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GEN Z LEADING CONSUMERS

Consumers — especially younger generations —
are actively seeking out businesses that reflect
their values. According to recent research:

e 73% of Gen Z consumers are willing to pay
more for sustainable products (First Insight,
2023)

e 79% of Australians want businesses to take a
stand on social and environmental issues (EY
Future Consumer Index, 2024)

e 84% of Australians expect businesses to act
ethically even if it reduces short-term profits
(Roy Morgan, 2023)
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} AT AP360 MARKETING
we support small and medium businesses to take a
360 approach to operations — integrating good
business practices into marketing, customer care,

team dynamics, and data.

We help you ask the right questions:
e Are we communicating our values clearly?
e Do our marketing strategies reflect who we are?
e Are our systems helping us reduce waste, stress,
and inefficiency?
e Are we creating meaningful connections with

our customers?
Use this toolkit to review and strengthen your values
across every area of your business.
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1. BRAND & MARKETING

0 Is our brand story clear, human, and values-

driven?

0 Are we being honest and transparent in our

messaging?

0 Are we avoiding greenwashing and buzzwords

that don't mean anything?

0 Do our marketing channels reflect our purpose

(socials, website, packaging)?
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2. CUSTOMER EXPERIENCE

0 Are we making it easy for customers to find out

how we're doing good?

0 Do we provide accessible, inclusive experiences

online and in-store?

0 Are we educating our customers on how to

support ethical practices?
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3. OPERATIONS & SUPPLY CHAIN
0 Are we choosing local, ethical or circular

suppliers where possible?

0 Are we actively reducing waste, energy use, or

unnecessary packaging?

0 Do we have systems in place to monitor the

efficiency of our operations?
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4. PEOPLE & CULTURE

0 Do our policies support flexible work and fair

pay?

0 Are we fostering inclusion — across gender,

ability, culture and background?

0 Do our contractors, VAs or casuals feel valued

and informed?
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} 5. COMMUNITY & PARTNERSHIPS
0 Are we supporting local initiatives or community

causes?

0 Are there industry collaborations that align with

our values?

0 Can we donate time, skills or goods instead of

just dollars?

AP360 Marketing Approach to Doing Good
Toolkit + Insights for Purpose-Driven Small Businesses

2



MAKE IT VISIBLE, MAKE IT CONSISTENT
Once you've reviewed your 360-degree business
impact, tell people about it! Customers want to
know what you stand for, but they won't always go
digging to find out. Add your values to your
marketing content, create regular updates, or
even start a blog series about your sustainability

journey.

EXPLORE OUR LATEST GUIDES IN
THE AP360 LEARNING HUB

Maximise Your Marketing Impact
Audience Research Made Easy: Al-Powered ToolKkit



Plan it, make it it doable, document your progress, and keep it real.

Empowering
AP360
Business

Maximise Your Marketing Impact
Audience Research Made Easy: Al-Powered ToolKkit

Area Action KPIs (Make it SMART) Environr.nental or Impact to our How we will tfall

Economic Impact consumers/customers people about it?
1. Brand & Marketing Write here Write here Write here Write here Write here
2. Customer Experience Write here Write here Write here Write here Write here
3. Operations & Supply Chain Write here Write here Write here Write here Write here
4., People & Culture Write here Write here Write here Write here Write here
5. Community & Partnerships Write here Write here Write here Write here Write here




