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[TOM JORDAN, PRESIDENT OF THE ACCJ, WILL _
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THANK YOU FOR THAT KIND INTRODUCTION, AND ~—
FOR INVITING ME HERFE THIS MORNING. oo

IT IS GOOD TO SEE ALL OF YOU AGAIN, AND |—
LOOK FORWARD TO HEARING YOUR VIEWS. | HOPE YOU
WILL BE FRANK BUT NOT ABUSIVE.

| WANT TO REPEAT WHAT | SAID THE LAST TIME |
SPOKE WITH YOU: | DEEPLY APPRECIATE THE
EXCELLENT COOPERATION WE RECEIVE FROM THE
ACCJ. | BELIEVE THIS IS THE BEST CHAMBER IN THE
WORLD AND IT IS A PLEASURE TO WORK WITH YOU.
AND | ESPECIALLY WANT TO THANK THE ACCJ FOR ITS
PUBLIC SUPPORT OF THE FRAMEWORK.
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THE RECENT FRAMEWORK AGREEMENTS ARE A
POSITIVE STEP FORWARD. THE PUBLIC PROCUREMENT
AGREEMENT REAFFIRMS THE ORIGINAL FRAMEWORK
GOAL: TO ACHIEVE A SIGNIFICANT INCREASE IN THE
ACCESS AND SALES OF COMPETITIVE FOREIGN GOODS
AND SERVICES IN JAPAN.

YOU ALL ARE IN BUSINESS. OBJECTIVE CRITERIA
ARE NOTHING NEW. THEY ARE PART AND PARCEL OF
ANY BUSINESS ARRANGEMENT. \_E‘VHEN YOU
NEGOTIATE, IT IS NATURAL TO INELUDE LANGUAGE TO
ENSURE THAT BO'[KPARTIES UNDERSTAND WHAT IS
EXPECTED OF THEM. ~

[;*-J]\J ' THIS IS NOT MANAGED TRADE.
" THERE ARE NO NUMERICAL TARGETS.
\ TI-;ERE ARE NO GUARANTEED OUTCOI;I’II_E_S’X
BUT WHAT WE DO HAVE HERE ARE GOALS; AND
OBJECTIVE CRITERIA TO EVALUATE PROGRESS IN

MEETING THESE GOALS.

SO WHAT ARE THE GOALS AND WHAT ARE THE
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CRITERIA BY WHICH PROGRESS WILL BE JUDGED?
WHILE | APOLOGIZE FOR GETTING INTO A LOT OF
DETAIL SO EARLY IN THE MORNING, THIS IS REALLY
THE ONLY WAY TO SHOW HOW THIS AGREEMENT
WORKS AND TO EXPLAIN HOW THE GOALS AND
CRITERIA DIFFER ACCORDING TO THE VARIOUS
SECTORS.

FIRST: IN GOVERNMENT PROCUREMENT FOR
TELECOMMUNICATIONS, JAPAN HAS committed to
make THE PROCESS BY WHICH IT BUYS EQUIPMENT
FAIRER AND MORE CPEN TO FOREIGN PRODUCTS. IT
WILL provide more information sooner, REDUCE THE
NUMBER OF SOLE-SOURCE CONTRACTS WHICH
INVARIABLY GO TO JAPANESE FIRMS, LOWER THE
THRESHOLD FOR TENDERS SO THAT MANY MORE
PURCHASES WILL COME UNDER THE NEW RULES, AND
INSTITUTE THE "BEST OVERALL VALUE" SYSTEM FOR
TENDERS. PROGRESS TOWARDS the goal of increased
access and sales WILL BE MEASURED BY FIVE
QUANTITATIVE AND FIVE QUALITATIVE CRITERIA.

THE QUANTITATIVE CRITERIA ARE:

1) VALUE AND SHARE OF PROCUREMENTS
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2) NUMBER OF ENTITIES BUYING FOREIGN PRODUCTS

3) NUMBER AND VALUE OF CONTRACTS AWARDED AS
A RESULT OF A DECREASE IN SINGLE TENDERING

4) NUMBER OF TENDERS SUBMITTED BY ALL
SUPPLIERS AND FOREIGN SUPPLIERS

5) RELATIVE COMPETITIVENESS OF FOREIGN
PRODUCTS AND SERVICES.

