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Advertising Your Dental Practice
Ethically and Responsibly in Ireland

As a dental professional, your reputation is built on
trust, integrity, and patient care. In Ireland, where
healthcare standards are highly valued, ethical
advertising is a critical component of growing your
dental practice while maintaining the trust of your
patients. By advertising ethically and responsibly,
you can ensure that your marketing efforts not only
attract new patients but also enhance your
reputation and align with professional standards.

This document provides a comprehensive guide and
checklist for ethically advertising your dental
practice in Ireland. By following these guidelines, you
can ensure your marketing campaigns are
responsible, patient-centric, and compliant with Irish
regulations.
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Why Ethical Advertising Matters in
Dentistry

Dentistry is a profession that enjoys a high level of
public trust. Patients rely on their dentist to provide
expert advice, offer necessary treatments, and guide
them in making informed decisions about their oral
health. Ethical advertising helps preserve that trust
by ensuring that promotions are accurate, truthful,
and patient-focused.

Unethical advertising, on the other hand, can
mislead patients, damage your reputation, and
erode public trust in the profession. Practices such
as exaggerated claims, misleading offers, or placing
self-interest above patient care can have long-
lasting negative effects.
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Key Principles of Ethical Advertising

When advertising your dental practice, there are
three core ethical principles to keep in mind:

Patient Autonomy: Patients have the right to make
informed decisions about their treatment.
Advertising should provide clear, accurate
information that supports their ability to make those
decisions without being misleading.

Beneficence: Advertising should promote the well-
being of the patient, not just the financial interests of
the practice. The primary goal should be to educate
and inform patients about their oral health and the
services available.

Veracity: Truthfulness is key in all forms of
advertising. Claims made about your services,
qualifications, and treatments must be accurate
and backed by evidence.
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Checklist for Ethical and Responsible Dental
Advertising

Accuracy of Information

e Ensure that all information in your advertising is factual and
can be substantiated.

e Avoid making exaggerated claims about results, treatments,
or qualifications.

e Use patient testimonials responsibly, ensuring they reflect
genuine experiences and are not misleading.

e Double-check that all prices, offers, and promotions are
clearly explained, with no hidden costs or fine print that
could mislead patients.

Compliance with Irish Regulations

e Ensure your advertising complies with the Health Products
Regulatory Authority (HPRA) guidelines.

e Review your ads against the Irish Dental Association’'s Code
of Conduct and the ADA's Principles of Ethics to avoid false,
misleading, or exaggerated claims.

e Confirm that your practice is registered with the Dental
Council of Ireland, and ensure that all your advertising
materials comply with the council's standards.
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Checklist for Ethical and Responsible Dental
Advertising

Avoid Misleading Comparisons

* Avoid making direct comparisons with other dental practices
that suggest superiority or diminish competitors.

e Refrain from using terms like "best," "only," or "world-class"
without verifiable evidence to support these claims.

e Ensure that any claims about qualifications, such as
fellowships or awards, are clear and not used in a way that
might mislead patients into thinking they indicate superiority.

Promote Patient Education

e Focus your advertising on educating patients about dental
health and the benefits of preventive care.

e Provide clear and comprehensive information about the
treatments you offer, including the risks and benefits, so that
patients can make informed decisions.

e Avoid "selling” treatments that may not be necessary for the
patient's health, such as cosmetic procedures, without fully
informing them of all treatment options.
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Checklist for Ethical and Responsible Dental
Advertising

Transparency in Pricing

e Be transparent about all costs associated with treatments or
services.

e Avoid using "bait and switch" tactics, where a low-cost offer
is used to bring patients in, only to upsell more expensive
services once they arrive.

e Ensure that discounts or special offers are clearly explained
and are not designed to mislead patients.

Patient Testimonials and Reviews

e Only use genuine patient testimonials and ensure that they
reflect typical patient experiences.

e Avoid incentivizing patients to leave positive reviews in
exchange for discounts or services.

e Ensure that any patient stories used in advertising comply
with confidentiality and privacy regulations, including GDPR
in Ireland.
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Checklist for Ethical and Responsible Dental
Advertising

Responsible Use of Digital Platforms

e |f using digital advertising on platforms such as Google or
social media (Facebook, Instagram), ensure that your
campaigns comply with platform guidelines and healthcare-
specific advertising standards.

e Ensure your website and social media profiles are regularly
updated and include clear, accurate information about your
services, location, and contact details.

e Avoid making claims or promoting treatments on your
website that cannot be substantiated or that could mislead
patients.

