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SOP 017: Set Up Facebook (Meta)
Conversion Tracking

Perfectly track leads, pageviews, button clicks, signups, purchases or any other event,
using Facebook's pixel conversion tracking.

Last Updated / Reviewed: 12/10/2024 Execution Time: 15-30 minutes

4’ Goal: Have all your conversions set up and send the conversions data to the
Meta Ad platform.

# Ideal Outcome: The conversions are properly set up and you can now use them
inside your Ad campaigns.

% Why this is important: When you finish this SOP, you should then be able to see
how many conversions and how much revenue each advertisement is bringing
you, allowing you to start optimizing your campaigns for the best results.

‘9 Where this is done In your Google Tag Manager account and Meta Ads
platform.

“" When this is done: Every time a new conversion needs to be measured.
M Who does this: The person responsible for IT, analytics or paid advertising.

I Prerequisites or requirements:
To follow this SOP to add Standard Events, you need:
« Google Tag Manager is installed on your site. If you haven’t done so already, you
can follow SOP 004 . If you're using WordPress, you can follow SOP 065 . Follow SOP
066 if you're using Squarespace.
« You should also have a Meta Business Suite account for your site. To do that,
follow SOP 010 .
« You also need to have the Meta (Facebook) pixel on your website. If you don't
have it yet, you can follow SOP 005 .
Finally, you'll need to verify your domain inside Meta Business Suite. To do this, you
can follow SOP 97 .
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Environment set up

Important:

e On April 27th, 2021, Facebook rolled out new ad measurement protocols to
conform with i0S14 and introduced the App Tracking Transparency (ATT)
prompt. Apple’s immediate requirement will also prohibit certain data
collection and sharing by businesses unless Apple device users who updated
to i0S14 opted for data tracking.

e When Apple users opt out of data tracking and tracking accuracy, the
remarketing audience size decreases.

Deciding which conversion tracking method is better for
you

Note: If you are already familiar with Facebook Conversion tracking and prefer one
method over the other, you can skip this chapter and go straight to the tracking
method you prefer. In some cases, choosing one over the other can be a personal
preference. For the purpose of this SOP, a decision diagram was created to simplify
the decision process.
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Start Here

Are you
using
Dynamic
Product Ads

Do you use
Google Tag
Manager

Custom Conversions

Note: You are limited to 40 custom
conversions per Ad Account

Do you want
to send
dynamic

conversion
values to FB
?

Do you mind
spending 2
more minutes

on this set up
?

Does this
conversion
have a thank
you page
?

Standard Events

Connect Meta pixel to your website in Meta Business

Suite

01> Open Meta Business Suite on your browser by going to

https://business.facebook.com.



https://business.facebook.com/
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02> On the sidebar, click "All tools” followed by "Events Manager".
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03* In the "Events Manager Overview’, click "+ Connect Data".
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04> Next, click on "Web" followed by the "Next" button.
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Connect a new data source b

Share data on how customers interact
and performance.

th your business. This can help optimize ad delivery

Web
E  connect yaur website to share activity that accurs online, including view content, add to
cart and purchases.

0 App

Connect your app to share activity that occurs in your app, including installs, purchases.

- Offline

Connect activity that occurs offline, including phone calls or in-store purchases.

25 CRM

i Connect your CRM to deliver your lead generation ads to peaple most likely to convert,
Messaging

Q] Connect valuable data from business chats happening on WhatsApp, Messenger, and
Instagram.

05> Name your new dataset and hit "Create’.
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Create a new dataset X

This helps you keep track of activity your business cares about, so
you can better targefraudiences and help improve ad performance.

Name

testingl ©

+ Request a Test Drive of the Conversions APl Gateway with a
free 90-day demo. @ Advertisers who used the Conversions
APl saw a 13% lower cost per result. @

To comply with our policies and help protect your users' privacy, don't share
data that includes or is based on, directly or otherwise, health information,
financial information, consumer report information, or other categories of
sensitive information when integrating the Meta Business Tools. Visit the Help
Center to learn more about prohibited information.

By continuing, you agree to the Meta Business Tools Terms.

06> Next, click "Set up manually” and hit "Next".
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Choose how to connect your website X

You've requested a Conversions AP| Gateway Test Drive! If you're selected, you'll be notified
with more information about your demo. To add a Conversions APl connection for your
dataset now, select one of the options below.

afo Set up with Conversions AP| Gateway

¢y Setup with partner integration

¢/> Setupmanually @
Set up the Conversions APl and Meta Pixel by direct integration. Some

coding is required.

