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A.I .obile .arine is � 
r-5',g9 �eg'-,a* �ar',e �e!&a,'! �-m.a,y
serving the greater area of Anna .arie 'lorida. 0ur main goal is to
meet people where they are and bring a solution to their problem.
This includes home and docL service so that the customer is not
reRuired to remove their vessel from the water to find a solution.

8e�re �-3" a," �-*" but �*ea, a," �r-$e11'-,a*� 0ur hope is to
create a positive and engaging environment that delivers strongcreate a positive and engaging environment that delivers strong
results in a timely manner. :our beautiful boat deserves to be
on the waterþ
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1rimary Icon

7isual Icon

1rimary 8ordmarL

4econdary Icon

4econdary 8ordmarL
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Two i.�sw connected and turned on their side representing the
channels of water that these beautiful boats live and breathe.

The :acht Icon was custom built straight from the letter i:w
sourced from the i�e25-r)w typeface used in the A.I..
branding. 8ith a little masLing, a marLer stroLe became
available to build a custom icon that gives visual to the
beautiful boats A.I .obile .arine 4ervice.
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�This Chart is a representation of your target color usage across the brand
as a whole. As physical and visual branding is developed: (products, buildings, etc.)
does the whole of your brand stay inside this color usage representation. This is
an ongoing thing to manage as the business develops.

Ex: If 80% of the products, apparel, etc. you develop end up being orange, you have
stepped outside of the color usage goal of 10%.





%o not adKust the ratio si[e of any logo.

%o not rotate logos from their original state.

%o not combine wordmarLs and icons that weren�t provided to you.


