
 

SMART AFFILIATE'S TRAFFIC TOOLKIT 

Part 3: Paid Traffic Pack 

 

AD COPY SWIPE FILE 

25 PROVEN EXAMPLES 

Headlines & Descriptions That Have Generated Millions in Sales 

 

What's Inside:  ࿨࿩࿪ 25 high-converting headlines by category 

 ࿨࿩࿪ Problem/solution ad templates 

 ࿨࿩࿪ Results-based headline formulas 

 ࿨࿩࿪ Urgency and scarcity templates 

 ࿨࿩࿪ 3 complete ad description templates 

 ࿨࿩࿪ Customization and testing guidelines 

 ࿨࿩࿪ Platform-specific optimization tips 

Perfect For: • Facebook & Instagram advertising 
• Solo ad campaigns 
• Pinterest promoted pins 
• Any paid traffic platform 
• A/B testing new creative angles 

Time to Implement: 15 minutes 
Skill Level Required: Copy-paste easy 
Expected Results: 2-5x higher click-through rates 

 

Created by: Makin’ Cheddar Marketing LLC 
Series: Smart Affiliate's Traffic Toolkit 
Version: Part 3 of 4 
Date: May 2025 

 

Stop guessing what headlines work. Use these proven winners... 

 



How to Use This Swipe File: 

1. Choose a headline that matches your offer type 

2. Customize the bracketed placeholders with your specific details 

3. Test 2-3 variations to find your winner 

4. Use the description templates as starting points for your ad copy 

 

Category 1: Problem/Solution Headlines 

1. Finally! [Solution] Without [Common Pain Point] 

Example: "Finally! Build Your Email List Without Spending Thousands on Ads" Best 
For: Lead magnets, courses, systems Why It Works: Addresses frustration + 
promises relief 

2. The [Number] Mistakes That Are Killing Your [Results] 

Example: "The 7 Mistakes That Are Killing Your Affiliate Commissions" Best For: 
Educational content, troubleshooting guides Why It Works: Fear-based + specific 
number creates curiosity 

3. Why [Common Belief] Is Dead Wrong (And What Works Instead) 

Example: "Why 'Content is King' Is Dead Wrong (And What Actually Drives Sales)" 
Best For: Contrarian approaches, advanced strategies Why It Works: Challenges 
assumptions + promises better way 

4. How to [Desired Outcome] Even If [Common Objection] 

Example: "How to Make $1000/Month Online Even If You Have No Experience" Best 
For: Beginner-friendly offers, overcoming objections Why It Works: Removes barriers 
+ includes specific benefit 

5. The Lazy Person's Guide to [Desired Result] 

Example: "The Lazy Person's Guide to Passive Income" Best For: Simple systems, 
automation tools Why It Works: Appeals to desire for easy solutions 

 

Category 2: Results-Based Headlines 

6. How I Went From [Starting Point] to [End Result] in [Timeframe] 



Example: "How I Went From $0 to $10K/Month in 90 Days" Best For: Case studies, 
transformation stories Why It Works: Specific transformation + believable timeframe 

7. [Number] People Used This to [Achieve Result] - Now It's Your Turn 

Example: "347 People Used This to Quit Their Day Jobs - Now It's Your Turn" Best 
For: Proven systems, group programs Why It Works: Social proof + personal 
invitation 

8. The [Tool/Method] That Generated [Specific Result] in [Timeframe] 

Example: "The Email Template That Generated $50K in 30 Days" Best For: Tools, 
templates, specific tactics Why It Works: Specific tool + impressive result 

9. Case Study: How [Person/Company] Achieved [Specific Result] 

Example: "Case Study: How Sarah Built a $25K Email List in 6 Months" Best For: 
Detailed breakdowns, social proof Why It Works: Third-party credibility + specific 
outcome 

10. The Simple [Method] That's Generated Over [Big Number] in [Results] 

Example: "The Simple Formula That's Generated Over $2.3 Million in Sales" Best 
For: Proven methodologies, high-value claims Why It Works: Simplicity + impressive 
total results 

 

Category 3: List/Resource Headlines 

11. Free: The [Number]-Point Checklist for [Desired Outcome] 

Example: "Free: The 12-Point Checklist for Profitable Facebook Ads" Best For: 
Checklists, step-by-step guides Why It Works: Free + specific format + clear benefit 

12. [Number] Tools Every [Target Audience] Needs (Free Download) 

Example: "17 Tools Every Affiliate Marketer Needs (Free Download)" Best For: 
Resource lists, tool recommendations Why It Works: Comprehensive + authority 
positioning 

13. The Ultimate [Resource Type] for [Specific Goal] - Yours Free 

Example: "The Ultimate Swipe File for High-Converting Emails - Yours Free" Best 
For: Comprehensive resources, databases Why It Works: "Ultimate" suggests 
completeness + free removes risk 

14. Download: [Number] Templates That [Specific Benefit] 



Example: "Download: 15 Email Templates That Double Open Rates" Best For: 
Ready-made templates, proven formats Why It Works: Immediate usability + specific 
improvement 

