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BENEFACTOR DINNER SEATING TABLES SEAT 8.

| WISH TO BE SEATED WITH

| WISH TO BE SEATED AT A MIXED TABLE.

RESERVATIONS MUST BE MADE BY SEPTEMBER 27. SEATING IS LIMITED.

YOUR PAYMENT IS YOUR RESERVATION.

YOUR RESERVATION WILL BE HELD AT THE DOOR.




THE OVAL ROOM™ SHOW
AN EVENING OF FASHION FOR ART

PLEASE RESERVE 3ENEFACTOR TICKET(S) AT
PLEASE RESERVE GENERAL TICKET(S) AT $55 EACH
(FRIENDS MEMBERS MAY DEDUCT $5.00 PER TICKET)
ENCLOSED IS MY CHECK PAYABLE TO THE FRIENDS OF THE INSTITUTE IN

THE AMOUNT OF %

PLEASE CHARGE $ TO MY MASTERCARD? VISA™ OR DAYTON'S

CARD (CIRCLE ONE).
ACCOUNT NUMBER EXPIRATION
SIGNATURE
1 AM UNABLE TO ATTEND. PLEASE ACCEPT MY DONATION OF $
PLEASE PRINT:
NAME
ADDRESS
CITY

DAYTIME TELEPHONE
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THE MINNEAPOLIS INSTITUTE OF ARTS

MARK BADGLEY

DAYTON'’S |

DAYTON’S AND THE
FRIENDS OF THE INSTITUTE
PRESENT

THE OVAL ROOM SHOW
AN EVENING OF FASHION FOR ART

S —

THE OVAL ROOM™ SHOW
AN EVENING OF FASHION FOR ART

S -



BENEFACTOR TICKET

($130; $95 TAX-DEDUCTIBLE) INCLUDES

= COMPLIMENTARY COCKTAIL RECEPTION AT 6:15 P.M.
IN THE SCULPTURE COURT

= PREMIERE SEATING AT THE
BADGLEY MISCHKA FASHION SHOW

= DINNER IN THE GALLERIES FOLLOWING THE SHOW

= COMPLIMENTARY VALET PARKING

* PROGRAM RECOGNITION

DAYTON'S AND THE FRIENDS OF THE INSTITUTE
INVITE YOU TO THE OVAL ROOM™ SHOW,

AN EVENING OF FASHION FOR ART TO BENEFIT THE
EDUCATION PROGRAMS PROVIDED BY THE

GENERAL TICKET

($55; $40 TAX-DEDUCTIBLE) INCLUDES

* COMPLIMENTARY COCKTAIL RECEPTION AT 8:15 P.M.
IN THE SCULPTURE COURT

* BADGLEY MISCHKA FASHION SHOW

MINNEAPOLIS INSTITUTE OF ARTS.

DESIGNERS
MARK BADGLEY AND JAMES MISCHKA
WILL PRESENT THEIR FALL 1999

BADGLEY MISCHKA COLLECT! :
S THE FASHION SHOW WILL BE HELD IN ATENT AT

JOHN WILLENBECHER’'S SCULPTURE “LABYRINTH" IN

EOESPAN QLIGBERG THE INSTITUTE'S TARGET PARK.

MINNEAPOLIS INSTITUTE OF ARTS

2400 THIR $
AVENUE - SQLIGH SEATING IS LIMITED. R.S.V.P. BY MONDAY, SEPTEMBER 27.

FOR M -5 12-870-3045.
BLACK TIE OPTIONAL ORE INFORMATION, PLEASE CALL 6

5 FP.M. RECEPTION
7:30 PM. BADGLEY MISCHKA FASHION SHOW

b ! 8:00 P.M. BENEFACTOR DINNER :
M | "ERIENDS PRESIDENT
¥ /| ' VAL MCLINN COMMITTEE

&' NANCY BERGERSON
{%\"”&ﬁ . = ke ; PAST PRESIDENT MARGENE FOX i
! -"fﬁ-- e LN D BARB GOLDNER LINDA GOLDENBERG

PRO] BT ! ROBERTA MANN-BENSON f
TN A | EVENT CO-CHAIRS SUZANNE PAYNE
IALT ) IN I ; PAT JAFFRAY
DAYTON'S & YOL
MMITYED FO THE ART I OIVIKG MARY POH I—AD




