , Tehan e
deadline to 10 a.m,
Additional Capacity |any interested parties to su

I $hoa
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r brewery here, "'lock, stock andled in the entire Blatz opera-

ny said Sunday,

* lask Federal Judge Robert Te-

Milwaukee Sentinel Monday, July 14, 1969

Bankit Will Submit
Bid for Blatz To

| By RAY KENNEY

|~ Other brewing firms'also!
Sentinel Business Editor .|may submit bids Monday.

A Milwaukee firm not pres-| "As far as we know, we are
ently engaged in the produc; the only persons bidding u_nder}
tion of beer will submit a for- Government Plan A" Fisher
mal bid Monday for the Blatz said. "That is, we are’interest-

barrel,"" officers of the compa- | tion, just as it was before the |
acquisition." ’ -
Bankit Industries, Ltd, a| Associated and Heileman|
subsidiary of Bankit Corp., will | have offered $10.5 million and
$8.5 million, respectively, for

lhan for authority to acquire|the rights to the Blatz labels,

extra production capacity.

It was also reported that se-
_ veral banks have put up %5 million
to help finance a bid by a group
of black businessmen who want
to purchase the Blatz brewery

Pabst to divest itself of the Blatz)

label and assets.

mit offerg for Blatz,
: Tehan also read
. [Informing tl

the breweries with (the brewery and reconstruct it

a ram-{as it wag operated prior to the

the lacquisition of Blatz by the
le Beer Dis- |Pabst Brewing Co. in 1958, ac-
ation would |cording to Attys. Richard Y.
¥ at the Chula Vista |Fisher and Sidney B. Lilly.

o C 1* | Wisconsin W
* DIEWINE L0, | eribitors
, and Hudepohl lmeet Fric
Cincinnati, He |, ._~ =y

resort, Wiscon

from Pabst. Harold B. Jackson, a
spokesman for United Black En-
terprises, Inec., Milwaukee, Wis.,
confirmed that the group has re-
ceived a commitment for capital
from the banks, two of which are
owned and operated by blacks.

Jells, to u';'s-‘
M1,

for about |

’ cuss the Blatz
1al barrels d =

t his com-
year had
$5 million
r Brew-
co, which
Jos. Schlitz

g Co.

s learned that
an's offer for Burger-
- had been made within
st two or three weeks but
when fi-
quisition fell

. Schlitz had no
immediate comment. Kumm
said he could not comment un-
til he was through testifying.

Kumm also testified W e d-

v that

y that Heileman owned
)00 shares of Grain Belt
it acquired as an |
about two years |
le block. Grain
Belt has 479,300 shares out-|
standing. |

Kumm said Heileman and

@

Fisher is chairman of thej

board of Bankit Corp. and Lilly
is secretary of the firm.

""We spent last week trying! qin could have a $56 million |
to determine whether ma"ag"'iimpact on the economy of the |
| state, including payrolls, state |

ment might be available and
whether capital would be
available,"’ Fisher said. "We
now have determined that
both would be available. Blatz
is Milwaukee's finest beer; it's
a 120 year old institution, and
we think it should be kept here
and brewed here."

Fisher declined to reveal the
amount of the bid in advance
of the 10 a.m. Monday court
deadline for the acceptance of,
offers by Tehan.

The court ruled earlier this
year that Pabst violated anti-
trust law in the acquisition of
Blatz from Schenley Industries
11 years ago. Tehan presently
is hearing testimony in support
of earlier offers from the Asso-
ciated Brewing Co., Detroit,
and the G. Heileman Brewing
Co., La Crosse, Wis. A third
bidder, Grain Belt Breweries,
Inc., Minneapolis, Minn,
dropped out of the bidding last
week,

A second group of Milwau-
keeans, organized as United
Black Enterprises, also is ex-
pected to bid for the Blatz op-
eration Monday. The existence
of the group, organized by
black businessmen, was an-
nounced last week.

Y=

the brewing formulas, and cer-
tain other equipment, but the
brewing process would be
transferred from thePabst
brewery here to the bidders’
pIanFs.

Lilly cited testimony last
week by Roy E. Kumm, presi-
dent of Heileman, who said the
removal of Blatz from Wiscon-

| taxes, supplies, freight costs
{and sales.

_ Lilly noted that cans pres-
ently are purchased here and
that much of the malt used in

chased from area companies.

Bankit Corp., which earlier
this year was authorized to sell
stock to the public at $5 a
share, was founded in 1966 to
offer a credit card service to
non-retail business firms; man-
ufacturers, wholesalers and
disfributors. The offices are lo-
cated at 2222 N. Mayfair rd.,
Wauwatosa,

The subsidiary was formed
last April to purchase the oper-
ating assets and to lease exist-
ing real estate of the Roberts
Wholesale Co., Eau'Claire,

most $14 million.

Fisher, formerly vice-presi-
dent of the parent company,
was elected chairman of the
board several weeks ago, A

cialist "in’ cofparate £

\colleague said, - #
|

mergers” a ®d acquisitionss g

the brewing process is pur-|

Wis., with annual sales of al- |

practicing: attortiesi h'e r'e for
the past 11'years/he is g spe.:
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Blatz Bids Total Six; Judge

Closes Door to New Offers

Federal District Judge Rob-
ert E. Tehan Monday closed
the door on further bids for the
acquisition of the Blatz brew-
ing operation here,

The judge acted following
the formal receipt of four bids
earlier in the day which boost-
ed the number of active bid-
ders to six.

Three of the active bidders
presently are engaged in the
production of beer. Two were
submitted by Milwaukee area
businessmen and the sixth by a
group of Negro entrepreneurs
who have formed United Black
Enterprises here in an effort to
acquire the Blatz operation.

Tehan has ruled that the
Pabst Brewing Co, violated
antitrust laws in the acquisi-
tion of Blatz from Schenley In-
dustries in 1958. He currently
is conducting hearings to de-
termine the best method of im-
plementing that ruling.

The bidders, after the dead-
line passed Monday, include:

| @ Associated Brewing Co.,
, Detroit, which was the highest
|bidder at the outset of the
hearing; reduced its' bid last
week, and Monday, found it
had been topped in monetary
vaiue by another brewery.

¢ G. Heileman Brewing Co.,
La Crosse, Wis., which revised
its' offer to $10,750,000 Mon-
day, $250,000 aboye the Asso-
ciated offer,

@ Stroh Brewing Co., De-
troit, which submitted a plan
for the joint production of
Blatz by Stroh and Grain Belt

Breweries, Inc,, Minneapolis, |

Minn., for the production of
Blatz by both companies.

.| over production rights for the

Grain Belt earlier withdrew a
bid for the Blatz operation, |

@ United Black Enterprises,
which formally offered $9 mil-
lion for the operation Monday,

@ Bankit Industries, Ltd,,
which submitted a formula for
the acquisition of the recon-
structed Blatz brewery for a
price 10 times that of Blatz
earnings in 1968, Atty. Richard
Fisher, chairman of the board
of the firm, indicated the fig-
ure would be between $28 mil-
lion and $30 million,

® Gerhard J. Vetter, presi-
dent of Sanisco Co., Inc. here,
who wrote a formal letter to
Tehan Monday but did not ap-
pear in court, Vetter could not
be reached for comment Mon-
day.

The brewing firms are bid-
ding for the right to produce
Blatz and for acquisition of la-
bels, marketing equipment,
brewing formulas and vehicles.

Bankit is seeking the entire
brewery, reconstructed (by
Pabst) to produce a minimum
of two million barrels a year,
United Black Enterprises plans
still are incomplete,

Stroh took the stand later
Monday to support his bid, The
company is prepared to offer
$6 million, he said, and to back
it with a $7.5 million market-
ing campaign. In a separate
agreement, Stroh would turn

manufacture of Blatz in Minne-
sota, Nebraska and Wisconsin
to Grain Belt for $2 million.

Grain Belt also would contrib-

ute up to $2 million toward the
marketing campaign, he said,

The Stroh offer, however, is
contingent upon settlement of
the current brewery workers
strike on or before July 31,
Stroh said in a letter to James
Windham, president of Pabst.
The letter was filed with the
court Monday. .

An attorney for the Du-
quesne Brewing Co, Pitts-
burgh, Pa,, indicated that the
company no longer was inter-
ested in the bidding, However,
he remained in the courtroom
to make notes on the case
Monday.

United Black Enterprises
representatives indicated that
the organization is negotiating
with an investment banking
firm for an underwriting of
some $40 million, A spokes-
man for the group asked the
court for a three week exten-
sion in order to seek manageri-
al talent and other assets,

Fisher also'requested an ex-
tension on behalf of Bankit,

The judge however indicated
that he was concerned about
delays in the case that might
be detrimental to he Blatz op-
eration. He said he would rule
ol the extension requests with-
in a few days.

"The Blatz operation is
being severely strained,' the
judge said. "If new partici-
pants are permitted to come in
as this hearing progresses or if
those now in cannot proceed
without extensions, the uncer-
tainty and resultant lapse of
time may well destroy Blatz,
and effect for which I do not

want to be responsible," he
said in a statement read in
open court.

Tehan also indicated he did
not wish to jeopardize the ex-
isting offers.

"“"As [ understand it, the'

whole purpose of this case was
to restore Blatz to a competi-
tive position and, to achieve
that end, prompt action must
be taken," he said.

"As of right now, I am es-
tablishing a conclusive pre-
sumption that anyone or any
firm or group which might be
interested in any phase of the
Blatz operation but has not
come in with a definitive bid,

prepared to submit proof, has

demonstrated by inaction and
a lack of concern for the
brand, an incapacity to make
of Blatz a viable competitor
and cannot be considered a
prospective purchaser,

"No more offers wijl be
considered,"" he added, (unless)
I'all parties to the original law-
suit request the court to
consider."

SBIC Invests

Commerce Capital Corp,, 2
gmall business investment
company here, has added 68,-
000 shares of stock of Diagnos-
tic Data, Inc., Palo Alto, Calif.,
to its portfolio, according to
Edward L. Machulak, presi-
dent of the SBIC. The purchase
represents a $340,000 invest-
ment in the firm, which is en-
gaged in research and develop-
ment of protein and other
products, he said,
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US Declines to State Position
- on Brewery Offer for Blatz

United States government
attorneys Tuesday declined to
take a position on the offer by
Stroh Brewery Co., Detroit, for
the Blatz division of the Pabst
Brewing Co.

Headed by Bertram S. Long,

of the justice department's an- |

titrust division, the govern-
ment said it would treat the
Stroh offer in the same way
that it viewed offers by two
other breweries for Blatz.
Federal Judge Robert E, Te-
han is conducting a hearing
into the methods by which
Pabst may divest itself of
Blatz. Tehan has ruled that
Pabst's 1958 acquisition of
Blatz violated antitrust laws.

5 Bidders Recognized

Five bidders have been offi-
cially recognized by the court,
In addition to Stroh, G. Heile-
man Brewing Co., Inc, La
Crosse, and Associated Brew-
ing Co., Detroit, have made of-
fers, as have United Black En-
terprises, a group of business
and professional people, and
Bankit Industries, Ltd., a sub-

* | sidiary of Bankit Corp., a cred-

iit card service f or nonretail

Long told the court, after
conferring with justice depart-
ment officials in Washington,
| that he viewed the brewery of-
| fers as having ''similar but not
| identical adverse anticompeti-
| tive effects."
| Long said, however, that he
had not had sufficient time to
study in detail the brewery of-
fers,

Attorneys Make Request

Attorneys for the other bid-
ders had requested the govern-
ment to present some guide-
| lines on its view of the Stroh
|offer. As part of the offer,
Grain Belt Breweries, Inc,
Minneapolis, would own one-
third of Blatz and one-third of
a marketing corporation orga-
nized to promote the brand,
Stroh would own the remain-

ing two-thirds of both entities.
Tehan Tuesday also took no-

sentative of United Black En-
terprises. '
Later, Atty. Harold B, Jack-
son, jr, spokesman for the
group, said he did not see any
value in cross examining other
bidders' witnesses. He said he
was busy gathering his own

businesses.

‘witnesses.
Jackson said there had been
no change in the desire by UBE

Offering Sought -

' UBE has approached Kidder,
{Peabody about the possibility

tice of the absence of a repre- |

of underwriting a $40 million
| offering. The company has ex-
Ipl'lassecl interest but has not
{made a commitment.
| Peter Stroh, president of
Stroh Brewery, Tuesday testi-
|fied that officers at his compa-
ny viewed as ‘‘critical" the
marketing suppert a bidder
could give Blatz after pur-
chase, :
He said for this reason,
Stroh’s purchase offer — $6
million — was the lowest of
(the five bids. An additional
minimum of $7.5 million was
pledged for marketing the
brand, Stroh told the court he
{saw no value in outbidding
. others for the purchase price
only to be defeated later in the
i market place because of a lack
| of promotional support. -

Price Believed High .

{ He said he thought for what
was being offered, both
Associated's and Heileman's

'bids were "'exceedingly high.”

Stroh Brewery would not

. need to make. any loans to ac-
quire Blatz on the basis of its

| offer and Stroh probably could

put Blatz on retail shelves in
about 90 days after a court de-
cision, Stroh said.

to acquire Blatz. He said he ®
had not had further talks with -

Kidder, Peabody & Co., Inc., a
New York investment banking
firm, regarding the underwrit-
ign of a public stock offering
in Blatz.
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Bid For Blatz7/re-eo"
Withdrawn By
Assuciat@rm

Pabst Favers Offer

By G. Heileman

MILWAUKEE— Attorneys for
the Pabst Brewing Company last
week filed a motion with Fed-
eral Judge Robert E. Tehan rec-
ommending the sale of the Blatz
Brewing Company to the G.
Heileman Brewing Company,
La Crosse. Heileman reportedly |
has offered $10,750,000. ‘

The action was the latest de-
velopment in the four-week Fed- ‘
eral Court hearing on the future
of Blatz. Pabst was ordered to
sell Blatz earlier in the year.

The motion by the Pabst law—|
yers came after the Associated |
Brewing Company withdrew its
$10,500,000 bid for Blatz. Thel||
only other active bidder for :
Blatz is the combination of The
Stroh Brewery Company, De-
troit, and Grain Belt Breweries,
Inc., Minneapolis and Omaha.
Informed sources said Judge Te—l
han will hear more testimony

this week and may possibly
reach a decision on Friday.

Also complicating the issue over |
control of Blatz was a bid 511b-l
mitted on July 14 by United ||
Black Enterprises of Milwaukee;
a recently-formed black business
group, which said it had pledges
of $9 million toward acquisition
of Blatz. The spokesman for this
group asked for 30 to 60 days.
to raise funds for a firm bid and
to study sales, marketing and
fiscal data econcerning the Pabst
Brewing Company, present own-
er of Blatz.

Judge Tehan denied the de-
lay and ordered statements by
the U.B.E. to be made during
the week of July 21. As a result
of his ruling, the U.B.E. is ex-
pected to decide this week
whether to withdraw its bid or
appeal Judge Tehan’s decision.

The Stroh - Grain Belt offer
was based on an agreement be-
tween the two firms calling for
Stroh to grant Grain Belf a ‘“‘per-
petual” license to make Blatz for
distribution in Minnesota, Ne- |
braska and Wiseonsin principally. |
Stroh presumably would handle
the rest of “the market. Grain
Belt would pay Stroh $2,000,000
for brewing and distribution

e
=]

privilegesgand would also “pay
Stroh '$2,500,000 of the §7,500;-
000 estimated “marketingdcosts™
during the next three years.

There was someé ‘quesuon on
the part of the other bidders of
the anti-trust aspects: of the
Stroh offer, which wzs describec
from the witness stand in state:
ments by Peter Stroh, president
Robert T. Hyde, Stroh market-

ing wvice president,

and Fr

ank

D. Kiewel, Grain Belt president

Hyde termed Blatz
“the image of a loser” at
time, and was

as having

this

confident tha

Stroh “with its excellent image

and unsurpassed distributor
lations” could turn the
around and
personnel morale,

br
restore depressec

e
anc

\G. Heileman Wins Right

MILWAUKEE, Wis. — The
G. Heileman Brewing Co. of
| LaCrosse, Wis.,, Wednesday
won the right to purchase
the Blatz division of the
Pabst Brewing Co. of Mil-
waukee for $10.7 million.

Federal Judge Robert T.
Tehan made the decision
yesterday, eliminating a joint
offer of 36 million for the
purchase of Blatz by Grain
Belt Breweries Inc., of Min-
neapolis, and Stroh Brewery
Co., of Detroit, Mich.

Judge Tehan ordered the
sale of Blatz last February
after Pabst was found guilty
of violating antitrust laws in
acquiring Blatz from Schen-
ley Industries in 1958.

GRAIN BELT earlier

sought to purchase Blatz
alone but dropped out of the

running because it could not
get cooperation from two
eastern breweries to help it
produce the Milwaukee beer.

The Minneapolis brewery
has only a limited amount of
excess production at its two
plants in Minneapolis and
Omaha, Neb. Grain Belt
agreed to pay Stroh $2 mil-
lion for the privilege of man-

ufacturing Blatz in Minne-
| sota, Nebraska and Wiscon-
| "sin.

Judge Tehan yesterday said
in making his decision that
the Stroh-Grain Beit “agree-
ment in practice would prob-
ably be unworkable . . . ¥

“The Stroh-Grain Belt of-
fer is also by far less desir-

By SAM MARTINO
Minneapolis Tribune Staff Writer - 8/7-69

|
to Purchase Blatz Brewing ‘
|
|

jable than Heileman when an
[examination in resultant|
{market shares is made,”
Judge Tehan said.

HEILEMAN would move|
[from a national ranking of]|
|18th in the brewery industry
{to 11th with the purchase of |
|Blatz, according to project-|
{ed figures by brewery indus- ‘

try officials. |

Blatz has declined steadily|
in its Dbeer  production, ac-|
\cording to Pabst president |
[James Windham, partly be-
cause of the order for Pabst
to divest itself of Blatz.

|
[
[

|
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P
Sell Blatz
ToHeileman

MILWAUKEE (UPD—
U.S. Judge Robert E. Te-
han Wednesday ordered the
sale of the Blatz Brewing
Co. to the G. Heileman
Brewing Co. of La Crosse
for $10,750,000.

Tehan had ruled earlier
thatl the acquisition of Blatz
by the Pabst Brewing Co.,
Milwaukee, from Scheniey
Industries in 1958, violated
feder al antitrust regula-
tions and ordered Pabst fo
divest itself of Blatz,

The La Crosse brewery
was 6ne of two bidders. The
other was the Stroh Brew-
ing Co., Detroit, which bid
$6 million and pledged fo
launch the brand with a 37
million marketing cam-
paign.

The Heileman bid was for
the: right to brew Blatz, the
brewing formula, merchan-
dising and promotional ma-
terials and equipment and
32 delivery trueks.

"It is sufficient to state
that the court, that the gov-
ernment and that Pabst is
satisfied as of the present
time that Heileman can
pay the purchase price and
compete effectively," Te-
han said in announcing his
decision.

Tehan said the writlen
form of the order is being
prepared

The antitrust division of
the Justice Department had
recommended the sale of
the actual Blatz plant here
to a third party if existing
bidders were not interested
in‘acquiring the facility.

The department also
asked that Pabst be prohib-
ited from acquiring another
brewery or label for 10
years unless prior federal
approval is given.

Pabst had recommended
the Heileman offer be ac-
cepted.

Roy K umm, Heileman
president, hailed the
judge's decision and said it
would mean Heileman fa-
cilities would double and
possibly even triple in Wis-
consin. The firm's main
brewery is at La Crosse,
but it also has a brewery at
sheboygan.

Kumm said the main rea-
son Heileman sought the
Blatz label was for ifs
semi-national distribution
system which will allow
Heileman to mXgket its own
labels in differept areas as
well as Blatz. -

He said the transaction
was "bigger than anything
we've ever tackled," '

The executive said expan
sion. would occur primarily
at La Crosse, but some ex-
pansion would occur at the
Sheboygan brewery,

The acquisition of Blalz.
sald Kumm, means '“the

Heileman brewery will be-
come more solid in the
Midwest and will also ex-
pand on a greater scale na-
tionally."
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Grain Belt Buys Plant,

Reveals Expansion Plans

Respective gains of 70 percent ar}d
47 percent for second guarter _aml six
month periods on net earnings of
Grain Belt Breweries, Inc., Minneapo-
lis, highlighted President & Board
Chairman Frank D. Kiewel's report
that Grain Belt has purchased the
93-year-old Storz Brewery, effective
January 1970, for an undisclosed
amount. Grain Belt has been leasing
the Omaha plant since June of 1967.

Grain Belt and Storz brand prod-
uets are being produced in Omaha in
greater quantities to serve a constant-
Iy growing marketing area, accord-
ing to Lee Birdsong, vice president-
nx‘éirkelillg, with production at a high
level and both brands now being mar-
keted in 16 states from the Omaha
facility.

In Minneapolis, Kiewel reports that
construction has begun on the new
75,000 sq. ft. warehouse building,
which will cost slightly more than
$1-million, including equipment. For
Grain Belt's Minneapolis plant, a
new high-speed canning line, capable
of filling 1,200 cans per minute and
costing approximately $500,000, has
been purchased, Kiewel adds. Com-
pletion of the new warehouse and
canning line is expected by next Sum-
mer.

OMAHA WORLD HERALD 8/26-69

| The new warehouse

GruinMBoeIiiE

Grain Belt Breweries, Ine. has
Omaha, Nebraska, Frank D.

Mr. Kiewel revealed that earn-
ings in the second quarter showed
a marked increase over tl}e same
period last year. Net earnings for
the quarter were $336,000, or _71
cents per share, compared with
$198,000, or 41 cents per share,
in the second quarter of 1968.

For the first six months of the

year, earnings rose to $463,000,
compared with $315,000 for the
same period in 1968. Per share
earnings for the first half were
97 cents, compared with 31 cents
4 year ago. )
: will con:
tain 75,000 square feet and is be:
ing erected at the rear of_t_,hd
present bottle house. The additior
will enable Grain Belt to ma}u
substantial savings in materia
handling, especially cans, Mr. Kie
wel noted.

The company has also purcl}as—
ed a new high-speed canning line,

capable of filling 1,200 cans per

minute. Cost of the line was about
one-half mill_icm' (%ollurs..'

