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Reminders

If you have questions or technical difficulties, please email 
info@awardspersonalization.org

Today’s presentation will be worth 0.1 CEUs. 

All attendees are in listen only mode.

Please use the Q&A function on your menu to submit any 
questions. 

A link to the recording will be available for members only 
on the website following this webinar.

Please provide your feedback and complete the survey 
after the webinar. 



Registration is now OPEN!
February 22 – 25, 2022

Paris Las Vegas



New Member2Member Forum

 Log in to new M2M from 
awardspersonalization.org

 Create your own post.

 View, like and comment on 
fellow members posts. 



Anti-trust

 As a friendly reminder, the Awards and Personalization 
Association is an association of suppliers and customers. Most 
supplier members compete with each other, as do many of their 
wholesale and retail customer members. As an association of 
competitors on the three levels of distribution in the awards, 
recognition and personalization products industry, The Awards 
and Personalization Association must act cautiously to ensure 
against violation of federal and state anti-trust laws. Topics 
prohibited from discussion during these webinars include those 
that could be constructed as tending to (a) raise, lower, or 
stabilize prices or fees, including credit terms; (b) regulate 
production or the availability of products or services; (c) 
allocate markets or customers; (d) encourage boycotts; or (e) 
foster uncompetitive prices.



Presenter

Eddie Hill, CRM

Co-Owner of Award 
Masters Inc.



Four Pillars 
of Success

Presenter Notes
Presentation Notes
None of us have a lack of knowledge. We don't need another ted talk or e-book or webinar . 



Our job is
to get more 
people to 
Know You, 
Like You, 
& Trust You!

KNOW

LIKE

TRUST

PEOPLE DO BUSINESS WITH PEOPLE



How do you get prospects to LIKE you?

• Social Media

And in real life too





2023

Presenter Notes
Presentation Notes
Intro
Why focus on social media?
Stats about:
Growth of social media
Time spent on social media - which sites most popular
How are consumers using social media in relation to businesses/purchasing
Impact on consumer if business has no social media presence or it stinks




Social Media Users By Generation



Every Client We Could Ever Want
And Every Customer Our Client 
Could Every Want Is On Social 
Media Right Now… 

TRUE Or FALSE?

For Social Media To 
Increase Sales An Get 

Results
It Also Has To Be 

A TOP OF MIND STRATEGY
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Social Media

Content Needs To Be 
Engaging And Focused On 

Bringing Value To The Viewer.

We’ve Discovered A RECIPE 
For Creating High Engaging 

Content That Can Turn 
Followers Into

New Customers.
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#HASHTAGS

A post with at least one Instagram hashtag 
averages 12.6% more engagement than posts 
without a hashtag.

A great way to find relevant hashtags is to 
use Hashtagify.me, 
Here is a list of popular hashtags that job seekers are 
encouraged to follow during their job hunt:

#recognition
565,206 posts
#recognitionday
48,212 posts
#employeerecognition
54,291 posts
#letterrecognition
35,113 posts
#numberrecognition
24,606 posts
#recognitionawards
6,738 posts
#recognitionnight
6,106 posts
#brandrecognition
30,932 posts
#namerecognition
10,720 posts
#recognitions
7,200 posts
#imagerecognition
6,668 posts
#recognitionplaques
3,477 posts
#recognitionraw
3,011 posts
#recognitionaward
2,882 posts
#recognitionprogram
889 posts
#recognitionweek
714 posts

#recognitiontime
681 posts
#nurserecognition
423 posts
#recognitionmatters
1,181 posts
#recognitionwrestling
3,296 posts
#recognitionrites
1,634 posts
#recognitiongift
642 posts
#publicrecognition
395 posts
#recognitiontrophies
3,386 posts
#recognitionceremony
1,364 posts
#recognitionplaques
619 posts
#recognitionawards
616 posts
#recognitiontrophies
616 posts
#recognitiondinner
1,650 posts
#recognitionday2022
2,351 posts
#recognitionevent
1,184 posts

https://blog.fohr.co/post/the-state-of-influencer-marketing-2020?rq=hashtags
http://hashtagify.me/


Where To Post
When To Post
How Often To Post

2-5X
per week

Thursday &
Friday

11a - 4p

Recommended
1-2 per video

Monday &
Tuesday 
Morning

1-7X
per week

Wednesday
2p - 4p

Recommended
1-5 per post

Saturday &
Sunday
Anytime 

How Often to Post

Best Day/Time To Post

Worst Day/Time To Post

Use of Hashtags

Best Types of Content

Ideal Video Length

Content Tips

Audience Building Tips

Paid Ad Tips

2-10X
per week

2-10X
per week

10-30X
per week
including 
retweets
& replies

2-14X
per week

Wednesday
1p & 7p

Wednesday &
Friday

11a & 5p

Wednesday &
Friday

9a

Saturday
8p-11p

Sunday
Anytime or 
Any day 2a-6a

Sunday
2a- 6a

Limited Search
1-2 per post

Strongly 
Recommended

1-2 per post

Strongly 
Recommended
2-10 per post

Recommended
5-25 per post

per day

Saturday
Morning

Sunday
Anytime or 

Any day 2a-6a

Photos &
Videos

EdgeRank will bump up Live 
Stories in the newsfeed

Photos &
Short Videos

Live bumps your content to 
the first position in Stories

Questions
Retweets

Current Events
Updates

Business Articles

How to Videos
Product Reviews

Educational

How to
Food & Drink

Beauty

1 Minute
5+ min for Live

30 Seconds
5+ min for Live 45 Seconds 2 Minutes1-2 Minutes Source Video

2-5 Minutes

Use the
RECIPE

Use the
RECIPE

Use the
RECIPE

Use the
RECIPE

respond to comments respond to comments respond to comments respond to comments

Hyper-Target your 
audience. Talk 
directly to them.

Hyper-Target your 
audience. Talk 
directly to them.

Hyper-Target your 
audience. Talk 
directly to them.

Hyper-Target your 
audience. Talk 

directly to them.

Hyper-Target your 
audience. Talk 

directly to them in
the first 10 seconds

Encourage
Action

respond to comments

Inspiring
Useful Ideas
Use Rich Pins
Use proper size

Be Consistent
Boost Posts
Invite Friends

Be Consistent
Clever Hashtags

Engage

Be Consistent
Clever Hashtags

Engage

Be Consistent
Make New 

Connections Daily
Groups

Be Consistent
optimize title & 

description for search

Be Consistent
Searchable
Descriptions

Hyper-Target your 
audience. Talk 
directly to them.





Don’ts

• Don’t get political
• Don’t get religious
• Don’t be a creep



Don’t be 
that 
guy/gal!



Don’ts

• DO NOT post copyrighted images

https://tineye.com/

https://tineye.com/


Do’s
• Make a conscious effort 

to grow your following.
• Buy likes



Do’s

• Make a conscious effort to grow your 
following.
• Buy likes
• Follow all local relevant pages
• Ask your personal friends to like you page







Do’s

• Make a conscious effort to tag people
• Ask to be tagged
• Make a conscious effort to engage
• Make a conscious effort to be consistent



 https://www.facebook.com/business/help/268860861184453?id=1077620002609475



YOU CAN’T DO THIS!!!
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