THE QUALITATIVE CRITERIA ARE:

1) FULL ACCESS TO PROCUREMENT INFORMATION

2) IMPROVEMENT IN SUBCONTRACTING
OPPORTUNITIES

3) FULL IMPLEMENTATION OF ALL REQUIRED
MEASURES, GUIDELINES AND LETTERS

4) EFFORTS BY FOREIGN SUPPLIERS TO UTILIZE
PROCUREMENT OPPORTUNITIES

5) MARKET CONDITIONS, INCLUDING EXCHANGE
RATES.
SUCCESS OR FMRE WILL BE EVALUATED BASED

ON ALL OF THESE ITERIA.

SIMILARLY, FOR MEDICAL DEVICES, THE SECOND
AREA, THE OBJECTIVE IS TO ACHIEVE A SIGNIFICANT

(¥
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INCREASE IN THE ACCESS AND SALES OF FOREIGN-
PRODUCED MEDICAL EQUIPMENT. JAPAN HAS AGREED
TO THE SAME MEASURES TO OPEN THE BIDDING
PROCESS AS PLEDGED IN THE TELECOMMUNICATIONS
AGREEMENT AND, IN ADDITION, WILL INSTITUTE A
COMPLAINT MECHANISM FOR FOREIGN FIRMS. HERE
AGAIN PROGRESS WILL BE JUDGED ON| QUALITATIVE
AND QUANTITATIVE |CRITERIA SIMILAR TO THAT OF
TELECOMMUNICATIONS.

IN THE THIRD AREA, NTT PROCUREMENT, U.S.
FIRMS WILL BE GIVEN BETTER INFORMATION EARLIER
IN THE BIDDING PROCESS; THEY WILL BE GIVEN
MULTIPLE OPPORTUNITIES TO SHAPE PROCUREMENT
REQUESTS; AND THEY WILL GET INCREASED ACCESS TO
TECHNICAL SPECIFICATIONS.

AS FOR INSURANCE, THE FOURTH AREA, JAPAN
WILL LIBERALIZE A HOST OF REGULATIONS WHICH
HAVE IMPEDED MARKET ACCESS; BUT DO SO IN A WAY
WHICH WOULD NOT DISADVANTAGE FOREIGN FIRMS
ALREADY SUCCESSFUL IN "NICHE" MARKETS. THE
JAPANESE GOVERNMENT ALSO AGREED TO
STRENGTHEN ANTI-TRUST ACTION IN THIS MARKET,
AND TO PERMIT AN INDEPENDENT BROKER SYSTEM.
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ON GLASS, THE JAPANESE GOVERNMENT AGREED
IN PRINCIPLE TO PROMOTE GREATER FOREIGN ACCESS
TO THE GLASS DISTRIBUTION SYSTEM. WE ARE STILL
WORKING OUT THE DETAILS; BUT WE HAVE AGREED TO
REACH AN AGREEMENT WITHIN THIRTY DAYS.

IN THE AUTO SECTOR, AS YOU KNOW, WE HAVE
CITED JAPAN UNDER SECTION 301 FOR REPLACEMENT
AUTO PARTS. THIS ACTION WAS TAKEN BECAUSE OF
THE OVER-REGULATION OF THAT MULTI-BILLION
DOLLAR MARKET WHICH CLEARLY EXCLUDES FOREIGN
AUTO PARTS. AT THE SAME TIME, WE ARE FULLY
COMMITTED TO NEGOTIATING THE BROAD RANGE OF
AUTO ISSUES, AND WE LOOK FORWARD TO AN EARLY
RESUMPTION OF THESE TALKS.

SINCE THE ISSUE HAS BEEN RAISED, | WOULD LIKE

TO MAKE IT VERY CLEAR THAT THE UNITED STATES
HAS NEVER ASKED FOR, AND HAS NO INTENTION OF
ASKING FOR, A DISMANTLING OF THE CAR
INSPECTIONS SYSTEM IN JAPAN ("SHAKEN SYSTEM").
IN FACT, OUR COUNTRY HAS LED THE WORLD IN THE™
AUTO SAFETY 4SSUE. WE WOULD NEVER OBJECT TO
REGULATIONS DESIGNED TO PROTECT THE JAPANESE
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PEOPLE. WE DO HOWEVER, OBJECT TO REGULATIONS
WHICH MERELY EXCLUDE FOREIGN PRODUCERS AND,
INCIDENTALLY, GOUGE THE JAPANESE CONSUMER.

