


If your SaaS marketing budget feels like it’s disappearing faster than you can say “free trial,”
there’s a good chance you’re making critical keyword mistakes. These missteps don’t just drain
your ad spend—they actively stunt your company’s growth and profitability. The good news?
Once you spot these fatal errors, you can fix them for good.

This eBook exposes the common keyword pitfalls that cripple SaaS brands, from ignoring
high-intent opportunities to wasting thousands on irrelevant terms. More importantly, you’ll
discover practical, step-by-step strategies to turn your keyword research into a
revenue-generating machine. Let’s dive in and ensure you’re targeting the right audiences for
sustainable, long-term success.
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SaaS SEO Strategy for Long-Term Growth
For SaaS companies, Search Engine Optimization (SEO) isn’t just about driving traffic—it’s
about fueling a long-term, compounding growth engine. Paid ads can bring in quick wins, but
SEO fortifies your brand’s visibility organically, building trust and authority that lasts. However,
SaaS SEO comes with unique challenges, especially in keyword research, where the goal is to
capture different user intents across the entire customer journey.

Mapping the SaaS Customer Journey & Search Intent
Unlike eCommerce, where a user might buy a product on a whim, SaaS involves a more
deliberate process—often spanning awareness, consideration, and decision stages.

● Awareness: People here are identifying a pain point or a problem (“how to improve team
communication”).

● Consideration: They understand their problem and seek possible solutions (“best project
management software for startups”).

● Decision: Users are ready to pick a tool (“[SaaS Product] vs [Competitor]” or “sign up for a
free trial”).

By mapping keywords to each stage, you’ll ensure you’re attracting potential customers at the
right time with the right message.

Targeting High-Intent Keywords
High-intent keywords signal that a user is ready to take action—sign up for a demo, start a trial,
or buy. These typically appear at the bottom of the funnel, where buyers are close to making a
purchase decision.

● Branded Keywords: For instance, “Slack vs Microsoft Teams” indicates the user is
comparing specific tools.

● “Buy” Keywords: Terms like “CRM software pricing” or “best CRM for freelancers” reveal
strong purchase intent.



● Free Trial or Demo: Phrases like “sign up for [Product] demo” clearly show readiness to
engage.

To find these keywords, you can use tools like Google Keyword Planner, SEMrush, or Ahrefs.
Look for commercial and decision-stage phrases, and prioritize those with a balance of search
volume and manageable competition.

Long-Tail Keywords for Niche & Specific Use Cases
Long-tail keywords might have lower search volume, but they usually boast higher conversion
rates because they pinpoint a specific need.

● Specific Use Cases: “CRM software for B2B SaaS startups” instead of generic “CRM
software.”

● Conversational Queries: “How to integrate Slack with Google Drive” or “How to improve
customer retention with CRM software.”

● Industry-Specific Terms: “HIPAA-compliant software for small healthcare providers” or
“Accounting software for nonprofits.”

These hyper-focused keywords help you stand out in crowded markets, show that you
understand user pain points, and attract more qualified leads.

Competing on Highly Competitive Keywords
While long-tail keywords are essential for focused traffic, you also need broader terms to build
brand authority and visibility in competitive markets.

1. Topic Clusters
Create a pillar page around a core topic (e.g., “The Ultimate Guide to Project Management
Software”) and link to detailed sub-topics (“Top Features of a Project Management Platform,”
“How to Manage Remote Teams”). This structure boosts your content’s relevance and
authority for broader searches.

2. In-Depth Content
Search engines reward pages that thoroughly meet user intent. If you’re going after “CRM
software,” build an extensive guide that covers everything from essential features and use
cases to pricing models and FAQs. The depth of your content can set you apart from
competitors.

3. Link Building
Backlinks are crucial to ranking for competitive keywords. Identify reputable websites or
blogs in your industry for guest posting, collaborate with complementary SaaS tools, and



aim to get featured in SaaS roundups or product comparisons. Each quality backlink boosts
your credibility and visibility.

Conclusion
Keyword research for SaaS is an ongoing process that should evolve alongside your product
and audience needs. By segmenting your keywords according to the buyer’s journey, focusing
on high-intent phrases, leveraging long-tail opportunities, and strategically tackling competitive
terms, you can build a robust SEO foundation. This approach ensures you’re targeting the right
audience, reducing wasted spend, and priming your SaaS company for steady, long-term
growth.

About Me
I’m Zack Hanebrink, a Fractional CMO for SaaS companies with over two decades of
experience in SaaS marketing. I help SaaS businesses develop holistic marketing plans that
drive sustainable growth and ROI. From crafting strategic roadmaps to overseeing execution,
my passion lies in guiding SaaS companies toward discovering—and dominating—the right
audiences through smarter targeting and comprehensive marketing leadership.

If you’re ready to scale your SaaS by refining your keyword strategy and unlocking your
product’s full potential, let’s connect.
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