


Congratulations on your investment into the Cartnetics software where you 
will be able to get all of your marketing deliverables done under one roof. 

This roadmap is created especially for you to showcase the strategy and the full 
potential of the software so that you can see how you can begin regardless of 
which market, industry, or niche you are in. 
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THE SOLUTIONTHE SOLUTION

THE PAST
It used to be the case that marketers would utilize a ton of softwares… just to get 
one deliverable done. For example, after getting a lead’s email and number, you 
would have to utilize Mailchimp or Infusionsoft Keap to follow up with them via 
an email blast. 

As someone who is heavily involved in the online marketing world, it can be hard 
(and not to mention costly) to: 

So, how can you start keeping track of everything under one roof in the most 
efficient way?

Hire a tech team
Go through a ton of back and forth with different software to collect leads
Pay for multiple subscriptions
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THE PAST

Cartnetics will be able to do everything these different individual softwares spe-
cialize in (all within ONE software) so that it saves you thousands of dollars and 
will put everything in one place to save your time and sanity. 

On top of that, you will also be able to start customizing your own campaigns 
such as funnels to swipe, email templates, and follow-up processes from my own 
in-house templates which are also included in one place within this software. 



THE BIG PICTURETHE BIG PICTURE

As a software that was designed to help you scale through one platform, Cartnet-
ics will streamline all of your marketing deliverables under one roof so you don’t 
have to “duct-tape” multiple platforms together. 

This is how we make it happen:
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The Cartnetics software will help you: 

Get more leads
Convert these leads to sales
Nurture these leads
Automate your marketing a whole lot better
Save your time and sanity
Avoid the feeling of being overwhelmed



PILLAR 1: INCREASE YOUR
LEADS
PILLAR 1: INCREASE YOUR
LEADS
Top Of The Funnel (TOFU) 

Functionality Within The Dashboard

Top-of-the-funnel marketing refers to the first stage of the buyer's journey. It is 
the part of the process where marketers will spread brand awareness about their 
products and services to generate leads that will hopefully, eventually, become 
customers. This is when your audiences will just be encountering you and discov-
ering that you hold the solutions to their problems. 

For the longest time, in order to acquire a lead, convert them into a sale and 
eventually nurture them into a higher ticket, you would have to do these different 
tiers in marketing such as collect leads from ads, chat with a prospect, run You-
Tube ads or get them on a phone call. 

The first thing most businesses would have in place is a landing page in order to 
capture this query from social media. If they are a little bit more advanced, they 
would have a sales process called a funnel e.g: lead funnel, webinar funnel, etc 
which had to be built with a page builder (ClickFunnels, Wix.com, etc.)

This is where Cartnetics differs. With one single software, you can get a bird’s eye 
view of all your vital funnel stats which would help convert a lead into a buyer by 
maximizing the features of this software: 
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What the illustration looks like will be dependable on your funnel type. 

How to utilize the top of the funnel option: 
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One of the things we could not have done without this software was
to give the audience the assets that have been used to clone the top 
funnels

How you would build these funnels is the same way you build any of 
your other funnels
Think about your funnel steps



07

1. Get a bird’s eye view of your business 

If you are running a local business, there are certain numbers that you want 
to target, hit and track all in one place. Go ahead and familiarize yourself 
with this page.

2. Keep track of all of the conversations you have with your prospects 
with this tab

Not only will Cartnetics allow you to keep track of text messages and emails 
all in one area, but this software will also pull all the conversations you’ve ever 
had on Facebook, Instagram, etc.

The software also captures the lead’s name, email, and number and will 
enable you to follow up with them utilizing the same platform that they 
initially reached out to you with. E.g: if someone messages you on Face-
book Messenger, you can reply via the chat tab, and they will receive the 
response through the messenger application. 

TIP
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How can you do this?

Go to the Help Library to get the exact steps on how to implement your 
integration step-by-step, move-by-move. 

