
Subject Line: After an Arrest, What Happens Next?

Thank you for contacting us. I’m glad you are here because it
means you’ve taken the first step to putting this behind you
and moving on with your life.

If you or your loved one has been arrested in Florida, it’s
important that you know what’s coming down the pipeline and
how to properly prepare for it.

That’s why I’ve put together a free 29-page e-book for you: My
Loved One Has Been Arrested: What’s Next?

This is a serious situation and this ebook has the answers you
need. I’ll let you in on:

• How you can support your loved one
• The arrest process
• Why an attorney is essential to protect you or your loved one
• How to find the right attorney (I won’t be offended if that’s
not me!)
• Your pre-trial options
• How to get help for yourself and your family
• Answers to your most urgent questions

It’s important that you give some real thought to hiring an
attorney to help you defend yourself or your loved one in
court. 

Original Email



Whether this is your first offense or not, criminal charges can
have a lifelong impact on your career options, and may
severely limit your mobility and your freedom in the coming
year or more.

After you read our free e-book, the best decision you can make
right now is to give our offices a call and talk about what
happened. Call our Palm Beach Gardens office at [Phone
Number] or our Fort Lauderdale office at [Phone Number].

We’ll be able to tell you whether you need an attorney, and
what to expect next.

Sincerely,
[Attorney's Name]

 



The Email's Effectiveness: 7/10

The email effectively uses several Influence triggers,
particularly reciprocity and commitment, but there is room for
improvement in utilizing social proof, authority, and scarcity to
maximize the persuasive impact. 

Enhancements in these areas could elevate the effectiveness
of the email in convincing readers to follow the call to action.
The overall score reflects a well-executed but not fully
optimized use of psychological triggers.

1. Reciprocity:
   Usage: High

Effectiveness: The offer of a free 29-page e-book on
navigating the complexities after an arrest is a significant
reciprocal gesture. This free valuable resource is likely to
make recipients feel a need to reciprocate in some way,
potentially by engaging further with the attorney's services.

Improvement: The reciprocity could be enhanced by
highlighting that this offer is exclusive to email recipients,
which would personalize and increase the perceived value.

 

Original Email Breakdown & Analysis



2. Commitment and Consistency:
 Usage: Medium

Effectiveness: The email effectively uses the principle of
commitment by acknowledging the recipient has already
taken the first step by reaching out. This can
psychologically prime them to continue on this path of
engagement with the attorney.

Improvement: This could be improved by asking recipients
to take a small additional step, such as confirming their
interest in receiving the e-book or other resources, to
strengthen their commitment.

 
3. Social Proof:
 Usage: Low

Effectiveness: The email does not use social proof, which
could be a missed opportunity. Including testimonials or
success stories from past clients could enhance credibility
and reassure potential clients.

Improvement: Add quotes or case studies from clients who
have been in similar situations and have benefited from the
attorney’s help.

 

 



4. Authority:
 Usage: Medium

Effectiveness: The email establishes the attorney’s
authority by clearly outlining what the e-book covers and
the benefits of consulting an attorney. However, it lacks
direct mention of the attorney's credentials or experience.

Improvement: Including specific accolades, years of
experience, or high-profile cases could enhance authority.

 
5. Liking:
 Usage: Medium

Effectiveness: The friendly and reassuring tone of the email
contributes to the liking principle. The statement, "I won’t
be offended if that’s not me," adds a humble, likable touch.

Improvement: The attorney could further personalize the
email or include relatable personal anecdotes to increase
likability.

 
6. Scarcity:
 Usage: Low

Effectiveness: The email does not utilize scarcity. There is
no mention of the e-book being available for a limited time
or in limited quantities, which might prompt quicker action
from the recipients.



The following refinements that we suggested above leverage
the triggers of influence more effectively, making the email not
only more engaging and persuasive but also likely to prompt
immediate action.

And let's be honest, rating one's own masterpiece can be as
tricky, yet after careful consideration (and maybe a little bias), I
proudly award our rewrite a resounding 10/10!

New Subject Line:  Immediate Steps to Take After an Arrest –
Get Your Free Guide Now

Dear  Name,

Firstly, thank you for reaching out during this crucial time.
Facing an arrest is daunting, and it’s natural to feel uncertain
about the next steps. You've already taken a proactive
approach by seeking information, which is an excellent first
step.

ScaLawble Rewrite

Improvement: Introducing a time-bound offer or
highlighting limited availability for free consultations could
make potential clients act more swiftly.



Here’s something that will help: I’ve prepared an exclusive
guide for you: "My Loved One Has Been Arrested: What’s
Next?" This comprehensive 29-page e-book is crafted to help
you understand the immediate actions you should take. It’s
free for a limited time and tailored specifically for email
recipients like you.

In this guide, you’ll discover:

Supportive Actions: Learn practical ways you can support
your loved one from day one.

Navigational Insights: Get a clear overview of the arrest
process and pre-trial options.

Legal Expertise: Understand why legal representation is
crucial through testimonials from clients who have
successfully navigated these waters.

Choosing the Right Attorney: Find tips for selecting an
attorney who aligns with your needs – it’s okay if it’s not me.

