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INTRODUCTION: THE POWER OF PROVEN EMAIL TEMPLATES

These email templates have been tested across multiple niches and have consistently delivered open
rates 25-40% higher than industry averages. Each template includes:

¢ Proven structure that maintains engagement
¢ Fill-in-the-blank sections for easy customization
e Performance data from real campaigns
e Optimization tips for your specific audience
e Mobile-friendly formatting
How to Use This Library:
1. Choose templates that match your goals
2. Customize with your brand voice and offers
3. Test subject lines from the swipe file
4. Monitor performance and iterate

5. Scale winning combinations



SECTION 1: WELCOME SEQUENCE TEMPLATES
EMAIL 1: INSTANT DELIVERY & EXPECTATION SETTING

Best Performance: 45-65% open rate, 8-15% click rate Send: Immediately upon signup

SUBJECT LINE OPTIONS:
e "Your [Free Resource]is here (plus what's next)"
e "[First Name], here's your instant access link"
e "Download ready: Your [Free Resource] + bonus"
EMAIL TEMPLATE:

Subject: Your [Free Resource] is here (plus what's next)

Hi [First Name],

Welcome to the [Your Brand] community!

Your free [Resource Name] is ready for download:

7 [DOWNLOAD LINK - Big Button]

I'm [Your Name], and I'm excited you're here. Over the next few days, I'll be sharing my best [niche]
strategies that have helped me [specific result].

Here's what to expect:

v Tomorrow: [Specific valuable tip/strategy]

v Day 3: [Another specific value]

v Day 5: [Third specific value]



Quick question: What's your biggest challenge with [niche topic] right now? Just hit reply and let me know
- I read every email and often create content based on your questions.

Talk soon,

[Your Name]

P.S. Make sure to add my email ([your email]) to your contacts so you don't miss anything valuable!

[Your Name]
[Your Website]
[Social Media Links]

CUSTOMIZATION NOTES:

Replace [Free Resource] with your lead magnet name

Add specific results you've achieved

Include a genuine question to encourage replies

Keep the tone conversational and helpful



EMAIL 2: PERSONAL STORY & CONNECTION

Best Performance: 35-50% open rate, 6-12% click rate Send: 24 hours after Email 1

SUBJECT LINE OPTIONS:

e "The mistake that changed everything"

e "Why |l almost quit [your niche]"

e "The embarrassing truth about my early days"
EMAIL TEMPLATE:

Subject: The mistake that changed everything

Hi [First Name],

| want to tell you about the biggest mistake | made when starting with [niche].

[PERSONAL STORY - 3-4 paragraphs about a specific struggle, mistake, or failure that your audience can
relate to. Make it genuine and vulnerable.]

For example:

"Three years ago, | was spending 60+ hours a week trying to get my first 100 email subscribers. | was
posting on every social media platform, trying every "hack" | found online, and basically throwing
spaghetti at the wall.

After six months of this chaos, | had 47 subscribers. FORTY-SEVEN.

| was ready to quit. That's when | discovered the power of focusing on ONE strategy until it worked, then
scaling it. That decision changed everything."

The reason I'm sharing this embarrassing story is because | see so many people making the same
mistakes | did. You don't have to struggle for months like | did.



Tomorrow, I'll share the simple shift that took me from 47 subscribers to 500 in just 60 days.

Have you ever felt like you were working hard but not seeing results? Hit reply and tell me aboutit - I'd love
to help.

[Your Name]

P.S. If you downloaded yesterday's [Free Resource], what was your biggest takeaway? I'm curious to know
what resonated with you most.

CUSTOMIZATION NOTES:
e Share areal, specific story from your journey
¢ Make it relatable to your audience's struggles
¢ Create curiosity for tomorrow's email

e End with a question to encourage engagement



EMAIL 3: VALUE-PACKED STRATEGY

Best Performance: 32-45% open rate, 10-18% click rate Send: 48 hours after Email 1

SUBJECT LINE OPTIONS:
e "The 3-step method that changed everything"
e "How I [achieved specific result] in [timeframe]"
e "The simple strategy most people ignore"
EMAIL TEMPLATE:

Subject: The 3-step method that changed everything

Hi [First Name],

Yesterday | promised to share the simple shift that transformed my [niche] results.