ERIENDS PRESIDENT
VAL MCLINN

PAST PRESIDENT
BARB GOLDNER

VENT =
PAT JAFFRAY
MARY POHLAD

COMMITTEE
NANCY BERGERSON
MARGENE FOX
LINDA GOLDENBERG
ROBERTA MANN-BENSON
SUZANNE PAYNE

THE MINNEAPOLIS INSTITUTE OF ARTS

DAYTON’S

AS PART OF OUR COMMUNITY GIVING INITIATIVE,
PROJECT IMAGINE, DAYTON'S IS PROUD TO HELP SUPPORT
THE MINNEAPOLIS INSTITUTE OF ARTS.

DAYTON'S HAS ALWAYS PLACED A SPECIAL EMPHASIS ON SUPPORTING
ARTS AND CULTURAL INSTITUTIONS BECAUSE WE CAN'T IMAGINE A
WORLD WITHOUT THE ARTS. 5% OF OUR FEDERALLY TAXABLE INCOME
GOES BACK TO THE COMMUNITIES WE SERVE. SO EVERY TIME YOU
SHOP AT DAYTON'S, YOU DIRECTLY CONTRIBUTE TO THE VITALITY OF
ARTS AND CULTURE IN YOUR COMMUNITY.

DAYTON’S AND THE FRIENDS OF THE INSTITUTE
PRESENT
THE OVAL ROOM SHOW
AN EVENING OF FASHION FOR ART

WEDNESDAY, OCTOBER 6,1999



MARK BADGLEY

SINCE MARK AND JAMES JOINED FORCES IN 1988, BADGLEY MISCHKA HAS CAPTIVATED
THE FASHION PRESS AND PROMINENT RETAILERS WITH THEIR SOPHISTICATED STYLE.
THEIR TIMELESS DESIGNS APPEAL TO A RANGE OF WOMEN, INCLUDING CELEBRITIES
JENNIFER LOPEZ, SHARON STONE, WINONA RYDER, MIRA SORVINO, WHITNEY HOUSTON,

JESSICA LANGE, ANGELA BASSET, JAMIE LEE CURTIS AND HALLE BERRY. “OUR STYLE

HARKS BACK TO THE GLAMOROUS HOLLYWOOD OF THE FORTIES. Y THE DESIGNERS.
THE BADGLEY MISCHKA SIGNATURE STYLE IS SIMPLE, STREAMLINED AND THOROUGHLY

ELEGANT. THEIR DESIGNS ARE CONSTRUCTED OF THE FINEST FABRICS WITH SUPERIOR

CRAFTSMANSHIP. ALWAYS, THERE IS AN ELEMENT OF INTEREST, EITHER IN THE

SILHOUETTE OR WITH LUXURIOUS DETAILS.

5 P.M. RECEPTION
7:30 PM. BADGLEY MIS KA {ION SHOW
8:00 P.M BENEFACTOR DINNER




Thank you to the Elizabeth Arden Salon at Dayton’s
for the models’ hair and make-up.

If you're interested in a Personal Shopper, please be sure to call our
SELECT Personal Shopping service. Our Select experts will shop the
entire store for you, edit the merchandise and help you choose the
perfect wardrobe, home accessories and gifts. SELECT services are by
appointment so you'll receive personalized, one-on-one service. Call
(612) 375-2754 for an appointment.

Please join us for a personal appearance by Mark Badgley

and James Mischka on Thursday, October 7 from 12 Noon - 3 p.m.

in Dayton’s Minneapolis Oval Room, 3rd floor.

A trunk show will be held from 10 a.m. - 4 p-m.
on Thursday and Friday, October 7 & 8.