IN ADDITION TO THESE PRIORITY SECTORS, WE
ARE ALSO CONTINUING NEGOTIATIONS IN A NUMBER
OF OTHER AREAS SUCH AS FINANCIAL SERVICES,
COMPETITION POLICY, AND BUYER-SUPPLIER
RELATIONSHIPS. | AM HOPEFUL THAT WE CAN MAKE
SOLID PROGRESS HERE AS WELL!

WE HAVE ALSC PLACED WOOD PRODUCTS AND
PAPER ON THE 301 WATCH LIST TO INDICATE OUR
COMMITMENT TO MAKE PROGRESS IN THESE FIELDS AS
WELL.

SO WHAT WILL THIS AGREEMENT MEAN TO YOU?
IT WitL MEAN MORE SALES FOR YOUR FIRMS, LOWER
PRICES FOR THE CONSUMER, AND GREATER
COMPETITION BY FOREIGN FIRMS.

BY OPENING UP JAPAN'S MARKETS, THESE
AGREEMENTS WILL RESULT IN SIGNIFICANT NEW
SALES OF U.S. Goons/_A’N SERVICES.
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THANKS TO THE NEW TELECOMMUNICATIONS
AGREEMENT, FIRMS SUCH AS AT&T, MOTOROLA, IBM,
SIECOR AND OTHERS WILL FIND NEW OPPORTUNITIES
TO SELL THEIR GOODS HERE.

THANKS TO OUR DEAL ON MEDICAL EQUIPMENT,
U.S. SALES/IN THIS AREA MAY WELL REACH $1 BILLION.
LIKEWISE ON INSURANCE, IMPROVED ACCESS COULD
GENERATE ADDITIONAL PREMIUM EARNINGS OF OVER
$1 BILLION OVER THE NEXT SEVERAL YEARS.

BENEFITS TO THE CONSUMER ARE ALSC A KEY
PART OF WHAT THESE NEGOTIATIONS ARE ALL ABOUT.
THEY WILL HELP TO LOWER PRICES AND EXPAND
CHOICE.

FOR EXAMPLE, SINCE OUR BEEF AND CITRUS
AGREEMENT, THE PRICE OF ORANGE JUICE HAS FALLEN
TO ABOUT HALF OF WHAT IT WAS A FEW YEARS BACK.
BEEF IS MUCH CHEAPER AND CONSUMPTION IS UP.
IMPROVEMENTS IN RETAILING LAWS HAVE HELPED TO

START A PRICE REVOLUTION IN AREAS SUCH AS
COMPUTERS, BEER AND TOYS WHERE PRICES ARE NOW

10% TO 50% LOWER THAN WHAT THEY HAD BEEN JUST
A FEW YEARS AGO.
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ONE AREA WHERE WE FEEL THERE ARE
PARTICULAR BENEFITS TO BE ACHIEVED IS IN THE
AUTO PARTS SECTOR. NOW IN JAPAN IT COSTS $600
TO CHANGE THE SAME SET OF FRONT SHOCKS HERE
THAT WOULD COST YOU ONLY $250 IN THE U.S. A
MUFFLER COSTS $100 TO REPLACE IN THE U.S., BUT
HERE THEY WILL TAKE YOU FOR $240.

LIKEWISE, OUR EFFORTS TO OPEN THE MARKET IN
GLASS AND WOOD PRODUCTS WILL HELP BRING DOWN
THE EXORBITANT COST OF HOUSING. IN JAPAN NOW
THE COST OF BUILDING A HOME IS ESTIMATED TO BE
1.8 TO 2.6 TIMES GREATER THAN IN THE U.S.

ONE OTHER POINT: THESE AGREEMENTS AIM TO
OPEN THE MARKET AND IMPROVE COMPETITION FOR
ALL FOREIGN GOODS. THEY ARE A'st IN FULL
COMPLIANCE WITH GATT MFN PRINCIPLES. THERE ARE
NO ASSURANCES -- NO-GUARANTEES THAT JUST U.S.
COMPANIES WILL INCREAS

MARKET SHARE.