Family Resources: Access guidance on supporting yourself
and your family through this trying time.



Why You Should Act Now:

Once you download this e-book, the best next step is to discuss
your specific situation. Our consultations are confidential and
without obligation. 

Contact our Palm Beach Gardens office at [Phone Number] or
our Fort Lauderdale office at [Phone Number]. Remember, we
offer a limited number of free consultations each week—don’t
miss out!

Time is of the essence, both in legal matters and in ensuring the
well-being of your loved ones. 

Our lines are open until [specific time], and I am here to assist
you in making informed decisions during this pivotal time.

Client Testimonial:
"After my son was arrested, I felt overwhelmed. Matthew’s
guide provided the clarity we needed and his compassionate
consultation made all the difference.” 
– Sarah P.

I look forward to helping you navigate this challenging period
with confidence and peace of mind.

Warm regards,
[Attorney's Name]



Headline

The comparison between the two headlines highlights key
differences in engagement, clarity, and effectiveness from a
marketing perspective:

1. Original Headline: After an Arrest, What Happens Next?

 Clarity and Engagement: This headline poses a question
that directly addresses a potential concern of the reader,
which can be effective in drawing attention. However, it's
relatively passive and does not convey what action the
reader should take or what they will gain by engaging with
the content.

Value Proposition: The value to the reader is implied but
not explicit. It suggests that the content will explain
subsequent steps after an arrest but does not promise
specific guidance or resources.

Urgency and Specificity: There is no urgency or call-to-
action element present. It doesn't compel the reader to act
immediately, which can reduce the impact in terms of
conversion rates.

Rewrite Breakdown & Analysis



2. New Headline: Immediate Steps to Take After an Arrest –
Get Your Free Guide Now

Clarity and Engagement: This headline is action-oriented. It
not only addresses the reader's immediate need
("Immediate Steps to Take After an Arrest") but also clearly
states what the reader should do ("Get Your Free Guide
Now").

Value Proposition: It explicitly offers something of value
("Your Free Guide"). The use of "Your" personalizes the
offer, making it more appealing and directly relevant to the
reader. The guide is positioned as a solution or tool that the
reader can use right away.

Urgency and Specificity: The addition of "Now" introduces
urgency. Urgency is a powerful tool in marketing as it
creates a sense of scarcity and compels the reader to act
quickly to avoid missing out. This is effectively combined
with a direct call-to-action ("Get"), which is more likely to
lead to immediate responses.

 
Which Subject Line Is Better and Why? 

The second headline is superior because it is direct, provides a
clear value proposition, creates urgency, and effectively calls
the reader to action. 



These elements are strategically combined to maximize impact
and encourage immediate responses, making it a more
powerful tool for conversion optimization.

1. Direct and Action-Oriented: The second headline clearly
tells the reader what to do next, which reduces ambiguity and
enhances the likelihood of taking the action desired by the
marketer. 

2. Utilizes a Strong Call-to-Action (CTA): "Get Your Free Guide
Now" is a compelling CTA that uses urgency and the promise of
a free resource to motivate readers to act immediately. This is a
classic example of effective direct response marketing.

3. Promises Immediate Value: By specifying that the guide is
about "Immediate Steps to Take," it assures the reader of quick,
actionable value, which is crucial for someone potentially
dealing with a stressful situation like an arrest. Immediate
utility is a strong selling point.

4. Enhanced Engagement Through Specificity and Relevance:
The second headline is more specific about what the content
entails and why it’s beneficial. Specificity can significantly
boost engagement by aligning the content with the exact needs
and interests of the reader.



5. Emotional Pull and Personalization: Using words like "Your"
personalizes the experience, making it feel like a tailored
solution. Personalization in marketing can significantly increase
engagement and conversion rates by making communications
feel more relevant to the individual.

Changes Made To Content And Their Purposes

Enhanced Opening and Personalization:

Change: Modified the opening to directly address the
recipient's emotional state and reaffirm the proactive
step they've taken by reaching out.

Purpose: Increases relatability and connection, setting a
supportive tone for the communication.

Amplified Use of Social Proof:

Change: Added a client testimonial directly into the
email to showcase real-life success and client
satisfaction.

Purpose: Enhances credibility and trust through
demonstrated success, making the service more
appealing.



Strengthened Authority and Expertise:

Change: Included details of the e-book's contents with a
focus on the legal expertise provided, highlighted by
client experiences.

Purpose: Positions Matthew as an authoritative source
of knowledge and an empathetic advocate, increasing
trust and perceived value.

Clarified and Urgent Call to Action (CTA):

Change: Made the call to action more prominent and
added urgency by mentioning the limited number of
free consultations.

Purpose: Encourages immediate action to take
advantage of the limited offer, leveraging scarcity and
urgency effectively.

Increased Liking Through Tone and Approach:

Change: Used a warmer, more conversational tone and
reassured that choosing another attorney is okay.

Purpose: Enhances likability by being non-
confrontational and understanding, which can lower
barriers to engagement.



Utilized Scarcity and Urgency:

Change: Explicitly stated that the e-book is available for
a limited time and that free consultations are limited
each week.

Purpose: Creates a sense of scarcity and compels the
reader to act quickly to avoid missing out.




