RAMY AYACH

2016

Singer, songwriter and philanthropist, Ramy Ayach has won the
most prestigious pan-Arab awards and is at the origin of great
successes such as “Albi Mal” and “Majnoun®”. Ramy is also the
founder of the NGO “Ayach Al Tofoula Foundation”, dedicated to the
education and empowerment of children.







RAMY AYACH POSTER FOR THE NEW ALBUM “HABIB" 2016.
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@ Breadfast






Breadfast is your
one-stop shop for
bakeries, groceries,
fruits & veggies!

@ Breadfast

YOU ORDER WE BAKE AND DELIVER
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SoLeX

SOLEX is an SAP certified partner with a management team having repository
of valuable knowledge and experience as being the pioneers of SAP within
EMEA region providing SAP business solutions across different industry

sectors and delivering global SAP key projects.
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SoLeX

We don’t just implement SAP solutions,
we deliver your digital ecosystem.

Solex has been awarded as SAP best New Growth
Partner of the year for South Middle East

WWW.SOLEX.TECH

WE DELIVER WHAT WE PROMISE



Table of Content

About us
What does SOLEX mean
Welcome to
-t h e com p an y WE ARE YOUR PARTNER
profile of Mission & Vision
S 0 L E X Our Services
1: or 2 0 2 0 WHAT MAKES SOLEX SO UNIQUE
Solex Lab

Success Stories

Our Customers

S OLEX DI GITAL

At SOLEX Digital we are proud to be different. By focusing our support and services
entirely to build a digital ecosystem to our clients and helping them explore the digital
dynamics of their business to transform their industry with best of breed digital cloud
solutions on digital core platforms. This model allows SMEs to be exempted from much
of the cost and effort of operating and financing their own IT, because it removes the
infrastructure and capital expense as a barrier to entry and allows SMEs to scale up
cheaply and rapidly and focus on their core competencies. So, they can start anywhere
go everywhere!

SOLEX Digital has built a solid reputation for delivering successful projects and building

digital ecosystems to small and medium size businesses. Both on time and within
budget. Our team provides consulting services at a global level and has built an
impressive roster of clients by combining a cost-effective implementation strategy, an
innovative approach to cloud technologies, and excellent customer service.
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I solex company profile

WHAT MAKES SOLEX SO UNIQUE

®

SAP Focused Since the founding of SOLEX. We have

been developing tailor-made SAP software to meet our

customers' needs. We drive SAP innovations and always
seek opportunities to improve upon reliable systems so

that you can go beyond the limits of what you expect

from proven SAP technology. /

i solex company profile W

A B OUT UusS

FOUNDED IN FEBRUARY 2018 WITH HEAD OFFICE IN CAIRO, EGYPT. SINCE THEN, WE HAVE BUILT A
REPUTATION OF PROVIDING AN UNRIVALLED DEPTH OF RELIABILITY, TRUST AND PARTNERSHIP WITH
ALL OF OUR CLIENTS.

SOLEX IS AN SAP CERTIFIED PARTNER WITH A MANAGEMENT TEAM HAVING REPOSITORY OF
VALUABLE KNOWLEDGE AND EXPERIENCE AS BEING THE PIONEERS OF SAP WITHIN EMEA REGION
PROVIDING SAP BUSINESS SOLUTIONS ACROSS DIFFERENT INDUSTRY SECTORS AND DELIVERING
GLOBAL SAP KEY PROJECTS.

WE ARE HELPING COMPANIES TAKE ADVANTAGE OF SAP SOLUTIONS, BOTH ON PREMISE AND CLOUD,
TO DELIVER SOLUTIONS THAT ARE NOT ONLY COMPLIANT BUT DRIVES INNOVATION, FLEXIBILITY AND
SCALABILITY.

WHEN YOU MEET US, YOU'LL DISCOVER A COMPANY THAT HAS SUCCESSFULLY MAINTAINED ITS
VALUES AND CLIENT FOCUS THROUGH SIGNIFICANT GROWTH.

SOLEX PROVIDES MULTIPLE PREPACKED SOLUTIONS THAT DELIVERS EXCELLENCE IN A COST AND
TIME EFFECTIVE MANNER WITH PROVEN REFERENCES TO CREATE A NEW CUSTOMER EXPERIENCE TO
OUR CLIENTS, SO THAT THEY CAN MEET THEIR MARKET REQUIREMENTS AND BE ABLE TO FOCUS ON
THE BUSINESS GROWTH.
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Rationale

Neat, clean & sexy, that's what a
successful brand is. And because icons
has become an old fashion and it's hard
to come up with an icon that's easy to
recognize and easy to spread. And on the
other hand Typography brandmarks is the
trend and what is neat the most we have

come up with this neat option!

Rationale
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Case Study—Typography

Why typography matters?

There was a major twist ending and a majer snafu at the very
end of the 2017 Academy Awards for the category of Best
Picture. The wrong winner was declared. If you look back on
the footage and analyse it, you could read on Warren Beatty's
tace that something was not right just betore the Best Picture

winner was announced

Rest Actre
EMMA STONE EMMA STONE
LA LA LAND" “LA LA LAND"
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Case Study—Typography

Let's quickly review the second-by-second timeline of what happened:
Warren Beatty and Faye Dunaway come out to present Best Picture, but were wrongly given the
envelope for Best Actress, instead.

