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STEPI:

DEFINE YOUR
BRAND &
AUTHORITY

v Identify your unique value proposition

| Develop a clear mission & vision for your brand

V| Establish credibility through content,
testimonials & case studies

V[ Position yourself as an expert in your industry



STEP 2:

OPTIMIZE
YOUR DIGITAL
PRESENCE

V| Create a high-converting website with
strong calls to action

v/ Implement SEO strategies to rank on Google

| Build a lead generation funnel to capture
potential clients & readers

v/ Automate email marketing & nurture
sequences for engagement



STEP 3:

LEVERAGE Al &
DIGITAL
MARKETING

[ Use Al-powered tools to streamline
marketing & content creation

K

V| Develop a consistent content strategy across
platforms

| Engage your audience through social
mediq, video & storytelling

K

v Run targeted ad campaigns to drive leads &
sales



STEP 4:

MONETIZE
YOUR BOOK
OR BUSINESS

V| Create multiple revenue streams (courses,
memberships, consulting)

K

V| Offer speaking engagements & collaborations
to grow influence

v Utilize referral & affiliate programs for
passive income

K

V| Package & repurpose content into books,
guides & digital products



STEP 5:

TRACK, SCALE
& INNOVATE

V| Set measurable goals for business growth

[ Use analytics to track conversions & customer
behavior

[ Continuously optimize & innovate based on
data-driven insights

V] Scale by delegating, automating & expanding
your reach



USE THIS

CHECKLISTTO
IMPLEMENT &
REFINE YOUR
GROWTH

STRATEGY!
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INTRODUCTION:

®» WHY A CONTENT
STRATEGY MATTERS

A strong content and marketing strategy
keeps you top-of-mind with your audience
while driving leads, sales, and brand
recognition. This planner helps you stay
organized, consistent, and strategic in
growing your book, business, or brand.




STEPI:

DEFINE YOUR
CONTENT GOALS

v/ Identify your primary marketing objectives
(orand awareness, lead generation,
conversions)

v] Define your ideal audience & content topics

V| Align your content strategy with your
services, products, or book launch




STEP 2:

PLAN YOUR
CONTENT TYPES &
PLATFORMS

V| Choose your primary platforms (website,
blog, social media, email, video)

| Select content formats:

o # Social Media Posts (short-form
engagement)

o »< Email Campaigns (lead nurturing &
conversion)

e = Blog Articles (SEO & long-term
authority)

* & Videos & Reels (high-engagement
marketing)

V] Set a posting frequency for each content type




STEP 3:

WEEKLY CONTENT
CALENDAR
TEMPLATE

Week |Content Type| Platform Topic Callto Action |Platform
01 Blog Post Website [Insert Topic]| | Link to Lead Magnet Draft
01 Social Post Instagram | [Insert Topic| [ CTA to Landing Page| Scheduled
01 Email Email list [Insert Topic] CTA to Purchase Sent
01 Video/Reel Youtube [Insert Topic] CTA to Subscribe Editing

e # Use this template to stay ahead of your
content schedule!




STEP 4:

AUTOMATE &
OPTIMIZE YOUR
MARKETING

V[ Use Al-powered tools to streamline content
creation

K

K

v Automate email sequences & social media
scheduling

A Track performance with analytics &
engagement metrics

v/ Repurpose content across multiple
platforms for maximum reach



<

THIS PLANNER
KEEPS YOUR
CONTENT
STRATEGY
STRUCTURED,
SCALABLE,
AND
PROFITABLE!
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