He said the
retained on

N BREWER

urchases
Second Quarter Earnings Up Sharply

Kiew 2

g ;. Grain Belt has been operating the Storz facility
?S:}ntixid plzfscte?;fg' xﬂ;;islqnunder a leasing arrangement. T}}eh‘purch:?se
will become effective January 1. No disclosure of ‘the pﬁlch::eb};;ui
was made. Mr. Kiewel also announc'ed th_a.t Grau} B;;‘ 58 i
construction on a new wmrehouse_a’g its Minneapolis, Minn. V,
which will cost more than one million dollars.

the Omaha brew.

AGE

torz In Omaha;

purchased the Storz Brewery in
el, chairman and president, an-

“Business in July continued to
be excellent,” Mr. Kiewel noted.
Acknowledging that sales were af-

fected by the: strike against other |

brewers in Milwaukee, Wis.,, Mr.
Kiewel said the company expects

progress in sales and earnings to |

continue, but at a less “spectacular
rate.”

Lee Birdsong, vice president-
marketing, noted that the company
plans to strengthen its marketing
activities in states adjacent to Ne-
braska. He said Grain Belt hopes
to make an appointment of an in-
dustry executive with a strong
brewery background as vice presi-
dent-qperations by the end of the
year.

Mr. Kiewel indicated that more
improvements will be planned.

Storz label will be
‘hottles containing
The Omaha

| 'Storz Brewing Plant
. Is Sold to Grain Belt

Grain Belt Breweries, Inc., of
Minneapolis which has operated
the Storz Brewery at 1807 North
Sixteenth Street for more than
two years, announced its pur-
chase of the Omaha brewery

.

Monday. :
The sale will be effective
Jan, 1, .
In May, 1967, Grain Belt
signed an agreement under

which it operated the brewery
on a lease basis with an option
to buy the multimillion-d_ol]ar
plant from the Towa Business
Investment Corporation, with
headquarters at Storm Lake, Ia.
The Iowa group purchased the
plant a year earlier from the
two men who owned nearly all
the stock in the 90-year-old com-
pany, board chairman Arthur
C. Storz Sr. and president
Adolph Storz.
;letain: Label
Monday!s, angouncement was
made in & press. conference by
P, Kigel, chairman’ of
e board and president of the
Minneapolis firm.

—World-Hereld Photo.
Kiewel . ., . Chairman,

organization will temporarily re-
main unchanged. He said the
plant curfently employs about
200 persons.

Kiewel said he intends to hire
“an executive with a strong
background in brewery man-
agement, as vice-president for
operations, with the appoint-
ment being made by the end of
the year.”

Expand Market

Kiewel said the Storz plant is

‘“‘operating on a volume much

{ larger than in recent years.”

He said the net earnings in the
past quarter were 70 per cent
greater than in the same quar-
ter last year, and in the past six
months were 47 per cent more
than in the same half of 1968.
Net earnings were $336,000 for

$463,000 for the six-mnmh_{)maha_
period.

NEBRASKA ANALYST SEPTEMBER 1969
‘Grain Belt Buys Storz Brewery

Frank D. Kiewel, chairman of
the board and president, Grain Belt
Breweries, Inc.. Minneapolis, an-
nounced at a news conference in
Omaha that Grain Belt has pur-
chased the 93-year-old Storz
Brewery, its labels and good will,
effective January 1, 1970, for an
undisclosed amount. Grain Belt has
been leasing the Omaha plant since
June of 1967,

Storz brewery was founded in
1876 by Gottlieb Storz, an Immi-
grant from Wurttenburg, Germany.
In those days beer was delivered
in wheelbarrows: today a fleet of
gleaming red and white trucks and
semi-trailers speed Storz beer to
Sixteen states,

Kiewel also said that construc-
tion has started on the new 75,000
square foot warehouse building be-
ing erected at the rear of the bottle
house at Grain Belt’s Minneapolis
plant.

The new building and its equip-
ment will cost slightly more than
one million dollars, and will enable
Grain Belt to make substantial sav-
ings in materials-handling, espe-
cially of cans, and will give the
Brewery badly needed warehouse
space.

Kiewel who made the purchase
announcement said in an Interim
Report issued by the company on
August 7, sales in the second quar-
ter of 1969 ran well ahead com-
pared to the same period last year,
at both Minneapolis and Omaha
plants.

Net earnings in 1969 were: $336,-
000, compared to $198,000 for the
second quarter in 1968. Earnings
per share in 1969 were: 71 cents
per share, compared to 42 cents per
share for the same period in 1968,
an increase of 29 cents per share,
A gain of 70 percent.

] Keendh has been the top of-
 jthe quarter, he said, and ficial of the company based in

He said the Omaha plant “‘can

Lee Birdsong, Grain Bell's better service Grain Belt and
vice-president for marketing, Siorz products in the central
said the company “will strength- midwest and the Southwestern

en our marketing organization™ states than th
in the states surrounding Ne- cility. The cur

braska and, in the future, “will Omaha
look particularly toward - the gpuragi
Southwestern  states.!

W. W. Keenan, vic@_@sidei]t turey”
for public relations of Grain

Belt, d&cﬁ%ﬁna}‘la 48 “a
great shipping cffiter. <

plant has

e Minneapolis fa-
rent growth of the

been very en-

ng and will lead to even

greater expansion in the fu-

¥

For the six months’ period, Jan-
uary 1, 1969 through June 30, 1969,
both sales and earnings showed
good gains. Net earnings for Grain
Belt Breweries were: $463,000 com-
pared to $315,000 for the same
period last year, an increase of
$148,000. Earnings per share were:
97 cents for 1969 compared to -66
cents per share in 1968, a gain of
31 cents per share for an increase
of 47 percent.

“Business in July continued to
be excellent,” said Kiewel. Despite
the fact that the Milwaukee brew-
ery strike was settled on July 15,
Grain Belt believes its progress in
sales and earnings will continue.
but at a less spectacular rate than
the 70 percent gain achieved in the
second quarter of 1969.

The sharp rise in net earnings
for the second quarter of 1969 re-
flected both the second quarter
sales increase and vastly improved
operations in the Omaha plant,
Kiewel added.

Lee Birdsong, vice president mar-
keting, said Grain Belt and Storz
brands are being produced in the
Omaha plant in greater quantities
Lo serve a constantly growing mar-
keting area for Grain Belt Brew-
eries. Production in the Storz plant
is at a higher level than it has been
for many years. Grain Belt and
Storz brands are now being mar-
keted in sixteen states from the
Omaha facility.

“We plan to strengthen our mar-
keting organization and activities
in the states adjacent to Nebraska
and we anticipate that sales will
continue to increase in the states
of Iowa, Missouri, Kansas, Colo-
rado, Wyoming and South Dakota,
as well as in the state of Nebraska.”
said Birdsong.

“We have been operating the
Omaha plant from Minneapolis
during the two year leasing period.
We now intend to hire an executive
with a strong background in brew-
€ry management, as vice president
—operations, with the appointment
being made by the end of the year,”
stated Kiewel. He also indicated
that extensive improvements in the
Storz plant are contemplated in the
future.

The Storz plant employs more
than 200 people which represents
a meaningful contribution to the
city and state tax rolls and through
local purchasing of Omaha and
Nebraska made products makes
significent contributions to the
state’s fiscal growth.
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Meyer

Inc.,
Minneapolis, has appointed Ger-
vald N, Meyer vice-president for
finance. Meyer moves up from
controller,

Grain Belt Breweries.
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WHAT'S MISSING IN MINNEAPOLIS? The Missis-
sippi River, that's what. It's been hiding out Downtown
for more than 50 vears. Only a few knew where to
find it.

Now we've rediscovered the big river. Planners are "

poking about the riverbank making recommendations to
move mountains—mountains of coal, that is. “And the
Minnesota chapter of the American Institute: of Archi-
tects is throwing a river conference Wednesday at the
Minneapolis Institute of Arts that is open to anyone.

Upriver from the University's Showboat lan_::!ing, the
Mississippi is a mess. I cruised it Monday with some

“U” faculty wives aboard the true-blue “Miss Prescott,”

a dandy little boat from Prescott, Wis.

You leave the greenery behind at the Washington:

Av. bridge. Jim Carver, a melropolitan planner who led’
us, explained that the hope is to extend W. River Rd,,
from where it stops now, Downtown to 3rd Av. 5. What
a tourist treat that would be.

Cruising into Downtown waters, one can admire the |

old Stone Arch bridge. The buildings belonging to North-
ern States Power Co. (NSP), also have some charm. If
NSP abandons that.plant, I hope somebody grabs it and

|7 Cager said agmieposed indusyiEbpagsarea would
| be set b ‘the Tiverbyrie to leavetréom park-
way, b path am_l'!_’ﬁktng'&fail. That $6unds fike good

s S T x A

2 v B 4 |
Across from it, on the east bank, at least two firms

agreed to develop their riverbank property in a parklike

manner. Now if we could only screen the automobile

junkyard across from the Edgewater. What a view that

gives diners.

The lacy ironwork of the old Broadway bridge and
the Germanic towers of the Grainbelt Brewery were two

" of the finest sights upstream, Everything else needs (o be

replanned with pizazz for people.
It's time to bring the Mississippi back to life again.
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Barbara
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LIFE CAN BE BEAUTIFUL—or beautified.
neapolis, anyway, we do try harder.

In Min-

This week a handsome new sculpture by super-artist
Paul Granlund was unveiled in the courtyard of the newly

connected Swedish and St. Barnabas Hospitals. .

And Martin Christensen, a sculpture student at the
Minneapolis School of Arts, concocted that chuckle of
clocks in the window of Bill Gregory’s Traveling, Inc
1010 2nd Av. S. 3 a7

10

|
|

GRAIN BELT CUPOLA
Brewery built in 1891

We walked around tle park on cobblestones that
once knec the hoofs of brewery horses. It was a sunny
morning, and tourists were already sampling free beer
in_the garden.

Kiewel said the garden is popular for wedding pic-
tures.- “On June Saturdays they stand in line,” he said.

Deer in the park during the summer are the delight
of youngsters. -An addition to the nearby grounds is a
flower bed of bright red begonias in the diamond pattern
of Grain Belt's trademark.

Kiewel said @ member of the pioneering Eastman

BREVETSHOLL k1)
Officers Named At */%°-°7
|8t. Paul Meeting

[ ST.- PAUL — Lawrence J.
| Schuller. of Grain Belt Brew—|

eries, Inc., last week was elect-
_ ed to a two-year term as presi- |
dent of Distriet St. Paau]-Mirme-l
“| apolis, Master Brewers Associ:p‘
tion of America, at a meeting at|
the Jacob Schmidt
Company.

Vincent Daley, Rahr Malting |
Company, was elected first vice
president of the district; Ray-
mond A. Wiesner, Theo. Hamm

Brewing |,

;| Brewing Company, second vice

president; and Klaus Kutter As-
sociated Brewing Cumpany,' sec-
retary-treasurer, I
Stuart Seidl, executive vice
president of the Rahr Malting
Company, presided at the tech-
nical session. Guest speakers
were Dr. Paul Pawlisch of the
Malting Barley Improvement As-
sociation and George Wilkins of
the Minneapolis Grain Ex-

change.

Grain Belt Issues

reported a
dividend

MPI ST TRIBUNE l_i]z.g_
wo Dividends
Grain Belt Breweries, Inc.,|business was termed “extel-

second-quarter | lent.” They will be payaSle
of 25 cents per|Dec. 15 to shareholders

2 y : of
True, they're putting share, an increase of 5 cents|record Nov. 21. '

turns the buildings into a Minnesota version of San family of Minneapolis, Alvah Eastman, was the brewery's

3 : up another billboard on - : 3 S : : ; : asterdl  Tha Ghckeaa 3 y
Francisco’s waterfront cannery—a shopping boutique. dir:'ty il Bvd A S Bat first president. He hired the architect to design the build- |2 dshare ?‘?rd.ljl.i‘it q”‘".“:)r__‘. rht increased secoyd-
0 : : , d fast it’s heartening to know ing with its fairy-castle tower. and an extra dividend of Z9|quarter earnings alsoreflects
Going through the locks was fun and faster than I = it's rtening to  kno After a trigilo West Germany, Kiewel was convinced | | CC0LS per share. led improved aperatiofs s
expected..It takes only 15 minutes for the big 50-ft. lock = that Frank Kiewel has er a trip 1o West Germany, Kiewel We e The dividends reflect a 70-|Grain Belt’s Omaha, Nebi

he must restoré the exterior of the old building and add
the garden to make the public feel welcome—at least
l during the summer. But people like it enough to stroll

through even in winter to see the fountain. That water >

taken that florid mural off
the side of the elegant
Grain Belt brewery tower.
That charming old building

at the bottom of Portland Av. It's the highest on the
river, Frank Ryder of the U.S. Army Corps of Engineers,
another tour guide, told us.

percent rise in earnings dur-|plant, a company spokesnian
ing the quarter, when July|said.

This season, 6,000 pieasﬁre boats.have gone through
the locks. Gone where, I wemdered. There is no place to
tie up upstream except tl@YEdgewater Inn, 2420 NE.
Marshall St. That's great, bul'{ve could use a couple more
restaurant-marinas up river. f

We passed some of the elegant old mill buildings—
landmarks that could become lively again. The Fuji-Ya
restaurant is a riverside gem. And I laoked across to the
east' bank where Peter Hall hopes {6 restore an “old
town” block or two on SE. Main St. with luck!

The billboard blight more or less begins at the 3rd
Av. bridge. At Hennepin Av. is a billboard jungle over-
looking the bridge and the river. A riverfront cleanup
should e¢lear it out.

Nicollet Island could be our pride, As we skimmed
by vesterday, Mrs. John Ordway of 5t. Paul looked above
the trees at the green mansard roof on a building of
weathered Minnesota limestone.

“I.was born pere,” she said simply. “It used to be
a bloek of townhelfses just like they have in New York.
Thes Island was thé®place to live in those days.”

M wish it couldsbe again. And I also wish there
woulg Be, room, for otir version of Denmark’s Tivoli Gar-
dens. §The'dslandscould become downtown Minneape!ls'

greatdst assety: . 3

Above tHe' dsland, the JMississippi riverbanksi.are
bleak and bligh{ed—either untised or overused. Ind
" moved in vears agn and smothered _lj1e riverbanm S
day, though, a few fishermen and women had foi ir
way to the river. You could see®what a havén that
stretch could become.

I

is too beautiful to be
botched up.

Kiewel, Grain Bell's dap-
per president, is for flower
stalls on the Nicollet Mall.
When 1 mentioned bill- s
boards and blinking bottle caps, he smiled and came up
with a good idea for the Mall.

“Why not put displays of celor photographs of
beautiful and historic local sites in those kiosks on the
Mall?” he asked. A good thought, Those kiosks need
something colorful inside.

Kiewel had invited me to Grain Belt to view his year-
around fountain in the park adjacent to the hrewery. He
thinks it’s possible for Mall fountains to bubble most of
the year—if steam is nearby.

He explained that the water in the park fountain
flows from a well 1,084 feet deep. “I'm told the water
fell as rain and snow up near Hinckiey, Minn., before
George Washington took commangd in the Revolutionary
War,” Kiewel said. “Geologists tell me this water from
the Hinckley strata then filtered down here.”

Kiewel completed the park and fountain seven years
ago next to the building that has stood at 1215 NE. Mar-
shall St. since 1891,

“In winter,” he said, *we& add steam to the sump
andchold the temperature to 44 degrees. Some of the
water forms ice sculptures. The only danger to a win-
terized fountain is that the steam can eause fog on very
cold days. I'm afraid we'vé fogged the intersection a
few times.” T 4

never stops bubbling.

The old landmark looks great now. And isn’t it nice
to know that's one historic site that won’t come down for
a parking lot?

Speaking of parking lots, I shocked three 4-H Club
girls by showing them the lots on dirty old 3rd last week.
They were beautification experts from their counties in
town as guests: of Northrup King, the seed people who
believe in beautification.

The kids were almost speechless at the blight. 'Well,
who isn’t?

PREWERS BULLETIN 10/27-69

Grain Belt Pays Regular
And Extra Dividends

MINNEAPOLIS A quar-
terly dividend of 25 cents a
share, an increase of 5 cents a
share over last quarter, and an
extra dividend of 25 cents was

declared by directors of Grain
Belt Breweries, Inc., on all
shares of the company’s com-
mon stock outstanding.

| The dividends will be payable
December 15 to shareholders of
record on November 21.

The extra payment will bring
total dividends paid by Grain
Belt in 1969 to $1.10 a share.
|Dividends paid in 1968 totaled
$1.00 a share.

There are 479,000
Grain Belt common

shares of
stock out-

| standing.
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Grain Belt Plang’
Stock Split;
Earnings Rise

Thursday, Oct. 30, 1969
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Back In Beer . ..

In three or four weeks the winier baseball meelings
will be held in Florida. That's when Billy Martin Will have
second thoughts about putting the game behind him, md
that's when he’ll probably hook on with some ball club
who'll be getting themselves a whale of 2 man.

ded out pride, Billy Maitin somehow

When they han :
fair share. Few people in or

Earnings tota 443,000,

; Grain® Beli ; Breweries, mer during the compelitive Griin Dol Brewbiles, e came up with more than his v '
‘ﬁl;;-i:'l.]:(‘i;‘j"‘?fr:(‘:'];1?!mi]].':E'||'|‘;.lil]:‘i?1.ll'\]"]'|'[: ‘h"l-'l'l' "'-i‘}'fw‘l"'”_T"I-‘T_"'{‘.‘ of II]\}( .].“""i, '_\-'n:;:lltn'mojlis: on Id “an- o~ = outl of baseball are endowed with more'prlﬁ:ﬁ'_ than 'Blu."
that sales and earnings in D 1{1{-\'\1{\";_"'7‘,}-.,-,.‘;‘1]!;(.[]11:‘;1‘; nounced dn 8l-percent in: Martin is and few are more hnnes!. l‘llfew}:se:‘few.tar?
the third quarter of 1969  chairman of the board. crease in its third - guarter more hardheaded at times and curiously that’s part o
continued to rise. Grain Grain Belt announced in earnings. Plans for a 2ot I B . Rilly Martin’s general appeal.

Belt's third quarter earn- August the purchase of the stock split were disclosed. :

ings exceeded the same pe-  Storz plant in Omaha, Neb., You can always tell when he's convinced he’s right.

riod of 1968 by 81 per cent. effective Jan. 1, 1970. A |OT 92 cents a e, in the Like he did for seven years when he didn’t
Net earnings for the third «quarterly dividend of 25 |quarter, compareg d with He clams up. LiKe he € ) A B . d
e e sl : ‘ ) k with Casey Stengel. The tweo are friends agam an

| $245.000, or 51 cents a share,

-] spea
in the same period last year. {he day will come when Billy Martin and Calvin
In the first nine months
this year, the firm earnec =
£906,000, or 3.5 .

will he. too. Not today, though.

cents a share, an increase
of 5 cents a share over last
quarter, and an extra divi-
dend of 25 ce a share
was declar by the board
of director

The d

guarter (July 1 through ki
Sept. 30) were $443.000 or 92
cents a share, compared
with $245.000 or 51 cents a
share earned during the
same period last year, an

1.89 a share,

PR : into a foot-kicking contest with
|compared with $560,000, or
]

“1t would be unfair.”

“1 don’t wanna getl

divie will be Martin says,

o one-legged man,”

merease of $198.000 or 41 . : $1.17 a share, in the same pe- :
eents a share, payable Dz 5 to :?l\].':i‘-.'l"- | riod last year. = ; .
For the nine month péri ""'I‘_‘]l "{"("! NV Grain Belt announced its o Billy Martin is disappointed at the way everyvihing

QAEEE P e are 479,000 shares .ales only on an annual 4 3 .
od'ending Sept. 30, ea of ( { commen T)’lt‘-i.i“q ) : A came out, He feels hetrayed and hurt to the extent where
were 62 per cenl ahe g : | basls. ; . ‘
the same period last year a1 _l\,h,"__t Roldert The firm yesterday aiso he helieves he ¢an live without base ball from now on

o S r\ S Cleli shdalrein ers . o 1 Y 11T

Net earnings were $906.000 meeting will be held on announced a quart

: : |dend of 25 cents a share, an
Dec. 1, to request share- |in.rease of 5 cents over 1
- s R . . « 111 2q5€ 1 i o § | B wer i
holder authorization for a ' |

or. §1.89 a share, con
$561),000

yared

“Pidn’t veu 9nce say baseball is veur whole life?” l

with or .
\ i1 asked him.

share, an increase of two for one stock split of ‘-]a‘.‘%t_ QUAtIST, and “H : EE BT ON 4
$346,000 or 72 cents a share. the nl..\[ll"n\ | 'u“\r\ : Iu; the dividend of 23 - Y '
i et 2fldles > we dividends w e = - P o P I Phat'c 1o *5 T e "
“A substantial factor in  company, fto increase the | .. ]1"{;)‘.1_'_\ l‘i’;"r‘f’“ Wil e I S ; NEW YORK (UPI) — Billy Marfin is trying to put “That's vight,” he said. “It was.
our increased third quarier ~ bumber of author ized ;‘_’ Le‘-';'kll \r‘[’\_' 1o the whole thing out of his mind.
earnings was the improve- shares to a total of 2,000,000 *lT”-f!rﬂ\[]IO!Lc\i.w-L-:-r.q “'J'i- SATATAON
ment in operations at our  and adant an eTRDlOVE. [l o SHazes) 0L N ¢ 3 ! ol T - % -
Omaha I'rl.':lm as well a fllz .\--‘:-..ﬁ ]“. 'ti.l.!.’1 .‘.'r” .:1[:':['1“-,“’ | stock outstanding. He's~trying, but it's difficult for him to do it if
a pialit, S a8 L€ OCR option incentive Jor enbctial me v ~F elhAre- mriah? s
sale gains made last stm- afficers and key employes. 1_] ﬂi”:hi-liu-f:»fq-lll-_ff[:l!]‘_ﬁl -L.‘]l_ aI_L]\]!f(l noi downrigh II.'III}H!&‘-INC.
. 3 1 rs has peen s neauie
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OMAHA WORLID [for Dec. 1 to consider the i
_HERALD 10/ -69 | stock split. Shareholders also
Business Topfcg I will

For nine years he has
worked for a Minneapolis

yote on a proposal 1o brewery during the off-: | :

. increase the number of au- c . = s, TRI 1 2 | g d away

3 SRS By TR 7 d season and he’s at that | - M % Brown's car Spe ay

‘Graln Belt Sales B . |thorized shares to 2 million, o : . AT o ot |nneap0 IS an lfrom the™ curb and then

| 4 Yo lt Lialns and a proposal for an em- same job now doing f‘“l_ﬂ‘ . cered out of control as tWo
| ployee stock-option program. promotion for the Lrrain zhots rang. out police i

|earnings rise;

Belt Beer Company.