m

LOOKING BACK AT PAST AGREEMENTS IT IS
CLEAR THAT OFTEN OTHER COUNTRIES HAVE
GAINED AT LEAST AS MUCH IF NOT MORE THAN

10
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THE U.S. IN 1988, WE OPENED THE BEEF AND
CITRUS MARKETS HERE. NOW, SIX YEARS LATER,
ALMOST HALF OF JAPAN'S BEEF IMPORTS COME
FROM NON-U.S. SUPPLIERS. AUSTRALIA'S SHARE
OF BEEF IMPORTS HAS GROWN FROM 10 PERCENT
TO 30 PERCENT. CITRUS IMPORTS COME NOT ONLY
FROM THE U.S., BUT ALSO FROM COUNTRIES LIKE
BRAZIL. OUR SEMICONDUCTOR AGREEMENT
OPENED THE JAPANESE MARKET NOT ONLY FOR
AMERICANS, BUT ASIANS AS WELL. KOREA'S
SEMICONDUCTOR SALES HERE HAVE INCREASED
FOUR-FOLD -- TO ABCUT 10 PERCENT OF THE
IMPORT MARKET -- AND IS LIKELY TO CONTINUE
TO GROW. OUR SUCCESS IN OPENING THE
JAPANESE RICE MARKET IN THE URUGUAY ROUND
PAVES THE WAY FOR IMPORTS OF ASIAN RICE --
FROM THAILAND, CHINA, THE PHILIPPINES -- NOT
JUST AMERICAN RICE.

NOW WHILE WE INTEND TO MONITOR THESE
AGREEMENTS CLOSELY AND WHILE WE WILL PRESS
FORWARD TO REACH ADDITIONAL AGREEMENTS, |
WANT TO CLOSE WITH AN OBVIOUS POINT: THE REST
IS UP TO YOU. YOU MUST PURSUE THESE MARKETS
VIGOROUSLY WITH COMPETITIVELY PRICED SUPERIOR

11
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PRODUCTS. | HOPE YOUR HOME OFFICES WILL SEE
THESE NEW OPPORTUNITIES AND INCREASE THE
SUPPORT YOU NEED TO DO YOUR JOB. =~ | « « = «

THE ESSENCE OF OUR CASE -- AND ITS MOST
APPEALING FEATURE FOR JAPAN'S INDUSTRY,
CONSUMERS AND TAXPAYERS -- IS THAT WE ASK
ONLY FOR OPEN GLOBAL COMPETITION IN THIS
MARKET. THIS IS WHAT WE SHOULD WELCOME. THERE
WAS A RECENT SURVEY OF THE WORLD'S ECONOMIES
WHICH RATED THE UNITED STATES AS THE WORLD'S
MOST COMPETITIVE AND PRODUCTIVE ECONOMY BY A
LARGE MARGIN. WE HAVE NOTHING TO FEAR AND
EVERYTHING TO GAIN FROM THE DISCIPLINE OF AN
OPEN MARKET HERE.

| HOPE YOU WILL PRESS YOUR PRODUCTS NOT
ONLY IN THE TOKYO AREA BUT THROUGHOUT JAPAN.
THESE REGIONS REPRESENT ENORMOUS MARKETS:
KANSAI IS comparable to Canada IN ECONOMIC
TERMS; THE NAGOYA REGION IS TWICE AS BIG AS
SOUTH KOREA; as is the KYUSHU/TOHOKU HOKKAIDO
REGION’. OUR CONSULATES IN THESE AREAS ARE
COMMITTED TO HELPING AMERICAN COMPANIES. IN
FACT, WE ARE ASKING THE DEPARTMENT OF
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COMMERCE TO INCREASE THE NUMBER OF COMMERCIAL
ATTACHES SO THAT THEY ARE ON HAND TO BE OF HELP
TO YOU. PLEASE TAKE ADVANTAGE OF THIS.

SARINY ,i AN~ Lf' A | A

RECENT STATISTICS REFLECT THE GROWING
SALES OF FOREIGN PRODUCTS IN JAPAN. YOU WILL
ALWAYS KNOW WHAT APPROACH IS BEST. YOU ARE
THE EXPERTS, YOU KNOW YOUR PRODUCTS AND YOU
KNOW THIS MARKET. IN THE FINAL ANALYSIS, THE

SUCCESS OF AMERICAN EFFORTS DEPENDS UPON YOU.

AS YOU MOVE FORWARD BE ASSURED THAT YOU
WILL HAVE OUR HELP AND SUPPORT.

THANK YOU.

13
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APPENDIX
OBJECTIVE CRITERIA FOR INSURANCE.

THE QUANTITATIVE CRITERIA WILL REVIEW THE
CHANGE AND RATE OF CHANGE IN:

1) NUMBER OF PRODUCT AND RATE APPROVALS
2) VALUE OF PREMIUMS BY FOREIGN PROVIDERS
3) MARKET SHARE FOR FOREIGN FIRMS.

