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[bookmark: _8f87dh7etboh]Executive Summary
[bookmark: _2fev9gdkt262]Problem Statement
The local business landscape faces significant challenges in effectively reaching and engaging customers amidst a crowded digital space. Many small businesses lack the resources for impactful marketing, while consumers struggle to discover relevant local offerings. The company addresses this gap with a mobile app that integrates marketing and social media, and AI enabling users to create tailored content that promotes local businesses, enhancing visibility and community connection.
[bookmark: _svktkyyoxgkv]Proposed Solution
The ALEX app Inc. delivers a mobile app that integrates small business marketing with social media, featuring a customizable social stream, voice AI digital yellow pages, and a travel section. Users generate content that enhances local business visibility, optimized for Google search and AI. The app provides personalized content based on user interests and location, encompassing various categories such as Food, Fitness, Travel, Homes, Beauty and Spa and much more.
[bookmark: _2tsmki1xo6yv]Value Proposition
The ALEX Social app delivers a unique mobile platform that seamlessly integrates small business marketing with social media. By enabling users to create and share tailored content that promotes local businesses, it enhances visibility and engagement. Its customizable social stream, voice AI digital yellow pages, and organized travel section provide a comprehensive resource for users, fostering community connections and supporting local economies.
[bookmark: _1yi5jcax5vn3]Three Year Objectives
The ALEX app Inc.'s three-year objectives focus on:  
• Establishing the app as a premier platform for small business marketing and social media engagement.  
• Expanding user base by enhancing app features and improving user experience through regular updates and feedback integration.  
• Increasing partnerships with local businesses to enrich content and provide users with exclusive promotions and offers.  
• Enhancing the visibility of local businesses through optimized search functionalities and tailored content based on user interests and locations.  
• Building a strong community of users and businesses that fosters engagement and promotes local economies through user-generated content and social sharing.
[bookmark: _vr7rut7wcab]Keys to Success
The ALEX app Inc.'s keys to success include:  
• Innovative features: Provide a unique blend of customizable social streams and voice AI digital yellow pages to enhance user engagement.  
• User-generated content: Encourage users to create and share content that promotes local businesses, increasing visibility and community involvement.  
• Tailored experiences: Offer personalized content based on user interests and location to enhance user satisfaction and retention.  
• Strong partnerships: Collaborate with local businesses to create mutually beneficial marketing opportunities and drive app usage.  
• Effective marketing strategies: Utilize targeted marketing campaigns to reach potential users and promote the app's unique features.  
• Search engine optimization: Ensure content is optimized for search engines, making local businesses easily discoverable by users.  
• Comprehensive travel insights: Provide organized and valuable information on resorts, dining, and activities to attract travelers and enhance user experience.  
• Continuous improvement: Regularly update the app with new features and enhancements based on user feedback to maintain relevance and competitiveness.
[bookmark: _9avowho0qsav]Company Description
[bookmark: _372pwdms8fjl]Overview
The ALEX app Inc. offers a groundbreaking mobile application that seamlessly integrates small business marketing with social media, creating a unique platform for users and local businesses alike. The app features a customizable social stream that allows users to engage with content tailored to their interests and location, covering a wide array of categories such as Food, Fitness, Travel, Homes, Beauty and Spa and much more.

One of the standout features of The ALEX Social app is its innovative voice AI digital yellow pages, which provide users with a user-friendly and efficient search experience for local businesses. This cutting-edge technology enhances visibility and reach for small businesses, allowing them to connect with potential customers in a more meaningful way.

Additionally, the app encourages user-generated content that promotes local businesses, significantly improving their SEO and online presence. By allowing users to create and share content, The ALEX Social app fosters a community-driven approach to marketing that benefits both users and businesses. The personalized content delivery ensures that users receive relevant information, enhancing engagement and satisfaction. Overall, The ALEX Social app stands out in the market by offering a comprehensive solution that meets the needs of both consumers and local businesses.
[bookmark: _akxwq6uadb87]Products/Services
Basic Business Listing | Pricing: $10 - $20 per month
The mobile app offers a Basic Business Listing service, allowing small businesses to showcase their details on the app's innovative digital yellow pages. This listing enhances visibility and provides essential information to potential customers, making it easier for them to discover local businesses.

