
1

CASE

Mexican Restaurant

STUDY
SEARCH ENGINE OPTIMIZATION (SEO) 

Boosting Online Presence 
for a Mexican Restaurant
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OVERVIEW

OVERVIEW
A Mexican restaurant in Waikiki, Honolulu, 
implemented a two-year SEO campaign 
to enhance its online presence and 
attract more customers. By focusing on 
keywords like "Mexican food" and "tacos," 
the restaurant improved its Google 
rankings through strategic market 
research, keyword optimization, and site 
enhancements. Achieving top positions 
for these terms led to increased website 
traffic and customer engagement, 
showcasing the effectiveness of targeted 
SEO in driving business growth.

ABOUT THE CLIENT
A Mexican restaurant in Waikiki, Honolulu.

PROBLEM STATEMENT
The restaurant faced significant 
challenges in attracting customers and 
enhancing its online presence. Previous 
SEO efforts had failed, but the restaurant 
was determined to rank higher for critical 
keywords such as "Mexican food Waikiki" 
and "tacos Waikiki."
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GOALS
Increase Visibility: Enhance the restaurant's visibility in 
online searches, particularly for local Mexican cuisine.

Drive Traffic: Increase website traffic by improving 
search engine rankings.

Increase Sales: Convert website visitors into customers 
dining at the restaurant, thereby boosting sales and 
revenue.

Establish Authority: Position the restaurant as a top 
choice for Mexican food in the local area.
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STRATEGY

The SEO campaign began with in-depth market research and 
competitor analysis to identify opportunities. Tracking codes were 
set up and verified for accurate data collection. Comprehensive 
keyword research identified high-impact keywords, and a site 
audit revealed on-page issues that required immediate attention. 
The SEO team continuously optimized the site to improve keyword 
rankings and achieve a significant return on investment (ROI).

STRATEGY
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DETAILED RESULTS
Within months, many keywords climbed to the first page 
on Google. "Tacos in Waikiki" reached the top spot, while 
"Mexican food Waikiki" and "Mexican restaurant Waikiki" 
improved by 3 and 4 positions, respectively. Keywords like 
"Honolulu tacos" and "best tacos Waikiki" also saw 
substantial gains, significantly increasing the restaurant's 
online presence and driving more organic traffic to their 
site.
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FINAL OUTCOME
The significant enhancement of the restaurant's online 
visibility led to increased organic traffic to their website. 
This improvement in search engine rankings for various 
key terms ultimately drove more customers to the 
restaurant.
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CONCLUSION
Through a well-executed and ongoing SEO 
strategy, the Mexican restaurant in Waikiki 
successfully transformed its online visibility. The 
campaign's success was marked by significant 
improvements in keyword rankings, increased 
website traffic, and ultimately, more customers 
dining at the restaurant.
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