GASE STUDY:
LEVERAGING
FACEBOOK ADS

FOR NON-PROFIT
SUGGESS




Results:

e Christmas campaign: spent around 2,000S$ within 3 weeks which
resulted in 216 donors (9.44S per donor)

e Halal donation campaign: spent around 3,000$ within 1,5
months which resulted in 794 donors (3.76% per donor)

. The last campaign is ongoing currently
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Summary:

THE SUCCESS OF THE FACEBOOK AD CAMPAIGN HAS NOT ONLY PROVIDED [NON-PROFIT WITH VALUABLE
RESOURCES TO FURTHER ITS MISSION BUT ALSO ESTABLISHED A SCALABLE MODEL FOR FUTURE DIGITAL

MARKETING EFFORTS
Goal:
TO URGE THE YOUTH TO SEE AND SHARE OUR CAUSE, HELPING US SPREAD HOPE WORLDWIDE AND GET VITAL
DONATIONS
Accomplishments:

CHRISTMAS CAMPAIGN: SPENT AROUND 2,000§ WITHIN 3 WEEKS WHICH RESULTED IN 216 DONORS (9.44§ PER DONOR)

HALAL DONATION CAMPAIGN: SPENT AROUND 3,0008 WITHIN 1,5 MONTHS WHICH RESULTED IN 794 DONORS (3.76$ PER
DONOR)

Challlanges:

THE PRIMARY CHALLENGE WAS INCREASING VISIBILITY AMONG POTENTIAL DONORS AND ENGAGING WITH A
BROADER AUDIENCE EFFICIENTLY