Here it is: The Focus Method.

Instead of trying 10 different strategies at once, | committed to mastering ONE approach for 90 days
straight.

Here's exactly how it works:

**STEP 1: CHOOSE YOUR ONE CHANNEL**

Pick the traffic source that feels most natural to you:
¢ Email marketing (if you like writing)

¢ Facebook/Instagram (if you're visual)

e SEO/Blogging (if you enjoy research)

* YouTube (if you're comfortable on camera)

**STEP 2: SET A 90-DAY COMMITMENT**



Commit to working on ONLY this channel for 90 days. No shiny object syndrome allowed.

**STEP 3: TRACK ONE METRIC**

Choose the single most important metric for your chosen channel:
* Email: Open rates and list growth

¢ Social: Engagement and follower growth

e SEO: Organic traffic growth

* YouTube: Watch time and subscriber growth

That's it. Simple but not easy.

When | applied this to email marketing, | went from 47 subscribers to 500 in 60 days, then to 2,000 by
month 4.

The key was focusing on getting really good at ONE thing instead of being mediocre at many things.

What's the ONE channel you want to focus on? Hit reply and let me know - | might have some specific tips
for your chosen strategy.

Tomorrow, I'll share the biggest mistake people make when implementing this method (and how to avoid
it).

[Your Name]

P.S. | created a simple worksheet to help you plan your 90-day focus strategy. If you'd like a copy, just
reply with "FOCUS" and I'll send it over.

CUSTOMIZATION NOTES:
¢ Replace with your specific strategy or method
¢ Include concrete numbers and results

¢ Make the advice actionable and specific



o Offer additional value (worksheet, bonus, etc.)




EMAIL 4: SOCIAL PROOF & CREDIBILITY

Best Performance: 30-42% open rate, 7-14% click rate Send: 72 hours after Email 1

SUBJECT LINE OPTIONS:

e "Sarah's amazing results (in just 30 days)"

e "This email made me cry (happy tears)"

e "Proof that this actually works"

EMAIL TEMPLATE:

Subject: Sarah's amazing results (in just 30 days)

Hi [First Name],

| got an email yesterday that made my day.

Sarah, one of our community members, shared her incredible results after implementing the Focus
Method | shared with you yesterday.

Here's what she wrote:

"Hi [Your Name],

| just had to share this with you! | took your advice about focusing on just ONE traffic source, and the
results have been amazing.

| chose email marketing as my focus channel, and in just 30 days:

v My email list grew from 89 to 312 subscribers



v My email open rates improved from 18% to 34%
v I made my first $200 in affiliate commissions

v Most importantly, | finally feel like | know what I'm doing!

Before your Focus Method, | was scattered across Facebook, Instagram, Pinterest, and trying to blog
consistently. | was burning out and seeing minimal results.

Now | wake up excited to work on my email strategy. Having ONE clear focus has been life-changing.

Thank you for the simple but powerful advice!

-Sarah M."

Sarah's story perfectly illustrates why the Focus Method works so well.

Instead of spreading her energy across multiple channels, she concentrated on email marketing and saw
dramatic improvements in just 30 days.

But here's what Sarah did that most people don't...

She committed to the FULL 90 days, even when she didn't see immediate results in the first two weeks.

That persistence made all the difference.

Tomorrow, I'll share the biggest mistake people make when they start seeing early success (hint: it
involves getting distracted by new opportunities).

What resonated most with you from Sarah's story? Hit reply and let me know.



[Your Name]

P.S. If you're struggling to choose your focus channel, I've created a simple quiz that matches your
strengths to the best traffic source for your situation. Reply with "QUIZ" if you'd like me to send it over.

