


BACKGROUND

Shield Us is a not-for-profit company that focuses
* on health and wellness through the vaccination
against COVID-19 vaccination in Central Florida.
. Its efforts target underserved communities in
ShieldUs Orange, Brevard, Osceola and Seminole counties.

Its priority is to protect communities

OUR COMMUNITIES, OUR first, through:

FAMILIES, PROTECT EACH -  outrenen
e Community outreac
. OTHER ! e Useful information
Is the WCIy fOI‘WCIrd. e Reliable resources
e Vaccination options and data

With the advent of COVID-19 and the difficult situation it brought with it, a huge

effort is needed to help and educate people of this terrible disease, especially

the most vulnerable groups of society such as minorities. Among these social
groups, the most important ones are:

 Hispanics ¢ African Americans ¢ Caribbean
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STRATEGY

This is a campaign that is focused on help save
lives by informing the people of Central Florida
about COVID-19 and by informing the Central
Florida population about COVID-19 and
encouraging vaccination.

To accomplish this we must reach as many
people as possible people, within our target
audience, in three target audience, in three
campaigns:

e CIl: Hispanics: Men and women over 18
years of age.

e C2: African-Americans: Men and women
over 18 years of age.

e C3: Caribbean: Men and women over 18
years of age.

e Goal 1: Generate traffic to the websites for each language (English, Spanish and
Creole). Reach 100,000 or more Reach on Facebook and 15,000 on Instagram.

e Goal 2: Generate 1,500 to 2,000 clicks overall on all three websites.

e Goal 3: Generate an Avg. Time spent on site of 1.5 minutes or more (This will
increase brand awareness for users)



Organic
FACEBOOK

Before the campaign
01-01-22 to 05-31-22

| e &

Reach Page and Profile Visits Instagram Reach
Facebook Page Reach Facebook Page Visits

After the campaign
06-01-22 to 10-31-22

Reach Page and Profile Visits Instagram Reach
Facebook Page reach Facebook Page Visits
- With the work carried out at the organic level, we were able to increase by:
e 4 052.82% on Facebook Reach }

¢ 156.08% on Page and Profile Visits
e 9395.45% on Instagram Reach




CAMPAIGN C3 | Traffic| C2 | Traffic | C1| Traffic |

Caribbeans African American Hispanics Total
40,959 46,177 65,808 152,944 People
77,990 172,41 193,247 443,648 Total
1.90 3.73 294 3.84 Per Person
1,640 59 5471 2,574 Total
1,466 338 480 2,284 Total
$0.72 $2.30 $2.56 $1.86 Per Action

With the Ads campaign (like the Organic campaign) we were able to
exceed the established objectives:

e Achieve 100,000 or more Reach on Facebook: we exceeded the metric by 127.75%.

e Generate 1,500 to 2,000 clicks: we exceeded the metric by 128.70%.

e Time spent on site of 1.5 minutes or more: we exceeded this time in all three
campaigns, with an average of 3.84



ANALYTIC GOOGLE

Before the campaign 01-01-22 to 05-31-22

DEFAULT ACQUISITION BEHAVIOR
CHANNEL
GROUPING Users New Users Sessions Bounce Rate Page_s /
Session
411 411 961 48.49% 1.49
100% of total) 100% of total 100% of total 100% of total  100% of total)
Direct 340 (81.93%) 340 (82.73%) 824 (85.74%) 46.97% 1.51
Social 52 (12.53%) 50 (12.17%) 64 (6.66%) 79.69% 1.20
Organic 13 (3.13%) 1 (2.68%) 63 (6.56%) 31.75% 1.33
(Other) 8 (1.93%) 8 (1.95%) 8 (0.83%) 100.00% 1.00
Referral 2 (0.48%) 2 (0.49%) 2 (0.21%) 0.00% 8.00
(]
After the campaign 06-01-22 to 10-31-22
DEFAULT ACQUISITION BEHAVIOR
CHANNEL
GROUPING Users New Users Sessions Bounce Rate Page_s /
Session
2,667 2,642 4,107 63.79% 1.28
% of Total: % of Total: % of Total: Avg for View: .Av.g for
100.00% (2,667) 100.00% (2,642) 100.00% (4107) | 63.79% (0.00%) V'e(‘ggbzof)
Display | 1179 (44.03%) 1179 (44.63%) 1,203 (29.29%) 86.03% 117
(Other) 681 (25.43%) 681 (25,78%) 744 (18.12%) 90.19% m
Social 473 (17.66%) 467 (17.68%) 533 (12.98%) 89.49% 112
Direct 272 (1016%) 249 (9.42%) 1,300 (31.65%) 26.31% 1.49
Organic 71 (2.65%) 65 (2.46%) 320 (7.79%) 28.12% 1.55
Referral 2 (0.07%) 1(0.04%) 7 (017%) 71.43% 1.43
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SUMMARY

The work carried out at the organic and
Ads levels exceeded the established
campaign objectives.