Shot and Killed
in Chicago

Homicide detectives. said he
was shot once in the head.|
Another bullet was found
imbedded in the rear of the|

RepO I'ted By G_ WAL NA L

o A i L350 L B
rain Belt ﬁ'ewenes ans

o . .
plit requested Brewing Firm2-for.1 Split; 3-Month Net Up

“I don’t plan to get back
into haseball.” he says, then

Grain Belt Breweries, Grain Belt Breweries, Inc.| MINNEAPOLIS—Grain Belt Breweries Inc.| adds quickly, “not right ‘ A 22-year-old Minneapolis car.
Inc., lﬁda_\' reported im- reported net earnings for the|proposed a two-for-one stock split and a bhoost) now ;1113-\\-;“." man was shot and killed }%m']_‘: No one was being held last
proved sales and earnings third qnellrler ended Sept, 30|in muthorized common stock and reported an . |day morning in Chicago, Iil |'night.
I for the latest eliartoc '("II:[-‘d \J.'e't-e $443‘{]f(lf]. or 92 cents per 81% gain in third q‘uarte;- ep.u‘nings. | Bi“}' Martin is an indi- :Iame~ = . a.-, ‘I Brown, a warehouseman |
announced it would, share, up from $245,000, or 51| The Minneapolis brewing SoRHETY sald) oiqual who says what he s Brown, son of ML |\¢r Grain Belt Breweries,
e would .re- cents per share during the same stockholders will vote a& a spe¢ial meeting J3 and Mrs. Gene A. Bmw“"]‘]ived with his parents and

thinks at all times but he’s
making this time an excep-
tion. ‘I'here a lot he
would like to say about his
heing fired by the Minnesota Jwins after piloting them
{o the American League’s \\'{-..ﬂl'%rn Division title in his |
first try but he’s doing something herhasn { done hefore,
keeping his lip buttoned. il i

Dec. 1 on the proposed sphij and on an increase
in common to two million stares from 500,000.
| currently 479,000 shares ape outstanding. The
split, if approved, would be effective Dec. 1. |

Last week the company’s directors raised
the quarterly dividend to 25 gents from 20 cents
and declared a 25-cent exira, hoth payable
Dec. 15.

Third quarter earnings, the company said,
rose to $443,000, or 82 cents a share, from thel
yezr-eariier £245,000, or 51 cents a share. Nine-|
month net increased 62% to $906,000, or $1.89 a

| share, from $560,000, or §1.17 a share. :

Commenting on the third ~ quarter gain,

1Erank D. Kiewel, president, credited ‘‘the im:
Omaha plant

quest stockholder approval
of a stock split,

period a year ago.

Earnings for the nine months
ending Sept. 30, totaled $906,000,
or $1.89 per share, up from
$560,000, or $1.17 per share last
year.

4136 32nd Av. S., died abouts ;
3:45 a.m. when he was shetl'.'.iliefgl'-}}b—eri-
{in the head in his car near
the International Amphithea-
tre. He had gone to Chicago
to attend the National Rod
and Custom Car Show.
Police there said the killing
 |occurred before 100 witnes-
ses. The witnesses said Brown
o1 still like Calvin, he’s a fine man.” Mariin says||Was sitting in his car near a
about Calvin Griffith. the Twins' owner and the man newsstand when he appars
e Tived and fited hir within a period of one year, ently became involved in an
“but he already has fired me so why does he keep mlking’I Atgumicat

1S

BILLY MARTIN

The Minneapolis brew-
ery said profits for the
three months ended Sept.
30 were $443,000, or 92
cents a share, compared
with $245,000, or 51 cents
a share, a year ago. Gross
sales were not announced.

“A substantial factor in our
increased third quarter earnings |
was the improvement in opera-
tions at our Omaha plant, as
well as the sale gains made last
summer during the competitive
strikes at some of the major
breweries,” Frank D. Kiewel,

A special stockholders
meeting will be Dec. 1 to
vote on a 2-for-1 split of

common shares; to in- president said. A provements ir nperatior_us of our ; | :
crease the number of au- | ,Grain Belt a - "“ well as the sales gains made last summel ahout me. What is he looking to de? Fire me again?”
thorized she g It announced in || guring the . . . styike, gl some of the majol

shares to two August the purchase of the Storz | mreweries.’ i B/ 1209 &

million and to adopt an/!'plant i s L . i ERLGE S x . 3 .

o in OQmaha. effective Jan faul STAS 7 Martin is 41 vears old and has heen involved in pro-

employee stock opti in- 'Y o == RAIN BELT | é""." d 3

ployee stock option in- {1,397 Storz Brewing Co. had GR%‘;}@E&E ] !?-%:,?1'—”19{»?1 fessional baseball the past 23 years.
8.9 - i

centive: for officers and| |merged wit 2 i :

“ s ged gwith thes Minneapolis SRy SAFNS 4. i , X £

*key employees. firm in 1968. ik e T R0 . 705
. - T Spahtov 560,000

Net. income .
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' Martin Denies Large Poker Pots, Wooing Seattle

BILLY MARTIN
Denied charges

Martin

Continued From Page 23

ing with -Griffith on the
Thursday before the Mon-
day he was fired.

“Calvin told me that a
couple of players had come
up, and complained to
him,” said Martin. “Cal-
vin’s pelicy had been that
the players couldn’t talk
to him without clearance

from me. He didn’t have an
answer for this.
“It's unfortunate things

that happened on the ciub
were built way out of pro-
portion by Calvin’s profes-

‘smnal informer.

“Griffith also promm,d
me that nobedy but him-
self would hire or fire me.
Then I heard a report that
I was fired that he denied,
I got.the news of my dis-
missal in a'phone call that
proved the original story
right.”

Martin said he
to wish new manager
Rigney a lot of luck.

“Rigney is a great guy
and a great manager,’ said
Martin. “He has gtreat play-
ers to manage and they
want to win. If he has any
trouble it won’t be with the
p]a_g‘grs.

wanted
Bill

o, BT - M

By SID HARTMAN
Minneapolis Tribune
Staff Writer
Fired Minnesota Twins
manager Billy Martin
denied Monday that $500
poker games were played

on the Twins' chartered
flights.
Martin, appearing pub-

licly for the first time since
his firing, was responding
to statements made by
Twins’ President Ca.lvin
Griffith on Jim Klobuchar’s
teleyision interview pro-
gram Sunday night.

“At one time this year,
the players did pass money
across the table,” said Mar-
tin. “The figure of $500
that Calvin used is just ri-
diculous — $70 to $80
would be a lot closer.

“I talked to Calvin about

the matter. He didn’t seem
to object. as long as the
stakes weren’t big and
chips were used rather
than money.

“The players who were
in the games were in the
$40,000 to $50,000 per year
category. They could af-
ford to lose. The .players
who couldn’t stand the
losses were asked to leave
the game by me.

“I felt this was a way
of re]a\dtion tnr the pIci\-
ers.’

Griffith didn't agreee with
Martin’s version of the
card playing.

“I made it very clear to
Martin that I didn’t want
any poker games on the
planes or any gambling at
all,” said Griffith. “I didn’t
object to bridge or a game

of this type. but 1 didn't
want any game played
with high stakes inveolved.”

Martin, appearing at a
press conference yesterday,
announced that he would
stay out of baseball in 1970
while returning to his job
at Grain Belt Breweries.
He-also will become a “spe-
cial assistant” to the presi-
dent ef Valjon, Inc., which
owns radio station KDWB
in the Twin Cities and is
purchasing two other
stations.

Martin also questioned
Griffith’s version of the for-
mer manager’s dealings
with the owners of the Se-
attle Pilots.

On the Klobuchar show
and also in previous con-

Martin of showing interest
in managing Seattle in
1870.

“I think Calvin has a
strange way of twisting cer-
tain things around,” said
Martin. “I always thought
the truth was the most hon-
est way to operate.

“I did visit with the Seat-
tle exectitives on our last
trip there. When 1 walked
into the offices at Seattle,
Mr. Bill Daley, the majori-
ty owner of the team, was
on hand. When Mr. Daley
stood up to greet me, ev-
erybody else in the room
did the same thing.

“Mr. Daley had been in
my wedding and we were
good friends.

“Marvin Milkes (general

he mdni 1‘eaiw: that Mr.
Daley and I were such
clese friends,

“I asked Milkes if he had
known this, would he have

.offered me the job as man-

ager of the Seattle team

last year before I was hired

by the Twins?.
“Milkes answered: ‘By
the way, when is your

present contract up.” I told
Marvin that I had a one-
year contract and it ex-
pired on Oct. 2. I assumed
that anybody could talk to
me unless my present con-
tract was renewed before
the old one expired,

“I never did apply for
the Seattle job. If anybody
said otherwise, he is not
telling the truth,” said Mar-

er that he had heard from
Seattle that Martin had ap-
plied for the job.

On the Klobochar show,

Griffith said he had heard
in Baltimore during the
American League playoffs
that Martin was “honey-
mooning” the Seattle peo-
ple for the job.
Griffith had said that the
Seattle report played a big
part in his decision to fire
Martin.

“If people aren’t happy

working for mé, I don't
want them around,” said
Calvin,

Martin said he never had
an’ opportunity to make
any demands at his meet-

a

“KIgney snoulu du-iedst
send me a television set, 1
got him a $60,000 manag-
ers’ job. I guess 1 was
worth only $35,000.

MOD. BRY.
| GRAIN BELT BREWERIES]

versations with The Trib- manager of the Seaftle tin. Martin CALVIN GRIFFITH
une, Griffith had accused team) then told me that Griffith told this report- Continued on Page 24 On fiting line again
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10 UUtdour PﬂSters |6L} sraimn Be“' Gurners Competing against a thousand
1¢ : advertisers all over Ameriea, Grain

se of five

the

outdoor

Outdoor Prizes Aguain
In Nat’l. Competition

For the second eonsecutive year, posters,
advertising of Grain posters,

Martin said he definite- | INC. reports an increa ﬂf Gra"l Belt
lyv wouldn’t be in basehall cents a ::h:u'(‘lltj‘\'{;l' };1.:[ c[_‘,lall'tr-‘l‘
in 1970 unless” he was of- and an extra dividend of 25 cents .
fered at least a fwo-year “I'per share has been declared by the l" 0'] Hﬂnurs
contract to manage, board of directors on all shaves

1 ¢ e & ' - ¥ v

4T SR - : the company's common stock .

I'm a director of the of ihe ¢ ey € 4
United Sulpha and Chemi- outstanding. 2 : MINNEAPOLIS—For' the sec-
cal Company, I have the | The dividends -will be payable ond consecutive year, the out-
e - f . 1 - 1 - : 5 & i o
joh with Grain Belt and December 15 to shareholders of door ilde'.’f'UHll}g of Grain Belt
with KDWEB. | | vecord as of November 21 o Beer has scored top honors in

“Right now I'm set un-
less an unusual job comes |
"

along. |

E R ARy

will
ball next year,

not

A new
Rilly

Martin said he
his  old jobh with
Breweries  here,

irm lwll}il
KDWRE here.

Martin, lor the present,

Martin appeared at a
conference Monday

and
' comne executive assistani tof the

yice pr w.uh-nt rrf Valdon,
owns rullu

MPI_JE %Ag Y AMERICAN
{ Iciliii\y Marlin In

The Reczrd Biz

Former Twins manager

fo promote
record called
Martin,” which has been ; L4
recorded by a Twin Cities Bgroup.

“Ode

would retain
Belt

Grain
alsn

Silly
atl s
be in organized base-

neEws

LeE = E e
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to Elect Officer

Luke- Laskow will be elect-
ed a vice-president of Grain

wh Belt Breweries, Inc., accord-

ing to Frank D. Kiewel, pres-
lident and chairman of the
.'board.

Laskow has been appointed
manager of the firm’s Storz
1o |Division, located in Omaha,
Neb :

Laskow 1s to assume the
new positions Jan. 1, when
the previously announced ac-
quisition of Storz Brewery is
completed.

Direclor of advertising
since 1967, Laskow has been
with Grain Belt for 25 years.

be-

« B

station

a national competition conduct-
ed by The Institute of Outdoor
Advertising.

The announcement was made
last week by Luke Laskow, ad-
vert'sing director of Grain Belt
Breweries, Ina. Minneapolis.
Sharing honors with Grain Belt
is its advertising agency, Knox
Reeves Advertising, Inc., Min-
neapolis.

Competing against a thousand
advertisers all over Ameriea.
Grain Bell took two third places
in the only categories entered:
national posters, individual. and
national posters, campaigns. The
awards were presented to ILas-
kow at Atlanta, Ga.

In the 1968 competition, Grain
Belt placed second in the cam-
paign classification; and won
honorable mention in the single
poster category.

“We're all very happy that
our regional brewery ean mateh
advertising punches with the
best of them,” Laskow said “I
personally enjoy our advertising

and never Thiss a presentation

Jelt Beer has scored top honors in
a national competition conducted
The Institute of Outdoor Ad-
vertising.

The announcement was made
last week by Luke Laskow, ddver-
tising director of the Minneapolis
hrewery. - Sharing honors with
Grain Belt is its advertjsing agen-
ey, Knox Reeves Advertising, Inc.,
Minneapolis.

0oy

from our agency, Knox Reeves,
'm always wondering what will
they come up with next?

“Awards mean recognition,
said Laskow, “but if our outdoor
Dosters weren 't persuading pec-
ple to ftry our beer, | awards
would mean nothing.”

That the public is trying and
buying Grain Belt in increasing
Juantities can be judged by the
fact that the company has in-
creased barrelage every year for
he last 14 years, and in 1967
ntered the “inner eircle” of the
nation’s top 25 breweries.

‘Responsible for the acecount at
Knox Reeves are Barron Boe,
senior vice president and man-
agement representative: Ron
Oakland, senior vice president
and ere:ztive director; Tom Don-
ovan, vice president and art di-
rector; and Doug Holeombe, ac-
count supervisor. ’

Belt took two third places in the
categories entered: national
individual, and national
campaigns. The awards
paskow at At-

only

test, the winning entry showed only
a hand holding a bottle
but the “grab” was in the delib-
erate misspelling of the name of
the bottle at “Great Belt.”

In the campaign category, Grain
Belt won with the “Great Belt”
poster and two others. The second
poster showed a stein of beer label-
ed with the familiar red diamond
and captioned “Wizard of Ahhhs.”
The third poster pictured a beer
stein converted to a sprinkling can,

were presented Lo
lanta, Georgia.
In the individual posters ceon-

and was captioned: “No. 1 in the
beer garden.’” =
7 ~ ST. PAUL DISPATCH 11-17-69

zrain Belt Wins Two Awards

Grain Belt Breweries has won honors in a national bill-
hoard competition sponsored by the-Ingtitute of Outdoor

Advertising.
Competing against a thuuaaud

wagen.
. Knox Reeves Advertising,
tismg agenr.y for the company.

Ine.,

advertisers across the
eountry, Grain Belt took two third place awards, topped
by such firms as American Arlines, Marlboro and Volks-

Minneapolis, is adver-

f(.: ain Iﬁlugren eeies 1o \'Q&I}X‘;HDE @

ip  a mational bilthoard

competition

sponsored by the Institute of Outdoor

Advertising.

Knox Reeves Adver tising, A

Ine., Minneapolis, is adver tising ageney
‘s for. the company.
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finance

Grain Belt Earnings Climb

Grain Belt Breweries, Inc., has an-
nounced that sales and earnings in the
third quarter of 1969 continued to
rise, and that third quarter earnings ex-
ceeded the same period of 1968 by 81
per cent. Net earnings for the third
quarter were $443.000 or 92 cents a
share, compared to $245,000 or 51
cents a share earned during the same
period last year.

For the nine month period of 1969,
earnings were 62 per cent ahead of the
same period last year. Net earnings
were $906,000 or $1.89 a share, com-
pared to $560,000 or $1.17 per share
for the 1968 period.

A special shareholders meeting was
held on Dec. 1. to request shareholder
authorization for a two for one stock
split of the common shares of the com-
pany, to increase the number of au-
thorized shares to a total of 2,000,000,
and to adopt an employee stock option
incentive plan for officers and key em-
ployees.

COMMERCIAL WEST 12/20

Grain Belt Breweries
Names New PR Head

C. Douglas Hol-
combe has been
named director of
advertising & pub-
lic relations for
Grain Belt Brew-

BRERVERS BULLETIN
Deic.4-1969

SUBSCRIBTION RATE
Twelve Dollars per Year

-—_Volume 62

Grain Belt Stockholders
Vote To Split- Stock 2 To 1

MINNEAPOLIS — The share-
holders of Grain Belt Breweries,

Inc., at & Special meeting herei Grain BB" Brewery

Monday, overwhelmingly ap-

orawea e recormendasions o: | Stockholders Vote To

the eompany’s board of directors

for @ proposal to amend the ar- s rt st k
ticles of ineorporation increas- 'll uc u ]
ing the amount of authorized - Eoae
stock, splifting the present is-
sued 479,000 shares 2-for=1§ and I
dispensing with cumulativé vot- g?g:f:;:“dg“t StOCk. Exghange
mgc;;lcl preemptive rightsiThe| Fr‘anng t'(]?;ilie;‘l g Nerit
stoekholders roted @ver- : >wel, presiden
S N QICC also Svoted MOVer- | 54 chairman of Grain Belt, re
whelmingly for the propesal to: 3 £
ported recently that the com-

[Continued from page 1]

adopt a qualified stock option

i | . IDEIH}"S third quarter earnings
eries, Inc., Mmne- exceeded the same peri P
apolis, effective As a result of the sharehold- ‘ 1968 by 81 per cent gy
January 1, replac- erst action, thé eompany now | :
ing Luke Laskow, has 2,000,000 “shares authorized
who will ‘I)t:('.nme and 958,000 shares outstanding
\'1ce1 president & The ‘upissued ' shares ‘are now
resident manager | avhilablekfer passible :
= ¢ possible future ae |51
Y - 1]- e - *«nis a s ad @ ~ o
of thel Siora oyl oulitions, or SHOQKTividends. | |the same. period lect yenn Ty
Wy A : ast year. That
@ § s L . .
Th spm sharg_:;-; will be tr-zau:ietc was an inerease of $198,000, or
[Cont on Page 4, Col. 2] |  cents a share

plan for kKey employes.

Net earnings in ‘the July 1
through | September 30 pc;‘ind
were $443 000, or 92 cents a
share, compared to $245,000. or

Holcombe

sion in Omaha.
Holecombe, account supervisor with
Knox Reeves Advertising, Minneapo-

lis. on the Grain Belt account, joined In the nine morths ended
snde

Dividend New |
1viaen eWS |
: s
=4 X B . rARE H - ‘
Grain Belt Breweries Holders | THE MINNEAPOLIS
Approve 2-for-1 Stock Spht \
stockholders approved & {wo-for-one stock split >
at a special meeting, and authorized a corpo- THURSDAY, DECEMBER 4, 1969 ]s
rate charter change designed to block a 'COM= |
peting brewer from seeking representation rm|
|
To permit the doubling of prﬂspml}‘ OUK-| ar ara
standing shares toy 858,000 via the split, stock-
nolders approved an increase in authorized |
common stock to two million shares from 500,- | |
000 and a reduction in par value to 50 cents a | ana gan s
was vesterday. : | ’ ~5 T
Posing a possible threat to the '‘best inter- |}
ests” of Grain Belly the proxy statement ;1:01 :s.n, | I HAVE NOTHING TO GIVE to the people who
aveithe holdings of G. Heileman Brewing Co.. [l have worked for beauty, charm and good design in our
| 7.9% of Grain Belt's outstanding shares. _’I‘I‘:f’I 2 e ) Ay
| Heileman holdings in Grain Belt were acquired | And_ so, as 1969 ends, here’s a hearty clap of my
| in 1067 with the purchase of 40,145 shares, S\:h-|| hands to: ’ _ e ‘
sequently, that total was reduced to 38,045 Ed Peterson of the Loring-Nicollet Council, who,
Under the former cumulative voting provi-| thumb, created the prettiest mini-park in town at Nicol-
siong, “Heileman Co. could, if it so ril?su-nd.| let Av., and Interstate Hwy. 4.
T“m"?.“f v') S?”eghmf'dp:?hisi};i.ﬁ:.f'{:'h:q I..op::,: The Committee on Urban Environment (CUE) — or
gaaiive to the MoRrC O irectors;” the | oo of its members — who showed up at more than 50
While Heileman has not indicated its inten- | - : TR S >
| tion of secking a directorship, Grain Belt's | solving some of our kll‘_m-“e_f beautification pmb.lems.
limanagement doesn't ‘“‘believe that it is in the The women who live in Glendale Homes In south-
Best interests of the shareholders to allow a sit-| east Minneapolis, who, egged on by Mrs. Norma Olson
its discretion, obtain a membership”” on the | stoops.
l‘ma“‘-"' it added. : . S Mrs. Olson, again, for constant enthusiasm for
_ To eliminate that "?r:.?t; E"_mf;t;rf‘:’: df: neighborhood beautification projects. Now she s promoted
oharter's cumulative voting provision af : 1,000 tulips from the Netherlands to plant in Glendale
| seribe for any new shares that might be issued : 3 Lo
| 2t some future time. The Board of Park and Recreation Commissioners—
B most of them — for fighting hard against all freeways
through 'parklands and most particularly for their fight
= % to preserve Minnehaha Park.
O b P T Brikd
- e ciety ‘of Fine Arts (and chairman of CUE), who saved
|zesident manager of Storz Divi- the Charles Pillsbury mansion from the wrecking ball
g""ah"f (ifml:i B‘;lt Brewine; e with help from some anonymous fund donors.
maha, ellec ve January 1. rior - 3 % d e i =
to his move to the Omaha division, Frank Kiewel, president of Grain Belt Breweries, Inc.,,
advertising, will be elected a vice old 19th-century breweryt in response to public opinion.
president of the Minnesota brew- Donald J. Fesenmaier, a heating contractor, who
ery. saved an old Downtown townhouse row with htg,tnncal
. / credentials from destruction by refurbishing it into
The Dream Kids of South Minneapolis and their
MPLS, Té{i[)B {2};{1 -69 mothers who yearned to beautify a neighborhood. With
. Douglas Holcombe has help from you, they started.
been named director of ad- The Whittier neighborhood residents for their “spring
ti i : . ; :
913:: gor Grain Belt Brew- The Mikulay brothers, who ringed their parking lot
Holc.o “tf‘-_EffECtl\«'e Jan. 1. at 3rd Av. S. and Washington with rock gardens and
accom:: e is the Grain Belt trees. (Now, fellows, if you'd only take your Sign out of
- . supervisor with that dirty old oil can at the entrance).
He repla bl
kow thr))w(i:ﬁsbel;uke Ifas- Park, the man who Athought of it first in our town and
president ahd res"gm{‘ vice- stuck with it in spite of jibes from businessmen who
ager of the Qtﬁr; %]itv?n?n- said “it just wouldn’t work.”
. i Mrs, Virginia Ktemen of the library board for lead-
Neb. ing the move to save the old pPillsbury Library.
B2 Richard V. Novack, president of M.L. Novack, jewel-
ers, for being the first on Downtown Hennepin to reno-
vate its building. In spring, it will feature flowers out

MINNEAPOLIS—Grain Belt Breweries Inc.
the company’s board.
share from 31, The record dafe for the split
La Crosse, Wis., which currently account 1o | tqwn except my applause.
ghares. | with help from Maurice Ranney, the man with the green
proxy said. percent of the meetings to devote their expertise to
uation to exist whereby a competitor could, at | of CUE, painted their garbage cans to brighten backdoor
relinquished their _nrnpmpni\-e richts to sub- Harften yards.
Walter Robinson, president of the Minneapolis So-
INC. appointed Luke Laskow to
Mr. Laskow, presently director of who removed that ugly mural from the tower of his fine
modern apartments complete with fireplaces.
vertising and public rela- | thing.”
W e B Advertising, All pedestrian bridge builders Downtown and to Les
_of; Grain Belt in Omaha,
front.