CUSTOMIZATION NOTES:
e Userealtestimonials when possible (anonymize if needed)
e Include specific numbers and results
e Connectthe story back to your main teaching

o Create anticipation for the next email



EMAIL 5: SOFT PITCH WITH VALUE

Best Performance: 28-38% open rate, 12-20% click rate Send: 5 days after Email 1

SUBJECT LINE OPTIONS:

e "The tool that 10x'd my results"

e "What | wish I'd known sooner"

e "My secret weapon (finally revealed)"

EMAIL TEMPLATE:

Subject: The tool that 10x'd my results

Hi [First Name],

I've been sharing my best [niche] strategies with you this week, and | keep getting this question:

"[Your Name], this all sounds great, but how do | actually implement everything you're teaching?"

Great question.

When | was first starting out, | had the same problem. I'd learn a strategy, get excited, try to implement
it... and then get overwhelmed by all the moving pieces.

That's when | discovered the power of having a SYSTEM.

Instead of random tactics, | needed a step-by-step blueprint that would guide me through the entire
process.

So | created one.

It's called the [Your Main Product/System Name], and it's the exact system | used to [your main result].



Here's what's inside:

v [Specific benefit 1 with outcome]
v [Specific benefit 2 with outcome]
v [Specific benefit 3 with outcome]

v [Bonus or special feature]

The best part? It takes all the guesswork out of [main challenge]. You simply follow the steps, and you get
results.

I'm not going to give you a hard sell here - | just wanted you to know it exists in case you're looking for
more structured guidance.

You can learn more about it here: [LINK]

Whether you decide to check it out or not, | hope this week's emails have been helpful for your [niche]
journey.

Tomorrow, I'll share one more valuable strategy that ties everything together.

[Your Name]

P.S. Even if you're not ready for a structured system yet, make sure you implement the Focus Method |
shared earlier this week. That alone can transform your results.

CUSTOMIZATION NOTES:
¢ Onlyinclude if you have a relevant product/service
¢ Keep the pitch soft and value-focused
e Address common objections naturally

¢ Always provide value even if they don't buy






EMAIL 6: FAQ & OBJECTION HANDLING

Best Performance: 26-35% open rate, 8-15% click rate Send: 6 days after Email 1

SUBJECT LINE OPTIONS:

e "Your questions answered"

e "The 3 questions | get most often"

e "Is this for beginners? (and other FAQs)"

EMAIL TEMPLATE:

Subject: Your questions answered

Hi [First Name],

Over the past few days, I've received dozens of replies to my emails (which | love - keep them coming!).

I noticed several questions coming up repeatedly, so | thought I'd address them here:

**Q: "Is this advice only for experienced [niche practitioners]?"**

A: Not at all! In fact, beginners often see faster results because they don't have to unlearn bad habits.
Sarah, whose story | shared yesterday, was completely new to [niche] when she started.

**Q: "How much time does this require daily?"**

A: The Focus Method | taught this week can be implemented in as little as 30-45 minutes per day. The key
is consistency, not massive time investment.

**Q: "What if I've tried similar strategies before and they didn't work?"**



A: This is the most common concern | hear. Usually, it's not that the strategy doesn't work - it's that
people try to do too many things at once. The Focus Method eliminates that problem by having you
concentrate on ONE channel untilit's working consistently.

**Q:"Do | need any special tools or expensive software?"**

A: You can start with completely free tools. | recommend upgrading to paid tools only after you're seeing
consistent results and need to scale.

**Q: "How long before | see results?"**

A: Most people see some improvement within 2-3 weeks, but the real momentum typically builds around
the 30-60 day mark. That's why the 90-day commitmentis so important.

Did I miss your question? Just hit reply and ask - | personally read and respond to every email.

Tomorrow, I'll wrap up our week together with my #1 tip for long-term success in [niche].