1. Warren reads the card, then stops for a moment to read it again to be sure (which the audience
thinks is supposed to be comical). He even checks to see if there's anything else in the envelope.
2. He then proceaded to show Faye Dunaoway the card with a facial expression that likely reads, “is

this right?"
3. Before he could say anything to her, Faye automatically reads the card
(which looks like she didn't fully read it), and announced the wrong winner.
4. The biggest flub in Oscars’ 88-year run is now recorded history.

| would imagine there are multiple redundancies so that something like this does not
happen—especially at the Oscars! But there's one thing the Academy possibly didn't consider, or

forgot, for this year's winner cards: typography.

Case Study—Typography

Here's what should've been changed based on the three critigues | just made

1. The logo doesn't need to be at the top. Everyone knows it's the Oscars. We move the Oscar logo
to the bottom where it's least important in this context

2. The award category, "Best Actress,” is moved to the top so that it's the first thing anyone sees
ond reads, There is no confusion what the category is because it's clearly stated first

3. Emma Stone's name is bigger than the title, “La Lo Land,” because she is the winner of this
category The winner should be the most ermmphasized thing on the card with all other information,
like the film’s title, in a smaller or a less thick font (| understand that the text can only be so big
so as to have a consistent lcok for cll the cards, while accommodating longer names).
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Case Study—Photography

Photography; having a style
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REPUBLIQUE DU NIGER
MINISTERE DES AFFAIRES ETRANGERES ET DE LA COOPERATION
AMBASSADE DU NIGER AU CAIRE
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NOM AHMED ALI
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A CAIRE
DE MATIONALITE EGYPTIENNE
DOMCILE CAIRE
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Kanavaranta 7
Helsinki
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DANCE

CELEBRATION

BEERS

Lapin Kulta 8,s/s
Lagor %5

Peroni Nastro Azzurro B
Lager %46

Sol Lager 8
Lager %y,5

Moritz 8
Pale Lager 54,7

Brooklyn Bel Air Sour o
Bour Ale %a.5

Brosklyn Defeader IPA 9
1PA %8

Hoogaardan o
Witbier %49

Little Bichos 10
Manta Ray IPA %0

Brooklyn Special Effects 6,8
Hoppy Lager %04

AFTER DINNER

Coftes
TPaulig Munde - fair-trade o€ organic centified
Espresso 3

Hawcaii's own roast, 100 arabica

Tea 3
Irich Coffee 12
Cocoa Branca 12
Braastad VSOP 12
Fernet Branca

Averna

HOLIDAY

DANCE

COCKTAILS

sapple Daige
pHle | cin

Kyrd Negroni Sour
o

ALCOHOL-FREE COCKTAILS

‘aradise

Flower Powor

HOLIDAY g

CELEBRATION

BEERS
Lapin Kulta 8,5ls
Lager%as
Peroni Nastro Azzurro &
Lager 4,8
5ol Lager 8
Lager%ias

oritz !
Pale Lager a7
Brooklyn Bel Air Sour a
Sour Ale 34,5
Brocklya Defender IPA 9
IPA%s &
Hoegaardon o
Witbier %49
Little Bichos 10
Mants Ray IPA %m0
Brooldyn Special Effects 6,5
Hoppr Liger %04
AFTER DINNER
Coffee
Paulis Mundo - fair-trade o organic cestified
Espresse 3
Hawail's owe roast, %100 arsbica
Tea 3
Irish Coffec 1z
Cocoa Branca 12
Braastad VSOP 1
Fernet Branca 8

-

Averna 8
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A holiday is a day set aside by custom or by law jooTTETEEE
on which normal activities, especially business 1 :
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TYPEFACE

A

TYPEFACE
Kefa Bold
Kefa ABCDEFGHIJKLMNOPORSTUVWXYZ
A a abcdefghijklmnopqrstuvwxyz
Bold 1234567890:1@D#$% ~&*()’?,<;’>

Fineness Light

ABCDEFGHIKLMNOPQRSTUVWXYZ

A a F!neness abcdefghijkimnopqrstuvwxyz
Light 12345678901@#$% &) <>
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GE SS Two
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STATIONERY ITEMS

LOREM IPSUM
DOLOR SIT AMET
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Q8TAMEN

Rationale

Because insurance is all about
guarantee and protection we
have provided you this direction
it's all about insurance and easy

accessibility...
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Chief Executive Officer

Headguarter
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Q33327 ¢
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About us Intiatives

Insurance in

SIMPLE WAYS

Like You've Never Seen Before

DOLOR HORANS

Bero vent et accupta guasime qui ium
adiandi ut et lamet
ut utem aue omnimax iminimusam Sit,
offictur sit guidior sitis sinum reium qui
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WHITE PALACE DEVELOPMENTS

White palace was established in 2005, white palace real estate is an independent family
run estale agent with many years of experience between our stafl members in other
industries, and we are located in good central locations in Egypt. We have come to

understand some of the stresses and strains that our customers face during the moving
process and we always aim to provide the best customer service, making your property
purchase hassle free. So that whichever property service you require we are committed

to make the process as stress free and hassle free as we possibly can.