Ethical Promotional Offers

e Avoid aggressive discounting tactics, such as deep
discounts or *free" consultations that are designed purely to
drive volume rather than providing value to the patient.

e |f offering promotions, ensure they are meaningful and
genuinely benefit the patient, not just the practice's bottom
line.

e Ensure that all promotions have clear terms and conditions
and that patients fully understand the offer.
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Checklist for Ethical and Responsible Dental
Advertising

Professionalism in Visuals and Language

e Use professional, respectful imagery that aligns with the
standards of the dental profession.

e Avoid using sensationalist language, such as “pain-free
guaranteed,” unless you can substantiate such claims with
verifiable evidence.

e Ensure that all advertising materials reflect the professional
nature of the dental industry and do not resemble gimmicky
or unprofessional marketing strategies.

Monitor and Review Campaigns

e Regularly monitor your advertising campaigns to ensure
they remain compliant with ethical guidelines and do not
unintentionally mislead.

e Review feedback from patients regarding your advertising to
ensure there are no misunderstandings or misconceptions.

e Stay informed about any changes in regulations or ethical
standards that may impact your advertising practices.

@ AdSmart.dc;



Building Trust Through Ethical Advertising

In addition to adhering to these ethical advertising
guidelines, building trust with your patients requires
consistency and professionalism across all aspects
of your practice. By prioritising patient education,
transparency, and integrity in your advertising, you
will not only attract new patients but also strengthen
the relationship with existing ones.
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Building Trust Through Ethical Advertising

Headline:
"Trust Your Smile to Experts Who Care About Your
Health’

Subheadline:

"At [Your Practice Name], we provide comprehensive
dental care focused on your well-being. From
preventive care to advanced treatments, we are
dedicated to improving your oral health.”

Body Text:

"Our team of qualified professionals takes the time
to understand your needs and provide personalised
treatment plans. With over 20 years of experience,
[Dentist Name] ensures that every patient receives
the best possible care in a comfortable and
professional setting. Learn more about our services,
including routine cleanings, cosmetic dentistry, and
emergency treatments.’

Call to Action:
"Schedule Your Appointment Today"
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Building Trust Through Ethical Advertising

By following this checklist, your dental practice can
engage in ethical and responsible advertising that
not only attracts patients but also strengthens the
trust and credibility you've worked hard to build.
Ethical advertising ensures that your practice
continues to thrive while prioritising patient care and
professionalism.

By promoting transparency, accuracy, and patient
education, you can set your practice apart as one
that values both the health of your patients and the
integrity of the dental profession. Keep this guide
handy to ensure your advertising remains aligned
with the highest ethical standards.
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Building Trust Through Ethical Advertising

Dental Council of Ireland — Code of Practice

e The Dental Council of Ireland provides a Code of
Practice that sets out the standards for ethical
lbehaviour and professional conduct, including
advertising. Dentists should refer to this
document to ensure compliance with Irish
regulations.

e Website: Dental Council of Ireland

Health Products Regulatory Authority (HPRA)

e The HPRA regulates advertising of health
products and services in Ireland. They provide
guidelines that cover advertising of medical and
dental services, ensuring that all marketing
communications are truthful, balanced, and not
misleading.

e Website: HPRA Advertising Guidelines
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https://www.dentalcouncil.ie/
https://www.hpra.ie/homepage/about-us/publications-forms/guidance-documents

Building Trust Through Ethical Advertising

Irish Dental Association (IDA) — Code of Ethics

e The Irish Dental Association offers guidance on
ethical advertising and professional standards.
They provide members with specific advice and
resources for marketing dental services while
maintaining ethical integrity.

e Website:Irish Dental Association

Irish Dental Council — Ethical and Professional
Guidance

e Dentists can access ethical and professional
guidance provided by the Irish Dental Councill,
which includes advertising standards, patient
communication, and how to avoid misleading
claims.