Unlimited Business Posting | Pricing: $39 per month
With the Unlimited Business Posting service, businesses can post up to 30 updates monthly on the app’s social stream. This feature allows for continuous engagement with users, promoting local businesses and keeping their audience informed about new offerings and events.  Additional features include links to the business’ other social media platforms, their website and more.


Premium Business Listing | Pricing: $50 - $100 per month
The Premium Business Listing service provides an enhanced experience with priority placement on the app. This listing includes a customizable social stream and promotes user-generated content, significantly improving the business's online presence and engagement with the community.  This also includes a link to their Shopify store and reservation system on the post,

Sponsored Content | Pricing: $100 - $200 per post
Through the Sponsored Content service, The ALEX app Inc. will provide businesses with custom content to promote themselves effectively within the app's social stream and travel section. This feature allows for targeted visibility, ensuring that local businesses reach a wider audience and attract more customers.

Targeted Advertising | Pricing: $200 - $500 per campaign
The app's Targeted Advertising service offers tailored advertising campaigns based on user interests and location. This strategic approach ensures that businesses connect with the right audience, maximizing their marketing efforts and enhancing customer engagement.

Voice AI Business Promotion | Pricing: $50 - $100 per month
The Voice AI Business Promotion service leverages the app's innovative voice AI feature to enhance business visibility. This unique service provides a user-friendly search experience, allowing customers to find businesses easily through voice commands, thereby increasing engagement and reach.

Content Creation Services | Pricing: $100 - $200 per piece
The app also offers professional Content Creation Services, assisting businesses in crafting high-quality promotional content. This service is designed to enhance the effectiveness of marketing efforts, ensuring that businesses present themselves in the best light to attract potential customers.
[bookmark: _vi9gso4gx4t5]
Mission
The ALEX app Inc's mission is to empower small businesses by seamlessly integrating marketing and social media through an innovative mobile platform. The company is dedicated to enhancing local engagement by enabling users to create and share tailored content that promotes their favorite businesses. By leveraging advanced technology, including voice AI and customizable features, The ALEX app Inc aims to foster community connections and drive economic growth while providing users with personalized travel experiences and local insights.
[bookmark: _ga9ap5makaje]Vision
The ALEXapp Inc envisions a dynamic digital landscape where small businesses thrive through innovative marketing and community engagement. The company is dedicated to empowering users to create and share content that elevates local enterprises, fostering connections and driving foot traffic. By seamlessly integrating customizable social streams, voice AI technology, and tailored content, The ALEX app Inc aims to revolutionize the way consumers discover and interact with businesses, ultimately enhancing the local economy and enriching the user experience across diverse interests and locations.
[bookmark: _6du4tsykjjgv]Values
The ALEX app Inc embodies the values of innovation, community empowerment, and user-centric design, fostering a dynamic platform that enhances small business visibility while promoting local engagement and personalized experiences for users.
[bookmark: _t6rnyyrglviq]Industry Overview
[bookmark: _rv6zzfhsmbbp]Industry Description
According to Impact Analytix, the marketing consulting services industry is expected to grow significantly, reaching a market size of $60 billion in 2025, with a CAGR of 6.2%. Including the entire search and social media advertising market, that number is $750 billion.  The ALEX app Inc. is strategically positioned to capitalize on this growth, offering innovative solutions that address the evolving needs of businesses seeking to enhance their marketing strategies and improve overall performance.
[bookmark: _45cqmpn15rpp]Market Needs
The essential customer needs for the mobile app that combines small business marketing and social media include:

• Visibility: Integration of small business marketing and social media in a single platform enhances the visibility and reach of local businesses, addressing the need for effective promotion in a competitive market.

• Innovation: The innovative use of voice AI for digital yellow pages provides a unique and user-friendly search experience, catering to users who prefer efficient and modern methods of finding local products and services.

• Engagement: User-generated content that promotes local businesses not only improves SEO and online presence but also fosters a sense of community and engagement among users, meeting the demand for authentic and relatable content.

• Personalization: Tailored content based on user interests and location ensures relevance and engagement, allowing users to discover offerings that align with their preferences in diverse categories such as Food, Fitness, Travel, Homes and Beauty and Spa.
[bookmark: _mv209064ip2z]Market Trends
The following are the primary market trends relevant to the company:

• Integrated Marketing Solutions: There is a growing demand for platforms that combine marketing and social media functionalities, allowing small businesses to enhance their visibility and reach in a competitive landscape.