WHITE PALACE
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INTRODUCTION

CRYSTAL PLAZA 1S A LUXURIOUS COMPL
COMMERCIAL AND ADMINISTRATIVE BUI
IS DEVELOPED TO INTEGRATE FUNCTION

INTRODUCTION

CRYSTAL PLAZA IS A LUXURIOUS COMPLEX THAT BLENDS RESIDENTIAL,
COMMERCIAL AND ADMINISTRATIVE BUILDING. A NEW DESIGN CONCEPT
IS DEVELOPED TO INTEGRATE FUNCTIONALITY AND LUXURY.
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COMMERCIAL AND ADMINISTRAVITE

OUurR 1100 SQUARE METERS OFFICE SPACE HAS INFRASTRUCTURE IN PLACE TO
QUICKLY AND ECONOMICALLY GET YOUR HIGH TECH OFFICE UP AND RUNNING.
CRYSTAL PLAZA CHARACTERIZED BY HIGH QUALITY DESIGN, USE OF HIGH END
BUILDING MATERIALS, STATE OF THE ART TECHNOLOGY, ONSITE SUPPORT
SERVICES/MAINTENANCE, AND OFTEN INCLUDES FULL SERVICE ANCILLARY USES.

CRYSTAL PLAZA

CAIRDO
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Allianz ()

allianz.com.eg

Allianz becomes No. 1 insurer among the 100 most valuable
brands* in the world and brand value rises 12 percent.

* According to 2019 Interbrand Best Global Brands Rankings
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Y-U | COSMETICS

MASTER BRAND GUIDELINES 2019

Rationale

When you look at a painting you feel something, when you listen to music you
feel something and when you wear make up, you feel something. We believe
that cosmetics and make up are not just products, they are art as they make you
feel something. That's why we thought of a direction that will bring up that
artistic look and feel for the brand.

We recommend using colorful artworks and illustrations that will be created
from scratch by our team. Working in that direction will help us achieve that
cool, young and artisticidentity for the brand.



BRAND CHARACTER

COOL, SEXY & FUN

We are FRIENDLY, BRAVE, ARTISTIC & HOT

We speak with coolness and sexiness.

We are young and friendly so we speak the Language of the youth.
We speak bold

We are fun, cool and brave.

Y-U wear the sexiness

Y-U wear the freshness

Y-U wear the coolness

LOGO

There will be missing letters in words that will be substituted with a dash”-"
Like the logo, the idea is that these missing letters won't change how the word sounds.

Just like that.






DO& DONTS




TYPOGRAPHY

We specifically chose these fonts as they are the best fit with
the illustrations in the packaging design.

The Free hand font will be only used for the name of each
product per example; Lipstick, Eye Shadow, Eye Liner, etc..
This will help us achieve the look and feel of the brand.

Adventures on the Mountains

COLORS

Primary colors are inspired by the brand spiritand character.

Primary Font

SAN FRANCISCO
SF Compact Display

abcdefghjkimnopgrstuvwxyz
1234567890
10#$%"&*()

Secondary font
SAN FRANCISCO
SF Compact Display (Thin)

abcdefghjkimnopgrstuvwxyz
1234567890
I@#$%"&*()

Secondary colors, are the colors used in communications, usually used in background, illustration, props, clothing . . etc.
The color pallet of orange, blue, pink and purple gives a cool and fresh essence to the brand.

L N
M |
- v

f1f2f2 8cd4de

ed2784 df707e fallb



STATIONERY DESIGN

-

Cow

Lomity (T i I Gurmmy Lexl Of (e Dening Sed dypenileg indatny

it [l paliery of by il frie
BORCHTIEF DS 0 hat survsd not Only five confuries, D ais0 the eag nla
e Tt Ariizesy it

e v
and more necently with desitod pushishing softeane ko Adus

ingg ol Larerm i I wiemprly samemy tew) o thae
g and Pty L s ve

wandnrd dumewy T sl Bece Ihe 1008, when an ankeawn proes tack o
@iy of ype @vd scramiied | 15 TARE @ Ty speckm bovk M aunrivet
notanly fve cesturies, But siso

o " was in the 1980 with the sissue of
Lewana showts contaning Later (e pessegen and Mon (ecendy wi

Loem
Ipmm.
et Regatgs

Y-U [COSMETICS MASTER BRAND GUIDELINES 2019 all copyrights reserved |
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more-or-less normal distribution of letters, as opposed to using «Content here, content heres, making it look like readable English. Many desktop publishing packages
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TO BE A GREAT FIGHTER YOU HAVE TO IMPROVE THE CHOICE OF YOUR DEADLY WEAPON

CHALLENGER WEIGHT GAINER IS DESIGNED TO MAXIMIZE MUSCLE SIZE
TO THE MOST MASS EVER, JUST WORK OUT AND GET THE RESULT.
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