e Website: Irish Dental Council Ethical Guidance
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https://www.dentist.ie/
https://www.dentalcouncil.ie/code-of-practice/dental-ethics

Building Trust Through Ethical Advertising

The Advertising Standards Authority for Ireland
(ASAI)

e The ASAI regulates all forms of advertising in
Ireland, ensuring that advertisements are legal,
decent, honest, and truthful. They provide a Code
of Standards for Advertising and Marketing,
which includes sections specifically for
healthcare providers, including dentists.

e Website: ASAI Code of Standards

The General Data Protection Regulation (GDPR)

e The GDPR outlines regulations on handling
patient data in advertising and marketing
campaigns. Dentists must ensure that any
advertising practices, especially digital
campaigns, comply with GDPR when using
patient data for promotional purposes.

e Website: GDPR Information Hub
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https://www.asai.ie/
https://gdpr-info.eu/

Building Trust Through Ethical Advertising

The American Dental Association (ADA) -
Principles of Ethics and Code of Professional
Conduct

e While based in the United States, the ADA’s Code
of Ethics is a useful reference for dentists in
Ireland looking to understand ethical principles
related to advertising, particularly regarding
transparency, patient autonomy, and
truthfulness.

e Website: ADA Principles of Ethics

The European Federation of Periodontology (EFP) —
Ethical Guidelines for Dental Advertising

e Dentists working within the European Union can
refer to the EFP for insights into European-wide
ethical guidelines and recommendations for
dental advertising, which also impact Irish dental
professionals.

e Website: European Federation of Periodontology
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https://www.ada.org/-/media/project/ada-organization/ada/ada-org/files/about/ada_code_of_ethics.pdf
https://www.efp.org/

Building Trust Through Ethical Advertising

Irish Statute Book — Consumer Protection Act 2007

e The Consumer Protection Act governs all aspects
of business practices in Ireland, including false
advertising and misleading claims. Dentists
should familiarise themselves with this act to
ensure compliance in their advertising strategies.

e Website: Consumer Protection Act 2007

Competition and Consumer Protection
Commission (CCPC)

e The CCPC ensures that businesses, including
dental practices, operate fairly. The agency
provides guidance on how to advertise in a
manner that does not mislead consumers,
protecting both patient interests and
professional standards.

e Website: CCPC Ireland
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https://revisedacts.lawreform.ie/eli/2007/act/19/revised/en/html
https://www.ccpc.ie/

Contact Us for Help with Ethical Advertising

Need assistance with creating an ethical advertising
strategy? Contact us at [Your Company Name] for a
free consultation, and we'll help you design a
responsible, patient-focused campaign that helps
your practice grow while maintaining its professional
reputation.

By using this document, you will have a clear
roadmap for advertising your dental practice in a
way that aligns with both Irish regulations and
professional ethical standards.
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Disclaimer:

We cannot assure you that you will achieve specific results or earn any
money using the ideas, information, tools, or strategies provided by us.
However, we stand by the quality of our training and offer a 30-day, 100%
satisfaction guarantee on our products. If you are not satisfied with the
quality of our training for any reason, you can request a full refund within
this period.

Please be aware that all products and services provided by our company
are strictly for educational and informational purposes. Nothing on this
page, any of our websites, or within our content and curriculum is a
promise or guarantee of results or future earnings. We do not provide
legal, medical, tax, or other professional advice. Any financial figures
mentioned are solely illustrative and should not be considered as
average earnings, exact earnings, or promises of actual or future
performance. It is always advisable to exercise caution and consult with
your accountant, lawyer, or professional advisor before making decisions
related to lifestyle changes, business, or finances.

Additionally, we are not representatives, affiliates, or associates of Meta
Platforms, Inc. (formerly known as Facebook, Inc.), and this offering is not
endorsed, sponsored, or associated with Meta in any way. All trademarks,
service marks, and company names are the property of their respective
owners. Nothing contained on this page or in our materials should be
construed as implying any official partnership or endorsement by Meta.

You are solely responsible for your decisions, actions, and outcomes in
Business. By registering here, you agree not to hold us accountable for
your decisions, actions, or results at any time and under any
circumstances. Your use of our products and services signifies your
understanding and acceptance of this disclaimer.
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