Terms and Conditions
Grapevine Marketing
Effective Date: 16 February 2026
Contact: admin@grapevinemarketing.co

1. Introduction
These Terms and Conditions (“Terms”) govern all services provided by Grapevine Marketing (“Company”, “we”, “us”, “our”) to any client, customer or user (“Client”, “you”, “your”).
By engaging our services, signing a proposal, paying an invoice, or otherwise instructing us to commence work, you confirm acceptance of these Terms in full.
These Terms supersede any conflicting terms proposed by the Client unless expressly agreed in writing.

2. Scope of Services
We provide AI-driven marketing, automation, advertising, SEO, consultancy and related digital services.
The precise scope of work shall be defined in a written proposal, agreement, or invoice (“Service Agreement”). Only services expressly stated in writing are included.
Any additional work requested outside the agreed scope will be chargeable at our prevailing rates.

3. Fees and Payment
3.1 Payment Terms
Unless otherwise agreed in writing:
· All fees are payable in advance.
· All fees are exclusive of VAT where applicable.
· Invoices are due immediately upon issue.
3.2 Late Payment
If payment is not received by the due date:
· Services may be suspended without notice.
· Access to campaigns, systems and assets may be revoked.
· Interest may be charged under the Late Payment of Commercial Debts (Interest) Act 1998.
· Recovery costs may be added to outstanding balances.
3.3 No Refunds
Fees are non-refundable once services have commenced, including strategy, setup, implementation, campaign build or system configuration.
Where monthly services are provided, no refunds are issued for partial months.

4. Minimum Terms and Termination
Where a minimum service period is agreed (e.g., 3, 6 or 12 months), early termination does not relieve the Client of financial obligation for the remainder of that term.
If the Client terminates early, all remaining fees for the minimum period become immediately due and payable.
We reserve the right to terminate services immediately where:
· Payment is overdue
· The Client breaches these Terms
· The Client engages in unlawful, unethical, or misleading practices
· Platform policy violations occur

5. No Performance Guarantees
Marketing performance is influenced by external factors beyond our control, including:
· Platform algorithms
· Market conditions
· Competitor activity
· Client responsiveness
· Budget allocation
· Sales process effectiveness
We provide professional services using reasonable skill and care, but:
· We do not guarantee specific lead volumes, revenue, ranking positions, or ROI.
· We do not guarantee platform approval or continued ad account access.
· We do not guarantee AI system outputs or search engine behaviour.
Any projections or forecasts are illustrative only and not binding commitments.

6. Client Responsibilities
The Client agrees to:
· Provide accurate and complete information
· Ensure compliance with advertising and regulatory laws
· Respond promptly to approvals and communications
· Maintain operational capability to handle enquiries generated
· Ensure appropriate sales processes are in place
We are not responsible for lost opportunities due to failure to follow up leads or missed enquiries.

7. Intellectual Property
7.1 Company IP
All proprietary systems, frameworks, methodologies, automation structures, AI workflows, templates, scripts, processes and strategies remain the exclusive intellectual property of Grapevine Marketing.
Nothing in this agreement transfers ownership of our intellectual property.
7.2 Deliverables
Upon full payment, the Client receives a non-exclusive licence to use deliverables created specifically for them whilst they are our clients.  
We reserve the right to reuse generic frameworks, learnings, structures and non-confidential elements across clients.

8. Non-Solicitation
The Client agrees that during the engagement and for 12 months thereafter, they shall not:
· Directly or indirectly solicit, employ or contract any employee, contractor or associate of Grapevine Marketing
· Attempt to replicate or reverse-engineer proprietary systems
If breached, the Client agrees to pay a recruitment fee equivalent to 12 months’ gross remuneration of the individual concerned.

9. Third-Party Platforms
We are not liable for:
· Platform bans or restrictions
· Algorithm changes
· Account suspensions
· Advertising policy updates
· Third-party software outages
The Client acknowledges that digital platforms operate independently and may alter functionality without notice.

10. Limitation of Liability
To the fullest extent permitted by law:
· Our total aggregate liability shall not exceed the total fees paid by the Client in the preceding three months.
· We shall not be liable for indirect, incidental, consequential or special losses, including loss of profit, revenue, goodwill or business opportunity.
· We are not liable for decisions taken by the Client based on advice or strategy recommendations.
Nothing excludes liability for fraud or death/personal injury caused by negligence.

11. Indemnity
The Client agrees to indemnify and hold harmless Grapevine Marketing against any claims, losses, penalties or damages arising from:
· Misleading advertising claims
· Regulatory breaches
· Data protection violations caused by the Client
· Intellectual property infringement from Client-provided materials

12. Data Protection
We process personal data in accordance with UK GDPR and the Data Protection Act 2018.
The Client remains the data controller for customer data processed through campaigns unless otherwise agreed.
The Client is responsible for lawful consent collection where required.

13. Confidentiality
Both parties agree to maintain confidentiality regarding all commercially sensitive information.
This obligation survives termination.

14. Force Majeure
We shall not be liable for delay or failure due to events beyond reasonable control, including:
· Government intervention
· Platform failures
· Cyber incidents
· Utility outages
· Internet disruption

15. Amendments
We may amend these Terms at any time. The latest version will be available on our website.
Continued use of our services constitutes acceptance of any revised Terms.

16. Governing Law
These Terms are governed by the laws of England and Wales.
Any dispute shall be subject to the exclusive jurisdiction of the courts of England and Wales.