MINNEAPOLIS INSTITUE OF ARTS Benefactor List*

Chloe Ackman
Patrice Alkire
Pauline Altermatt
Barbara Aman
Marion Apple

Kathleen Baradaran
Frank & Muffy Bennert
Judith Benton

Nancy Bergerson
Madeline Betsch
Shari Boehnen

Maria Bonnie
Thomas H. Borman
Mary Bowman

Steve & Gayle Brehm
Blythe Brenden
Margery Brewster
Delores Brooks

Joan Burke

Carol Burton

Diane Carlson

Mitzi Carroll

Richard & Kathleen Cathcart

Elizabeth Beck Cherne
Kathleen Cleary

Rusty & Burt Cohen
Janet Coleman

Anne Collins

Phyllis Colwell

Roxanne Givens Copeland
Dr. James E. & Gisela Corbert

Cheryl Costly
Carol Cote

Regenia David

Ken Davis Products

Bruce B. & Ruth Dayton
Douglas & Wendy Dayton
Edward & Sherry Ann Dayton
Lucy J. Dayton

Mr. & Mrs. Judson Dayton
Delores Vnak DeFore

Linda Derby-Boyer

Roberta Antoine & Scott Dressen
DeeDee Dufresne

Camie Eugster

Hap & Geren Fauth
Rosella Fefercorn
Mary Goff Fiterman
Arts & Flowers
Margene & David Fox
Nancy Frankenberry

Barbara Gage

Jenifer Garvey

Mary Gilbert

J. Diann Goetten

Linda Goldenberg

Barbara & Mike Goldner
Linda E. Goldstein

Beverly Grace

Sima Griffich

N. Bud & Beverly Grossman

Maureen & Philip Heasley
Andrea Hjelm

Gloria Hogan

Elizabeth Holland
Deborah Hopp

Joan Hutton

David &Sally Hyslop

continued on reverse side




Gloria Jaffe
Pat & Ben Jaffray

Sam & Sylvia Kaplan
Kathleen Kelly

Caroline Kelm

Ann Laurent

Nicolai Lewis

Sarah & John Lindahl
Dr. Callann T. Lum

Mary Margaret MacMillan
Wendell & Julia Maddox
Roberta Mann Foundation
Sam & Patty McCullough
William & Nadine McGuire
Val McLinn

Catherine Mich

Donna Miller

Marlene Miller

Pat Mitchell

Sheila C. Morgan

Judith Mosner

Sally Mullen

Tom & Jane Nelson
Lawrence Neumann
Sheryl Newman

John & Shirley Nilsen

Judy O’Donnell

Douglas & Mary Olson
Kerry & Scott Olson

Kay Lenmark Opitz

Mr. & Mrs. John G. Ordway
David & Suanne Orenstein

Mary Pagnucco
Suzanne Payne
Jeanne E. Pemble
Linda Perlman
Margaret Pfohl
Jane Piccard

Jacquelyn Plunkett
Mary & Jim Pohlad
Rebecca C. Pohlad

Elie Reid
Marilyn Hannah Ringham
Joyce & Don Rohrbaugh

Christine A. Salmen
Lois Schlampp
Judy Schmid

Judi Schuman

Mrs. Michael Shannon
Jessica Sipkins
Howard Stacker
Mary Steinke

Grace Strangis
Glenda Struthers
Karen Sutherland

Kathleen & William Wanner, Jr.
Mary Ann Weber

Irving Weiser

David & Karin Wendt

Violet Werner

Molly Whitlock

John & Renata Winsor
Kathleen Wright

Sue Zelickson

DONORS...

Siri S. Marshall
Polly McCrea
Martha McGraw
H.D. Norlander
Jane Tilka

Helen Waldron

*as of printing date

Our sincere thanks and appreciation
go to John Willenbecher, creator of
“Labyrinth,” 1993, for allowing us
to incorporate this sculpture into
the staging of tonight’s show.

The Minneapolis Institute of Arts
previously held one man exhibitions
of Mr. Willenbecher’s work in 1993.
He has also had exhibitions in

numerous galleries and museums in
New York, Los Angeles, Chicago,
along with many other cities
throughout the United States and
Mexico.

We are pleased that Mr.
Willenbecher has been able to join
us tonight.







" JAMES MISCHKA

MARK BADGLEY

DAYTON’S OVAL ROOM AND THE
FRIENDS OF THE INSTITUTE
PRESENT

BADGLEY
MISCHKA

AN EVENING OF FASHION FOR ART




DAY TOR
THE FRIENDS OF THE INSTITUTE |
EVENING OF F#
GENERAL EDUCATION PROGRAN
THE MINNEAPOLIS ITUTE OF ARTS.

