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Boost growth and visibility with proven strategies
for high-converting Google Search Ads.
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THE ART AND SCIENCE OF
KEYWORD RESEARCH

When you launch a Google Ads campaign, choosing the right
keywords can make or break your success. Think of keywords
as the bridge between what your customers are searching for
and what your business offers. Mastering keyword research
helps you connect with potential customers at exactly the right
moment.

Keyword research has evolved significantly with the rise of
artificial intelligence and smarter search algorithms. Today, it's
less about matching exact phrases and more about
understanding what your customers really want. When
someone searches for "office furniture near me," they might
be looking to browse options, get price quotes, or make an
immediate purchase. Your keyword strategy needs to account
for these different intentions.

Consider how a premium office furniture business might
approach this. Rather than just targeting broad terms like
"office furniture," they'd think about their customers' specific
needs. Someone searching for "custom office desk
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installation" shows clear buying intent and is likely to be a more
valuable lead than someone searching "office desk ideas."

Customer Journey Stages

Research Phase Comparison Phase Purchase Phase

Customers seek Customers compare Customers ready
information and different options to buy
guidance

The most successful businesses align their keywords with
specific customer goals. For example:

Research phase: "how to choose an ergonomic office

chair"

Comparison phase: "best standing desks for small
offices"

Purchase phase: "buy executive office furniture with
installation"
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Start your keyword research by putting yourself in your
customers' shoes. What words would they use to find your
products or services? Create a list of these basic terms, then
use tools like Google's Keyword Planner to expand your
options and understand their potential.

Discover new keywords X

Start with keywords Start with a website

Enter products or services closely related to your business

Try not to be too specific or general. For example,

Q Try "meal delivery" or "leather boots" "meal delivery" is better than "meals" for a food
y y delivery business

¥a English @ All locations Learn more

Enter a site to filter unrelated keywords ©)

. Using your site will filter out services, products, or
GD https:// brands that you don't offer

Google's Keyword Planner shows you valuable data about
each keyword:

How many people search for it monthly.

How much competition exists from other advertisers.
Estimated cost per click.

Related terms you might have missed.

Let's look at a real example. Say you're targeting "custom
office desk installation":

Monthly searches: 1,200
Competition: Medium
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Average cost per click: $4.50
Related terms: "office furniture assembly service, "
“commercial desk installation”

This keyword could be valuable because it shows clear
purchase intent and has manageable competition levels. Plus,
people searching this term are likely looking for exactly what
you offer.

Don't forget about longer, more specific phrases. These "long-
tail" keywords often perform better because they match
exactly what someone is looking for. While "office furniture"
might get 50,000 searches per month, "custom ergonomic
office desk installation near Chicago" might only get 100 - but
those 100 people are much more likely to become customers.

Voice search has changed how people look for products and
services too. When people use Siri or Alexa, they tend to use
natural language: "where can | buy an office desk near me"
instead of just "buy office desk." Include these conversational
phrases in your keyword strategy to capture this growing
search trend.

For local businesses, combining your keywords with location
terms can significantly improve results. Adding your city or
neighborhood to keywords helps you reach nearby customers
who are ready to buy. According to industry research, local
keyword targeting can increase your conversion rates by up to
80% compared to generic terms.
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As you build your keyword strategy, watch out for common
mistakes:

Don't chase high-volume keywords without considering
whether they'll convert.

Remember to add negative keywords to prevent your ads
from showing for irrelevant searches.

Consider your budget - highly competitive keywords
often need bigger budgets to succeed.

Your keyword research isn't a one-time task. Keep monitoring
how your chosen keywords perform and be ready to adjust
your strategy as market conditions change. Use Al-powered
tools to spot new opportunities and predict upcoming trends in
your industry.

The keywords you choose today will shape how potential
customers find your business tomorrow. As you move forward
with your Google Ads journey, remember that the best
keywords aren't just the ones with high search volumes -
they're the ones that connect you with customers who need
what you offer.
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