
Welcome to
your Real

Estate
Playbook for
Google Ads



Today’s Agenda

Goals01

Search02

Performance Max03



Dive into strategic insights tailored for real
estate professionals, ensuring optimized
campaigns that resonate with property
seekers. Stay ahead of trends, maximize
online visibility, and transform your goals into
achievements with the unmatched power of
Google Ads. Let's elevate your real estate
marketing game together! Å



What are you
trying to achieve?



•

•

Clicks for traf�c

Conversions for speci�c
goals like leads or
bookings

For Google the
two most

popular goals
power their

bidding:



Using conversions will
power your marketing
strategy. Make sure to
set them before
starting.



Source: Ruler Analytics | WordStream



Our strategy for Google Ads
for lead generation will be
based in

Standing out01

Inspiring Con�dence02

Connecting locally03





Google Search



Make sure to start with a good landing page or URL and a good prompt



• Make sure there is one including "real estate near me"

The system will craft the best combination of keywords,
perfecto to capture existing demand.



For location you
can add an
entire state or
city, but we
suggest using
radius targeting.
Add an address
and work around
that area.



Leads Form



Use lead form extensions to give users pre-
�lled forms with action boxes like <Get a
quote= (they help prevent drop-off, too.)

This is perfect for Generating new demand

https://support.google.com/google-ads/answer/9423234?hl=en


You can
select a
new one or
work with
an existing
form



Local Ads - Google
My Business
Pro�le



•

•

Ver�ed and claimed
property

Property linked to Google
Ads

In the platform you have
the option to Show on

Google maps.

You will need:





Performance Max



Advertisers
who use
Performance
Max achieve
on average
over 18% more
conversions



Find it in
the
platform as
All Google
Channels



Performance Max
makes scaling creative
across the web easy,
building ads from your
images, videos,
headlines, descriptions,
and logos. These assets
are automatically
mixed and matched to
�nd the top-performing
combinations.



Take into account

Performance Max

doesn't target with

keywords, so you won't

have to add them.



If you have a
YouTube video
it's the time to
use it. Make
sure it's posted
in your
channel.