.

that firm in 1967 as an accouni exec-
utive, and worked on the, General
Mills produets account, in addition to
Grain Belt.

Last January, he was made account
supervisor on *the Grain Belt account
and also serviced Minneapolis Gas
Co., Farmers & Mechanics Savings
Bank. the protein division of General
Mills and a division of National Car
Rental.

He is a member of the Advertising
Club of Minnesota and serves on the
board of directors of the Afro-Ameri-
can Institute, Center * for Creative
Yommunications, National Foundation

+ Sudden Infant Death and Edina
Pl hlands PTA.

| September 30, earnings were 62
_ | per cent ahead of the same peri-

od last year. Net earnings were
$906,000, or $1.89 a share, com-
pared to $560,000, or $1.17 per
share, an increase of $346.000
or 72 eents a share. : : !

T

'}

Grain Belt Breweries, Inc., Minne-
apolis, has appointed Luke Laskow,
director of advertising, to the position
of resident manager of Storz division
in Omaha, effective January 1.




MOD, BREWERY
i Wholesaler Sue
Grain Belt Over Area
} Sales Restrictions

| A Milwaukee beer wholesalex
| has asked the Federal District
Court of the Fourth District of
Minnesota in St. Paul, to award
|at least $300,000 damages alleg-
edly resulting from actions by

f:z‘f‘z‘fz b

Holesmbe Named Grain Belt Ad Manager

| Grain Belt Breweries, to prevent
the distributor from selling in
l'lareas and to customers of his own
| choosing. .
Associated Beverage Distribut-
| ors, Ine. and National Beer Sales,
[ne. accused Grain' Belt of con-
| spiring with others, including dis-
| tributors of Grain Belt beers, to
| eliminate competition at the whole-
sale’ level in Grain Belt beer in
lthe State of Wiscongsin by “al-
locating to each of its distributors
a certain market territory and by
Grain Belt’s agreement with each
distributor that such distributor

will confine its sales of Grain |

Belt products to purchasers and
| users loeated within that territ-
'01..‘.",

| The complaint states that As-
sociated and National “unwilling-
lv acquiesced in the unlawful con-
tract....in order to retain its status
as a distributor of Grain Belt pro-
ducts and to proteet and safe-
guard the substantial investment

which plaintiifs have made in fa-~

cilities used to distribute Grain
Belt and other bLeer products.”

The suit alleges that since 1959,
Grain Belt has done the following
for purpose of enforcing its “un-
lawful market allocation and cus-
tomer and territorial confinement
| restrictions:

“Threatening to terminate or
otherwise taking disciplinary =ae-
tion against plaintiffs because of
- the persons to whom, and the
geographic areas in which plain-
tiffs have sold, sell, or intend to
sell Grain Belt products, including
the communication to plaintiffs or
repeated threats that Grain Belt’s
‘simply ecannot tolerate sales by
one distributor in another distri-
butor’s territory ;" and

“Terminating Associated’s rela-
tionship: with Grain Belt because
of the vetail accounts tv whom
and the territories in which plain-
tiilfs have sold, sell, or intend to
sell Grain Belt products.”

The wholesaler’s lawsuit was
filed by the Minneapolis law firm
of Robins, Davis and Lyons.

omen's Division Visits Nov. 1

Grain Belt Park, Brewery

Members of the Chamber’s Women’s

Division held their October meeting at
Minneapolis Brewing and were treated
to a tour of Grain Belt Park and the
brewery.

More than 100 memibers attended the
event and heard comments by Frank

Lee Erdsong, vice president-mar-
keting br Grain Belt Breweries, Inc.,
has anounced the appointment of C.
Dougas Holcombe, as director of ad-
vetising and public relations for Grain
Belt Breweries, Inc. He replaces Luke
Laskow who will become vice presi-
dent and resident manager of the Storz
Division, Grain Belt Breweries in Om-

: aha.

Holcombe, 34, account supervisor,
with Knox Reeves Advertising on the
Grain Belt account, joined that firm
in 1967 as an account executive. He
worked on the General Mills products
account, in addition to Grain Belt.

He attended - Gustavus Adolphus
College from 1953-1955, and grad-
uated from the University of Minne-
sota in 1959. Holcombe, a graduate
of Blake school, returned there 1959-
1967, where he taught Latin and
Speech and was chairman of the speech
department, director of drama, and
coached football, basketball and golf.

Holcombe lives with his wife, Diane,
and two children, Charles 10, and
Elizabeth 8, in an 85-year old remod-
eled farmhouse in Edina.

CHAMBER HEARS KIEWEL

The Women's Division, Minneapo-
lis Chamber of Commerce, met re-
cently in the Friendship Room of
Grain Belt Breweries, to discuss what
they and their employers might do to
help beautify Minneapolis.

Main speaker was Frank D. Kie-
wel, president and chairman of the
board, Grain Belt Breweries. He trac-
ed the history of beer, recorded by
historians as far back as 5,000 years
before the birth of Christ.

He talked of the needs of man for
fellowship which so often have been
pledged over the foaming cup that
cheers. “Yes, from the earliest times,
beer has gone with friendship and
faith,” continued Kiewel.

He stated that faith of our grand-
fathers and great grandfathers was
faith in the future. “Our pioneering
fathers were the tree-planters of our

ATEPDMPLS- o TEWSlegaegrf:oun-try. The legend of Johnny Apple-

tfeed has come down through genera-
tions and the beauty of our country-
side is due to the activities of the men
he represented,” said Kiewel.

Three were planted by these great
men with no thought of gaining a pro-
fit for themselves. Many of them
planted slow-growing hardwoods with
the certain knowledge that they would

Kiewel

never see the beauty of a mature tree
among their plantings. They planted
for the future so their grandchildren
and great grandchildren would have
the beauty, shade and comfort, Kiewel
remarked.

“I would like to believe that some
of that faith in the future, ome of that
joy in sharing, is the real reason for
Grain Belt Park. We, too, have plant-
ed trees for shade and beauty for

children yet unborn!” stated Kiewel.

Grain Belt Park, built in 1963, has
re-created all the rustic charm of a
Bavarian wayside Inn, backgrounded
by shrub and tree laden garden. Brick
wall sections. covered by ivy, provide
a partial screen between the cobble-
stone patio and the street. Planters
filled with flowers add bright colors
to the patio area.

A diamond fountain symbolizing
the diamond wells of perfect brewing
water, shoots 18 feet in the air, 24
hours a day. and is illuminated &t
night by underwater lighting.

Grain Belt Park has played host to
thouands of visitors each year. It is
the company’s contribution toward
beautifying and revitalizing the 100-
year old area. Grain Belt recently re-
painted the exterior walls above the
park, with a simple red diamond. Prev-
iously, the wall had beld a multihued
mural. The ladies gave Grain Belt’s
latest aesthetic contribution their ap-
proval.

e

Take our best with the wurst.

~~ MODERN BREWERY AGE 1/12-70
Grain Belt Wins Advertising Award

o

Grain Belt Breweries’ third award in the national campaign category is
accepted by Luke Laskow, second from right. Sponsored by the insti-
tute of Outdoor Advertising, Frank Cawl, left, president, presents the
award of the 37th ecompetition. Doug Holcombe, right, Knox Reeves Ad-
vertising, holds the award his agency won for designing the Grain Bell
ad. Ann Noonan, chairman of the awards competition and secretary of
the Outdoor Advertising Association of. America, assists Mr. Cawl during
the 67th national convention that was held in Atlanta, Ga.

- -
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FRANK D. KIEWEL

President & Chairman, Grain Belf
Breweries, Inc., Minneapolis

1969 was by far
the greatest sales
year in the history
of CGrain Belt and
marked the 14th
consecutive year
of sales increases.

Earnings figures
for 1969 are not
vet available but
they will show a
sharp increase
over 1968, and
continue the long upward climb in
earnings begun 14 years ago.

We helieve that the decade of the
"70s will be good to us and to other
businesses in this great geographical
area called “the Grain Belt of Ameri-
(L

The people of this area are sound.
That is why the future of this area
is sound.

ASHLEY (M. DAK.) TRIBUMNE W 2174
THURSDAY, Y 1, 1970

'WINS GRAND .PRIZE
FOR T-AGGED FISH 3; Juenglitig became eligibie byi

G. Juengling, Jamestown, for-{catehing a tagged fish. His
[mer local resident, was the|number was selected in a mass
| Grand. Prize Winner in Grain drawing held in the television
| Belt's 1969 Lucky Tag Fishing|studios of KXJB-TV, Fargo.
| Contest, which was open to all| Each year, Grain Belt Brew-

| fishermen in North Dakota, last|eries and their North Daketa
season. Distributors conduct the Ludﬁ_
| This year's grand prize was ai Tag Fishing Contest in coopera*
14-foot Aluma Craft Tampico tion with the North Dakota
IV boat and  Spartan ‘trailer,| Game and Fish \Department,
and a 33-horse Johnson Sea!|Wwho tag the fish before releasing
Horse motor. it |them in North Dakota lakes.

Kiewel, president of Minneapolis Brew-
ing, and Mrs. Norma Olson, secretary |
of the Minneapolis Committee on Urban
Planning and a member of the City
Planning Commission, 2

Beveragé Journal, January 1970 — 29

When writing to advertisers please mention Beverage Journal
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}._Stockb&jers o |
‘of Grain Belt |
i| Approve Split |

The shareholders of Grain
Belt Breweries, Inc., at a|
specia] meeting Monday, ap-
proved a previously an-|
nounced proposal of the com- |
pany’s board of directors for
splitting the present issued
479,000 shares 2-for-1,

As a result, the company|
now ‘has 2 million shares]|
rauthorized with 958,000
shares outstanding. The un-
issued shares are now avail-
able for possible future ac-|
Jfuisitions, stock dividends
: and other uses. ‘ |

wIrank D. Kiewel, president
afdib@ard chairman, said the
rcompany has no acquisitions |

¢fin mind at present.

|
|

o -

aak

GREATER MINNEAPOLIS

JANUARY, 1970

Grain Belt Siock Split
Shareholders of Grain Belt Brew-
o eries, Inc., at a special meeting, have
. approved the recommendations of tlhc
| company’s board of directors for in-
creasing the amount of authorized
¢ stock, splitting the present issued -'_479,—
000 shares 2-for-1, and dispensin@ with
eumulative voting‘and preemptive

rights. Also approved was a praposal

to adopt a qualified siock option plan
for key employees.
As a result of the shareholders’ ac-

| tion the*company now has E,C’()(}somjst be attached to the back of the |

shares authorized with 958,000 shari
outstanding. The unissued shares are
now available for possible future ac-
quisitions, stock dividends, and other
uses. Grain Belt shares are traded on
the Midwest Stock Exchamgc_‘

»”

MINNEAPOLIS |

THURSDAY

&

| ‘Robert Grodahl of Grain Belt

reweries, Inc.,, announced last
jeek the details of ‘an: amateur
hoto contest which the brewery is
pnducting.

All photos must be of Grain
Belt Park and it must be a pho-
tographic print, not negatives
|or slides. Both color and black
and white are eligible which
must be mounted on 815 x 11
‘cardboard and submitted before
and no later than"Jan. 31, 1970.
The photo must Have been
ken after Dec. 15, 1969 and the
fint, can be made commercially or
f the photographer. An entry
lank may be obtained at any
gawn Photo Store or at the_prain
1t office, 1215 Marshall N.E., and

Grain Belt Announces _
Amateur Photo Contest i &

=

. -\qu"'

ven:islhg agency, distributors and
familigs are not eligible. v

All “étftries should be submitted
to Grain Belt Breweries, Inc., P.O.
Box 599, Minneapolis, Minn. 55440
—Att'n: Robert Grodahl or deliv-
ered to the office.

The judges’ decision is final and
all winning photos become proper-
ty %'_the brewery.

ﬂ;'i'ee winners will be selected in
joth black and white and color
with first place receiving $100.00;

ing to each of the third place win-

bons will be awarded in each cate-
gory.

"Mk room for Santa’s gifts —
se}}i}o .don’t needs thru Argus

oto. Brewery employees, its ade

g

Want Ads. -

T M '.
Grain Beli Declares laLG%ﬁgrﬁ(I%‘iv?t{emf 70

The board of director:

Minneapolis, declared a 12

s of Grain Belt Breweries, Inc,
Vs-cent quarterly dividend, pay-

A S R e o
able March 16 to stockholders of record on }'cb. 27. I'he
dividend, equivalent to 25 cents a share paid before a

two-for-one stock split in

January, represents an increass

of 21 cents over the dividend paid for the same period a

year ago.

second place, $65.00, and $35.00 go- ||

ners. Seven Honorable Mention Rib- |

WLE 1S
Grain Belt p?ans
park photo contest
Grain Belt Breweries has
announced an amateur photo
contest for photographs tak-
|en of Grain Belt Park, adja-|
cent to the breweries, 1215]
NE. Marshall St. -
Entries must be submitted |
to Grain Belt by Jan. 31, and |
must be photos taken of the|
park afger Dec. 15, 1989,
First prize is $100 each in
| the black and white and col-
[r)r categories.

ORD, CONNEGTICUT 06904

February 23, 1970

substantially in 1969 over
board chairman

history of the company,” Mr.
Feb. 14 in Minneapolis,

Grain Belt Achieved Historic High
In1969 Sales And Earnings Increases

Both sales and earnings of Grain Belt Breweries, Inc. were up
1968, it was reported by Frank D. Kiewel,
and president. “This was Grain Belt’s 14th con-
secufive year of sales increases and the

highest sales by far in the
Kiewel declared to shareholders on

Eaclox .. F my -

MODERN BREWERY AGE, January 26, 1970

Civic Improvement
Major Aim Of New
Grain Belt Park

Frank D. - Kiewel, president
and chairman of the board of
| Grain Belt Breweries was the

main speaker at a recent meeting
of the women’s division, Minnea-
polis: Chamber of Commerce, held
in the Friendship Room of Grain
Belt in Minneapolis. They met
to discuss what they and their em-
ployers might do to help beautify
‘ Minneapolis.

| Retracing the findings of his-
torians ‘back to 5,000 B.C., Mr.

Kiewel stressed the needs of
man for fellowship, and found
“from earliest t.imes, beer has

gone with friendship and faith.”

Directing his talk toward the
aim -of béautifieation, he cited the
“legend of Johnny Appleseed
that has come down through ge-
nerations and the beauty of our
countryside which is due to the
activities of the men he rep-
resented.”

Referring to the recreated ver
| sion of an authentic rustic Bava-
rian wayside inn located in Grain
Belt Park, Mr. Kiewel, hoped
“that some of that faith in the
future, some of that joy in shar-
ing, is the real reason for this
park.”

Ivy covered walls, tree and
shrubbed background enhance the
100-year old area. An added at-
traction to the thousands of an-
nual visitors to the park is a
diamond fountain that shoots 18
feet of water in the air 24 hours
a day—underwater lighting il-
luminating it at night. This hand-
some display symbolizes the “dia-
mond wells of perfect brewing
water.” Interior walls above the
park were recently repainted with
a single red diamond,

Grain  Belt Park has played
host to thousands of visitors each
yvear.” It is the company’s contri-
bution toward beautifying and
revitalizing the 100-year old area.

| al
| Grain Belt

‘Area Christmas

\Lighting contest

-~
.
' Winners named |

Winners
| olis Lightine
|contest sponsored jointly hy
| the Jaycees and the Nation-
al Elecirical Contractors As-
sociation were announced
Monday,

Three winners in the resi—'l
dential contests are Jamsrsl
Halek, 3955 Russel] Av. N., 1
class A classification: Tom |
H. Bauer, 115 Lawn Ter, |
Golden Valley, and Ra}p};|
Dittberner, 4433 Fonde]] Dr.
Edina. :

Class A classification is
for homes up to about $30.-
000 in vyalye: Class B for|

[ homes over that amount and |
(Class C is for unusual dis-|
|pf‘1_\"s, said contest offic |

in the ,'\-'Ifnm'-:;p_

area Christmas

ials.
|  Winner of the institution- |
contest award was the |
5 Breweries, Ine.,
gzspla}' at 1215 NE. Marshall
o,

| Winners will receive
plaques,
Displays will be left p at

least through New Year's
Day, |

|, Mr. Kiewel stated that gross
|sales for 1969 were $41,380,212,
compared with the $837,989,435
for 1968 an increase of nine
percent.

Earnings for 1969, before an
extraordinary gain, were $1,213,-
409 or $1.27 per share, represent-
|ing a 30 percent gain over 1968
earnings of $933,801 or $.97 per
share. After including a non-re-
eurring extraordinary gain of
$118,000 in 1969, total net earn-
ings were $1,831,409 or $1.39 per
share, an increase of 43 percent
over 1968 net earnings when there
|was no extraordinary gain.

Earnings per share figures for
both years give effect to a twe
for one stock split approved by
shareholders on Deecember 1, 1969.
After adjusting for the two for
‘one split there were 958,000 shares
outstanding on December 31, 1969
as compared to 958,600 shares on
| the same date in 1968,

ST.PAUL DISPATCH 2/17-70
Grain Belt'Sales, Earnings Up

Sales and earnings of Grain Belt Breweries, Inc., Min-
neapolis, increased substantially in 1969. Frank D. Kiewel,
president, announced. u

Gross sales for 1969 were $41.4 million, an increase of 9
per cent over $38 million the year before. Kjewel said i
was the firm's 14th consecutive year of sales inefeases and
the highest sales by far in the history of the company.

Faarnings for the year. before an extraordinary gain,
were $1.2 million or $1,27 a share, up 30 per cent from 1968
earnings of $933.801 or 97 cents a share, After ineluded a
non-recurring extraordinary gain of $118.000 in 1969, total
net earnings were $1.3 million or $1.39 a share.
| iir .

r. = - e |
| Grain Belt sales,
profits up in ’69

Grain Belt Breweries
‘ Inc., today reported highe; |
sales and profits for 1969, |
Per-share earnings were |
JI equal_ to $1.39 compared |
with 97 centg the year bhe. |
fore, 3 (

a record [;
Against

Sales reached
$41.3 million as
" $37.9 million in
earnings before an
ordinary
were'$1.2
cent

1968, Net |
f extra- ’
gain _of $118,000

million, a 30-per- |
gain” over 1963 fig- |
__ures, the brewey said, |



- = 3
’!_:_,.-’ ; y
— g S ——— =i
[ % = A o W
£ % e ]

Heileman is expected to

Beer, jet engine parts and _ _
into full production of

bakery items areexpected g0 :
to do quite well asone big the Blatz brand early in
happy family these coming  1970. The company has
years. over 1,300 employes.

Jacob Schmidt Brewing
Co. in St. Paul likewise re-
ports it had an excellent
year in 1969, with a 15 per

cent' increase in sales over
1968.

Actually, this business
mixiure, coming logether
through the efforts of G.
Heileman Brewing Co.,
Inc., in La Crosse, Wis., is
an example of the growth
of industries eoncerned pri-

marily withquenching Roin Mitchell, advertising

attributes

thirsts. _

Companies in the Soft
drink and beer industries
reported that 1969. indeed,
was a good vear of prog-
ress.

R. E. Kumm, president of
Heileman, reports that fo
provide for long-term
growth, his company re-
cently aequired Machine
Produets Co., which manu-
factures jet engine parts,
and signed a letter of intent
fo acquire the FErickson
Sunheam Bakeries.

Heileman already is
doing quite well in beer
alone. -In fact, with the ad-
dition of the Blatz brand to
its line. the company's
sales in 1969 should exceed
$75 million, quite a jump
from a low of about $12 mil-
lion in 1958.

Kumm. the
acquisifion
as the most

According lo
company sees
of other firms
logical way of strengthen-
ing itself as a regional
brewery with the ultimate
goal of eventually gaining

-national recognition.