Coding required  Low cost  2-4 weeks

Mot sure which option is right for you? Get guidance

Give feedback Back MNext

07> Select "Meta Pixel" and hit "Next".
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Choose how to connect your website X

=] Conversions API

Send data directly through an APl connection, which helps improve targeting
and optimization for deep-funnel events. Combining the Conversions API
with a Meta Pixel maximizes the effectiveness of the data that is shared with
Meta technologies.

Developer suppert is recommendaed.

— Meta Pixel

Add a small piece of code to your website to send web activity. Loading
errors, connectivity issues and ad blockers in browsers may sometimes
prevent a pixel from sharing data effectively.

Advertisers who used the Conversions API alongside the Meta Pixel far their
campaigns saw a 13% decrease in cost per result on average.

Mot sure which option is right for you? Get guidance

Close Back Next

08> Click "See instructions”. This will lead you to the code that you'll need to copy. Hit
“Finish" to proceed.
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Instructions x

Conversions API
Send data and events from your s
more accurate and reliable tracj
Meta Pixel.

er directly to Meta's servers using code. This allows for
g and attribution of conversions compared to using only the

%] Seeinstructions

Close Back

09> Copy the base code, which you will need to paste onto your website before the
closing header tag "</head>".

) cCreate Pixel
y Lroaie e Install base code

G Install base code The pixel code is a smippet of javascript that's added to the header section of your webs
The pixel has two parts: the basecode and the event tags.,

{:D Copy base code
Copy the base code below,

Copy Code
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Construction Landing Page Pr¢

Selected file content:

Pages 34 <!-- Google tag (gtag.j:
35 <script async src="https://
Senvices 36 <script>

37 window.datalayer = window
Testimonials 38 function gtag(){dataLayer
39 gtag('js', new Date());
Portfolios 48

41 gtag

Teams 42 </scri

43

Comments 3761 44 <l-- G

45 <script

z) Flamingo 46| new Date

47 j=d.cres

48 'https
49 })(windc
Appearance 50 ¢l-- E
51
Themes 52

Customaze Add ‘code here

Widgets 55 <body

§ Contact

Menus 57

58 <noscri

59 height=
Getting Started 60 <l-- F

Header

Install Plugins

62 <2php
heme File Editor 63 <?php &
64 «?php it
65 <?php c
66 <div id

68 «?php

78 /* Switch different

After you're done, jump to “Check if conversions are being tracked properly” in this
SOP.

Setting up conversion tracking with Meta Business Suite

01> Open Meta Business Suite on your browser by going to
https://business.facebook.com.



https://business.facebook.com/
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02> On the sidebar, click "All tools” followed by "Events Manager".

Engage audience Advertise
m B Content Compare advertising tools
ﬁ O Inbox * Ad limits per Page
. ) Leads Center = Ads
ﬁ @ Live Dashboard (x) Ads Manager
O‘. Page posts [ 2% Audiences
@ ff Planner &® Automated rules [
J3 Sound Collection @R Creative Hub
Ej —-——.- & Events Manager [’
5 Analyze and report AP
[ Creative Reporting [7
[ A Experiments Sell products and services
- all Insights 5] Appointments
[I]ﬂ & Meta Brand Collabs Manager & Commerce [/
-+ Traffic analysis report Monetization
E % Orders

Manage

03* In the Event Manager sidebar, select "Data Sources” and then click on the
"Settings” tab.

Data Sources

@ Connect Data clickminded &
-

& 1D 5592124068562 38
DE Owverview

Overview Test events Diagnostics Histary Seftings
E-Data Sources J

@ Custom Conversions

€9 Partner Integrations

04> Next, scroll down to click "Open event setup tool".
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ol clickminded % Vs
ID 559212406856238
Overview Test events Diagnostics History Settings
Event setup

Manage features related to how your events are setup.

| Open event setup tool

Track events automatically without code off @

Your dataset can find and report on valuable website events, such as purchases or registrations,
based on your site traffic, button text and page metadata. This feature can help you set up
events without having to install code. You can choose to turn this functionality on or off. Learn
maore.

05> Enter your website URL and hit "Open Website". This will tell you if your Meta Pixel
was set up properly. To move on, it is recommended to test the events that are
happening on your website in real time. Click "Test Events in Events Manager".
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Set Up Events X

Step 1: You can use the Event Setup Tool to add standard events and
parameters without the need to code. This is the easiest option to install pixel
events.

