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According to the Coffee Board (Government of India), the saga of Indian coffee began on a humble note, with the plant-
ing of ‘'seven seeds’ of ‘Mocha' during 1600 AD by the legendary holy saint Baba Budan, in the courtyard of his hermit-
age on '‘Baba Budan Giris' in Karnataka. For quite a considerable period, the plants remained as a garden curiosity and
spread slowly as back yard plantings.

India is the sixth-largest producer and fifth-largest exporter of coffee in the world. Last year, India accounted for 3.14%
of global coffee production. The coffee production stood at ~300,000 million tonnes (MT) during 2019-20. The coffee
export from India stood at ~$725M during 2019-20. Of the total coffee produced in India, 70% is exported, and 30% is
consumed domestically.
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Sl .. Quantity - GBE % to Value Unit Value
No INSHRaken (|nt:m Total 7 lakhs Z/Tonne
1 |ITALY 49369 18.89 70642 143089
2 GERMANY 27849 10.65 44407 159458
3 RUSSIAN FEDERATION 23762 9.09 39347 165589
4 BELGIUM 15438 5.91 25700 166475
5 POLAND 13172 5.04 18522 140612
6 |TURKEY 8029 3.07 11760 146472
7 |MALAYSIA 6243 2.39 8646 138503
8 UKRAINE 5712 219 7961 139370
9 US.A 5705 2.18 10067 176448
10 |SPAIN 5561 213 7840 140989

Source: indiacoffee.org
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Coffee Consumption Trend in India

In India, coffee consumption grew at an average rate of 2% per annum in the 50 years until 2000. However, post-2000,
the coffee consumption gained pace and has been advancing at about 5% per annum. Urban consumption contributes
to 73% of total coffee consumption, whereas rural consumption accounts for 23% of total consumption, especially in
South India. Further, among the South Indian States, Tamil Nadu contributes the highest, which is 60% of consumption,
while Karnataka, Andhra Pradesh, and Kerala account for 25%, 10%, and 5%, respectively. Also, instant coffee consump-
tion takes the lead as compared with filter coffee in the North, East, and West zones. Occasional drinkers in these
regions account for 52% of total consumption. However, in the south zone, the consumption of filter coffee is higher than
that of instant coffee.

Coffee Consumption in India:

Urban vs Rural Across Region
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Source: Coffee business intelligence Source: Coffee business intelligence

International Coffee consumption Trends:

As per a report from NCA, 62% of Americans drink coffee daily, and seven out of ten Americans drink coffee at least once
per week. The number of Americans who drink coffee every day has jumped 5% over the past five years, with more
Americans inclined to espresso-based beverages and cold brew.

Growth in Coffee Spending Set to Outpace Consumption Per capita coffee consumption in 2016
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Some Coffee Stocks
for reference and educational purpose

B Tata Consumer Products
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NSE-Food-Packaged : www.tataglobalbeverages com Market Capitalization

INR 46.930.03 Cr S0-Day Avg Volume 5624518 INR 507_95 0
HEADQUARTERS : Kolkata, INDIA Tata Corsumer Produc is invabved in the business. Shares in Float 59,90 Cr Off 52-Week High -14.19 % +160%
activities of Processing and blending of tea inchuding manufacture of instant tea, Comparny's Shares Qutstanding 92 52-Weak Hi-Lo 591495 - 2137 Volume : 2209826 -49,89%
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+41% from Pivat in 102 days

Yaar | EFS | Prica (INR]  |Master Score
(MAR) | MRy | Ml LD |EPS Rating
2020 568 Ga2 214 |Price Strength
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NSE-Foad-Packaged : www tatacoffes.com Market Capitalization  INR 198163 Cr 50-Dary Awg Velume 14,52,290 INR 105.95
HEADQUARTERS : Kodagu, INDIA Tata Coffee Ltd, i invobved in the business sctivities of Shares in Float B3 Cr Off 52-Week High 1163 %
Coffoe curing. reasting, grinding blending ete. and manufacturing of coffes products, Shores Dutstanding 19 52-Week Hi-Lo 118.9- 48 Malume: 273931 76.18%
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B Cel Products {India)
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NSE-Food-Packaged : www celproducts.com Market Capitalization  INR 361969 Cr 50-Diay Ay Volume 207972 INR 271.75 5
HEADGQUARTERS ; Guntur Dist, INDIA Cel Products India i invalved in the basinass Shares in Float 718Cr Off 52-Week High 7,00 % +2.45%
activities of Manufacture af other food progucts. Campany's Total Operating Revenue is R, Shares Outstanding 13 52-Wask Hi-Lo 2922137 Volume: 177,083 2496%
822,65 Cr. and Equity Cagital is Rs. 26.61 Cr. =] SALES INR 792.45 Cr EPS Due N
Consohidated m B OH -7:00% OL +88.36% +7% from Pivet in 49 days
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Disclaimer: Please note that these are not stock buy/sell recommendations but from an educational perspective on
the stocks related to the coffee sector and how the respective stocks are positioned in the equity market.

(OFFEEOLOGY:

ESPRESSO YOURSELLF

STAY GROUNDED

Petter Latte than never

TAKE LIFE

TAKE TIMETO
SMELL THE COFFEE

Source: WhatsApp Forward
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Disclaimer: William O Neil India Investment Adviser division, is one of the divisions of William O Neil India
Private Limited, which is a company incorporated under the Companies Act 1956. William O Neil India Invest-
ment Adviser division is a registered investment advisor with the Securities and Exchange Board of India and
through its online product, MarketSmith India intends to provide quality equity research material and informa-
tion to its customers. The investments discussed or recommended through MarketSmith India may not be suit-
able for all investors and hence, you must rely on your own examination and judgement of the stock and compa-
ny before making investment decisions. Data provided through MarketSmith India is for information purposes
only and should not be construed as an offer or solicitation of an offer to buy or sell any securities. Information
and discussions made available through MarketSmith India contain forward looking statements that involve
risks, uncertainties and assumptions that could cause actual results to differ materially from those contemplated
by the relevant forward-looking statement. William O'Neil India Investment Adviser division or its employees /
directors or any of its affiliates are not responsible for any losses that may arise to any person who has made
investments based on the contents of this document. Past performance never guarantees future results.

Analyst Disclosures: No part of his or her or their compensation was, is, or will be directly or indirectly related
to the specific recommendations or views expressed in this research report.

Disclosure of Interest Statement | Companies where there is interest

Analyst ownership of the stock No

Registered office address: Technomark Building, A-4, NGEF Ancillary Industrial Estate, Graphite India Road,
Mahadevapura, Whitefield, Bangalore 560048, Phone: + 91 80 67453802, Fax: + 91 80 6745381, Website:
http://www.williamoneil.com/india/, For investor queries: queries@marketsmithindia.com For grievances: griev-
ances@marketsmithindia.com; For compliance officer.compliance@marketsmithindia.com, Corporate ldentity
Number: U74999KA2012FTC066881, Investment Adviser SEBI Regn. Nos: INA200005125 valid till 11 July
2021.
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