To help altain this recog-
nition, Heileman has been
modernizing its plant and
equipment. Because of the
addition of Blatz, for exam-

ple, new cellars and bot-

tling and brewing equip-
ment are heing installed at
a cost of over $4 million in

manager,
Schmidt's success -to in-
creased marketing efforts.
The advertising budget,
concentrated on major
league sports. has been
stepped up. Schmidt will
continue to sponsor North
Stars hockey games on ra-
dio; it was partial sponsor
on television of Minnesota
Vikings foofgall games the
past season. For the next
three vears, Schmidt will
be one of three sponsors of
Minnesota Twins baseball
games.

The company also in-
creased sales by expanding
its sales area. Mitchell
said. It increased sales ac-
tivities in the stafes of
Washington. Oregon and
Idaho and ventured into a
new area. eastern Wiscon-
sin.

Charles Broughton, vice-
president and resident
manager, said because
Schmidt is engaged in an
extremely competitive in-
dustry, it must modernize
and keep putting money into
the plant to increase capac-
ity.

This meant a lot of paint-
ing, cleaning, renovating
and hlack topping at the
Schmidt plant, he said. in
addition fo installing a 72-
spout bottle filler, which
fills 600 bottles a minute.

"The brewery has been

the company's La Crosse keeping up with changes in
™ and Sheboygan plants. the indusiry,”" Broughton
5 said.
——‘1-—‘———'-\ |
Grain Bell Breweries,
~THcs, Minneapolis, reported
! . | haf qurmthy e nine-month

period - ending September
30, 1969, the company's
earnings were 62 per gent
ahead of th&Same period in
1968, 'Thik tepresented an
increase in net'earnings of
$346.000.

=]

company's Omaha, Neb,,

plant.

Major improvement pro-
grams approved last year
and scheduled for comple-
tion in 1970 for the Minneso-
ta Grain Belt plant, include
a new bottle house and
warehouse costing over $1
million and a new $500,000
can line capable of produc-
ing 1,200 cans per minute.

For the 105-y e a r-old
Theodore Hamm Brewing
Co. in St. Paul, 1969 was a
year of sales in old and new
areas which placed the
company among the 10
largest brewers in Ameri-
ca.

"Improved packaging,

NEW

Hamm's

ook of
introduced
last year by the 105-year-
old™ St. Paul brewerv.

"old
label

ST. PAUL SUNDAY PIONEER PRESS, JAN. 25, 1970

everage Firms in Area Expand,

By Rouben Chanco
Staff Writer

advertising, public rela-
tions and point-of.sale sup-
port made major contribu-
tions,” Barry M. Rowles,
Hamm's president, said.

For the first fime last
year, Hamm's beer was
marketed in parts of Indi-
ana and Louisiana. The
company's premium prod-
ucts are marketed in the 27
westernmost states, includ-
ing Hawaii and Alaska.
Hamm's has breweries In
San Francisco and Los An-
geles, Calif., as well as St.
Paul.

Also, the comipany intro-
duced a new. "old-look" la-
bel and an advertising
campaign with®the theme,
"A beer is a beer is a beer
until you've tasted
Hamm's."

During the summer and
early fall of 1969, Hamm's
sponsored ''America
Singse¢'' an original musical
stage production with' a
"prideful view of America"
message. The show was
presented in 28 ecities and
three servicemen's bases.

Soft drink manufacturers
didn't take a back seatin
progress to the beer indus-
fry.

John L. Day,president of
Seven-Up Boltling Co. of
the Twin Cities, a subsidi-
ary of JEW Enterprises, re-
ports that 1969 was a big
vear. for the company. In
February it acquired Bind-
er Beverage, giving the
company control of Hires
Root Beer and Squirt fran-
chises.

NIBA President

president

WALL STR. JNRL2/

A can line also was in-
stalled to make if possible
for the company to do iis
own canning and canning
for other bhottlers. Fran-
chise rights for Moxie, Ver-
nors and a full line of Chip-
pewa products also were
acquired.

In addition, JFW Enter-

‘prises acquired the Seven-

Sunday World-Herald
Omaha, Nebr.
(S. Circ. 274,600)

The ney
braska 1

lian, Inc. . .

nounced 't
sserschmidt as

pan

division

s, Inc.

Orz
I Brewwer|
<

Benson Sun
Omaha, Nebr.
(Cir. W. 11,361)

Miles promoted
Robert “Miles,

superviser at

-\ | Grath Belt’

president of the Ne-

nvestment Bankers’ As-
sociation is Donald L, Ander-|
son, a senior vice presideni of
- Kirkpatrick,- Pettis, Smith, Po-
. The Central Na-
tional Group of Omaha has an-
election of Charles
{ sssistant vice
.. He joined the com-
7 in 1968 as director of the

Robert Miles has
od delivery supervisor
of Grain

(B)

Up Bottling Co. of Houston,
Tex,

"Our sales in addition fo
the franchisesacquired
have been running at a bet-
ter than 22 per cent in-
crease," Day says.

Because of this, the com-
pany had to acquire more
property, about 2500
square feet, for its pre and
post mix division, he said.

JEW also owns and con-

_11'_0].: the Seven-Up Bottling

Evening World-Herald

Omaha, Nebr.
(D. Cire. 252,158)

a year earlier,
Earnings last

Year

share,

the company said.

3903 N. 66th
{ 8t., has been named delivery
Storz Brewing

\Co. Miles joined Storz in the
"' bottle shop in June of 1964 and
was transferred fo city desk in

1968.

1¢

g/ Puunng-o-interests basis.
|

Shr earns
Sales
Income
Spec credit

| Met income b1,331,409

Adjusted for a two-for.one
split in December. 1989.

*leRrRAIN BELT BREWERIES
¢ ] i . - 19468
30,2 3

: 933,801
a-Based on Income before special
credit, b-Egual to $1.39 & share c

stock

&
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of record Feh.
brior to & two.
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Companies of Duluth and
Eau Claire.

Coca-Cola Bottling Mid-
west, Inc., on the other
hand, 15 in the midst of its
own expansion activity con-
centrated on a 17-acre tracl
in the Eagandale Industrial
Park just south of St. Paul,
according to Les Raymond,
advertising manager.

By 1972, facilities at the
site will include, in addition

Build and Diversify

canned
tion lines, two high-speed
hoftling lines exclusively
for non-returnable hottles,
a 110,000 square foot distii-
bution center and an ade
joining ecan ma:mfar:lu:‘ing-‘:;,
plant operated by Continen- *
tal Can Co.

The initial 96,000 square
fool plant began producing
canned Coca-Cola, Bubble
Up. Tab, Fresea and Tom

beverage produc=gghe

s ’69 Sales |
Go Over $41 ‘Million

Grain Belt Breweries, Inc..
reported sales for 1969 of 341,
380,212 compared to $37,989,434

Werg
$1,213,409, or $1.27 a share, a
per cent gain over 1968 eary
ings of $933,801, or 97 cents

The earnings total doesn’t in
clude a non-recurring extraor
dinary gain of $118,000 last year

to corporate offices, {wo

k']

-

Moore flavors in May, 1968.

LDS HERALD 2/23/70

-

LLOYD DICK OF GRAND RAPIDS, center, receives one

of the 12 President’s

awards made in the United States

for increased sales of packaged and draft beer for Grain

Belt Breweries, Inc.
of marketing for Grain Belt.
president of ‘Grain Belt,
Dick who h

as the

TRSOR ENTY (1A] £

Lee Birdsong, left, is vice president
; anld Frank Kiewel. right,
L Is making the presentation to
distrubuting company in Grand Ranids

] TCEINET
SATURBDAN, JANUALY 3, 1879
e et e e g e T T

Joins Grain Belt

weries Ine,

LI . o
=0, equivalent to
for-one split in Jan
e Splig I

L8N
s | Storz Brewery in Omaha, will
s e officially become a part of
Grain Belt Brewerjes. Inc., on

declared g

2 quar-
e March !

16 to stock
25 cents paid

{Jan'1, when a purchase agree-
ment entered info earlier be-

icomes effective.
T ——

uary.
4

- = ~
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o Fgﬁ Kiewel, president’ and..
‘cha n'of the board of Grain B@
are ¥

Breweries, Inc., reported to sh
holders today that both sales and
earnings of the company were up
substantially in 1969 over 1968.

“The year 1969 was Grain Belt's
l4th consecutive year of sales in-
creases and th:%ggst sales by far
in the history of¥the company,”
Kiewel said. Gross sales for 1969
were $41,380,212 compared to $37,-

989,435 for 1968, an increase of 9
percent,

Earmings for 1969, before an ex-
tradrdinary gain, were $1,213.409
or $1.27 per share, representing, a
30 percent gain over 1968 earnings
of $933,801 or $97p€r SBBZI‘ZE'._;A_ﬂEf
ifichiding 4 non-recurring extraor-

dinary_ gain of $118,000 in 1969,

total et _earpings were $1,331,409

or $1.39 per share, 'an increase of

439, over 1968 net earnings ‘when

there was no extraordinary gain.

ALY 19, 1970

Grain Belt Purchase

Hauenstein Label

Hauenstein beer taps are running dry in
bars and taverns, and the last of the bottles
have been filled with the beer that has been a
well-known New Ulm product since 1864.

But Hauenstein may live again. -

Frank Kiewel, president of Grain Belt
Breweries Inc., disclosed Monday that his
firm had purchased the Hauenstein label,

bottles and other containers.

““We have no definite plans but we might
bring out a beer under the Hauenstein label,”

said Kiewel.

The purchase does not include any of the
brewing machinery, nor the buildings. Roger
Schmid, president of Hauenstein, said he was
working on liquidating the rest of the

Hauenstein plant.

-

BREWERS BULL ETIN 2/19-70

Reports Record

Grain Belt

Sales And Earnings In 1969

MINNEAPOLIS — Frank D.
Kiewel, president and chairman

of the board of Grain Belt Brew- |

eries, Inc., reported to share-
holders this week that both sales
and earnings of the company ad-

vanced substantially in 1969,

“Last year was Grain Belt's|

}4th consecutive year of sales
Increases and the highest sales
by far in the history of the com.—
pany,” Kiewel said. Gross sales

Grain Belt Reports
Record Sales And
Earnings In 1969

[Continued from Page 1]
43 per cent over 1968 net earn-
ings when there was no extra-
ordinary gain. _ '
Earnings per share figures for
both years give effect to a two

in 1969 rose to $41,380,212, from
$37,989,435 in 1968, an inerease
of nine per cent.

Earnings for 1969, before an
extraordinary gain, climbed to
$1,213,409, or $1.27 a share, up
30 per cent over 1968 earnings
of $933,801, or 97 cents a share.
After including a non-recurring
.extraordinary gain. of $118,000
in 1969, total net earnings were

for one stock split approved by
shareholders on December 1,
1969. After adjusting for the
two for one split there were
I958,000 shares outstanding on
December 31, 1969, compared
,to 958,600 shares on the same
date in 1968.

$1,331,409, or $1.39 a share, up
[Cont. on Page 4, Col 4]

Grain Belt is one of the tycoons in the
brewing industry, ranking 21st nationally.
The firm had record sales in 1969 of
$41,380,212, up 9 per cent from $37,989,435 the
previous year,

Earnings before an extra-ordinary item
were $1,213,409 or $1.27 a share, compared
with $933,801 or 97 cents a share.

The extra-ordinary item of income was
$118,000, which will not repeat. This was
depreciation from last year which the
government said was too much. This item
raised net earnings to $1,331,409 or $1.39 a
share, a gain of 43 per cent.

Grain Belt stock is traded on the Midwest
Exchange.

Grain Belt ,Anii‘f&fiqiiEcséos“R‘f;zlf)zM
hoto Contest

: r i’l!‘\rision 5€=
e wogth $65, went
MOr i son o Minnétonka

Drive place went to Ronald
first 24 Main Street N.'E,
and honorable mention

B werealsopresentedin

giicst. FIFsg s

$100 70 e'a_gh' 4

Mrs. William (Beverlyf-l‘:d:tman was happy to hold the
prize winning photo when her husbhand, William, received
the *First Award’’ ribbon rosette and $100 check presented
by Lee Birdsong, vice president-marketing, Grain Belt Brewer-
ies, Inc. Mr. Cottman was a top winner of the Grain Belt
Amateur Photo Contest in the color divisions | ' :

1y NG ISy RGUS — Thirsday, Bebaey 2

William Patrek, 2719 Queen
Ave., No., winnér of 2 awards;
Ken Mosrison, 113 Live Oak
Or.3'Ronald Reed, 1024 Main
N.E.; Eugene Schwope, 1075
Van Buren Avenue and Nick
Benson, 1441 Marshall N, E,

Second place intheblackand
white division went to Bruce
Brown, 2629 Fisk in St. Paul
and 3rd place went to Gray Lee
Garlough,3640 - 38th Ave.,So.
Honorable 'mention in the
black and white division went
to Ronald Reed, 1024 Main
N, E.; Wade Britzius, 715 -
26th Ave., Sos; John Sheldon,
3050 Old Highway 8; William
Cottman, 2440 Girard, So0.;
Wayne Allison, 5648 - 35th
Ave,, So.; Ken Morrison, 11314
Live Oak Drive and Bruce
Brown, 2626 Fisk, St. Paul.

The Judging this year was
done by Bill Seaman, photo-
grapher for the Minneapolis
Star; Tony Lane of Anthony
Lane Film Studios and Tom
Donovan of Knox Reeves Ad-
vertising Agency.

i
The ten lop phbtos; ch
category will be.on d at
Northeast State Bank through

Febs 27, Brown Photo Stores,
March 2-20, Northwestern
National Bank, March 23-27.

| | Marshall N.E.

Eastsiders Among Winners

List Winners in Grain Belt’s
Recent Amateur Photo Contest

LEFT TO RIGHT:
son, Nick Benson of 1441 Marshall
dent - marketing, Grain Belt Brew
Grain Belt amateur photo contest.

William Cottman, 2440 Girard
Ave. S., and Ken Morrison, 11314
Live Oak Drive, Minnetonka, each
won a first place award in the color
and black and white division re-
spectively of Grain Belt's recent
amateur photo contest.

First place was worth $100 to
each man.

| In the color division second place,
worth $65, went to Ken Morrison of
Minnetonka and third place went
to Ronald Reed, 1024 Main St. N.E.
Seven honorable mention awards
| were also presented in the color
division to Roberta Beauchaine,
6406 Unity N.; William Patrek, 2719
Queen Ave. N., winner of tyvo
awards; Ken Morrison, 11314 Live
Oak Drive; Ronald Reed, 1024 Main
N.E; Eugene Schwope, 1075 Van
Buren Ave., and Nick Benson, 1441

Ronald Reed, 1024 Main St N.E.; Mrs. Nick Ben-

K
-

St. N.E; Lee Birdsong, vice presi-
eries, Inc., presenting award in

mention in the black and white di-
vision went to Ronald Reed, 1024

Main N.E; Wade Britzius, 715 26th
Ave. S.. John Sheldon, 3050 Old
Highway 8; William Cottman, 2440
Girard S.; Wayne Allison, 5648 35th
Ave. S.. Ken Morrison, 11314 Live
Oak Drive, and Bruce Brown, 2629
Fisk, St. Paul.

The judging this year was done
by Bill Seaman, photographer for
the Minneapolis Star; Tony Laner_pf
Anthony Lane Film Studiés . and
Tom Donovan of Knox Reeves Ad-
vertising Agency.

The 10 top photos in each gate-
gory will be on display at the fol-
lowing places:

Feb. 23-27, Northeast State Bank;
March 2-20, Brown Photo Stolres:
March 23-27, Northwestern Nation-

al Bank.

Second place in the black and
white division went to Bruce
Brown, 2629 Fisk, in St. Paul and
third place went#o Gray Lee Gar-

One ‘hundred and fifteen ﬁ:f.
¢ judged in this year's gontest.
jwere judg o

!

lough, 3640 38th Ave. S. Honorable

—

F——
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Amateurs Were Invdlved in 1-

Monday morn-

Burglars Hit 5 Places Here

The largest rash of burglaries in
25 years , ..perhaps in history ...
took place here early Monday morn-

ing., Five places, including three

churches, were entered by onegroup,

And a breakin at Lloyd’s Laundro-
mat, running the weekend total to six,
wad made by others, probably juven-

iles,

Places burglarized were:

® pirst English Lutheran Church-
Thieves took about $1,200 in cash
and checks from the morning collec-

- Professional safe-

PEELED SAFE
crackers

police say,
the safe at

did
The picture above shows

Kaiser Beverage. Two

tion plus some small petty cush funds
found in a cabinet; two cloceric type-

writers; an 8MM movie | rizjector and
a 35MM slide pro!

® E U.B. ( rhieves took $6
in stamps 2 M mavie project-
or,
‘ @ Gerrian Lutheran Church - Noth-
ing taken.,

® Coca Cola Bottling Co, - Cash,
perhaps $100 or less, taken from a
change-maker and various vending

machines,

N -
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(’l‘ain B

the work, Marshall “éburglary at his Grain Belt Bortling

Co. plant at Madison, S.D,

taw

: o ) . flies, He said he .d
weeks earlier, Kaiser’s father had a| )

took about $1,700 in cash,-a shotgun,
wrist watch and perhaps some mis-
cellaneous items, 3

® Kaiser Beverage .- Thieves [

Police Chief Chet Wiener said he’s
never seen such a number o related
burglries in one night inthe 24 years
he has: been on the police force.

“THE last safe cracker We'had here
burglarized Lloyd’s Fairway/seyeral
years ago,. he said, “butthis was just
a singje burglary.” ot

Although Marshall police have no
real leads on the burglars,.they feel
it is more than coincidence that
Madison, S, D,, Fairmont and Mar-
shall were burglarized on three suc-
cessive weekends,

The gang that hit Madison burg-
larized the Grain Belt Bottling Co.,
which is owned by, Curt Kaiser’s
father. Hearing about the burglary
ar the Madison plant, Mrs, Kaiser
said they were not' too surprised to
have their place broken into here,

The burglars are professionals,
according to Chief Wiener, Theyknow
how to peel a safe, He estimates they
were in Kaiser Beyerage only 15 min-
uLes or so. '

Two of the chufches, E,U.B, and
First English, wer's not iocked, They
climbed through a wifiidow at the Ger-
man Lutheran Zhizch,

The Coke plant and Kaiser’s were
entered by smashing locks on the

doors,

P
et I_’})e Rev, Daniel Jordahl, pastor of
| Fitst English Lutheran, said his dog.
“stérted barking between 2 and 3 a.m,
MOnday., He said his first impulse
was to scold the dog, but the barking

i ﬁed and he thought there may have
some prowlers walking around,

3 )‘.

| John Sherman, owner of Coca Cola

' Bottling Co,, said he doesn’t have a
' safe because they draw burglars like
eposits receipts
nightly #nd Keéps only a small quan-
) tity of change in the place. .. ...

Pl

Although all drawers were opened
atrewn on the Floows(thers was e
the y\there was :

damage, he said, " _' e

Whoever opened the locked desk
drawers and vending machifies really
knew how to do it,” he said, The desks
were hardly scratched at all and one
vending machine was bent so slightly
it was repaired in only ‘minutes,

The State Crime Brueau is workin
with Marshall police to solvethe bur-g-
glaries,

[RRIHRIER
| Meeting, Mpls. ©

| Chuck Plantenber
! Theis, Arnie Fussy, %‘or?yogr}i’sf
; tose%:, Duane Johnson and Joe
gf?;ﬁi’&nmﬁzm Beverage Co
g n., last week at:
tended the 1970 :
: sales meet
of Grain Belt ?reweries, Inci.?g

.| Minneapohs;

At the meetin
g they hearda
addxfess by Frank D. Kiu*.\weegl
president, who said that lasﬁ
year Grain Belt showed a rate
gﬁ growth more than double
: at of the Industry’s. It was
4 I;e fourteenth year of a rate
?3 sa!es growth in excess of the

rewing Industry’s growth,

Featured speaker at t
h
I gelt annual sales meetd‘:agm;giu?
L_zd Grant, Coach of the
Minnesota Vikings,

Fo
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l' Bill W
sonnel @#* Lake Region Bever-

 age, Wayzata, recently attend- | brable mentio

b0 e

|ed the 1970 sales meeting of | and black and :

| Grain Belt Breweries Inc. held!

in Miﬁpi?polis, |
- Ken Morrison, ilSIi.GL"ifve
Oak Drive, Minnetonka, ‘Won &
first place award in the bial
and white division of Gréin
Belt's amateur photo contest. |,
First p[ac‘e earned Morrison l

r and all the per-|$100#He. also won secd";ﬂi o ‘
in color photogi-ai)h{: a

: cﬁlo;' ‘




SUPERIOR SCHNAPPS SHOTS—Each of these pictures won its photog-
rapher $100 in this year’'s Grain Belt Breweries, Inc., amateur photo con-
test. The shot of the beermaker’s office as seen through a timbered
fence, taken by William Cottman, 2440 Girard Av, S., was the color
division prize winner, The winter night scene (right), judged bést of the

& West Omaha Sun

Omahal Nebr.
13,572)

MAR o 1970

Keenan retires\
from Storz post -

W. W. “Wally” Keenan, _’fﬁ?
N. 36th St., has retired as vice-
president of the Storz division, |
Grain Belt Breweries, Inc.

+ Keenan, who will be 6_5 in
July, had been a vice-president
for the Storz Brewing Co. for
several years, before becoming
associated with Grain Belt in
1967. He has worked for varl-
ous  Omaha - business - firms

“since.1945. ~ i

Dundee
' (Cir. W.

ll A second grader at Cav-

black and white entries, was that of Ken Morrison, 11314 Live Oak Dr.,
Minnetonka. Morrison also won second place and $65 in the color divis-
ion, in which Ronald Reed, 1024 NE. Main St., was third. Runnerup in |

the black and white category was Bruce Brown, 2629 Fisk, St
while third went to Gray Lee Garlough, 3640 38th Av. S.

L T —— i -

LS. TRIB, 4/16-71
A Tmaiat =
Youngster

Knows How fo

Hamm It Up.

Thursday, April 16, 1970

106th dav, 259 te Ao this yeor -
Sunrise 5:27 o.m., sunset 6:59 p.m.

