Welcome to
your Real
Estate
Playbook for
Google Ads




Today’s Agenda

O1 Goals
02 Search

03 Performance Max



Dive into strategic insights tailored for real
estate professionals, ensuring optimized
campaigns that resonate with property
seekers. Stay ahead of trends, maximize
online visibility, and transform your goals into
achievements with the unmatched power of
Google Ads. Let's elevate your real estate
marketing game together! 4#






For Google the
two most « Clicks for traffic
« Conversions for specific
pOPUIar goals goals like leads or

power their bookings
bidding:



Using conversions will
power your marketing
strategy. Make sure to
set them before
starting.



Google Ad Statistics for Real Estate 2023

The average
click-through rate of
Google ads for real
estate is 9.09%.

57% of all website
visitors come from

organic and paid
searches.

&)

The average
cost-per-click (CPC) in
real estate is $1.55.

®

The average
conversion rate of
paid search is 1.5%.

N
5

The average
cost-per-lead from
real estate Google ads
is $66.02.

%

75.4% of homebuyers
who click on an ad will
pick up the phone.

Source: Ruler Analytics | WordStream



Our strategy for Google Ads
for lead generation will be
based in

O1 Standing out

02 Inspiring Confidence

03 Connecting locally



O1 Capture existing demand

| (02 Generate new demand v







L) N ¥
Clients Home Advertise

Advertise in seconds

Goal: Conversions  # Edit

Website

httpSZ”lCl nding.sitefsf- real-estate/

English

Real Estate agents in San Francisco

@ ®

Creative Hub Connect Platforms

Save Draft

Generate New Ad v

SF Real Estate|

[ Generate Description J

G coogle

Ad - httpsy/flanding.site/sf-real-astatef

Efficient Junk Rermoval | Reliable Junk
Remaval | Expert Junk Removal

Get rid of unwonted items easily Efficient junk
remaoval for a clutter-free home

Ad combinations

i Hello, Odysseus Odysseus
(2 Yo

Forecasted Results

1 day 7 day

$10 - $20
2-20

285 - 666

Make sure to start with a good landing page or URL and a good prompt

30 day



Targeting

Keywords

e

Selected Keywords

San Francisco housing market X 5F reql estate near me

The system will craft the best combination of keywords,
perfecto to capture existing demand.

« Make sure there is one including "real estate near me"



Targeting

For location you
can add an
entire state or
city, but we
suggest using
radius targeting.
Add an address
and work around
that area.







Use lead form extensions to give users pre-
filled forms with action boxes like “Get a
quote” (they help prevent drop-off, too.)

This is perfect for Generating new demand


https://support.google.com/google-ads/answer/9423234?hl=en

You can
select a
new one or

work with
an existing
form







In the platform you have -« \Verfied and claimed
the option to Show on property

Google maps. « Property linked to Google
You will need: Ads



Add Lead Form

Show on Google Maps

_»

Add Phone Number »
@

v

ISeIect...

16 Lyndon Ave STE 102, Los Gatos, CA 95030, USA

Add at least 1$

uUsb $30







Advertisers
who use
Performance
Max achieve
on average
over 18% more
conversions



Find it in

the NG
platform as , © €
A" GOOgIe S =

Channels




Performance Max
makes scaling creative
across the web easy,

o . 2. Credtive
building ads from your | N
. . Add at least 1 landscape image and 1 square image
images, videos,
headlines, descriptions, pcid ot loast 1 1o
and logos. These assets
a re a u to m atica I Iy Adld Youtube Video

mixed and matched to
find the top-performing
combinations.




P 3

1 Take into account §

Performance Max

doesn't target with

~ keywords, so you won't

have to add them.
o |
. e \ |



If you have a
YouTube video
it's the time to
use it. Make
sure it's posted
In your
channel.