This is transferred to the fact that a
significant percentage of the audience
population reached the information about
COVID-19 and vaccination.

Due to the type of model of the Shield Us
organization, we cannot speak of a
monetary gain after the development of
the campaigns. Being a non-profit
organization its function is to help and
inform people. Based on this, the strategy
for the campaigns was established.

Taking this into account, we can affirm
that the results of the organic campaign
and the Ad campaigns were very
successful and contributed to inform a
considerable percentage of the population
about this important issue.




SUMMARY

Reach: 134,716

Organlc Page and Profile Visits: 5,026
Facebook Instagram Reach: 28,938
Reach: 152,944, we exceeded the metric by 127.75%.
Impressions: 443,648
Facebook Frequency: 3.84, we exceeded this time in all three
Ads campaigns, with an average of 3.84
Link Clicks: 2,574, we exceeded the metric by 128.70%
Unique Link Clicks: 2,284
CPC (cost per link click): $1.86
Users : 2,667
Analytic New. Users: 2,642
G I Sessions : 4,107
oogie Bounce Rate: 63.79%

Pages / Session: 1.28



EXAMPLES

FACEBOOK AND
INSTAGRAM

Organic Posts

FACEBOOK
-




FACEBOOK

Shield Us

Abaut Events Photo dare ™ Create ads

Access all your business tools in one place
we Create and schedule posts, manage your Inbex, view insights and mare in Meta Business Suite,

Create post in Meta Business Suite

Tips for businesses @

.f",_:_,) 3 Create post in Facebook

Share your Instagram posts
Reach more peaple by sharing your past

Create B Live B Event & jah 2 Valunteers -

s, Shield Us
1 ™ b 1E:A2 AM - @

Sendwim enflamatwa miltisistém (SEM) ka debouche sau sentom a long tém akie

karglikasyon maladi a ki pa rezaud

Akl asyon yo ap fet pow detémine kafite sk dire kik nan potansysl ssrmam

apré ladi graw la fin pase, yon kantite konsekans sante ka rete (pa

egzang, fibwoz pouman, mypakardit)

Wisite: ... o more

shiedd your commu rom: fuiure wirus cutbreaks.
ShisldUs.co. .. .. - Howid 19 Hacemask Sl

Past on Facebaok

) ShieldUs

Create ad
Sendwom enflamatwa
miltisistém (SEM) ak kondisyon
. otoiminité ka rive tou
#
“ * & apre COVID-19,
Create Boost a Boost an

new ad post Instagram
! post

3 Automated Ads

Click here.


https://www.facebook.com/shieldus.co

FACEBOOK organic Posts
 English_

Reach

Total

+ 155

ShieldUs
Reactions, Total
Why is a COVID-19 comments
wiﬁ:‘:r?:::; ° and shares 1 8

They help defend against
novel variations that could

be mere contagious or H
miake you ill while InteraCtlons
extending the duration of
o 0 0 O
8 reactions 0 comments 10 shares

Reach o

;ogﬂg @ ShieldUs

Can | take the test at

i home?
Reactions, Total
comments Yes, there are COVID-19 tests that can be performed at

1 3 home. You can get these tests at pharmacies and some
an d S h ares over-the-counter stores. ‘
N\ A
Interactions

OO0 0 S\

10 reactions 0 comments 3 shares



Organic Posts

Total
s.\ ShieldUs

327

¢Puedo hacer la prueba
encasa?

48

Interactions

-~ 29 reactions O comments 19 shares

Total

ShieldUs
302 @7

éQué debo hacer si la prueba
de COVID-19 da positivo?

COVID - 18 ( 2019-nCoV )
[]) e [R] ~oves

Total

41

Interactions

20 reactions 1comments 20isharest .+



FACEBOOK organic Posts

Reach
A Total
ShieldUs
sl ) ReactionS, Total
.~ Paretetann | comments .I 53
. pou lontan! and shares
Pran Vaksen
COoVID-19 la
epi proteje Interactions
moun ou
renmen yo.
\ OO0 @
12 reactions O comments 13 shares

Reach 4 (&) shistc

Total

270
Reactions, Total
comments

and shares TI

Interactions

Pran Vaksen COVID=19 la, moun

o o O ki renmen’w yo bezwen'w.

