Her ...

2026 Visibility Page Implementation Guide

Use this guide to customize and publish the Answer-First Visibility Page Template so it can
perform across modern search behavior, including SEO, Al answers, and voice-style results.

Template link: template.heraigency.com (see options below for importing or duplicating)

What you’re implementing

You’re building a single page that answers one real customer question, clearly and credibly.
This page format is designed to support:

e SEO: your page is discoverable and structured
e AEO: your page is shaped like an answer that can be selected and reused

e GEO: your brand is presented clearly enough to be referenced

The 3 C’s checklist (use this every time)

Crawlability


http://template.heraigency.com

e The page is accessible as text (no important content trapped in images)
e The page is linked from at least one other page on your site

e Links work, the page loads fast, mobile layout is clean

Clarity
e One page, one topic
e H1 matches the real question your audience asks
e Answer Block is 2 to 3 sentences and can be quoted cleanly

e Steps or bullets make the content easy to summarize

Credibility
e Your business name is clear
e There’s a “why trust us” section with proof

e Claims are realistic and backed by examples, process, or results

Step-by-step implementation (15 minutes)

Step 1: Choose the one question to build this page
around

Pick a question customers ask right before they buy, book, or sign up.
Use one of these formats:

e How much does {service} cost?

e Do | need {option A} or {option B}?



e How long does {process} take?
e What happens after | {buy, book, sign up}?

e What is the best {product, plan, approach} for {audience}?

Best practice
Choose a question tied to conversion, not a broad topic.

Step 2: Replace the H1 and the first Answer Block

H1

Use the exact question in plain language.

Answer Block (2 to 3 sentences)
Write the direct answer first. If it depends, name what it depends on.
Answer Block formula

e Sentence 1: Direct answer
e Sentence 2: Clarifier (who it’s for, when it applies, what it depends on)

e Optional sentence 3: Next-step framing

Example

In most cases, the best option depends on your timeline, budget, and how strong your
foundation already is. If you need faster traction with less guesswork, choose the path that
reduces complexity and increases consistency. If you have more time than budget, a DIY
approach can work well if you can stay consistent weekly.

Step 3: Update the “What it depends on” bullets

Keep it to 3 bullets.

Recommended categories:



e Time and capacity

e Budget and resources

e Complexity and risk
Tip

If you can’t explain the decision in three bullets, your offer messaging may be too complicated.
Simplify first.

Step 4: Choose your content format (steps or bullets)
e Use steps for “how to” pages
e Use bullets for “what to consider” pages
e Keep each item short and action-oriented

Tip
Lists are easier for humans, Al summaries, and voice-style responses.

Step 5: Add 3 to 6 FAQs

Your FAQs should answer the next questions people ask.
Use these categories:

e timeline
e cost
e what to do first

e mistakes to avoid

‘what if” edge case



Tip
If you have a lot of FAQs, consider turning this page into a FAQ Hub later.

Step 6: Add credibility

Your credibility section should answer:

e Who are you?
e Who do you help?

e Why should someone trust you?

Add one proof element:

e a short client outcome

e a“how we do it” process
e a screenshot or metric

e a testimonial snippet

Tip
Proof beats adjectives every time.

Step 7: Add internal links (this matters more than people
realize)

Add at least two links:

e One link to your offer or service page

e One link to a supporting resource or next step

Use descriptive anchor text:



“Book a consult”

“See services”

“Get the checklist”
Not “click here.”

Step 8: Publish and connect it

After publishing:

Add the page to your main navigation or a resources section (optional)
Link to it from at least one existing high-traffic page

Share it once on social and save it as a “resource link”

Quality check (2 minutes)

Before you consider it done, confirm:

The H1 is a real customer question

The Answer Block is 2 to 3 sentences and is very direct
The page includes steps or bullets

The FAQs are visible and useful

The credibility block includes proof

The CTA is obvious

The page looks good on mobile




Want this installed and published for
you in BrandWave?

If you want the template set up inside BrandWave with your branding and a ready-to-duplicate
page, I'll do it for you.

Start here: template.heraigency.com
That’s the live, published version of the Answer-First Visibility Page Template you can copy and
adapt on any website platform.

Or, get the 30-day BrandWave free trial with the template pre-loaded

If you want the easiest path, use the form below. I'll personally get your BrandWave account set
up and preload the template so you can duplicate it for every question your audience asks.

What you get

e 30-day free trial in BrandWave
e Template pre-loaded into your account
e Simple “duplicate and publish” workflow so you can keep going fast

Start my 30-day BrandWave free trial

No pressure, cancel anytime. If you love it, keep your pages live and keep duplicating the
template.


http://template.heraigency.com
https://links.heraigency.com/widget/form/ejDWfozn8t6zkxGFKduD
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