DESIGNERS
MARK BADGLEY AND JAMES MISC
WILL PRESENT THEIR FALL 18

BADGLEY MISCHKA COLLECTION.

SEPTEMBER O«
MINNEAPOLIS IN TUTE OF ARTS.

5:00 PM. BENEFACTOR'S RECEPTION

6:00 PM. GENERAL RECEPTION
:00 PM. BADGLEY MISCHKA FASHION SHOW
:30 PM. DINNER

PER PERSON ($90 TAX DEDUCTIBLE)
=NERAL TICKET
PER PERSON ($50 TAX DEDUCTIBLE)

SEATING IS LIMITED. PLEASE RSVP BY THISDAY,
SEPTEMBER 00, TO 870-3045.
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i :'I-'HE FRIENDS OF THE INSTITUTE INVITE YOU TO EE:

A SIGNIFICANT PART OF THIS IMPORTANT EVENI"&G‘
BY BECOMING A BENEFACTOR.

- THE BENEFACTOR TICKET PRICE INCLUDES A
- CHAMPAGNE AND HORS D' OEUVRES RECEPTION

WITH DESIGNER MARIE GRAY, PREMIERE SEATING
AND RECOGNITION IN THE PROGRAM.



















DEAN & DELUCA ITEMS ARE AVAILABLI

DAYTON'S MARKETPLACH
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August, 1999

i Dear Friends,
BADGLEY We invite you to become a Benefactor as
MISCHKA The Friends of the Institute and Dayton’s Oval Room
Present

“An Evening of Fashion for Art”

‘ ( ’D Featuring the ethereal evening gowns and striking daywear from designers
NDS PRESIDEN BADGLEY MISCHKA

Modeled on a runway woven through the Labyrinth by John Willenbecher
In
Target Park
The Minneapolis Institute of Arts

Mark Badgley and James Mischka, two designers who have made their mark on
the world of fashion, will be at The Minneapolis Institute of Arts on October 6, 1999,
for the 49" annual “An Evening of Fashion for Art.”

As a benefactor you will enjoy these special privileges:

e Complimentary valet parking

e Reception in the Sculpture Court, beginning at 6:15 p.m.

e Premiere seating under the Big Top in Target Park for the 7:30 p.m.
fashion show
Program recognition
A “For Benefactors Only” dinner following the fashion show in the
splendid galleries of the museum

Artist John Willenbecher, creator of the Labyrinth, will be a special guest for this
event that benefits the education programs of the MIA. Please join us by becoming a
special part of the event as “An Evening of Fashion for Art” moves back to the
museum venue and all its elegant spaces

Pat Jaffray Mary Pohlad Barbara Goldner Val McLinn




An Evening of Fashion for Art
Wednesday, October 6, 1999

Presented by Dayton’s and the Friends of
the Institute

o Benefactor ticket(s) at $130 each
($95 tax deduction)
(Reception, show, & dinner)

_ General ticket(s) at $55 each
($40 tax deduction)
(Reception and show only)

Friends may take a $5 discount.

Table Arrangements (tables seat 8)
[] Please seat me at an open table
[0 I have arranged a table:

Payment Arrangements

[J Check enclosed (payable to Friends of
the Institute)

(] Mastercard [ Visa [] Dayton’s

Card number

Expiration

Signature

Print name as you wish to be listed.

Phone

Address

City, State, Zip

Please respond by September 27, 1999.
Please return this card with payment in the
enclosed envelope.

For more information, please call
612.870.3045.




Contact:

Karen Handley

BADGLEY MISCHKA
Telephone (212) 921-1585

Facsimile (212) 921-4171
Badgley Mischka

Profile of Designers Mark Badgley and James Mischka

in the frenetic, often tumultuous fashion industry, Mark Badgley and James Mischka
are a rare breed. Hailed by Vogue as two of the "Top 10 American Designers" and
the darlings of the young Hollywood set, this young design team has made their
mark with the most glamorous, stylish and wearable evening wear to come along in
years.

