
UNLOCK 25% MORE HVAC LEADS WITH OUR 
FREE HVAC GROWTH STRATEGY GUIDE!

This guide is designed to help HVAC businesses identify opportunities to grow their online 
presence, improve lead generation, and scale their business. Complete this checklist to 

evaluate key areas of your marketing strategy.
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Complete this guide and identify key opportunities to grow your HVAC business with Ventura Marketing Gurus.

Ready to grow your business? Call now to schedule
your free HVAC Growth Strategy Session: 980-306-7676.

1. SEO Optimization

- Do you have a website? Is it optimized for
  search engines (SEO)?
- Is your main keyword included in the title tag on       
  each of your pages?
- Do you have service pages for each core service?
- Is there unique content on each page of your  
  website to differentiate your services?

2. Conversion Optimization

- Is your phone number displayed prominently at  
  the top of every page?
- Do you have a clear call-to-action after every 
  block of text?
- Are you using high-quality, authentic images 
  (team photos, office images)?
- Are your forms simple and easy to complete?

3. Mobile Optimization

- Does your site load quickly on mobile devices?
- Is your design responsive and user-friendly
  on all devices?

4. Content Marketing

- Are you blogging regularly to create inbound  
  organic traffic?
- Do you have pages targeting your most important    
  keywords, such as 'your city + service'?

8. Tracking and Analytics

- Are you using tools like Google Analytics, Call 
  Tracking, and CRM to monitor your ROI?

7. Paid Online Marketing Opportunities

- Are you running targeted ads on Google
  or Facebook?
- Are your ads tailored to specific audiences based  
  on location, interests, or behaviors?

6. Social Media & Email Marketing

- Are you active on platforms like Facebook
  or Instagram?
- Are you sending out regular newsletters and  
  using email marketing?

5. Google My Business & Listings

- Is Your Business Optimized on Google
  My Business?
- Are your name, address, and phone number 
  consistent across all online directories?
- Do you actively work on getting new
  reviews every day?