Only use this tool on websites that you manage. The website that you connect to will have
access to your ad account configurations.

Website URL

Enter website URL (4 Open Website

Step 2: Verify your events in Events Manager (Recommended)

Events Manager offers tools to help yad troubleshoot and verify your event setup in real
time. After you set up events, go to J&st Events to make sure your events are firing correctly,
see what information they are senfling and view any issues. Learn more

Test Events in Events Manager

Give feedback Cancel

06> By now, you will be directed to the "Test events” tab. Scroll down and click
"Confirm your website's events are set up correctly” and follow the instructions. It may
take up to 30 minutes to see if the events are happening or appearing in your
analytics.
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clickminded =
ta' 1D 559212406856238 ¥ &

Chvendiew Test events Diagnostics Histony setfings

Test Your Events =

Check that your events are set up correctly. Test events are meant to help you validate that
your website, app and server events ang baing received as intended, There is na guarantee
that the behavior you see in Events Manager Test Event page will be the same in other Meta
anviranments.

Any data processing restrictions resubting from your personal Ad Preferences and 3rd party
data controls and consent status will not apply to your test events.
E‘j I ETE

(i) Events may be delayed "

Test events appear in real time, but it may take up to 30 minutes after you set up your
event to see it in your analytics,

Confirm your server's events are sot up correctly
Canfirm your website's events are st up correctly

Confirm your website's events are set up correctly
Make sure the Test Events page stays open in Events Manager during the test.

To run the test:
1. Enter your website's URL and click Open Website.
2. Take an action on a page in the website.
For example, add an item to your cart, or simulate a purchase transaction.

The Test Events page should display the events from the actions you took on the website.

http://www.clickminded.com

Check if conversions are being tracked properly

Note: This step requires the Meta Pixel Helper Chrome Extension to be installed on
Google Chrome.



https://chrome.google.com/webstore/detail/facebook-pixel-helper/fdgfkebogiimcoedlicjlajpkdmockpc?hl=en
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01> Open your website using Chrome.

02> Perform the action you want to check if it is being tracked. (e.g. submitting a
form, adding a product to a cart, etc.)

03> Click on the Meta Pixel Helper Chrome extension.

04> You should be able to see the name of the conversion that you are tracking,
which should appear on the list. Clicking on it will show the conversion parameters.
These will be set if they were configured when setting up the event.

Note: If you're tracking a button click, you might need to press and hold the Ctrl key
(or cmd & if you use a Mac) when you click on it. This will ensure the link is opened in
a new tab. Therefore, the page will not refresh, potentially missing the opportunity to
see the event being tracked.

Example for a button click:

e Go to the page where the button is.

e Press and hold the Ctrl key (or Cmd  if you use a Mac) and click the button
you want to test.

e Click on the Meta Pixel Helper Extension and you should see the event you
chose to fire.
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Jles/ % O ap % @E_M » = '@_
- . - . . Facebook Pixel Helper == 24 &
| Learn More |
i S CONSOLES GAMES CART |
One pixel found on www.retroaddicts.com
Viewing Logged In Content e

You're viewing additional information about this pixel, such as its
name and how it was set up, because it's associated with your
Facebook ad account. Only people who are logged in to an ad
accountthat has access to this pixel can see this information.

E RetroAddicts's Pixel Troubleshoot Pixel
Pixel 1D: 3578861855582320 cick tocopy St Up Events [}

+ & AddToCart View Analytics

CUSTOM PARAMETERS SENT

value: 1
currency; UsSD

EVENT INFO

Setup Method- Manual
URL Called: Show
Load Time: 378.97 ms
Pixel Code: Show
Pixel Location: Show
Frame: Window

b & Lead
13 FPageView

p 4 Microdata Automatically Detected

CLIGILGLLES CLIGINGL ERES

$100.00 $100.00

05> After you've verified that your conversion is tracked successfully, you'll need to
jump to "Setting up conversion tracking with Meta Business Manager” in this SOP.

Using Meta custom conversions to track a lead sign-up

01> In the Meta Event Manager panel, click "Custom Conversions” on your left sidebar.
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Data Sources

@ Connect Data
DE Overview

‘& Data Sources

@ Custom Conversions

& Partner Integrations

JB: clickminded
ID 559212406856238

Overview Test events Di

Test Your Events

Check that your events are set up co
your website, app and server events
that the behavior you see in Events I
environments.