Since Mark and James joined forces in 1988, Badgley Mischka has captivated the
fashion press and prominent retailers with their sophisticated style that caters to a
younger, more modern couture customer, while not forsaking women of any age.
They have remained true to this design philosophy, and the consistent integrity of
their clothes has pushed them into the forefront of fashion. Their timeless designs
appeal to a range of women, including celebrities Sharon Stone, Winona Ryder, Mira
Sorvino, Ashley Judd, Cameron Diaz, Tea Leoni, Teri Hatcher, Whitney Houston,
Marisa Tomei, Jessica Lange, Julia Ormond, Paula Abdul, Angela Basset, Jamie Lee
Curtis, Halle Berry, Lea Thompson, and Mary Steenburgen.

“Our style harks back to the glamorous Hollywood of the Forties", say the designers.

The Badgley Mischka signature style is simple, streamlined and thoroughly elegant.
Their designs are constructed of the finest fabrics with superior craftsmanship.
Always, there is an element of interest, either in the silhouette or with luxurious
details.

"One zip and you're dressed," say the designers. "We like to keep things simple. It's
fabulous if you can spend hours getting ready, but a woman should also be able to
bring a dress to work and change there for an evening out."

There is unique synergy between this talented duo, who met while studying at
Parsons School of Design in New York. They share a similar aesthetic about clothes
and the way people dress. Both men spent time designing for leading names --
Badgley for Jackie Rogers and Donna Karan; Mischka, the men's collection for
Williwear WilliSmith -- before starting their own line.

Don' be fooled by their easygoing charm -Badgley and Mischka have a strong sense
of the fashion business and manage a staff of 50. In 1992, after a quick rise 10
fashion fame, they sought solid financial support to elevate their company to the next
level. Escada, the German fashion powerhouse, didn't need any convincing to join
forces with this up-and-coming design team. With the financial backing of Escada,
Badgley Mischka gained the resources necessary to build a global business and
expand into new areas. The support eased the day to-day pressures and enabled
the designers to concentrate on the creative aspects of their business.

The result: covers of Vogue and Women's Wear Daily, and a veritable sweep of the
Academy Awards and Emmies. Badgley Mischka is sold in the most prominent
stores in the world, including Bergdorf Goodman, Neiman Marcus, Saks Fifth
Avenue, Ultimo, Browns of London, and Joyce Boutique in Hong Kong.

B.E.M. ENTERPRISE,
5 SEVEN A

NEW YORK, NEW ¥

TELEPHONE 212

FACSIMILE 212 ¢




Business partners for 8 years and ro-
mantic partners for 10, Badgley and
Mischka, both 35, are suddenly white-
hot in Hollywood, where being fash-
1onable once again means glitz and
glamor. Perfect fits for any awards
show or black-tie hash, their bare-all
creations of tulle, silk and lace have in
the past year draped Tori Spelling at
the Emmys, Paula Abdul at the Gram-
mys and Lea Thompson at the Golden
Globes. Flouting the tradition of keep-
ing their choice of Oscar-night finery
secret, Bassett and Winona Ryder
have announced plans to wear Badgley
Mischka at the March 25 Academy
Awards.

“It feels wonderful to embrace a little

102 25196 peopLE

A “With us, there's
no ego,” says
Mischka [right,
hreakfasting at
home with Badgley).
“There's a lot of
trust hetween us."”

< Last month,
Badgley helped
students from his
alma mater, Man-
hattan's Parsons
School of Design,
put on a fashion
show.

bit of elegance,” says Lois & Clark’s
Teri Hatcher, a longtime Badgley Mis-
chka fan. “Wearing their dresses is sort
of like playing princess for a day.” liven
though the pair’s fashions are pricey
($3,000-$5,000) and include such details
as antiqued pearls (their distressed pali-
na comes from haths in Drano), the sim-
ple cuts and styles are anything but
froufrou. “Our philosophy is, ‘One zip
and you're glamorous,” " says Badgley.
“When you get dressed for evening, you
shouldn’t have to work hard at it.”
Badgley began designing as a kid in
Lake Oswego, Ore., where his father,
Paul, was a department-store exccutive,
and his mother, Marjorie, a homemaker.
(Mark’s twin sister, O'Hara, is now

Badgley Mischka’s West Coast coordi-
nator.) I remember drawing women
and clothes when [ could barely hold a
crayon,” he says. After graduating from
high school in 1979, he studied fine arts
al the University of Oregon and USC
hefore transferring (o Parsons School of
Design i New York City,