[Your Name]

P.S. If you're ready to implement everything I've shared this week with a step-by-step system, you can
learn more about [Your Product/System] here: [LINK]

CUSTOMIZATION NOTES:
e Address real questions from your audience
e Handle common objections naturally
e Provide specific, helpful answers

¢ Include soft product mention if relevant



EMAIL 7: FINAL VALUE & TRANSITION

Best Performance: 24-32% open rate, 10-16% click rate Send: 7 days after Email 1

SUBJECT LINE OPTIONS:

e "My #1 tip for [niche] success"

e "The secret to long-term results"

e "What separates winners from quitters"
EMAIL TEMPLATE:

Subject: My #1 tip for [niche] success

Hi [First Name],

We've covered a lot of ground this week:

v The Focus Method for choosing your primary channel

v How to avoid the scattered approach that kills results

v Real success stories from people just like you

v Answers to the most common questions and concerns

Butif | could give you just ONE piece of advice that would determine your success or failure in [niche], it
would be this:

**Consistency beats perfection every single time**

I've seen people with average skills and basic tools achieve incredible results through consistent daily
action.

I've also seen brilliant people with all the best tools fail because they weren't consistent.



The person who sends one email per week for 52 weeks will always outperform the person who sends 10
emails one week, then nothing for two months.

The person who writes one blog post weekly for a year will build more traffic than someone who writes 5
posts in one month, then disappears.

Consistency is your superpower.

Start small. Be consistent. Scale gradually.

That's the formula.

**WHAT'S NEXT?**

This concludes our welcome series, butit's just the beginning of our relationship.

Every [day of week], I'll send you my best [niche] tips, strategies, and case studies. No fluff - just
actionable advice you can implement immediately.

You'll hear about:

* New strategies I'm testing (with results)

¢ Student success stories and lessons learned
¢ Tools and resources that actually work

¢ Answers to your specific questions

If you ever have questions or want me to cover a specific topic, just hit reply. | read every email and often
create content based on your suggestions.

Here's to your [niche] success!



[Your Name]

P.S. Want to fast-track your results? My [Product/System Name] gives you the complete blueprintI've
used to [main result]. You can learn more here: [LINK]

But even if you're not ready for that, keep implementing what I've shared this week. That alone can
transform your results.

CUSTOMIZATION NOTES:
e Emphasize the importance of consistency
e Transition to your regular broadcast schedule
e Setclear expectations for future emails

¢ Include final soft pitch with value-first mindset



SECTION 2: WEEKLY BROADCAST TEMPLATES
TEMPLATE 1: WEEKLY NEWSLETTER FORMAT

Best Use: Regular content updates and engagement Typical Performance: 25-35% open rate, 5-10%
click rate

Subject: [Weekly Newsletter Name] - [Brief Topic Description]

Hi [First Name],

Welcome to this week's [Newsletter Name]!

**IN THIS WEEK'S ISSUE:**

¢ [Main Topic/Strategy] - [Brief benefit]

® [Secondary Topic] - [Brief benefit]

¢ [Resource/Tool Recommendation]

* [Community Spotlight or Success Story]

**THIS WEEK'S MAIN STRATEGY: [TOPIC]**

[2-3 paragraphs explaining the strategy with specific, actionable steps]

**ACTION STEP:** [One specific thing they can do this week]

**RESOURCE SPOTLIGHT**

This week I'm loving: [Tool/Resource Name]



What it does: [Brief description]
Why | recommend it: [Specific benefit]

Best for: [Type of person/situation]

[Link if relevant]

**COMMUNITY SPOTLIGHT**

[Brief success story or interesting update from your community]

**WHAT'S COMING NEXT WEEK**

Next week, I'll be sharing [specific preview that creates anticipation].

Have a great week!

