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WHY RADIO?

TARGETING

• Radio’s diversity of programming affords advertisers niche channels to zero in on narrow target groups.

• Formats allow advertisers to speak selectively to consumers they want to reach.

• Local/Regional structure means brands can focus on key marketing areas.

IMMEDIACY

• Radio is on 24/7, reaching 90% of people age 12 and older every week.

• Consumers vary in the stages of the purchase cycle - on-going Radio ads allow your product or brand to be front and 

center when people are ready to buy, even during off seasons.

UBIQUITY

• Radio is a mobile medium, reaching people at home, at work, at play and in cars.

• It’s a companion and an advertising force that accompanies advertisers’ customers wherever they go.

• On average, 80% of listeners listen while driving to and from a shopping trip and 60% identified Radio as the last medium 

they were exposed to before a purchase occasion.

LOYALTY

• “Radio continues to be perceived as central to people’s lives, especially when contrasted with the precipitous decline by 

other traditional media” (Arbitron/Edison, “Infinite Dial”).

• Listeners tend to listen to relatively few radio stations and are extremely loyal to their favorites.

• Research shows that Radio listeners have a low level of ad avoidance, staying tuned in through commercial breaks.

• RADIO ADS ARE HEARD!  Only 26% of adults indicated that they avoided radio advertising, the lowest of all media, 10 

points lower than the closest competitor.

COST EFFECTIVENESS

• Radio production costs less than TV or Print.

• Radio is significantly less expensive to buy than most major media, allowing advertisers to afford maximum reach and 

effective frequency.
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Station Profile

Era Balance:  15% 1980-1989・20% 1990-1999・25% 2000-2019・40% Present Day



THE PRESS ENTERPRISE

28TH ANNUAL READERS 

CHOICE AWARDS
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The Jeff Pope Show

THE JEFF POPE SHOW

Mornings on KATY FM 6a-10a


Jeff Pope has entertained radio listeners throughout the Inland Empire 
for well over thirty years.  Jeff began his broadcast career as a radio 
DJ at Cal State San Bernardino in the 1980’s.  Known as “Dr. Disco”, 
Jeff parlayed his three year stint into a three decades long and storied 
radio broadcast journey. 


After three markets, and as many morning shows, Jeff is back for 
good, bringing his massive talent to the all new KATY FM!


FAVORITE MOMENT ON THE MICROPHONE


Singing BOTH the Canadian and American national anthems before a 
sold-out LA Kings game at Staples Center.  YES, the Kings won!


Jeff’s voice can also be heard at Toyota Arena during the hockey 
season, as he’s the PA Announcer for the Ontario Reign!


Over the years, he’s also emceed numerous charity events across the 
IE – and he’s also on the Board of Directors for the Humane Society of 
San Bernardino.   And yes, he and his wife (both Upland High grads) 
have a lovable rescue dog named Otto.


ADVERTISE ON THE INLAND EMPIRE AND TEMECULA VALLEY’S HOTTEST MORNING SHOW TODAY!



COVERAGE MAP
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RATE CARD