• Voice Technology Adoption: The innovative use of voice AI in digital yellow pages is gaining traction, as users increasingly prefer voice-activated search for its convenience and efficiency.

• User-Generated Content: The trend towards user-generated content is on the rise, as consumers trust peer recommendations and local insights, which can significantly improve the online presence and SEO of small businesses.

• Personalization: There is a strong emphasis on personalized content delivery based on user interests and location, which enhances user engagement and satisfaction by providing relevant recommendations.

• Localized Marketing: The focus on promoting local businesses through tailored content is becoming increasingly important, as consumers show a preference for supporting their local economies and discovering nearby services and products.
[bookmark: _gy7txlfu5u94]Market Segmentation
The ALEX Social app strategically segments its market based on the following factors:

• Demographics: Small business owners and entrepreneurs, as well as consumers aged 18-65 who are tech-savvy and actively engage with mobile applications for marketing and social networking.

• Lifestyle: Individuals who prioritize supporting local businesses and seek convenient ways to discover and promote services and products in their communities. This includes frequent travelers looking for personalized recommendations.

• Behavioral: Users who are active on social media and prefer platforms that allow them to create and share content. They are likely to engage with applications that enhance their online presence and improve their marketing efforts.

• Psychology: Consumers who value community engagement and local experiences, as well as small business owners who are eager to leverage innovative technology to enhance their visibility and reach. They are motivated by a desire for personalized content that aligns with their interests and enhances their social media presence.

The ALEX Social app tailors its features and functionalities to meet the needs and preferences of these specific market segments, aiming to foster user engagement and satisfaction. By focusing on this targeted market segmentation, the company effectively directs its marketing strategies to attract users who are most likely to benefit from its unique offerings, thereby enhancing the overall impact of the platform on local business promotion and social media integration.
[bookmark: _c5og4wqmrs3k]Competitive Comparison
[bookmark: _gv8tfnrfvnsn]Competitors
Yelp | Location: San Francisco, CA  
Yelp, based in San Francisco, California, is a well-established platform that allows users to discover local businesses through reviews and ratings. While Yelp offers a vast database of user-generated content, it lacks the innovative integration of small business marketing and social media that the company provides. Additionally, Yelp's focus is primarily on reviews rather than tailored content based on user interests and location.

Key Highlights  
Estimated Revenue: $1.3B  
Estimated # Employees: 5,000  

Foursquare (Swarm) | Location: New York, NY  
Foursquare, located in New York, New York, is a location-based service that provides personalized meetups and personal location notification to friends and groups. Although Foursquare offers a unique approach to discovering businesses, it does not combine marketing and social media in the same way as the company. Furthermore, Foursquare's user-generated content is less focused on promoting local businesses compared to the company's platform.

Key Highlights  
Estimated Revenue: $100M  
Estimated # Employees: 200  

TripAdvisor | Location: Needham, MA  
TripAdvisor, based in Needham, Massachusetts, is a popular platform for travel-related content, including reviews and recommendations for various businesses. While TripAdvisor excels in the travel sector, it does not offer the same level of integration between small business marketing and social media as the company. Additionally, TripAdvisor's content is more focused on travel rather than local business promotion.

Key Highlights  
Estimated Revenue: $1.5B  
Estimated # Employees: 3,000  

Google My Business | Location: Mountain View, CA  
Google My Business, located in Mountain View, California, is a powerful tool for businesses to manage their online presence across Google. While it provides essential features for local business visibility, it lacks the comprehensive social media integration and personalized content offerings that the company provides. The company's unique use of voice AI for digital yellow pages further differentiates it from Google My Business.

Key Highlights  
Estimated Revenue: N/A (part of Alphabet Inc.)  
Estimated # Employees: N/A (part of Alphabet Inc.)
[bookmark: _2zou63g38l0i]Competitive Advantage
The ALEX Social app possesses a distinctive competitive advantage through its innovative mobile application that seamlessly integrates small business marketing with social media. This unique platform enhances visibility and reach for local businesses by allowing users to create and share content that promotes them, which is also searchable via Google, thereby improving their online presence and SEO.