7 reactions O comments 4 shares




INSTAGRAM

o) shieldus.co -

Shizid
Enviar mensaje ~2 W

Shield Us

We are a non profit organization who's mission is to educate those in
vulnerable areas of district 7 about the importance of getting the COVID-
19

shieldus.co

pabloro_idx, idx.marketing y coruja.pe
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Click here.


https://www.instagram.com/shieldus.co/

INSTAGRAM organic Posts

ShieldUs Reach

Total

58

Total

1

La vacunacién contra el COVID-19 es . Interactions

efectiva para prevenir la reinfeccion
en personas que previamente
tuvieron COVID-19. .

7 likes 2 comments

Reach

Total

52

ShieldUs

Total

21

. No bajes la guardia contra
Interactions la Covid-19.

Aplicate la dosis de refuerzo
cuando te corresponda.

1 likes 4 comments




Organic Posts

Creole

Sendwom enflamatwa

@ ShieldUs Total
miltisistém (SEM) ak kondisyon

otoiminité karive tou

Interactions

8 likes 0 comments

.....

L 4AEEA I,.' %
39 ShieldUs

Pran yon randevou pou resevwa yon doz
vaksen Covid-19 epi pwoteje kominote ou
Total kont nouvo vag viris la.

13

Interactions

1 likes 2 comments




FACEBOOK Ads

Reach

A\ shieldus 2R
Impressions

Ou ka ede moun ou sansib pou
yo an menm tan pwoteje 38.065
fanmi ou ak zanmi ou |é ou !
pran vaksen kont Covid-19,

Frequency
1.86

Link clicks
432

Unique link clicks

405
CPC (cost per link click)
$1.03

Reach
19,656

Impressions
28,886

Frequency
1.47

Link clicks

1,064 & 5 ShieldUs.

Unique link clicks
949

CPC (cost per link click)
$0.56



FACEBOOK Ads

Reach
40,144
Impressions
ShieldUs 90,010
Td puedes Frequency
e
vacinate contra 2.34
la COVID-19
amiiaresy Link clicks
amigos.
243

Unique link clicks

215
CPC (cost per link click)

$2.44
Reach
28,048
Impressions ‘ * >
80,824 ShieldUs
Frequency
-
288 0/ contralacovio-is
2 teg
Link clicks \ nosotros mismosy
también a aquellas
148 pucdn optar por
este tipo de terapias.

Unique link clicks _ _
CPC (cost per link click)

$2.76



Ads

Reach

(\ Shield 30,417

Impressions

+

121,720

Frequency

3.64

. w r"___
pe - == -
If you take care of yourself, you 1=

take care of us all.

Get vaccinated
...... against ! 135

Unique link clicks

CPC (cost per link click)
$2.26

Reach

15,624
Impressions +

38,988 =1

ShieldUs

Frequency

2.50 You can help those you care
Link clicks about anq protect your family

and friends by getting
110 vaccinated against Covid-19.

Unique link clicks

104 QN

CPC (cost per link click)
$1.92



Boricuas en Orlando y Kissimmee
and central florida >
@ Grupo publico - 39,4 mil miembros

- Invitar

Archiv

& Miembro =

Reels Destacados Temas Fotos

6 Escribe algo...

(=) Publicacién pendiente

2 publicaciones

“ministrar publicaciones Mas informacién

Dominicanos en Orlando. >

@ Grupo publico - 4,6 mil miembros

i Miembro ~

Destacados Temas Fotos

o Escribe algo...

Destacados(i)

Eventos
'abrd 3 eventos préximamente

ATINOS EN ORLANDO, FL

AR

& Joined =

Featured

e Boricuas en Orlando y Kissimmee and central florida: 39,4k members

Topics

- Wnvite

Photos Files

& Invitar

Archivos Ret

Teme
Der

About

e Dominicanos en Orlando: 4,6k members
e Venezolanos En Orlando VEO: 40,6k members
e |Latinos en Orlando, Fl: 22,7k members

