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WHY RADIO?

TARGETING

• Radio’s diversity of programming affords advertisers niche channels to zero in on narrow target groups.

• Formats allow advertisers to speak selectively to consumers they want to reach.

• Local/Regional structure means brands can focus on key marketing areas.

IMMEDIACY

• Radio is on 24/7, reaching 90% of people age 12 and older every week.

• Consumers vary in the stages of the purchase cycle - on-going Radio ads allow your product or brand to be front and 

center when people are ready to buy, even during off seasons.

UBIQUITY

• Radio is a mobile medium, reaching people at home, at work, at play and in cars.

• It’s a companion and an advertising force that accompanies advertisers’ customers wherever they go.

• On average, 80% of listeners listen while driving to and from a shopping trip and 60% identified Radio as the last medium 

they were exposed to before a purchase occasion.

LOYALTY

• “Radio continues to be perceived as central to people’s lives, especially when contrasted with the precipitous decline by 

other traditional media” (Arbitron/Edison, “Infinite Dial”).

• Listeners tend to listen to relatively few radio stations and are extremely loyal to their favorites.

• Research shows that Radio listeners have a low level of ad avoidance, staying tuned in through commercial breaks.

• RADIO ADS ARE HEARD!  Only 26% of adults indicated that they avoided radio advertising, the lowest of all media, 10 

points lower than the closest competitor.

COST EFFECTIVENESS

• Radio production costs less than TV or Print.

• Radio is significantly less expensive to buy than most major media, allowing advertisers to afford maximum reach and 

effective frequency.
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RETAIL SPENDING 
POWER

DEMOGRAPHICS AND SPENDING POWER OF KATY FM LISTENERS

CATEGORIES ANNUAL SPENDING POWER

HOSPITALS $467,397,000

NEW CAR DEALERS $414,673,000

SUPERMARKETS/GROCERY STORES $397,643,000

OFFICES OF PHYSICIANS $286,962,000

WAREHOUSE CLUBS/SUPERSTORES $244,001,000

LAWYERS $178,953,000

PHARMACIES/DRUG STORES $137,533,000

LIMITED SERVICE RESTAURANTS $154,560,000

GAS STATIONSWITH CONVENIENCE 
STORES

$136,470,000

WIRED TELECOMMUNICATIONS $121,638,000

FULL SERVICE RESTAURANTS $121,515,000

WIRELESS TELECOMMUNICATIONS $113,700,000

HOME CENTERS $86,686,000

TEMPORARY HELP CENTERS $82,022,000

PAYROLL SERVICES $71,844,000

OFFICES OF DENTISTS $64,132,000

NURSING CARE FACILITIES $48,481,000

USED CAR DEALERS $47,071,000

GAMBLING FACILITIES $41,465,000

AMUSEMENT PARKS/THEME PARKS $23,400,000

FURNITURE STORES $25,073,000

DEPARTMENT STORES $30,930,000

BUILDING MATERIAL DEALERS $37,458,000

OTHER GAS STATIONS $30,917,000

KATY FM LISTENERS SPEND 
OVER $2 BILLION 
ANNUALLY IN GOODS AND 
SERVICES!

Nielsen Audio PPM Data:  RSP Data Dec23-Dec 24:  Riverside-San Bernardino Metro, Mon-Sun 6a-12a, Persons 18+



ALL PRO BROADCASTING

A FULL SERVICE MEDIA COMPANY - DIGITAL ▫  EVENT MARKETING ▫  ON-SITE ▫  ON-AIR


Station Profile

Era Balance:  15% 1980-1989・20% 1990-1999・25% 2000-2019・40% Present Day



THE PRESS ENTERPRISE

28TH ANNUAL READERS 

CHOICE AWARDS
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ADVERTISE ON THE INLAND EMPIRE AND TEMECULA VALLEY’S HOTTEST MORNING SHOW TODAY!



COVERAGE MAP
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RATE CARD