[Your Name]



TEMPLATE 2: STORY-DRIVEN BROADCAST

Best Use: Building connection and teaching through stories Typical Performance: 30-40% open rate, 8-
15% click rate

Subject: [Intriguing story hook]

Hi [First Name],

[STORY OPENING - Set the scene with specific details]

[STORY DEVELOPMENT - Include conflict or challenge]

[STORY RESOLUTION - What happened and why]

**THE LESSON:**

[Connect the story to a specific strategy or principle that applies to your audience]

*HOW THIS APPLIES TO YOU:**

[Give specific, actionable advice based on the story's lesson]

**YOUR ACTION STEP:**

[One concrete thing they can implement this week]

[Optional: Relevant product/service mention if it naturally fits]

What's a similar experience you've had? Hit reply and share your story - | read every response!



[Your Name]




TEMPLATE 3: CASE STUDY FORMAT

Best Use: Showing real results and building credibility Typical Performance: 28-38% open rate, 10-18%
click rate

Subject: How [Name] achieved [specific result] in [timeframe]

Hi [First Name],

| want to share an incredible case study with you.

**THE STUDENT:** [Name or "one of my students"]

**THE CHALLENGE:** [Specific problem they faced]

**THE TIMEFRAME:** [How long the transformation took]

**THE RESULT:** [Specific, measurable outcome]

**HERE'S EXACTLY WHAT THEY DID:**

**Step 1: [Specific action]**

[Brief explanation of what they did and why it worked]

**Step 2: [Specific action]**

[Brief explanation of what they did and why it worked]

**Step 3: [Specific action]**

[Brief explanation of what they did and why it worked]

**THE KEY INSIGHTS:**

¢ [Important lesson #1]

¢ [Important lesson #2]



¢ [Important lesson #3]

*HOW YOU CAN APPLY THIS:**

[Specific steps your audience can take to replicate these results]

*WANT THE COMPLETE SYSTEM?**

[Optional product mention if relevant]

What's your biggest takeaway from [Name]'s success? Reply and let me know!

[Your Name]



TEMPLATE 4: Q&A FORMAT

Best Use: Addressing common questions and concerns Typical Performance: 22-32% open rate, 6-12%
click rate

Subject: Your questions answered (including the tough ones)

Hi [First Name],

I've been getting some great questions from readers lately, so | thought I'd share the most common ones
(and my answers) with everyone.

**Q:[Common question from your audience]**

A: [Detailed, helpful answer with specific advice]

**Q: [Another common question]**

A: [Detailed, helpful answer with specific advice]

**Q: [Third common question]**

A: [Detailed, helpful answer with specific advice]

**THE QUESTION I'M NOT GETTING (BUT SHOULD BE):**

Q: [Important question they should be asking but aren't]

A: [Your answer that provides additional value]

**YOUR TURN:**



What question do you have about [your niche]? Just hit reply and ask - | personally read every email and
often turn reader questions into future content.

[Your Name]

P.S. If you want more in-depth answers to advanced [niche] questions, you might enjoy [relevant
product/resource].



SECTION 3: PROMOTIONAL EMAIL TEMPLATES
TEMPLATE 1: SOFT LAUNCH (Educational + Promotional)

Best Use: Introducing new products/services educationally Typical Performance: 20-30% open rate, 8-
15% click rate

Subject: The strategy that [specific benefit]

Hi [First Name],

[Start with valuable content/strategy - 2-3 paragraphs of genuine value]

Now, | want to share something exciting with you...

I've been working on [product/service] for [timeframe], and it's finally ready.

**WHAT IT I1S:**

[Brief, benefit-focused description]

**\WHO IT'S FOR:**

[Specific description of ideal customer]

**WHAT MAKES IT DIFFERENT:**

[Unique value proposition]

**HERE'S WHAT'S INCLUDED:**
¢ [Specific benefit 1]
¢ [Specific benefit 2]
¢ [Specific benefit 3]

¢ [Bonus or special feature]



I'm excited about this because [personal reason why you created it].

If you're interested in learning more, you can check it out here: [LINK]

Even if you're not ready for this right now, keep implementing the strategy | shared at the beginning of this
email. That alone can make a significant difference.