e Ecuatorianos en Orlando: 3,4k members

s "
Group by Venezolanos En Orlando VEO

Venezolanos En Orlando VEO

a K

Topics

fp

Ecuatorianos en Orlando

34K

Join group



POST - SHARED ON DIFFERENT FB GROUPS

¢ H Shieldus i = =
+ Favoritos - may. 6« @ < Milagros Chiquinquira Gonzalez Chacin en...
™
a Visita el Centro de informacisn 3¢ = M*'"m%*;::;”gsd?;ggm Do, FL
sabre COVID-19 para acceder a dhaxd !
recursos sobre vacunas.
Ver informacion sobre las vacunas Insignias del grupo
@ Miembro nuevo
1l Me gusta O Comentar £ Compartir
D Tu, 1sabel Gareia y € personas mis Actividad reciente
65 veces compartido . Te gusts ka publicacidn de Patricia E Gutiermez.
Mis relevantes
. Ter gustd la publicaclén de Guadalupe Gonzdlez.
a Patricia E Gutirraz
LATINOS EN ORLANDO, FL
2sem  Me gusta  Responder " "
Publicaciones del grupo
Patricia E Gutierrez + gog g :
Mila, C Gonzalez Cha b
. Grupo de Oracién Santo RedenterLatinos @:::6 ;gmll.::ciﬁn.z =
In Social MediaHondurefios en Estados 6 dias - &
UnidosColombianos en Orlande Florida
Zsem  Megusta Responder » ShieldUs
6 dias - &
0 Guadalupe Ganzdlez iQuién puede recibir una dosis de refuerzo de
Shield Us Latinos Unidos en Orlando COVID-197
Florida Latinos en Orlando, FL Cualguier persona mayor de 16 afies que vi... Ver mas

Zsem  Me gusta  Responder

@ ShieldUs

. ifwiin muade raclhie inn dnsls de
« 3O @® ®r = N
< Milagros Chiquinquira Gonzalez Chacin en.. . Milagros Chiguinguira Gonzalez Chacin en..
‘& Miembro de Boricuas en Orlando y Publicacienes del grupo
Kissimmee and central florida desde el 12 de
mayo de 2022 . ilagros Chiquinguira Ganzalez Chacin ™"
compartié una publicacién.
& dias « @
Publicaciones del grupo
Milagros Chiguinguira Gonzalez Chacin L 2 ET?F ';s
compartia una publicacién, . - 5
1dias @ £Quidn puede recibir una dosis de refuerzo de
COVID-197
» Shiald Us Cualguier persona mayor de 16 afios que vi... Ver mis
B 4 dina= @ e
Vacinate contra la Covid - 19 y ayuda a salvar vidas. it @ shieldUs

Visita: Shi... Ver mas

&quién recibir una dosis de
da COVID-157

+ ShieldUs

Vacanate
contra

la Covid-19
y ayuda a
salvar vidas.

£ Visita el Centro de informacidn sobre

f 08 @
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Telemundo
Oriando

310RLANDD

AUSPICIADD

L mds popular

WERALAM AN
Cupones de alimentos: inkcls
programa expacial para

atectadas por haracan lan en
Flawica

FLEEIDA CENTRAL
- Envviva: Moticlas Telemuando 31

TEXAs
Descato botal: captan sl huris
dirwn ssqueleto gigante de
wna decorackin do Hallowesn

EoB
st ¥ doprositn:
sl dik Alguins. paciintes.
@ COVID-19 prodengadch:

Y

& s RSV ED ViU G
a2 o hista J00 Fakes.
ridad SnEEUY
El sigwiente contenido ha sido creado en colaboracidn con ShieldUs, Esfe contenids no representa
las epiniones del equipe editoral de Telemunds Orfande. Haz clic aqul pary conocer mis sobre Pronéstice de El Tiempo

Shiaiiie: A, 7L

Between 10/17/22 and 10/23/22, that page earned 243 page views
from 221 unique visitors. The video currently leading the article,
had 198 video total views across the site during that date range.

Click here

“ADLO RENDIC © A
REPRESENTANTE DE SHIELD US

Click here



https://www.telemundo31.com/noticias/local/estas-considerando-las-vacunas-de-refuerzo-esto-es-lo-que-debes-esperar/2152514/
https://youtu.be/CVI9xpO55qY

_English Audio

Creole Audio


https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1qaXbwjthDliZooMxjFz5kKJ5t-mPmyw3/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link
https://drive.google.com/file/d/1oKzqssRhUW5jSAgWnLeGvmsa5J6gefmd/view?usp=share_link

SUMMARY

Reach: 134,716

Organlc Page and Profile Visits: 5,026
Facebook Instagram Reach: 28,938
Reach: 152,944, we exceeded the metric by 127.75%.
Impressions: 443,648
Facebook Frequency: 3.84, we exceeded this time in all three
Ads campaigns, with an average of 3.84
Link Clicks: 2,574, we exceeded the metric by 128.70%
Unique Link Clicks: 2,284
CPC (cost per link click): $1.86
Users : 2,667
Analytic New' Users: 2,642
G I Sessions : 4,107
oogie Bounce Rate: 63.79%

Pages / Session: 1.28



Thank you!

We are committed to
making you our priority and
building a lasting business
relationship. We understand
the importance of providing
your company with the best
possible results and we are
here to make it happen.

Please do not hesitate to
contact us if you have any
guestions now or in the
future. We are here to
serve you and your
business and help elevate
it to its full potential.

Contact

407.305.6443
pablo@idx.marketing
IDX.Marketing

L\
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