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The Prompt-to-Profit Prompt
Builder Toolkit

Use this toolkit to build powerful prompts using the six core components of The
Prompt-to-Profit Prompt Builder. Each library now includes multiple examples and
Pro Tips so you can tailor the prompt perfectly for every business task.

When Al output falls flat, 99 percent of the time it's because one of these pieces is
missing. Come back, plug in what's missing, and regenerate.

How To Use This Toolkit

1. Figure out what you're creating or solving.

2. Pick the right Role (start with one, stack two if needed).

3. Add Context so Al understands what you're working on and why it matters.
4. Set the Objective (What you want Al to deliver.)

5. Tell Al the Format (The structure you're expecting.)

6. Add Variables (Key info Al needs like audience, tone, transformation, etc.)

7. Use Performance Rules to eliminate weak, generic output.

8. If anything could be misunderstood (Tell Al to ask BEFORE writing)

9. After the first response, improvement prompts to level it up.

1. ROLE LIBRARY



“Who Al should pretend to be when responding to you.”
Common Expert Roles
“You are a...”
= Conversion strategist specializing in digital offers
= Product development consultant trained in learning system design
— Brand voice specialist trained to replicate my tone accurately
— Email marketing strategist who writes high-engagement campaigns
= Funnel architect skilled at mapping customer journey flows
= Social content strategist focused on visibility and engagement
= Accountability coach helping entrepreneurs get unstuck
= Launch campaign strategist for online product releases
= Buyer psychology analyst specializing in objection removal
= Content repurposing strategist
= Gamification expert for challenges or interactive experiences
= Al workflow system engineer (great for automation prompts)
Pro Tips

— Stack roles for higher performance: “You are a conversion strategist and an
email pro...”

= Match the task: Use strategist roles before copywriting roles when clarity is
needed.



= Never leave Al as “just Al” because it'll default to generic helper mode.

2. CONTEXT LIBRARY

“What Al needs to know before it starts.”
Give Al the background it needs so it doesn’t assume or guess.
Useful Context Examples
“This is...”
— Part of a playbook teaching Al prompt mastery to beginners
= An email to people on my list who still haven't purchased
= A social media post leading into an upcoming challenge
— Content for people overwhelmed by Al who feel unsure how to use it
= A section of a course helping business owners build foundational clarity
= An objection-handling sequence before launch opens
Pro Tip
= Include milestone/context when referencing previous work: “Continue the
strategic tone used in Chapter 3. Reference their earlier breakthrough about
clarity.”

= Pull from current assets: “Use the reasoning from my Quick Wins report.”
“Follow the tone used in my Day 2 email.”

3. OBJECTIVE LIBRARY

“Exactly what you want Al to create.”



Examples:
= Create a 5-part outline for this digital product
= Write a promotional email introducing my playbook
= Map daily execution steps to use this system
= Generate 10 Reels hooks tied to this theme
— Explain this concept like | would during a coaching call
— Draft a solution-focused response for someone stuck
= Turn this outline into a finished article

Pro Tips

= If you feel overwhelmed — start with a thought mapping objective: “Help me
think through the best way to..."

— Tell Al the impact you're aiming for, not just the deliverable. “...so they feel
empowered to act, not just understand.”

4. FORMAT LIBRARY

“How you want Al to deliver it.”

Examples:
= Short conversational paragraphs (like my playbook)
= 7-step mini framework (title + explanation + action)

= Launch prep checklist



— Before/after comparison table

— Script format for Reels or live training

= Coaching-style written breakdown

— Strategic email formula (opening — trigger — CTA)
Pro Tips
If it needs explanation first, say:
“Think through the approach before writing the answer.”
If you're mapping vs writing, start with:

“Outline first. Do not draft until we confirm direction.”

5. VARIABLES / KEY DETAILS

“What makes the response accurate.”
Things to include:

— Target audience

— Tone style

= Offer name

— Transformation

= Objections

= Time constraint or urgency

Pro Tips



= Always supply target audience and desired emotional response.

= If writing relatable content include “what they already believe” and “what
they need to believe next.”

= For sales or content identify what they're stuck on.

6. PERFORMANCE RULES

“How to avoid weak output.”
Examples:
= Do NOT use em dashes
= Avoid generic filler or SEO-style writing
— Write like a coach helping someone move forward
= Use plain, confident language
= If unsure, ask follow-up questions
= Review and improve clarity and drive toward goal
— Keep paragraphs short - no lecture tone
“Sounds like me on a high-energy day”
Pro Tips

= Add an Al self-improvement loop: “Review what you wrote and improve
clarity and tone before finalizing.”

= Use “Flag if anything seems vague or underpowered” for rapid refinement.



Full Prompt Assembly Example

You are a conversion strategist and brand voice specialist.

This email is going to overwhelmed entrepreneurs frustrated by weak Al content
because they don't know how to prompt it correctly.

Create a promotional email introducing The Pro Prompting Playbook.
Format as short conversational paragraphs like | write.

Include transformation (less editing, faster output, personality-aware prompts). End
with a strong CTA.

Tone: direct, confident, slightly playful.
Avoid em dashes and empty inspirational fluff.
If anything is unclear, ask questions before writing.

Review your output and improve clarity and impact before finalizing.

Prompt Builder Template

Use this template anytime you're about to create a new prompt.
You are a [INSERT ROLE]

You are helping me with [INSERT TASK OR ASSET]

This is being created for [INSERT TARGET AUDIENCE]

The goal is [INSERT DESIRED OUTCOME]

Use this format [INSERT STRUCTURE]

Key information to include [INSERT VARIABLES]



Tone must be [INSERT TONE STYLE]
Avoid [INSERT WHAT TO AVOID]
If unclear, ask me clarifying questions before writing.

After generating, review and improve clarity and alignment before finalizing.