PILLAR 2: INCREASE
SALES CONVERSION 
PILLAR 2: INCREASE
SALES CONVERSION 
Middle Of The Funnel (MOFU) 
Mid-funnel or middle-of-the-funnel marketing is a bridge between the initial 
contact with your brand (top of the funnel) and the final purchase (bot-
tom-funnel). It involves reaching out to mid-funnel leads that already exist in 
your database and getting them to engage with you so that you can start to 
increase your sales conversion. 



1. Continue nurturing the lead by utilizing the opportunities tab 

Once you have obtained a lead, you can put them through an automation 
and reminder sequence to get your audience to schedule a strategy session.

Before, marketers would have to utilize softwares such as AWeber, Keap, and 
sometimes CRM softwares (customer relationship management) like Hubspot 
just to follow up with a lead. But now, you don’t have to go through the numer-
ous layers of a ton of software to increase audience traction size. 

Here is how you can start to nurture the leads you collected from the top of your 
funnel in Cartnetics to fulfill your middle-of-the-funnel goals: 

PILLAR 3: INCREASE YOUR
AVERAGE TRACTION SIZE
PILLAR 3: INCREASE YOUR
AVERAGE TRACTION SIZE

Functionality Within The Dashboard
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What this means is that, after you acquire this lead, that is when you want to 
nurture the lead into a buyer. 

E.g: An example of a middle of the funnel step would be to nurture a lead 
through a follow-up email sequence. 

Some examples of an email sequence: 

Opt-in
Cart abandonment
Seinfeld 
Promotional
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What is powerful about this, is that you can keep track of your leads and 
follow up with them if they do not show up for the scheduled time. 

Just like the original sales call funnel, this also gives you the option of follow-
ing up and maximizing every single lead that comes through your door. 

One of the pillars to scale your business is the frequency and how you can 
increase the recurrence of a customer coming back to you. In that sense, 
none of your leads will fall through the cracks regardless of whether you are 
an offline or online business.

On top of that, you will be able to organically incorporate reviews without 
manually reaching out to people. 

So, what exactly happens when someone gets moved from one opportunity 
tab to the other?

2. The follow-up process will kick start in the workflow area

Your prospects will receive messages and emails depending on the update 
of their status. 



The bottom of the funnel is where you want leads to be since you’ve spent a fair 
amount of effort to get them there. This is when leads are making the final deci-
sion to buy from you or a competitor and where you will be able to turn them 
into loyal customers to increase your purchasing frequency. 

At this point, your goal is to ascend your buyers to the next product or offer and 
close them on the deal. Initially, marketers would utilize software such as Calend-
ly to keep track of the leads they are trying to close. But, what would happen is 
that in order to build this technological stack, it would cost businesses a mini-
mum of $1500 a month. 

With Cartnetics, you can utilize the calendar function to start keeping track of 
your leads to ascend them to the next level. But, that’s not all! Check out how 
Cartnetics can help you out with your bottom-of-the-funnel efforts: 

PILLAR 4: INCREASE YOUR
PURCHASING FREQUENCY 
PILLAR 4: INCREASE YOUR
PURCHASING FREQUENCY 
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1. Get good reviews

Now that you already have a buyer, you can set up a sequence to garner 
testimonials from here. This will make the experience more personal and 
make sure that you are communicating with them on many different chan-
nels. 

2. Keep track of what the reviews look like

By doing this, you can keep an eye on the health of your business, as well. 
You want to make sure that you can get better reviews to be able to stand 
out and track it all in one specific area. 

Functionality Within The Dashboard

Bottom Of The Funnel (BOFU) 
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3. How to move your audience to that next step

After someone has bought your offer, you can utilize the calendar to keep 
track of your leads and sell them to a higher ticket offer. It can also integrate 
seamlessly with Google. 

4. Keep updated on your reports

Take this as the engine of your business where you are able to have all of 
your most important stats in one place to glance through them. For exam-
ple, all the items that you need to track on Facebook can be done here. 
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5. Get good reviews

Now that you already have a buyer, you can set up a sequence to garner 
testimonials from here. This will make the experience more personal
and make sure that you are communicating with them on many different 
channels.

6. Keep track of what the reviews look like

By doing this, you can keep an eye on the health of your business, as well. 
You want to make sure that you can get better reviews to be able to stand 
out and track it all in one specific area. 

