


With the advent of COVID-19 and the difficult situation it brought with it, a huge
effort is needed to help and educate people of this terrible disease, especially
the most vulnerable groups of society such as minorities. Among these social

groups, the most important ones are:

• Hispanics • African Americans • Caribbean

Its priority is to protect communities
first, through:

Community outreach
Useful information
Reliable resources
Vaccination options and data

Shield Us is a not-for-profit company that focuses
on health and wellness through the vaccination
against COVID-19 vaccination in Central Florida. 
Its efforts target underserved communities in
Orange, Brevard, Osceola and Seminole counties.

BACKGROUND

OUR COMMUNITIES, OUR
FAMILIES, PROTECT EACH

OTHER !
is the way forward.
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STRATEGY

CAMPAIGN OBJECTIVES

This is a campaign that is focused on help save
lives by informing the people of Central Florida
about COVID-19 and by informing the Central
Florida population about COVID-19 and
encouraging vaccination.

To accomplish this we must reach as many
people as possible people, within our target
audience, in three target audience, in three
campaigns:

Goal 1: Generate traffic to the websites for each language (English, Spanish and
Creole). Reach 100,000 or more Reach on Facebook and 15,000 on Instagram.

Goal 2: Generate 1,500 to 2,000 clicks overall on all three websites.

Goal 3: Generate an Avg. Time spent on site of 1.5 minutes or more (This will
increase brand awareness for users) 

C1: Hispanics: Men and women over 18
years of age.
C2: African-Americans: Men and women
over 18 years of age.
C3: Caribbean: Men and women over 18
years of age.

All concentrated in the Central
Florida Area



Organic

FACEBOOK

134,716 28,9385,026

06-01-22 to 10-31-22
After the campaign

Reach Instagram ReachPage and Profile Visits
Facebook Page reach Facebook Page Visits

With the work carried out at the organic level, we were able to increase by:

4,052.82% on Facebook Reach
156.08% on Page and Profile Visits
9,395.45% on Instagram Reach

3,324 308337

01-01-22 to 05-31-22
Before the campaign

Reach Instagram ReachPage and Profile Visits
Facebook Page Reach Facebook Page Visits



CAMPAIGN

Reach

Impressions

Frequency

Link Clicks

Unique Link Clicks

CPC (cost per link click)

40,959 46,177 65,808 152,944 People

77,990 172,411 193,247 443,648 Total

1.90 3.73 2.94 3.84 Per Person

1,640 393 541 2,574 Total

1,466 338 480 Total

$0.72 $2.30 $2.56 $1.86 Per Action

C3 | Traffic |
Caribbeans  

C1 | Traffic |
Hispanics 

C2  | Traffic |
African American 

Total

2,284

With the Ads campaign (like the Organic campaign) we were able to
exceed the established objectives:

Achieve 100,000 or more Reach on Facebook: we exceeded the metric by 127.75%.
Generate 1,500 to 2,000 clicks: we exceeded the metric by 128.70%.
Time spent on site of 1.5 minutes or more: we exceeded this time in all three
campaigns, with an average of 3.84

Ads FACEBOOK



DEFAULT
CHANNEL

GROUPING 

ACQUISITION

Users New Users

BEHAVIOR

Sessions Bounce Rate Pages /
Session

Direct

Social

Organic

(Other)

Referral 

340 (81.93%)

52 (12.53%)

13 (3.13%)

8 (1.93%)

2 (0.48%)

340 (82.73%)

50 (12.17%)

11 (2.68%)

8 (1.95%)

2 (0.49%)

824 (85.74%)

64 (6.66%)

63 (6.56%)

8 (0.83%)

2 (0.21%)

46.97%

79.69%

31.75%

100.00%

0.00%

1.51

1.20

1.33

1.00

8.00

411
100% of total)

411
100% of total

961
100% of total

48.49%
100% of total

1.49
100% of total)

DEFAULT
CHANNEL

GROUPING 

ACQUISITION

Users New Users

BEHAVIOR

Sessions Bounce Rate Pages /
Session

Display

(Other)

Social

Direct

Organic

Referral

1,179 (44.03%)

 681 (25.43%)

 473 (17.66%)

 272 (10.16%)

 71 (2.65%)

2 (0.07%)

1,179 (44.63%)

 681 (25,78%)

467 (17.68%)

 249 (9.42%)

 65 (2.46%)

1 (0.04%)

 1,203 (29.29%)

 744 (18.12%)

 533 (12.98%)

1,300 (31.65%)

 320 (7.79%)

7 (0.17%)

86.03%

 90.19%

 89.49%

 26.31%

 28.12%

 71.43%

1.17

 1.11

 1.12

 1.49 

 1.55

1.43

2,667
% of Total: 

100.00% (2,667)

2,642
% of Total: 

100.00% (2,642)

4,107
% of Total: 

100.00% (4,107)

63.79%
Avg for View: 

63.79% (0.00%)

1.28
Avg for 

View: 1.28 
(0.00%)

01-01-22 to 05-31-22

06-01-22 to 10-31-22

ANALYTIC GOOGLE

After the campaign

Before the campaign



SUMMARY
The work carried out at the organic and
Ads levels exceeded the established
campaign objectives.

This is transferred to the fact that a
significant percentage of the audience
population reached the information about
COVID-19 and vaccination.