02> Click the “Create custom conversion” button.



strategy|simple

Get Started With Custom Conversions
Use custom conversions to measure the cutcomes that matter to your business and optimize your ads for URL
[I’-:'IHIE am:l custom events. Learn more

Create customn conversion

Measure Optimize Share

Use custom conversionsto Use custom convarsions to show Collaborate on a campaign by
measure the interactions that ads to people who are most likely sharing custom conversions with
matter to your business. These to take specific actions. You can ather ad ar business accounts on
can be used to help create custom map your custom events to Faceboak or with third-party
audiences o use in your ads. standard events and use them to afgencies,

optimize your ad deliveny.

03> You should now be able to set up all the information regarding what you want to
track. Make sure you have selected the correct pixel to work with. The options to be
configured here will depend on what you want to track:

e Name: Try not to make this too long. It should be evident what this conversion is
about. (e.g. Trial Lead)

e Description (optional): Add more information about this conversion if it is
unclear in the name.

Remember: You will want anyone to understand what the conversions are about.
You might want to assign the ad account management to an employee or an
agency. They should not be guessing what each conversion is.

e Event: Select the one that better fits your purpose. If it is not a lead or an
add-to-cart, click “All URL Traffic”. We'll select “Lead” for this SOP to track lead
sign-ups.

Rule 1: Select [URL][contains] and type a specific part of your URL that will not be in
any other page URLs.

E.g. If your URL is retroaddicts.com and your “Thank you” page is
retroaddicts.com/thank-you-new-subscriber, you can use:

° retroqddicts.com/thonk—you—new—subscriber, or
e [thank-you-new-subscriber

But if you have other URLs on your site that may contain that same text, do not use
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that. For example,

e 'Thank you" page: retroaddicts.com/thank-you-new-subscriber
e Another unrelated page for a different conversion:
retrooddicts.com/thonk—you—new—subscriber/unreloted_offer

If you used [URL][contains][thank-you] for your rule, the second page will also count
as a conversion since it also contains ”/thonk—you—new-subscriber.”

If this is the case, consider:

e Using another part of the URL to create the rule.

e Editing the URL slug of your "thank you" page so that it is unique e.g.
retroaddicts.com/thank-you-new-subscriber-199282jsn. In this case, you can
use: [URL][contains][199282jsn].

e Using [URL][equals] instead of [URL][contains].

Note: If your website or any of your tools use dynamic parameters in the URL, your
conversions will not be tracked.

¢ Value (optional): How much is this conversion worth to you? If you choose to
input this field, you will be able to see it when analyzing campaigns, which
efficiently optimizes your campaigns.
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r
Create a custom conversion X
Name Description - Optional
Trial Lead 10/50 Leads for Friend Referral 25/100
Data source
@ ClickMinded's Pixel -
Event
[
EH Lead -

Rules - Required
This custom conversion must meet all of these rules:

URL = contains w

thank-you-new-subscriber/ X

+" Enter a conversion value @

$1.00

04~ Click “Create” and your custom conversion is now created successfully.

05> You will see your new custom conversion on the list.

Seeing a green light and an “Active” status means someone browsing your website
has already triggered the rule you created. If that is the case, your custom

conversion should be correctly configured.

But in most cases, you will see an inactive status:

Custom Conversions

Measure and Optimize with Custom Conversions
Use custom conversions to measure outcomes that happen on your website or in-store, and
optimize your ads for URL traffic and custom events. Learn More

Create Custom Conversion Share

Custom Conversions Status

Trial Lead
@

1D 133160498850620

® Inactive

Data Source

RetroAddicts's Pixel
0

ID 3578B61855582520

Search by name or ID

Total Received

B RetroAddict 01 (8446160193746,

QB Jun2,2021 - Jun 30,2021 =

-



strategy|simple

06> If that is the case, simply open a new tab on your browser and open your “Thank
you” page or the conversion page you set up before.

07> Wait for 30 seconds. Go back to the Custom Conversion tab, refresh the page
and re-check. You should now be able to see this message:

Custom Conversions

Name Status

Trial Lead Active

Once you've verified that your conversion is being tracked successfully, you'll need to
jump to "Setting up conversion tracking with Meta Business Manager” in this SOP.
That's it!
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	Check if conversions are being tracked properly 
	01▸ Open your website using Chrome. 
	02▸ Perform the action you want to check if it is being tracked. (e.g. submitting a form, adding a product to a cart, etc.) 
	03▸ Click on the Meta Pixel Helper Chrome extension. 
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