The incorporation of voice AI technology for the digital yellow pages offers users a novel and user-friendly search experience, setting The ALEX Social app apart from traditional marketing platforms. Additionally, the app's ability to deliver personalized content based on user interests and location ensures that users receive relevant and engaging information across diverse categories such as Food, Fitness, Travel, Homes and Beauty and Spa. This tailored approach not only fosters user engagement but also strengthens the connection between consumers and local businesses, solidifying The ALEXapp's position in the market.
[bookmark: _m3zfx3h3kf28]Strategy & Implementation Summary
[bookmark: _a35z6p5pokkg]Management Team
[bookmark: _Hlk187753314]Brian Coleman | Founder/CEO of The ALEX app Inc  
Brian Coleman is a seasoned entrepreneur with a proven track record in the digital landscape, having founded one of the earliest online grocery delivery companies in 2005 and successfully scaling it to a $12,000,000 annual revenue. With extensive experience in computer technology, internet solutions, sales, and management, he brings a wealth of knowledge and leadership to The ALEX app Inc.

[bookmark: _Hlk187753956]Key Responsibilities:  
• Leading the strategic vision and direction of the company to ensure alignment with market needs  
• Overseeing product development to enhance user experience and engagement within the app  
• Building partnerships with local businesses to expand the app's marketing capabilities  
• Analyzing market trends and user feedback to drive continuous improvement and innovation  
• Managing the executive team to foster a collaborative and high-performance company culture

Anil Saraswat | CTO
Anil Saraswat brings over a decade of experience in technology, web and app design and management.  Anil’s wealth of expertise in software development, system architecture and emerging technologies like AI bring a significant structure to the team.  Anil has spent the past decade honing technical and leadership skills, driving large-scale projects, and building scalable solutions across various industries.

Key Responsibilities:  
• Leading the digital team including programmers, designers and developers  
• Working with other executive team members to analyze proper development implementation    
• Discover pathways to execute management team’s future vision  
• Safeguard user and business data through robust security measures



[bookmark: _i5vetz53rzwv]SWOT Analysis
Strengths

• Unique integration of small business marketing and social media, providing a comprehensive platform for users and businesses alike.  
• Innovative use of voice AI technology enhances user experience and simplifies the search process for local businesses.  
• User-generated content fosters community engagement and promotes local businesses, improving their online visibility and SEO.  
• Personalized content delivery based on user interests and location increases relevance and user engagement, driving app usage.  

Weaknesses

• Dependence on user-generated content may lead to significant marketing costs initially.
• Potential challenges in maintaining user engagement and retention in a competitive app market.  
• Development and maintenance costs associated with advanced features like voice AI.

Opportunities

• Growing trend of localism and support for small businesses presents a significant market opportunity.  
• Potential partnerships with local businesses and tourism boards and companies to enhance content and user experience.  
• Expansion into new markets or demographics, leveraging the app's customizable features to cater to diverse user needs.  

Threats

• Competition from established social media platforms and marketing apps that may offer similar features in the future.
• Rapid technological advancements may require continuous updates and innovations to stay relevant.  
• Economic fluctuations affecting small businesses could impact the app's user base and content generation.

[bookmark: _n83f2ey1fais]PESTLE Analysis
Political: 
• The increasing emphasis on supporting local businesses has led to government initiatives aimed at boosting small business visibility, which aligns with The ALEX Social app’s mission. For example, various states have introduced grants and funding programs to assist local enterprises in digital marketing efforts.
• Regulatory frameworks surrounding data privacy, such as the California Consumer Privacy Act (CCPA), necessitate that The ALEX app Inc. implements robust data protection measures to maintain user trust and comply with legal standards.

Economic: 
• The mobile app market is projected to reach $407.31 billion by 2026, growing at a CAGR of 28.4% from 2019, indicating a robust environment for innovative applications like The ALEX Social app.
• The COVID-19 pandemic has accelerated the digital transformation of small businesses, with 70% of small business owners reporting an increased reliance on digital marketing strategies, creating a ripe opportunity for The ALEX Social app’s offerings.

Sociocultural: 
• There is a growing trend among consumers to support local businesses, with 82% of consumers preferring to shop locally when possible, which enhances the relevance of The ALEX Social app platform.
• The rise of user-generated content on social media platforms has shifted consumer behavior, with 86% of people saying user-generated content highly impacts their purchasing decisions, making The ALEX Social app’s focus on user-generated content particularly advantageous.