[Your Name]

P.S. [Additional incentive, guarantee, or urgency element]



TEMPLATE 2: URGENCY/SCARCITY PROMOTION

Best Use: Limited-time offers or deadline-driven promotions Typical Performance: 25-35% open rate,
12-22% click rate

Subject: 24 hours left (don't miss this)

Hi [First Name],

This is your friendly reminder that [offer/promotion] ends tomorrow at midnight.

| don't want you to miss out, especially because [specific reason this offer is valuable for them].

**QUICK RECAP OF WHAT YOU GET:**

¢ [Key benefit 1]

¢ [Key benefit 2]

¢ [Key benefit 3]

* [Special bonus or incentive]

**WHO THIS IS PERFECT FOR:**

[Specific description that helps them self-identify]

**WHY THE DEADLINE MATTERS:**

[Honest reason for the urgency - not artificial scarcity]

If you've been thinking about [achieving specific goal], this is your moment.

Get started here: [LINK]

Questions? Just reply to this email - I'm here to help.



[Your Name]

P.S. After midnight tomorrow, [what happens - price increase, offer removal, etc.]. | genuinely don't want
you to miss this opportunity.



TEMPLATE 3: OBJECTION-HANDLING SALES EMAIL

Best Use: Addressing common concerns about your offer Typical Performance: 18-28% open rate, 10-
18% click rate

Subject: "But what if it doesn't work for me?"

Hi [First Name],

I've been getting some questions about [your offer], and | wanted to address the most common
concerns:

**"What if I'm too much of a beginner?"**

[Specific answer with examples or guarantees]

**"What if | don't have enough time?"**

[Specific answer addressing time commitments]

**"What if I've tried similar things before and they didn't work?"**

[Specific answer about what makes this different]

**"What if | can't afford it right now?"**

[Address pricing concerns, payment plans, or ROI]

**"What if it doesn't work for my specific situation?"**

[Address customization, support, or guarantee]



I understand these concerns because | had the same ones when | was starting out.

That's why [your offer] includes [specific features that address these concerns]:

* [Reassuring feature 1]

* [Reassuring feature 2]

e [Guarantee or support system]

If you're still unsure, feel free to reply with your specific concern. I'm happy to give you an honest answer
about whether this is right for you.

Learn more here: [LINK]

[Your Name]



TEMPLATE 4: VALUE-STACKED PROMOTIONAL EMAIL

Best Use: Highlighting the complete value of your offer Typical Performance: 22-32% open rate, 9-16%
click rate

Subject: Everything included in [Offer Name]

Hi [First Name],

| wanted to show you exactly what you get when you join [your offer]:

**THE MAIN PROGRAM:**

[Description and value - $XXX value]

**BONUS #1: [Name]**

[Description and value - $XXX value]

**BONUS #2: [Name]**

[Description and value - $XXX value]

**BONUS #3: [Name]**

[Description and value - $XXX value]

**TOTAL VALUE: $[Total]**

**YOUR PRICE: $[Actual Price]**

But here's what | think is the most valuable part...

[Describe the transformation or outcome they'll achieve]

This isn't just about [surface benefit]. It's about [deeper transformation or lifestyle change].



Ready to get started?

[LINK with clear call-to-action]

Still have questions? Just reply to this email.

[Your Name]

P.S. Remember, this also includes [guarantee or special assurance] so there's no risk to trying it.



SECTION 4: SUBJECT LINE SWIPE FILE
HIGH-PERFORMING CURIOSITY SUBJECT LINES
Mystery/Intrigue:

1. "The mistake | made at 3am yesterday"

2. "Why I'm embarrassed to teach [topic]"

3. "The weird trick that doubled my [results]"

4. "What | discovered at 2am last night"

5. "The secret I've been hiding"

6. "This might sound crazy, but..."