Once you get this engine up and running, it will make an enormous differ-
ence for your business. 



ACTIONABLE CHECKLIST:
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ACTIONABLE CHECKLIST:
Top Of The Funnel

Create a Twilio Account
A Twilio account is a communication tool to help host messaging channels 
(SMS messaging and Whatsapp, etc). In simple terms, this is an account for 
you to host a number so you can communicate via SMS and voice calls.

Create a Mailgun Account And Configure Your SMTP Email 
A Mailgun account is an integration platform to help manage your email 
deliverability. You can send out and receive emails by connecting Mailgun 
to our software. Not only that, this platform will help validate your leads so 
that you can have a strong active list.

Add a Phone Number 
After connecting your Twilio account, you’d want to also have a Cartnetics 
phone number (don’t worry it's FREE) so that you can call your clients 
straight from our software.

Connect Social Media Platforms
Manage ALL of your social media conversations under ONE ROOF by con-
necting your Facebook page and Instagram account. No longer do you 
need to go through multiple applications to secure your potential lead 
once you set this up.

Embed Your Chat Widget To Your Websites 
Increase your revenue by 40% by making it easier for clients to reach out 
to you through chat widgets that can be easily added to your funnels, 
website or landing pages. 
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Middle Of The Funnel
Setup Your Domain 
Utilize a domain to start hosting your funnels, website, and pages to 
increase business visibility. 

Migrate Your Funnels
Start migrating your funnels over! If you are a Clickfunnels user, you can 
easily move your funnel steps with our 1 click migration. All you have to do 
is just paste your funnel step link, and you’re good to go.
(Do note that our 1-click migration migrates 95% of your funnels. Background images will 
not be migrated if you do not upload your images to the media library.) 

Claim Our Top Proven Funnel Templates 
Our top proven funnels are already in your account so all you have to do is 
go ahead and tweak the images, headlines and copy according to your 
business, niche, or industry. Take a preview look at the funnels here:
==> https://cartnetics.com/bonuses

Set Up Email Campaigns
At this stage, you would want to start implementing systems and processes 
to automate your workflow for every possible scenario your audience may 
encounter when they move from one step to the next in your sales process.

Automate Your Workflows & Triggers
Once you set up a workflow, you want to create a process for automation. 
Under campaigns, there will be triggers where you will be able to think 
about different scenarios e.g: when a person creates their account, when 
somebody applies for a strategy call, if they bought the product, etc. At this 
stage, you can model our automation found in the account. 
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Bottom Of The Funnel
Create Pipelines For Your Leads
Manage your leads by creating pipelines and their stages. These pipelines 
will allow you to track your customer's ascension and initiate back-end 
processes based on their stages.

Schedule Discovery Calls/Appointments With Your Clients 
With this software, you will be able to set up and customize team calen-
dars while also determining your availability so that you and your team are 
able to reach out to your clients one-on-one and close your leads. 

Track Your Reports Under ONE ROOF
The power of Cartnetics lies in its ability to keep everything in one software, 
including your reports to understand how your business is performing. Start 
tracking reports such as Facebook ads, lead attributions, call reportings, etc. 

Garner Testimonials Or Encourage Your Audience To Leave Reviews
To further increase your business branding, send review requests to boost 
your reputation so that you will have a bank of reviews to rely on. 
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Let’s get to it! 

Your #1 Fan, 
Peng Joon 

ADDITIONALADDITIONAL
How You Can Get Help To Kickstart
Your Cartnetics Journey:

Help Library 
The Help Library is specifically designed to give you support on any
technical question you may have regarding the software. 

LIVE Chat Support
Besides that, you can also utilize the live chat which is from 6 AM
to 9 PM PST. If you still have burning questions, drop an email to
support@cartnetics.com and someone from the team will reach out
to you soon.

Be A Part Of Our Gamechanger Community
If you want to start networking with a group of like-minded people,
go ahead and join our Facebook community: 
==> https://www.facebook.com/groups/cartnetics

mailto:support@cartnetics.com