Technological: 
• The integration of voice AI technology is becoming increasingly prevalent, with the voice recognition market expected to reach $27.16 billion by 2026, indicating a strong trend towards voice-activated services that The ALEX Social app can capitalize on.
• The app's customizable social stream feature leverages user customized data feeds to deliver personalized content, enhancing user engagement and retention, which is critical in a competitive app landscape.

Legal: 
• Compliance with digital advertising regulations, such as the Federal Trade Commission (FTC) guidelines on endorsements and testimonials, is essential for The ALEX app Inc to ensure ethical marketing practices and maintain credibility.
• Intellectual property laws will play a significant role in protecting the unique features of The ALEX app Inc, particularly its voice AI technology and user-generated content mechanisms.

Environmental: 
• The increasing awareness of environmental sustainability is influencing consumer preferences, with 66% of global consumers willing to pay more for sustainable brands, which could be leveraged by The ALEX app Inc to promote eco-friendly local businesses.
• The app can contribute to reducing carbon footprints by encouraging local shopping, thereby minimizing transportation emissions associated with long-distance purchases.



[bookmark: _a59aobpckr7]Marketing Plan
[bookmark: _ezumagi0zao9]Promotion Strategy
Targeted Digital Advertising  
The ALEX app Inc will implement targeted digital advertising campaigns across platforms such as Google Ads, Facebook, TikTok and Instagram. These campaigns will focus on attracting small business owners and local consumers by highlighting the app's unique features, such as the customizable social stream and voice AI digital yellow pages. By utilizing geo-targeting, the company can ensure that ads reach users in specific locations, maximizing relevance and engagement.

Content Marketing Strategy  
To establish The ALEX Social app as a thought leader in the intersection of small business marketing and social media, the company will develop a robust content marketing strategy. This will include blog posts, video tutorials, and infographics that educate users on how to effectively utilize the app to promote local businesses. Additionally, user-generated content will be showcased to demonstrate the app's impact on enhancing visibility and reach for small businesses.

Influencer Partnerships  
The ALEX Social app will collaborate with local influencers and micro-influencers who resonate with the target demographic. These partnerships will involve influencers creating content that showcases their experiences using the app, promoting local businesses, and highlighting the app's unique features. This strategy will not only enhance brand credibility but also expand the app's reach to new audiences.

Community Engagement Initiatives  
The ALEX Social app will host and participate in community events and workshops aimed at educating small business owners on leveraging the app for marketing purposes. These events will foster a sense of community and encourage local businesses to engage with the platform. By providing valuable resources and networking opportunities, The ALEX Social app will position itself as an essential tool for local business promotion.

The ALEX Social app will also meet directly with local business owners at their location.  Through a national, regional and local sales force and brand ambassadors, The ALEX Social app will be able to understand local business needs and help business owners and managers better understand the app’s features and how to use them.

Email Marketing Campaigns/SMS
The company will implement personalized email marketing and text messaging campaigns targeting both users and small business owners. These campaigns will provide tailored content based on user interests and location, promoting relevant local businesses and app features. Additionally, the emails and texts will include tips for maximizing the app's potential, thereby enhancing user engagement and retention.

Search Engine Optimization (SEO)  
To improve the app's visibility on search engines, The ALEX Social app will focus on SEO strategies that leverage user-generated content. By encouraging users to create and share content that promotes local businesses, the app will enhance its online presence and improve search rankings. This will not only benefit the app but also provide additional exposure for the businesses featured within the platform.  These featured businesses will have the benefit of having Google searchable tags imbedded within their ALEX Social page. 
[bookmark: _45zvhyez3qbk][bookmark: _1hmsyys][bookmark: _41mghml][bookmark: _4f1mdlm][bookmark: _2u6wntf][bookmark: _1xckuwbh6m1g][bookmark: _1ob4cgn8mbuc][bookmark: _35htsxqwdcp4]
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[bookmark: _zhis2gitn27t]Projected Cash Flow (Year 1 to 5)

	
	
	
	
	
	
	
	