'anaugh School was _sent
|home at day’s end to find a
picture _of a famous Ameri-
can for@lass next day.

The youngster pondered
the idea for a.while and
when he got home he asked

his father for a .picture of
Alexander Grain Belt. -

R

MBTSETARI/1%-D
GRAIN BELT -

SALES KEEP
ON BUBBLING

“The brewing indus-

" try Is a special situation,
1 guess,” said Frank D.
Kiewel, president of
Grain Belt Breweries, Inc,

The proof of that state-
ment is Grain Belt’s con-
tinuous rise in sales de-
spite, or because of, busi-
slumps. Kiewel noted that
in bad times people tend
to switch from more ex-
pensive drinks to beer,

Volume 63 prrweRS BULLETIN

Brewery Property
Not Included In
Transaction

MINNEAPOLIS — Grain Belt|
Breweries, Inc. announced this
week it has acquired the trade- |
mark and certain inventories of
the J. Hauenstein Brewing Com-
pany, New Ulm, Minn. The
brewing property at New Ulm
was not included in the trans-
action.

Frank D. Kiewel, president
and chairman of the board of
Grain Belt, said the action was
a step in a widening plan to
_seek out acquisition possibilities
in 1970, both in the brewing in-
dustry and elsewhere. Kiewel
also said that Grain Belt had
purchased the Storz Brewing
Company of Omaha, Nebr., for
cash on December 31, 1969. The

[Continued on Page 4, Col. 1]
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Grain Belt Aéquires Two

Midwest Brewing Firms

Grain Belt Breweries, Inc., Minne-
apolis, has acquired the trademark
and certain inventories of the J. Hau-
enstein Brewing Co., New Ulm,
Minn., excluding the brewing proper-
ty, reports Frank D. Kiewel, presi-
dent & chairman.

Grain Belt also has purchased the
Storz Brewing Co., Omaha, for an un-
disclosed amount.

During 1969, improvements and ad-
ditions authorized for the Minneapolis
plant totaled approximately $2,000,000,
including a new .warehouse with bulk
can handling facilities to cost in ex-
cess.of $1,000,000, a new high-speed
canning line capable of running at a
speed of 1,200 cans per minute to
cost in excess of $500,000, and .num-
erous smaller additions totaling ap-
proximately $500,000. '

3-12-70

Grain Belt Breweries Buys E
Hauenstein Co. Trademark|'

Grain Belt Buys
| Hauenstein Co.

Trademark

[Continued from Page 1]

purchase price was not stated
and payment was made from in-
ternally generated funds.

During 1969 improvements
and additions authorized for the
Grain Belt Minneapolis plant
totaled approximately $2,000,-
000. The major items were a
new warehouse with bulk can
handling facilities to cost over
$1,000,000, a new high-speed
canning line capable of running
at a speed of 1200 cans a min-
ute to cost more than $500,000,
and numerous smaller additions
totaling approximately $500,000.
All improvements have been
paid, or will be paid, from in-
ternally generated funds, Kie-
wel said.

In 1969, the company’s sales
increased nine per cent over
1968. Grain Belt placed 21st in
size among United States brew-
eries in 1969, up from 22nd place
the previous year.

Earnings increased 30 per
cent in 1969 over the previous
year before an extraordinary
item of additional income
amounting to $118,000. Net earn-
ings, including the extraorflinary
item, were $1,331,409, or $1.39
a share, compared to $933,801,
or 97 cents a share in the pre-
vious year.

“There is a profitable future
for the aggressive regional brew-
ery,” Kiewel said. “Despite all

“the trumpeting about the na-
tionals by some of the so-called
experts, the fact is that for years
the outstanding gains have con-
sistently been made by the
strong regional brewers. This is
particularly true of brewers lo-
cated in the Midwest and the
West of the United States.

“People make a business. We
H%ve good people. That is why
we expect our progress to con-
tinue.”
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begin bottli
a few weeks:

Although it completed-”
the purchase Feb. 14,
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the trademark and certain inventories of the 113 Iiaf" '.“{-e'._",\.
Brewing Co. of New Ulm. The brewing property at Nev
Ulm was not included in the transaction.

work-
2. shop here June 9. Ron Oakland,
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Advertising, Inec., which handles
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out acquusition 3 » Lol Modady 3 cash was involved. 3 : sigent

' dus};ir‘iﬂ:ll; ?Elgg\zgcrl)rmmneﬂls and additions amilmmgd_ for A tiny b:'-?—lw_e:‘_\_"f_m_m.::r‘c":.l
the Minneapolis pianl totaled approximately $2 m:l!srls:x. and operated in oW ]L:T
Kie“;é‘l said. The major items were a new warehouse “F'h by men of (.'_"';1 In",th 1-:.-‘-:.‘;- [ IL;O:hF.am-"ﬁ Minneapolis plant,
bulk can handling facilities to cost in excess of $1 million: al tage and_tastes in_ cer, | __uﬂllyi?fejt?:__]_)_q[_,(_has?.m‘
new ﬁi;:‘h speed' canning line capable of Tunning at a speec Hauenstein was a casualty —ussell Graveli _

charge of production. Willi. |
harge ¢ : ili- |
h.’;ld: bterz:nge; Wés promot-
Bd Irom associate hrewmas-
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be among other agency, adver-
tiser and

_Ill Grain BE"; ‘ncﬂ Schmid, president | Mayor éaz'ney 11\_, ek will

present the names of Arthur E.
1r

Roger

1 i | ™ J ; ;
of Hauenstein a the | ‘
only one of the brewery s lse y ;
two dozen employees not . . ’

media executives at

-

13 cents per share, for the
first quarter of 1970, Frank
[D. Kiewel, president and
| board chairman, reported at

il k the workshop who will give ac- ki. for the parks and
| ; tual case histories of ‘successful | recreation board: and Mrs.
| BUYS Trademar : S " | use of outdoor advertising. They | Mildred Ochlrich for the housing
- a | put out or work by ti Grain Belt Breweries Ine He said that the c - | will outline details of the plan-| authority.

il sale, has been retained by ‘ 0 00, otlsie, Sald that the compa- ; \ v £

A Of Hauensteln GL:‘:‘_in Holt o e enBiltant. |h’3Id earnings of $129,000, or|ny's profit margin “has been ning and philosophy = behind

under strong pressure from
severe competitive price re- "'
ductions and from increased 2

their eampaigns as well as re-
sults,

The program willl illustrate

Grain Belt Breweries, Inn:.ci
‘| Minneapolis, announc ?\d |
:| Monday that it has acquire

A few of the men may
be picked up by Schell’s,
the other brewery in New

‘ % ‘ 1 e several the company’s annual meet costs,” but that the company the principles 6f good outdoor
“| the trademark and “cerial | Ulm, There are ~.0\t z i 1\ pc' ¥'s annual meet- |is wor king on several impr- r | design and demonstrate why cer-
| inventories” of the J. Hauen- | other manufacturing ng Monday.

+| stein Brewing Co., New Ulm,
o\ Minn.
The purchase price was |
not made public. pre\-'_fﬁr, |
Grain Belt, which disclosed

' plants in the town, includ-
ing- those of 3M, Kraft
Foods and Goodyear Tire.
“Well, it goes that
way,” commented Repass

The figures compare with
net earnings of $127,000, or
13 cents per share g year
earlier,

Kiewel told stockholders

ovements to achieve new
cost reductions.

A major item will be a
new bottling warehouse and
can handling plant which

5, | tailidesigns are effective while
- | oth@rs are not. Basic informa-
. [tion"about the medium will be
if | offered by those who know it
l- | best. Speakers Wwill discuss the

| that sales for the first quart- will c‘)pe-n‘in July at the com- I- | relationship.of outdeor media to
er ran 9 percent ahead of the | P20Y'S er_meapuils complex, other media, outdoor market
same quarter a year earlier. ‘ Kiewel said. y | coverage, audience demograph-
The company releases its| He also told stockholders e|ics, new and economical pro-
sales figures only on an an-|that Grain Belt is now “ac- e | duction techniques and what

,aual asis, so dollar figures‘ti_\-‘ely engaged” in talks d|form outdeer advertising will
were not available, aimed at the acquisition of

Clvne, a lonatime Hausn-
stein keg filler, to inguir-
ies about the sale. Clyne,
59, said he had no imme-
diate job prospects.

! Grain Belt said it would

'| the acquisition in its _1969|
| annual report, said the trans- |
| action did not include the |
‘| prewing facilities at New |
1| Ulm,

| The. N Ulm
| Thé. New Ulm Bl
‘| went out of business in Feb-

|
brewery |
1
1

| try to duplicate the However, Kiewel saidJolher companies “hoth in oy b s
. Y ruary. Hauenstein brew, al- ApFil sales were running|and out of the brewing in- y
I| “The Hauenstein purchase || ‘ though it did noi wle :lf: better than 9 percent ahead dustry.¥ He declined to elah- y
‘| 3¢ but one small step In a | |, attempts at improyement. of a year ago, | orate on that point, = S
| lif'idcrnina plan to seek Out ‘ The beer will be brewed

and bottled here. No keg
operations are foreseen.

1% ADA, MIN&N. 4/1-/0
_,//4 QC%’OF' 'I‘IIE’IRIS}{—H you ever enter a dra\jring
for a prize . . . be sure te change your name to Stt!iwa_n
first. You see, the luckiest guy _\'t:u'\e'(-"er known IS’
“‘Spanky” Sullivan, local Grain Belt dis-;tr:lm(or: _-\_ couple ©
of years ago he wen a new Arclic Cat snowmobile in Hen- ,
? drum at a benefit of some kind or another held there.,
Last Sunday he was notified that he had won a colored
TV set in Devils Lake or seme such place as that. He
didn’t even pay for the ticket that won fm'.him_ T!aen, 1as.t._
week in Ada, he won a new Fo_rd‘ 1a-ton pickup. ‘lh_at, my+
good friends, is asmighty good winning average! .
P Iy

/| dequisition possibilities 1n |
| 1970, both in the brcwmg in- |
deo b ki el o sic Ert | The purchase was the
| Frank D. Kiewel, prles1gei1t | The purch e vas the |
| and chairman of Gra]n‘t elt, o e
| said in the annual report. Eain B Deceinber e
|  Kiewel declined to _el_aba— S e Stos B]‘Qm—nn o . |
| XA e Tkt oss ot Co. of Omaha for an unan- e is .r_nml.!ares with earnings of $127.000 or 13 cénts per

| plans. Grain Belt does not I | nounced amount of cash. share 3_:‘;0;11- 2o
Igave'any activities outside 5y pedyem g e

. . said sales increas :
cent over the first quarterof 1969 é nereased 9 per
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Grain Belt Has Recor 4 Earnings
Grain Belt Breweries, Ine i
x E A €., reported earnings
| 129,000 or 13 cents per share during the first qmterr)l'}EJ'?rr}f '

the brewing industry' now. =, - —

The firm purchased ?\‘Log? '
| Brewing Co.’ Omaha, Neb., |
| in December.

&
¥ <




By JUDITH GERSTEL

‘Minneapolis Star Staff Writer

The trade calls them “industrial shows,” but the
descriptive. term is “disposable musical comedy.” Unlike
the Broadway productions after which they are mo-
delled, indugtrial shows are heavily guarded against the
public and close after one performance—even the suc-
cessful ones, '

Production costs can run from several hundred dol-
lars for a skit with a few actors, to more than $25,000
for a full-blown musical with orchestra, singers, and cho-
tus line. But the audience neyer pays a penny. And no-
body loses money. On the contrary, there is a lot of mon-
ey to be made from industrials, though indirectly.

The industrial show is a form of communication—
increasingly popular—between employer and employee.
When company executives want to open a new cam-
paign, promote enthusiasm for a new product, change
the company’s image, or simply deliver a pep talk for the
coming year, the first step is often a call to an industrial
producer.

More than 125 such producers are registered with
Actor’s Equity, national professional theater guild. One
of these is Don Stolz, director of the Old Log Theater,
Who uses Old Log resources and personnel to stage
about a dozen industrial shows annually in the Twin Ci-
ties and around the country for such companies as Honey-
well; Red Owl, Pillsbury, Toro and National Car Rental.
Stolz has even produced shows for the Episcopal Diocese
of Minnesota, the state of Minnesota and the Minneapo-
lis Athletic Club.

The shows, with script and lyrics by Stolz and mu-

sic by Bob Williams, replace the old familiar and gener-
ally despised format of sales meetings and conventions.
Inscrutable charts, monotone speeches and boring semi-
nars are made ‘obsolete by sligk musical productions in-
corporating pretty girls, catchy tunes and plenty of in-
jokes along with the pitch.

Stolz consults with company executives to get his
material, “He visits with people in the company and may
even go out with a salesman for a couple of days to get
the feel of a company,” explains composer and Old Log
publicist Williams. “Usually the company doesn’t object
to our ‘zinging’ the home office a little, and the employ-
ees in the audience love that,”

A recent Stolz production for Grain Belt Brewery
played to several hundred heer distributors gathered one
Saturday morning at the Radisson Hotel for their annual
sales meeting. The title was “Grain Belt Is Now” and the
show opened with a 12-piece combo and an attractive
young chorus line tracing the history of Grain Belt
through the years in appropriate music and dancing.

A brief interlude of executive speeches—the dan-
cers escorted the executives to the microphone—was fol-
lowed by a skit in which Ken Senn of the Old Log Com-
pany played the role of a typical beer distributor, exag-
gerated for instant recognition and amusement.

Stolz enticed the audience of beer distributors into
identifying apd sympathizing with the Senn character
and his family, played by Old Log regulars Grace Keagy,
Nancy Nelson and Nick Nolte,

Once the identification was established, the Senn
character was made to become aware of certain ideas
which the Grain Belt people wanted their audience to ah-
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Grain Belt Reports Sales

Rise In First Quarter

Net Earnings Are
Slightly Higher

Sales Rise In
MINNEAP(—);S_— First quar- FIrSt uuarter

ter sales of Grain Belt Breweries,
Inc. ran well ahead of sales in
the year-ago period and earnings
increased slightly, Frank D. Kie-
wel, president and chairman,
told the annual meeting here last
week.

He described the first quarter
sales gain as “an encouraging
growth trend comparable to the
overall improvement the compa-
ny enjoyed in 1969.”

First quarter net earnings of]

of $127,000 earned in that period
last year, Kiewel reported.

Net earnings were 13 cents a
share in the first quarter of both
Vears, after giving effeet to the

[Cont. on Page 4, Col. 4]

tive position in

place.”

May 22,

Grain Belt Reports

[Continued from Page 1]
two for one stock split approved
by shareholders last December 1.

“Our margin and earnings in
1970 have been under strong
pressure from intense competi-
tive pricing activities and from
continued increased costs,” Kie-
wel said. “We are now working
on several plant improvements
which should help us maintain
our excellent products and also
$129,000 compared with the net|achieve cost efficiencies neces-
sary to maintaining a competi- iR
the market

5/43-T70
MPLS, COI\/IMERCIAL
Give a Little Whistle! VST
Grain Belt Park Opens

Grain Belt Park at 1215 Marshall
street N.E., Minneapolis, now is open
to visitors.

Beautifully landscaped in ~flowers
and greenery, the park is awaiting
the summer tourists. From now
through September, the brewery of-

. fers tours every half-hour from 9:00
a.m.through 3:00 p.m., M onday
through Friday.

Individuals, c¢lubs and groups ar e
welcome to tour the brewery and
visit the park area. Four white-tail
deer are kept in the park during the
summer. The fountain in the park,
built in 1963, runs 24 hours a day
and recirculates 500 gallons of water
per minute.

The tour through the brewhouse,
storage -cellar and bottlehouse takes
approximately 45 minutes, The visi-
tors then relax under a large tent or

the Gasthaus, where refresh-:
ments are served,

Directors declared a quarterly
dividend of 12 e¢ents a share,
payable June 15 to shareholders
of record at the close of business

“Throw-away musical comedies’ pep up

sorb. (To reveal these “ideas” would be treason. Industri-
al show contents must at all costs be kept from competi-
tors.) ;

Industrial shows work, according to Frank Kiewel,
Grain Belt president, who has been mounting Stolz pro-
ductions at his sales meetings for the last six years.
“Even the most brilliant speakers—and most of us aren’t
—lose the audience after a while, so we arrange for mu-
sic, skits and dancing to reinforce the ideas we present
in our speeches,

“Each song is related to the pitch we want to make.
We list important points, and Stolz presents them in a
palatable form that’s entertaining and educational.”

company sales meetings

¥
i
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Kiewel is convinced of the effectiveness of his in-
dustrial shows. Attendance at the sales meetings grows
every year, he said. “They come to see the sKits and
singing and dancing, I certainly wouldn’t give Stolz all
the credit for our sales increases, but these shows are
definitely part of our total sales increase package.

“I think it’s the best show in town.”

MPLS. STAR
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o

Barbara

Flanagan

ONE OF THE CHEERIEST ITEMS—for me—in the |

new Minneapolis planning reports is the line that reads:
“Billboards would be eliminated Downtown wherev-

er they disrupt views of major buildings, focal points, |

landmarks or any other pleasant view.”

Se why don’t we start
by removing the two bill-
boards on the west end of
the 3rd Av. bridge? They
block a dandy view of the
river, St. Anthony Falls
and the Stone Arch Bridge.

NEIGHBORS
CLEAR WAY

FOR PARK
"WHILE THE PLAN-

NERS plan, the people are pushing ahead in their neigh-
borhoods with good ideas. The newest group to come
forward is the Safe Play Space Committee of Prospect
Park.

They've asked the city to allow them to turn a trian-
gle of city-owned !land at Seymour St., and Sharon Av.
SE. into a playground for the 150 kids*from toddlers
to 10-year-olds—who live nearby.

Charles L. McGuire, committee chairman, said the
plan began two years ago when some neighbors asked
the city to block off a street for a playground. But other
neighbors protested because it gave their tiny tots the
netion that playing in the street—any street whether
blocked off or not—was okay.

“We had some fairly tense moments,” McGuire
said. “Some people even tried to burn down the barri-
cades. So we got everybody together and surveyed the
area to find several sites that were available.”

While they've waited for official permission to de-
velop the lot—committee members plan to do the work
themselves—they’ve cleaned it up. Now they have to get
the debris hauled away. s -

Second Ward Alderman John A. Cairns t#lled the
propasal by the committee “one of the most complete &f-
forts t6 be accomplished by any neighborhotd 'group in

quite a while.”

It shows what

éﬁ?edvup neighborhood cemmittee
can do. : :

-

—

* * #

I WOULD" SAY THAT the work of the Safe Play
Space Committee of Prospect Park would qualify for a
CUE award.

_ Remember that CUE—the Committee gn Urban En-
vironment—will hand out its first awards for city beauti-
fication June 9. Anybody can send in a nomination to
Ed Howe of CUE at 301 City Hall

But the entry deadline is May 25, so get cracking,

I listed a bunch of likely nominees in this cdlumn
last week. Now I've thought of several more.

“individual” category, don't forget sculptor
Daniel L. Johnson of New York City, who has cregted
and donated a sculpture to Martin Luther King Park, It
will be place in the park this summer.

In the “Business and Institutions” category, I can’t
forget to salute the parking lot of Midland Be;nrg,with its
brick walls and flowering crabapple trees,

Then Frank Kiewel of the Grain Belt Brewery is an
award prospect because he removed flie ugly advertising
sign from the side of the grand old brewery tower and
created a gem of a corner on Grain Belt Park,

_ The Curtis and Sheraton-Ritz Hotels should be con-
sidered for their elegantly landscaped gardens and pool
areas. And Northwestern National Bank built a dandy
new building to enhance north Minneapolis,

Among “Organizations,” don’t for et the Friend
the Eloise Butler Wildflower Gardens, %‘hey raised -fni‘gg
Lo build & charming new shelter in the garden. It, was
completed and presented to the park board—and te al]
of us wildflower fanciers—this week. Go and logk,

_ Get busy now nominating your CUE winners. Dead-
line daLMay 25,1s just one week from Monday.