THE QUALITATIVE CRITERIA WILL USE STANDARDS
SUCH AS WHETHER THE MINISTRY OF FINANCE IS:

1) PROMPTLY REVIEWING APPLICATIONS

2) MAKING STANDARDS TRANSPARENT

3) PROVIDING OPPORTUNITIES FOR FOREIGN FIRMS
TO COMMENT ON INSURANCE REFORM.

14
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Speech to The American Chamber of Commerce
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(as prepared for delivery)

(begin text)

Thank you for that kind introduction, and
for inviting me here this morning.

It is good to see all of you again, and I
look forward to hearing your views. I hope you
will be frank but not abusive.

I want to repeat what I said the last time I
spoke with you: I deeply appreciate the excellent
cooperation we receive from the ACCJ. I believe
this is the best chamber in the world and it is a
pleasure to work with you.

And I especially want to thank the ACCJ
for its public support of the Framework.

The recent Framework agreements are a
positive step forward. The public procurement
agreement reaffirms the original Framework goal:
to achieve a significant increase in the access and
sales of competitive foreign goods and services in
Japan.

You all are in business. Objective
criteria are nothing new. They are part and
parcel of any business arrangement. When you
negotiate, it is natural to include language to
ensure that both parties understand what is
expected of them.

This is not managed trade. There are no
numerical targets. There are no guaranteed
outcomes.

But what we do have here are goals; and
objective criteria to evaluate progress in meeting
these goals.

So what are the goals and what are the
criteria by which progress will be judged? While
I apologize for getting into a lot of detail so early
in the morning, this is really the only way to
show how this agreement works and to explain
how the goals and criteria differ according to the
various sectors.

First, in government procurement for
telecommunications, Japan has committed to
make the process by which it buys equipment
fairer and more open to foreign products. It will
provide more information sooner, reduce the
number of sole-source contracts which invariably
go to Japanese firms, lower the threshold for
tenders so that many more purchases will come
under the new rules, and institute the "best
overall value" system for tenders. Progress
towards the goal of increased access and sales
will be measured by five quantitative and five
qualitative criteria.

The quantitative criteria are:
1) value and share of procurements

2) number of entities buying foreign
products

3) number and value of contracts
awarded as a result of a decrease in single
tendering

94-26R
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4) number of tenders submitted by all
suppliers and foreign suppliers

5) relative competitiveness of foreign
products and services.

The qualitative criteria are:
1) full access to procurement information

2) improvement in subcontracting
opportunities

3) full implementation of all required
measures, guidelines and letters

4) efforts by foreign suppliers to utilize
procurement opportunities

5) market conditions, including exchange
rates.

Success or failure will be evaluated based
on all of these criteria.

Similarly, for medical devices, the second
area, the objective is to achieve a significant
increase in the access and sales of
foreign-produced medical equipment. Japan has
agreed to the same measures to open the bidding
process as pledged in the telecommunications
agreement and, in addition, will institute a
complaint mechanism for foreign firms. Here
again progress will be judged on qualitative and
quantitative criteria similar to that of
telecommunications.

In the third area, NTT procurement, U.S.
firms will be given better information earlier in
the bidding process; they will be given multiple
opportunities to shape procurement requests; and
they will get increased access to technical
specifications.

As for insurance, the fourth area, Japan
will liberalize a host of regulations which have
impeded market access; but do so in a way which
would not disadvantage foreign firms already
successful in "niche" markets. The Japanese
government also agreed to strengthen anti-trust
action in this market, and to permit an
independent broker system.

On glass, the Japanese government
agreed in principle to promote greater foreign
access to the glass distribution system. We are
still working out the details, but we have agreed
to reach an agreement within thirty days.

In the auto sector, as you know, we have
cited Japan under Section 301 for replacement
auto parts. This action was taken because of the

over-regulation of that multi-billion dollar market
which clearly excludes foreign auto parts. At the
same time, we are fully committed to negotiating
the broad range of auto issues, and we look
forward to an early resumption of these talks.

Since the issue has been raised, I would
like to make it very clear that the united states
has never asked for, and has no intention of
asking for, a dismantling of the car inspections
system in Japan (shaken system). In fact, our
country has led the world in the auto safety issue.
We would never object to regulations designed to
protect the Japanese people. We do, however,
object to regulations which merely exclude
foreign producers and, incidentally, gouge the
Japanese consumer.