	
	Gross Revenue
	 Expenses
	 Gross Profit
	 Salaries
	Programming
	Net Cash Flow
	Ending Cash

	Year 1
	 $   3,500,000 
	 $ 1,875,000 
	 $ 1,625,000 
	 $ 1,000,000 
	 $ 400,000 
	 $ 225,000 
	$ 225,000

	Year 2
	 $ 12,500,000 
	 $ 6,250,000 
	 $ 6,250,000 
	 $ 3,000,000 
	 $ 1,000,000 
	 $ 2,250,000 
	$ 2,475,000

	Year 3
	 $ 25,000,000 
	 $12,500,000 
	 $ 12,500,000 
	 $ 5,000,000 
	 $ 2,000,000 
	 $ 5,500,000 
	$ 7,975,000

	Year 4
	 $100,000,000 
	 $50,000,000 
	 $ 50,000,000 
	 $ 12,000,000 
	 $ 5,000,000 
	 $ 33,000,000 
	$ 40,975,000

	Year 5
	 $350,000,000 
	$175,000,000 
	 $175,000,000 
	 $ 30,000,000 
	 $ 20,000,000 
	 $ 125,000,000 
	$ 165,975,000

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Year 1
	
	Investment
	Sales
	Paying Customers
	Users
	Posts
	Business Listings

	QTR 1
	 $ 70,000 
	 $ 70,000 
	 $        -   
	0
	20,000
	50,000
	10,000

	QTR 2
	 $ 880,000 
	 $ 830,000 
	 $ 50,000 
	333         ($150)
	100,000
	210,000
	50,000

	QTR 3
	 $ 1,050,000 
	 $ 600,000 
	 $ 450,000 
	3,000      ($150)
	350,000
	450,000
	100,000

	QTR 4
	 $ 1,500,000 
	 $ 400,000 
	 $ 1,100,000 
	4,000      ($250)
	500,000
	750,000
	250,000

	Year 1 TOT
	 $ 3,500,000 
	 $ 2,000,000 
	 $ 1,500,000 
	7,333 
	1,000,000
	1,500,000
	420,000

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Year 2
	
	
	
	
	
	
	

	QTR 1
	 $ 1,500,000 
	 $    - 
	 $ 1,500,000 
	5,000     ($300)
	400,000
	1,000,000
	350,000

	QTR 2
	 $ 3,000,000 
	 $    - 
	 $ 3,000,000 
	10,000   ($300)
	600,000
	1,500,000
	500,000

	QTR 3
	 $ 4,000,000 
	 $    -
	 $ 4,000,000 
	10,000   ($400)
	800,000
	2,000,000
	700,000

	QTR 4
	 $ 4,000,000 
	 $    -   
	 $ 4,000,000 
	10,000   ($400)
	1,200,000
	2,500,000
	900,000

	Year 2 TOT
	 $ 12,500,000 
	 $    - 
	 $ 12,500,000 
	35,000
	3,000,000
	7,000,000
	2,450,000

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Year 3
	
	
	
	
	
	
	

	QTR 1
	 $ 5,000,000 
	 $ 1,000,000 
	 $ 4,000,000 
	10,000    ($400)
	1,500,000
	3,000,000
	1,000,000

	QTR 2
	 $ 6,000,000 
	 $ 1,000,000 
	 $ 5,000,000 
	10,000    ($500)
	2,000,000
	3,000,000
	1,500,000

	QTR 3
	 $ 7,000,000 
	 $ 1,000,000 
	 $ 5,000,000 
	10,000    ($500)
	2,500,000
	3,000,000
	1,500,000

	QTR 4
	 $ 7,000,000 
	 $ 2,000,000 
	 $ 6,000,000 
	12,000    ($500)
	3,000,000
	3,000,000
	1,500,000

	Year 3 TOT
	 $ 25,000,000 
	 $ 5,000,000 
	 $ 20,000,000 
	42,000
	9,000,000
	12,000,000
	5,500,000

	
	
	
	
	
	
	
	

	New Funding Round
	$10,000,000 
	TO
	$25,000,000 
	SALE
	IPO
	POSSIBLE

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	




· Expenses Includes: Marketing, Sales, Investor Repayments, Hosting, Software, Rents etc.
· Salaries Includes: All Management and Office Staff 
· Programming Includes: All Staff and Contract Programming