7. "The thing nobody tells you about [topic]"

8. "Why | almost quit [niche] last month"

9. "The uncomfortable truth about [topic]"

10. "What happened when | stopped [common practice]"

Numbers/Statistics: 11. "47% of people get this wrong" 12. "The 3 words that changed everything" 13. "5
minutes that saved me 5 hours" 14. "Why 90% of [niche practitioners] fail" 15. "The 2% that actually
matters" 16. "3 things | wish | knew sooner" 17. "The 7-word email that made $1,247" 18. "How 15
minutes changed my life" 19. "The 1% difference that matters most" 20. "Why 99% of advice is wrong"

BENEFIT-DRIVEN SUBJECT LINES

Results-Focused: 21. "How to [achieve result] in [timeframe]" 22. "The fastest way to [desired outcome]"
23. "How | [achieved specific result] without [common struggle]” 24. "Double your [metric] in 30 days" 25.
"From zero to [result] in [timeframe]" 26. "The simple way to [achieve goal]" 27. "How to get [result] even if
[common objection]" 28. "The beginner's guide to [achieving result]" 29. "Stop [frustrating activity] and
start [better outcome]" 30. "The lazy person's guide to [achieving goal]"

Problem-Solution: 31. "Finally! A solution for [common problem]" 32. "End [frustrating situation] forever
33. "No more [pain point]" 34. "Say goodbye to [common struggle]" 35. "The end of [frustrating
experience]" 36. "Never [negative experience] again" 37. "Escape the [negative situation] trap" 38. "Break
free from [limiting belief/situation]" 39. "Overcome [challenge] once and for all" 40. "Solve [problem]in
minutes, not months"

URGENCY/SCARCITY SUBJECT LINES

Time-Sensitive: 41. "24 hours left" 42. "Ending tonight at midnight" 43. "Last chance for [offer]" 44.
"Don't miss this deadline" 45. "Final hours to [take action]" 46. "Doors close tomorrow" 47. "Your window



is closing" 48. "Time's running out for [opportunity]" 49. "This expires in [timeframe]" 50. "Final call for
[offer]"

Limited Availability: 51. "Only [number] spots left" 52. "Almost sold out" 53. "Limited availability" 54.
"Just [number] remaining" 55. "This won't last long" 56. "Filling up fast" 57. "Nearly at capacity" 58.
"Running low on [item/spots]" 59. "Limited time + limited spots" 60. "Don't wait - only [number] left"

PERSONAL/STORY-BASED SUBJECT LINES

Personal Stories: 61. "My biggest failure became my biggest win" 62. "The day everything changed" 63.

"What | learned from my worst mistake" 64. "My embarrassing confession" 65. "The moment | realized |

was wrong" 66. "Why | cried tears of joy yesterday" 67. "The phone call that changed everything" 68. "My
3am realization" 69. "The email that made me cry" 70. "What my [family member] taught me"

Behind-the-Scenes: 71. "Behind the scenes of [result]" 72. "What really happened..." 73. "The full story
(finally)" 74. "Here's what I've never told you" 75. "The real reason | [took action]" 76. "What I'm not
supposed to tell you" 77. "The untold story of [achievement]" 78. "My private confession" 79. "What
happened after the cameras stopped" 80. "The part | left out"

QUESTION-BASED SUBJECT LINES

Direct Questions: 81. "Are you making this mistake?" 82. "What if | told you [surprising claim]?" 83.
"Ready for the truth about [topic]?" 84. "Guess what happened when | [action]?" 85. "Is this why you're
struggling?" 86. "What would you do with an extra [benefit]?" 87. "Are you tired of [frustrating situation]?"
88. "What if [common belief] is wrong?" 89. "Ready to finally [achieve goal]?" 90. "What's holding you
back from [success]?"

Thought-Provoking: 91. "Which type of person are you?" 92. "What would you choose?" 93. "Can you
afford NOT to [take action]?" 94. "What's your biggest [relevant] challenge?" 95. "Are you ready for this?"
96. "What if everything changed tomorrow?" 97. "How badly do you want [result]?" 98. "What would [ideal
outcome] mean to you?" 99. "Is this your year for [achievement]?" 100. "What if I'm wrong about [topic]?"