15. Free Cheat Sheet: [Specific Process] in [Number] Steps 

Example: "Free Cheat Sheet: Launch Your First Course in 7 Steps" Best For: Step-
by-step processes, quick reference guides Why It Works: Simplifies complex process 
+ quick reference 

 

Category 4: Urgency/Scarcity Headlines 

16. Limited Time: Get [Offer] Before [Deadline] 

Example: "Limited Time: Get My $497 Course Free Before Friday" Best For: Product 
launches, special promotions Why It Works: Clear deadline + specific value 

17. Only [Number] Copies Left of [Resource Name] 

Example: "Only 47 Copies Left of My Million-Dollar Sales Scripts" Best For: Exclusive 
resources, high-value content Why It Works: Scarcity + specific low number 

18. Last Chance: [Offer] Expires in [Timeframe] 

Example: "Last Chance: Free Training Expires in 24 Hours" Best For: Ending 
promotions, final warnings Why It Works: Finality + short timeframe creates urgency 

19. Just [Number] Spots Left in [Program/Course Name] 

Example: "Just 12 Spots Left in Traffic Mastery Bootcamp" Best For: Limited 
enrollment programs, coaching Why It Works: Exclusivity + specific small number 

20. 48-Hour Flash Sale: [Discount] Off [Product] 

Example: "48-Hour Flash Sale: 75% Off My Complete Training Library" Best For: 
Quick promotions, inventory clearing Why It Works: Short window + significant 
discount 

 

Category 5: Question/Curiosity Headlines 

21. What If I Told You [Surprising Statement]? 

Example: "What If I Told You Most Email Marketing Advice Is Wrong?" Best For: 
Contrarian content, surprising insights Why It Works: Opens curiosity loop + 
challenges beliefs 



22. Are You Making These [Number] [Category] Mistakes? 

Example: "Are You Making These 5 Fatal Facebook Ad Mistakes?" Best For: 
Educational content, mistake correction Why It Works: Self-assessment + fear of 
missing knowledge 

23. Which Type of [Target Audience] Are You? 

Example: "Which Type of Entrepreneur Are You? (Take the Quiz)" Best For: Quizzes, 
personality assessments Why It Works: Personal relevance + interactive element 

24. Do You Know the #1 Secret to [Desired Result]? 

Example: "Do You Know the #1 Secret to Viral Content?" Best For: Insider 
knowledge, key insights Why It Works: Tests knowledge + promises exclusive info 

25. What's the Difference Between [Option A] and [Option B]? 

Example: "What's the Difference Between $100K and $1M Businesses?" Best For: 
Comparison content, educational material Why It Works: Clear comparison + 
educational value 

 

Bonus: Ad Description Templates 

Template A: Problem-Agitation-Solution 

Are you [EXPERIENCING PROBLEM]? 

 

Most [TARGET AUDIENCE] struggle with [SPECIFIC CHALLENGE] because 
[REASON]. 

 

The frustrating part? [AGITATION OF PROBLEM]. 

 

That's exactly why I created [YOUR SOLUTION]. 

 

Inside you'll discover: 

 ࿨࿩࿪ [Benefit 1] 

 ࿨࿩࿪ [Benefit 2]   



 ࿨࿩࿪ [Benefit 3] 

 

Ready to [ACHIEVE OUTCOME]? Get instant access below! 

Template B: Story-Based Description 

Here's what happened when [STORY SETUP]... 

 

[BRIEF STORY WITH STRUGGLE] 

 

Then I discovered [SOLUTION/METHOD]. 

 

The results? [SPECIFIC OUTCOME]. 

 

Now I want to share the exact [SYSTEM/METHOD] with you. 

 

You'll get: 

• [Specific deliverable 1] 

• [Specific deliverable 2] 

• [Specific deliverable 3] 

 

Want to see how it works? 

Template C: Social Proof Description 

"[POWERFUL TESTIMONIAL]" - [Customer Name] 

 

That's just one of [NUMBER] success stories from people using [YOUR METHOD]. 

 

Here's what makes this different: 

→ [Unique aspect 1] 



→ [Unique aspect 2] 

→ [Unique aspect 3] 

 

Ready to get the same results? 

 

Download [YOUR OFFER] free below and see why [NUMBER] people trust this 
system. 

 

Usage Guidelines: 

Testing Strategy: 

 Test 3 headlines per campaign 

 Run each variation for at least 48 hours 

 Look for statistical significance before declaring a winner 

 Scale the winner and test new variations 

Customization Tips: 

 Always include specific numbers when possible 

 Use your target audience's language and terminology 

 Include your unique selling proposition 

 Match the tone to your brand voice 

Platform Considerations: 

 Facebook: Longer descriptions work well 

 Instagram: Keep it concise and visual 

 Pinterest: Focus on aspirational language 

 Google: Include relevant keywords naturally 

Performance Tracking: 

 Click-through rate (CTR) 

 Cost per click (CPC) 



 Conversion rate 

 Cost per lead (CPL) 

 Overall return on ad spend (ROAS) 

 

Next: Download the ROI Calculator to track your campaign profitability! 

 