There he met Mischka, whose route
into fashion was more circuitous, The
oldest of three boys, Mischka was
raised m Malibu and later, al 12, suf
fered culture shock when Ins father,
Carl, a sales executive, and his home-
maker mother, Judith, relocated the
famuly to Skillmam, N.J. “In Malibu we
would make love heads and dye our
clothes,” Mischka recalls. “In New Jer-
sey, it was totally chinos and button-
down shirts.” A National Merit Scholar,
he won a scholarship to Rice University
to study hiomedical engineering and
planned to design artificial imbs one
day. “I was trying to be as artistic as |
could be n a scientific field,” he ex-
plams. Eventually his ereative side won
oul. He completed a major in arts man-
agement, and in 1982 he too enrolled at
Parsons.

After the pain graduated in 1985,
they were cohabiting and employed
Mischka as an assistant designer for
Willi Smith, Badgley as an assistant de
signer for Donna Karan. Two years lit -
er, with $250,000 from theiwr families,
they formed thew own company. “After
working lor others, we hoth wanted o
own thing,” says Mischka, "We knew
we had the same aesthetic,” They held
their first show the next year to little
fanfare. “People thought Badgley
Mischka was some old Russian lady,”
laughs Badgley. But following their see-
ond show, Barney's, Neiman Marcus and
Saks Fifth Avenue came ealling, as well
as such chents as Joan Rivers and Whit-
ney Houston,

Now, except for occasional weekends
at a Southampton, N.Y,, rental, the pair,
who live m a Village duplex with their
three dogs, spend most of their time at
their Seventh Avenue studio. Admits
Badgley: “We'd rather go to work than
do anything else.” Given that devo-
tion—they even nitpick over the color
of the office toilet paper—it’s no won-
der their creations give them a vicari-
ous thrill. “We love seeing our stulf on
TV,” says Badgley. “Our clothes lead
much more exciting lives than we do.”
= JANICE MIN
= ALLISON LYNN 12 New York City
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CALENDAR

The inside scoop

Saturday' Dayton’s Interior .,e sign S* udio
r‘ar addresses ""Workin P‘ n Interi-

noon-1 p.m., Day
Oval Room, mr.d f oor runw ay
n show showcasing the collection, 7
p.m., Oval Room; appointments, (612) 375
2421,

Oct. 6: Dayton's Oval Room and Friends
of the Institute host **An Evening of Fashion
and Art”" to bere‘t the Minneapolis Institute
“of Arts, 6:15 p.m. reception followed by
fashion show ar.f* benefactor dinner at the
Institute. FD""J"C""‘ c"*sé'gr‘.e:s will be Mark

870-3045.
Oct. 7: Mark B—:g sy and James Mischka

meet with customers while models informal-
\¥ show their fall collection, noon-3 p.m.,

Dayton's Minneapolis O /al Room; appoint-
ments, (612) 375-2421.
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Badgley and Mischka's lovely fashions grace Dayton's fall show

It was fantasia as fashion at
the 49th annual Dayton’s Minne-
apolis Institute of Arts Oval Room
Fashion Show on Wednesday
night, where culture and couture
met in an exquisite fall fashion
show.

The day and evening wear col-
lection by designers Mark Badg-
ley and James Mischka was tre-
mendous, yet never theatrical.

The duo sent models out onto
sculptor John Willenbecher’s
“Labyrinth” under a huge tent in
the art institute’s courtyard.

A sensual, stunning sentimen-
tality reigned as each dress and
suit scemed new and arresting
without straying toward show-
manship. Luxe taffetas, silks and
sheer skirts and pants teamed up
with cashmere sweaters and fur
cuffs and collars in the evening
wear show.

Up close, it was apparent why
Hollywood’s A-list considers
Badgley and Mischka must-haves
[or any ceremony. Their trade-
mark beading brought sighs from
an incredulous and appreciative
audience of 400. But don't expect
any bargains: Day wear started
at $900, and evening dresses av-
eraged around $4,500.

The event raised $40,000 for
the institute’s educational pro-
grams.

The designers will appear at
the downtown Dayton’s Oval
Room from noon to 3 p.m. today.
If the reception is anything close
to the show, they'll need body-
guards, just like their Hollywood
clientele.

— Susie Hopper
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