BONUS SUBJECT LINES (The Secret Weapons)

High-Performing Patterns: 101. "[Name]'s incredible transformation" 102. "This email might change your
life" 103. "Warning: This might upset you" 104. "Please ignore this emailif..." 105. "I'm not supposed to
share this, but..."



SECTION 5: EMAIL PERFORMANCE OPTIMIZATION GUIDE

SUBJECT LINE TESTING STRATEGY

A/B TEST THESE ELEMENTS:

Curiosity vs. Benefit-driven approaches
Questions vs. Statements

Numbers vs. No numbers

Personal vs. Professional tone

Short (under 6 words) vs. Long (8+ words)

WINNING PATTERNS BY NICHE:

Business/Marketing:

Numbers and statistics perform well
"How to" and benefit-driven subjects

Case studies and results-focused lines

Health/Fitness:

Transformation stories
Before/after implications

Problem-solution formats

Personal Development:

Personal stories and confessions
Breakthrough moments

Question-based subjects

EMAIL TIMING OPTIMIZATION

BEST DAYS TO SEND:

1.

Tuesday (highest overall performance)
Wednesday (second best)
Thursday (good for B2B)

Sunday (surprisingly effective)



BEST TIMES:
e Morning: 8-10 AM (catches commuters)
e Lunch: 12-1 PM (lunch break browsing)
e Evening: 6-8 PM (after work wind-down)

TEST FOR YOUR AUDIENCE: Your audience might be different. Test these time slots with identical
content to find your optimal sending time.

MOBILE OPTIMIZATION CHECKLIST

1 Subject lines under 41 characters (mobile display) CI Preview text optimized (35-90 characters) [
Single column layout [ Large, thumb-friendly buttons [1 Scannable content with bullet points (1 Images
optimized for small screens [ Clear, contrasting call-to-action buttons

SECTION 6: CUSTOMIZATION INSTRUCTIONS
ADAPTING TEMPLATES TO YOUR BRAND
TONE ADJUSTMENT:
e Professional: Use formal language, industry terminology
e Casual: Include contractions, everyday language
e Humorous: Add personality and light humor (test carefully)
« Authoritative: Include credentials, data, formal structure
BRAND VOICE ELEMENTS:
e Signature phrases: Develop consistent language
¢ Value statements: Repeat your core beliefs
¢ Personaltouches: Share relevant personal details

e Visual elements: Consistent formatting and design

PERFORMANCE TRACKING
KEY METRICS TO MONITOR:
e Open rates by template type
e Click rates by call-to-action style

e Revenue per email sent



e Unsubscribe rates by content type

e Replyrates and engagement levels
OPTIMIZATION SCHEDULE:

e Weekly: Review basic metrics

¢ Monthly: Deep dive into performance patterns

¢ Quarterly: Major template updates and testing

LEGAL COMPLIANCE

REQUIRED ELEMENTS: (I Clear sender identification [1 Physical mailing address [1 Unsubscribe link in
every email D Honor unsubscribe requests within 10 days [ Truthful subject lines [ Clear identification
of promotional content

GDPR COMPLIANCE: [ Explicit consent for EU subscribers [J Clear privacy policy [1Easy access to data
deletion [ Transparent data usage explanation

CONCLUSION
These email templates are your foundation for building profitable email relationships. Remember:

v Start with the templates but adapt them to your voice v Test different subject lines from the swipe
file v Monitor performance and optimize based on data v Stay compliant with email marketing laws v
Focus on value first, sales second

Your email success formula: Great Template + Compelling Subject Line + Consistent Value = Higher
Opens, Clicks, and Revenue

Next Steps:
1. Choose 3 templates to start with
2. Customize them with your brand voice
3. Setup A/Btesting for subject lines
4. Track performance and optimize monthly

Your audience is waiting for valuable content. Start with these proven templates and watch your email
marketing transform from random messages to a predictable revenue engine.

This template library is part of the Smart Affiliate's Advanced Optimization Pack. For additional support
and advanced strategies, email: Support@Makincheddar.com



