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PROJECT REX - TUMELR INSPIRATION

I pity those of us still caught up chasing trends in western music and ideologies of art.

i “Being African is so in season right now. In the name of music art and sport, we have too
much to celebrate. Lupita (my long time love and wife since the Oscar) has taught me that.

In whatever you do my friends be the African solution to African problems. I believe Artists

shall be the ones to unite, liberate and lead the rest of us to the promise land (KAKAMEGA).

Let us be remembered as the renaissance generation of this continent, a generation truly

unruly and aware of our calling and its power.”
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PROJECT REX - CREATIVE TERRITORIES BORN FROM THE BLOG

PROUD, PURE AND FILLED WITH THE SPIRIT OF AFRICA.
THIS IS THE GUINNESS THAT WE WANT THE WORLD T0
SEE AND TALK ABOUT.

IMAGE INSPIRATION
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QUESTIONS

+ WHAT WOULD MAKE YOU PROUD TO DRINK GUINNESS?
+ WHAT DOES THIS SUGGEST ABOUT THE QUALITY OF THE DRINK?
+ DOES THE SYMBOL ABOVE CAPTURE THE IDEA? WHAT NAME WOULD YOU GIVE IT?
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DIVE INTO A RICH AND INTENSE WORLD OF VIBRANT
SENSATION AND TASTE. DISCOVER A COMPLETELY NEW
DIMENSION OF GUINNESS.

IMAGE INSPIRATION

ROUGH IDEAS
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QUESTIONS

+ WHAT WOULD YOU EXPECT FROM THIS NEW GUINNESS DRINK?
+ WWHAT PATTERNS AND COLOURS WOULD YOU ASSOCIATE WITH VIBRANT SENSATION?
+ WWHAT NAME WOULD YOU GIVE TO THIS BEER? ANY SYMBOLS YOU MIGHT USE ON PACK TO CAPTURE THE IDEA?

ATTITUDE AND SWAGGER.
THIS GUINNESS IS REAL, RAW & FILLED WITH THE URBAN
ENERGY OF AFRICA'S STREETS, MARKETS AND PEOPLE.

IMAGE INSPIRATION

ROUGH IDEAS
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QUESTIONS

+ ISTHIS A CREDIBLE IDEA FOR GUINNESS? WHY OR WHY NOT?
+ WHATKIND OF PERSON DOES THIS BRING TO MIND? IS IT SOMEONE YOU WOULD WANT TO CALL A FRIEND?
* WHAT NAME WOULD YOU GIVE TO THIS BEER? ANY SYMBOLS YOU MIGHT USE ON PACK TO CAPTURE THIS IDEA?
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MYSTERIOUS. PLAYFUL. UNEXPECTED.
THIS IS GUINNESS AT ITS MOST IMAGINATIVE,
USING ITS CREATIVE SPIRIT TO REINVENT OUR STORY.

IMAGE INSPIRATION

GUINNESS
I

QUESTIONS

+ HOWWOULD YOU FEEL IF GUINNESS STARTED BEHAVING MORE LIKE THIS?
+ CANYOUTHINK OF ANY MYTHS OR STORIES FROM YOUR COUNTRY, THAT WE COULD USE TO INSPIRE THIS IDEA?
* WWHAT NAME WOULD YOU GIVE TO THIS BEER? ANY SYMBOLS YOU MIGHT USE ON PACK TO CAPTURE THE IDEA?




PROJECT REX - THE BRIEF & DESIGN EQUITY STRETCH 9
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THE DESIGN BRIEF

DI BRIEE e ¢ The distinctive character of Guinness

the younger generation in the brand. This variant will be tailored to the . . 99
specific needs and tastes of the African Generation Y. Rather than develop W“h Ihe hﬂ‘[l Vlhra"cy u[ mUdern A[rlca

the variant here in the UK and then ‘sell in’ to our target consumer, the

team seeks to use a more collaborative approach that will involve working

with influencers or consumers (or both) in Africa during the development process.

DESIGN EQUITY STRETCH
MORE FIXED MORE FLEXIBLE
B R R} >
PRIMARY COLOUR BLACK SECONDARY COLOURS

GUINNESS
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GUINNESS WORD MARK HARP SIGNATURE
Anchors the designs in the world of Guinness Sometimes fixed, sometimes flexible Adding colour, expressive
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PROJECT REX - SCALE OF COLOUR 6

TOO TRADITIONAL GUINNESS GUINNESS MEETS AFRICAN GEN Y BOLD BRIGHT COLOUR
No stand out in African market Good balance of colour coming out of the dark Too radical
Not Guinness enough
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PROJECT REX - HARP EXPLORATION
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PROJECT REX - PACK DESIGN EXPLORATION 9
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PROJECT REX - PACK VISUAL
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PROJECT REX - VARIANT PERSONALITY BOARD Il

Africa is restless. And so are we. We’re thirsty for
realness, for creativity. We’re hungry for possibility,
for the future. So together we’ve created a new
Guinness that’s all we are — and a beer that’s
African through and through. Truly ours, and

truly Guinness — it’s time to drink in the power
and pride of a new generation.
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Please note that the contents of this document are for demonstration, comparison and review.
Individual images may belong to third parties and may not be reproduced in any way.




PROJECT REX - LOGO FLEX

In it’s simplest form, we can use the harp as stencil
device right to a complex animated icon.

STENCIL CAN MAGAZINE /PRINT APPAREL 30/ANIMATED
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PROJECT REX - LOGO FLEX




PROJECT REX - LOGO FLEX 14

Stencils can be distributed
amongst locals, resulting in the
new harp appearing ogranically
and naturally.
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PROJECT REX - THE WORLD OF MUSIC




PROJECT REX - EDITORIAL 16
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
lahore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris

nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris
nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore
eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id
est laborum. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
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Lorem ipsum dolor sit amet,

consectétur adipiscing elit, sed sdo

eiusmod tempor incididunt ut labore et dolore

magna aliqua. Ut enim ad minim veniant, quis

nostrud exercitation ullamco laboris

nisi ut aliquip ex ea commodo consequat. Duis aute irure

dolor in reprehenderit in voluptate velit esse cillum dolore.gu

fugiat nulla pariatur. Excepteur sint occaecat cupidatat. non

proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Ut

enim ad minim-veniam, quis nostrud. exercitation ullamco laboris nisi ut

aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat

cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. Ut

enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum

dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in
culpa qui officia deserunt mollit anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum

dolore eu fugiat nulla pariatur.
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Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempo labore
et dolore magna aliqua. Ut enim ad veniam..
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud .

nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit

esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa

qui officia deserunt mollit anim id est laborum. Ut enim ad minim veniam, quis nostrud exercitation ullamco

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiu! ebu s PSP laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse

tempo lahore et dolore magna aliqua. Ut enim ad minim veniam.. SEEH ! cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia

deserunt mollit anim id est laborum. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip

ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
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pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mol.
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PROJECT REX - APPAREL / MERCHANDISE

Fully branded merchandise, from
bold and simple to full on pattern




PROJECT REX - IN THE BAR
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PROJECT REX - ANIMATED STORYBOARD 20
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