In addition to these priority sectors, we
are also continuing negotiations in a number of
other areas such as financial services, competition
policy, and buyer-supplier relationships. I am
hopeful that we can make solid progress here as
well.

We have also placed wood products and
paper on the 301 watch list to indicate our
commitment to make progress in these fields as
well.

So what will this agreement mean to you?
It will mean more sales for your firms, lower
prices for the consumer, and greater competition
by foreign firms.

By opening up Japan’s markets, these
agreements will result in significant new sales of
U.S. goods and services.

Thanks to the new telecommunications
agreement, firms such as AT&T, Motorola, IBM,
Siecor and others will find new opportunities to
sell their goods here.

Thanks to our deal on medical equipment,
U.S. sales in this area may well reach $1 billion.
Likewise on insurance, improved access could
generate additional premium earnings of over $1
billion over the next several years.

Benefits to the consumer are also a key
part of what these negotiations are all about.
They will help to lower prices and expand choice.

For example, since our beef and citrus
agreement, the price of orange juice has fallen to
about half of what it was a few years back. Beef
is much cheaper and consumption is up.
Improvements in retailing laws have helped to



start a price revolution in areas such as
computers, beer and toys where prices are now
10% to 50% lower than what they had been just a
few years ago.

One area where we feel there are
particular benefits to be achieved is in the auto
parts sector. Now in Japan it costs $600 to
change the same set of front shocks here that
would cost you only $250 in the U.S. A muffler
costs $100 to replace in the U.S., but here they
will take you for $240.

Likewise, our efforts to open the market
in glass and wood products will help bring down
the exorbitant cost of housing. In Japan now the
cost of building a home is estimated to be 1.8 to
2.6 times greater than in the U.S.

One other point: these agreements aim to
open the market and improve competition for all
foreign goods. They are also in full compliance
with GATT MFN principles. There are no
assurances — no guarantees that just U.S.
companies will increase market share.

Looking back at past agreements it is
clear that often other countries have gained at
least as much if not more than the U.S. In 1988,
we opened the beef and citrus markets here.
Now, six years later, almost half of Japan’s beef
imports come from non-U.S. suppliers.
Australia’s share of beef imports has grown from
10% to 30%. Citrus imports come not only from
the U.S., but also from countries like Brazil.

Our semiconductor agreement opened the
Japanese market not only for Americans, but
Asians as well. Korea’s semiconductor sales here
have increased four-fold — to about 10% of the
import market — and is likely to continue to
grow. Our success in opening the Japanese rice
market in the Uruguay Round paves the way for
imports of Asian rice — from Thailand, China,
The Philippines — not just American rice.

Now while we intend to monitor these
agreements closely and while we will press
forward to reach additional agreements, I want to
close with an obvious point: the rest is up to
you. You must pursue these markets vigorously
with competitively priced superior products. I
hope your home offices will see these new
opportunities and increase the support you need
to do your job.

The essence of our case — and its most
appealing feature for Japan’s industry, consumers

and taxpayers — is that we ask only for open
global competition in this market. This is what
we should welcome. There was a recent survey
of the world’s economies which rated the United
States as the world’s most competitive and
productive economy by a large margin. We have
nothing to fear and everything to gain from the
discipline of an open market here.

I hope you will press your products not
only in the Tokyo area but throughout Japan.
These regions represent enormous markets:
Kansai is comparable to Canada in economic
terms; the Nagoya region is twice as big as South
Korea; as is the Kyushu/Tohoku-Hokkaido
region. Our consulates in these areas are
committed to helping American companies. In
fact, we are asking the Department of Commerce
to increase the number of commercial attaches so
that they are on hand to be of help to you.

Please take advantage of this.

Recent statistics reflect the growing sales
of foreign products in Japan. You will always
know what approach is best. You are the
experts, you know your products and you know
this market. In the final analysis, the success of
American efforts depends upon you.

As you move forward be assured that you
will have our help and support.

Thank you.
(end text)

Appendix
Objective criteria for insurance

The quantitative criteria will review the
change and rate of change in:

1) number of product and rate approvals

2) value of premiums by foreign
providers

3) market share for foreign firms.

The qualitative criteria will use standards
such as whether the ministry of finance is:

1) promptly reviewing applications
2) making standards transparent

3) providing opportunities for foreign
firms to comment on insurance reform.
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