Due to the type of model of the Shield Us
organization, we cannot speak of a
monetary gain after the development of
the campaigns. Being a non-profit
organization its function is to help and
inform people. Based on this, the strategy
for the campaigns was established.

Taking this into account, we can affirm
that the results of the organic campaign
and the Ad campaigns were very
successful and contributed to inform a
considerable percentage of the population
about this important issue.



Organic
Facebook

Reach: 134,716
Page and Profile Visits: 5,026
Instagram Reach: 28,938

Facebook
Ads

Reach: 152,944, we exceeded the metric by 127.75%.
Impressions: 443,648
Frequency: 3.84, we exceeded this time in all three
campaigns, with an average of 3.84
Link Clicks: 2,574, we exceeded the metric by 128.70%
Unique Link Clicks: 2,284
CPC (cost per link click): $1.86

Analytic
Google

Users : 2,667
New Users: 2,642
Sessions : 4,107
Bounce Rate: 63.79%
Pages / Session: 1.28

SUMMARY



EXAMPLES

FACEBOOK AND
INSTAGRAM
Organic Posts

Ads
FACEBOOK



Click here.

FACEBOOK

https://www.facebook.com/shieldus.co


10 shares

3 shares

Reactions,
comments
and shares 

Reactions,
comments
and shares 

Interactions 

Interactions 

8 reactions 

10 reactions 

0 comments 

0 comments 

Organic PostsFACEBOOK

Reach

Reach

Total

Total

Total

Total

155

139

18

13

English



19 shares

20 shares

Reactions,
comments
and shares 

Reactions,
comments
and shares 

Interactions 

Interactions 

29 reactions 

20 reactions 

0 comments 

1 comments 

Organic PostsFACEBOOK

Reach

Reach

Total

Total

Total

Total

327

302

48

41

Spanish



13 shares

4 shares

Reactions,
comments
and shares 

Reactions,
comments
and shares 

Interactions 

Interactions 

12 reactions 

7 reactions 

0 comments 

0 comments 

Organic PostsFACEBOOK

Reach

Reach

Total

Total

Total

Total

457

270

153

11

Creole



Click here.

INSTAGRAM

https://www.instagram.com/shieldus.co/


Organic PostsINSTAGRAM

Likes,
comments
and shares

Likes,
comments
and shares

Interactions 

Interactions 

7 likes 

 11 likes 

2 comments 

 4 comments 

Reach

Reach

Total

Total

Total

Total

58

52

11

21

Spanish



Organic PostsINSTAGRAM

Likes,
comments
and shares

Likes,
comments
and shares

Interactions 

Interactions 

8 likes 

 11 likes 

0 comments 

 2 comments 

Reach

Reach

Total

Total

Total

Total

44

39

10

13

Creole



AdsFACEBOOK
Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

20,455

 

38,065

1.86

432

405

$1.03

19,656

 

28,886

1.47

1,064

949

$0.56



AdsFACEBOOK
Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

40,144

 

90,010

2.34

243

215

$2.44

28,048

 

80,824

2.88

148

139

$2.76



AdsFACEBOOK
Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

Reach

Impressions

Frequency

Link clicks

Unique link clicks

CPC (cost per link click)

30,417

 

121,720

3.64

145

135

$2.26

15,624

 

38,988

2.50

110

104

$1.92



POSTS ARE SHARED WITH THOUSANDS
OF PEOPLE IN RELATED GROUPS.

Boricuas en Orlando y Kissimmee and central florida: 39,4k members
Dominicanos en Orlando: 4,6k members
Venezolanos En Orlando VEO: 40,6k members
Latinos en Orlando, Fl: 22,7k members 
Ecuatorianos en Orlando: 3,4k members



POST - SHARED ON DIFFERENT FB GROUPS



EVENTS







ADVERTISING
MEDIA & RADIO



Click here

Click here

Telemundo 
Orlando

Between 10/17/22 and 10/23/22, that page earned 243 page views
from 221 unique visitors. The video currently leading the article,
had 198 video total views across the site during that date range.

https://www.telemundo31.com/noticias/local/estas-considerando-las-vacunas-de-refuerzo-esto-es-lo-que-debes-esperar/2152514/
https://youtu.be/CVI9xpO55qY


 English Audio  Creole Audio 

https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link


Organic
Facebook

Reach: 134,716
Page and Profile Visits: 5,026
Instagram Reach: 28,938

Facebook
Ads

Reach: 152,944, we exceeded the metric by 127.75%.
Impressions: 443,648
Frequency: 3.84, we exceeded this time in all three
campaigns, with an average of 3.84
Link Clicks: 2,574, we exceeded the metric by 128.70%
Unique Link Clicks: 2,284
CPC (cost per link click): $1.86

Analytic
Google

Users : 2,667
New Users: 2,642
Sessions : 4,107
Bounce Rate: 63.79%
Pages / Session: 1.28

SUMMARY



Thank you!

Contact

We are committed to
making you our priority and
building a lasting business
relationship. We understand
the importance of providing
your company with the best
possible results and we are
here to make it happen.

407.305.6443
pablo@idx.marketing
IDX.Marketing

Please do not hesitate to
contact us if you have any
questions now or in the
future. We are here to
serve you and your
business and help elevate
it to its full potential.