Ardvarticargne
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. is a beer is a beer

Graham C. Anderson of
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or by children who are
ambitions enough to scay-
enge the roadside.
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* Two Grain Belt Execs Will Speak \

MODERN BREWERY

Route 2, Hugo, sent this - . F R 0 d Ad ° e w k I' j 9
e oun "cramen oot e e s g ¢ At Outdoor Advertising Workshop June
his _own personal war éan bo ass-ure.delliS S“‘. : Ron Oakland, senior vice president on the Grain Belt beer
against pollution. l. 1 1d 2 it t“ | £ account at Knox-Reeves Advertising, Inc., and Douglas Holcombe,
“Every Spring we pick s i L g e I * of advertisi d publi lations at Grain Belt Breweries
up the mile of town. and branding type crusher at B (!nectol_no ld.l‘m lifllng . lI:l) : I'T O tdﬁ : ATd ertising W01'k=:ho[;
: 3 5 bt W ) i g | Inec., will address the second annua utdoor Adv ; S
county roads next to our every collection polpl, bu | ¢ P 9 at the Foster & Kleiser Outdoor facility in Chicago.
home."" e writes, ) SFFQ e deu}lls a:nd |1 el - The Workshop is sponsored by
This year T was cu- ecgnur:;jn_s ‘;f o ifdcug: | the Institute of Qutdoor Advertis-
rlous about the debris that a.n ‘ked spos"a ' i ing, the American Association of
Is discarded by the ray. Worked out. | Adyertising Agencies and the As-
agers of our roadsides, Anderson then went on I sociation of National Advertisers.
The majority of the 312 to give a straw poll of the | Its purpese is to st.lmulatg new
liems discarded consisted accumulation along Wash- ideas on the use of Outdoor adver-
of 235 beer cans and bot-  ington County 8A in ! tising and the creation of more
tles and 28 soft drink con-  Oneka Township, center- | eﬁ'ectl\:’e designs. :
tainers. ing on the beer can count | Gr:.u'r} Belt won twe awa{'d'sl l'n
. "It is high time that we and ignoring the liquor | the 3;_t_!1 Ou‘tdoor _ ?d\'ﬁitislﬁg
= - ’-Eﬁz‘f*!‘ :1_1 _:\-Iinnesnta and in the bottles, tires. hoxes and | i E&Tpet:tzon, sponsored v e
’“.E : g g & : pe L .'mled’ States_l’llt  those muffle:'s N mnd. n g Mr. Oakland and Mr. Holcombe
Rt new e} W & & i datory deposit on these Here's how the throw- | | : ;i fer avehch 5d
R o iy gaas i 3 : li ables to j thei ave { will be among other agency, ad-
7 = 3 1, R totars helii e e BRI Mgse ] | vertiser and niedia executives at
PR _— b return by the purchaser days: \ S el P :
: ; : A the Workshop who will demon-
, j ‘ , 9 ?THF&EH ............ S BN S SRR, S8 I strate through actual case histories
O s Ot w o cm:ol’fs R e = g 7 | the successful use of Outdoor ad-
gaf,?m gt i R e e (s o) I vertising. They will be giving de-
[ in Orange City iy s S T L 2l ol - Tl OPCR 17 ( tails of the planning and philoso-
GOTCHA??? THAT'S what a billboard ir megsage Budweiser ...... TG T e N L RO R 13 | bl i behid Eheh Cra e
claims. But apparently the advertising Colf 88 o L R RS 12 |+ tising campaigns as well as re-
't "gotcha" some folks. Large red letters on Rolsl . e s R A 11 |1 sults, ;
ol ] . ] suggest an alternative to s A CNSET R oY I s &l In addition to illustrating the.
S e e i/ = ] = Einiflar.oid; Coalkin st 3 principles of good Outdoor de-
£ . _namely ban e MWL TR PRI I e SR ¢ o3 S
the whole billboard business, ' Leinenkugef £ T Pt S L | et sign and demonstrating why cer-
st North Star 3 f tain .designs are effective while
bOir - Buckhorn TN R M TR e 2 - others are not, basic information
Miller! Eho L VD AN O (AT R | about the medium will be offeved
P ; ?” e A by those who know it best. This
L ey e e 1 - will include the relationship of
® pd e Outdoor ‘to other media, Outdoor

v _ P«

%ERN’BREWERY"AGE 5/25-70 F SN BIDDING-ON 9
WHILE STROLLING THRU THE PARK ONE DAY. Now open

to visitors, local and tourist, is the Grain Belt Park at 1215 Marshall
$ NE in Minneapolis. Beautifully landscaped with tender, loving care,
the park harmonizes shrubbery, flowers, tame wild life (four white-
tail deer) and the spouting fountain. Visiters can take the tour of
the brewery, and up to September, enjoy the breweiy’s hospitality
under a large tent or the Gasthaus itself for appropriate refresh-
ments, Monday through Friday. Water in the fountain comes from a
depth of 1074 feet, a source known as Diamond Wells, and is recir-
culated of course, Heaviest traffic begins next month.

market coverage, audience demo-
graphics, new and economical
production techniques and what
form OQutdoor advertising wil
take in the future.

'ERY AGE 6/8-70 STAMFO
' > * COMMERCIAL WEST 6/6-70
New Grain Belt GBX "‘1

Malt Liquor Bows
-In Selected Markets

Grain  Belt Breweries,

: Minneapolis, Minn., has announced !
that on June 1st it began market- | *
ing a malt liquor under the brand
name of GBX. i
Plans ecall for initial distribution |

Grain Belt Indroduces
New GBX Malt Liquor

Ine., Grain  Belt Breweries, Inc. on
June 1 infroduced a malt liquor un-
der the brand name of GBX. Plans
call for initial distribution in the Min-
neapolis-St. Paul area and outstate
markets, also into Omaha, home of
Grain Belt's recently-acquired Storz
brewery,

- e
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| Grain Bélt Plans

M. 104,387
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and outstate Minnesota markets.

. GBX Introduction

Grain Belt Breweries.
Inc. has announced that
on Monday it will *begin
marketing a malt liquor
under the brand name of
GBX.

Plans call for initial dis-
tribution in the Minneapo-
lis — St. Paul area and
outstate Minnesota mar-
kets. GBX will also be in-
froduced into Omaha,
Neb.,' home of Grain
Belt's recently acquired
Storz Brewer'y. e

AD AGENCY PiCKE!)

G ran- Belt Breweries,
Inc., has appointed Knox
Reeves Advertising, In_c..
to handle its new malt lig-
uor, GBX.

i57 . in the Minneapolis-St. Paul area
|
|

i

- GBX is also being introduced in-
to Omaha,* Nebraska, home of

Grain Belt’s recently acquired
Storz Brewery.
Lee Birdsong, vice president,

marketing of Grain Belt Brewer-
ies, Inc., explained, “GBX will
provide entrance into the rapidly
expanding malt liquor market and
allow us to take full advantage of
the added capacity generated by
our recent acquisition.”

Knox: Reeves Advertising, Min-
neapolis, which has handled the
Grain Belt account for the last
fifteen years, has been assigned

the new product.
&\ 1

. "

Lee Birdsong, vice president -
marketing of Grain Belt Breweries,
Inc., explains, “GBX will provide en-
trance into the rapidly-expanding
malt liquor market and allow us to
take full advantage of the added
capacity generated by our recent ac-
quisition.*’

Knox Reeves Advertising, Minne-
apolis. which has handled the Grain
Belt account for the last 15 yvears,
has been assigned to the new prod-
uet,




PURCHASING WEEK - April 14 19767

PW Purchasing Week asks

What new techniques or modifications are yoi,l using
to more effectively handle ordering MRO supplies?

YWY (WIRRY AEOUNE ¥

=18]

:\‘n_, L

Russell Gravelle, PA,
Grain Belt Breweries Inc., Minneapolis:’

“We are writing an increasing number of annual blanket
POs on MRO supplies repetitively and frequently pur-
chased. This reduction in paperwork provides significant
savings outside the purchasing department. We have
also reduced the number of suppliers of certain MRO
items. This has resulted in better service and Dbetter
leverage control of a good volume of business offered
to a few suppliers. It also presents opportunities to ne-
gotiate a greater discount from list.”

770,279 5. BYR0R -
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OUTDOORS

If Minneapolis’ H. F. (Doc) Wellman had his way,
the nation would be saving aluminum beer cans as well
as drinking from them.

Doc, youwll recall, expressed concern about a year

ago with the numbe
the botfom of Minne

r of aluminum cans he was seeing on
sota’s lakes. As everybody’s favorite

reel peddler and veteran angler, Doc knew that many

fisherme

n have a lot in common with beer cans.

His complaint brought replies from readers who
shared similar fears. Shortly after that, Doc was as!{ed to
E‘testify on aluminum pollution at a- Senate hearing in

Washington, D.C.

| check for £200.00. This check is

Now he’s at it again. e

“Let’s clean up the earth. That's the deal now, isn’t
it?” Doc said.

“We have so much natural great—and that's s_pelled
G-R-E-A-T—scenery. It's a shame we don’t keep it that
way. If everyone was his own keeper, the problem would
be solved.”

Shaiing his concern for aluminum-covered lake bot-
toms, 1 called the Hamms brewery in St. Paul and Grain
Belt brewery in Minneapolis. 5

s “Have you ever considered a program similar to one
started by Coors Beer Co. in Colorado,” I asked.

Coors had announced that it would pay 10 cents' a
pound for old aluminum cans of any brand recovc_ered in
11 western states. If all the cans were turned in, the
company estimated it would cost $5 million.

At those rates, a heavy beer drinking fisherman
could save.enough cans for a new boat and outboard and

ve fun doing - it. _ _ ) ‘
" ut,‘%f 'm‘gspokesm'én'for Hamms and.ﬁgm-Bené‘axd
that Wﬁm is"not. used fo contain their product.

fishermen Should drink soft drinks. Then we
could call Coca Cola ani Peosi.

-

Citizen
(Cir. W. 1,080)
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Frony ieit fo maoht: Jim Rossiter,

TR S e 0

-

Samsoen.  Phil Teeters,

pon

Marv Mowrey, Lyle Storm, Walter Ebeer |

. X RESCUE UNIT

}'U NEARLY OURS
The picture shows Jim Rossi
ter. Ambassador for AK SAR
BEN' vreseating to Phil Teef-
ers,, Chairman of the Walthill
Fire Department and other of-
ficers and crew leaders, a

a donztion from AK-SAR-BEN
given with their compliments
and best wishes on a successful
campaign for donaticns to se-
cure a rescue unit for the Walt-
hill Fire Department. AK-SAR-
BEN is a non profit organization
founded for public service. Thev
have been one of the Stafes
largest donoers toward fire and
rescue unit eguipment and help
in manv oather ‘humanitarian
programs throushout Nebraska
and western Iowa. :

Nete the large Walthill Fire
De on the nicture. Won't that
be a comforting sight when and |
if yvou need the help it can give?

Shouldn’t vou give?

RESCUE UNIT GETS HELP
FROM OUTSIDE

Tae Storz Brewing Company
is offéring to give the Rescue
Unit 15 cents for each case of
Storz Beer bought in Walthill
and Rosalie. That would almost
make a nerson take up drinking
----Storz Beer.

Eastern Nebraska Telephone
Somnany has added $100 to the
wealth of the Rescue Units
~nffers. This is pleasant news,
indeed. since they find that they
must. to keen the sevice up, in-
crease our rates.

[ nresume there are more
Aonations from outside sources
but I only heard of these two
and their generosity should be
known.

How the men of the Rescue
Unit could have used that van
wwhen thev were called to get
a man out of the power take-off!
Their work could have spared
the man and themselves so
much agony of not having the

proper facilifies.

CORPORATE REPORT JUNE 20-1970

Grain Belt

! Breweries, Inc., Minne-
apolis, has announced that it beg

R b e arl
marketing a malt

| liquor under the
brand name of GBX on June 1. Plans
call for initial distribution :

. | in  the
Minneapolis — St. Paul

. : area and out-
state Minnesota markets. GBX will
also be introduced into Omaha, Neb

home of Grain Belt's recently ar.:quir-:‘-'d'
Storz Brewery. :

¥ m m ﬂ m - !"
SUNDAY, JUNE 21, 1'9,7’0

Grain Belt Contest Un

Grain Belt Breweries Inc., ha
. 1L E -, las announced they wil i
;;pokmm a fishing contest in conjunction wilhy th;lf\l}gaig
“Bakota (rga me and Fish Department. g
cIip'It‘eI:ie jfzsh eiligiblfe for the contest are those tagged or fin
elig?ble ;:}rlﬁfé Fish wﬂh_ tags from' previous years are
A grand prize drawing — two Arctic Cat

%'ge cfi;arlxmfing is scheduled Oct. 9.

e fish must be is : i

O s distrjbum;egxbtered at local Grain Belt retailers

Lake Tewaukon on the Tew
e Tewaukon

i{:)f;xgz ggsbbeen stocked with 75,000 northern fingerlings
e neu{:{l;éscér'grgeester, manager of the refuge. He a?ét;
ol ing conducted by the State Game and

The test nettings yielded 33
tings walle
pounds and fwo better than t
about 10 inches lon S g

National Wildlife

ygs, one nearly eight
‘ nds. The others were
g. Also in the nets were 39 northerns, none




Outdoor boards
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Olaf Award

Client: Grain Belt Breweries. Inc,
Agency: Knox Reeves Adv.
Copywriter: Ron Oakland

Art Director: Tom Donovan

I

Grain Belt Breweries inMinneapolis made
assurance doubly sure that media advertising

salesmen would remember the name of a
new product being introduced on the consumer
market. Attractive ““‘GBX Girls™ kept “Malt
Liquor GBX” in the forefront at the recent
media party 'hosted by Grain Bell where
Frank Kiewel is presiderg and Douglass

Holcomb,. advertising manager. Shown here

are (from the left) G. Archer of WMIN,

Carol Gheammagham, Chuck Tyler of WWTC,
Elaine Hall, and Earle F. Kyle, Sr. of the
Twin Cities Courier. According to Kyle,
“Malt Liquor GBX™ is twice as strong as
regular beer and ‘‘smooth as silk” for
‘as is’* drinking or for adding that estra-
special *‘zing’’ to Juices; and other beverages.

Twin Cities Courier _July 4, 1970

Merit Award

Client: Grain Belt Breweries, Inc.
Agency, Knox Reeves Ady.
Copywriter: Ron Qakland

Art Director: Tom Donovan

NORTHWEST BEV. JOUR NAL

GBX Malt ’i%%0
Liquor Unveiled

By Grain Belt

Grain Belt Breweries, Inc., has be-
gun marketing a malt quuor under
the brand name of GBX.

Initial distribution started in the

. Minneapolis-St. Paul area and out-
state Minnesota markets. GBX will
also be introduced into ©maha, Neb-
raska, home of Grain Belt’s recently
acquired Storz Brewery.

Lee Birdsong, vice president-mar-
keting of Gr‘nn Belt Breweries, Inc.,
prlamcd “GBX will provide entrance
into the rapidly expanding malt li-
quor market and allow us to take full
advantage of the added capacity gen-

erated by our recent acquisition,”




Wage Dispute
Closes Grgin
Belt Brewery

A, total of 500 workers
~“have been off the job at
Grain Belt Breweries,
Ine., Minneapolis, since 6
a.m. Wednesday when 280
members of Local 205,
Brewery Malthouse and
Soft Drink Workers,
' walked out because of dif-
t .ferences in the pay
scale.

A company spokesman
said the regional brewery
plant is closed and no
meetings are scheduled
with leaders of the
union.

Union officials, the
spokesman said, are seek-
ing national scale for the
union members of the re-
gional, brewery. He said
the eompany has offered
a package tolaih}g about
$1.27: -45 cents in wage
rates the first year, 35
cents the second year and

‘" 30 cents the third year.

ANALAAALAARALLLALALALLAALAANS

NeWS"Te[e ra
tlantic, mgwaph

S 18
UNION PICKETS™

HIT OMAHA
PLANT 187 /30
(AP) <= K&

109

()_NIAH.L N h
spokesman for machinisls unicn
lodge No. 31 zaid Sunday night
umion pickets would anpear Mon-
day at the Omaha plant  of
Grainbelt Breweries of Minne-
sola.

Business representative Dean
Kocina said the unien field un-
fair labor praclices with the
National Labor Relations board
against Grainbelt’s storz Divi-
s10n,

Kocina said the union charges
the firm has refused to bargain
in good faith with the union lo-
cal.

He said the eight machinists
union members at the Omaha
plant have been workine with-
WUl s coniract since the old
pact exipred March 8.

————
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'No new talks
set in strike -
'at Grain Belt

| United Press International

About 500 workers con-
tinued a strike today against
Grain Belt Breweries, Inc.
No new negotiations were
scheduled in the three-day-
old walkout.

3rewery Malthouse and
Soft Drink Workers Local
205 struck at 6 a.m. Wednes-
day, halting production Iand
deliveries. Five other unions
were honoring picket l_mes.
including Brewery Drivers
Local 292,

The three-vear contracts
of the plant’s six unions ex-
pired June 30.

" Union officials said they
want national scale for mem-
bers and a two-year con-
tract. Grain Belt said it of-
fered a three-year package,
including 45 cents in wage
| rates the first year, 35 cents
the second and 30 cents the
| third year.

Independent
Grand Island, Nebr.

(Cir. D. 21,101) 750
Strike Slows
Brewery WOrk

OMAHA (AP) — A strike of eight
members of the Machinists and Aerospace

" Workers Lodge 31 slowed production at

the Storz brewery Monday but failed to
halt 1T

Luke Laskow, Storz mana ger,
said supervisory personeel were operat-
ing the plant. He said operations were
not normal but heer production and ship-
ping was being maintained.

Laskow said some of the other em-
loyes. did not cross the picket lines but
he would not say how many came io
work. The plant employs about 250 per-
sons. The eight on strike are machin-
ists.

"

Morning World-Herald

Omaha, Nebr. 7 3 o,

D.|circ. 251545)

S_econ_gl News _S_ecti_on

Union Slows,
Doesn’t Stop
Storz Flow

Eight members of Machinists |
and Aerospace Workers Lodge
31 were on strike Monday and
picketing the Siorz Brewery,
1807 North Sixteenth Street,
over a contract dispute,

Luke Laskow, Storz manager, |
said supervisory personnel were |
operating the plant. He said the |
Operation was not normal but |
beer production and shipping |
was being maintained. [

There was some slowdown, |
and a few persons were going to
have to work a few hours |?
longer, Laskow said,

250 Employed

The eight members of the

nnion are machinists.
. Laskow said some of the other
employes did .not cross the
picket line. He would not say
how many did not come to work, !
Dean Kocina, busines s |
representative of the union, said |
he believed “a lot” of the |
employes were not working. '
The plant employs about 250 |
persons, Laskow said,
NLRB Complaini

Kocina alleged that the com-
pany has failed to bargain in
good faith with the local and |
said the union has filed an un-
fair labor practice complaint |
with the National Labor Rela-

.:ions Board.

He said the local members
have been working without a
Contract since March 31 and
there have been no negotiations
since May.

Laskow would not comment
except to say Storz has talked to
the union members and has
been available to talk about any
requests. No decisions have
been made, he said.

Storz is a division of Grain
Belt Breweries Inec.

Evening Journal
Lincoln, Nebr.
(D. Circ. 46,254)!) 3"~

Universal p.c.8. Est. 1008

’ 8 Machinists-
Strike, Cause
. Slowing at Storz

|

Omaha (7 — A strike of eight
members of the Machinists and
Aerospace: Workers Lodge 31
slowed production at the Storz
Brewery Monday, buf failed to
halt it.

Luke Laskow, Storz manager,
said supervisory personnel were
operating the plant. He said
operations were not normal but
beer production and shipping
was being maintained.

Laskow said some of the other
employes did not ecross the
 picket lines but he would not say

how many came to work. The
|plant employes about 250
| persons. The eight on strike are
| machinists.

Dean Kocina, business
|representative of the union,
alleged the company has. failed
to bargain in good faith and the
union has filed an unfair lahor
practice complaint with the Na- |
tional Labor Relations Board,
He said local members have
been working without a contract
since March 31 and there have
heen no negotiations since May,

Storz is a division of Grain
Bed{ Breweries, Ine.

News Press

Nebraska City, Nebr. ’7 3(

D.-(circ. 5,548)

r

Union workers return
to work at Storz 4,

OMAHA (UPD—Union work-
ers at the Storz Brewery in
Omaha went back to Work Fri-
day after settlement of a job
dispute, ' |

Plant productioa had Been
slowed for five days by picket-
ing by eight members of the
machinists and Aerospace Work-
ers Lodge 31,

Union representative Daan Ko~
cina said the new contract will
Tun until March 81, 1972, It pro-
vides for a 47 - centan hour
salary inéreasefs during that
|| ime, bringing the top From
$4.20%% an hotrito $4.6714 % '+

The . bréwery is. part of the
Grain Belt Breweries Inc,

-

730

Telegram
Columbus, Nb.
(D. Circ. 9,650)

Brewery workers
return to jobs

OMAHA (UPI)—Union work-
ers at the Storz Brewery in
Omaha went. Back to Work Fri-
day after settlement of a job
dispute.

Planf production had been
slowed for five days by picket-
ing by eight members of the
machinists and Aerospace Work-
ers Lodge 31. J

Union representative Dean Ko-
cina said the new contract will

« run until March 31, 1972, It pro-

vides for 'a 47 - cent an hour
salary increase during that
time, bringing the fop from
$4.20'%2 an hour to $4.671%,

The brewery is part of the
Grain Belt Breweries Inc. o

[HEN] WEXID B T3 009
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-ﬁ;ustin firm buys

SV Distribui‘ors'{f{’

SPRING VALLEY, Mifn. =
Layman Distributing Co., Au.-ls-
tin, has: purchased Spring Val-
ley Distributors, handlers of
Grain Bell Beer,

Al Tayman will be manager
in Spring Valley, but will make
his home at Austin, Spring Val-
ley Distributors was owned by
Bob Snyder.

Besides Spring Valley, the
firm serves Preston, Mabel, Har-
mony, Wykoff, Lanosbpro, Chat-
_field and others.

o i
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man’ retires at 70

By RANDALL HOBART
Minneapolis Star Staff Writer

“If you have a good
man weorking for you, let
him alone and he’ll do a
good job without you
breathing down his neck,”
said John Lampertz, 70,
who retired the other day
as first. vice-president of
Grain Belt Breweries, Inc.

“You can't be a mother
hen,” he said in an inter-
view. “You have to expect
that people will make mis-
takes now and then and
profit from them. As old
man Kunz used to say, ‘If
you don’t make a mistake,
you probably aren’t doing
anything.’”

The man he mentioned
was A. J. Kunz, who head-
ed Minneapolis Brewing
Co. (the name was
changed to Grain Belt in
1967) when Lampertz
started work on the city
desk in April 1916, taking
orders for beer deliveries

by cbmpany drivers
around the metropolitan
area.

Lampertz was 16 at the
time and about to gradu-
ate from De La Salle High
School.

When-a bookkeeper re-
signed to join the armed
forces, Lampertz applied
for his job, explaining that
he had studied bookkeep-
ing m high school and
wanted to put his kpowl-
edge to use. He got the
assignment,

Prohibition

Later he stepped into
the shoes of a departing
certified public accountant
and moved into the credit
department wherée he
stayed wuntil the brewery
shut down, a casualty of
Prohibition, in 1928,

Until Al Smith was de-
feated in his bid for the

presidency, Minneapolis
Brewing had sought to

outlast Prohibition by
naking near - beer and
marketing excess alchohol
through a  subsidiary to
drug stores as a bodgrub:

Anticipating, repeal. Sin
1933, , Kunz " rearpangized

thefenmpany with Chaples
Kiewely, who had.been n
the brédwmpie bysiress in
Canada, a¥ vice-president.
Kiewel's nephew,

Frank.

rain _belt's..insiae

Of his promotion 10
first vice-president in
1967, Lampertz said:

“This meant that I

didn’t have to be treasurer
any longer,”

He was elected a direc-
tor of the company in
1952 and will continue in
that capacity.

A big man with a
friendly smile, Lampertz
functioned effectively as a
liaison man between pro-
duc tion employees and
management.

‘Father John’

“I couldn’t make a bar-
re] of beer,” he said. “But
1 was somebody people
could confide in. I was
such a good listener I was
known around the plant as
‘Father John'.”

: #h
JOHN LAMPERTZ
Retires from brewery

now president and board
chairman, ¢ame from Lit-
tle Falls to be advertising
‘{'ﬂ:—jﬂ}lget

Lampertz, who worked
for Liebenberg & Kaplan,
architects and engineers,
during the shutdown, was
asked to return as head
bookkeeper.

Lampertz's talents as
an inside man blended so
well with marketing skills
of “outside man’ Frank
Kiewel, that Grain Belt
posted sales gains in each
of the last 14 years. They
reached $41.3 million (be-
fore excise taxes) in 1969,
up from $19.6 million in
1960.

“The future is bright for
the good regional brewer
who doesn’t stray too far
outside his home territo-
ry,” Lampertz said. “You
have to keep on growing,
as. Grain Belt has done,
but noe just for the sake

11

of getting big

“Beer is a friendly busi-
ness,” he said. “There is a
lot of good fellowship. I
liked my new employers
but when I got the call 1
went back to the brewery.
It was in my blood, I
guess.” :

‘Inside Man’

Lampertzcredits his
ability to get along with
people for his rise to the
position of top ‘“inside
man” for Grain Belt,

He was named office
manager in 1939, control-
ler in 1943, treasurer and
controller in 1949 and
yice-president for produc-
tion in 1955, start of ,a
critical periad when sur-
vival meant installation of
modern mechanized equip-
ment.

Lampertz is less than
enthusiastic about growth
achieved by purchase.

“When you buy another
brewery, you take on all
of its employees and all of
its obligations to them,”
he said.
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By DALE FETHERLING
Minneapolis Tribune Staff Writer

dprn{;dnc?); a ;’Iurry of mid-summer strikes, the
i Tw?; cf:)ﬁ(iipstamps has increased sharply
! S area — as muc ¢
in the case of Ramsey County. T

The result: ex i b
. Sl expansion of food-stamp st -
fi[fvn;mn of hours, and — on the hrigh?or ifiiv
A f!der knowledge of and a better image for
ederally guided program, %

And as one count fici
as y welfare official sai
lhe_‘ spurting demand, “It doesn’t look Iik;-dit(‘):
80Ing to end in the immediate future.” Al

Thousands of strikers and thos
s 'S se affecte
]?;pztrlﬁets have swelled the lines of appfiff:&:r}te:i
p ] that were alre_ady lengthening due to lih:
eralization of benefits and the general ec
ic slowdown, R
> d_\;\lfo hnve ten times as many applicants as
id barely six months ago,” said Ralph

i ood-Stamp Dema
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Saxton, superviso

r of food-sta e .
the Ramsey Coun mp services for

ty Welfare Department.

wh'lm December, 80 families applied, he said

: He last month the figure was 826 "I‘he .ll ne
ollar volume of stamps was i:nnre' 't;:an

$439,000, up 16 s
2 ik percent f -
45 percent from March, rom May and about

lafﬁn“, Sﬂ,\ { S d h s bF'{.
m -
.S . 125 1G, s ecome a
] a5 \-\'{.‘f"k, the h"r)d star lp S[a” grew

from 7 to 17, includi
i 7, including temporary workers.

nd Spurts

The office has be i
) ' egun stayin
nwoiclﬂ?n:ﬁc'ia.}{s until 7 p.m. and Saturdaﬁf Eﬂ;rll
. 0 accommodate the influx of applicants,

In Hennepin County

‘ : v, the number of -
::\mn:‘p bapn!:cams has “been growing g?x?fe
I o\;.(;n }er. according to Robert Carpenter
Sales were $462,000 las id,
compared to $267.681 a vear ;;()mnnth, o

Through mid-Jyly o

_ July, there were

cants, Carpenter explained e
that “would have been :
about last November.*
B ‘Because of strikes at N
Grain Belt Breweries, Cargi
cial printing shops, America
and Cornelius Co, — all
pIu_s recently settled truc
strikes, the situation in

2 appli-
a 15-day figure
& good month along

orthwest Airlines, ,
Il, some commer- &
n Hoist & Derrick, ‘
current last week —
king and construction
the other five mefre-
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Donny ke Boasts
Cor_mﬁn.ental Reace

Donnybrooke  Speedway
presigent George Montgom-
| ery ‘announced Wednesday
that his race track’'s A ug.

16 GBX. Continental Cham- |
pipuship face for Formula A |
v§s will be expanded to two i

75-mile heats,
o

uﬁ-ﬁ “extra $5,000 will be
added te-the purse with the
change shich turns the race
from a 3-lap sprint race to

a pair of 25-lap races. The |
winner will be determined |
by combined finishes in the |

two _heats, similar to Iast
year's Donnybrooke Contin-
omiad g

e —

MPLS§ ¥REB. 7/22:70

By CHARLEY HALLMAN |
Staff Writqr

Taking a cue from other

U.S. and Canadian liquor

brewers, Grain Belt of the

Twin Cities is sponsoring-ai h

I'ace, |

Dubbed the "GBX Conti-|
nental Grand Prix;" the
race (which is actually two
different races) will be held

16. .
The event will be similar |

to the road race run Satur-| event, seven races of the

day at Elkhart Lake, Wis,

4 i'm' hseladiaingle seat, rear angined  SATURDAY: Practice 10°AM + 5:30

‘eArs andh Speeds to 180 MPH make this
# stunning Grand Prix experienca,

DON'T MISS THE GRAND PRIX

PM  [Acrobatic #ir show at nochl
SUNDAY: Practice 10AM ., RACES
ot 1.30, 2:30.and 4:00 p.m.

Tickets available at your locsl Dodge Dealer, at the track or yyrite: Donnys

brooke, RR 8, Brainerd, Minn, 58401, MP}_S S Prib), 8/ 10-
Official pace cars furnished by The Dodge Boys T

\NYB

RAINER

y  DONIP

6 MILES

OOKE

N HWY. 371

Race S-onsor Set
At Donnybrooke |

l- 'were still an active dyiver,
d | "this is the series I would
2y | be in. ]

nental cars are competitive
with USAD Championship
cars (similar to the winning
Johnny Lightning smoker
at Donnybrooke August 15-| Eﬁg l?lllst\{gzl?; won at I”d.‘/‘

14-part Continental - series |
The cars will be off the| have been run. Twu»timeﬁ!_
Continental Grand Prix cir-| Winners include Gus Hutchi-v] :
cuit (5-litre, fuel injection | SO, Ron Grable and Johny
allowed) in a series easily Cannon. ‘|
- dubbed "the most competi-
tive racing in North Ameri-| the Formula B-C race. For
ca." the GBX Grand Pri%, 1.he!
' : *| larger cars will run 34 laps ,'
1.(102 miles) and the smaller |
| B-¢- dwpes 33 laps (99
| miles).

The high-winged Formula |
A cars look like huge birds
gliding down the’ track,
when they actually top out |
al nearly 200 miles per

our. |
On road courses, Conti-|

Through the Elkhart Lake |

——
e D

bn | nerd road course. Last|
x- | year's event was won by
l” Englishman David Hobbs,

. = L ¥

hi- 'wo Minnesotans — Jerry

s

—
Also part of the SEI.‘IESJS'.;'}

-

r | da, Philadelphia's George |

it| brooke,

d| think of a better attraction

s-| The Continental series has ‘
n | @ $400,000 total purse. Prize |

n | standings: |

| the cars on the Internation-

| _PRE actual difference mia
‘ Farmula A and Formula B
car is about two miles per |
(- | hour at Donnybrooke., |
e | In making the announce-
g | ment of GBX sponsorship of |
' | the Cgntinental at Donny-

frack President |
1 | George Montgomery said he |

| was enthusiastic about fthe
» | coming event and that if he

“'I really enjoy watcﬁing.:
|Continerual cars myself,"
said Montgomery. "I can't

| to watch as a spectator."

money is split for individual [
events and composite point |
standings. i

This Continental will be!
the third run at the Brai-|

Hansen and Fred Baker‘-—|
race in the series. Baker is
currently in the top 10 point |

clude Hiroshi Fushida of Ja-

Other top competitors in-‘
-pan, Eppie Weitzes of Cana-

Wintersteen and John Gunn.

The race is aptly dubbed|
"Grand Prix" because of
the cars. Continental racin .
features open-wheeled, sin- |
gle-seat racers much like

. al Grand Prix circuit,
{ The cars themselves are
| powered by stock engines
not to exceed 305 cubic inch-
es.

Evening World-Herald

(% Omaha, Nebr.
(D. Cire. 247,471.}

i

Universal P.C.B. Est. 1908

g

" Hilton Over Storz

York’s Paley Park.

But Hilton or Plaza in preference to Storz Park.
How about a whiff of clean, fresh air and a balm for. the
weary shopper? In Europe there are benches downto“{n attrac-
tively surrounded with landscaped planting, on the main streets

as we_?lj as in the parks. Mrs. Louise G. Anderson, ,

Omaha.
Charming, delightful, a mini-park at Sixteenth and Dodge, if
,  patterned after Margaret Cook Hadley's description of New

LT % .

:Mon.,‘%;;f‘l. :
WSS

Minneapolis Star Photos by Bob Schranck

A

share op

mon stock, bayabl
to stockholders of r

Breweries. |

1polis foday de- |
a dividend of 12

B
a '.‘-AINNQ:.'QU‘

jONNYERCC

Grand Prix posters, like
those for other Donny-
brooke races this year, are
considered collector’s
items. Some 40 posted to
advertise. the races, dis-
appeared within an hour.

ATCH E 730,95
wedd 48, _["J“U 2
o . . g

2rain Belt Dividend |

Belf
Ine., Minneapnli
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Billy said near set

for job at Oakla

MINNEAPOLIS (AP) — A source

. close to Billy Martin says the former

Minnesota Twins baseball manager was
near to an agreement with the Oakland
Athletics for a similar job.

“IT’S ONLY a matter of price,” the
source, who asked not be identified, said
Monday.

Bus
Grainbe

Sixteen couples  spent last

Saturday. and Stmday in Min-

neapolis attending the  Twins -
re games. The trip, a

Independens - o1t Co.
nt'. O'NL:
(Cir. W,Cir:le’”' Nebr,

Uni

versal p.c B Bst 74,
_ . 1903
e Y T

| Attend Twins Games,
, Special, All Had Fun

tered bus, and arrived in
Minneapolis at 7:00 a.m.

After arriving they checked
into the Curtis Hotel, had time

== :I.'I v ¥,
! 71 “?Grain Belt

| Grain Belt Breweries,
Inc., Minneapelis, reported
earnings in the second
quarter ended June 30 of
$328,000, 35 cents per
share, compared with

share, a year ago.

For the first six months
of 1870, earnings were
$457,000, or 48 cents per
share, compared with
$463.000, also 48 cents per
‘ share, in 1969,

Sales for both the sec-
ond-quarter and the six-

Any deal, however, doesn't seem very Gy nt;g!L;;épeci_al"__ was for brea nd a short cap- month period were ahead
certain if the remarks of Charles O. Fin- axjran%ad'_ v Adamsgon nap, and thi mitook in the of the same periods of last
ley, owner of the A’s, are taken at face Distributing Company * of Saturd_ay "afternoon game, year, a spokesman said,
value, Finley saidin Oakland Sunday that o _.If'ollowmg_ 5 it was snooze bu_t no figures were given.
Athletics Manager John McNamara O’Neill. X . fime again about 8:00 It is company policy to re-
had done “a helluva job” and would be The group left O’'Neill Friday p.m., then up ior supper and a lease sales figures on an

retained as manager.

Martin played as an infielder during
the long Yankee reign of the 1950s.
MARTIN, 42, peppery as a player,
remained in the wings as scout and coach
for Minnesota from 1961 until owner Cal
Griffith picked him to manage the Twins

ger and the Oakland Athletics are ne-
gotiating about Martin taking over as
the A’s manager. “It’s only a matter of
price,” said the source, considered-re-
liable but who did not wish to be identi-
fied. (AP Wirephoto)

~ night at 10:00 p.m, via char-

"

Grain Belt’s

net earnings

nigit on the town,
Suunday the group took in the

any hitches, '

En mum (!g -g.zm‘i! the tour
guide of ‘the trip, Clyde
McKenzie, pointed out spots of
interest all the way into%Min-
neapolis, in fact every five
minutes he was sure that none

e : == . . missed any of the country side.
after a seventh-place finish in 1968. maint Attending the. oames LB
: In his 1969 stint as manager, Martin ntain pace '\Tiﬁn?zfa :’dj":_l'.a;E.T,‘xi;f.-".

i

(R T o 3

guided Minnesota to the West Division
title, but the Twins lost to Baltimore in
the AL playoffs, 3-0.

Shortly afterward, Griffith announced
Martin was fired, but he blamed the
manager's reluctance to take orders and
consult him, rather than the dismal dis-
appointment of the playoffs.

Martin works in Minneapolis for a ra-

ERXND o T

WED? WS DAY, AUGUS
Stockholders Wi
‘Drink To This

M[.\'Nl‘:.’\POJ.IS (AP)— Gr
|'Belt Breweries Inc. Tuesday

ain
2 ! an-
ctneed hetseamings of $457.000

) HERID . 75,078 s sumry

19
4 1g,

Net earnings of $328,-
000-0r 35 cents 3 share for
1970 the second quarter of 1970

were reported by Grain
Belt Breweries. Inc.

The companies with
$338,000, also equal to 35
cents a share, for the same

and Mrs. Al (Z:ﬁi'f'oii, .\'u'.' : nd
Mrs. Clyde McKenzie, Mr. and
Mrs. JimJohnson, Mr. and Ms.

Bob Miles, M=, and Mrs. Shorty .

Miles, Mr, and Mrs. Maynard
Morrow, Mr. and Mrs. Rudy
Morrow,  Mr. and Mrs. Darrel
Grgham, Mr. and Mrs. Bill

: n, Mr."and Mrs. darlen

: : ; eriod a year ao :
dio station and also at a brewery in pub- for Ii_'ne_frrst SIX months of 197, 5 YER-2g0. Luber, Mr _and S. Fred
¥ lic relations. equivalent to per share earnings The company does not “Appleby and Mr. Mrs. Jr.

Howard Runyon, city sales manager-
at Grain Belt Breweries, Inc., said he
had *no comment” when asked whether -
Martin had said he was going to Oak-
land. But he added that Martin had
worked for the firm nine years mostly
during the off season.

?1‘ $48 -cents. Earnings for the
St six months in ] 9 wer
$463,000. 7 i

U RV TOT,

| oran B e kewER NIBAL70

make public interim sales
figures but Frank D.
Kiewel, president, indicat-
ed they were khead of a
year ago for both the sec-
ond quarter and firs Six
months of 1970,

[ Quar June3o: 1790 1948 Earnings of $457.000 for
. Shr earns .35 85.35 | the first six nths ¢
[ Net income'." 328600 336000 | B e }mt{:(é];sn((j{}m.
¢ mo shr 4 .48 dre with $463. :
Net income 457,000 443,000 0 a

a-Adjusted to reflect a two-far-one
stock split In' December, 1945,

year earlier. One g per
share basis they amounted
to 48 cents for both years. |

Adamson, all from O’Neill; Mr.
and Mrs. Ray Harmon and Mr.
and Mrs. Keith -Kennedi¥ of
Page and Mr. and Mrs, Alex
Frickel of Atkinson,, L

>

-~

annual basis only.

in, asked to comment on the re- e — > i cresident Frank D.

l\‘:ampd lz:ekr?ad been “waiting to hear | game “am:l _&’. wing the game Kiewel said new two-year

port, sai b " left for O'Neillabout 5:00 p.m. contracts had been agreed
from some peopge. He v_muld_ not elabor- . They stopped” for supper at to between the Comg an

' ate and he declined to identify the peo- - ' | Worthingtom Minnesota and and the major uni np. 3{

ple he was going to talk with. He's J ® 2 | arrived in O’Neill at 2:30 ;'he Mi;nea {)I' I ots’ ad

known to want more than a one-year = . —— y Monday morning. the Machi e }[Jja'n =

— contract if he returns to managing. Bll]y Martm - SV -\ The gracipus host “Harvey”, the O%th”?}eb m?,?arﬁl

* i ay to at- 1 s N i i i he soks 1 :
ter‘:zaf;‘l;:ta}f d‘:y” gg;‘;;‘l gf:”;m.yc gse}, A source close to Billy Mart'Il;lﬁ said Mon- THE M1} ot APOLIS STAR fﬁ' . ﬁ;";ﬁ;‘:nmhfdgﬂgaﬁ{’; E'}i Icon;&an.v's p}_antsﬂ at

Stengel, one-time manager for whom  day the former Minnesota Twins mana Wed., Aug. 12, 1970 gD G were S A

Omaha were struck in ear-
ly July resulting in a sub-
stantial loss of production
during July, Kiewel said.

$336,000, also 35 cents per..
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Grain Belt’s Sales Higher; "What Do You Want,

Per Share Earnings Steady

MINNEAPOLIS — Grain Belt
Breweries, Inc. announced net
earnings per share of 35 centsin
the second quarter of 1970 and
48 cents a share for the first six
months of the year. The 1970
eai%rﬂngs per share were ident-
tieal to those of 1969 in the two
periads.

Second quarter earnings of
$328,000 in 1970 compared with
$336,000 in 1969.

In the six months ended June
30 net earnings were $457,000,
compared to $463,000 in 1969.

Sales in both the second quar-
ter and the six months were re-
ported to be ahead of the same
periods of last year, but no fig-
ures were given in keeping with
a long-standing company policy
to release sales figures on an

MOD. BRY.,

-

s

AGE X

Grain Belt Reports

Gains For 6-Month,

2nd-Quarter Tallies

) Althm_lgh no figures were given,
in keeping with a long-standing
company policy to release sales
figures on an annual basis, Grain
Belt Breweries, Inc., sales for
both the second quarter and six-
moath period were reported to be
ahead of the same periods last
year,

annual basis only.

President Frank D. Kiewel
announced that two-year con-
traets had been signed with the

major unions at Minneapolis |

and the Machinists union at
Omaha. The company’s plants
at both Minneapolis and Omaha
were struck early in July.

It was also announced that a
dividend of 12% cents a share,
payable September 15 to share-
helders of record August 21 had
been voted by the company’s

board of directors. 7

7

‘The Minneapolis, Minn.+based
firm announced net earnings per
share of 35 cents in the second
quarter of 1970 and 48 cents per
share for the first six months of
!:he year to date. The 1970 earn-
ings per share were identical to
the 1969 earnings per shate for
the two periods, -

For the six montsh January 1
through June 30, net earnings
were $457,000 in 1970 compared
to $463,000 in 1969, the report
stated. i -

Frank D. Kiewel, president, an-
nounced that new two-year con-
tracts had been agreed to between
the company and the major unions
at Minneapolis and the Machinists

union in Omaha. Kiewel stated .

that the company’s plants at both
Minneapolis aand Omaha were
struck early in July resulting in
a substantial loss of production
during July.

August 17, 1970,

Spelling or Suds?

By ELIZABETH HOFF
Post-Bulletin Staff Writer

EELLOGG — Is it F-R-E-E-B-U-R-G or F-R-E-I-B-E-R-G?

Maybe it should be Freeberg, Freberg of even Phreeberg.

A sign hanging above a tavern on Kellogg’s Main Street is
enough to confuse any passerby.

The mix-up began last summer when a beer distributor
furnished the first sign, but misspelled the name. The own-
ers of the establishment took a second beer distributor’s offer
for a new sign and meticulously spelled out their name so the
new sign would be just right.

When it arrived it had a new spelling, but — wrong again.
The owners, Mr. and Mrs. Al F-R-E-I-B-U-R-G, got a good
laugh out of the situation and decided to hang them both in,
front of their place of business and leave them there.

“Maybe they should rename it ‘The Friendly Tavern,”"
Mrs. Freiburg said, “everybody knows how to spell that.”

“Post-Bulletin Phato

WHICH IS RIGHT
Well, Really, Neither One

Fipls Metro Aren Mountd W. Tonka sun w z40u
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=3 autet aein. * (Sun Photo by Merlin Quidgle) .
FRED AND GINGER THEY AINT2¥im Otto (left) of Grain_Belt and E
.~ Hamms' John Matetich appedrto improvise a dance routine at second ~

" base during a recent Metro Collegiafe League game. Otto attends -
Creighton in Omaha and Matefich the University of Minnesota, Metro )
Collegiate League play concludes this week.
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Howard Hansen, right, presenting “Pioneer Spirit” award to George Witte as George:s
wife, Marian, and Carl Samuelson, left, witness the ceremony. : -
gl o’ \ The  Pjoneer Spirit Award is 3
‘ 11'15:1(:’(;;};;;1;_\‘?11:&? :'Ofip‘if(ﬁ]]épif \:;: presented to an igdigddual;:ith
T B i anrel e in an area serve v a Storz
;‘?hf-'”‘?i 1"1;‘”1001' S:mrlt —"l;;\?'lal'd at Distributor. Nominations for the
¢ regular meeting of the val- award are made by the publié, ’
ley Liuns. Club last Monday eve- Hansen Beverage Co. of Fremont,
ning. Officials of Storz Beer and owned and operated by Howard
WOW radio made the award ans Hansen, serves the Valley area,
nouncement, Carl Samuelson, Regional
The‘ award  is presented for Sales Manager of Storz Division
contributions by .an unsung, un- of the Grain Belt Breweries,
selfish member of his commun- Inc., made the announcement of
ity,.and the .award will be given the award and its first winner,
monthly ' to other nominegrs dnd Mr. Hansen made ithe award
throughout the state, according presentation.
10‘{%':”'?-- Mr. and Mrs. Richard Wolkow
7itte was nominated. ang cit- hosted the gathering of the Liongs *
C.d 1'0{‘ his enthusiastic participa- members, their wives and the i L
ﬁ .Slon-- in the C\e br;n]{t and eye- gue_r:ts of Storz an‘-d WOW, at
£lass programs o he -Lions their home. . .
Club and for his assistance . to
{  the elderly, He i8” past-president
! orthe Valley Lions Club and al-
S0 & charter member. He is a
7 former member of the Valley
¥ Volunteer Fira Department, and

served as Chief of the depart-
ment . for severa) years. George

;’ is a 14-year employee of the
Omaha. Public Power District.
He and his wife Marian have
three children.
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